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Don’t always walk on the smooth roads, walk ways that no one has travelled
before, so as to leave behind traces and not only dust”
Antoine de Saint-Exupéry

ABOUT US
We are the #1 Group Procurement & Production Organisation (GPO) that consists
of independent retailers (offline Direct-To-Retail and online Direct-To-Consumer) with
own staff / offices / warehouses / training premises/ points of sale in 75 countries and
purchasing volume over EUR 368 million a year. We buy only retail brands (RB) in
industries such as Beauty/Wellness/Anti-Aging/Clean Food with 100% clear USP and a
“blue ocean” approach that help people “feel better - look better - live better”. We pay
only cash up front. GPO members united in order to leverage purchasing power, obtain
better discounts from vendors, secure the exclusive distribution rights on the brands,
extend the portfolio of unique products, speed up all the processes and make them time,
resources and costs effective. We use a model of procurement, known in the German
industry since the end of the 19th century as Einkaufsgemeinschaft, but we are the first
worldwide who were forced to introduce a new GPO extension. In case of urgent need in
non-existent product with a great potential demand that fills a certain gap on the market,
GPO can develop own brand from the scratch.
The Best-Aging Report contains all-in-one Dossiers (systemized by time period,
category, industry or hand-customized by filter) of selected by GPO ready-to-market and
already existing independent RB, as well as on GPO private label brands that are being
developed on exclusive terms, owned or co-owned by GPO members. This information
is also available in open/closed access at the Spinoff.com Procurement Platform. All
professional Dossiers are structured similarly and grouped according to the content. The
Dossiers are divided into the following industries: Accessories, Baby, Bath, Beverage,
Electronics, Food, Fragrance, Haircare, Lifestyle, Makeup, Nails, Oral care, Pharma,
Skincare, Sports, Sun/Tan, Supplements, Pets, Others. You can easily get to each of
the Dossier by clicking on the name in the content. All professional Dossiers are filled
only with the most relevant information and exclusively tailored by our in-house team
for the needs of GPO Members (online and offline retailers who work DTC/DTR) and
also supplemented with a visual and additional materials that are constantly updated
and always agreed with brand owner prior publication. Actual customised reports are
synchronized with the update on the platform.
Such special selection of brands could be used by GPO members for offline work in
customized PDF digital or hard copy that is easy to print out with one click. The digital
version of PDF Best-Aging Report could be viewed at any device, with any operating
system, in the highest resolution without the risk of viruses and shared by any modern
means of communication. The platform has a highly reliable level of protection since all
information is located on our own physical secured servers based in Germany. Tailored
smart software allows tracking who and when has viewed / downloaded each report
based on IP address to secure sensitive data content. All Dossiers contain one click live
links in the body that redirect to the official linking source. Also, at the bottom of each
Dossier there is a relevant general information about the brand, related files (products
catalogues, leaflets, certificates, company presentations, prices etc.) that can also be
downloaded in one click, a direct link to the brand’s official website, along with contact
person information, allowing procurement process participants to directly contact a
representative of interested RB.
The Best-Aging offline PDF Report efficiently establishes and simplifies communication,
processing and document flow between the GPO members and brand owners /
manufacturers, and serve to them as a professional market tool for own assessment
and to observe the assessment of others, as well as work with RB directly in the “all in
one place” format, or work as a group on solving some problems or within the framework
of best practices discussion.
Sincerely Yours, GPO Members
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ELEPHANTSKIN, THE REUSABLE &
WASHABLE GLOVES
ElephantSkin gloves are treated with antiviral and antibacterial
technology to efficiently break down bacteria and viruses on the glove
surface. Breathable, touch screen compatible and offer ideal wearing
comfort, gloves are developed in Austria of the best sustainable
materials. They became the sustainable alternative to plastic disposable
gloves. The ElephantSkin gloves are designed not only for the consumer
special but also for the environment & employees. They are perfect and
have a large assortment for various occasions such as everyday
protection purposes, grocery, shopping, travelling, fitness etc. All
ElephantSkin gloves are treated with a unique antiviral and antibacterial
technology and work efficiently against cross-contamination & secure
to the highest safety and hygienic standard.
10
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THE IDEA
A sustainable glove that rids itself of viruses and bacteria is very crucial nowadays. Society
internalised the importance of hand hygiene during the pandemic and will continue to do
so afterwards. But what to do when proper hand washing is not possible? People resort to
disposable gloves or "garden gloves" to feel comfortable again at their "touchpoints"
(shopping, public transport, etc.). Disposable gloves are misused. Just like hands that are
not washed, disposable gloves or "garden gloves" that are not changed are the optimal
breeding ground for viruses and bacteria.
The solution/idea is antiviral and antibacterial-treated gloves that can be washed and
reused. ElephantSkin gloves are washed in with an unique antiviral and antibacterial
technology (comparable to impregnation). Enveloped viruses (e.g. influenza or
coronaviruses) and bacteria on the glove surface are attacked and broken down by the
active ingredient. - The effect of handwashing is thus transferred to the glove.

Photo credit by Susta Sustainable Merchandise Handels GmbH

USP
12
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Sustainable: One pair of ElephantSkin gloves saves at least 180 pairs of disposable gloves.
That's not only about 2.6kg of plastic but also a lot of money.
Comfortable to wear: The gloves are made of premium material; they are breathable and
support the wearer with perfect haptics and touchscreen compatibility.
Smart freedom: All glove's anti-viral and anti-bacterial properties mean people have one
less thing to worry about when pushing down someone else's door buckle, grabbing onto
a tram, tapping at an ATM or pushing a shopping trolley.

RELEVANCE
The product is equally relevant for consumers of all ages and walks of life as for millions of
employees like retail staff, flight attendants or service personnel in many different areas
(hotel industry, gastronomy, etc…)

BENEFITS FOR THE TARGET GROUP
Due to the convenience of the solution, hand hygiene is solved in a practical, intelligent,
economical, and sustainable way. In addition, the visual "appearance" of the disposable
glove is replaced. Especially in the commercial sector, there is the problem of
implementing/monitoring the prescribed hygiene measures.

THE STORY
Founded in mid-2020 by Raphael Reifeltshammer on the basis of a newspaper article
"Better without rubber". Product was since then listed in 10 countries at Rewe, Aldi Süd,
Aldi Nord, Metro, dm, Müller Drogerien, Kauﬂand, Edeka, MPreis, Unimarkt, MTH Group &
Bständig. Responsible for production in Europe (Portugal and Italy).
When people are in a post-corona world, which is now indeed coming, we want our planet
to be healthy, not choked with billions of non-biodegradable masks and gloves in our
landfills and oceans.

13
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THE VISION
Reducing Plastic Footprint! It has been and still is a global calling especially now that we
have learned about the implications of using plastic-based PPEs during the pandemic and
how much these necessary practices are affecting our environment and well-being from a
different angle. Scientists estimate that about eight million metric tonnes of plastic - the
equivalent of 90 aircraft carriers - ends up in the ocean every year, according to the NOAA
- National Oceanic and Atmospheric Administration. When we are in a post-corona world,
which is indeed coming, we want our planet to be healthy, not choked with billions of nonbiodegradable masks and gloves in our landfills and oceans.

14
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The Founder Raphael Reifeltshammer
Photo credit by Susta Sustainable Merchandise Handels GmbH

What is our WHY & Vision at ElephantSkin?
When Raphael Reifeltshammer founded ElephantSkin over 2 years ago, the WHY &
VISION was very clear: to develop THE reusable and washable alternative to disposable
gloves. The goal was to replace plastic disposable gloves in the non-medical sector and
thus further advance the global prevention of plastic waste. In the last few months the
company have been pushing the following areas:
The implementation of the WORLDWIDE first biocide-free textile treatment of textile
gloves;
The corresponding certifications.
Worldwide, there is growing pressure from the public and legislators to eliminate singleuse plastic products altogether. Measures already taken include, for example, the
participation of manufacturers of plastic products in the costs of waste disposal in Germany
from 2025 or the "mission-to-zero" in the United Arab Emirates. These are major policy
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steps towards sustainability and the circular economy, and we expect this to be driven
forward at the European level and globally. The bans on single-use items such as plastic
bags, plastic cutlery and plastic straws were just the beginning as was the absolute ban on
single-use plastic items when the new EU directive came into force on July 3.

Photo credit by Susta Sustainable Merchandise Handels GmbH

Many major brands have clearly positioned themselves to play an active part in this
process and set sustainability and decarbonization as goals, among others. With our
ElephantSkin glove models, we can not only offer a sustainable, washable, reusable,
breathable, antibacterial and antiviral alternative to the plastic or nitrile glove in the nonmedical sector but replace it completely. ElephantSkin gloves are additionally more cost-

16
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effective, provide real relief to users, and offer optimal comfort. The company is constantly
exploring the market to place our company and thus the alternative to plastic gloves
together with a strong partner worldwide.

PRODUCTS & PRICES
ElephantSkin „WETnDRY“ RRP €20.00
The ElephantSkin WETnDRY is the hygienic, sustainable, breathable & water-repellent
alternative to single-use plastic gloves for the team.
…able to work in dry and wet environments;
Water-repellent membrane to enable use cases like cleaning tables with a wet cloth while
keeping the working hand dry.
…to increase hand hygiene;
Antimicrobial coating to efficiently reduce viruses and bacteria on the glove because the
staff is not being able to wash hands correctly or often enough.
…the end of skin irritation from sweat;
A breathable outside layer increases the productivity and happiness of the work team that
is currently struggling with itching skin underneath single-use plastic gloves.
…flexible and light;
Comfortable material of the inside layer provides a soft and dry feeling, tight contact with
the glove and a perfect range of motion.
…catering to today’s work environment;
Touchscreen compatible
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…in line with one's brand’s appearance;
Visually attractive glove, elegant material with stylish fit custom color and logo options
available on demand.
…decreasing the company’s plastic footprint;
Washable and reusable to meet the company’s sustainability goals and contribute to
environmental and social change.
…to make financially smart purchasing decisions;
Significant cost savings by replacing an immense amount of single use plastic gloves: up to
20 pairs per employee per day.
ElephantSkin “CLASSIC” RRP € 10
Sustainably made from 96% organic cotton, 4% elastane.
Elegant design for premium visual appearance;
Washable & reusable;
Touchscreen compatible, breathable & skin-friendly.
Use Cases:
Consumer;
Travel (airports, trains, ...), shopping, events, etc.;
B2B;
Staff in service (hotels, restaurants, luxury retail, etc.);
Healthcare workers (non-sterile tasks).
Colors: White & black; Unisex sizes: S (7), M (8), L(9), XL (10)
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Photo credit by Susta Sustainable Merchandise Handels GmbH

Made in: ITA
ElephantSkin “FITNESS” RRP 30€
Robust fitness & sport glove made of 100% recycled polyester against cross-contamination
on sports equipment. Non-slip palms, coated with silicone
All-round function, designed for use on all sports equipment & for all sports, indoor &
outdoor. Washable & reusable. Touchscreen compatible, breathable & skin-friendly.

19
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Photo credit by Susta Sustainable Merchandise Handels GmbH

Color: Black
Unisex sizes: S (7), M (8), L(9), XL (10)
Made in: ITA
ElephantSkin “WORK” RRP: 6€
Made of sustainable 80% TENCEL TM (Lyocell), 20% Spandex o Washable & reusable
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TENCEL TM is extracted from sustainably grown wood using a unique closed-loop
system, minimizing the environmental impact. Each pair of ElephantSkin saves up to
1.4kg of plastic per week per employee*
Coating: Polyurethane (fingertips), PVC nubs (palms)
Breathable & skin-friendly, touch screen compatible
Efficient reduction of enveloped viruses and bacteria on glove surface - tested
according to:
- ISO 18184 (antiviral)
- ISO 20743 (antibacterial)
Biocide-free textile treatment
The multifunctional glove. Hygienic - sustainable - light.
The concept of perfect tactility:
Ultra-light honeycomb knit offers supremely elastic fabric - the glove is light and snug,
like a second skin;
Optimized radii between the fingers and wide finger flexes offer perfect range of motion
without "stretching";
Robust, PU-coated fingertips. Touchscreen compatible;
Non-slip palm from PVC nubs.
Renewable raw material wood: The multifunctional glove. Hygienic - sustainable - light.
The ElephantSkin WORK model is knitted from natural TENCEL fiber. This offers several
advantages over the currently widespread plastic glove models:
Sustainability: TENCEL is extracted from cellulose fibers in an environmentally conscious,
closed-loop manufacturing process. Each pair of ElephantSkin WORK saves around 30g of
conventional plastic gloves.
Comfort: TENCEL is soft and supple against the skin. The glove is very comfortable to wear
- even over longer periods of time.
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Breathability: TENCEL has a high-performance cross-section - the fiber is extremely robust
and transmits perspiration quickly to the outside; this increases well-being and safety in
the glove.
Hygienic functionality, natural / biocide-free:
The ElephantSkin WORK model is treated with a natural, innovative, biocide-free,
antiviral & antibacterial textile finish that brings a highly efficient barrier for pathogens to
the glove surface;
The effectiveness of the treatment remains high for at least 30 washes - in line with our
concept of "wash & reuse instead of single-use plastic waste";
This results not only in environmental benefits for the user but also in significant cost
savings.
ElephantSkin “CHAMPION” RRP: 10€
This model is Service & Work Hygiene Glove with Antiviral & Antibacterial properties
Sustainably made from 80% TENCEL TM (Lyocell), 20% Spandex;
Palm coated with water-based polyurethane;
Washable & reusable.
Please find all additional information about the products in Files section below.

MEDIA
Featured in many TV Shows in DACH area
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Photo credit by Susta Sustainable Merchandise Handels GmbH

AWARDS
Fastest Growing NON FOOD Start up in DACH area
Listed in more than 30.000 Retail & Drug Store
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Company name:

Susta Sustainable Merchandise Handels Gm…

Contact person:

Raphael Reifeltshammer CEO & Co-Founder

E-mail:

raphael.reifeltshammer@susta.at

Website:

elephantskin.com

Phone:

https://elephantskin.com/en

Patent status:

n/a

On market since:

2020

Regions:

Austria

Industries:

Accessories

Source links:

ElephantSkin Website

Files:

ElephantSkin_WETnDRY_2pager_EN.pdf
ElephantSkin_WORK_Re-Usable_2pager_EN.pdf
ElephantSkin_CLASSICN_1Pager_EN.pdf
ElephantSkin_FITNESSV_1Pager_EN.pdf
ElephantSkin_CHAMPIONV_1Pager_EN.pdf

Direct link:
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SCENT BAR: CONCENTRATED
FRAGRANCES WITH A HIGH
COMPOUND OF PERFUME
Scent Bar was born in Cesena in 2009. Since then it has been in the
lively heart of the town and it has been an innovative project inspired by
artistic perfumeries: it is a smelling bar, designed as a small jewel with
iridescent lights, retro music and cups of hot Italian coffee. The niche
market has a special core: the Scent Bar fragrance creations. They are
being created, in a small lab, with natural ingredients of high quality and
a percentage of 30% of perfume. They are 2 lines: I Caratteri and a line
without own names, only by Numbers. Scent Bar invites scent lovers to
find out their signature perfume and choose by instinct among floral
notes, gourmand, spices, and woods.
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THE STORY
A fragrance may speak for the wearer and about the way of living, wether he wants to be
hidden, to be seen, or to enjoy walk wrapped in a puff of perfume. Scent Bar project was
born in collaboration with a small handicraft laboratory of high-quality perfumery. After
several years of experience in a perfumery, constantly in contact with customers wishes
and needs, the idea of creating a line of natural fragrances to satisfy every demand finally
appeared.
Scent Bar was created to provide a comfortable and relaxing place to experience the
incredible selection of independent niche perfumes in a no-pressure sales
environment. The environment is reminiscent of a true bar, where you can sit on a stool
with your coffee (or prosecco) and sample fragrances at your own pace. If you want to testdrive something out in the real world, the sellers happily offer samples at no charge. Space
is light and airy and has a truly social vibe of a place where like-minded and friendly
people get together.

Scent Bar Numbers
source - scentbar.it

A lot of research has been conducted before producing a collection; a precious work of an
olfactory selection has been done in order to offer concentrated fragrances with a high
compound of perfume, 30% of oils. This is the reason why it gives a character based on the
depth and the strength of a persistent trail. The scents may be captivating but not
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aggressive. In Scent Bar lab, high-quality raw materials are analyzed and selected; they are
often from their native places.
THE FRAGRANCES
Scent Bar 500: A garden in the morning, soaked by the early dew. Green notes are
revealed to your nose providing with floral images. Then the blackcurrant becomes the
protagonist. It's an effective contact with nature without compromises with another
aroma. Fragrance Family: Fruity, Musky. Style: Fruity, Musky, Mineral. Notes: Honeysuckle,
Blackcurrant, Green Tea.
Il Proibito: Creamy, sweet, gentle. Fragrance Family: Gourmand. Style: Sweet,
Gourmand. Notes: Caramel, Coconut, Cream, Tonka, Heliotrope, Vanilla.
Il Seducente: Musks and florals. A sensual fragrance, alluring, enchanting by its
charm. Fragrance Family: Floreal, Musk. Style: Musk, Floreal. Notes: Grey Amber,
Bergamot, Heliotrope, Jasmine, Musk, Rose, Ylang-ylang, Sandalwood, Pink Pepper, Lily of
the Valley.
Il Selvatico: Woody, strong and spicy, for everybody who wants to excel. Fragrance
Family: Aromatic, Musk. Style: Spicy, Woody, Musk. Notes: Orange, Pink Berries, Bergamot,
Cinnamon, Coriander, Lily of the Valley, Oak musk, Patchouly, Black pepper, Grapefruit.
L'Elegante: Tender, linear but elegant, it touches your feelings. Fragrance Family: Musk,
Floreal. Style: Floreal, Fruity, Musk. Notes: Orange, Bergamot, Cyclamen, Jasmine, Iris,
Lilac, Tangerine, Green Apple, Musk, Lily of the Valley, Pear, Rose, Sandalwood, Vetyver,
Violet.
L'Intrigante: An interesting essence, it inspires passion, and appeal by its lure. Fragrance
Family: Oriental, Gourmand. Style: Sweet, Gourmand, Oriental. Notes: Bergamot, Cocoa,
Coriander, Cumin, Cedarwood of Virginia, Lemon, Tangerine, Musk, Patchouly,
Sandalwood, Vanilla.
L'Onnipotente: An irreverent fragrance but elegant and feminine. Fragrance
Family: Floreal, Chypre. Style: Amber, floral. Notes: Grey Amber, Orange, Coconut, Datura,
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Heliotrope, Cedarwood of Virginia, Lemon, Lily of the Valley, Musk, Rose, Ylang-ylang,
Tuberous.

The nose behind Scent Bar fragrances is Viola Pompili, the young generation of the famous dynasty of perfume
makers
source - scentbar.it

Scent Bar makes people travel through time, it is the pivot of a person's background:
events, experience, something happened in their childhood, a landscape. So the art of a
perfumer is to create fragrances mingling notes which take inspiration from the world
around with the exceptional skill to balance creativity with imagery, knowledge with
passion. Scent Bar works on a lot of different levels so it may happen that creating a scent
means not only thinking of it and smelling but enjoying pleasures, sometimes an accord of
perfume might be similar to an accord of music.
Today Scent Bar perfumes are presented in almost all well-known retail networks around
the world.
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Company name:

Scent Bar

Contact person:

Viola Pompili

E-mail:

info@scentbar.it

Website:

www.scentbar.it

Phone:

+ 39 0547 20622

Patent status:

-

On market since:

2009

Regions:

Italy

Industries:

Beauty

Source links:

Scent Bar Official
Presentazione Scentbar 300 a Pitti Fragranze You
Tube

Direct link:
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LUNA: SMALL WONDERS FOR GREAT
SKIN
Swedish beauty brand FOREO that has achieved global success with its
award-winning LUNA™ skincare and anti-ageing device since its launch
in 2013, released the third-generation LUNA™ 3 device. The young and
innovative brand’s next milestone in skincare marks an evolution of their
revolutionary technologies, further enhancing and improving the “skincleansing experience”. With six new areas of innovation, the new LUNA™
3 range of devices will mean avid LUNA™ fans can experience an even
deeper, more gentle yet powerful cleanse that is completely tailored to
match their specific skincare needs. LUNA skincare devices have taken
the industry by storm, becoming a premium facial care benchmark.
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FOREO is a Swedish multi-national beauty brand founded in 2013, established and
headquartered Stockholm, Sweden. It is not a traditional beauty company as
it specializes in beauty skincare devices and well-being solutions. The launches of the
LUNA™ play a device for skincare and an oral care toothbrush ISSA™ play
empowered many people to transform their daily routines into exciting rituals.
Moreover, LUNA™ novel device has been rapidly taken the industry, lighting up 5,000
stores in more than 40 countries.
The company's ISSA™ play, electric toothbrush, signalled probably the biggest revolution in
dental care for more than half a century. ISSA™ of the 2nd generation expertly blends sonic
pulse power with a combination brush head of PBT polymer and soft silicone for an oral
care experience that’s beyond compare. The ISSA™ mini 2 is a sonic electric toothbrush
with 265-day battery life and colourful, light-up design that helps make sure you never
miss a brushing, no matter how hectic life gets. The price of the toothbrush varies at the
range of €49 for the first generation of ISSA™ play to the latest one ISSA™2 at a price of
€169.
LUNA™ utilizes a totally optimized design for even deeper more efficient cleansing while
offering all the benefits of the original LUNA™ design. Its T-Sonic™ cleanse will remove
99.5% of dirt and oil (based on clinical trials) plus makeup residue. Dead skin cells are also
cleared away, enhancing the absorption of skincare products and also diminishing the
appearance of pores to refine skin texture. The anti-ageing mode of the LUNA™ smooth
the visibility of fine lines and wrinkles and leaves skin looking firmer. What’s more, the
ultra-hygienic silicone design is quick-drying and nonporous to prevent bacteria buildup for
cleansing that is 35X more hygienic than that with nylon-bristled brushes.
Paul Peros, FOREO's CEO, emphasized that this new launch marks not only technologyrelated improvements to offer more advanced devices but an expansion of the range for
more refined skincare solutions. With the addition of the LUNA™ , even the finest details of
an individual’s skincare needs will be catered for, from users with slightly oilier skin to
those who want a more powerful cleanse. The FOREO's team is excited to be able to offer
such customized designs with this new range.
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The LUNA™ is 100% waterproof and 1 full charge lasts for 7 months of twice-daily cleansing and anti-ageing
routines
source - foreo.com

Furthermore, the company also presented its latest development, the new LUNA™ mini.
Now the smallest in the range, this powerful tool provides the benefits of clear, healthy skin
in an ultra-portable device offering up to 100 uses, easily fitting in a purse or travel kit.

The LUNA™ is suitable for all skin types, incorporates the LUNA™ mini ’s pulsation
technology along with FOREO’s signature silicone touchpoints; thicker at the top to deliver
an intense clean for oily-prone and hard-to-reach areas as well as softer, thinner touchpoints below that relay a gentle clean for Actual Size sensitive or normal skin and larger
areas like the cheeks.
The latest LUNA™ 3’s brush head is 30% larger than the previous version. Moreover, its
silicone touchpoints are 30% longer and 25% softer. This greater reach and extra softness
mean a deeper, gentler clean. It also has 16 power levels and 650 uses on a single
charge. It costs € 199 while its mini sister goes at a price of €159.
FOREO is aimed to bring a new standard of high-end beauty and wellbeing solutions to a
wider audience than ever before. Incorporating six new areas of innovation, the LUNA™
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mark FOREO’s next step forward by offering devices that are completely tailored to match
specific skincare needs.

The LUNA™ is 100% waterproof with 1 full charge offers up to 100 uses (approximately 1-2 months when the device
is used twice a day). No replacement brush heads needed
source - foreo.com
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Company name:

FOREO

Contact person:

Paul Peros CEO

E-mail:

pr@foreo.com

Website:

foreo.com

Phone:

+38515790882

Patent status:

patented

On market since:

2013

Regions:

Sweden

Industries:

Beauty, Electronics

Source links:

FOREO
ORIGINAL VIDEO
ORIGINAL VIDEO 1
ORIGINAL VIDEO 2

Direct link:

click here
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NAILS INC KEEPS NAILS IN HEALTHY
CONDITION WITH A GLAMOROUS
FINISH
The UK’s number one nail brand, Nails Inc was founded by Thea Green
in 1999, and has quickly become one of the most innovative fastgrowing independent beauty businesses in the market, with new brands
being added to the portfolio. It is renowned for being the first premium
nail bar in the UK, boasting 16 luxury destinations in stores including
Harvey Nichols, Selfridges, Fenwick and Brown Thomas, as well as five
standalone stores in Japan. Nails Inc has a widely established global
product distribution across 25 countries, with prestigious retailers such
as Sephora. Currently, the company has stores in the UK, US, France,
Middle East, Singapore and Hong Kong. With a series of industry
accolades due to its first to market product innovation, original mustwear shades and collaborations with the likes of Victoria Beckham,
Diane Von Furstenberg and Alexa Chung, Nails Inc continues to lead the
way in the nail category.
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In October 2017, Thea Green introduced INC.redible cosmetics. Amplifying the DNA from
the mother ship of Nails inc, the proposition of the colour and skincare brand is to be
INC.redible self. The brand mission is to deliver an INC.redible cosmetic range with
genuinely INC.redible products and a positive brand world with a social conscience that
has a positive impact on people. Like Nails inc, INC.redible is cruelty-free and PETA
approved. The brand portfolio continues to grow with the latest edition of My Mood,
launched in June 2018. A youth lifestyle brand built collaboratively with a community of
those who know best – the consumer - the range covers everything from bath & body,
accessories, beauty and tech, packaged with a social conscience. It is the first of its kind;
shaped by a community of young enthusiasts and creatives. All of My Mood products are
vegan, cruelty-free and ocean-friendly.
Nails inc is the UK's largest nail bar chain, serving on average 10,000 customers per week
through 60 locations. The company now has stores in the UK, US, France, Middle East,
Singapore and Hong Kong. The company has also developed Get Lashed, a diffusion
brand for false eyelashes.

All of My Mood products are a vegan, cruelty-free and ocean-friendly
source - nailsinc.com

Currently, the company has responded to the demand from the nail professionals and
created Nails inc PRO for them. The new formula is the result of years of knowledge and
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experience combined with the latest gel effect and long-wearing technology, encapsulated
in a super-charged polish and treatments.
STEP 1. The revolutionary base coat. This polish contains a unique resin system which
allows the colour to bind to the base like a magnet. It also features integrated optical
brighteners to give the appearance of clean and healthy nails.
STEP 2. The colour. The colour contains a collection of technology to deliver intense
colour.
Each shade is enriched with:
Volcanic glass and shellac (a protective agent) for strength and protection of colour;
Polyester resin for flexibility and durability;
Dual polymer complex for high shine and long-lasting colour.

Nails inc is the UK's largest nail bar chain, serving on average 10,000 customers per week through 60 locations
source - nailsinc.com

STEP 3. The finish. The final polish in the system is the self-curing gel-like topcoat. The
topcoat compliments the rest of the system by offering a long-lasting high shine finish. The
topcoat is enriched with acrylic and shellac which protects the manicure against
discolouration and chipping.
With these technologies combined Nails inc has created the ultimate long-wear colour,
giving on average five to seven days glossy and unblemished wear. The Nails inc PRO
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collection includes 36 shades, including best-selling colours from Nails inc and brand new
shades specifically created for Nails inc PRO. In addition, there is a base coat, a top coat
and two treatment products.
The Nails inc products are currently available in big retail all over the UK and in
Sephora chain.
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Company name:

Nails inc

Contact person:

Hannah Steele

E-mail:

hannah@nailsinc.com

Website:

nailsinc.com

Phone:

+44 207 5292340

Patent status:

-

On market since:

1999

Regions:

United Kingdom

Industries:

Beauty

Source links:

Nails
inc
ORIGINAL VIDEO
ORIGINAL VIDEO 1
ORIGINAL VIDEO 2

Direct link:
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FLORAIKU - A MIX BETWEEN HAIKU
AND FLOWERS
Clara Molloy and her husband John, the founders of the French niche
brand Memo Paris, presented their new fragrance project - the Floraiku
brand, which is inspired by Japanese culture and art, named after the
haiku poetry. The collection of the new brand, including 11 fragrances,
came to the market in July 2017. Before that, it was available only in
Harrods. Each fragrance was complemented by a haiku verse written by
Clara Molloy. Haiku, as a part of refined Japanese culture, which
significantly inspired Clara Molloy and John to create Floraiku, is a very
short form of Japanese poetry in three phrases, typically characterized
by three qualities: cutting, consisting of seventeen syllables, and kigo
(seasonal reference). Therefore, the name Floraiku is a composition of
Haiku and flowers.
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Each Floraiku fragrance is complemented by a haiku written by Clara Molloy.
STORY
Floraiku is Born Today
There was a day
When the Asian sophistication and excellence
Struck us
Its purity, its subtlety,
Its deep roots and extactic gestures
Moved us
We knew something new
A different fragrant story
Could enchant the world
It felt like a thunderstroke
Enlighting
As sudden as love
Luxury is rediscovered
With a touch
Of poetic rêverie
Together we invented
Floraiku
For your shadows and you
NOSES
What a dream for a nose
Travelling in Asia
And bringing back its blessings.
Our two samouraï
Alienor Massenet and Sophie Labbé
Do not experience fear
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They have patience
Dedication
And magic spells
More than 50% natural ingredients
Nature
Is captured in a bottle

The first ceremony is enigmatic flowers
source - floraiku.com

PRINTS
To put Floraïku into images
We chose watercolors and Indian inks
Their soft touch, their whispers
We looked for an artist
With a golden heart
Someone who would make the paper rustle
Victoire Cathalan showed us the way
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Her smile and talent
Enlighted our Asian vision
THE PRODUCTS
There are 11 fragrances in Floraiku's collection. Three ceremonies and two shadows make
11 perfumes, combining subtle and sophisticated notes, such as white musk, cherry
blossoms, matcha tea and many other scents. According to Clara Molloy, all perfumes are
original and exceptional. People in Harrods Floraiku shop emphasized that they have
never smelled anything like their perfumes. Floraiku also creates beautiful and fragrant
home products such as candles and diffusers. The products could be purchased through
the official webstore as well as in retail stores in 14 countries globally. To check the
locators please go to the official webpage.
THE PRICES
Perfumes are sold in Bento boxes, in bottles of 50 or 60ml, 10ml fillers and also as
purse sprays.
JUST A ROSE - REFILL 10ML €55.00;
SLEEPING ON THE ROOF - EAU DE PARFUM BENTO BOX €255.00;
WIND IN MY HAND - EAU DE PARFUM BENTO BOX €550.00;
ENIGMATIC FLOWERS GIFT SET OF SCENTED CANDLES 130g x 3 in teacups €255.00.
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Company name:

Floraiku

Contact person:

-

E-mail:

contact@floraiku.com

Website:

floraiku.com

Phone:

+33 1 44 54 91 72

Patent status:

-

On market since:

2017

Regions:

France

Industries:

Beauty

Source links:

Floraiku
ORIGINAL VIDEO
ORIGINAL VIDEO 1

Direct link:

click here
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INITIO: AN INVISIBLE PHEROMONAL
FORCE
Initio Parfums Prives has presented 12 perfumes in its fragrance base.
Initio Parfums Prives is a new sophisticated fragrance brand. The earliest
edition was created in 2015. The last one was presented in 2018. This
unique perfume brand shares the animalic potency and perfume’s role
as an ‘invisible pheromonal force’. Furthermore, Initio does this
collaborative with leading perfumers, including Pierre-Constantin
Gueros, Alexandra Kosinski, and the legendary Alberto Morillas and
Maurice Roucel. What if instincts were guided by the sense of smell,
leading people towards new adventures? Initio takes fragrances to new
heights, with enhanced powers that defy the imagination.
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Wild nature and the science of pheromones fuse deeply together within the formulas,
working their magic imperceptibly. The Absolutes and The Magnetic Blend, invisible forces
to be worn alone or blended together, Initio fragrances stir the instincts.
What was long suspected has finally been proven. The power of scent unconsciously
influences human's behaviour. Unique scent molecules trigger attractions and impulses in
their wake. Initio honours this supernatural yet scientific dimension of fragrance by infusing
its creations with a mysterious power. This luxury brand creates the very molecules of

instinct to achieve its ambition. Make from the tumultuous silence of the essences the
noisiest of the provocation.

Burning resins give rise to smoke trails ascending towards the heavens
source - petitparfum.blogspot.com

Initio brand has designed and created three distinct luxury collections. The first one is

Absolutes, which focus on natural ingredients. It includes such fragrances as Blessed
Baraka (main accord: white flower, sandalwood, vanilla, musk); Mystic Experience (main
accord: coffee, musk, vanilla); Divine Attraction (main accord: leather, vetiver); Absolute
Aphrodisiac (main accord: vanilla, white flower, castoreum); and Addictive Vibration (main
accord: apple blossom, orange blossom, honey, vanilla, musk).
Another collection Magnetic Blends, which draw on some of perfumery’s most fascinating
and beguiling synthetics for their power, includes Magnetic Blend 1; Magnetic Blend 7;
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Magnetic Blend 8.

Unveiling a body of lustful scent
source - laurajouve.com

The new Carnal Blends, which are as daring as they sound, consists of Psychedelic Love
(main accord: bergamot myrrh, rose, vanilla, patchouli); High Frequency (main accord:
magnolia, jasmine, almond, musk); and Side Effect (main accord: tobacco, rhum, vanilla).
Initio perfumes effects are disconcerting. To reach the Holy Grail, Initio has mastered

alchemy between the skin, the natural forces of the Absolutes and pheromonic molecules
whose power awakens and amplifies the instincts. Everyone becomes the alchemist who,
layering Absolutes and Magnetic Blend in a unique combination, will obtain a unique and
transcendent carnal signature.
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Company name:

Initio

Contact person:

-

E-mail:

info@initioparfums.com; contact@initioparfu…

Website:

initioparfums.com

Phone:

-

Patent status:

-

On market since:

2015

Regions:

France

Industries:

Beauty

Source links:

INITIO
ORIGINAL VIDEO

Direct link:

click here
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NASOMATTO: PERFUMES WITH A
SENSE OF MYSTERY
The brains (and nose) behind Nasomatto is Alessandro Gualtieri, an
Italian perfumer who has created scents for Versace, Valentino, Helmut
Lang, Fendi, Diesel, and more. Gualtieri was educated in the art of
perfumery in Germany and built a successful career working with artists,
niche brands and major designers - but after being rejected more and
more for his radical concepts, he decided to strike out on his own.
Gualtieri established his Amsterdam-based brand in 2007 and called it
Nasomatto (Italian for ‘crazy nose’). The first series of fragrances was
released later that year: Hindu Grass, Duro, Narcotic Venus, Silver Musk,
and Absinth. Currently, the Nose and the founder has working space
and is located in Amsterdam, Nederlands.
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Each stylish and luxury bottle of the perfume is part of the project Nasomatto. Produced by
hand in small batches at the Nasamatto laboratory, perfumes aims to evoke the deepest
feelings and desires. Due to the nature of ingredients and the concentration of the oil, the
colour might differ from batch to batch.
In the following years, several more scents joined the line-up: China White (2008), Black
Afgano (2009), Nuda (2010), and Pardon (2011). The tenth, Blamage, was released in 2014
along with a film about its origins called The Nose - Searching for Blamage. Blamage is
kind of magical - it comes in a creepy, David Lynch-like bottle and upon the first spray
smells almost chemical. On wearing, it is woody and floral with magnolia and lily appearing
in the most androgynous way imaginable - plus, because Nasomatto only uses extrait
strength in their perfumes, it literally lasts 24 hours on the skin.

Nasomatto's Collection
source - nasomatto.com

Nasomatto’s bold, hit-you-on-the-head approach is no stranger to controversy. Nasomatto
is authentic, contemporary and created for connoisseurs. The project is meant for people
with a strong interest in the distinguished art of perfumery and a hedonistic appreciation
for the senses. Magnetism, an unquenchable attraction comes from the fragrance
Nasomatto Duro, which has its own will, tempts and attracts to skillfully spaced networks.
Anxious and sensual, fantastic and phantasmagoric. Nasomatto Black Afgano perfume is a
fragrance that contains notes of priceless oud wood, leather, hemp and coffee.
Gualtieri’s anarchic creative process may have alienated him from more traditional brands,
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but it made Nasomatto a cult favourite and his new venture, Orto Parisi, instantly intriguing.

Orto Parisi
source - nasomatto.com

Nasomatto maintains a sense of mystery. The brand is curiously secretive - perfumers
involved only provide their first names and no fragrance notes are given. Instead, all
Nasomatto offers are strange, evocative descriptions that have become a trademark of the
brand. The scents are variously described as aiming to evoke degrees of
hysteria, enhance all the manifestations of male strength, breathe the belief in universal
peace and love, and evoke superhero magnetism. There’s plenty of other charming
weirdness where that came from, including a quest for mercurial liquid love sensation whatever that means.
In 2018, Gualtieri unveiled his 12th addition to the range: Nudiflorum, a characteristically
opaque piece of work, heavy on abstract florals and tannery-centred notes. True to form,
he doesn’t want to dwell on the subject of the new scent, claiming that when a composition
has been completed, it’s not for him to talk about it.
All fragrances are available at 30 ml for €124, 4 ml for €55, and in sets 3x4 at a price of
€138. The perfumes are available in main stores located in Amsterdam, Nederlands and
through online retail networks like Amazon, LuckScent, Fragrantica, Barneys and more.
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Alessandro Gualtieri, the Nose
source - nasomatto.com

Nudiflorum
source - nasomatto.com
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Company name:

Nasomatto

Contact person:

Alessandro Gualtieri

E-mail:

thenose@nasomatto.com; distribution@naso…

Website:

nasomatto.com

Phone:

-

Patent status:

-

On market since:

2007

Regions:

Italy, Netherlands

Industries:

Beauty

Source links:

Nasomatto
ORIGINAL VIDEO

Direct link:
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THE MERCHANT OF VENICE
EXPRESSES THE UNIQUENESS OF THE
CITY
Since ages, Venice was a symbol and representative of various arts and
crafts, including the art of perfumery. The Vidal Family, involved in the
arts of perfumery for more than a century, decided to pay homage to
this glorious cultural tradition. They recognised the need for a cultural
luxury brand that would express the uniqueness of Venice: The
Merchant Of Venice. The Merchant Of Venice is a sophisticated
fragrance house for men and women that are inspired by the city of
Venice since it is Vidal family homeland. The Merchant of Venice is a
brand that has its conceptual origins in the ancient Art of Perfumery
originated in Venice and from its centuries-old trade with the Orient. The
line is inspired by the “Mude,” the maritime trade routes that covered a
very large area from Asia to Africa, and on to Europe as far as the
Northern Seas. The “Mude” started from Venice and reached many
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different harbours, which in turn were the destination of other
commercial routes.
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These ports were the exchange centres for raw materials and finished products. This
system enabled the Republic of Venice to acquire the knowledge and raw materials that
otherwise it could not directly attain from within its own mainland. Through master
craftsmen such as the Muschieri (perfumers) and the Saoneri (soap makers), new
techniques of production were invented that made the Venetian perfumes and cosmetics
highly sought after products in all the Royal Courts of Europe.
The historic nature and the prestige of this sophisticated brand express itself by precious
fragrances carried out by performers who reinterpret the ancient recipes. The luxury
creations are boxed in precious perfume bottles inspired by the millenary art of Venetian
glass. History and culture are at the base of The Merchant of Venice that perfectly
combines them in excellent Eau de Toilette, Eau de Parfum, body products and home
fragrances.

Exploring the richness of regenerating tea, the fragrance evolves around a poetic accord of blue tea and floral
bouquet of rose, magnolia and neroli
source - themerchantofvenice.com

Murano Сollection is composed of seven fragrances Eau de Parfum dedicated to mude, to
the essential oils and to the raw materials imported by Venetian merchants from the far
Orient. The spices, the aromas, and the rare essences were expertly selected by
merchants from among those that were most aspired and precious. The masterly expertise
of the time-honoured Venetian traditions turns an enchanted journey into a dream.
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The Murano Exclusive is the ideal combination of unique fragrances with Venetian
craftsmanship. All these blend are created by renowned master perfumers that took
inspiration from Venetian style. It is a collection of exclusive Eau de Parfums Concentrée,
characterized by a high concentration of fragrance each with its own olfactory signature
expertly crafted: the floral and oriental heart notes confer a unique, refined, and definite
character to each creation.

Nobil Homo is the men’s collection from The Merchant of Venice. It aims to encompass the
magnetic charm of Venetian noblemen. This set of five Eau de Parfum and one Eau de
Parfum Concentrée is inspired by the trades and travels of the ancient Venetian nobility.
Each fragrance is contained within a precious glass which took inspiration from the style
and colours of traditional Venetian fabric.

Blue Tea is the fragrance inspired to perfumes and precious raw materials of Asiatic lands.
At the heart of the composition, there is Blue Tea, a refined Chinese tea also known as
BlueChai’s butterfly pea blossoms, belonging to Oolong species. It is original from SouthEast Asia and India and it is characterized by a simple and sophisticated blue-violet flower
that expresses all the elegance and finesse of Asiatic charm.

Venezia Essenza pays tribute to the city of Venice, the cultural foundation and source of
constant inspiration for The Merchant of Venice. Two fascinating fragrances, pour Femme
and pour Homme, able to embody the essence, uniqueness and beauty of the City.

La Fenice Collection is a cultural project that connects the image of the brand The
Merchant of Venice with an internationally renowned institution, Gran Teatro La Fenice,
one of the most important symbol of the city of Venice. A refined and elegant project to
homage a cultural institution thought two sophisticated fragrances that will evoke emotions
and feelings transmitted during theatre performances.

The Museum Сollection is a set of 40 monothematic Eau de Toilette that covers the most
popular raw materials used in perfumery. Fragrances are divided by olfactive families, and
could be worn solo or together with other fragrances of the collection.
Besides the main fragrances lines, the brand created the Murano Art Collection, which
represents the ideal combination of perfumery with the artistic glass production of Murano.
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This unique collection combines the highest olfactory aspirations with the stylistic elegance
of handmade vases and flames. It also presented Home Fragrances in Murano glass, Body
Care line and Accessories.

The collection was further enriched with diffusion vases, which also mirror the shape of the bottles in the Murano
Collection
source - themerchantofvenice.com

The Merchant of Venice realizes customized courtesy products line for the most luxurious
Hotels, In addition, it opened its first SPA inside the exclusive Venetian resort, San
Clemente Palace Kempinski.
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Company name:

The Merchant Of Venice

Contact person:

-

E-mail:

info@themerchantofvenice.it; info@themerc…

Website:

themerchantofvenice.com

Phone:

+39 041 5417771

Patent status:

-

On market since:

2011

Regions:

Italy

Industries:

Beauty

Source links:

The Merchant Of
Venice
ORIGINAL VIDEO
ORIGINAL VIDEO 1
ORIGINAL VIDEO 2

Direct link:
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INVISIBOBBLE: THE NEW ALLROUNDER HAIR RING, PERFECT FOR
ALL STYLES
This Invisibobble Hair Styling Tool is an innovative hair ring accessory
developed by hair experts in the year 2013. This hair tie’s tighter spirals
provide a very delicate look, making it the perfect tool for a stylish office
hairdo or for a chic evening look. It can also be worn as a fashionable
bracelet. Modern hairdos for any occasion can now be easily and
quickly done - with no need for hair clips or bobby pins. These
revolutionary hair tools put an end to the challenges you’ve had tying up
your hair. The brand new Invisibobble Original Styling Hair Ring comes
in a range of shades: Blush Hour, Luscious Lashes, Smoky Eye, Marylin
Monroed, True Black, Crystal Clear, Pretzel Brown, Mint To Be, To Be Or
Nude To Be and Something Blue. The spiral hair ring is a perfect
companion for swimming, holidays and sports. The invisibobble®
is composed of polyurethane, better known as artificial resin.
Polyurethane is particularly hygienic, since it neither absorbs dirt nor
bacteria and has a very easily cleaned surface.
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THE STORY
The idea for the invisibobble began to form in Sophie‘s first semester at University.
University is a time in a girl‘s life where she wears her hair up constantly. Whether you put
it up whilst studying to avoid it getting in the way of your books or on a night out when you
want to keep from getting too hot, it is an everyday necessity! Sophie loved the ponytail
look but one thing kept bothering her. She suffered from headaches every morning and
always had that kink in her hair that everybody knows and hates.
One night, when Sophie got ready for a ‘bad taste’ party organized by the university, she
went all out wearing a tie-dye synthetic blouse, sparkling bell-bottoms, multicolored eyeshadow and a bunch of crazy accessories. On her way out she realized, as bonkers as she
looked, her hair could still use a little extra pimping. Immediately Sophie set her eye on the
old telephone hanging on her dorm wall. It didn’t really have any use since it had been out
of order for years. So she decided to unplug the phone cord and use it to tie up her hair as
an extra highlight for her already quite a spectacular look.

The minimalistic invisibobble® BASIC
source - invisibobble.com

The morning after the party, Sophie woke up after a fun-filled night and realized that
something was different. Then it dawned on her; she didn‘t have a headache! After a
moment of shock, she realized that she hadn‘t lost the phone cord (which would have
made this a whole different story), but that it was still firmly holding her hair in place. After
untying the cord she noticed that the kink in her hair, even though still visible, was a lot
less pronounced than usual. That’s when she knew she had an idea, that could help her
and countless other girls, on her hands!
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The effortless bun shaper
source - invisibobble.com

The idea of the invisibobble had been born, but Sophie needed someone to help her
further the concept - her now business partner Felix. It took them 6 months and the help of
several German technicians to design the very first invisibobble with the correct material
and specifications. In 2012, the first trial launch took place in Germany, and the small firm
spent a total of 12 months gathering feedback from customers so that they could
continuously improve the product. Finally, in 2013, it was time to introduce invisibobble to
the international market.
The lifespan of an invisibobble® is noticeably longer than that of a normal hair tie. If the
invisibobble® starts to wear out after a while, you can make it contract again by placing it in
the sun, on top of a heater (or a towel) or in hot water. Due to the smooth surface of the
invisibobble®, bacteria cannot collect within the hair bobble. Additionally, the invisibobble®
is very easily cleaned. The invisibobble® is, therefore, more hygienic than other hair
ties. The stretching or loss of elasticity of the invisibobble® does not reflect the quality
standard, but is simply a security measure in cases of over-stretching. The stretching of the
invisibobble® is also a characteristic of the material, which is also reversible. If you wish to
shrink your invisibobble® again, you can put it out in the sun, on top of a heater (on a
towel) or in hot water - the heat will cause the material to contract.
ORIGINAL: Thanks to its smooth surface, the invisibobble® ORIGINAL hair tie doesn’t
tangle with dry or wet hair. With invisibobble® as a non-soaking, hygienic water lover you’ll
never be annoyed by wet hair ties again! The revolutionary styling tool waves goodbye to
its previous color range and presents the brand new invisibobble® ORIGINAL collection in
six unique colors. Crystal Clear, True Black, and Pretzel Brown fit every outfit and
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occasion; To Be Or Nude To Be, Blush Hour and Mint To Be add the certain colorful
something.

SPRUNCHIE. Superelastic, soft and wrapped in fabric, this hair tool is the perfect 80s eye-catcher for every day
and every updo
source - invisibobble.com

ORIGINAL - the traceless hair ring
source - invisibobble.com

NANO: Whether beginner or pro, romantic braid or casual half bun - the little styling tool is
there to offer a helping hand. The invisibobble® NANO allows you to separate smaller hair
sections, fix elegant updos or secure impressive braided styles - no need for clips or bobby
pins. No kink, no hair breakage, no tangles - as a knight in spiral armor the invisibobble®
NANO doesn’t compromise any of the invisibobble® benefits. The invisibobble® NANO
in True Black, Pretzel Brown, To Be Or Nude To Be and Crystal Clear blends in perfectly
with your hair.
POWER: The new invisibobble® power is the answer for everyone with voluminous hair, or
an active lifestyle, who wants an extra strong hold in their everyday life or during
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sports. The intensified spiral shape of the invisibobble® POWER gives your hair an extra
strong grip during sports or other high-energy activity, without compromising the high
wearing comfort. The POWER is the perfect companion for your intense workout as it
doesn’t absorb fluids and can be easily taken out of wet hair without tangling. The strong
grip hair ring doesn’t only tackle every sporting challenge and tames your flowing mane,
but it also avoids split ends and hair breakage. The invisibobble® POWER are available in
four powerful colors - True Black, Crystal Clear, To Be Or Nude To Be and Pretzel Brown and will go with every outfit and every situation during fitness and your everyday life.

NANO - the styling hair ring
source - invisibobble.com

POWER - the strong grip hair ring
source - invisibobble.com

KIDS: With the invisibobble® KIDS hair ties it is time to say bye, bye to annoying knots and
hair pain. Once upon the time in a kingdom far away, a fairy called Magic Rainbow met the
lovely Princess Sparkle. They instantly became best friends and to spread their happiness,
they covered the world of invisibobble® with sparkles and fairy dust. This act of joy created
the two members of the invisibobble® family: the invisibobble® KIDS. With the invisibobble®
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KIDS hair ties children’s dreams come true: They can be the most gorgeous princess in
town, creating a secret crown around their updo-bun with Princess Sparkle - or get an
enchanting look with Magic Rainbow and a little bit of fairy dust.

KIDS - the no-ouch hair ring
source - invisibobble.com

SLIM: An intricate touch to the famous spiral shape of the ORIGINAL hair tie: this is the
invisibobble® SLIM. There is no need to sacrifice style for comfort with the newest member
of the invisibobble® permanent collection: The invisibobble® SLIM is the perfect tool for
both a stylish office hairdo and for a bouncy evening look. To dress casually but still look
sophisticated while standing out is the ultimate #stylinggoal for most women trying to strike
the balance between 'over-the-top' and 'underdressed'. Obviously, the right hairdo is just
as important as the outfit. And the invisibobble® SLIM hair ties the perfect tool to easily
create a fitting hairstyle. Its four colors Crystal Clear, True Black, Chrome Sweet
Chrome and Bronze Me Pretty look delicate in the hair and like a fashionable bracelet
around the wrist. Without an effort, the invisibobble® SLIM hair ring creates a bouncy
ponytail or a voluminous bun.
BASIC: The sleek BASIC is unique: its small size makes it particularly inconspicuous, whilst
simultaneously providing a strong grip and a weightless feel in your hair. Whether a simple
ponytail, playful braiding, cornrows or a loose updo, the minimalistic invisibobble® BASIC
perfectly completes any hairstyle. invisibobble® BASIC: ideal for you and your individual
style. The hair ring is available in Crystal Clear, True Black, Jelly Twist, and Mocca And
Cream.
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SLIM - the elegant hair ring
source - invisibobble.com

BASIC - the weightless hair ring for every day
source - invisibobble.com

SPRUNCHIE: Back in the 80s, stars like Madonna, Demi Moore and Janet Jackson started
a new hair trend by converting a simple styling tool into an absolute must-have accessory.
Thanks to invisibobble®, the famous scrunchie hair ring is experiencing its long-awaited
comeback! With a new design and improved wearing comfort, invisibobble® proudly
presents the invisibobble® SPRUNCHIE. Hidden underneath luxurious velvet fabric, the
invisibobble® SPRUNCHIE contains a classic ORIGINAL, therefore providing the benefits
that come with all the classic hair ring. Holding all strands of hair together thanks to its
spiral shape, the SPRUNCHIE is easy to remove without compromising on comfort. On the
outside, the retro hair tie consists of soft, shiny velvet fabric. The leopard-patterned
Purrfection gives every outfit an extra touch, while True Black adds a subtle and elegant
finish to every style. The invisibobble® SPRUNCHIE is the hair accessory for every
occasion. It also looks great around the wrist. The fabric hair tie is available in three colors,
Purrfection, True Black and Prima Ballerina.

67

2023.01.08 | Best-Aging Report

SPRUNCHIE - integrated spiral hair ring
source - invisibobble.com

CLICKY BUN: Achieving a perfect bun in the morning rush can be a real nightmare!
Individual strands of hair end up poking out, and the bun is always either too tight or too
loose. But never fear - invisibobble has the solution to all your problems: presenting the
new invisibobble®. The must-have for women who like to keep things simple: place your
hair between the two bands and roll it up from the bottom. To finish, snap the two sides so
they fold inwards, creating the bun. Wispy hairs poking out is now a thing of the past - with
the invisibobble® CLICKY BUN they stay firmly and securely in place without you needing
any new.
WAVER: The unique design and special material make the WAVER truly exceptional. The
WAVER offers a comfortable, gentle, and - just like the other invisibobble® products traceless alternative to the usual hair clips and pins. The top of the WAVER is inspired by
the shape and functionality of the invisibobble® ORIGINAL spiral hair rings. As the name
WAVER already suggests, the core is the three-dimensional wave shape, which guarantees
a strong and at the same time hair-preserving hold. The hair is not, as with other products,
simply compressed, but held in the uniform cavities and fixed. Thus, impressions are
avoided and a high level of comfort guaranteed. The innovative closure requires no effort.
Instead, the invisibobble® WAVER is simply opened and closed with two fingers and a
twisting motion - it’s flicking simple!
MULTIBAND: Headband with integrated hair ring - With its useful 2-in-1 function, the
MULTIBAND stands out from the rest. The band effectively keeps strands of hair out of the
face. The fine silicon grips on the inside of the hairband allow it to stay in place during
exercise and give it an anti-slip effect. The other option is to use the integrated
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invisibobble® to simultaneously tie the hair up in a ponytail. That way, the use of an extra
hair tie is no longer necessary. Available in two classic colors True Black and Red-y To
Rumble.

The invisibobble® WAVER. The hair-accessory 2.0
source - invisibobble.com

MULTIBAND - the multi-purpose band
source - invisibobble.com

Invisibobble® has many advantages over a regular hair tie: traceless - hair caring - nonsoaking - strong grip - revolutionary updo tool. Whether used as a revolutionary styling tool
or stylish wrist accessory - invisibobble® is versatile and allows creating professional updos
and individual styles without additional clips or bobby pins.
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Company name:

Invisibobble GmbH

Contact person:

Sophie Trelles-Tvede

E-mail:

info@new-flag.co.uk

Website:

invisibobble.com

Phone:

+ 44 (0) 20 80044495

Patent status:

-

On market since:

2013

Regions:

Germany, United Kingdom

Industries:

Beauty, Fashion

Source links:

Invisibobble
ORIGINAL VIDEO
ORIGINAL VIDEO 2
ORIGINAL VIDEO 3

Direct link:
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DR. VRANJES FIRENZE IS STILL THE
CRADLE OF LUXURY, ARTISAN,
PERFUMED PRODUCTS
The history of Dr Vranjes Firenze is truly fascinating. From the very
beginning, master perfumer Paolo Vranjes, founder and sole nose at the
Maison, has been able to inspire and anticipate, conceiving avant-garde
products and sensing the perfect moment to review the ways in which
an artistic fragrance can be read. Paolo grew up in Bologna, where his
love for fragrances was born thanks to his grandfather, a trader in
precious fabrics with a passion for essences. His curiosity and passion
were supported by his innate talent, reinforced with academic studies in
chemistry, pharmacy and cosmetology. In 1983, in Florence, he founded
the Antica Officina del Farmacista together with his wife Anna Maria. The
city has always played a fundamental role in the creative and productive
process. The cradle of beauty, the beloved and distinguished city. In
Italy, Florence boasts the longest tradition in the art of working with
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essences and fragrances, with craftspeople able to support every type
of creation.
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The magic of a moment, the alchemy of an encounter, the beauty of a landscape, the
memory of emotion. The fragrance is the perfect language for making the most beautiful
memories unforgettable and evoking them in everyday life. Entering the world of Dr.
Vranjes Firenze Home Fragrances means treating yourself to moments of pure pleasure,
well-being and beauty. Getting to know them, experiencing the different notes, recalling
the memories that each essence can evoke is like riding a carousel of the senses.
All the exclusive fragrances are the result of a perfect marriage between innovative and
meticulous techniques, tireless research and homage to tradition. Having always been
fascinated by olfactory memories, master perfumer Paolo Vranjes chose to enter the world
of artistic perfumery by creating home scents.

Recommending the best fragrance for each room and activity - considering the area, furnishings and individual
taste - is the brand's mission
source - drvranjes.com

Today the collection includes over 40 exclusive scents. The wide palette of fragrances is
available in the iconic bottle and in refined decorative crystal elements, as well as in
innovative Decorative Candles, Fragrance Lamps and Linen Fragrances. Thus, it is possible
to choose the ideal olfactive decor element for every type of room, according to tastes, the
seasons, space, volume and light.
Love for beauty and quest for perfection have always been the basis of the brand's
philosophy. Attention is paid to the quality of the essences and the products used, but also
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to the creation of all the components with the most refined materials. Bottles, boxes, paper
and labels are made by Florentine craftspeople and testify to the exclusivity and timeless
elegance. Another fruit of this continuous quest is the iconic bottle created in 2008. Yet
again it was Florence that provided the inspiration. The intuition, however, came from Mrs.
Anna Maria Vranjes, who has the ability to see the potential of unfinished objects.
She saw what was likely to be the base of a lamp being worked on by a master glassmaker, an expert in molten glass, and it reminded her of the octagonal base of the tambour
of Florence’s Duomo. In truth, it was still rather shapeless, as the glass was going to be
shaped and worked by hand. And so, changes and shaping were suggested, and the cast
was commissioned. This is how the bottle that has become the icon of Dr. Vranjes Firenze
was created, a symbol of style and design, the favourite olfactory decoration of many
brand lovers.

For work & studying area
source - drvranjes.com

The Maserati fragrance is the fruit of a prestigious collaboration, created to celebrate the
centenary of the renowned Italian car manufacturer. For Maserati, master perfumer Paolo
Vranjes, a great car enthusiast, created a fragrance which evokes its elegant and dynamic
character, in which notes of Litsea Cubeba, an oriental fruit with a citrus scent, blend into
notes of leather and root wood.
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For special or limited editions, exclusive olfactory decorations are only available at certain
times of the year, such as the white or gold versions of the famous bottle inspired by the
Florentine Duomo. Ginger Lime, Ambra, Melograno, Rosso Nobile and Oud Nobile are the
famous Dr. Vranjes Firenze fragrances that have taken shape, bringing the innovative
collection of decorative candles to life.
Furthermore, the wicks are eco-friendly, in pure cotton with a paper core. The Candles are
available in 4 sizes: 500 g, 1000 g, 3000 g and Maxi. Every size of the candle has wicks of
different diameter and number, to make the flame more elegant and to encourage the
perfect burn.
In addition, another refined product is a Lamparfum, which is a catalytic lamp that
combines an air purification and fragrance system. It is an elegant decorative element,
hand-made from glass crystal by Tuscan craftspeople.

Lamparfum is an elegant take on the furnishing accessory which purifies and perfumes the air
source - drvranjes.com
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Company name:

Dr. Vranjes Firenze

Contact person:

-

E-mail:

INFO@DRVRANJES.IT

Website:

drvranjes.co.uk

Phone:

+390287213404

Patent status:

-

On market since:

1983

Regions:

Italy

Industries:

Beauty

Source links:

Dr. Vranjes
Firenze
ORIGINAL VIDEO
ORIGINAL VIDEO 1
ORIGINAL VIDEO 2

Direct link:
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SECRET DOSSIER ON NU MAGIC
WATER SCIENCE-BACKED
FUNCTIONAL DRINK
Boring might have been yesterday - now your lifestyle will be colorful!
They bang. They’re loud. These celebrate you and your easy drinking
fun. That's why they're here, so you can drink easier and experience
more magic with Nu Magic® Water. More than H20 - no bullsh*t, no sugar,
but 100% drink flow for the recommended daily amount of water. Nu
Magic® Water comes without unnecessary fillers, other blah blah, or
plastic bottles. It loves simple tap water and becomes a fancy functional
drink via multiple shakes in the glass bottle. It takes water to the next
level. Thanks to the micronutrient market leader BIOGENA, it heralds a
new era with bright colors, refreshing varieties, scientifically proven
function, and seamless quality. With the dream team partner of NEOH's
secret sugar replacement formula, the sugar drama in the beverage
market is solved in the most innovative way. Feel it, taste it, love it.
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THE STORY
No doubt you know them too, those busy bees who never have time to drink. Those who
find water just too boring, or who simply adore their coffee and fizzy drinks. Perhaps you
recognize yourself in this description? Well, that’s why Nu Magic® Water wants to be your
partner in crime. Because who really loves drinking water – and in sufficient quantities?
Seriously, no-one! Nu Magic® provides your body with power and energy, keeps you up
and running and helps you achieve your flow.
That’s why they came up with “More than H O”, with less plastic, less sugar, more
2

hydration, and more nutrification. Simply more than H O.
2

Let’s meet the six magical F’s. Don’t you know them? Then listen up.
More ColorFul, Flavorsome & Fancy. Speaking of fancy stuff, have you admired the colors?
Have you tasted the Nu Magic® Spirit? Say hi to Color, Flavor, Function, your partners in
crime on the scene. Confidently fancy thanks to 100% natural aromas & backed by science.
More Function, Fulfillment & Fun. Every member of the Nu Magic® Water Gang meets a
current mood. Looking for Beauty & Glow? Or Mental Balance & Relax? Hype up the
Immune System? Full performance with Brain & Focus? Something for your mood with joie
de vivre and zest for life? Or everything all at once with the all-stars from Nu Magic® Water
in the Gimme-Five starter pack?
But let’s start at the beginning:
In the creation phase, after two years of head-scratching and bright ideas (not to mention
the no-brainers), they came up with the easy way to drink more and to love it – for you,
your hydration and our Blue Planet.

Speaking of the Blue Planet – 1 million plastic bottles per minute – scary statistics, but we
all can do better than that. With a measurable promise - to consume less plastic.
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Photo Credit by Nu Magic® Water

Empower yourself with the PeoplePlanetPower-Solution
#fightclimatechange

500 x better CO2 footprint than a plastic water bottle

#fightplastic

99% plastic reduction compared to a plastic water bottle

#fightsugar

99% sugar reduction compared to Ø 500 ml soft drink

#betterhydration

100% drinking flow for the recommended daily amount of water

#smartnutrification

100% nutrient flow for targeted, nutritive supply of micronutrients,

in some cases above the 100% daily requirement
Do you think greenwashing is lame? Nu Magic® Water does too!

A personal concern
"I'm sure you know this - most people drink far too less water or unsweetened drinks every
day, and if they do, they don't like it because it's simply boring and tasteless. Together with
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a strong team of co-founders, I solved my personal drinking problem: Either a glass of
water until two in the afternoon or coffee or cola for the supposed energy boost, that was
my drinking behavior before this innovation - the main thing was that it tasted good and
pushed me. By the evening at the latest, I was completely dehydrated, over-sugared
and/or my poor supply made itself known with headaches, loss of energy and a bad mood.
With Nu Magic® Water, I want to give normal water uniqueness. The science team behind
Nu Magic® Water has succeeded so well with the extra kick of targeted vitamins, minerals
and plant extracts based on 100% natural flavors that many people suddenly love (learn to)
drink with joy." "This is the problem we are now tackling worldwide: "better hydration",
"smart nutrification", "fight sugar", "fight plastic", "fight climate change" and thus
measurable promises to future generations and our planet. We are happy about every
customer who drinks more with Nu Magic® Water, even has fun with the new drinking
experience and with a strong sustainability impact."

The personal founder story of CEO & Female-Founder Julia Ganglbauer, MSc
Are you in?
Because the idea of chic isn't just superficial – content is queen for Nu Magic® Water. That
is something to be proud of. Not only because they don’t want anything to do with that
nonsense. They also say, “No, thank you, ma‘am” to refined sugar (which these are already
refined enough) , noticeably reducing the amount of sugar in your food. What they offer in
its place is unique nutritional added value, with their fancy function (more nutrification). In
other words, it's scientifically proven that Nu Magic® Water is good for you, by lifting your
water tables to the next level, but they want more – do you?

All that remains is to say:
They deliver real added value - scientifically proven and perfectly dosed for you, thanks to
their Science Team! They want to care about you, your health and your lifestyle. They want
to support you in what you do and who you want to be - as long as you drink more, more
than H O.
2

PRODUCTS & PRICES
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Photo Credit by Nu Magic® Water

I. SHINE LIKE OSCAR
This drink is your perfect partner in crime. Oscar gives you the necessary glow during your
working day. Oscar makes you feel fabulous on your night out. And best of all: Oscar is
always available. Let‘s face it: together you’re simply too glam to give a damn.
Mood: Beauty – Glow
Taste: pineapple x elderflower x saffron
Ingredients: niacin ∙ zinc ∙ vitamin c ∙ copper ∙ green tea extract ∙ pomegranate extract
Size: 42 g (12 Sticks x 3,5 g)

Suggested Retail Price: €9,90

II. VERY HAPPY BUDDHA
This drink is your om on a busy day. Missed your train – om. A stain on your new jeans –
om. All tables in your favorite restaurant taken – om. It still sucks but hey, don‘t be too hard
on yourself. Put on some sweatpants, order takeout & be your own hero.
Mood: Mental Balance – Relax – Chill
Taste: açaí berry
Ingredients: vitamin B6 ∙ magnesium ∙ lemon balm extract ∙ lavender extract ∙
ashwagandha extract
Size: 48 g (12 x 4 g)
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Photo Credit by Nu Magic® Water

III. IN TUNE WITH IMMUNE
This drink is your healthy Tinder date. The aroma of a bouquet of fruits. The romantic
feeling of a never-ending flirt with vitamins. And after a long day on the go – with only the
two of you – it‘s obvious: you’ve got a new friend with benefits.
Mood: Immune system
Taste: tangerine x ginger
Ingredients: vitamin C ∙ zinc ∙ quercetin ∙ reishi
Size: 48 g (12 x 4 g)

Suggested Retail Price: €9,90

IV. NO PINKY BUT BRAIN
This drink is your personal cheerleader for every one of your focused performances – no
matter whether at work or at play. It doesn‘t give you wings but enough magic to make you
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think:

Photo Credit by Nu Magic® Water

maybe it‘s really time to take over the world. Be bold. Be you.
Mood: Performance – Brain – Focus
Taste: sour cherry x blueberry x cardamom
Ingredients: thiamin ∙ pantothenic acid ∙ all 8 B vitamins ∙ zinc ginkgo extract ∙ ginseng
root extract
Size: 54 g (12 x 4,5 g)
V. GOOD VIBES ONLY
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Photo Credit by Nu Magic® Water

This drink is so 2019. It‘s like partying all night long, dancing till dawn and singing along
with your friends at a concert. Simply put: Perfection. What is considered world class
today? Rose, Vanilla & Good Vibes. All day. Every day.
Mood: Mood – Vibes – Passion
Taste: rose x vanilla
Ingredients: vitamin C ∙ vitamin B6 ∙ magnesium ∙ baobab fruit ∙ maca extract
Size: 54 g (12 x 4,5 g)

Suggested Retail Price: €9,90

VI. GIMME FIVE - YOUR ALL-IN-ONE-STARTER PACK
Start your #betterhydration adventures now with your fancy, functional drinks in
sustainable stick packs with added nutritional value, supported by science with fancy
flavors & colors. Feel the good vibes & explore the magic with #smart nutrification & 100%
natural flavors.
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Photo Credit by Nu Magic® Water

Consisting of 12 x Nu Magic® Water STICKS of ALL kinds:
GOOD VIBES ONLY (2 Sticks) Mood: Mood – Vibes – Passion
VERY HAPPY BUDDHA (2 Sticks) Mood: Mental Balance – Relax – Chill
SHINE LIKE OSCAR (2 Sticks) Mood: Beauty – Glow
NO PINKY BUT BRAIN (3 Sticks) Mood: Performance – Brain – Focus
IN TUNE WITH IMMUNE (3 Sticks) Mood: Immune system
Size: 49,5 g (5 x 4,5 g, 5 x 4g, 2 x 3,5g)
VII. #FIGHTPLASTIC BOTTLES
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Photo Credit by Nu Magic® Water

It‘s me, your new travel buddy, your ultra-chic water bottle brought to you by NuMagic®
Water. I‘ll stick with you through thick and thin and make you feel good about being
environmentally conscious whilst keeping you optimally hydrated, healthy and fit.
Above all else, I am the ideal container for your NuMagic® Water. I can hold half a litre, and
there are five different flavors for you to choose from to keep your body performing at its
best.
Material: borosilicate glass
Lid: bamboo, stainless steel, polypropylene (BPA-free). The bottle is resistant to heat
and cold
Size: 500 ml

Suggested Retail Price:

€14,90
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Photo Credit by Nu Magic® Water

VIII. START THE MAGIC PACK
GIMME FIVE + WATER BOTTLE 0,42 l. - 12 x drink powder Nu Magic® Water + Nu Magic®
Water Bottle incl. neoprene sleeve.
Nu Magic® Water Bottle incl. neoprene sleeve
Material: borosilicate glass
Lid: stainless steel and polypropylene, with nylon carrying strap + Protective & insulating
Neoprene cover
Give Me Five - YOUR ALL-IN-ONE-STARTER PACK
Consisting of 12 x Nu Magic® Water STICKS of ALL kinds:
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GOOD VIBES ONLY (2 Sticks) Mood: Mood – Vibes – Passion
VERY HAPPY BUDDHA (2 Sticks) Mood: Mental Balance – Relax – Chill
SHINE LIKE OSCAR (2 Sticks) Mood: Beauty – Glow
NO PINKY BUT BRAIN (3 Sticks) Mood: Performance – Brain – Focus
IN TUNE WITH IMMUNE (3 Sticks) Mood: Immune system
Suggested Retail Price:
€24,80

BRANDING & DESIGN
Nu Magic® Water - the new, fancy, functional drink in sustainable stick packs with nutritional
added value, backed by science, with edgy flavors & colors. Yesterday it may have been
boring - but today your lifestyle is bursting with color! Sustainable and always one step
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ahead, it's not just the contents that score with their values - the outside is also impressive.
The packaging and branding are ecological and sustainable, so it makes an active
contribution in climate change.

#fightclimatechange Nu Magic Water ® lets the corks pop. These get loud. These celebrate
you and your easy drink fun. That's why they're here, so you can drink lighter and
experience more magic - Nu Magic® Water, to be exact. Nu Magic® Water doesn’t take a
back seat to snooty grape juice or sassy bubbling water. There’s no chance of that with our
colors! Nu Magic® Water is your fancy, functional drink with edgy colors & flavors inside
sustainable stick packs. With these fancy colors, it doesn't stand a chance!

MARKETING & SALES
They are young, colorful and loud! Launched in April 2022, Nu Magic® Water is growing,
has been welcomed by the community and has a high interaction with new partners and
created its own fanbase. They are taking off in the first year and still have much to do. In
addition to the digital media, which is the focus due to the target group, it relies on a mix of
different stationary measures to make the brand tangible.
An excerpt of our advertising measures:
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12 sticks per pack
Photo Credit by Nu Magic® Water

Interacting posts on Instagram/Tik Tok and other social media;
Influencer participation /partnership and announcements;
Cooperations with partner companies and pop-ups;
Promotion & sampling campaigns in urban areas;
Cooperation with BIOGENA, the company with the largest science team in the branch;
Spot advertising measures in the form of posters, flyers to increase visibility on the
street;
Incoming TV-Campaign.

MEDIA & AWARDS
Nominated for the German Food Innovation Newcomer Award 2022
Nu Magic® Water has been featured in:
brutkasten.com
medianet.at
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ADDITIONAL MATERIALS
You can download logistics and prices by the link
You can download key facts by the link
You can download the folder by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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Company name:

Nu Magic Water GmbH

Contact person:

Patric Dengg, Produkt- und Projektmanager

E-mail:

info@numagicwater.com
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Phone:
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Patent status:
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NU MAGIC WATER SCIENCE-BACKED
FUNCTIONAL DRINK WITH
NUTRITIONAL ADDED VALUE
Boring might have been yesterday - now your lifestyle will be colorful!
They bang. They’re loud. These celebrate you and your easy drinking
fun. That's why they're here, so you can drink easier and experience
more magic with Nu Magic® Water. More than H20 - no bullsh*t, no sugar,
but 100% drink flow for the recommended daily amount of water. Nu
Magic® Water comes without unnecessary fillers, other blah blah, or
plastic bottles. It loves simple tap water and becomes a fancy functional
drink via multiple shakes in the glass bottle. It takes water to the next
level. Thanks to the micronutrient market leader BIOGENA, it heralds a
new era with bright colors, refreshing varieties, scientifically proven
function, and seamless quality. With the dream team partner of NEOH's
secret sugar replacement formula, the sugar drama in the beverage
market is solved in the most innovative way. Feel it, taste it, love it.
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THE STORY
No doubt you know them too, those busy bees who never have time to drink. Those who
find water just too boring, or who simply adore their coffee and fizzy drinks. Perhaps you
recognize yourself in this description? Well, that’s why Nu Magic® Water wants to be your
partner in crime. Because who really loves drinking water – and in sufficient quantities?
Seriously, no-one! Nu Magic® provides your body with power and energy, keeps you up
and running and helps you achieve your flow.
That’s why they came up with “More than H O”, with less plastic, less sugar, more
2

hydration, and more nutrification. Simply more than H O.
2

Let’s meet the six magical F’s. Don’t you know them? Then listen up.
More ColorFul, Flavorsome & Fancy. Speaking of fancy stuff, have you admired the colors?
Have you tasted the Nu Magic® Spirit? Say hi to Color, Flavor, Function, your partners in
crime on the scene. Confidently fancy thanks to 100% natural aromas & backed by science.
More Function, Fulfillment & Fun. Every member of the Nu Magic® Water Gang meets a
current mood. Looking for Beauty & Glow? Or Mental Balance & Relax? Hype up the
Immune System? Full performance with Brain & Focus? Something for your mood with joie
de vivre and zest for life? Or everything all at once with the all-stars from Nu Magic® Water
in the Gimme-Five starter pack?
But let’s start at the beginning:
In the creation phase, after two years of head-scratching and bright ideas (not to mention
the no-brainers), they came up with the easy way to drink more and to love it – for you,
your hydration and our Blue Planet.

Speaking of the Blue Planet – 1 million plastic bottles per minute – scary statistics, but we
all can do better than that. With a measurable promise - to consume less plastic.
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Photo Credit by Nu Magic® Water

Empower yourself with the PeoplePlanetPower-Solution
#fightclimatechange

500 x better CO2 footprint than a plastic water bottle

#fightplastic

99% plastic reduction compared to a plastic water bottle

#fightsugar

99% sugar reduction compared to Ø 500 ml soft drink

#betterhydration

100% drinking flow for the recommended daily amount of water

#smartnutrification

100% nutrient flow for targeted, nutritive supply of micronutrients,

in some cases above the 100% daily requirement
Do you think greenwashing is lame? Nu Magic® Water does too!

A personal concern
"I'm sure you know this - most people drink far too less water or unsweetened drinks every
day, and if they do, they don't like it because it's simply boring and tasteless. Together with
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a strong team of co-founders, I solved my personal drinking problem: Either a glass of
water until two in the afternoon or coffee or cola for the supposed energy boost, that was
my drinking behavior before this innovation - the main thing was that it tasted good and
pushed me. By the evening at the latest, I was completely dehydrated, over-sugared
and/or my poor supply made itself known with headaches, loss of energy and a bad mood.
With Nu Magic® Water, I want to give normal water uniqueness. The science team behind
Nu Magic® Water has succeeded so well with the extra kick of targeted vitamins, minerals
and plant extracts based on 100% natural flavors that many people suddenly love (learn to)
drink with joy." "This is the problem we are now tackling worldwide: "better hydration",
"smart nutrification", "fight sugar", "fight plastic", "fight climate change" and thus
measurable promises to future generations and our planet. We are happy about every
customer who drinks more with Nu Magic® Water, even has fun with the new drinking
experience and with a strong sustainability impact."

The personal founder story of CEO & Female-Founder Julia Ganglbauer, MSc
Are you in?
Because the idea of chic isn't just superficial – content is queen for Nu Magic® Water. That
is something to be proud of. Not only because they don’t want anything to do with that
nonsense. They also say, “No, thank you, ma‘am” to refined sugar (which these are already
refined enough) , noticeably reducing the amount of sugar in your food. What they offer in
its place is unique nutritional added value, with their fancy function (more nutrification). In
other words, it's scientifically proven that Nu Magic® Water is good for you, by lifting your
water tables to the next level, but they want more – do you?

All that remains is to say:
They deliver real added value - scientifically proven and perfectly dosed for you, thanks to
their Science Team! They want to care about you, your health and your lifestyle. They want
to support you in what you do and who you want to be - as long as you drink more, more
than H O.
2

PRODUCTS & PRICES
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Photo Credit by Nu Magic® Water

I. SHINE LIKE OSCAR
This drink is your perfect partner in crime. Oscar gives you the necessary glow during your
working day. Oscar makes you feel fabulous on your night out. And best of all: Oscar is
always available. Let‘s face it: together you’re simply too glam to give a damn.
Mood: Beauty – Glow
Taste: pineapple x elderflower x saffron
Ingredients: niacin ∙ zinc ∙ vitamin c ∙ copper ∙ green tea extract ∙ pomegranate extract
Size: 42 g (12 Sticks x 3,5 g)

Suggested Retail Price: €9,90

II. VERY HAPPY BUDDHA
This drink is your om on a busy day. Missed your train – om. A stain on your new jeans –
om. All tables in your favorite restaurant taken – om. It still sucks but hey, don‘t be too hard
on yourself. Put on some sweatpants, order takeout & be your own hero.
Mood: Mental Balance – Relax – Chill
Taste: açaí berry
Ingredients: vitamin B6 ∙ magnesium ∙ lemon balm extract ∙ lavender extract ∙
ashwagandha extract
Size: 48 g (12 x 4 g)
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Photo Credit by Nu Magic® Water

III. IN TUNE WITH IMMUNE
This drink is your healthy Tinder date. The aroma of a bouquet of fruits. The romantic
feeling of a never-ending flirt with vitamins. And after a long day on the go – with only the
two of you – it‘s obvious: you’ve got a new friend with benefits.
Mood: Immune system
Taste: tangerine x ginger
Ingredients: vitamin C ∙ zinc ∙ quercetin ∙ reishi
Size: 48 g (12 x 4 g)

Suggested Retail Price: €9,90

IV. NO PINKY BUT BRAIN
This drink is your personal cheerleader for every one of your focused performances – no
matter whether at work or at play. It doesn‘t give you wings but enough magic to make you
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think:

Photo Credit by Nu Magic® Water

maybe it‘s really time to take over the world. Be bold. Be you.
Mood: Performance – Brain – Focus
Taste: sour cherry x blueberry x cardamom
Ingredients: thiamin ∙ pantothenic acid ∙ all 8 B vitamins ∙ zinc ginkgo extract ∙ ginseng
root extract
Size: 54 g (12 x 4,5 g)
V. GOOD VIBES ONLY
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Photo Credit by Nu Magic® Water

This drink is so 2019. It‘s like partying all night long, dancing till dawn and singing along
with your friends at a concert. Simply put: Perfection. What is considered world class
today? Rose, Vanilla & Good Vibes. All day. Every day.
Mood: Mood – Vibes – Passion
Taste: rose x vanilla
Ingredients: vitamin C ∙ vitamin B6 ∙ magnesium ∙ baobab fruit ∙ maca extract
Size: 54 g (12 x 4,5 g)

Suggested Retail Price: €9,90

VI. GIMME FIVE - YOUR ALL-IN-ONE-STARTER PACK
Start your #betterhydration adventures now with your fancy, functional drinks in
sustainable stick packs with added nutritional value, supported by science with fancy
flavors & colors. Feel the good vibes & explore the magic with #smart nutrification & 100%
natural flavors.
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Photo Credit by Nu Magic® Water

Consisting of 12 x Nu Magic® Water STICKS of ALL kinds:
GOOD VIBES ONLY (2 Sticks) Mood: Mood – Vibes – Passion
VERY HAPPY BUDDHA (2 Sticks) Mood: Mental Balance – Relax – Chill
SHINE LIKE OSCAR (2 Sticks) Mood: Beauty – Glow
NO PINKY BUT BRAIN (3 Sticks) Mood: Performance – Brain – Focus
IN TUNE WITH IMMUNE (3 Sticks) Mood: Immune system
Size: 49,5 g (5 x 4,5 g, 5 x 4g, 2 x 3,5g)
VII. #FIGHTPLASTIC BOTTLES
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Photo Credit by Nu Magic® Water

It‘s me, your new travel buddy, your ultra-chic water bottle brought to you by NuMagic®
Water. I‘ll stick with you through thick and thin and make you feel good about being
environmentally conscious whilst keeping you optimally hydrated, healthy and fit.
Above all else, I am the ideal container for your NuMagic® Water. I can hold half a litre, and
there are five different flavors for you to choose from to keep your body performing at its
best.
Material: borosilicate glass
Lid: bamboo, stainless steel, polypropylene (BPA-free). The bottle is resistant to heat
and cold
Size: 500 ml

Suggested Retail Price:

€14,90
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Photo Credit by Nu Magic® Water

VIII. START THE MAGIC PACK
GIMME FIVE + WATER BOTTLE 0,42 l. - 12 x drink powder Nu Magic® Water + Nu Magic®
Water Bottle incl. neoprene sleeve.
Nu Magic® Water Bottle incl. neoprene sleeve
Material: borosilicate glass
Lid: stainless steel and polypropylene, with nylon carrying strap + Protective & insulating
Neoprene cover
Give Me Five - YOUR ALL-IN-ONE-STARTER PACK
Consisting of 12 x Nu Magic® Water STICKS of ALL kinds:
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Photo Credit by Nu Magic® Water

GOOD VIBES ONLY (2 Sticks) Mood: Mood – Vibes – Passion
VERY HAPPY BUDDHA (2 Sticks) Mood: Mental Balance – Relax – Chill
SHINE LIKE OSCAR (2 Sticks) Mood: Beauty – Glow
NO PINKY BUT BRAIN (3 Sticks) Mood: Performance – Brain – Focus
IN TUNE WITH IMMUNE (3 Sticks) Mood: Immune system
Suggested Retail Price:
€24,80

BRANDING & DESIGN
Nu Magic® Water - the new, fancy, functional drink in sustainable stick packs with nutritional
added value, backed by science, with edgy flavors & colors. Yesterday it may have been
boring - but today your lifestyle is bursting with color! Sustainable and always one step
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ahead, it's not just the contents that score with their values - the outside is also impressive.
The packaging and branding are ecological and sustainable, so it makes an active
contribution in climate change.

Photo Credit by Nu Magic® Water

#fightclimatechange Nu Magic Water ® lets the corks pop. These get loud. These celebrate
you and your easy drink fun. That's why they're here, so you can drink lighter and
experience more magic - Nu Magic® Water, to be exact. Nu Magic® Water doesn’t take a
back seat to snooty grape juice or sassy bubbling water. There’s no chance of that with our
colors! Nu Magic® Water is your fancy, functional drink with edgy colors & flavors inside
sustainable stick packs. With these fancy colors, it doesn't stand a chance!

MARKETING & SALES
They are young, colorful and loud! Launched in April 2022, Nu Magic® Water is growing,
has been welcomed by the community and has a high interaction with new partners and
created its own fanbase. They are taking off in the first year and still have much to do. In
addition to the digital media, which is the focus due to the target group, it relies on a mix of
different stationary measures to make the brand tangible.
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12 sticks per pack
Photo Credit by Nu Magic® Water

An excerpt of our advertising measures:
Interacting posts on Instagram/Tik Tok and other social media;
Influencer participation /partnership and announcements;
Cooperations with partner companies and pop-ups;
Promotion & sampling campaigns in urban areas;
Cooperation with BIOGENA, the company with the largest science team in the branch;
Spot advertising measures in the form of posters, flyers to increase visibility on the
street;
Incoming TV-Campaign.

MEDIA & AWARDS
Nominated for the German Food Innovation Newcomer Award 2022
Nu Magic® Water has been featured in:
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Photo Credit by Nu Magic® Water

brutkasten.com
medianet.at
startupvalles.news
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BALSAMIC VINEGAR OF MODENA
SINCE 1605
Acetaia Giusti is the oldest producer of Balsamic Vinegar of Modena,
founded in 1605. The Giusti family, which has reached the 17th
generation, produces its collection of balsamic vinegar, extracting every
year a small amount of its best balsamic vinegar from a collection of old
casks. A history of more than 400 years full of awards received during
the World Exhibitions of the late ‘800s. Among them: the 14 gold medals
and the Coat of Arms of the Royal House of Savoia that now
characterize the labels of Giusti bottles. Today the brand is sold in over
60 countries and recognised as a traditional, high quality and 100%
handcrafted. Giusti Balsamic Vinegar collections are available in the
most exclusive restaurants in Italy and worldwide, playing a supporting
role in all kinds of dishes: from fresh pasta to meat and fish main
courses, from cooked and raw vegetables to fresh fruit and dessert.
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THE STORY
Since 1605, Acetaia Giusti has been producing its Balsamic Vinegar in an artisan way,
according to the methods and tools of the tradition. Obtaining a great balsamic vinegar
depends on the competence, experience and taste of its maker. Not only a careful
selection of the grapes but also the cooking system and above all the great complexity
of the ageing process, with casks of various woods and sizes.

Photo credit by Giuseppe Giusti

Ageing in casks is definitely the most crucial part of the creation of balsamic vinegar. The
older the cask, the better the balsamic vinegar will be, as casks release an increasing
intensity of wood essences and complexity of aromas from the kinds of vinegar left to age
throughout the years. That’s why the heart of the production is an “acetaia” (house of
Traditional Balsamic Vinegar of Modena, where the barrel sets are stored) of 600 casks
dating back to the 18th and 19th centuries.
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Handcrafted since 1605
Photo credit by Giuseppe Giusti

GIUSTI MUSEUM
Thanks to the success of Balsamic Vinegar, in 2018 was opened the Giusti Museum. It
shows the history of Balsamic Vinegar, the city of Modena and the Giusti family through a
heritage of historical objects and documents preserved for generations. Among the most
precious mementos there are the barrels dating back 1700 and 1800. Every year more than
20 thousand visitors come to discover the history of this product through a guided tour in
the rooms of the Museum and among the historical barrels of ancient Ageing Rooms.
A WORLDWIDE APPRECIATED PRODUCT
Always produced exclusively in the province of Modena, by hands of master vinegar
makers, Balsamic Vinegar has become the symbol of the territory and an ambassador of
Italian food excellence in the world. Today, almost 60% of Giusti's Balsamic Vinegars are
exported to more than 60 countries around the world: from Australia to Japan, from Russia
to the UK, from Germany to the United States.
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Giusti Museum in Modena welcomes more than 20 thousand visitors annually
Photo credit by Giuseppe Giusti

Giusti Balsamic Vinegars are known and appreciated by families and chefs. Nowadays,
Modena has become part of the Italian Food Valley. Close to town are the birthplaces of
Balsamic Vinegar and other excellences such as Parmesan Cheese, Parma Prosciutto,
Zibello’s culatello and Lambrusco wine. Furthermore, the best restaurant in the world is
Osteria Francescana by Massimo Bottura, right in the heart of Modena.
GIUSTI AMBASSADORS
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Giusti Balsamic Vinegar has become the symbol of Modena and Italian food excellence in the world's best
restaurants
Photo credit by Giuseppe Giusti

Giusti Ambassadors
Photo credit by Giuseppe Giusti

Over the years, thanks to their quality and versatility, Giusti Balsamic Vinegars have
entered the kitchens of important restaurants in Italy and around, becoming one of the
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symbols of Italian food worldwide. Today, there are over 120 brand ambassadors
of Balsamic Vinegars, including chefs and restauranteurs from all over the world: from New
Zealand to Canada, from South Korea to Germany, from Russia to France, every chef uses
Giusti Balsamic Vinegar to enhance their delicious dishes.
BALSAMIC VINEGAR IN CUISINE

Giusti Balsamic Vinegar assured itself a place in the kitchens of the most innovative national and international
chefs, playing a supporting role in all kinds of dishes
Photo credit by Giuseppe Giusti

Balsamic Vinegar has always been an undisputed protagonist of Modena and the
surrounding Emilia cuisine, considered a companion to the local principal products and
dishes. Its versatility and uniqueness have also assured itself a place in the kitchens of the
most innovative national and international chefs, playing a supporting role in all kinds of
dishes: from fresh pasta to meat and fish main courses, from cooked and raw vegetables to
fresh fruit and dessert. Nowadays, the Giusti Balsamic Vinegar collections are available in
the most exclusive restaurants in Italy and worldwide.
GIUSTI PRODUCTS
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HISTORICAL COLLECTION

Giusti Historical Collection
Photo credit by Giuseppe Giusti

The Historical Collection is the most representative collection from the Acetaia Giusti. It
includes five Balsamic Vinegars of Modena of different recipes and ageing developed
throughout the generations and classified with a progressive number of medals.

Recommended retail prices Italy e.g:
1 Silver Medal € 12;
3 Gold Medals € 24;
5 Gold Medals € 55.
GIUSTI RESERVE
The Reserve is the most exclusive of the Giusti collection and is produced each year in
extremely limited quantities, extracted from some precious series of barrels in production
since 1700. Characterized by a large aromatic bouquet and an unmistakable sweet and
sour taste, it has an intense woody and ripe fruit notes.
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Recommended retail prices Italy e.g: from €340 to € 580.

Giusti Reserve
Photo credit by Giuseppe Giusti

GLAZES
The Giusti glazes, extend the olfactory panorama of balsamic vinegar, by heating the liquid
and adding corn starch and more cooked grape must, thereby becoming a reduction. The
result is a range of versatile condiments characterized by moderate acidity and the
unmistakable sweetness of the cooked must.

Recommended retail prices Italy e.g: from € 6.
TRADIZIONALI
The Traditional Balsamic Vinegar of Modena is the maximum expression of balsamic
vinegars. Obtained from the single ingredient of cooked grape must, it is slowly aged
according to the ancient system of “Decanters and Refills,” in antique series of barrels of
various woods at least 12 or 25 years.

Recommended retail prices Italy e.g: from € 80 to € 120.
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Traditional. White Condiment
Photo credit by Giuseppe Giusti

WHITE CONDIMENT
The Agrodolde Bianco Giusti comes from the particularly sweet Trebbiano grape variety.
Its grapes juice is combined with high-quality white kinds of vinegar and aged in French
oak and ash wooden barrels.

Recommended retail prices Italy e.g: € 14.
ORGANIC BALSAMIC VINEGARS
Azienda Agricola Giusti is the new collection of organic products including three Balsamic
Vinegar of different recipes and ageing, four Sweet & Sour Condiment with balsamic
vinegar and fresh juice of raspberry, pomegranate, cranberry and white grapes, and three
Apple Cider Vinegar.

Recommended retail prices Italy e.g:
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Organic Balsamic Vinegars
Photo credit by Giuseppe Giusti

Balsamic vinegars from € 12;
Sweet and Sour Condiments from € 9;
Apple Cider Vinegars from € 6.
GIUSTI VERMOUTH
Recently Giusti presented the first Vermouth that is aged in barrels of Balsamic Vinegar of
Modena. Handcrafted from a selection of white and red wines, including Lambrusco, and
flavored with 19 botanicals including spices, bitterroot and medical herbs. Its maturation
takes place in ancient casks where aromatic Giusti Balsamic Vinegars have rested for
years, leaving the Vermouth deep woody notes and a decisive kick of aged Balsamic
Vinegar, enhancing the flavors of marjoram, thyme and nutmeg. It is an ideal
accompaniment to different cocktails.
GIUSTI RETAIL POSITIONING: OFFLINE
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Discover the first Vermouth aged in Balsamic Vinegar casks
Photo credit by Giuseppe Giusti

Nowadays, Giusti Balsamic Vinegar is present in over 60 countries around the world.
Acetaia Giusti can be found with tasting areas and flagship corners in the most exclusive
and renowned department stores in Italy and in the world, such as la Rinascente in Milan
and Rome, Dean&DeLuca in New York, Selfridges London, La Grande Epicerie in Paris,
Mitsukoshi in Tokyo, KaDeWe in Berlin and many other. It also can be found in the most
important delicatessens and wine bars of the main Italian cities, in Eataly stores in Europe
and overseas.
GIUSTI RETAIL POSITIONING: ONLINE
Giusti Balsamic Vinegars also establish themselves on the best online e-commerce
platforms in Italy and worldwide, such as Amazon.de and Amazon.com, where 2 and 3
Gold Medals Balsamic Vinegars were awarded the Amazon Choice; Gustini, one of the
German leader in this sector, Eataly.net, Bertozzi Importing in Canada, Olico and many
other.
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Photo credit by Giuseppe Giusti

Photo credit by Giuseppe Giusti
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Lorenzo Corelli, Export Manager

E-mail:
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Website:
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Phone:
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Patent status:
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Beverage

Source links:
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Webpage
Acetaia Giusti Official You
Tube
Acetaia Giusti Official Instagram
Page

Direct link:
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MIRACLE BODY A LUXURY SERIES OF
NATURAL TEAS FOR HEALTH AND
BEAUTY
The Miracle Body luxury series of teas by Mariya Boycheva developed
with the help of experts in healthy eating, helps to live happy, calm and
healthy. Being the personal trainer in active callanetics and aerobics
coach, Mariya Boycheva has rich experience in healthy living and knows
what works and what does not. The teas are made on the basis of 100%
natural herbs and aromas. The production of Miracle Body products is
made by a licensed Bulgarian company with 25 years of experience.
The teas are definitely working without creating an addiction and their
taste is more than great. The founder knows the desires of her clients,
beautiful women, that aim to achieve the perfect balance between top
physical shape and inner harmony. Miracle Body products are beautiful,
delicious and fragrant, and create a sense of luxury and style.

123

2023.01.08 | Best-Aging Report

THE FOUNDER
"Never betray yourself!" and "Life may be a battle, but I know how to win!"
Mariya Boycheva, The Founder of Miracle Body
The two key mantras in Mariya's life that have accompanied her over the years in making
many difficult decisions. The many years of experience in the fashion and sports
environment, as well as her daily life as a mother and housewife, met Mariya with different
people, with different goals and desires.
As a gym owner and active callanetics and aerobics coach, she constantly communicates
with people who want to be healthy and look good. Mariya has been training herself since
she was 16 and takes take care of having a healthy and beautiful body. From the age of 20,
she doesn't stop with her training and nutritional advice, to help a number of men and
women to look good.

Mariya Boycheva the Founder of Miracle Body
Photo Credit by Miracle Body

Mariya knows how difficult it is nowadays to find a product that meets such expected
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results and at the same time is harmless to human health. That is why at Miracle Body she
chose to create products that contain all-natural herbs and spices, with the help of which
we contribute to our body to be healthy, beautiful and strong.
Of course, in order to realize her idea, she trusted one of the leading companies in the
production of natural herbal raw materials. A company with over 25 years of history, both
on the Bulgarian and European markets.
As a woman who is a connoisseur of beauty, Mariya wanted Miracle Body products to be
beautiful, delicious and fragrant, to create a sense of luxury and style. Each tea in the series
is full of colors, natural aromas and pleasant taste. One can see this after the first sip of tea.

The teas are made on the basis of 100% natural herbs and aromas
Photo Credit by Miracle Body

THE BRAND
Miracle Body is here to prove that the miracle of nature exists. With the help of all-natural
herbs and expert technologists, Miracle Body creates quality health and beauty
products. All herbs and flavors are 100% natural and produced in Bulgaria by a licensed
company that has been on the European market for more than 25 years. The Miracle Body
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tea series has unique flavors and aromas, tested and developed for a long time to make
sure that customers will get the desired result and enjoyment. The daily meeting with
people who want to improve their appearance and health, ambitions the company not to
stop being creatively useful. That is why Miracle Body chose to work with some of the best
specialists in nutrition and training programs, who prepare bonus programs and tips for
even better results.

Miracle Body healthy tea series
Photo Credit by Miracle Body

PRODUCTS & PRICES
At the moment there are three series of Miracle Body luxurious teas.

THE SLIM LIFE - FOR A SLIM AND BEAUTIFUL BODY
Slim Life series uses ingredients such as green tea, buckthorn, clove and guarana to
reduce appetite, deflate bloated belly, ease digestion and improve metabolism.
Slim Life tea benefits are:
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Suppresses appetite;
Removes bloated abdomen;
It has a beneficial effect on digestion;
Gives energy;
Improves metabolic activity.
Reception of Slim Life:
Put 3-4 grams (1 tablespoon) in 200-300 ml. Hot water.
Allow to simmer for 4-6 minutes;
Take 2 times daily before meals.
Ingredients of Slim Life: Cinnamon, Rooibos, Sencha Green Tea, Senna, Cocoa Beans,
Buckthorn, Cloves, Orange Peel, Star Anise, Guarana, Natural Flavor Chocolate, Natural
Flavor Orange, Pink Pepper, Wheat - Blue, Stevia;
Green tea contains vitamins C, B1, B2, B3, E, F. It is known to purify the body. Naturally
helps burn fat and calories. Used for weight loss. Boosts metabolism. It also has a
rejuvenating and brightening effect on the skin. The drink is consumed to prolong life.
Gives energy, improves memory and heart function. Protects against diabetes. Buckwheat
helps regulate weight, speed up intestinal metabolism and helps break down fat.
Cloves stimulate the secretion of digestive enzymes and thus regulate proper digestion.
The herb is a powerful antioxidant and therefore has a beneficial effect on the liver
and improves metabolism. Clove extract has the ability to regulate blood sugar levels and
helps with diabetes.
Guarana helps to overcome exhaustion and fatigue, supports the concentration,
endurance and vitality of the human body. Helps control body weight - stimulates fat
burning and reduces the feeling of hunger.
Recommended Retail Price: 10,9 euro. One package of 120 g contains ≈ 40 doses of tea.

MORNING DETOX - NATURAL DETOXIFICATION OF
THE BODY
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With the Morning Detox series, one achieves natural detoxification, a stronger immune
system and toned skin with the help of ingredients such as nettle, field horsetail, rose,
calendula.

SLIM LIFE tea was specially created for those who lose weight and cares of proper nutrition
Photo Credit by Miracle Body

Morning Detox benefits are:
Removes toxins from the body;
Removes bloated abdomen;
Improves metabolic activity;
Helps cleanse the intestinal tract;
Strengthens the immune system;
Tones and protects the skin from aging.
Reception of Morning Detox:
Put 3-4 grams (1 tablespoon) in 200-300 ml. Hot water.
Allow to simmer for 4-6 minutes. Take in the morning 30 minutes before breakfast.
Ingredients of Morning Detox: Pu-Erh, Nettle, Oolong, Sencha Green Tea, Horsetail,
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Rosehip, Rose, Dandelion, Mango, Coconut, Natural Flavor Mango, Stevia, Marigold;
Nettle strengthens the immune system, has anti-inflammatory effects, regulates hormone
levels in the female body and has a powerful diuretic effect.
Rose speeds up digestion, has anti-inflammatory and antimicrobial effects. Tea made from
the seeds of the oil-bearing rose is a strong diuretic and is taken for inflammation of the
urinary tract, and has a mild laxative effect. Rose oil is used in compresses and as an
analgesic. In addition, it has anti-inflammatory, choleretic, antispasmodic and anti-allergic
effects. It is used as a vasodilator and sedative.
Marigold supports the natural course of metabolic processes, cleanses the liver of toxins
and normalizes blood pressure. Some of the most impressive health benefits of calendula
include its ability to accelerate healing, protect the oral cavity, improve the appearance of
the skin, improve vision, reduce inflammation, reduce the risk of cancer, eliminate spasms.
Horsetail is used as a diuretic - it rids the body of excess fluids. The use of horsetail has a
beneficial effect on kidney function. Toning and tightening properties have a positive
effect on joints and brittle nails. Horsetail cleanses the body of accumulated lead.
Recommended Retail Price: 11,9 euro. One package of 120 g. contains ≈40 doses of tea.

STRESS RELIEF - FOR BETTER AND QUALITY SLEEP
Stress Relief series reduces stress and anxiety, improve sleep and relaxes the nerve
system with ingredients such as lavender, lemongrass, mint, valerian and clove.
Stress Relief Benefits:
Relaxes the central nervous system;
Reduces stress and anxiety;
Improves sleep;
It has a relaxing and calming effect.
Reception of Stress Relief:
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Put 3-4 grams (1 tablespoon) in 200-300 ml. Hot water.
Allow simmering for 4-6 minutes.
Take 2 times a day. Suitable for bedtime.

MORNING DETOX tea brings natural detoxification, a stronger immune system and toned skin
Photo Credit by Miracle Body

Ingredients of Stress Relief: Chamomile, Green Rooibos, Lavender, Lemongrass,
Spearmint, Licorice, Rosehip, Basil, Cloves, Anise, Siberian Ginseng, Valerian;
Lavender has a calming effect that promotes healthy sleep. Lavender aroma is due to the
linalool molecules that stimulate the olfactory nerve in the brain and have a balancing
effect on the central nervous system. This makes lavender a very good solution for treating
panic, stress, fatigue, hysteria, anxiety and depression.
Lemongrass tea helps calm the nerves. The drink improves concentration and brain
function. Used for fatigue and headaches. The ticket is used for insomnia and for the
treatment of depressive conditions. Recommended for stress and anxiety. The plant acts
on cancer cells and prevents their appearance. It also helps with thyroid problems.
Due to the high content of menthol, the herb Mint is also involved in many medications that
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help treat cardiovascular disease. Menthol has a relaxing effect on the stomach muscles
and thus prevents spasms. The cooling effect of the compound helps with pain and
bloating.
Cloves reduce headaches. It also stimulates the secretion of digestive enzymes and thus
regulates proper digestion. Licorice tea soothes stomach irritations and is used to prevent
nausea. The herb is a powerful antioxidant and therefore has a beneficial effect on the
liver and improves metabolism. Clove extract has the ability to regulate blood sugar levels
and helps with diabetes.
Valerian is used as an aid in menopausal nervous disorders, migraines, hysteria. It is used
in the initial stages of hypertension, in spasms of the gastrointestinal tract, bile ducts.
Soothes agitation caused by mental trauma. Helps with chronic coronary heart disease,
first-degree hypertension, calms the pulse.
Recommended Retail Price: 10,9 euro. One package of 90 g. contains ≈ 30 doses of tea.

MEDIA
The brand is very active in social networks, constantly interacts with its customers and
maintains Instagram page and Facebook page, where it promotes a healthy lifestyle and
shares tips on keeping the body in good shape.
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STRESS RELIEF tea with chamomile, lavender, lemongrass, mint, valerian and clove improves sleep and relaxes
the nerve system
Photo Credit by Miracle Body

Miracle Body young but enthusiastic brand attracted attention through social media and online sales and already
earned loyal customers
Photo Credit by Miracle Body
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SECRET DOSSIER ON MIRACLE BODY
The Miracle Body luxury series of teas by Mariya Boycheva developed
with the help of experts in healthy eating, helps to live happy, calm and
healthy. Being the personal trainer in active callanetics and aerobics
coach, Mariya Boycheva has rich experience in healthy living and knows
what works and what does not. The teas are made on the basis of 100%
natural herbs and aromas. The production of Miracle Body products is
made by a licensed Bulgarian company with 25 years of experience.
The teas are definitely working without creating an addiction and their
taste is more than great. The founder knows the desires of her clients,
beautiful women, that aim to achieve the perfect balance between top
physical shape and inner harmony. Miracle Body products are beautiful,
delicious and fragrant, and create a sense of luxury and style.
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THE FOUNDER
"Never betray yourself!" and "Life may be a battle, but I know how to win!"
Mariya Boycheva, The Founder of Miracle Body
The two key mantras in Mariya's life that have accompanied her over the years in making
many difficult decisions. The many years of experience in the fashion and sports
environment, as well as her daily life as a mother and housewife, met Mariya with different
people, with different goals and desires.
As a gym owner and active callanetics and aerobics coach, she constantly communicates
with people who want to be healthy and look good. Mariya has been training herself since
she was 16 and takes take care of having a healthy and beautiful body. From the age of 20,
she doesn't stop with her training and nutritional advice, to help a number of men and
women to look good.

Mariya Boycheva the Founder of Miracle Body
Photo Credit by Miracle Body

Mariya knows how difficult it is nowadays to find a product that meets such expected
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results and at the same time is harmless to human health. That is why at Miracle Body she
chose to create products that contain all-natural herbs and spices, with the help of which
we contribute to our body to be healthy, beautiful and strong.
Of course, in order to realize her idea, she trusted one of the leading companies in the
production of natural herbal raw materials. A company with over 25 years of history, both
on the Bulgarian and European markets.
As a woman who is a connoisseur of beauty, Mariya wanted Miracle Body products to be
beautiful, delicious and fragrant, to create a sense of luxury and style. Each tea in the series
is full of colors, natural aromas and pleasant taste. One can see this after the first sip of tea.

The teas are made on the basis of 100% natural herbs and aromas
Photo Credit by Miracle Body

THE BRAND
Miracle Body is here to prove that the miracle of nature exists. With the help of all-natural
herbs and expert technologists, Miracle Body creates quality health and beauty
products. All herbs and flavors are 100% natural and produced in Bulgaria by a licensed
company that has been on the European market for more than 25 years. The Miracle Body
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tea series has unique flavors and aromas, tested and developed for a long time to make
sure that customers will get the desired result and enjoyment. The daily meeting with
people who want to improve their appearance and health, ambitions the company not to
stop being creatively useful. That is why Miracle Body chose to work with some of the best
specialists in nutrition and training programs, who prepare bonus programs and tips for
even better results.

Miracle Body healthy tea series
Photo Credit by Miracle Body

PRODUCTS & PRICES
At the moment there are three series of Miracle Body luxurious teas.

THE SLIM LIFE - FOR A SLIM AND BEAUTIFUL BODY
Slim Life series uses ingredients such as green tea, buckthorn, clove and guarana to
reduce appetite, deflate bloated belly, ease digestion and improve metabolism.
Slim Life tea benefits are:
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Suppresses appetite;
Removes bloated abdomen;
It has a beneficial effect on digestion;
Gives energy;
Improves metabolic activity.
Reception of Slim Life:
Put 3-4 grams (1 tablespoon) in 200-300 ml. Hot water.
Allow to simmer for 4-6 minutes;
Take 2 times daily before meals.
Ingredients of Slim Life: Cinnamon, Rooibos, Sencha Green Tea, Senna, Cocoa Beans,
Buckthorn, Cloves, Orange Peel, Star Anise, Guarana, Natural Flavor Chocolate, Natural
Flavor Orange, Pink Pepper, Wheat - Blue, Stevia;
Green tea contains vitamins C, B1, B2, B3, E, F. It is known to purify the body. Naturally
helps burn fat and calories. Used for weight loss. Boosts metabolism. It also has a
rejuvenating and brightening effect on the skin. The drink is consumed to prolong life.
Gives energy, improves memory and heart function. Protects against diabetes. Buckwheat
helps regulate weight, speed up intestinal metabolism and helps break down fat.
Cloves stimulate the secretion of digestive enzymes and thus regulate proper digestion.
The herb is a powerful antioxidant and therefore has a beneficial effect on the liver
and improves metabolism. Clove extract has the ability to regulate blood sugar levels and
helps with diabetes.
Guarana helps to overcome exhaustion and fatigue, supports the concentration,
endurance and vitality of the human body. Helps control body weight - stimulates fat
burning and reduces the feeling of hunger.
Recommended Retail Price (RRP): 10,9 euro. One package of 120 g contains ≈ 40 doses of
tea.

MORNING DETOX - NATURAL DETOXIFICATION OF
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THE BODY
With the Morning Detox series, one achieves natural detoxification, a stronger immune
system and toned skin with the help of ingredients such as nettle, field horsetail, rose,
calendula.

SLIM LIFE tea was specially created for those who lose weight and cares of proper nutrition
Photo Credit by Miracle Body

Morning Detox benefits are:
Removes toxins from the body;
Removes bloated abdomen;
Improves metabolic activity;
Helps cleanse the intestinal tract;
Strengthens the immune system;
Tones and protects the skin from aging.
Reception of Morning Detox:
Put 3-4 grams (1 tablespoon) in 200-300 ml. Hot water.
Allow to simmer for 4-6 minutes. Take in the morning 30 minutes before breakfast.
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Ingredients of Morning Detox: Pu-Erh, Nettle, Oolong, Sencha Green Tea, Horsetail,
Rosehip, Rose, Dandelion, Mango, Coconut, Natural Flavor Mango, Stevia, Marigold;
Nettle strengthens the immune system, has anti-inflammatory effects, regulates hormone
levels in the female body and has a powerful diuretic effect.
Rose speeds up digestion, has anti-inflammatory and antimicrobial effects. Tea made from
the seeds of the oil-bearing rose is a strong diuretic and is taken for inflammation of the
urinary tract, and has a mild laxative effect. Rose oil is used in compresses and as an
analgesic. In addition, it has anti-inflammatory, choleretic, antispasmodic and anti-allergic
effects. It is used as a vasodilator and sedative.
Marigold supports the natural course of metabolic processes, cleanses the liver of toxins
and normalizes blood pressure. Some of the most impressive health benefits of calendula
include its ability to accelerate healing, protect the oral cavity, improve the appearance of
the skin, improve vision, reduce inflammation, reduce the risk of cancer, eliminate spasms.
Horsetail is used as a diuretic - it rids the body of excess fluids. The use of horsetail has a
beneficial effect on kidney function. Toning and tightening properties have a positive
effect on joints and brittle nails. Horsetail cleanses the body of accumulated lead.
RRP: 11,9 euro. One package of 120 g. contains ≈40 doses of tea.

STRESS RELIEF - FOR BETTER AND QUALITY SLEEP
Stress Relief series reduces stress and anxiety, improve sleep and relaxes the nerve
system with ingredients such as lavender, lemongrass, mint, valerian and clove.
Stress Relief Benefits:
Relaxes the central nervous system;
Reduces stress and anxiety;
Improves sleep;
It has a relaxing and calming effect.
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Reception of Stress Relief:
Put 3-4 grams (1 tablespoon) in 200-300 ml. Hot water.
Allow simmering for 4-6 minutes.
Take 2 times a day. Suitable for bedtime.

MORNING DETOX tea brings natural detoxification, a stronger immune system and toned skin
Photo Credit by Miracle Body

Ingredients of Stress Relief: Chamomile, Green Rooibos, Lavender, Lemongrass,
Spearmint, Licorice, Rosehip, Basil, Cloves, Anise, Siberian Ginseng, Valerian;
Lavender has a calming effect that promotes healthy sleep. Lavender aroma is due to the
linalool molecules that stimulate the olfactory nerve in the brain and have a balancing
effect on the central nervous system. This makes lavender a very good solution for treating
panic, stress, fatigue, hysteria, anxiety and depression.
Lemongrass tea helps calm the nerves. The drink improves concentration and brain
function. Used for fatigue and headaches. The ticket is used for insomnia and for the
treatment of depressive conditions. Recommended for stress and anxiety. The plant acts
on cancer cells and prevents their appearance. It also helps with thyroid problems.
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Due to the high content of menthol, the herb Mint is also involved in many medications that
help treat cardiovascular disease. Menthol has a relaxing effect on the stomach muscles
and thus prevents spasms. The cooling effect of the compound helps with pain and
bloating.
Cloves reduce headaches. It also stimulates the secretion of digestive enzymes and thus
regulates proper digestion. Licorice tea soothes stomach irritations and is used to prevent
nausea. The herb is a powerful antioxidant and therefore has a beneficial effect on the
liver and improves metabolism. Clove extract has the ability to regulate blood sugar levels
and helps with diabetes.
Valerian is used as an aid in menopausal nervous disorders, migraines, hysteria. It is used
in the initial stages of hypertension, in spasms of the gastrointestinal tract, bile ducts.
Soothes agitation caused by mental trauma. Helps with chronic coronary heart disease,
first-degree hypertension, calms the pulse.
RRP: 10,9 euro. One package of 90 g. contains ≈ 30 doses of tea.
The ex-work (EXW) prices related to the volumes of purchases in euro are as follows:
50 - 100 pieces - 8 euros per piece;
100-250 pieces - 6.5 euros per piece;
more than 250 pieces - 5 euros per piece.

MEDIA
The brand is very active in social networks, constantly interacts with its customers and
maintains Instagram page and Facebook page, where it promotes a healthy lifestyle and
shares tips on keeping the body in good shape.

ADDITIONAL MATERIALS
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You can download images by the link

STRESS RELIEF tea with chamomile, lavender, lemongrass, mint, valerian and clove improves sleep and relaxes
the nerve system
Photo Credit by Miracle Body

You can download the presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Miracle Body young but enthusiastic brand attracted attention through social media and online sales and already
earned loyal customers
Photo Credit by Miracle Body

144

Best-Aging Report | 2023.01.08
Company name:

Miracle Body

Contact person:

Mariya Boycheva

E-mail:

mbody.office@gmail.com

Website:

miraclebody.eu

Phone:

+359 890 163 777

Patent status:

n/a

On market since:

2019

Regions:

Bulgaria

Industries:

Beverage

Source links:

Miracle Body Webpage
Miracle Body Instagram page
Miracle Body Facebook page

Files:

Miracle Body English presentation pdf

Direct link:

click here

145

2023.01.08 | Best-Aging Report

SECRET DOSSIER OF WITAL TEA
WITAL is a boutique German tea house with a unique product concept
called WITAL TEA – a tea brand created in the luxury niche market for
clientele with refined and exquisite tastes. The uniqueness of the
product lies within its origins. All the exclusive WITAL TEA varieties are
collected from the most distinguished, rarest and thoroughly cared for
plantations worldwide. WITAL creates luxury tea blends from the finest
leaves from around the world, using the experience of the prominent
German tea taster Stephan Schonewald combined with the cutting-edge
innovation. The highest quality and standards are applied during each
step of the process: from tea leaf selection to harvesting and packaging
into royal tea bags.
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WITAL mission is to deliver the finest teas & exclusive tea blends from around the world
enhanced by the latest innovations defining global modern luxury. Through diligent
craftsmanship, the brand aspires to change consumer preferences towards high-quality tea
by offering overall excellence. Inspired from masters of centuries-old ceremonial tea
traditions, the house of WITAL has combined the world’s finest teas and blends to deliver a
truly unique and luxury tea drinking experience for the discerning customer.

WITAL organic line incorporates the latest German innovation grass paper outer box and compostable tea foil
envelopes which ensure ecological responsibility
Photo credit: WITAL

First Line is a flagship luxury tea selection. The line incorporates heritage, quality and
attention to detail at the highest standards. The raw ingredients are sourced from
distinguished and some of the rarest and most sought-after tea plantations in the world,
making this tea very special indeed. Each pure cotton tea pouch contains the finest
selected whole leaf teas and is hand-stitched and packed in individual airtight sleeves to
maintain freshness and the delicate flavours and aromas. You can download the catalogue
of the line by the link.
Organic Line is fully biodegradable certified organic tea selection. The company believes
that unique packaging and pure premium hand-selected organic leaf tea makes this the
market leader in quality, taste and environmental credentials. WITAL organic line
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incorporates the latest German innovation grass paper outer box and 100% compostable
tea foil envelopes which ensure ecological responsibility without any compromise to the
tastes and flavours of the teas foil envelopes offer the best barrier functionality.
The organic line teas contain no synthetic properties, thus such a commitment to the
environment and attention to detail further enhance the company's values of social and
environmental responsibility whilst ensuring sustainable growth for future generations. You
can download the catalogue of the line by the link.

100% hand-sewn cotton teabags
Photo credit: WITAL

Wellness Line has been created for the consensus consumer whose health and wellbeing
is held in high regard. WITAL Wellness line teas is nature’s answer to help promote health
and conditioning with botanicals known to support a healthy mind, body, soul and
vitality. Wellness lines organic tea is pure indulgence without the compromise of taste and
quality. As with all WITAL teas only the best raw whole leaf teas, natural botanicals and
fruits are infused to create a healthy alternative to manufactured drinks. The wellness lines
teas are packed in sustainable, fully biodegradable boxes including “NatureFlexTM”
cellulose foil pouches that perfectly protects the tea quality whilst minimizing a negative
effect on the environment.
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WITAL premium hand-selected organic leaf tea sourced from distinguished and some of the rarest and most
sought-after tea plantations in the world
Photo credit: WITAL

WITAL portfolio has been specially created to fit both commercial and retail customer
requirements. The exceptional quality of WITAL tea is broadly recognized by such
prominent companies as Commerzbank Frankfurt, Kaefer & BMW Munich, Mercedes-Benz
in Stuttgart and Moscow. The WITAL is presented in popular luxury stores such as Harrods,
Caviar House & Punier London, KaDeWe Berlin, Julius Meinl Vienna amongst others.
In the first year, the company offers an additional discount to distributors from the base
price. Now the company is engaged in the design uplift of the existing portfolio and a new
line up that will include 20 sachets inside the package, the tea bag material will be silk. The
company took into account all the requests and based on the results of the collected
reviews and wishes they decided to make the products more feasible for the market and
meet the expectations of shoppers and partners.
You can download all the pictures by the link
You can download WITAL Organic Catalogue 2019 by the link
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WITAL TEA is a brand full of both modernity and originality
Photo credit: WITAL

You can download WITAL HoReCa Catalogue 2019 by the link
You can download WITAL First line Catalogue 2019 by the link
You can check the Prices by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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The WITAL is present in popular luxury stores globally
Photo credit: WITAL

OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of an interactive feedbacks in Google Sheet not to integrate into the
text of the dossier. You can find the series of questions/comments form Syndicate
members and answers from the brand's owner by the link. Feel free
to leave your comments and ask questions WITAL by the link. Please do not share this file
since it is for internal use only.
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WITAL NATURAL TEA WITH REFINED
AND EXQUISITE TASTE
WITAL is a boutique German tea house with a unique product concept
called WITAL TEA – a tea brand created in the luxury niche market for
clientele with refined and exquisite tastes. The uniqueness of the
product lies within its origins. All the exclusive WITAL TEA varieties are
collected from the most distinguished, rarest and thoroughly cared for
plantations worldwide. WITAL creates luxury tea blends from the finest
leaves from around the world, using the experience of the prominent
German tea taster Stephan Schonewald combined with the cutting-edge
innovation. The highest quality and standards are applied during each
step of the process: from tea leaf selection to harvesting and packaging
into royal tea bags.
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WITAL mission is to deliver the finest teas & exclusive tea blends from around the world
enhanced by the latest innovations defining global modern luxury. Through diligent
craftsmanship, the brand aspires to change consumer preferences towards high-quality tea
by offering overall excellence. Inspired from masters of centuries-old ceremonial tea
traditions, the house of WITAL has combined the world’s finest teas and blends to deliver a
truly unique and luxury tea drinking experience for the discerning customer.

WITAL organic line incorporates the latest German innovation grass paper outer box and compostable tea foil
envelopes which ensure ecological responsibility
Photo credit: WITAL

First Line is a flagship luxury tea selection. The line incorporates heritage, quality and
attention to detail at the highest standards. The raw ingredients are sourced from
distinguished and some of the rarest and most sought-after tea plantations in the world,
making this tea very special indeed. Each pure cotton tea pouch contains the finest
selected whole leaf teas and is hand-stitched and packed in individual airtight sleeves to
maintain freshness and the delicate flavours and aromas.
Organic Line is fully biodegradable certified organic tea selection. The company believes
that unique packaging and pure premium hand-selected organic leaf tea makes this the
market leader in quality, taste and environmental credentials. WITAL organic line
incorporates the latest German innovation grass paper outer box and compostable tea foil
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envelopes which ensure ecological responsibility without any compromise to the tastes
and flavours of the teas foil envelopes offer the best barrier functionality. The organic line
teas contain no synthetic properties, thus such a commitment to the environment and
attention to detail further enhance the company's values of social and environmental
responsibility whilst ensuring sustainable growth for future generations.

100% hand-sewn cotton teabags
Photo credit: WITAL

Wellness Line has been created for the consensus consumer whose health and wellbeing
is held in high regard. WITAL Wellness line teas is nature’s answer to help promote health
and conditioning with botanicals known to support a healthy mind, body, soul and
vitality. Wellness lines organic tea is pure indulgence without the compromise of taste and
quality. As with all WITAL teas only the best raw whole leaf teas, natural botanicals and
fruits are infused to create a healthy alternative to manufactured drinks. The wellness lines
teas are packed in sustainable, fully biodegradable boxes including “NatureFlexTM”
cellulose foil pouches that perfectly protects the tea quality whilst minimizing a negative
effect on the environment.
WITAL portfolio has been specially created to fit both commercial and retail customer
requirements. The exceptional quality of WITAL tea is broadly recognized by such
prominent companies as Commerzbank Frankfurt, Kaefer & BMW Munich, Mercedes-Benz
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in Stuttgart and Moscow. The WITAL is presented in popular luxury stores such as Harrods,
Caviar House & Punier London, KaDeWe Berlin, Julius Meinl Vienna amongst others.

WITAL premium hand-selected organic leaf tea sourced from distinguished and some of the rarest and most
sought-after tea plantations in the world
Photo credit: WITAL
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WITAL TEA is a brand full of both modernity and originality
Photo credit: WITAL

The WITAL is present in popular luxury stores globally
Photo credit: WITAL
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SECRET DOSSIER ON GIUSTI
Acetaia Giusti is the oldest producer of Balsamic Vinegar of Modena,
founded in 1605. The Giusti family, which has reached the 17th
generation, produces its collection of balsamic vinegar, extracting every
year a small amount of its best balsamic vinegar from a collection of old
casks. A history of more than 400 years full of awards received during
the World Exhibitions of the late ‘800s. Among them: the 14 gold medals
and the Coat of Arms of the Royal House of Savoia that now
characterize the labels of Giusti bottles. Today the brand is sold in over
60 countries and recognised as a traditional, high quality and 100%
handcrafted. Giusti Balsamic Vinegar collections are available in the
most exclusive restaurants in Italy and worldwide, playing a supporting
role in all kinds of dishes: from fresh pasta to meat and fish main
courses, from cooked and raw vegetables to fresh fruit and dessert.
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THE STORY
Since 1605, Acetaia Giusti has been producing its Balsamic Vinegar in an artisan way,
according to the methods and tools of the tradition. Obtaining a great balsamic vinegar
depends on the competence, experience and taste of its maker. Not only a careful
selection of the grapes but also the cooking system and above all the great complexity
of the ageing process, with casks of various woods and sizes.

Photo credit by Giuseppe Giusti

Ageing in casks is definitely the most crucial part of the creation of balsamic vinegar. The
older the cask, the better the balsamic vinegar will be, as casks release an increasing
intensity of wood essences and complexity of aromas from the kinds of vinegar left to age
throughout the years. That’s why the heart of the production is an “acetaia” (house of
Traditional Balsamic Vinegar of Modena, where the barrel sets are stored) of 600 casks
dating back to the 18th and 19th centuries.
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Handcrafted since 1605
Photo credit by Giuseppe Giusti

GIUSTI MUSEUM
Thanks to the success of Balsamic Vinegar, in 2018 was opened the Giusti Museum. It
shows the history of Balsamic Vinegar, the city of Modena and the Giusti family through a
heritage of historical objects and documents preserved for generations. Among the most
precious mementos there are the barrels dating back 1700 and 1800. Every year more than
20 thousand visitors come to discover the history of this product through a guided tour in
the rooms of the Museum and among the historical barrels of ancient Ageing Rooms.
A WORLDWIDE APPRECIATED PRODUCT
Always produced exclusively in the province of Modena, by hands of master vinegar
makers, Balsamic Vinegar has become the symbol of the territory and an ambassador of
Italian food excellence in the world. Today, almost 60% of Giusti's Balsamic Vinegars are
exported to more than 60 countries around the world: from Australia to Japan, from Russia
to the UK, from Germany to the United States.
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Giusti Museum in Modena welcomes more than 20 thousand visitors annually
Photo credit by Giuseppe Giusti

Giusti Balsamic Vinegars are known and appreciated by families and chefs. Nowadays,
Modena has become part of the Italian Food Valley. Close to town are the birthplaces of
Balsamic Vinegar and other excellences such as Parmesan Cheese, Parma Prosciutto,
Zibello’s culatello and Lambrusco wine. Furthermore, the best restaurant in the world is
Osteria Francescana by Massimo Bottura, right in the heart of Modena.
GIUSTI AMBASSADORS
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Giusti Balsamic Vinegar has become the symbol of Modena and Italian food excellence in the world's best
restaurants
Photo credit by Giuseppe Giusti

Giusti Ambassadors
Photo credit by Giuseppe Giusti

Over the years, thanks to their quality and versatility, Giusti Balsamic Vinegars have
entered the kitchens of important restaurants in Italy and around, becoming one of the
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symbols of Italian food worldwide. Today, there are over 120 brand ambassadors
of Balsamic Vinegars, including chefs and restauranteurs from all over the world: from New
Zealand to Canada, from South Korea to Germany, from Russia to France, every chef uses
Giusti Balsamic Vinegar to enhance their delicious dishes.
BALSAMIC VINEGAR IN CUISINE

Giusti Balsamic Vinegar assured itself a place in the kitchens of the most innovative national and international
chefs, playing a supporting role in all kinds of dishes
Photo credit by Giuseppe Giusti

Balsamic Vinegar has always been an undisputed protagonist of Modena and the
surrounding Emilia cuisine, considered a companion to the local principal products and
dishes. Its versatility and uniqueness have also assured itself a place in the kitchens of the
most innovative national and international chefs, playing a supporting role in all kinds of
dishes: from fresh pasta to meat and fish main courses, from cooked and raw vegetables to
fresh fruit and dessert. Nowadays, the Giusti Balsamic Vinegar collections are available in
the most exclusive restaurants in Italy and worldwide.
GIUSTI PRODUCTS
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HISTORICAL COLLECTION

Giusti Historical Collection
Photo credit by Giuseppe Giusti

The Historical Collection is the most representative collection from the Acetaia Giusti. It
includes five Balsamic Vinegars of Modena of different recipes and ageing developed
throughout the generations and classified with a progressive number of medals.

Recommended retail prices Italy e.g:
1 Silver Medal € 12;
3 Gold Medals € 24;
5 Gold Medals € 55.
GIUSTI RESERVE
The Reserve is the most exclusive of the Giusti collection and is produced each year in
extremely limited quantities, extracted from some precious series of barrels in production
since 1700. Characterized by a large aromatic bouquet and an unmistakable sweet and
sour taste, it has an intense woody and ripe fruit notes.
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Recommended retail prices Italy e.g: from €340 to € 580.

Giusti Reserve
Photo credit by Giuseppe Giusti

GLAZES
The Giusti glazes, extend the olfactory panorama of balsamic vinegar, by heating the liquid
and adding corn starch and more cooked grape must, thereby becoming a reduction. The
result is a range of versatile condiments characterized by moderate acidity and the
unmistakable sweetness of the cooked must.

Recommended retail prices Italy e.g: from € 6.
TRADIZIONALI
The Traditional Balsamic Vinegar of Modena is the maximum expression of balsamic
vinegars. Obtained from the single ingredient of cooked grape must, it is slowly aged
according to the ancient system of “Decanters and Refills,” in antique series of barrels of
various woods at least 12 or 25 years.

Recommended retail prices Italy e.g: from € 80 to € 120.
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Traditional. White Condiment
Photo credit by Giuseppe Giusti

WHITE CONDIMENT
The Agrodolde Bianco Giusti comes from the particularly sweet Trebbiano grape variety.
Its grapes juice is combined with high-quality white kinds of vinegar and aged in French
oak and ash wooden barrels.

Recommended retail prices Italy e.g: € 14.
ORGANIC BALSAMIC VINEGARS
Azienda Agricola Giusti is the new collection of organic products including three Balsamic
Vinegar of different recipes and ageing, four Sweet & Sour Condiment with balsamic
vinegar and fresh juice of raspberry, pomegranate, cranberry and white grapes, and three
Apple Cider Vinegar.

Recommended retail prices Italy e.g:
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Organic Balsamic Vinegars
Photo credit by Giuseppe Giusti

Balsamic vinegars from € 12;
Sweet and Sour Condiments from € 9;
Apple Cider Vinegars from € 6.
GIUSTI VERMOUTH
Recently Giusti presented the first Vermouth that is aged in barrels of Balsamic Vinegar of
Modena. Handcrafted from a selection of white and red wines, including Lambrusco, and
flavored with 19 botanicals including spices, bitterroot and medical herbs. Its maturation
takes place in ancient casks where aromatic Giusti Balsamic Vinegars have rested for
years, leaving the Vermouth deep woody notes and a decisive kick of aged Balsamic
Vinegar, enhancing the flavors of marjoram, thyme and nutmeg. It is an ideal
accompaniment to different cocktails.
GIUSTI RETAIL POSITIONING: OFFLINE
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Discover the first Vermouth aged in Balsamic Vinegar casks
Photo credit by Giuseppe Giusti

Nowadays, Giusti Balsamic Vinegar is present in over 60 countries around the world.
Acetaia Giusti can be found with tasting areas and flagship corners in the most exclusive
and renowned department stores in Italy and in the world, such as la Rinascente in Milan
and Rome, Dean&DeLuca in New York, Selfridges London, La Grande Epicerie in Paris,
Mitsukoshi in Tokyo, KaDeWe in Berlin and many other. It also can be found in the most
important delicatessens and wine bars of the main Italian cities, in Eataly stores in Europe
and overseas.
GIUSTI RETAIL POSITIONING: ONLINE
Giusti Balsamic Vinegars also establish themselves on the best online e-commerce
platforms in Italy and worldwide, such as Amazon.de and Amazon.com, where 2 and 3
Gold Medals Balsamic Vinegars were awarded the Amazon Choice; Gustini, one of the
German leader in this sector, Eataly.net, Bertozzi Importing in Canada, Olico and many
other.
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Photo credit by Giuseppe Giusti

Photo credit by Giuseppe Giusti

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
You can download all presentations in the Files section below
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Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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SECRET DOSSIER ON EDNA LLC
EDNA LLC produces pure herbal teas and various mixtures of herbal tea
blends. The company owns the DARMAN brand. The main goal of the
company is to ensure that each package of herbal teas offered brings
an exquisite aroma with the natural benefits of top-quality herbs in
beautiful packaging. Sustainably grown in the mountain of Armenia
DARMAN famous herbal infusions are gathered in season, composed
and mixed from top quality herbs. All these for an exquisite sipping
experience and ultimate health benefits without the throwback of
caffeine, present in regular tees. The one of a kind natural environment,
Armenian soil, sun and water ensure are unique taste profile and healing
qualities of our herbs that are grown at an altitude of 1300-2300 meters
above the sea level. DARMAN herbal teas are delicious, pleasant to
drink and have long been known for their healing properties, the health
benefits of which are scientifically proven at present.
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THE BRAND
The brand name DARMAN is translated from the old Armenia meaning natural remedy,
medicine, cure and represents the company believes in the healing power of nature its
ability to purify our bodies, grand health, and longevity. The brand’s mission is to try to
bring nature closer to people and people to their roots with the help of delicious organic
herbal teas. DARMAN stands for aroma, health, and quality. This is the brand go-to policy.
“Nature doesn't slack when it comes to the quality and detail of its creation and neither do
DARMAN. DARMAN is offering herbal infusions prepared with whole leaves and flowers no stems, never crushed. The reasons are preservation of all essential oils, the optimal
value in weight, price and health benefits, deep flavor and taste with low sediment content.

Hand gathering and processing of herbs for DAMAN teas by a local workforce comprised mainly of women
Photo Credit by DARMAN

THE STORY
The family that founded EDNA LLC had the first-hand experience in Nature's healing
abilities, recovering from serious medical issues with the help of herbal
infusions. Impressed and inspired with the results they decided to share their knowledge
and experience and founded the company that specializes in artisan teas, infusions and
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other nature of the product.
As a family business, the company cares a lot about the community and the environment. It
creates jobs, supporting the regional economy and cooperates with environmental NGO’s,
such as NABU Armenia, protecting unique Armenian nature and raising awareness about
ecological issues our planet faces right now.

'Flower mixture' and 'Morning mood' best sellers
Photo Credit by DARMAN

THE PRODUCTS & PRICES
The company source best available ingredients and put in a lot of work to preserve their
flavor and healing properties. All ingredients for herbal infusions such as herbs, flowers,
and berries are sourced in Tavush region, the most ecologically clean region of Armenia.
The company gathers, processes, mixes and packs products in accordance with the
highest organic European standards. Currently, there are four herbal tea tastes, two best
selling blends, collection boxes, and assortment gift boxes as well as tea herbal branches
(under development).
The collection box is a popular gift and souvenir option. It contains 4 bags of different
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herbs (mint, thyme, oregano, ziziphora). With such gift you can create your own blends!
Small separate bags of four types Thyme, Ziziphora, Oregano, Mint.
Mixture “Morning mood” is a refreshing and aromatic blend. Such herbal infusion clarifies
and sharpens senses and general well-being. It contains lemon balm, mint bush,
hypercium, oregano, mint, cephalaria.
Mixture “Flowers Mixture” is a harmonious and consoling blend. It has a calming effect and
helps to prevent stress. DARMAN’s new loose-leaf Flower Mixture is a 5th-anniversary
collection that contains pomegranate seeds and flowers, blueberry leaves, rose petals,
melissa, lemon balm, oregano, and mint.
Tea Set box is a truly spiritual and joyful experience. An assortment of 3*9 unique exquisite
and healthy herbal blend. Each enclosed in individual nylon steeping bag for ultimate test
and convenience.

'Collection box' by DARMAN is a popular gift and souvenir option
Photo Credit by DARMAN

Herbal infusions provide a number of essential health benefits such as:

176

Best-Aging Report | 2023.01.08
stimulation and boost of the immune system,
anti-inflammatory and analgesic properties,
natural antioxidants and vitamin content,
improvement of cardio-vascular activity and digestive functions,
relieve stress and anxiety and help gain concentration without the negative effects of
caffeine,
reduce sleep issues.

Each blend has own individual nylon steeping bag for ultimate taste and convenience
Photo Credit by DARMAN

Recommended Retail Prices in Euro:
Herbal tea Ziziphora 40g - 6,84;
Herbal tea Thyme 30g - 5,40;
Herbal tea Oreganum 30g - 5,04;
Herbal tea Mint 20g - 4,32;
Blend "Morning mood" 40g - 9,72;
Blend "Flowers mixture" 40g - 9,72;
Collecting box contains 4 small bags 80g - 34,41;
Assortment contains 27 bags (9 different blends*3) - 31,50;
Herbal branches - 2,10.
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BRANDING & DESIGN
The design of DARMAN tea reflects the theme of naturalness beneficence and restorative
features of tea. The design of the packaging box displays the shapes of the rocks and
texture of leaves, to show the visual identity of packages with nature. DARMAN brand
development and assortment expansion - a priority for the company.
Currently, the company is developing a new project called Herbal Branches (infusions in
stems). The idea is an innovative natural herbal branch in your cup. The branches will be
introduced in separate envelopes. The idea of packaging is "Letters from nature."
The company is also developing a new line of various herbal mixtures with dried fruits and
spices.

With DARMAN variety of unique packaging and blends, everybody will find own spiritual and joyful experience
Photo Credit by DARMAN

OTHER PRODUCTS
EDNA LLC on the way to the production of natural honey in the form of pure honey, as well

178

Best-Aging Report | 2023.01.08
as honey with dried fruits and nuts. Mountain honey is a pure encapsulated sunshine.
DARMAN natural honey, healthy sweetener in its original form, it transforms into a
delicious snack with the additional over various nuts and dry fruits.
Another project in the DARMAN brand portfolio that is planned to develop is natural syrups.
DARMAN natural syrups infused with the essence of Armenian herbs and flowers such as
mint, rose pomegranate, raspberry, mulberry, are a favorable drink and a good alternative
to cold tea.

Mountain honey and syrups by DARMAN are naturally sweet and healthy, pure organic and do not contain any
artificial flavors or added coloring
Photo Credit by DARMAN

MARKETING & SALES
As a promotion strategy, the company participates in various exhibitions of tea, food,
organic products, and international exhibitions, uses social networks, organizes tea
ceremonies and tea testing in hotels, clubs, restaurants, etc. Currently, the brand is
successfully sold in the local market, in the Russian Federation, and has recently entered
the French market. The company intends to expand its market positioning to increase
sales volume up to several times.
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Target audience / where DARMAN tea is best suited to the market.
The consumers are increasingly looking for innovations and healthy teas, unique flavours
and various tea blends. They want an authentic experience and are more interested in tea
origin. Therefore, high quality and specialty teas, such as DARMAN, are predominantly
found in special tea shops/retailers, gourmet shops, fair food, and organic shops, in highend restaurants, hotels, and cafes.

All of the ingredients are grown in the mountainous Tavush region in northern Armenia, the one of a kind natural
environment
Photo Credit by DARMAN

DARMAN teas are most relevant for a group of specialty teas that are becoming
increasingly popular and are described as:
Loose-leaf teas;
Single-estate teas;
Organic teas;
Rare types of teas;
Uncommon flavors.
The company actively maintains social accounts such as Facebook and Instagram.
MEDIA
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"We’ve also been checking demand in foreign markets—at the moment, we’re selling small
quantities of our product in France and the USA. However, we recently signed a contract
with a Russian company to start exporting our products to Moscow. Our goal for the next
five years is to achieve rapid growth and expand our production volume five-fold, if
possible. We used to be afraid of taking bank loans. Thanks to the business knowledge we
gained from our training, we now understand the benefits and can evaluate and manage
risks much better. We plan to apply for a loan, if our own capital isn’t enough, as part of our
plans to expand the business." Gnel Nazanyan, CEO DARMAN at International Finance
Corporation
"For our 5th-anniversary collection, we’re featuring Darman’s new loose-leaf Flower
Mixture tea which contains pomegranate seeds and flowers, blueberry leaves, rose petals,
melissa, oregano and black tea. All of the ingredients are grown in the mountainous
Tavush region in northern Armenia, where they are cultivated, harvested and packaged by
a local workforce comprised mainly of women." With Love Armenia
REFERENCES
TV report on DARMAN tea by "Mir24" TV channel.
Publication in French media about DARMAN.
Reference on DARMAN by Sanjay Guha, International Tea Consultant is by the link.
ADDITIONAL MATERIALS
You can download all the product photos by the link
You can download the corporate presentation of DARMAN by the link
You can download pricelist of DARMAN for distributors by the link
You can download the DARMAN tea Collections presentation by the link
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Weekly Newspaper in France Noyan Tapan about Darman tea
Photo Credit by DARMAN
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Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments form Syndicate members and
answers from the CEO DARMAN by the link. Maybe among them, you will find the answer
to your question. Feel free to leave your comments and ask questions by the link. Please
do not share this file since it is for internal use only.
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DARMAN HERBAL TEA STANDS FOR
NATURAL REMEDY AND LONGEVITY
EDNA LLC produces pure herbal teas and various mixtures of herbal tea
blends. The company owns the DARMAN brand. The main goal of the
company is to ensure that each package of herbal teas offered brings
an exquisite aroma with the natural benefits of top-quality herbs in
beautiful packaging. Sustainably grown in the mountain of Armenia
DARMAN famous herbal infusions are gathered in season, composed
and mixed from top quality herbs. All these for an exquisite sipping
experience and ultimate health benefits without the throwback of
caffeine, present in regular tees. The one of a kind natural environment,
Armenian soil, sun and water ensure are unique taste profile and healing
qualities of our herbs that are grown at an altitude of 1300-2300 meters
above the sea level. DARMAN herbal teas are delicious, pleasant to
drink and have long been known for their healing properties, the health
benefits of which are scientifically proven at present.
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THE BRAND
The brand name DARMAN is translated from the old Armenia meaning natural remedy,
medicine, cure and represents the company believes in the healing power of nature its
ability to purify our bodies, grand health, and longevity. The brand’s mission is to try to
bring nature closer to people and people to their roots with the help of delicious organic
herbal teas. DARMAN stands for aroma, health, and quality. This is the brand go-to policy.
“Nature doesn't slack when it comes to the quality and detail of its creation and neither do
DARMAN. DARMAN is offering herbal infusions prepared with whole leaves and flowers no stems, never crushed. The reasons are a preservation of all essential oils, the optimal
value in weight, price and health benefits, deep flavor and taste with low sediment content.

Hand gathering and processing of herbs for DAMAN teas by a local workforce comprised mainly of women
Photo Credit by DARMAN

THE STORY
The family that founded EDNA LLC had the first-hand experience in Nature's healing
abilities, recovering from serious medical issues with the help of herbal
infusions. Impressed and inspired with the results they decided to share their knowledge
and experience and founded the company that specializes in artisan teas, infusions and
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other nature of the product.
As a family business, the company cares a lot about the community and the environment. It
creates jobs, supporting the regional economy and cooperates with environmental NGO’s,
such as NABU Armenia, protecting unique Armenian nature and raising awareness about
ecological issues our planet faces right now.

'Flower mixture' and 'Morning mood' best sellers
Photo Credit by DARMAN

THE PRODUCTS & PRICES
The company source best available ingredients and put in a lot of work to preserve their
flavor and healing properties. All ingredients for herbal infusions such as herbs, flowers,
and berries are sourced in Tavush region, the most ecologically clean region of Armenia.
The company gathers, processes, mixes and packs products in accordance with the
highest organic European standards. Currently, there are four herbal tea tastes, two best
selling blends, collection boxes, and assortment gift boxes as well as tea herbal branches
(under development).
The collection box is a popular gift and souvenir option. It contains 4 bags of different
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herbs (mint, thyme, oregano, ziziphora). With such gift you can create your own blends!
Small separate bags of four types Thyme, Ziziphora, Oregano, Mint.
Mixture “Morning mood” is a refreshing and aromatic blend. Such herbal infusion clarifies
and sharpens senses and general well-being. It contains lemon balm, mint bush,
hypercium, oregano, mint, cephalaria.
Mixture “Flowers Mixture” is a harmonious and consoling blend. It has a calming effect and
helps to prevent stress. DARMAN’s new loose-leaf Flower Mixture is a 5th-anniversary
collection that contains pomegranate seeds and flowers, blueberry leaves, rose petals,
melissa, lemon balm, oregano, and mint.
Tea Set box is a truly spiritual and joyful experience. An assortment of 3*9 unique exquisite
and healthy herbal blend. Each enclosed in individual nylon steeping bag for ultimate test
and convenience.

'Collection box' by DARMAN is a popular gift and souvenir option
Photo Credit by DARMAN

Herbal infusions provide a number of essential health benefits such as:
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stimulation and boost of the immune system,
anti-inflammatory and analgesic properties,
natural antioxidants and vitamin content,
improvement of cardio-vascular activity and digestive functions,
relieve stress and anxiety and help gain concentration without the negative effects of
caffeine,
reduce sleep issues.

Each blend has own individual nylon steeping bag for ultimate taste and convenience
Photo Credit by DARMAN

Recommended Retail Prices in Euro:
Herbal tea Ziziphora 40g - 6,84;
Herbal tea Thyme 30g - 5,40;
Herbal tea Oreganum 30g - 5,04;
Herbal tea Mint 20g - 4,32;
Blend "Morning mood" 40g - 9,72;
Blend "Flowers mixture" 40g - 9,72;
Collecting box contains 4 small bags 80g - 34,41;
Assortment contains 27 bags (9 different blends*3) - 31,50;
Herbal branches - 2,10.
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BRANDING & DESIGN
The design of DARMAN tea reflects the theme of naturalness beneficence and restorative
features of tea. The design of the packaging box displays the shapes of the rocks and
texture of leaves, to show the visual identity of packages with nature. DARMAN brand
development and assortment expansion - a priority for the company.
Currently, the company is developing a new project called Herbal Branches (infusions in
stems). The idea is an innovative natural herbal branch in your cup. The branches will be
introduced in separate envelopes. The idea of packaging is "Letters from nature."
The company is also developing a new line of various herbal mixtures with dried fruits and
spices.

With DARMAN variety of unique packaging and blends, everybody will find own spiritual and joyful experience
Photo Credit by DARMAN

OTHER PRODUCTS
EDNA LLC on the way to the production of natural honey in the form of pure honey, as well
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as honey with dried fruits and nuts. Mountain honey is a pure encapsulated sunshine.
DARMAN natural honey, healthy sweetener in its original form, it transforms into a
delicious snack with the additional over various nuts and dry fruits.
Another project in the DARMAN brand portfolio that is planned to develop is natural syrups.
DARMAN natural syrups infused with the essence of Armenian herbs and flowers such as
mint, rose pomegranate, raspberry, mulberry, are a favorable drink and a good alternative
to cold tea.

Mountain honey and syrups by DARMAN are naturally sweet and healthy, pure organic and do not contain any
artificial flavors or added coloring
Photo Credit by DARMAN

MARKETING & SALES
As a promotion strategy, the company participates in various exhibitions of tea, food,
organic products, and international exhibitions, uses social networks, organizes tea
ceremonies and tea testing in hotels, clubs, restaurants, etc. Currently, the brand is
successfully sold in the local market, in the Russian Federation, and has recently entered
the French market. The company intends to expand its market positioning to increase
sales volume up to several times.
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Target audience / where DARMAN tea is best suited to the market.
The consumers are increasingly looking for innovations and healthy teas, unique flavours
and various tea blends. They want an authentic experience and are more interested in tea
origin. Therefore, high quality and specialty teas, such as DARMAN, are predominantly
found in special tea shops/retailers, gourmet shops, fair food, and organic shops, in highend restaurants, hotels, and cafes.

All of the ingredients are grown in the mountainous Tavush region in northern Armenia, the one of a kind natural
environment
Photo Credit by DARMAN

DARMAN teas are most relevant for a group of specialty teas that are becoming
increasingly popular and are described as:
Loose-leaf teas;
Single-estate teas;
Organic teas;
Rare types of teas;
Uncommon flavors.
The company actively maintains social accounts such as Facebook and Instagram.
MEDIA
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"We’ve also been checking demand in foreign markets—at the moment, we’re selling small
quantities of our product in France and the USA. However, we recently signed a contract
with a Russian company to start exporting our products to Moscow. Our goal for the next
five years is to achieve rapid growth and expand our production volume five-fold, if
possible. We used to be afraid of taking bank loans. Thanks to the business knowledge we
gained from our training, we now understand the benefits and can evaluate and manage
risks much better. We plan to apply for a loan, if our own capital isn’t enough, as part of our
plans to expand the business." Gnel Nazanyan, CEO DARMAN at International Finance
Corporation
"For our 5th-anniversary collection, we’re featuring Darman’s new loose-leaf Flower
Mixture tea which contains pomegranate seeds and flowers, blueberry leaves, rose petals,
melissa, oregano and black tea. All of the ingredients are grown in the mountainous
Tavush region in northern Armenia, where they are cultivated, harvested and packaged by
a local workforce comprised mainly of women." With Love Armenia
REFERENCES
TV report on DARMAN tea by "Mir24" TV channel.
Publication in French media about DARMAN.
Reference on DARMAN by Sanjay Guha, International Tea Consultant is by the link.
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Weekly Newspaper in France Noyan Tapan about Darman tea
Photo Credit by DARMAN
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Armenia

Industries:

Beverage

Source links:

Darman webpage

Files:

DARMAN_Corporate
Presentation_ENG
Weekly Newspaper in France Noyan Tapan about Darman
tea
Referance_Sanjay Guha International Tea Consultant Darman

Direct link:

click here
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SECRET DOSSIER OF SHLOSEM
ELIXIRS
Shlosem Ukraina, Ltd. is a specialized agro-industrial company in the
cultivation and production of medicinal and aromatic plants that prepare
extracts, ether oils and functional (prophylactic-curative) products from
plants. Cultivation and production of the products are executed at the
company’s own production sites and in the facilities of partners located
in ecologically clean areas in the Cherkasy, Zhytomyr and Volyn oblasts.
Their plant raw material is standardized in compliance with the
requirements of the SPhU (State Pharmacopeia of Ukraine), the EP
(European Pharmacopoeia), the USP (United States Pharmacopeia), the
JP (Japanese Pharmacopeia) and others. In its work the company
complies with the main industry standards: GACP, GMP, ISO9001. The
safety of products starts with the seeds on the field and ends in the form
of a ready product in the hands of the consumer. In this way, The
company assumes full responsibility for the products.
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Their integrated quality management system is subject to constant inspections and
external audits (of domestic and international bodies). The team of Schlosem Ukraine, Ltd.
assumes full responsibility for implementation of policy in the sphere of quality of the
company’s products by creating conditions for this and ensuring the availability of the
necessary resources. The company's goal is to protect the attainments of nature by
preserving the quality of products with the help of ecologically clean production capacities.
The starting point of production is value for the consumer.

Lavender flower
source - shlosem.com

The company produces the innovative 'Wogon' products, which are unique in their recipe
and content. Their products include Beverages (dietary additives): elixirs, adapted
beverages, wines; and cosmetics: creams, gels, shampoo and balsams. In developing the
elixir, Sh&S used the official data of the State Pharmacopoeia of Japan, the United States
and Ukraine, as well as the many years of scientific achievements of scientists from these
countries. In particular, official information from the Japanese National Center for
Biotechnology Information and Taxonomy and the National Medical Library of the National
Institutes of Health of the United States have been used.
The dietary supplement 'Elixir Wogon' has a beneficial effect on the functioning of the
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nervous and cardiovascular system. Dietary supplement improves mental activity,
metabolic processes, eliminates the effects of injuries and intoxications. It can be used as
an auxiliary agent for the purpose of correction of a diet during recovery from infectious
and other diseases that cause depletion of the body. It has a significant vasodilator effect
with increased vascular tone, suppresses lipid peroxidation, provides an antitumor effect.
'Elixir Wogon' is a source of about 100 biologically active compounds.

Belladonna leaf
source - shlosem.com

BEVERAGES
ANTI-STRESS calming elixir is a sedative with a balanced composition of medicinal plants,
which allows to mutually complement each other and enhance the action in the complex.
The property of a dietary supplement is determined by the list of medicinal plants that are
part of its composition. Regular use of ANTI-STRESS promotes sedative, anaesthetic and
adaptogenic effects that reduce the excitability of the central nervous system. In addition,
ANTI-STRESS promotes healthy sleep, as well as increases the activity of the blood supply
to the brain. ANTI-STRESS is made on the basis of vine-apple juice and infusion of wild
rose, rich in natural vitamins, micro and macro elements, amino acids and biologically
active substances that are used as a firming agent.
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CARDIO is an elixir that makes older people feel better. It enhances cardiotonic and
antispasmodic effects and at the same time has a mild sedative, anti-inflammatory and
capillary-reinforcing effect. The specially selected combination of medicinal plants
enhances both cardiotonic and antispasmodic effects and, at the same time, has a mild
sedative, anti-inflammatory and capillary-strengthening effect, while leaves of dandelion
have a general effect on the body, contributes to increasing the body's resistance to
adverse environmental factors. CARDIO is made up of nine fruit concentrates.

Hippophae oleum
source - shlosem.com

IMMUNO elixir is used to improve immunity. It increases the natural defenses of the body
in extreme conditions due to adverse environmental factors (including overcooling), as well
as after grave illness; stimulates the immune system, reveals a mild tonic effect on the
central nervous system. It has pronounced radioprotective, stress-protective, antidepressant, anti-inflammatory, anti-oxidant and antihypoxic effects. IMMUNO is made on
the basis of eight fruit concentrates.
TONUS is a tonic elixir to increment mental and physical activity. It contains a complex of
biologically active substances, ginseng and Chinese lemongrass, which enhance the
stimulating effect on the central nervous system, increase mental and physical capacity. At
the same time, the Ginkgo biloba improves blood circulation and supply of oxygen to the
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brain, as well as contributes to maintaining the elasticity and strength of the blood vessels.
TONUS should be used during periods of high mental and physical activity, physical
overwork, to increase physical endurance of athletes. It is also recommended to use
TONUS to accelerate the recovery process after suffering severe diseases and surgical
interventions and to increase the resistance of the body to infections. TONUS is made on
the basis of nine fruit concentrates.

Baical skullcap root
source - shlosem.com

As a result of using medicinal herbs and extracts, the company provides functional
beverages, which are typically intended to convey a health benefit. They include
ingredients like herbs, vitamins, minerals, amino acids, or additional raw fruit or vegetables.
Examples of functional beverages include sports drinks, energy drinks, ready to drink teas,
enhanced fruit drinks, soy beverages, and enhanced water. Thus, beverages provide
specific health benefits, for example, they are helpful for boosting or enhancing the
immune system or heart, improving joint mobility, increasing a sense of well-being,
increasing energy and satiety.
You can download the Shlosem Healthy Drinks Presentations by the link
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OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of an interactive feedbacks in Google Sheet not to integrate into the
text of the dossier. You can find the series of questions/comments form Syndicate
members and answers from the brand's owner by the link. Feel free
to leave your comments and ask questions Shlosem by the link. Please do not share this
file since it is for internal use only.
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Company name:

Shlosem Ukraina, Ltd.

Contact person:

Alexander Mikhailich

E-mail:

office@shlosem.com

Website:

www.shlosem.com

Phone:

+38 (044) 247-9301

Patent status:

-

On market since:

2018

Regions:

Ukraine

Industries:

Beverage

Source links:

Shlosem Ukraina Official
Page
ORIGINAL VIDEO

Files:

Shlosem Healthy Drinks Presentations

Direct link:

click here
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VODA UA IS THE SILVER-IONIZED
WATER THAT CARES ABOUT YOU
VODA UA is Ukrainian water that has a unique chemical composition,
containing silver ions, which makes the water clean, tasty and highly
useful. The water is produced by Mineralni Vody Karpat TOV. Extracted
from one of the purest sources in Ukraine, VODA UA identifies as a
100% natural water. It is bottled without any physical and chemical
corrections. Naturally, clean water sources are located in the heart of
Ukraine, Cherkassy region, called "Little Carpathians". The unique
ecological conditions and the exceptionally valuable water sources are
highly recognized in Ukraine and around the world. The company
provides the still water and sparkling water in the glass bottles, and in
PET bottles. Furthermore, such water does not contain any chemical and
artificial adding.
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Life started with water and it is not possible without it. Clean, clear and cool liquid is all
that's needed to be healthy. In addition, clean drinking water is an essential part of healthy
nutrition. VODA UA has an ideal ph – 7.4. Furthermore, it contains a unique mineral
composition and does not require any chemical correction, because it is already perfect.
The company makes everything that customers to be sure, that they drink only high-quality
water, therefore VODA UA was certified by the national certification body, UkrSEPRO
CERTATOM. Mineralni Vody Karpat provides the still water and sparkling water with the
silver ions in different packages.

VODA UA from the heart of the Carpathian Mountains
source - vodaua.ua

The glass is considered as one of the safest materials for water storage. The liquid in those
bottles keeps fresh longer, does not lose useful minerals and microelements and its taste.
Other benefits of glass bottle are high environmental friendliness and aesthetics of the
product. Besides that, glass does not need additional quality checks and recycling. Still
water in the glass is the choice of people, who care about the environment. Importantly,
still water should be used during 180 days after producing.
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VODA UA still water, 0,4l (glass)
source - vodaua.ua

It is proved that sparkling water more quenches thirst in hot summer weather. CO2 does
not change the usefulness of water. This is the kind of beverage effectively restores the
water level in a short period of time. VODA UA bottled without any physical and chemical
corrections. Polyethylene terephthalate (or PET) are amenable to recycling and reusing.
The substance of those paragraphs was adopted by the internationally acknowledged
implementation of the environmental management system under the series of
ISO. Importantly, sparkling water should be used during 360 days after producing.
Polyethylene terephthalate (or PET) bottles also have a lot of advantages. First of all, such
kind of bottles are easy and convenient, and scientific researches make them healthy.
Water in PET bottles does not lose taste and advantages. During the last years, there are
more opportunities for product processing from PET and it helps to keep the planet clean.
The information about the concentration of the produced substance per 1 litre:
Anions: CL (5-40), SO4 (5-50), hco3 (300-500).
Cations: Na+K (10-70), Ca (60-120), Mg (10-60); Ag (0.003-0.025).
Ph: 7.1-7.5.
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For art plein air it was better to take easy and convenient PET package, and for the Workshop, glassware water
look more representative
source - vodaua.ua

VODA UA sparkling water, 0,4l (glass)
source - vodaua.ua
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Company name:

Mineralni Vody Karpat

Contact person:

Leonid Kostyuchenko

E-mail:

info@vodaua.ua; k.sadovaia@vodaua.ua; d.…

Website:

vodaua.ua/home

Phone:

+380661009944

Patent status:

n/a

On market since:

2018

Regions:

Ukraine

Industries:

Beverage

Source links:

VODA UA
ORIGINAL VIDEO

Direct link:

click here

207

2023.01.08 | Best-Aging Report

SHLOSEM'S HEALTHY BEVERAGES
UNIQUE IN RECIPE AND CONTENT
Shlosem Ukraina, Ltd. is a specialized agro-industrial company in the
cultivation and production of medicinal and aromatic plants that prepare
extracts, ether oils and functional (prophylactic-curative) products from
plants. Cultivation and production of the products are executed at the
company’s own production sites and in the facilities of partners located
in ecologically clean areas in the Cherkasy, Zhytomyr and Volyn oblasts.
Their plant raw material is standardized in compliance with the
requirements of the SPhU (State Pharmacopeia of Ukraine), the EP
(European Pharmacopoeia), the USP (United States Pharmacopeia), the
JP (Japanese Pharmacopeia) and others. In its work the company
complies with the main industry standards: GACP, GMP, ISO9001. The
safety of products starts with the seeds on the field and ends in the form
of a ready product in the hands of the consumer. In this way, The
company assumes full responsibility for the products.
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Their integrated quality management system is subject to constant inspections and
external audits (of domestic and international bodies). The team of Schlosem Ukraine, Ltd.
assumes full responsibility for implementation of policy in the sphere of quality of the
company’s products by creating conditions for this and ensuring the availability of the
necessary resources. The company's goal is to protect the attainments of nature by
preserving the quality of products with the help of ecologically clean production capacities.
The starting point of production is value for the consumer.

Lavender flower
source - shlosem.com

The company produces the innovative 'Wogon' products, which are unique in their recipe
and content. Their products include Beverages (dietary additives): elixirs, adapted
beverages, wines; and cosmetics: creams, gels, shampoo and balsams. In developing the
elixir, Sh&S used the official data of the State Pharmacopoeia of Japan, the United States
and Ukraine, as well as the many years of scientific achievements of scientists from these
countries. In particular, official information from the Japanese National Center for
Biotechnology Information and Taxonomy and the National Medical Library of the National
Institutes of Health of the United States have been used.
The dietary supplement 'Elixir Wogon' has a beneficial effect on the functioning of the
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nervous and cardiovascular system. Dietary supplement improves mental activity,
metabolic processes, eliminates the effects of injuries and intoxications. It can be used as
an auxiliary agent for the purpose of correction of a diet during recovery from infectious
and other diseases that cause depletion of the body. It has a significant vasodilator effect
with increased vascular tone, suppresses lipid peroxidation, provides an antitumor effect.
'Elixir Wogon' is a source of about 100 biologically active compounds.

Belladonna leaf
source - shlosem.com

BEVERAGES
ANTI-STRESS calming elixir is a sedative with a balanced composition of medicinal plants,
which allows to mutually complement each other and enhance the action in the complex.
The property of a dietary supplement is determined by the list of medicinal plants that are
part of its composition. Regular use of ANTI-STRESS promotes sedative, anesthetic and
adaptogenic effects that reduce the excitability of the central nervous system. In addition,
ANTI-STRESS promotes healthy sleep, as well as increases the activity of the blood supply
to the brain. ANTI-STRESS is made on the basis of vine-apple juice and infusion of wild
rose, rich in natural vitamins, micro and macro elements, amino acids and biologically
active substances that are used as a firming agent.
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CARDIO is an elixir that makes older people feel better. It enhances cardiotonic and
antispasmodic effects and at the same time has a mild sedative, anti-inflammatory and
capillary-reinforcing effect. The specially selected combination of medicinal plants
enhances both cardiotonic and antispasmodic effects and, at the same time, has a mild
sedative, anti-inflammatory and capillary-strengthening effect, while leaves of dandelion
have a general effect on the body, contributes to increasing the body's resistance to
adverse environmental factors. CARDIO is made up of nine fruit concentrates.

Hippophae oleum
source - shlosem.com

IMMUNO elixir is used to improve immunity. It increases the natural defenses of the body
in extreme conditions due to adverse environmental factors (including overcooling), as well
as after grave illness; stimulates the immune system, reveals a mild tonic effect on the
central nervous system. It has pronounced radioprotective, stress-protective, antidepressant, anti-inflammatory, anti-oxidant and antihypoxic effects. IMMUNO is made on
the basis of eight fruit concentrates.
TONUS is a tonic elixir to increment mental and physical activity. It contains a complex of
biologically active substances, ginseng and Chinese lemongrass, which enhance the
stimulating effect on the central nervous system, increase mental and physical capacity. At
the same time, the Ginkgo biloba improves blood circulation and supply of oxygen to the
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brain, as well as contributes to maintaining the elasticity and strength of the blood vessels.
TONUS should be used during periods of high mental and physical activity, physical
overwork, to increase physical endurance of athletes. It is also recommended to use
TONUS to accelerate the recovery process after suffering severe diseases and surgical
interventions and to increase the resistance of the body to infections. TONUS is made on
the basis of nine fruit concentrates.

Baical skullcap root
source - shlosem.com

As a result of using medicinal herbs and extracts, the company provides functional
beverages, which are typically intended to convey a health benefit. They include
ingredients like herbs, vitamins, minerals, amino acids, or additional raw fruit or vegetables.
Examples of functional beverages include sports drinks, energy drinks, ready to drink teas,
enhanced fruit drinks, soy beverages, and enhanced water. Thus, beverages provide
specific health benefits, for example, they are helpful for boosting or enhancing the
immune system or heart, improving joint mobility, increasing a sense of well-being,
increasing energy and satiety.
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Company name:

Shlosem Ukraina, Ltd.

Contact person:

Alexander

E-mail:

office@shlosem.com

Website:

www.shlosem.com

Phone:

+38 (044) 247-9301

Patent status:

-

On market since:

2018

Regions:

Ukraine

Industries:

Beverage

Source links:

Shlosem Ukraina, Ltd.
ORIGINAL VIDEO

Direct link:

click here
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SIBERIAN WILD CHAGA - IMMUNE
SYSTEM BOOSTER
IC Zolotoi Standart LLC is a leading supplier of a natural,
environmentally friendly medicinal product Chaga fungi under the brand
name CHAGA GOLD. It is hand-picked in the Ural and Siberian forests
which are the natural habitat for medicinal birch fungi called Chaga.
Compliance with the technique of collecting raw materials, the right
processing technology and a quality approach to packaging allow the
company to offer its customers a product with unrivalled healing
properties. It's a fact of life that nobody can buy health, but it is possible
to strengthen the immune system and slow down the ageing process
with the help of Chaga fungi. Healing Chaga has a beneficial effect on
the immune system, helps in tissue repair, improves brain activity and
saturates the body with microelements crucial for living. Also, the Chaga
contains nitrogenous compounds that help cancer patients recover,
improving their well-being.
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Birch fungus is handpicked in Ural and Siberian forests a natural habitat of medicinal fungus Chaga
Photo Credit by Chaga Gold

THE COMPANY AND PROFESSIONAL ETHICS
The company IC Zolotoi Standart LLC and its CHAGA GOLD brand exist in the market of
natural products since 2008. During this time it is able to consolidate its reputation as a
reliable supplier and representative of high-quality products. All the company's products
pass certification and quality control in independent laboratories. It does not work with
spoiled and low-quality raw materials. All CHAGA GOLD medical products are the result of
manual selection in combination with a competent technological approach. Especially for
each customer company created a series of Chaga's products. Every taste is unique and
definitely will please the customers with its variety of tastes and medical characteristics.
The customers can always count on:
• high-quality raw materials and finished products;
• individual approach and advantageous offers;
• the efficiency of ordering and delivery.
PRODUCTS
Inonotus obliquus, commonly known as Chaga (birch fungus) is a high-quality natural
product with a 100% guarantee. Chaga contains a specific intensely colored pigment,
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which is formed from a complex of phenolic aldehydes. The fungus is enriched in fiber,
resins, and organic acids that contribute to the normalization of the acid-base balance of
the body. It has a huge amount of chemical elements necessary for the body. Among them,
iron, silver, cobalt, nickel, potassium, magnesium, zinc, etc. In addition, the fungus has
Melanin - an element responsible for the regenerative and anti-inflammatory effect. It also
helps to improve the body's metabolic processes. Volatile - antimicrobial action.
Flavonoids are elements that have a diuretic and choleretic effect, and also fight spasms
and inflammations.

Especially for each customer, CHAGA GOLD created a series of Chaga's products with different grinding as well
as clean or with the addition of herbs and berries
Photo Credit by Chaga Gold

There is a variety of ready-made product of Chaga such as capsules, lumpy, extract,
head for wholesale buyers, as well as different varieties of teas such as Chaga tea with
lemon zest, currants, mint and pure Chaga without any additives.
CHAGA GOLD products are packaged in 140 * 215 mm craft bags made of strong and ecofriendly kraft paper. Each bag reliably protects Chaga from extraneous odors. Inside the
bags, there is a layer of lamentation, which improves the tightness of the package. The
packaging has a transparent window for evaluating product quality.
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Chaga's ground fraction is from 0.3 mm up to 2.0 mm;
100% natural;
not a drug;
not tested on animals.
ECOLOGICALLY CLEAN CHAGA
The company has been specializing in the production of CHAGA GOLD wild ecologically
clean products for more than ten years. The teams collect Chaga only in the ecologically
clean areas of Urals and Siberia. The preparation of the fungus usually takes place in
spring and in autumn, because during these periods of time the shelf fungus concentrates
the highest number of useful and beneficial components. The teams are very experienced
so they collect only the qualitative funguses, that is why the collection of the already dead
trees' fungus is impossible. That is another reason for not having any doubts about the
quality of CHAGA GOLD.
QUALITY EXCELLENCE
The Ural and Siberian forests are a natural distribution area for medicinal fungus Chaga.
Only the correct collection, assembly and processing technology allow saving all the
healing properties of this natural medicine and extend its healing effect. The quality control
of each consignment is tested by the State Main Control Unit "Control Center of the quality
and certification of the medicaments'' according to the norms and standards. The most
important control is the radiation test control.
THE REPROCESSING
Firstly, the shelf fungus is hand-checked for any defects such as mold, pieces of wood,
etc. If there are any of it, these funguses are never further used. After the checking process
comes to the separation process. One half of the product is ground in the Rotor crusher
DKR and the other half remains as solid pieces and is packed in 15kg bags two different
ways (logistic company PER, five-ply paper bags).
Drying of the collected product is carried out using foreign technology of the Italian
company SECAL. The main advantage of this drying chamber is that the temperature
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regime is not more than 50 degrees ° C. As a result, the drying and dehydrating processes
are safe and don't damage the structure of Chaga cells, so it keeps all the useful
components. Such temperature regime can be found in all the SECAL equipment famous
for its quality and security. It is important to notice that the ovens are updated to the latest
software version called UV CURE by SECAL. The high-tech and reliable equipment helps to
maintain the structure of the fungus, which contributes to its further therapeutic use.

Special drying and dehydrating processes are safe and don't damage the structure of Chaga cells keeping all the
useful components
Photo Credit by Chaga Gold

CHAGA BENEFITS
To date, it is proven that Chaga fungi contain organic acids, minerals, resins, salts and
manganese, which in the right proportion possess the very useful properties that can have
a beneficial effect on the human body. With the right use of this natural medicament, it is
possible to have a complex treatment for a lot of problems. It is impossible to overestimate
the effect of this natural medicine, especially since there are many studies on the use of
birch fungus in immunology, biochemistry and neurophysiology. For example, in
Pharmacology, these birch fungi have the following properties:
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analgesic;
antitumor;
anti-ageing;
general immune system strengthening.

Healing Chaga has a beneficial effect on the immune system, helps in tissue repair, improves brain activity and
saturates the body with microelements crucial for living
Photo Credit by Chaga Gold

Therefore, all CHAGA GOLD products have such a multifunctional effect on the body as:
Anti-inflammatory effect;
Antibacterial effect;
Pain relief effect;
Diuretic effect;
Helps to renew the blood system;
Helps to lower the arterial pressure;
Boosts metabolism processes;
Normalizes the work of the gastrointestinal tract and the ferments work;
Kills the pathogen flora in stomach and bowels;
Removes toxins;
Normalizes the kidney and liver functioning;
Helps to cure the stomach and bowels ulcer;
Relaxes the smooth intestines muscle;
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Tones up and strengthen the nervous system, renew the cholinergic nerves;
Controls the blood sugar level.
With such a set of qualities, Chaga becomes an excellent tool for maintaining health,
increasing immunity and improving well-being.

CHAGA GOLD uses only the qualitative alive tree fungi
Photo Credit by Chaga Gold

Here some CHAGA GOLD products:
Chaga capsules 120 pcs., 500 ml;
Chaga lumpy 1 kg;
Chaga TEA 150 gr. extract;
Chaga TEA 150 gr. (Lemon. Zest);
Chaga TEA 150 gr. (Currant leaf);
Chaga TEA 150 gr. (Peppermint leaf).
The prices for each market may vary and can be adjusted in accordance with the needs of
each individual market after in-depth analysis.
SALES AND SHIPMENT
CHAGA GOLD is sold nationwide and also available in an online store by the link. the
company always arranges in time delivery that can be made not only within the country but
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also to the neighbouring countries, Europe and Asia as well. Company does the shipment
of goods in any amount necessary, even the day of order and payment. The company
always has all-ready-made product assortment in its warehouses. CHAGA GOLD is also
open for the offers and discussion of white labelling with new brand names with logos,
taking into consideration all client's wishes and desires. For assurance of the quality of
Chaga products and for own examination, the company is ready to send the samples of
shelf fungus.
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Company name:

IC Zolotoi Standart LLC

Contact person:

Alexey Nikiforov

E-mail:

info@chagagold.ru

Website:

chagagold.ru

Phone:

+7 (343)328-92-88

Patent status:

patented

On market since:

2008

Regions:

Croatia, Russia, Serbia

Industries:

Beverage

Source links:

Chaga Gold Webpage
Chaga Gold Instagram

Files:

CHAGA GOLD 2020 NEW ENG

Direct link:

click here
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THE WORLD'S MOST EXPENSIVE
CUSTOM IEMS
The world’s most expensive customized 2 ct. diamond pavé in-ear
monitors (IEMs) where recently tailored by the German audio jewellery
manufacturer AURUM.AUDIO GmbH & Co. The diamonds sparkle on a
smooth surface of handcrafted IEMs coated with white, yellow, rose
champagne gold and platinum of 14-24 ct. The deep tech precious IEMs
are hand-crafted precisely for each client in own jewellery factory in
Nuremberg, combing high German standards, high-quality materials and
latest nano-technological solutions. The company has got an official
license and for a long time professionally engaged in manufacturing of
hearing protection devices, that allows applying this knowledge in the
development of customized IEMs. This makes AURUM.AUDIO unique in
the global market of earphones. AURUM.AUDIO is a pioneer in
customized IEMs from precious metals and the first one who launched
IEMs jewellery line dedicated to true connoisseurs of music, the best
global DJs and those who want to combine deep tech solution with the
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high-quality jewel. In addition to the precious line, the company also
creates more affordable versions in a large colour palette and from
different kinds of materials for music lovers and audiophiles who want to
get their own IEMs in unrepeatable design.
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THE COMPANY
The company AURUM.AUDIO GmbH & Co. is a producer of 100% made in Germany
customized IEMs from precious metals and the most expensive golden IEMs with diamond
pavé. AURUM.AUDIO was established in 2018 with the aim of introducing the innovations
that were extremely necessary for the earphone industry. It was decided to create a
company with a completely new format that is aimed embody the ideas into new
technologies. Combining many years of experience with the latest technologies and
designs, the company develops and manufactures durable customised in-ear monitors
specifically for professional musicians and audiophiles. Thanks to the advanced
technologies that the company uses, such as Tubeless Driver Base Holder, Individual
Fitted Acoustic Mass and Aurum Custom Designed Cable the company has created a new
era of in-ear monitors while maintaining low sound pressure level distortion due to the
dynamic sound quality and size that is required by the market. The culture of ethics and
honesty defines AURUM.AUDIO as a company.
From the very beginning, the company was focused purely on R&D of many hearing
protection products, taking it as a core and has made a number of new products which
previously did not exist. The company recruits only virtuous and talented people that are
successfully involved in R&D of new projects. Thanks to constant extensive collaboration
with high-level well-known companies in audio technology and jewellery craftsmanship in
Germany, Switzerland, Canada, and Russia, AURUM.AUDIO manages to create unique
tailored products that are one of a kind in the entire world. This allows supplying the best
custom-made IEMs audio and jewellery products to more than 20 countries.

EARPHONES COMPARISON
HEADPHONES
Headphones are speakers attached to the headband. They are often equipped with
serious noise-cancelling properties that improve listening quality while eliminating ambient
sound. Headphones can be placed either above or around the user's ears. Due to their
size, more powerful drivers can be placed in the headphones, which, as a rule, go beyond
the headphones, primarily in the low-frequency region. But thanks to new technologies,
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driver sizes are significantly reduced every year. The bulkiness of this category reduces
mobility to the wearer and can interfere with high physical activity.

EARBUDS
This is an open type of earphones that is similar in size to IEMs, but is not located inside
the ear canal. Instead, they are held in place by the external structures of the ear, primarily
the conch. Some models have additional wings and support structures that help hold them.
Apple AirPods is a bright example of such of kind earbuds. Because they do not seal the
ear, the earbuds provide much greater surround sound. This is far from ideal for
professionals and audiophiles. This type of headphone is more suitable for those who
listen to music while physical activity, to have additional awareness of their surroundings,
which can be an important safety feature. This is usually the least expensive option, but
also the lowest quality.

IN-EAR MONITORS (IEMS) OR EARPHONES
While the technical innovations in earphones continue to improve their quality and
versatility, in-ear monitors or IEMs, are quickly gaining popularity in the music industry.
Similar to headphones, they also seal the ear to eliminate ambient noise preserving bass.
Instead of sealing off the entire ear, IEMs have a component that extends into the ear
canal. In universal IEMs this extension is often fitted with foam or silicone cushions for
retention and comfort.

CUSTOMISED IN-EAR MONITORS (IEMS)
Contrary to universal IEMs, customized ones have an individual fit and are molded to the
user's ear canal and inside of the ear, sealing it. In this case, customised IEMs are tailored
according to wearer ear impressions using recent innovations such as 3D-printing and
precisely repeat the shape of the auricle and canal of the wearer. Depending on the
technology used inside the monitor, the sound quality can be very high. The carrier will
hear music as well as himself. This option is ideal for professionals and audiophiles, those
who constantly use monitors for their professional activity. In addition, such monitors, along
with the fact that they are individually designed, can be completely unique in an exclusive
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style made of various materials, materials on request, arrival one-of-a-kind, unique cannot
be individuality and style musician style convey individual musician style I already like it, I
already work here.

HEADPHONES, EARBUDS VS IEMS
Since technology does not stand still, in any case, new models of high-quality in-ear
monitors or IEMs are far ahead and already surpassed even high-quality headphones or
earbuds. But even when choosing earphones from a large number of different types of
personal hearing aids and in-ear headphones, sound quality and ear health are always
crucial. Even if the monitors themselves are excellent, the sound will suffer if the tab is
weak. Therefore, it is very important to be able to get earphones made under wearer's ear
and filled with the latest technologies that preserve the health of the ear despite the high
sound quality.

DEEP-TECHS
AURUM.AUDIO has created unique high-end IEMs tailored to each individual experience
that maximize the sound insulation and enhance the low-frequency response when
comfortably wearing. AURUM.AUDIO monitors are carefully adjusted by several top sound
engineers and musicians in the music section. They feature wide frequency response,
small stain, crisp, clear quality and abundant sound detail. Moreover, they have accurate
sound field positioning without losing the sense of encirclement with minor modification.
The monitors have an innate excellent transient response for balanced armature, attaching
equal importance to both quantum sense and descending. They thoroughly explain the
rich emotion of music. Novel technologies combined with tailore design make then number
one in the world market.

TDBH - Tubeless Driver Base Holder
All AURUM.AUDIO monitors include such technologies as 3D printed chambers that
provide acoustic tuning without compression. Ditching a traditional tube and filter design,
TDBH tech claims to allow an expansive treble and superior clarity.
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IFAM - Individual Fitted Acoustic Mass
This tubeless technology that creates perfect sounds without bias, allowing wearer always
perfectly hear other musicians on stage. This technology helps to provide an incredible
pleasure for audiophiles from the presence, allowing the music always be around.

ACDC - Aurum Custom Designed Cable
The cable is built from own Silver Plated Copper Litz wire conductors and AURUM.AUDIO’s
popular tangle-resistant twisted cable weave. A new light-weight moulded ear-hook design
replaces the memory wire. The result is a lightweight cable that is a pleasure to use every
day and a new rotating connector extends cable service for years.

PRO LINE
Photo credit by AURUM.AUDIO

THE PRODUCTS
AURUM.AUDIO has a wide range of completely new high-end products incorporated with
the recent IFAM-, TDBH- and ACDC-Technology. Each pair of In-Ear Monitors are unique
hand-built creation based on custom ear molds. There are currently one universal model
and two lines of tailored IEMs such as Jewellery Line and Pro Line.
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PRO LINE
The company offers optional customized design and material for in-ear monitors, that allow
the customer to choose the most suitable product made of biocompatible, hypoallergenic
3D-acrylic and speciality handcrafted designer faceplates. The unique colors of PRO LINE
IEMs and different materials will make it possible to feel the unique individual approach. At
the moment, there are such variations of colors as Rainbow-Green Honeycombs,
Strawberry Touch, Color Mood, Orange Honeycombs, Green Marble, Snake Skin, Blue
Butterfly, Caramel Marble, Red Honeycomb, Raspberry Wood.

X2PRO
Bespoke in-ear monitors for musicians, sound professionals, and music lovers, however,
which can be used on stage, in the studio, or on the go, blocking out ambient noise to
allow for lower listening levels. The X2PRO dual drivers bring the AURUM.AUDIO custom
sound down to a far more affordable plateau. Accurate response with solid representation
from sub-bass to the highest frequencies. Strong passive sound isolation. Multiple designs,
cable, and case options.
Connection: Stereo 3.5mm
Input sensitivity: 119 dB @ 1 kHz, 100 mW
Frequency Range: 5Hz-21kHz
Impedance: 26 ohms @ 1kHz
Noise isolation: –26dB
Technologies: IFA, TDBH

X3PRO
The X3PRO loads in three balanced armature drivers – low, mid and high – all handled by
a three-way crossover. Sound fires into the ear via TDBH-Acoustic Chamber this spills
frequencies to the best-matched sound. With IFA-Technology there’s no need to crank the
volume quite so hard. The X3PRO 132db sensitivity helps too. With our X3Pro providing no
tunes, satisfactory listening levels you will have at 25-30%, depending on the recording.
Connection: Stereo 3.5mm
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Input sensitivity: 124 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 24 kHz
Impedance: 31 Ohm @ 1 kHz
Noise isolation: –26dB
Technologies: IFA, TDBH

Unique designs and color palette
Photo credit by AURUM.AUDIO

X4PRO
The X4PRO in-ear monitors are among the best money can buy, especially for bass
players. The advantages of an in-ear monitoring system are enormous. The impact on the
clarity is phenomenal. 4 perfectly matched BA-Drivers fitting all frequencies to the best
worm sound with deep bass. A 4-way crossover ensures that each driver is receiving its
optimal region of the frequency spectrum. X4PRO in-ears allow each band member to
tailor their mix as they see fit and deliver it to their ears at a comfortable volume.
Connection: Stereo 3.5mm
Input sensitivity: 125 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 22 kHz
Impedance: 21 Ohm @ 1 kHz
Noise isolation: –26dB
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Technologies: IFA, TDBH

X5PRO
The X5PRO with 5 BA-drivers and 5-Way crossover, much like other AURUM.AUDIO
custom models are offered in a wide variety of looks. On tracks with intense sub-bass
content, the earphones deliver powerful deep lows, but despite their subwoofer-like
capabilities, they don't exaggerate the low-frequency thump and push the bass too far
forward in the mix, as they easily could. The thumping lows here sound powerful because
the track is mixed that way, and the X5PRO also dutifully deliver clear, pristine highs that
provide clarity and balance in the mix. The X3 PRO will not disappoint, it will provide you
with an exceptionally accurate audio experience, due to a frequency response for
professionals, whether in the studio or on the stage.
Connection: Stereo 3.5mm
Input sensitivity: 127 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 26 kHz
Impedance: 35 Ohm @ 1 kHz
Noise isolation: –26dB
Technologies: IFA, TDBH

X6 PRO
The harmonious combination of 6 BA- drivers and 4-way crossover sounding in a
simultaneously way powerful and precise. Having the sound of X6Pro almost anytime and
anywhere makes them one of the most gratifying experiences you’ve had. Clean, smooth
delivery that takes advantage of practically every ounce of that soundstage to deliver a
wonderfully dynamic and engaging presentation, very coherent and believable.
Combination of massive staging, detailed vocal presence, and a relatively linear audiophile
presentation is the icing on the cake.
Connection: Stereo 3.5mm
Input sensitivity: 122 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 24 kHz
Impedance: 25 Ohm @ 1 kHz
Noise isolation: –26dB
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Technologies: IFA, TDBH

X7PRO
Warm, lush and intimate. An incredible level of detail, perfect overtones of warmth and an
overall wonderfully natural presentation. The X7Pro with 5BA-driver and 5way crossover is
the type of in-ear monitors that will play well with every single genre but be aware they will
rip poor bitrates and badly mastered tracks to shreds. Fantastically fun to listen to and the
details are all there in a very spacious setting. The X7PRO punches way above its numbers
in terms of delivery and tonal excellence.
Connection: Stereo 3.5mm
Input sensitivity: 118 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 28 kHz
Impedance: 18 Ohm @ 1 kHz
Noise isolation: –26dB
Technologies: IFA, TDBH
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The X9UA UNIVERSAL punches way above its numbers in terms of delivery and tonal excellence
Photo credit by AURUM.AUDIO

X9UA
Warm, lush and powerful. An incredible level of detail, perfect overtones of warmth and an
overall wonderfully natural presentation. The X9UA with 5BA-driver and 5way crossover or
7BA-driver and 6way crossover with activated woofer is the type of in-ear monitors that will
play well with every single genre but be aware they will rip poor bitrates and badly
mastered tracks to shreds. Fantastically fun to listen to and the details are all there, in a
very spacious setting. The X9UA punches way above its numbers in terms of delivery and
tonal excellence.
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Technical specifications:
X9UA (NON ACTIVATED)
Connection: Stereo 3.5mm
Input sensitivity: 118 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 28 kHz
Impedance: 18 Ohm @ 1 kHz
Noise isolation:–26dB
Technologies: IFA, TDBH
Drivers: 2x Low; 1x Sub-Low; 1x Mid; 1xHigh
X9UA (ACTIVATED)
Connection: Stereo 3.5mm
Input sensitivity: 124 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 28 kHz
Impedance: 25 Ohm @ 1 kHz
Noise isolation: –26dB
Technologies: IFA, TDBH
Drivers: 4x Low; 1x Mid/Low; 1x Mid; 1xHigh

JEWELLERY LINE
Solid Jewellery In-ear could be made in different variations of precious metals as well as
crowned with diamond pavé. It feels a tiny bit heavier than Acrylic since of precious metals
coating. It would not be a surprise that all of the BA-drivers are ideally matched with
Crossover to create a real perfection. The JEWELLERY LINE has been adjusted by several
top sound engineers using our IFA- and TDBH-Technologies with the features of wide
frequency response. No tubes or plastic, just solid Acoustic chambers made of Platinum.
It’s a first IEM worldwide that let audiophile’s dreams come true. This line has a possibility
of customization, inlay of diamonds, the choice of colour and metal of the body. All IEMs in
the line handcrafted and sound in German quality.
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JEWELLERY LINE is available in yellow, green, rose gold, silver and platinum
Photo credit by AURUM.AUDIO

X7J
Solid Jewellery In-ear that you feel in the hand, it also feels a tiny bit heavier than Acrylic.
Given that it was made of precious metal and your wishes. It would not be a surprise that
all of 5BA-drivers are ideally matched with 5Way-Crossover to create a real perfection. No
tubes or plastic, just solid Acoustic chambers made of Gold, Rose Champagne Gold, Silver
or Platinum.
Connection: Stereo 3.5mm
Input sensitivity: 119 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 28 kHz
Impedance: 22 Ohm @ 1 kHz
Noise isolation: –26dB
Technologies: IFA, TDBH
Drivers: 2x Low; 1x Sub-Low; 1x Mid; 1xHigh

X9J
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The coating for JEWELLERY LINE can be made in both smooth and frosted versions of max 24 carats gold, as well
as silver and platinum
Photo credit by AURUM.AUDIO

A hotter version of X7J with 7BA-Driver and 5Way-Crossover. It delivers you the best bass
in the World with 4 LOW. In-ear made of precious metal. You can choose between 18K
Gold, 24K gold, 24K Silver, Platinum and always have the best sound to hear your favourite
beats. The X9J was created for all fans of electronic music and loud, surrounding bass. No
unwanted resonant interference or distortion, just music. Sound placed in noble metal and
the possibility of any customization will not disappoint even the most sophisticated
audiophile. The favourite is X9J - diamond sound in solid 24K gold housing.
Connection: Stereo 3.5mm
Input sensitivity: 124 dB @ 1 kHz, 100 mW
Frequency Range: 5 Hz – 28 kHz
Impedance: 25 Ohm @ 1 kHz
Noise isolation: –26dB
Technologies: IFA, TDBH
Drivers: 4x Low; 1x Mid/Low; 1x Mid; 1xHigh
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Company name:

AURUM.AUDIO GmbH & Co. KG

Contact person:

Alexander Miller

E-mail:

team@aurum.audio

Website:

aurum.audio

Phone:

+49(0)911-91944377

Patent status:

patented

On market since:

2018

Regions:

Germany

Industries:

Electronics

Source links:

AURUM.AUDIO Official Webpage
AURUM.AUDIO Official Web
Store
AURUM.AUDIO Official Instagram Page

Direct link:
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REIZL ETHICAL, ORGANIC AND VEGAN
SERIES OF CHOCOLATES
Reizl is a chocolate that “REIZ the bar” in the chocolate world. In a longheld dream, the Reizl family has set out on a journey to create a range
of, organic and vegan chocolates, that are ethically produced, elevate
the enjoyment of eating and are just Naturally More Delicious. Reizl
chocolates are a revolution in the world of healthy food. In a relatively
short time in its home market, Croatia, the brand has already gained
significant attention, received excellent reviews from its loyal customers
and has become available in a variety of major healthy food retailers
including DM, Bio&Bio, Tvornitca Zdrave Hrane, Bio Planet, BIPA and
more. Thanks to the great taste, experienced management, and top
marketing, the brand has huge potential and is actively developing
plans to widen its customer base in markets across the world.
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THE STORY
The Reizl chocolate story began in 2018 in Zagreb, Croatia when the family began
producing chocolates, primarily targeted to a domestic market. It was during this time that
a better appreciation of the industry was developed. An understanding of what was good
and what needed to be improved upon. Most importantly the Reizl family had embraced a
set of values that they wanted their products to reflect and their customer’s to accept.
The goal was to produce a chocolate that not only created a memorable experience from
the first taste but right through to its aftertaste. To ensure that they meet this goal, careful
consideration has been made to source cocoa free from slavery and free from non-organic
ingredients that affect the taste. Reizl chocolates stand out for being able to fuse the
flavours of chocolate and the flavours of fruit into a combination that is just Naturally More
Delicious. This goal is not limited to the chocolate but extends into the packaging where a
substantial impact to the environment is made. Reizl have implemented the most
compostable packaging available to the industry to date. The Reizl philosophy is that
everyone has a responsibility to do what they can to invest in our future by protecting our
nature.

PRODUCTS & PRICES
Currently, the Reizl lineup consists of 6 delicious Organic & Vegan chocolate bars, both
dark and white. Each bar weighs 70g. The bars have a unique combination of chocolate
with the natural tastes of red mandarin, sweet orange, lemongrass, coconut, mint and
ginger.
Organic & Vegan Dark Chocolate with Red Mandarin
Organic & Vegan Dark Chocolate with Sweet Orange
Organic & Vegan Dark Chocolate with Lemongrass
Organic & Vegan Dark Chocolate with Mint and Orange
Organic Dark Chocolate with Coconut
Organic White Chocolate with Ginger and Mandarin
The brand does not stop there and is constantly in the research phase with the goal of
creating a product line that will satisfy even the most demanding chocolate lovers. It is
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important for Reizl that their products are dominated by dark chocolate to bring out the
cocoa flavour, as well as the rich taste of carefully selected ingredients.

Photo Credit by Reizl

All the products are:
100% organic & natural;
40% less sugar than the industry;
Compostable packaging;
Made in the heart of Europe.

NEW - 100% ORGANIC, VEGAN AND HOMECOMPOSTABLE 30G CHOCOLATE BARS
Recently the Reizl has launched the 100% organic, vegan 30g chocolate bars with
astonishing tastes and home-compostable wrapper that can be composted in your own
garden without any harm to nature. The wrapper is dissolving in nature within several
weeks into water and carbon dioxide, thanks to the outer conditions. With this new launch,
the brand continues to follow its principles and keep the planet clean. Moreover, the bars
are:

242

Best-Aging Report | 2023.01.08

Photo Credit by Reizl

EU Organic (Organic chocolate certification);
Cocoa Horizons (Responsible cocoa farming);
V-Label (Vegan certification);
HACCP (Food safety certification).
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Photo Credit by Reizl

BRANDING & DESIGN
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100% in-house production, no animal ingredients, raw materials are sourced from trusted, ethical suppliers
Photo Credit by Jutarnji.hr

Behind the name of the brand is the Reizl family name. The founders felt that they wanted
their product to reflect the values they stood behind and so it was important to show that
to the market by presenting their name as the face of the brand. This adds to the
motivation to excel in whatever it is they do.
The brand’s visual communication is based on the standards shown through the logo,
photographs and style. There is nothing superfluous in the style of the brand. The
geometric shapes of the chocolate bar in a package depicting natural ingredients make
the design of the product stylish and modern. Each distributor shall be given a branding
pack for use.

SIDE BRANDS & ACCESSORIES
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Photo Credit by Reizl

In the long term, the brand plans to introduce new products and accessories. The
distributors shall be informed about them in time.

MARKETING & SALES
The Reizl company will continue to focus on overall marketing and brand protection,
creating the necessary collateral but individual markets, it would be best for each
distributor to make their own marketing activities in concert with the overall direction of the
company. We understand that you know your market best. It could be a part of the
purchasing discount, which should be discussed prior to an order. Reizl actively conducts
its marketing activities, increases brand awareness, participates in exhibitions and
communicates with customers in social networks. The brand participated in Natural &
Organic Products Europe – ExCeL, London 3-4 April 2022.
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Photo Credit by Reizl

AWARDS
UK GREAT TASTE AWARD (1 GOLD STAR *)
2021
MEDIA
Recent publications are 24 Sata and Jutarnji
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Company name:

Vrsna d.o.o.

Contact person:

Fran Reizl, Co-Founder & Chief Marketing O…

E-mail:

info@reizl.com

Website:

reizl.com

Phone:

+385 1 2056 433

Patent status:

n/a

On market since:

2018

Regions:

Croatia

Industries:

Food, Wellness

Source links:

Reizl Webpage
@reizl.chocolates

Direct link:
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SECRET DOSSIER ON REIZL ETHICAL,
ORGANIC AND VEGAN SERIES OF
CHOCOLATES
Reizl is a chocolate that “REIZ the bar” in the chocolate world. In a longheld dream, the Reizl family has set out on a journey to create a range
of, organic and vegan chocolates, that are ethically produced, elevate
the enjoyment of eating and are just Naturally More Delicious. Reizl
chocolates are a revolution in the world of healthy food. In a relatively
short time in its home market, Croatia, the brand has already gained
significant attention, received excellent reviews from its loyal customers
and has become available in a variety of major healthy food retailers
including DM, Bio&Bio, Tvornitca Zdrave Hrane, Bio Planet, BIPA and
more. Thanks to the great taste, experienced management, and top
marketing, the brand has huge potential and is actively developing
plans to widen its customer base in markets across the world.
249

2023.01.08 | Best-Aging Report

THE STORY
The Reizl chocolate story began in 2018 in Zagreb, Croatia when the family began
producing chocolates, primarily targeted to a domestic market. It was during this time that
a better appreciation of the industry was developed. An understanding of what was good
and what needed to be improved upon. Most importantly the Reizl family had embraced a
set of values that they wanted their products to reflect and their customer’s to accept.
The goal was to produce a chocolate that not only created a memorable experience from
the first taste but right through to its aftertaste. To ensure that they meet this goal, careful
consideration has been made to source cocoa free from slavery and free from non-organic
ingredients that affect the taste. Reizl chocolates stand out for being able to fuse the
flavours of chocolate and the flavours of fruit into a combination that is just Naturally More
Delicious. This goal is not limited to the chocolate but extends into the packaging where a
substantial impact to the environment is made. Reizl have implemented the most
compostable packaging available to the industry to date. The Reizl philosophy is that
everyone has a responsibility to do what they can to invest in our future by protecting our
nature.

PRODUCTS & PRICES
Currently, the Reizl lineup consists of 6 delicious Organic & Vegan chocolate bars, both
dark and white. Each bar weighs 70g. The bars have a unique combination of chocolate
with the natural tastes of red mandarin, sweet orange, lemongrass, coconut, mint and
ginger.
Organic & Vegan Dark Chocolate with Red Mandarin. Ex-works price EXW - €1,60;
Recommended Retail Price RRP - €3,50
Organic & Vegan Dark Chocolate with Sweet Orange. EXW - €1,60; RRP €3,50
Organic & Vegan Dark Chocolate with Lemongrass. EXW - €1,60; RRP €3,50
Organic & Vegan Dark Chocolate with Mint and Orange. EXW - €1,60; RRP €3,50
Organic Dark Chocolate with Coconut. EXW - €1,60; RRP €3,50
Organic White Chocolate with Ginger and Mandarin. EXW - €1,60; RRP €3,50
The brand does not stop there and is constantly in the research phase with the goal of
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creating a product line that will satisfy even the most demanding chocolate lovers. It is
important for Reizl that their products are dominated by dark chocolate to bring out the
cocoa flavour, as well as the rich taste of carefully selected ingredients.

Photo Credit by Reizl

All the products are:
100% organic & natural;
40% less sugar than the industry;
Compostable packaging;
Made in the heart of Europe.

NEW - 100% ORGANIC, VEGAN AND HOMECOMPOSTABLE 30G CHOCOLATE BARS
Recently the Reizl has launched the 100% organic, vegan 30g chocolate bars with
astonishing tastes and home-compostable wrapper that can be composted in your own
garden without any harm to nature. The wrapper is dissolving in nature within several
weeks into water and carbon dioxide, thanks to the outer conditions. With this new launch,
the brand continues to follow its principles and keep the planet clean. Moreover, the bars
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are:

Photo Credit by Reizl

EU Organic (Organic chocolate certification);
Cocoa Horizons (Responsible cocoa farming);
V-Label (Vegan certification);
HACCP (Food safety certification).
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Photo Credit by Reizl

BRANDING & DESIGN
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100% in-house production, no animal ingredients, raw materials are sourced from trusted, ethical suppliers
Photo Credit by Jutarnji.hr

Behind the name of the brand is the Reizl family name. The founders felt that they wanted
their product to reflect the values they stood behind and so it was important to show that
to the market by presenting their name as the face of the brand. This adds to the
motivation to excel in whatever it is they do.
The brand’s visual communication is based on the standards shown through the logo,
photographs and style. There is nothing superfluous in the style of the brand. The
geometric shapes of the chocolate bar in a package depicting natural ingredients make
the design of the product stylish and modern. Each distributor shall be given a branding
pack for use.

SIDE BRANDS & ACCESSORIES
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Photo Credit by Reizl

In the long term, the brand plans to introduce new products and accessories. The
distributors shall be informed about them in time.

MARKETING & SALES
The Reizl company will continue to focus on overall marketing and brand protection,
creating the necessary collateral but individual markets, it would be best for each
distributor to make their own marketing activities in concert with the overall direction of the
company. We understand that you know your market best. It could be a part of the
purchasing discount, which should be discussed prior to an order. Reizl actively conducts
its marketing activities, increases brand awareness, participates in exhibitions and
communicates with customers in social networks. The brand participated in Natural &
Organic Products Europe – ExCeL, London 3-4 April 2022.
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Photo Credit by Reizl

AWARDS
UK GREAT TASTE AWARD (1 GOLD STAR *)
2021
MEDIA
Recent publications are 24 Sata and Jutarnji

ADDITIONAL MATERIALS
You can download logistics and prices by the link
You can download the NEW bar presentation by the link
You can download Reizl Chocolates Catalogue by the link
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You can download Reizl Organic Certificate by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.
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Company name:

Vrsna d.o.o.

Contact person:

Fran Reizl, Co-Founder & Chief Marketing O…

E-mail:

info@reizl.com

Website:

reizl.com

Phone:

+385 1 2056 433

Patent status:

n/a

On market since:

2018

Regions:

Croatia

Industries:

Food, Wellness

Source links:

Reizl Webpage
@reizl.chocolates

Files:
REIZL_Prices & Logistic information
Reizl Chocolates Catalogue 2021.pdf
REIZL ORGANIC CERTIFICATE_EZ br. 8342007 Certificat Proizvod 4-019192021.pdf
Presentation NEW 30g chocolate bars 100% organic, vegan and home-compostable
Direct link:
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FRUITFUL COOPERATION WITH
ROLIPOLI NATURAL BARS
The company BIOLOGY OF TASTE LLC is a manufacturer of healthy fruit
and fruit-nut ROLIPOLI snacks. At the moment, the company produces 6
basic unique tastes of bars and does not stop there, constantly
experimenting. ROLIPOLI are suitable for everyone, allowing to keep
fit and manage weight, helping to comply with beauty and slimness.
Low-calorie bars are also rich in fiber, necessary for intestinal motility, so
sportsmen can safely consume bars during a weight loss
program to monitor their weight. Moreover, the snacks
positively impact on health, improving well-being. Filled with vitamins
and minerals, ROLIPOLI bars increase the level of haemoglobin in the
blood and saturate it with oxygen. All the ingredients have a low
glycemic index and could be consumed by people sick on diabetics. In
addition, the bars are nutritious and can be used as a healthy snack for
those who need energy for a day.
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THE HISTORY
ROLIPOLI is a healthy snack brand founded by Artem Kotenko. It became widely known for
its natural bars with amazing taste and vivid design. The name “ROLIPOLI” has Russian
roots, it is the name of a toy for children that never falls when children push it, ROLIPOLI
always continues.
Artem loves sport and competitions. The idea of a healthy product came to him when the
entrepreneur was preparing for a triathlon. He was learning long-distance swimming.

Artem Kotenko Founder of ROLIPOLI healthy snack bars
Photo Credit by ROLIPOLI

IDEA
“All the time after the training my body needed to eat something yet I wanted something
healthy that I can eat immediately. Of course, I am not going to do a world record in
triathlon. But my family and I just aim to eat well, stay healthy and sporty as long as
possible! That is the reason why we were trying to find natural products for our nutrition
after an intense sports session. I tried a lot of different kinds of snacks. But it was difficult to
find something really tasty and healthy. That is why I decided to create my own products.
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My grandparents were living in Povolzhie, Central Russia. Thanks to the rich soil of this
territory the fruits and the vegetables have special quality and taste there. I didn’t have any
lack of nutrients as my grandparents have had a garden full of fruits and berries. Basically, I
chose almost all the ingredients which I saw in my grandfather’s garden: apples, cherries,
pears, raspberries, black currants and strawberries.
All ROLIPOLI snacks consist of a base of pears or apples and are 100% natural: without
added sugars, dairy or flavoring. My family, parents and friends were the first to try all
tastes. Their feedbacks were really positive. Especially the children were delightful. So I
decided to launch the production of bars. Any person will find the best taste for him or her
among six flavors.
As for me, I’m enjoying ROLIPOLI bars after training sessions now. Hmmm very juicy!”

The Founder Artem Kotenko
OUR MISSION
Creation a new generation of healthy delicious snacks & food is the main company's
mission.
Each year the number of people who takes care of their health and the health of their
families is significantly growing. They have an active way of life: working and learning,
doing sports activities, travelling and discovering the world. Their time is a big value for
them. They just want fully to enjoy the taste of life. And we created for the new generation
of healthy delicious snacks & food. Which easy to take and use wherever you are.
ROLI POLI bars are already sold at 800 retail outlets in Russia and Kazakhstan. The brand
is also ready to conquer the global market and is looking for reliable global distributors.
The manufacturer takes care of the content, thus, products are gluten, peanuts and flavors
free and not cause any allergic reactions. Each ROLIPOLI bar is developed according to a
special freeze-dried technology, therefore it is absolutely 100% natural and only fruits,
berries and nuts are contained. It has neither coloring, sugar nor lactose, as well as free
from GMO, soy or eggs.
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ROLIPOLI healthy snacks contain only natural ingredients such as fruits, nuts and berries, thus filled with vitamins
and minerals
Photo Credit by ROLIPOLI

Already 100 000 customers tried ROPL POLI bars in 2019!
All ROLIPOLI bars products are:
100% natural - no flavoring, no coloring;
0% sugar added;
Gluten-free & lactose-free;
Free from GMO, soy or eggs;
Freeze-dried technology.
OUR VALUES. QUALITY. CARE. NATURALITY.
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ROLIPOLI cares of the customers and values the safety and quality of snacks
Photo Credit by ROLIPOLI

The philosophy of brand ROLIPOLI is to create balanced snacks. Safety and plant-based
ingredients full of the nutrients and vitamins, really appetizing and no extra additions
(sugar- free, gluten-free, lactose-free, preservatives free, flavoring free). Such taste gives a
combination of freeze-dried fruits and berries. Thanks to freeze-drying technology fruits
and berries are dehydrated in a vacuum without any high-temperature treatments. As the
result their tastes, aromas, shapes and textures remain almost original.
PREMIUM QUALITY
All stages of production are under control.
LOTS OF CARE
Bars are full of the nutrients and vitamins, really appetizing and have no extra additions.
100% NATURALITY
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Pear, orange&chia as well as apple, almond, strawberry&chia bars are for sweet tastes lovers
Photo Credit by ROLIPOLI

Only plant-based ingredients;
Low humidity character of product & lightproof vacuum package allows to keep in store
for 9 months;
Food flavoring-free: freeze-dried technology saves delicious tastes, aromas, shapes,
textures of fruits and berries.
PRODUCTS & PRICES
ROLIPOLI bars have six flavors with two bases: apple almond & pear. These bases make
ROLIPOLI bars healthier: Compared to classical bars, most of which are based on dates,
the glycemic index of ROLIPOLI is much lower. This means that products could be
consumed by people sick in diabetes. Although the diagnoses are different, and the
company is still conducting research in this direction, so it is necessary to take into account
the type of the disease. But after the first tests, after consuming ROLIPOLI by people with
high blood sugar level, it came up that there was no additional increase in sugar level.
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Different combinations of freeze-dried fruits provide bars with amazing tastes and flavor
Photo Credit by ROLIPOLI

The bases of ROLIPOLI bars have these health properties:
Apple improves digestion, restores metabolism, helps renewal the youth.
Almond improves performance & mental activity.
Pear increases the defences of the body, reduces stress levels, and is a natural antidepressant.
Different combinations of freeze-dried fruits create bars with amazing tastes and flavor.
The texture of the bars is soft and juicy. So you can’t stop only with one bar. Bars are
packed in individual packages. The weight of a bar is 35 g.
BRANDING & DESIGN
The success of ROLIPOLI comes not only from healthy ingredients but also from the
attractive package. ROLIPOLI is characterized by eye-catching, colorful designs which
make the bars visible on the shelf among other products. The composition looks original
and fresh. Black & white retro style doesn’t take all attention. As the main role belongs to
fruits demonstrating the tastes of ROLIPOLI bars: orange, strawberry, raspberry, cranberry,
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black currant, cherry.

Сolorful designs of ROLIPOLI make the bars visible on the shelf among other products
Photo Credit by ROLIPOLI

MEDIA
As most of ROLIPOLI consumers and main target group loves sport and an active way of
life, the company supports sports events in Russia such as triathlon, swimming, yoga and
dances. ROLIPOLI partners with Titan Thriatlon, SwimRocket, Bounce Dance, Veter, World
Running Federation and many others. The brand raises the customer's awareness using
their resources of partners to get widely known.
The brand actively cooperates with influencers who are experts in nutrition and sport,
vegans, mothers and often supplies them with gifts and free presents.
CONCLUSION
ROLIPOLI creates an alternative for people who love healthy snacks and aim to keep their
health, weight and mood in perfect condition with healthy food. People, who say no to
refined sugars, preservatives, additives, flavorings. ROLIPOLI believes that the popular
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trend of healthy food and snacks will continue to gin importance. After trying ROLIPOLI
bars they become not only a spontaneous choice but a conscious choice in daily life.

ROLIPOLI entered the TOP 10 of the best brands of Russia with a revenue estimate of 5.9 million rubles in 2019
Photo Credit by ROLIPOLI
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ROLIPOLI supports different local sports events such as triathlon, swimming, yoga and dances
Photo Credit by ROLIPOLI

ROLIPOLI collaborates with influencers and always treats with healthy snacks
Photo Credit by ROLIPOLI

268

Best-Aging Report | 2023.01.08
Company name:

BIOLOGY OF TASTE LLC

Contact person:

Artem Kotenko

E-mail:

hi@rolipoli.ru

Website:

rolipoli.ru

Phone:

+ 8 963 685-14-17

Patent status:

-

On market since:

2018

Regions:

Russia

Industries:

Food, Sports

Source links:

ROLI POLI Official page

Files:

PARTNERSHIP PRESENTATION ROLIPOLI
ENG
Declaration of Conformity for ROLIPOLI Bars
RU

Direct link:

click here
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CASA KAKAU CRAFT BEAN-TO-BAR
CHOCOLATE LIKE NO OTHER!
Casa Kakau is a family-owned, craft bean-to-bar chocolate maker that
can offer a larger portfolio of Vegan, Gluten-Free, Sugar-Free, Lecithin
Free, Palm Oil Free, Single Origin and Organic products. Casa
Kakau uses only natural ingredients, such as raw cocoa beans, nuts and
dried fruits to live up to its slogan – Natural & Pure. This strict dedication
to quality and superb taste allowed the company to become the first and
only Bulgarian bean-to-bar manufacturer that is internationally
recognized, with numerous awards from food and chocolate contests in
The UK, Denmark, The Netherlands, Hungary and Bulgaria. All Casa
Kakau products are made from cocoa beans, which are directly
imported from selected farms in South America. Thus, Casa Kakau can
offer fresh and excellent tasting chocolates, while at the same time
improves the quality of life of the farmers who raise the cocoa.
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THE STORY
The story of Casa Kakau began in 2016 when a young family was facing a great dilemma.
They had a small boy who was highly allergic to milk and dairy products. His allergy was so
severe that even traces of casein could have caused him to suffocate. At this time there
were very few brands that could offer 100% guaranteed vegan chocolate. The young
couple decided not to give up, but to mobilize instead and put together all their knowledge
and experience to create a true 100% pure, Vegan chocolate with the minimum number of
ingredients.
After months of research, selection and procurement they created their “Original 70%”
chocolate, which with only two ingredients, was of exceptional taste and quality. The
original family recipe was milk and animal products free, without lecithin, gluten, additives,
preserves, stabilizers or other substances that might compromise people with similar
allergies.

The Founders of Casa Kakau
Photo Credit by Casa Kakau

Casa Kakau was born out of the need to help a child feel normal and able to enjoy one of
the great desserts and superfood nature has provided us. Today it is much more than this.
The brand incorporates the core values of the founding couple. “Casa” stands for being a
true family-owned business and justifies that all products are made with care and

271

2023.01.08 | Best-Aging Report
dedication as if they are made at home for your children. “Kakau” is simplified “Ka’kau”,
which is the ancient name that Mayans gave to the cocoa fruit. This is to underline the
origin of the cocoa the company uses and more important the old, traditional way it
produces the chocolate today.

Kasa Kakau uses the old traditional granite stones throughout the entire bean-to-bar process which results in the
refinement taste
Photo Credit by Casa Kakau

Casa Kakau is one of the few chocolate makers in Europe that still used granite stones
throughout the entire proses of grinding and couching the chocolate. The advantages of
this technology is the refinement of the taste and the lack of residual metal deposits that
contemporary steel ball mills leave in the cocoa mass after long exposure. Thus, “Natural &
Pure” is the philosophy the company follows even with its machinery and technology.
PRODUCTS
All products of Casa Kakau are made with a high percentage of cocoa that the company
directly imports from small carefully selected farms in Ecuador. Casa Kakau develops all its
recipes with a minimum number of ingredients – all of which natural, and thus justifies the
healthy nature of its portfolio. The products are divided into the following main categories:
1. Craft, Bean-to-bar Chocolate:
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All Casa Kakau products from the large portfolio are Vegan, Gluten-Free, Sugar-Free, Lecithin Free, Palm Oil Free
and Single Origin. The company is Bio Certified and offers Organic products
Photo Credit by Casa Kakau

With Freeze-Dried Strawberries;
With Freeze-Dried Raspberries;
With Gourment Espresso;
With Cinnamon;
Hazelnut Gianduja;
Extra Dark 100% – Sugar-Free;
With Bulgarian Rose Water and Cardamom;
With Orange Peels;
With Cranberry;
Original Dark 70%;
Original Coconut;
With Stevia – Sugar-Free;
With Pineapple and Pink Pepper;
With Coffee Beans;
With Almonds and Sea Salt.
2. Chocolate Spreads
Craft Hazelnuts & Cocoa Beans Spread;
Sugar-Free, Craft, Cocoa Spread.
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3. Drinking Chocolate
Craft, Bean-to-bar Drinking Chocolate;
Craft, Bean-to-bar Drinking Chocolate with Orange;
Craft, Bean-to-bar Drinking Chocolate with Ginger.

Drinking chocolate has a centuries-old tradition dating back to the mystical rituals of the Mayans and Aztecs
Photo Credit by Casa Kakau

4. Cocoa Tea
Cocoa Tea with Bulgarian Rose;
Cocoa Tea – Energy Boost;
Green Tea with Cocoa Beans;
Masala Chai with Cocoa Beans.
5. Cocoa
Raw Cocoa Beans;
Natural, Non-alkalized Cocoa powder.
A full description of the product portfolio can be found on the official website.
PRICES
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The Recommended Retail Prices (without VAT) and the brand’s portfolio are:
Chocolate bars with inclusions: 3.99€;
Plain Chocolate bars: 3.86€;
Specialty Chocolates/Gift Chocolates: 4.26€;
Hazelnut Spreads: 6.38€;
Sugar-Free Hazelnut Spread: 6.38€;
Cocoa Tea 100 gr.: 3.06€;
Drinking Chocolate: 6.92€;
Organic Chocolate bars: 3.99€.
Delivery terms: ex works Plovdiv, Bulgaria.

All new drawings for packaging are sketched by hand with a pencil on a sheet of a paper
Photo Credit by Casa Kakau

BRANDING & DESIGN
Our chocolates are unique with their design. First, all new drawings are sketched by hand
with a pencil on a sheet of a paper. The person responsible for this delicate work is a
famous Bulgarian artist, a close friend of the family. All drawings are inspired by nature and
are created individually for every new flavor.
MARKETING & SALES
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The chocolate and cocoa products of Casa Kakau are targeting women age 25-55; with an
active lifestyle; high education; working; living in cities. The brand reaches its prospects
with communication in social media, online and direct marketing, point of sale promotion,
sampling, and viral marketing. Casa Kakau can support international partners with
communication design, package adaptation, consulting, sampling, BTL activities, as well as
social media support.

Photo Credit by Casa Kakau

MEDIA/AWARDS
Casa Kakau is the most awarded Bulgarian chocolate brand with international
acknowledge from blind tasting and specialized food competitions in the UK, The
Netherlands, Denmark, Hungary and Bulgaria:
30 July 2019 Casa Kakau - Silver Medal "European, Middle Eastern and African Bean-tobar Competition" 2019;
12 June 2019 , Casa Kakau - Bronze Medal “Academy of Chocolate London” 2019;
12 June 2019 , Casa Kakau - second Bronze Medal “Academy of Chocolate London” 2019;
10 November 2018, Casa Kakau - three Gold Medals “Interfood & Drink 2018”;
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Casa Kakau is the most awarded Bulgarian chocolate brand
Photo Credit by Casa Kakau

August 2018 Casa Kakau - Bronze Medal "European Bean-to-Bar Competition 2018";
March 2018, Casa Kakau was cited by the British newspaper - "The Independent" as one of
the world's most unique places to make chocolate. The full article you can read here.;
August 2017 Casa Kakau - Silver Medal “Eastern European Competition” 2017;
November 2017 - “Vegan Innovation Award” in Cologne, Germany;
November 2017 - Casa Kakau - Gold Medal “Interfood & Drink 2017”.

277

2023.01.08 | Best-Aging Report

Photo Credit by Casa Kakau
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Company name:

Soleo Bulgaria Ltd.

Contact person:

Ivan Ilchev, General Manager

E-mail:

casa.kakau@gmail.com

Website:

casakakau.com

Phone:

+359 87 867 5780

Patent status:

patented

On market since:

2016

Regions:

Bulgaria

Industries:

Food

Source links:

Casa Kakau
Website
Casa Kakau Facebook
Page
Casa Kakau
Instagram

Direct link:

click here
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EVAH FOODS NATURAL ANTI-AGING
SUPERFOOD ORGANIC POWDERS
EVAH® is a healthy mind in a healthy body. An ode to women that have
learnt to manage insecurities and emotions, channeling them towards
their biggest desires. Women who are proud of their uniqueness and
lives life to the fullest, being conscious that every experience or mistake
will bring them to find a new level of awareness. EVAH® maintains
herself beautiful, healthy and focused with a proper diet, full of nutrients
and vitamins because she knows the journey towards solid well-being
starting from the inside. Mother Nature’s most effective anti-aging
Superfoods like Açai, Turmeric, Acerola, Matcha, and a few others have
been carefully combined in unique, tasty and easy-to-use 100% organic
powdered-formulas that can be consumed anytime and
anywhere. Elixirs and Essentials have been created on specific
purposes, to let people enjoy a new way to slow down the ageing
process and improve the natural functioning of the body. Powerful
formulas enclosed in luxurious packaging that reminds the world of
cosmetics, to make everyone remember that nutrition comes first when
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talking about health and beauty.
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THE FOUNDER
EVAH® foods is a brand-new ambitious project who have been launched in June 2021 by
Angela Aldrighettoni, a young Italian entrepreneur with a passion for healthy food and a
sustainable lifestyle. After 10 years of working for the Fashion industry in the fast-paced
environment of Milan and several travels around the world she found herself realizing that,
despite the growing number of information about healthy nutrition that media have spread
in the last few years, most people is still not aware of what really “healthy” means.
She always believed in the power of Nature so she started this project as a mission, being
aware that the market nowadays is saturated with lots of industrial, catchy products, sold
as healthy even if they’re not, in order to make people feel happy to follow a trend not to
really live a healthy life. This is the reason behind the creation of EVAH® foods, born as an
all-around transparent and trustworthy brand, promoting the culture of both physical and
psychological well-being.
EVAH® believes in kindness and respect, as the brand only works with sustainable farmers
and organic certified suppliers. The brand encourages women’s empowerment and natural
beauty, trying to emphasize the normality of each human diversity and supporting
#selflove as an indispensable life hack.

PRODUCTS & PRICES
EVAH® foods | Maiko’s Kiss Elixir
Plenty of beneficial elements that act as a boost for the immunity system and helps
preserve the natural skin collagen, thanks to the mix of anti-oxidants and anti-free-radicals
given by the high amount of Vitamin C and fibers naturally present in the berries. This
formula also has the function of a great anti-inflammatory, which reinforces the antibodies
and prevent skin diseases.
• ANTI-OXIDANT • VEGAN COLLAGEN • IMMUNITY SYSTEM • VITAMIN BOOST
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Photo Credit by EVAH® foods

Taste: Citrus and berries
Freeze-dried Organic powders: Blueberry, Maqui berry, Rosehip, Goji berry, Orange peel,
Lemon peel
Size: 150 g
Recommended Retail Price (RRP): €29,90
EVAH® foods | Essentials Beetroot & Acerola
A playful, pleasant formula that tastes like summer. Cherry-flavored and versatile, it could
be used to enrich almost any meal. Rich in antioxidants, vitamins and folate, this blend
helps support the brain health and improves exercise performance aside from making the
skin will look firmer and younger thanks to the Acerola, one of the most complete sources
of Vitamin C, that helps increase the natural production of collagen.
• ANTI-AGING • VEGAN COLLAGEN • ENERGY & FOCUS • VITAMIN C
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EVAH® foods Maiko's Kiss Elixir
Photo Credit by EVAH® foods

Taste: Cherry
Freeze-dried Organic powders: Premium Beetroot, Acerola cherry
Size: 50 g
RRP: €19,90
EVAH® foods | Essentials Matcha & Kale
Since centuries, the Japanese culture didn’t miss a chance to proclaim the miraculous antiageing properties of Matcha tea. In fact, this effective ingredient is not only known for its
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anti-oxidant and detox power but, thanks to the gradual-released caffeine present in it, it
also acts better than coffee in supporting brain focus and concentration. The Kale
completes the formula with a double dose of Vitamin K, which helps enhance the memory
and maintaining the bones in good health.

EVAH® foods Maiko's Kiss Collection
Photo Credit by EVAH® foods

• FOCUS • ANTI-AGEING • DETOX • VITAMIN K
Taste: Weedy
Organic powders: Matcha tea, Kale
Size: 50 g
RRP: €19,90
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EVAH® foods Essentials Matcha & Kale
Photo Credit by EVAH® foods

EVAH® foods | Bahama Mama Elixir
A splash into the tropical landscapes of the Caribbean Islands. The Vitamins (A, C, B6) and
the Omega-3 contained in the ingredients of the formula act as a powerful and natural antiageing, specifically studied for giving to the skin all the nutrients it needs to maintain the
glow, hydration and firmness. The blend also helps to strengthen nails and hair as well as
improving bone and teeth health.
Taste: Tropical
Freeze-dried Organic powders: Coconut milk, Baobab, Turmeric, Pumpkin, Carrot, Brown
flaxseeds
• SKIN GLOW • NAIL & HAIR • HYDRATING • ANTI-AGING
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Size: 150 g
RRP: €29,90

EVAH® foods Bahama Mama Elixir
Photo Credit by EVAH® foods

EVAH® foods | Essentials Açai & Blueberry
The Açai berry has always been considered by the ancient tribes of Amazonia as a
miraculous Superfood. Together with the precious benefits of Blueberry the blend, rich in
antioxidants, Vitamins (A, C, B, E) and flavonoids, turns into a great support for the skin
beauty (acting as a powerful anti-ageing) and its function as a strong help in boosting
the immunity system, too.
• ANTI-AGING • DETOX • ANTI FREE-RADICALS • IMMUNITY BOOST
Taste: Wild berries
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Freeze-dried Organic powders: Açai, Blueberry
Size: 50 g
RRP: €19,90

EVAH® foods Essentials Açai & Blueberry
Photo Credit by EVAH® foods

EVAH® foods | Essentials Turmeric & Cinnamon
Spiced and warm, the taste of the Turmeric is unmistakable but it is also one of the few
Superfoods with the strongest beneficial properties. Thanks to curcumin, a powerful antiinflammatory and antioxidant, this blend acts as an effective anti-ageing, detoxifying the
body and delaying age-related chronic diseases. It’s particularly useful in improving bowel
functions and as a tonic to ease stress-related issues (especially tiredness and depression).
Moreover, if consumed daily, it helps visibly reducing skin dryness and inflammations like
acne, eczema, rashes.
• ANTI-INFLAMMATORY • IMPROVE DIGESTION • ANTI-AGEING • SKIN HEALTH
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Taste: Golden milk
Freeze-dried Organic powders: Germ-reduced Turmeric, Cinnamon
Size: 50 g
RRP: €19,90

EVAH® foods Essentials Turmeric & Cinnamon Amazing Golden Milk
Photo Credit by EVAH® foods

EVAH® foods | Elixir Sands of Nairobi | Body & Mind Energy
A trip down memory lane, a reminder of the blissful smell of chocolate permeating through
the whole house while grandmother was baking favourite cookies. Close ones eyes and
allow oneself a moment to experience that sensation. The exotic notes of Cinnamon add a
spicy touch to the blend, in contrast with the enveloping warmth of Cocoa,
while Banana and Lucuma enrich the mix with an exotic sweetness. With the addition
of Maca and Guarana, the Sands of Nairobi Elixir guarantees one a slowly-assimilated
natural energy intake during the day, reducing hunger pangs and stimulating the
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metabolism.
Highly nutritive;
Improves brain function and memory;
Slowly assimilated energy intake;
Stimulates metabolism;
Reduces fatigue and depression;
Blood sugars control;
Helps decrease insulin resistance.
Taste: Spiced Cocoa
Size: 150 gr
RRP: €29,90
EVAH® foods | Essentials Pea & Hemp Protein | Body & Mind Energy
A journey that starts in the pea plantations of Europe and ends in the busy hemp
cultivations of South America, with the light of a sunset reflecting on the valley. Since a
long time ago, Hemp is one of the most exploited products in the world thanks to its quite
endless purposes as well as it's considered a complete protein as it contains all the nine
essential aminoacids the body needs to function properly, like Pea. Both of them, in fact,
help the muscles building mass and recovery quickly while, when consumed during meals,
keeps one full for longer. The Pea, compared to other vegan protein, is the most easily
assimilable and is rich in minerals and antioxidants.
Size: 50 gr
Freeze-dried Organic powders: Pea protein powder, EU Hemp protein powder
RRP: €19,90
EVAH® foods Essentials Maca & Lucuma | Body & Mind Energy
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EVAH® foods Sands of Nairobi Collection has been specially designed to provide all body and mind with the
necessary nutrition&energy
Photo Credit by EVAH® foods

An aroma that takes down to earth, to the origins of life. The strong and earthy flavor
of Maca root is softened by the sweetness of the delicate Lucuma. The Maca is a well
known powerful tonic with many properties which helps reducing anxiety, gives memory
support and increase libido. When mixed together they represent a vital charge of pure
energy and a natural mood booster for the days when one needs it most.
Size: 50 gr
Freeze-dried Organic powders: Yellow Maca powder, Lucuma powder
RRP: €19,90
How to use Essentials/Elixirs: 1- 2 tsp a day dissolved in a smoothie, juices, yoghurt, or any
other recipe cooked or raw depending on customer's taste. EVAH® foods encourage them
to try mixing different Essentials and Elixirs together, to find the best combination. All
EVAH's recipes with every product and tips on healthy and delicious everyday dishes
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could be found at EVAH's Kitchen.

EVAH®'s Essentials can be used by anyone in any variation of wonderful healthy breakfasts and unique recipes
that delight the eye and stomach
Photo Credit by EVAH® foods

BRANDING & DESIGN
The name is in honor of the very first woman, Eve (Eva, in the Italian language), and to the
mythical origins of mankind. Naturalness, strength, perseverance are only a few
characteristics commonly associated with her figure but they are the ones the owner
wanted the brand to be recognized for.
The call to naturalness is clearly associated with the product origins, which is the brand's
obsession. Every ingredient, in fact, is Certified Organic and comes from sustainable
cultivations. The brand selects only the best raw materials, dehydrated using the most
delicate and effective processes, to be sure the blend maintains a higher concentration of
nutritional properties.
The strength comes with the image of the brand. Clean lines, unusual and elegant colors
and classy details make EVAH® foods standing out from the crowd of the common Vegan-

292

Best-Aging Report | 2023.01.08
associated products. With the choice of different packaging, the brand wanted to associate
the image of cosmetic products to food supplements, playing on the concept of “make-up
for one's health”.
Last but not least, perseverance. As brand's mission is to be recognized as a unique,
socially active brand with a strong personality, which is aimed to teach and guide
customers on the way to a healthier and self-caring life.
The product offer is divided into collections with specific purposes, design and concepts:
Maiko’s kiss (Immunity system boosting), inspired by the ancient self-care culture of
Japan;
Bahama Mama (Skin and hair beauty), inspired by the natural beauty of Tropical Island’s
inhabitants;
Sands of Nairobi (Energy for body and mind), inspired by the boundless landscapes of
Africa as the origins of life.
All the above collections might be purchased both as a single product or in trial boxes
which includes the 3 related products (1 Elixir + 2 Essentials).

MARKETING & SALES
As an online business, the brand is first focusing on marketing strategy on brandawareness, in order to enhance visibility and make the brand recognizable. The
brand has started conducing promotional activities on social media and, in the short term,
will start an influencer campaign cooperating with some feminine professionals in the
vegan/healthy lifestyle different branches (dietitians, coaches, cooks, fitness models).
Every once in a while, EVAH® has planned to work on creating and promoting partnership
with other brands or professionals (ex. In October 2021 EVAH® will launch the brand's own
customized box of vegan chocolate bonbons with Mariana Luchanok, owner of Fondente
Chocolate (Instagram @fondente.chocolate).
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EVAH® foods Bahama Mama Collection
Photo Credit by EVAH® foods

EVAH® also runs a blog on the brand's website which is currently divided into the following
macro-topics:
Kitchen (healthy recipes, cooking tricks, information about Superfoods);
Mind (psychology and tips for a healthy mind);
Lifestyle (modern woman’s healthy lifestyle).
To be precise, EVAH® can resume the marketing strategy in:
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All anti-aging EVAH®'s superfood is based on 100% natural & organic freeze-dried powders
Photo Credit by EVAH® foods

Interactive posts on Instagram and other social media;
Digital wellness and lifestyle blog articles;
Influencer marketing and social media marketing;
LIMITED EDITION collaborations with other brands/professionals (for cross-selling).

Ambassadors
Despite the efforts to be physically present globally, EVAH® is currently focused on online
activities in order to push customers to buy the brand's products through their own
website, but the long-term goal of the brand is oriented to being physically present in
selected high-end online and retail stores.
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Photo Credit by EVAH® foods

Born with a strong concept and thanks to its classy image, EVAH® foods is perfectly
suitable for department store’s corners and could be considered as a smart idea to be
promoted in gift-related store areas, especially in certain times of the year (Christmas,
Mother’s Day, Woman’s Day…).
With regard to the positioning, during these first steps, EVAH® prefers to concentrate
EVAH® foods efforts on the European market (east and west) but EVAH® doesn’t exclude
to consider any niche market on the basis of real interest and on real data confirming the
market availability.
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2020
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SECRET DOSSIER ON EVAH FOODS
NATURAL ANTI-AGING SUPERFOODS
EVAH® is a healthy mind in a healthy body. An ode to women that have
learnt to manage insecurities and emotions, channeling them towards
their biggest desires. Women who are proud of their uniqueness and
lives life to the fullest, being conscious that every experience or mistake
will bring them to find a new level of awareness. EVAH® maintains
herself beautiful, healthy and focused with a proper diet, full of nutrients
and vitamins because she knows the journey towards solid well-being
starting from the inside. Mother Nature’s most effective anti-aging
Superfoods like Açai, Turmeric, Acerola, Matcha, and a few others have
been carefully combined in unique, tasty and easy-to-use 100% organic
powdered-formulas that can be consumed anytime and
anywhere. Elixirs and Essentials have been created on specific
purposes, to let people enjoy a new way to slow down the ageing
process and improve the natural functioning of the body. Powerful
formulas enclosed in luxurious packaging that reminds the world of
cosmetics, to make everyone remember that nutrition comes first when
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talking about health and beauty.
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THE FOUNDER
EVAH® foods is a brand-new ambitious project who have been launched in June 2021 by
Angela Aldrighettoni, a young Italian entrepreneur with a passion for healthy food and a
sustainable lifestyle. After 10 years of working for the Fashion industry in the fast-paced
environment of Milan and several travels around the world she found herself realizing that,
despite the growing number of information about healthy nutrition that media have spread
in the last few years, most people is still not aware of what really “healthy” means.
She always believed in the power of Nature so she started this project as a mission, being
aware that the market nowadays is saturated with lots of industrial, catchy products, sold
as healthy even if they’re not, in order to make people feel happy to follow a trend not to
really live a healthy life. This is the reason behind the creation of EVAH® foods, born as an
all-around transparent and trustworthy brand, promoting the culture of both physical and
psychological well-being.
EVAH® believes in kindness and respect, as the brand only works with sustainable farmers
and organic certified suppliers. The brand encourages women’s empowerment and natural
beauty, trying to emphasize the normality of each human diversity and supporting
#selflove as an indispensable life hack.

PRODUCTS & PRICES
EVAH® foods | Maiko’s Kiss Elixir
Plenty of beneficial elements that act as a boost for the immunity system and helps
preserve the natural skin collagen, thanks to the mix of anti-oxidants and anti-free-radicals
given by the high amount of Vitamin C and fibers naturally present in the berries. This
formula also has the function of a great anti-inflammatory, which reinforces the antibodies
and prevent skin diseases.
• ANTI-OXIDANT • VEGAN COLLAGEN • IMMUNITY SYSTEM • VITAMIN BOOST
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Photo Credit by EVAH® foods

Taste: Citrus and berries
Freeze-dried Organic powders: Blueberry, Maqui berry, Rosehip, Goji berry, Orange peel,
Lemon peel
Size: 150 g
Recommended Retail Price (RRP): €29,90
EVAH® foods | Essentials Beetroot & Acerola
A playful, pleasant formula that tastes like summer. Cherry-flavored and versatile, it could
be used to enrich almost any meal. Rich in antioxidants, vitamins and folate, this blend
helps support the brain health and improves exercise performance aside from making the
skin will look firmer and younger thanks to the Acerola, one of the most complete sources
of Vitamin C, that helps increase the natural production of collagen.
• ANTI-AGING • VEGAN COLLAGEN • ENERGY & FOCUS • VITAMIN C
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EVAH® foods Maiko's Kiss Elixir
Photo Credit by EVAH® foods

Taste: Cherry
Freeze-dried Organic powders: Premium Beetroot, Acerola cherry
Size: 50 g
RRP: €19,90
EVAH® foods | Essentials Matcha & Kale
Since centuries, the Japanese culture didn’t miss a chance to proclaim the miraculous antiageing properties of Matcha tea. In fact, this effective ingredient is not only known for its
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anti-oxidant and detox power but, thanks to the gradual-released caffeine present in it, it
also acts better than coffee in supporting brain focus and concentration. The Kale
completes the formula with a double dose of Vitamin K, which helps enhance the memory
and maintaining the bones in good health.

EVAH® foods Maiko's Kiss Collection
Photo Credit by EVAH® foods

• FOCUS • ANTI-AGEING • DETOX • VITAMIN K
Taste: Weedy
Organic powders: Matcha tea, Kale
Size: 50 g
RRP: €19,90
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EVAH® foods Essentials Matcha & Kale
Photo Credit by EVAH® foods

EVAH® foods | Bahama Mama Elixir
A splash into the tropical landscapes of the Caribbean Islands. The Vitamins (A, C, B6) and
the Omega-3 contained in the ingredients of the formula act as a powerful and natural antiageing, specifically studied for giving to the skin all the nutrients it needs to maintain the
glow, hydration and firmness. The blend also helps to strengthen nails and hair as well as
improving bone and teeth health.
Taste: Tropical
Freeze-dried Organic powders: Coconut milk, Baobab, Turmeric, Pumpkin, Carrot, Brown
flaxseeds
• SKIN GLOW • NAIL & HAIR • HYDRATING • ANTI-AGING
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Size: 150 g
RRP: €29,90

EVAH® foods Bahama Mama Elixir
Photo Credit by EVAH® foods

EVAH® foods | Essentials Açai & Blueberry
The Açai berry has always been considered by the ancient tribes of Amazonia as a
miraculous Superfood. Together with the precious benefits of Blueberry the blend, rich in
antioxidants, Vitamins (A, C, B, E) and flavonoids, turns into a great support for the skin
beauty (acting as a powerful anti-ageing) and its function as a strong help in boosting
the immunity system, too.
• ANTI-AGING • DETOX • ANTI FREE-RADICALS • IMMUNITY BOOST
Taste: Wild berries
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Freeze-dried Organic powders: Açai, Blueberry
Size: 50 g
RRP: €19,90

EVAH® foods Essentials Açai & Blueberry
Photo Credit by EVAH® foods

EVAH® foods | Essentials Turmeric & Cinnamon
Spiced and warm, the taste of the Turmeric is unmistakable but it is also one of the few
Superfoods with the strongest beneficial properties. Thanks to curcumin, a powerful antiinflammatory and antioxidant, this blend acts as an effective anti-ageing, detoxifying the
body and delaying age-related chronic diseases. It’s particularly useful in improving bowel
functions and as a tonic to ease stress-related issues (especially tiredness and depression).
Moreover, if consumed daily, it helps visibly reducing skin dryness and inflammations like
acne, eczema, rashes.
• ANTI-INFLAMMATORY • IMPROVE DIGESTION • ANTI-AGEING • SKIN HEALTH
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Taste: Golden milk
Freeze-dried Organic powders: Germ-reduced Turmeric, Cinnamon
Size: 50 g
RRP: €19,90

EVAH® foods Essentials Turmeric & Cinnamon Amazing Golden Milk
Photo Credit by EVAH® foods

EVAH® foods | Elixir Sands of Nairobi | Body & Mind Energy
A trip down memory lane, a reminder of the blissful smell of chocolate permeating through
the whole house while grandmother was baking favourite cookies. Close ones eyes and
allow oneself a moment to experience that sensation. The exotic notes of Cinnamon add a
spicy touch to the blend, in contrast with the enveloping warmth of Cocoa,
while Banana and Lucuma enrich the mix with an exotic sweetness. With the addition
of Maca and Guarana, the Sands of Nairobi Elixir guarantees one a slowly-assimilated
natural energy intake during the day, reducing hunger pangs and stimulating the
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metabolism.
Highly nutritive;
Improves brain function and memory;
Slowly assimilated energy intake;
Stimulates metabolism;
Reduces fatigue and depression;
Blood sugars control;
Helps decrease insulin resistance.
Taste: Spiced Cocoa
Size: 150 gr
RRP: €29,90
EVAH® foods | Essentials Pea & Hemp Protein | Body & Mind Energy
A journey that starts in the pea plantations of Europe and ends in the busy hemp
cultivations of South America, with the light of a sunset reflecting on the valley. Since a
long time ago, Hemp is one of the most exploited products in the world thanks to its quite
endless purposes as well as it's considered a complete protein as it contains all the nine
essential aminoacids the body needs to function properly, like Pea. Both of them, in fact,
help the muscles building mass and recovery quickly while, when consumed during meals,
keeps one full for longer. The Pea, compared to other vegan protein, is the most easily
assimilable and is rich in minerals and antioxidants.
Size: 50 gr
Freeze-dried Organic powders: Pea protein powder, EU Hemp protein powder
RRP: €19,90
EVAH® foods Essentials Maca & Lucuma | Body & Mind Energy
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EVAH® foods Sands of Nairobi Collection has been specially designed to provide all body and mind with the
necessary nutrition&energy
Photo Credit by EVAH® foods

An aroma that takes down to earth, to the origins of life. The strong and earthy flavor
of Maca root is softened by the sweetness of the delicate Lucuma. The Maca is a well
known powerful tonic with many properties which helps reducing anxiety, gives memory
support and increase libido. When mixed together they represent a vital charge of pure
energy and a natural mood booster for the days when one needs it most.
Size: 50 gr
Freeze-dried Organic powders: Yellow Maca powder, Lucuma powder
RRP: €19,90
How to use Essentials/Elixirs: 1- 2 tsp a day dissolved in a smoothie, juices, yoghurt, or any
other recipe cooked or raw depending on customer's taste. EVAH® foods encourage them
to try mixing different Essentials and Elixirs together, to find the best combination. All
EVAH's recipes with every product and tips on healthy and delicious everyday dishes
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could be found at EVAH's Kitchen.

EVAH®'s Essentials can be used by anyone in any variation of wonderful healthy breakfasts and unique recipes
that delight the eye and stomach
Photo Credit by EVAH® foods

BRANDING & DESIGN
The name is in honor of the very first woman, Eve (Eva, in the Italian language), and to the
mythical origins of mankind. Naturalness, strength, perseverance are only a few
characteristics commonly associated with her figure but they are the ones the owner
wanted the brand to be recognized for.
The call to naturalness is clearly associated with the product origins, which is the brand's
obsession. Every ingredient, in fact, is Certified Organic and comes from sustainable
cultivations. The brand selects only the best raw materials, dehydrated using the most
delicate and effective processes, to be sure the blend maintains a higher concentration of
nutritional properties.
The strength comes with the image of the brand. Clean lines, unusual and elegant colors
and classy details make EVAH® foods standing out from the crowd of the common Vegan-
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associated products. With the choice of different packaging, the brand wanted to associate
the image of cosmetic products to food supplements, playing on the concept of “make-up
for one's health”.
Last but not least, perseverance. As brand's mission is to be recognized as a unique,
socially active brand with a strong personality, which is aimed to teach and guide
customers on the way to a healthier and self-caring life.
The product offer is divided into collections with specific purposes, design and concepts:
Maiko’s kiss (Immunity system boosting), inspired by the ancient self-care culture of
Japan;
Bahama Mama (Skin and hair beauty), inspired by the natural beauty of Tropical Island’s
inhabitants;
Sands of Nairobi (Energy for body and mind), inspired by the boundless landscapes of
Africa as the origins of life.
All the above collections might be purchased both as a single product or in trial boxes
which includes the 3 related products (1 Elixir + 2 Essentials).

MARKETING & SALES
As an online business, the brand is first focusing on marketing strategy on brand
awareness, in order to enhance visibility and make the brand recognizable. The
brand has started conducting promotional activities on social media and, in the short term,
will start an influencer campaign cooperating with some feminine professionals in the
vegan/healthy lifestyle different branches (dietitians, coaches, cooks, fitness models).
Every once in a while, EVAH® has planned to work on creating and promoting partnerships
with other brands or professionals (ex. In October 2021 EVAH® will launch the brand's own
customized box of vegan chocolate bonbons with Mariana Luchanok, owner of Fondente
Chocolate (Instagram @fondente.chocolate).
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EVAH® foods Bahama Mama Collection
Photo Credit by EVAH® foods

EVAH® also runs a blog on the brand's website which is currently divided into the following
macro-topics:
Kitchen (healthy recipes, cooking tricks, information about Superfoods);
Mind (psychology and tips for a healthy mind);
Lifestyle (modern woman’s healthy lifestyle).
To be precise, EVAH® can resume the marketing strategy in:
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All anti-aging EVAH®'s superfood is based on 100% natural & organic freeze-dried powders
Photo Credit by EVAH® foods

Interactive posts on Instagram and other social media;
Digital wellness and lifestyle blog articles;
Influencer marketing and social media marketing;
LIMITED EDITION collaborations with other brands/professionals (for cross-selling).

Ambassadors
Despite the efforts to be physically present globally, EVAH® is currently focused on online
activities in order to push customers to buy the brand's products through their own
website, but the long-term goal of the brand is oriented to being physically present in
selected high-end online and retail stores.
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Photo Credit by EVAH® foods

Born with a strong concept and thanks to its classy image, EVAH® foods is perfectly
suitable for department store’s corners and could be considered as a smart idea to be
promoted in gift-related store areas, especially in certain times of the year (Christmas,
Mother’s Day, Woman’s Day…).
With regard to the positioning, during these first steps, EVAH® prefers to concentrate
EVAH® foods efforts on the European market (east and west) but EVAH® doesn’t exclude
to consider any niche market on the basis of real interest and on real data confirming the
market availability.

ADDITIONAL MATERIALS
You can download images by the link
You can download campaign pictures by the link
You can download the collections presentaion by the link
You can download logistics and prices by the link
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Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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GO FOODS HEALTHY NUTRITION FOR
A HEALTHY LIFESTYLE
GO FOODS is a company dedicated to the production of healthy highquality wholesome food. The company has been on the market since
2017. At the moment, the company is a manufacturer of 2
trademarks. Granolife, a cereal baked with honey with the addition of
nuts, dried fruits and freeze-dried berries, presented in 4 flavors. OCTA
is a nutritious drink based on New Zealand protein and milk, one serving
of which replaces a full meal. Formulated using only high-quality
ingredients from New Zealand, Germany and France. Our own
production facility, located in the Kaluga Region, ensures maximum
efficiency, the necessary flexibility and continuity of all work processes.
During its work, the company managed to acquire a number of large and
reliable local partners, including X5 Retail Group, Magnit, Dixy Group,
Lenta, Okey, Billa, Azbuka Vkusa, Miratorg and others. The company is
highly competitive in terms of price and quality of products and is ready
to conquer the global retail of healthy food.
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THE STORY
Until 2017, OCTA nutritional drink and Granolife healthy granola companies and products
existed as 2 separate businesses. Acquaintance and partnership between future cofounders of GO FOODS arose after the participation of both teams in the corporate
accelerator PEPSICO that selects the most promising food projects in Russia and the CIS
countries. Both projects successfully completed the acceleration after which they decided
to continue the partnership, but in a new format by combining 2 teams into one and
organize a joint production and company.
Sergey Eliseev, the founder of Granolife, has built a dizzying career in the banking sector,
but hiring sooner or later ends and has a limit in profit, so he decided to start his own
business. The former boss suggested Mr.Eliseev starting the production of granola in
2016. By then the product was already very popular in Europe, but in Russia, the customers
didn’t know anything about granola yet and it had just been emerging on the horizon along
with the trend of healthy eating.
Inspired by that fact, Mr. Eliseev has planned to develop a product from scratch in two
months and start selling it through Instagram. But real life turned out to be more difficult.
About 60 recipes were tested, which made it possible to make a decision and to leave 4
flavors that met all the requirements and needs of even the most discerning consumers.
The following top flavors became the winners in such a careful selection: strawberryraspberry, mango-pineapple, coconut-chia seeds and almond-hazelnuts.
Having invested all his savings, taking out a loan, selling a car, firing employees,
following the advice of market participants (for example, that even a healthy product
should be tasty) and having operated for two years at a loss, the entrepreneur finally
managed to achieve profit from the business.
Mikhail Maksimov, the founder of OCTA, a chemist from the research and development
department of Wimm-Bill-Dann, was mixing the first version of the future OCTA drink for
himself back in 2016 in order to have a snack “on the run” without breaking the diet. Due
to health problems caused by the stress from studying at Moscow State University and at
work, a sedentary lifestyle and unhealthy diet, his friend Andrei Reduto went heavy on
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homemade nutritional mixes based on yoghurt. This is when Mr. Maximov got an idea and
proposed him a nutritious drink that will serve as a full meal. Mr. Reduto realized that it was
possible to earn money from this.

Granolife and OCTA by GO FOODS
Photo Credit by GO FOODS

There was nothing similar on the market, only the usual snacks - yoghurts, bars, fruits.
They invested their savings in the project during the student years. At that time Mr. Reduto
was a sales assistant at Sportmaster and worked in public catering. Mr. Maksimov worked
in the defence industry where he developed special-purpose aerostatic complexes. The
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first batch of 2.5 thousand bottles that came in November 2016 was sold out in a month. At
the beginning of 2017, OCTA was sold in 58 outlets, at the retail price from approx. 2,5 to
3,5 euro per bottle. Over the year, sales grew to 8 thousand bottles a month. Within a
year/year and a half, the entrepreneurs are planning to sell 100 thousand bottles of the
drink a month.

Photo Credit by GO FOODS

In 2017, a new partner, Roman Pavlenko, joined the founding team as a Commercial
Director. Mr. Pavlenko is responsible for export, distribution and negotiations with key
clients.

PRODUCTS AND PRICES
GRANOLA - A MULTI-GRAIN MIXTURE WITH
HONEY, NUTS, DRIED FRUITS AND FREEZE-DRIED
BERRIES.
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Photo Credit by GO FOODS

Granola is presented in 4 best flavors, among which every consumer will find the one that
suits him or her:
"Strawberry-Raspberry" and "Mango-Pineapple" are bright fruit and berry flavors for
lovers of luxury and sophistication combined with chocolate.
"Coconut-Chia Seeds" and "Almond-Hazelnut" - these flavors are created for those who
love not only unusual combinations but also respect the traditional nutty taste, they are
suitable for vegetarians and vegans.
The products are presented in three formats, from an individual portion in a 60g cup to the
bigger size of 200g and 400g in a bright and practical box for home or office use.
Granola is the perfect breakfast for those who are in a hurry all the time, who have an
entire day planned out and don't have a second of free time. Ready-to-eat Granolife
breakfasts save that precious morning time for more important things and planning. It's
great to have everything under control and plan your day by making a to-do list.
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First on the to-do list is granola from Granolife, because morning is important!
Photo Credit by GO FOODS

MUESLI - CEREAL MIXTURE FOR THE BEST
BREAKFAST EVER.
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Photo Credit by GO FOODS

Muesli "Granolife" is a cereal mixture with the addition of nuts, dried fruits and freeze-dried
berries. The products are presented in 400g packaging and four bright flavors:
Pineapple-Sea Buckthorn,
Blueberry-Apple,
Strawberry-Chia Seeds,
Mango-Peanuts.

GRAIN BAR - A BAR MADE FROM A CEREAL MIXTURE
BAKED WITH HONEY WITH THE ADDITION OF NUTS,
DRIED FRUITS AND FREEZE-DRIED BERRIES.
Granolife grain bar is a common snack "on the go" for everyone, but unlike standard sweet
bars, it contains only natural ingredients and is suitable for children. The assortment line
consists of the most popular combinations, after all, eating should bring not only benefits
but also a pleasure. Packing of 30g bar in a flow-pack. The gustatory line consists of six
flavors:
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Muesli is the healthiest breakfast especially when combined with properly dried fruit
Photo Credit by GO FOODS

Coconut-chia seeds,
Cherry-pumpkin seeds,
Cranberry-hibiscus,
Strawberry-flax seeds,
Peanut-sesame,
Lemon- ginger.

THE BEST INGREDIENTS
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Grain bar Granolife with a unique combination of flavors will be a great natural and healthy snack at work, at the
gym, at school or wherever you are
Photo Credit by GO FOODS

Oatmeal. It is the richest source of protein and fiber, contains vitamins A, K, E, PP and B
vitamins, as well as aluminum, boron, copper, calcium, magnesium, iodine, potassium,
sulfur, phosphorus, nickel and iron ... It helps reduce cholesterol levels, improve kidney and
liver function, as an enveloping agent, restore the mucous membrane of the
gastrointestinal tract, relieve inflammation, and gently cleanse the intestines.

Honey. The company uses polyfloral flower honey, i.e. product collected by bees on herbs.
Due to its high glucose content, it is of great benefit to the heart, blood vessels and blood.
It also has a positive effect on immunity. This gives the body the resources to resist
disease and successfully combat pre-existing ailments. And thanks to the presence of
pollen, honey contains natural antibiotics that allow to cope with diseases provoked by
microbes.

Berries. Freeze-dried berries, dried using a unique technology in a vacuum, retain 95% of
the beneficial properties, taste and aroma of fresh berries.
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Granolife will help to stay fit, provide with a wholesome, natural, healthy diet and energize all day
Photo Credit by GO FOODS

OCTA - FUNCTIONAL MILK DRINK. A COMPLETE MEAL
IN ONE BOTTLE. THE FIRST LIQUID SMART FOOD.
Mikhail Maksimov took data for calculating the nutritional value and selection of
ingredients in scientific publications at the university library of Moscow State University
which gave him free access. At first, the product was water-based, after which it was
decided to produce OCTA with milk. OCTA is absorbed like regular food. The drink
contains nutrients (essential amino acids come from casein and whey protein found in
milk), fast carbohydrates and vitamins. It contains no trans fats, cholesterol, sugar (sucrose)
and preservatives. The uniqueness is in the high quality of calories: the intake of nutrients
into the body is optimally distributed over the time of assimilation of the product. Long shelf
life is achieved by heat treatment.

326

Best-Aging Report | 2023.01.08

Functional milk drink OCTA exists in 3 flavors Strawberry, Chocolate and Vanilla
Photo Credit by GO FOODS

Formulated using only high-quality ingredients from New Zealand, Germany and
France, OСTA milk-based drink can quickly and efficiently satisfy hunger anytime,
anywhere. One 330ml bottle contains all the nutrients the body needs and can replace a
full meal. It is presented in 3 flavors: Chocolate, Strawberry and Vanila. Like everyone's
favorite milkshakes since childhood, it contains only natural composition, and much
healthier and more nutritious. OСTA is based on New Zealand protein and milk, which
contains all the nutrients given to it by nature. Flaxseed, olive, sesame oils in this smart
food contain Omega 3, Omega 6 and alpha-linoleic acid, which cleanses the body and
promotes weight loss. It is ideal for professional athletes, sportsmen, for those who keep fit
during and after training, and who are just trying to maintain a healthy diet. Low glycemic
fructose and isomalt act like dietary fiber on the digestive system. Each bottle of
OCTA contains 11 vitamins, potassium and magnesium. These substances are irreplaceable
components of a healthy lifestyle.

FOODTOBEGOOD
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Smart design for Smart Food
Photo Credit by GO FOODS

Based on the new realities that the market dictates, the team decided to launch an
additional, affordable brand - FOODTOBEGOOD. Granola FOODTOBEGOOD is a cereal
mixture baked with honey with the addition of nuts, dried fruits and freeze-dried berries.
Muesli "FOODTOBEGOOD" is a cereal mixture with the addition of nuts, dried fruits and
freeze-dried berries FOODTOBEGOOD products are available in 300g flow-packs and are
presented in the following flavors: Granola "Raspberry - Flax", "Sea buckthorn - Chia" and
muesli "Cranberry - Chia", "Pineapple - Sesame", combinations of understandable and
exotic fruits, berries and superfoods is exactly what this brand is focused on. Also, the
team is working on expanding the range of brands, which will soon include alternative milk,
natural energy drink based on matcha tea and other trend products that are gaining
popularity in Russia and abroad.
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Granolife contains only the best natural ingredients such as nuts, seeds, fruits and berries, cereals, natural spices,
honey with NO synthetic additives
Photo Credit by GO FOODS

MARKETING AND SALES
GO FOODS actively uses influencers on Instagram and other social networks to draw
attention to brands. Sales in FMCG are actively stimulated by promotional price reductions,
which are beneficial for the end consumer (the most effective tool according to the GO
FOODS team). In the summer of 2020, the company agreed on a large-scale collaboration
with the artists of the BLACK STAR label, together with the leader of the Russian FMCG
market X5 RETAIL GROUP, the artists will advertise the products through social networks
and concerts by integrating brands into their daily life.

MEDIA AND AWARDS
GO FOODS publication in PEPSICO could be found by the link
OCTA drink has entered the FORBES rating as a top product of 2019. More details by the
link
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FORBES noted the project as one of the most promising in the Russian FMCG market.
More details by the link.
GO FOODS on largest Russian media holding RBK by link
OСTA on VC by link
Granolife on Inc.russia by link
OCTA on Inc.russia by link
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Company name:

GO FOODS

Contact person:

Roman Pavlenko, Co-Founder, Commercial…

E-mail:

r@go-foods.ru

Website:

grano.life

Phone:

+7 (905) 333-11-14

Patent status:

n/a

On market since:

2017

Regions:

Russia

Industries:

Food, Sports, Lifestyle

Source links:
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OCTA Official

Direct link:

click here
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SECRET DOSSIER ON ROLIPOLI
NATURAL BARS
The company BIOLOGY OF TASTE LLC is a manufacturer of healthy fruit
and fruit-nut ROLIPOLI snacks. At the moment, the company produces 6
basic unique tastes of bars and does not stop there, constantly
experimenting. ROLIPOLI are suitable for everyone, allowing to keep
fit and manage weight, helping to comply with beauty and slimness.
Low-calorie bars are also rich in fiber, necessary for intestinal motility, so
sportsmen can safely consume bars during a weight loss
program to monitor their weight. Moreover, the snacks
positively impact on health, improving well-being. Filled with vitamins
and minerals, ROLIPOLI bars increase the level of haemoglobin in the
blood and saturate it with oxygen. All the ingredients have a low
glycemic index and could be consumed by people sick on diabetics. In
addition, the bars are nutritious and can be used as a healthy snack for
those who need energy for a day.
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THE HISTORY
ROLIPOLI is a healthy snack brand founded by Artem Kotenko. It became widely known for
its natural bars with amazing taste and vivid design. The name “ROLIPOLI” has Russian
roots, it is the name of a toy for children that never falls when children push it, ROLIPOLI
always continues.
Artem loves sport and competitions. The idea of a healthy product came to him when the
entrepreneur was preparing for a triathlon. He was learning long-distance swimming.

Artem Kotenko Founder of ROLIPOLI healthy snack bars
Photo Credit by ROLIPOLI

IDEA
“All the time after the training my body needed to eat something yet I wanted something
healthy that I can eat immediately. Of course, I am not going to do a world record in
triathlon. But my family and I just aim to eat well, stay healthy and sporty as long as
possible! That is the reason why we were trying to find natural products for our nutrition
after an intense sports session. I tried a lot of different kinds of snacks. But it was difficult to
find something really tasty and healthy. That is why I decided to create my own products.
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My grandparents were living in Povolzhie, Central Russia. Thanks to the rich soil of this
territory the fruits and the vegetables have special quality and taste there. I didn’t have any
lack of nutrients as my grandparents have had a garden full of fruits and berries. Basically, I
chose almost all the ingredients which I saw in my grandfather’s garden: apples, cherries,
pears, raspberries, black currants and strawberries.
All ROLIPOLI snacks consist of a base of pears or apples and are 100% natural: without
added sugars, dairy or flavoring. My family, parents and friends were the first to try all
tastes. Their feedbacks were really positive. Especially the children were delightful. So I
decided to launch the production of bars. Any person will find the best taste for him or her
among six flavors.
As for me, I’m enjoying ROLIPOLI bars after training sessions now. Hmmm very juicy!”

The Founder Artem Kotenko
OUR MISSION
Creation a new generation of healthy delicious snacks & food is the main company's
mission.
Each year the number of people who takes care of their health and the health of their
families is significantly growing. They have an active way of life: working and learning,
doing sports activities, travelling and discovering the world. Their time is a big value for
them. They just want fully to enjoy the taste of life. And we created for the new generation
of healthy delicious snacks & food. Which easy to take and use wherever you are.
ROLI POLI bars are already sold at 800 retail outlets in Russia and Kazakhstan. The brand
is also ready to conquer the global market and is looking for reliable global distributors.
The manufacturer takes care of the content, thus, products are gluten, peanuts and flavors
free and not cause any allergic reactions. Each ROLIPOLI bar is developed according to a
special freeze-dried technology, therefore it is absolutely 100% natural and only fruits,
berries and nuts are contained. It has neither coloring, sugar nor lactose, as well as free
from GMO, soy or eggs.
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ROLIPOLI healthy snacks contain only natural ingredients such as fruits, nuts and berries, thus filled with vitamins
and minerals
Photo Credit by ROLIPOLI

Already 100 000 customers tried ROPL POLI bars in 2019!
All ROLIPOLI bars products are:
100% natural - no flavoring, no coloring;
0% sugar added;
Gluten-free & lactose-free;
Free from GMO, soy or eggs;
Freeze-dried technology.
OUR VALUES. QUALITY. CARE. NATURALITY.
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ROLIPOLI cares of the customers and values the safety and quality of snacks
Photo Credit by ROLIPOLI

The philosophy of brand ROLIPOLI is to create balanced snacks. Safety and plant-based
ingredients full of the nutrients and vitamins, really appetizing and no extra additions
(sugar- free, gluten-free, lactose-free, preservatives free, flavoring free). Such taste gives a
combination of freeze-dried fruits and berries. Thanks to freeze-drying technology fruits
and berries are dehydrated in a vacuum without any high-temperature treatments. As the
result their tastes, aromas, shapes and textures remain almost original.
PREMIUM QUALITY
All stages of production are under control.
LOTS OF CARE
Bars are full of the nutrients and vitamins, really appetizing and have no extra additions.
100% NATURALITY
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Pear, orange&chia as well as apple, almond, strawberry&chia bars are for sweet tastes lovers
Photo Credit by ROLIPOLI

Only plant-based ingredients;
Low humidity character of product & lightproof vacuum package allows to keep in store
for 9 months;
Food flavoring-free: freeze-dried technology saves delicious tastes, aromas, shapes,
textures of fruits and berries.
PRODUCTS & PRICES
ROLIPOLI bars have six flavors with two bases: apple almond & pear. These bases make
ROLIPOLI bars healthier: Compared to classical bars, most of which are based on dates,
the glycemic index of ROLIPOLI is much lower. This means that products could be
consumed by people sick in diabetes. Although the diagnoses are different, and the
company is still conducting research in this direction, so it is necessary to take into account
the type of the disease. But after the first tests, after consuming ROLIPOLI by people with
high blood sugar level, it came up that there was no additional increase in sugar level.
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Different combinations of freeze-dried fruits provide bars with amazing tastes and flavor
Photo Credit by ROLIPOLI

The bases of ROLIPOLI bars have these health properties:
Apple improves digestion, restores metabolism, helps renewal the youth.
Almond improves performance & mental activity.
Pear increases the defences of the body, reduces stress levels, and is a natural antidepressant.
Different combinations of freeze-dried fruits create bars with amazing tastes and flavor.
The texture of the bars is soft and juicy. So you can’t stop only with one bar. Bars are
packed in individual packages. The weight of a bar is 35 g.
ROLIPOLI bars distributor prices (ex-works)/recommended retail prices (without VAT) for
Europe from left to right:
ROLIPOLI “Apple - almond - black currant - chia” €0,72/€1,44;
ROLIPOLI “Apple - almond - strawberry - chia” €0,72/€1,44;
ROLIPOLI “Appel - almond - cherry - chia” €0,72/€1,44;
ROLIPOLI “Pear - raspberry - chia” €0,72/€1,44;
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ROLIPOLI “Pear - orange - chia” €0,72/€1,44;
ROLIPOLI “Pear - cranberry - chia” €0,72/€1,44.

Сolorful designs of ROLIPOLI make the bars visible on the shelf among other products
Photo Credit by ROLIPOLI

BRANDING & DESIGN
The success of ROLIPOLI comes not only from healthy ingredients but also from the
attractive package. ROLIPOLI is characterized by eye-catching, colorful designs which
make the bars visible on the shelf among other products. The composition looks original
and fresh. Black & white retro style doesn’t take all attention. As the main role belongs to
fruits demonstrating the tastes of ROLIPOLI bars: orange, strawberry, raspberry, cranberry,
black currant, cherry.
MEDIA
As most of ROLIPOLI consumers and main target group loves sport and an active way of
life, the company supports sports events in Russia such as triathlon, swimming, yoga and
dances. ROLIPOLI partners with Titan Thriatlon, SwimRocket, Bounce Dance, Veter, World
Running Federation and many others. The brand raises the customer's awareness using
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their resources of partners to get widely known.

ROLIPOLI entered the TOP 10 of the best brands of Russia with a revenue estimate of 5.9 million rubles in 2019
Photo Credit by ROLIPOLI

The brand actively cooperates with influencers who are experts in nutrition and sport,
vegans, mothers and often supplies them with gifts and free presents.
CONCLUSION
ROLIPOLI creates an alternative for people who love healthy snacks and aim to keep their
health, weight and mood in perfect condition with healthy food. People, who say no to
refined sugars, preservatives, additives, flavorings. ROLIPOLI believes that the popular
trend of healthy food and snacks will continue to gin importance. After trying ROLIPOLI
bars they become not only a spontaneous choice but a conscious choice in daily life.
ADDITIONAL MATERIALS
You can download all product images by the link
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ROLIPOLI supports different local sports events such as triathlon, swimming, yoga and dances
Photo Credit by ROLIPOLI

You can download the presentation by the link
You can download the price list for distributors by the link
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ROLIPOLI collaborates with influencers and always treats with healthy snacks
Photo Credit by ROLIPOLI

You can download the Declaration of Conformity for ROLIPOLI Bars by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM MEMBERS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and answers from
ROLIPOLI by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

BIOLOGY OF TASTE LLC

Contact person:

Artem Kotenko

E-mail:

hi@rolipoli.ru

Website:

rolipoli.ru

Phone:

+ 8 963 685-14-17

Patent status:

-

On market since:

2018

Regions:

Russia

Industries:

Food

Source links:

ROLI POLI Official page

Files:

PARTNERSHIP PRESENTATION ROLIPOLI
ENG
Declaration of Conformity for ROLIPOLI Bars
RU
ROLIPOLI price list for distributors

Direct link:

click here
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WHOLESOME DELICIOUS DIETRY
FOOD
Velnfood Company is widely represented in the Russian Federation and
Ukraine. It creates dietary products, as well as nutrition for diabetics and
athletes in a very wide range. Currently, there are more than 120
products in the company's portfolio. The customers are people who
decide to monitor their health and nutrition, actively engage in sports, as
well as those who control blood sugar. It is important for Velnfood
Company that a person who has chosen a new lifestyle for himself does
not feel discomfort when changing a diet. Regardless of the reasons, the
company wants to maintain the familiar taste of products and variety in
the diet. All products that it produces are high-quality, healthy, have a
low glycemic index, and a natural composition.
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FIT&SWEET for those who decided to monitor their health and nutrition without compromising on taste
Photo Credit by Velnfood Company

BRAND STORY
This is an interesting story. The company Velnfood is the first company in Russia to start
creating dietary confectionery products. The company was founded by two brothers, in
August 2014 in Moscow, two months before the start of the great economic crisis in the
Russian Federation. They not only managed to survive but even make a profit in the first
calendar year. That is why the founders are inclined to believe that difficult times have
tempered them, added determination and once again determination, and now they are
moving forward no matter what.
The first six months they worked without a brand, did not even have a logo. The
founders owe the original name to their mother, it was she who came up with the brand
“FITANDSWEET”. Under it, the company now produces confectionery in Russia. And in
August 2019, it was decided to open its own production in Ukraine, Kiev. Nowadays,
products under the Veln brand are successfully manufactured there. The history of the
company continues, so this is an unfinished chapter.

345

2023.01.08 | Best-Aging Report

A rich assortment of marshmallows, jams and marmalade is suitable for all low-carb diets
Photo Credit by Velnfood Company

THE IDEA
Everything is simple here. One of the founders of the company, co-owner and CEO, is a
personal trainer with 15 years of experience. For many years he worked in clinics of
aesthetic medicine and weight loss. For several years he worked as a masseur. He didn’t
even have to come up with the first product, but he knew what it was supposed to be. It
was necessary to figure out how to make it.
THE PRODUCTS
At the moment, the company owns a fairly large range of products such as briefly
perishable and perishable products. The long-perishable products include the following
assortment of meringues, waffles, jams, marmalade, candy, muesli, cookies, gingerbread
cookies, crackers, marshmallows. Each of them has three or more varieties of flavors with a
shelf life of 60, 90, 180, 360 days. The perishable product category includes the following
assortment of cheese, curds, sauces, puddings, rolls, cake, pies, muffins bread with a shelf
life of 3 to 7 days.
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Dietary artworks amaze with their natural flavores of banana & strawberries, vanilla & raspberry and lime
Photo Credit by Velnfood Company

There 4 best sellers in the confectionery category with long shelf life:
Banana&strawberry-flavored Marshmallow;
Vanilla&raspberry-flavored Marshmallows;
Lime-flavored Marshmallows;
Fruit Chewing Marmalade.
These products do not contain sugar and are made on the basis of oligofructose (from
chicory), therefore they have only poorly digestible carbohydrates and fiber, and also do
not contain fats. They have a preriotic effect. Suitable for all low-carb diets and have a
great taste.
BRANDING & DESIGN
"Fitandsweet" is the brand name that reflects the concept for confectionery products but
that have benefits regarding health and fitness. Under the brand name “VELN” the
company produces unsweetened products. The packaging design is created to maximize
the content. Thus the product packaging looks great on the shelves, relative to
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competitors.

Minimalism in packaging is created to maximize the content
Photo Credit by Velnfood Company

MARKETING& SALES
Now about the business. The company's customers are primarily partner stores. It
cooperates with a large number of stores in many cities in the Russian Federation and
Ukraine. The partners are chain stores, sports nutrition stores, fitness bars in sports clubs,
diabetic stores, as well as specialized stores selling diet food. The company ensures that
deliveries are made on time, clearly and without errors every day.
MEDIA&AWARDS
In 2017, Fitandsweet in Russia became the winner of the Healthy Nutrition Award in the
category “The Best Company - a Producer of Healthy Nutrition Products”. However, the
biggest reward for the company remains good customer reviews.
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Velnfood became a Producer of Healthy Nutrition Products of the Year
Photo Credit by Velnfood Company

349

2023.01.08 | Best-Aging Report
Company name:

Velnfood Company

Contact person:

Andrey Tretiakov

E-mail:

fitsweet@inbox.ru

Website:

fitandsweet.ru

Phone:

+8-926-868-86-80

Patent status:

-

On market since:

2014

Regions:

Russia, Ukraine

Industries:

Food

Direct link:

click here
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HEALTHY & GOURMET CORTESE RAW
DESSERTS
Vito Cortese is a Raw Pastry Chef and the Founder of Cortese Brand.
Being a chef passionate about wellbeing and innovation, for many years
Vito has been researching nutrition with regards to health. He
established himself as Raw Food Chef Artist that always finds perfect
recipes with a balance of beauty, health and flavour. Vito has created
and has been developing his brand since 2009. He creates the best in
the world raw vegan pastry, ice-cream and chocolate desserts that
obtained many important awards in the sector of F&B business. All
products are made in Casa Cortese pastry lab close to Florence. Italian
raw master chef became the one-of-a-kind manufacturer of richly
textured raw healthy chocolate desserts and raw vegan gelato. Taste is
important as much as health. The Vito mission is to provide customers
with the finest raw chocolate, gelato and pastry, using only the highest
quality ingredients. Each Vito’s recipe is designed to enhance health
and joy.
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Vito Cortese is a Raw Pastry Chef and the Founder of Cortese Brand
Photo Credit by Vito Cortese

THE FOUNDER
Vito Cortese, the inventor of raw chocolate desserts is one of the most famous pastry
chefs of Italy. His passion for cooking and good food helped him to open his first restaurant
business at the age of 21. Since 2007 he became interested in nutrition from a health point
of view, that brought him to the natural cuisine. This is when Vito realized that what we eat
affects our well-being. From there, he began to discover and study various natural
products, from macrobiotic to ayurveda and finally raw food.
In 2009 he has discovered the raw food, remaining so fascinated that it became his
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greatest passion. He began to study and to do research, encoding an original method to
make the raw food in a more professional way. He fell in love with the raw food cuisine and
since then he has been studying and experimenting on new recipes that combine taste
with health, a sine qua non.

Raw Pastry Chef creates the best in the world raw vegan pastry, ice-cream and chocolate desserts that obtain
many important awards
Photo Credit by Vito Cortese

Vito began attending the best raw food schools in the world until he realized that raw
pastry is a universe that remains to be invented. In 2010 he organised the first cooking
class, where he taught the tricks of this mysterious art and created the brand Naked & Raw,
raw food cooking school. Success was immediate. He held over 15 courses around Italy in
the next six months. At this point he decided to go to the USA, to perfect himself at the
renowned Culinary Academy of Matthew Kenney, the number one school in the world of
gourmet raw food. He studied at the Academy for two months and deepened the best of
this cuisine techniques.
When Vito came back to Italy he continued to research and develop, increasingly applying
what has been his intuition. He applied the raw food approach to the extraordinary Italian
gastronomic culture that still remains the most fascinating. In April 2014, along with his
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business partner, he opened Grezzo Raw Chocolate, a completely organic raw pastry,
gelato and chocolate shop, the first in the world offering such a wide and complete range
of products. The name "grezzo" {adj. m} in Italian means "raw".

Process of preparing Corese healthy desserts in Casa Cortese pastry lab
Photo Credit by Vito Cortese

Next, the raw gelato required 2 years of testing in order to create the “perfect” recipe,
which then became one of the top 20 in Italy at the Gelato World Tour in Carpigiani.
Already in 2017, Vito has established his own brand CORTESE that produces raw vegan
gelato, raw chocolate desserts, and gourmet spoon creams (chocolate spreads).
The company never uses refined sugar, gluten, soy, dairy, GMOs, or chemical ingredients.
Only the highest quality organic ingredients such as cocoa, coconut sugar, avocado oil,
nuts and berries. Vito doesn’t stop and transfers his experience and passion for creating
exquisite desserts, which Vito can't wait to let the whole world to taste.
AN INNOVATIVE PROJECT IN AN ANCIENT PLACE
In the enchanting setting of the hills of Fiesole, a few minutes from Florence, in a structure
born in 1200, a new project by Vito Cortese comes to life. A space dedicated to teaching
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and exchanging culinary notions, a pastry laboratory of creativity and sharing. Casa
Cortese is the new starting point for healthy and gourmet cooking and pastry. Here the
Chef produces his new unique healthy recipes of unique raw food.

Casa Cortese pastry laboratory is dedicated to teaching and exchanging culinary notions of raw cuisine
Photo Credit by Vito Cortese

THE PRODUCTS
CORTESE RAW GELATO
Gelato Cortese is the first authentic absolutely unique raw vegan Gelato in the world
scene. It is the result of the total revolution of the classic ice cream sector, aiming to create
an unforgettable experience of taste and comfort in the total respect of health.
Experiments started in 2014 and it took two full years of tests and research to come up
with the recipe of the perfect Raw Gelato. In 2017, during the “Gelato World Tour”, Gelato
Cortese, the only raw vegan ice cream to compete, lands in the top twenty in Italy.
WHY IS IT SPECIAL?
Gelato Cortese is the first ice cream free from milk, sugar, cream, soy, rice, starches,
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emulsifiers, so-called “natural” thickeners, eggs and chemicals of sorts. Its uniqueness lies
in the fact that it starts with only 3 plant-based ingredients used in their most natural form,
that is to say raw (not cooked, not pasteurized).

Gelato Cortese is the only raw vegan ice cream that entered the Top 20 desserts in Italy
Photo Credit by Vito Cortese

HANDMADE PLANT MILK
The base, the completely handmade starting formula for each flavour, is prepared using
homemade plant-based milk. The almond milk, for instance, is prepared in the laboratory
using just almonds and water. The process consists of very simple steps: soaking, blending
and filtering of the almonds. The milk so obtained is not pasteurized, but instead, is used
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within 24 hours to create the ice cream. Cashews and coconut are then added for
creaminess, while coconut sugar is added for sweetness.
CASHEWS AND COCONUT SUGAR
Cashews are tropical nuts containing healthy fats, 35% protein, and no cholesterol.
Coconut sugar is the only sweetener used. Having a very low glycemic index (just 35) this
whole coconut sugar is an excellent healthy alternative to the common white sugar.
Coconut sugar is very high in vitamins, among which B2, B3, B6, and is a great natural
source of minerals like magnesium, potassium, iron and zinc. It gives us energy without
increasing the glycemic level in our blood.
Soon a line of 5 pure flavors of Cortese Gelato will be available for distribution.

Crema al Cucchiaio in Italian means "Spoon Creams", a chocolate spreads that are eaten with a spoon
Photo Credit by Vito Cortese

CORTESE GOURMET CHOCOLATE SPOON CREAMS
In 2018, Vito started to experiment focusing on a real line that doesn't stop at the classics
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chocolate spreads like hazelnut and cacao, but also on new combinations such as white
chocolate and raspberries, almonds and orange chocolate and many others. Crema al
Cucchiaio unique chocolate paste reminds classic Nutella but absolutely healthy with no
sugar or harmful substances.
Currently, there are 3 unique tastes:
“Sublime” is the “classic”, the best mix of the Italian hazelnuts with raw cacao, an
unforgettable taste experience that starts from the smell, goes to the palate and ends
with a feeling of happiness.
“Joy” created for Christmas, this chocolate is a mix of raw Sicilian almond, raw cacao,
fresh orange zest and cinnamon. This unique flavor is seducing more and more palates
around Italy.
“Perfect” the first chocolate spread made with avocado oil and almost 60% of Italian
hazelnuts and raw cocoa, without any sweetener added.
The only sweetener used in the first 2 is pure coconut sugar, with a glycemic index of 35
and the percentage doesn’t go over 15%.

There are currently 3 unforgettable unique tastes of healthy chocolate creams Crema al Cucchiaio
Photo Credit by Vito Cortese
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All creams are characterized by:
Ingredients of Exclusively Plant Origin;
Low Glycemic Index;
Rich in Nutrients;
Raw cacao;
Vegan;
Best organic ingredients;
Gluten contamination free;
Lactose contamination free.
It is planned to expand the tastes to 10. Creams can be stored at room temperature and
have a shelf life of 18 months. The RRP for raw creams in Europe varies €12,50 - €13,50.

MARKETING & SALES
Vito Cortese continues to surprise the foodies and chocoholics with the best tastes from
the best ingredients that are vegan-friendly. The company continuously makes different
sales, master classes and holiday events. Every Easter Vito creates the best new recipes
for Easter Raw Chocolate Eggs. There are five main variations of them. In addition to the
classic dark raw chocolate, there are new white chocolate eggs with pistachio, raspberry
and hazelnut grain. The eggs are available in limited edition.
All flavors of Easter Raw Eggs:
WHITE AND HAZELNUT: white chocolate, hazelnut and hazelnut grain: basically a white
Gianduia, the delicious combination of chocolate and hazelnut, without the bitter notes
of cocoa. RRP for 500g is €49;
WHITE AND PISTACCHIO: shell with incredible meltness, entirely of raw white
chocolate. The crunch of pistachios, with a slightly salty note, gives an intense taste
adventure without comparison. RRP for 500g is €54;
WHITE AND RASPBERRY: The sour notes of dehydrated raspberry that contrast the
sweetness of white chocolate... you'll fall in love with it. RRP for 500 g is €53;
FUNDENT DARK: for true lovers of the unmistakable aroma of raw cocoa, here in all its
irresistible intensity. RRP for 500g is €46;
GIANDUIOVO: the delicious taste of Gianduiotto with the crunch of the Easter egg, a
truly unique experience. RRP for 500g is €48.
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Each egg weighs 500 grams and is prepared personally by Vito at Casa Cortese. Easter
Raw Egg is gluten-free, lactose-free, animal derivatives, with no refined sugars. Ideal
therefore for those who want to stay fit, for intolerant or for those who follow particular
diets. Everything is made, wrapped and packaged by hand with respect for the
environment. It is the intention of Vito to create products which reflect all that is righteous
and to provide a service to the world that speaks a message.
CORTESE RAW CHOCOLATE&NUT BARS

Raw Pastry Chef prepares hand-made healthy Cortese Easter Eggs
Photo Credit by Vito Cortese

Since the incredible feedback received for the Chocolate Easter eggs, Vito decided to use
the same new chocolate recipes to make a line of chocolate bars. From September 2020
the chef will launch a line of the 5 different raw chocolate flavor: Ginaduia, Dark, White and
pistachio, White and hazelnut, with and raspberries. Every bar will be 50 grams with RRP
from €4,90 to €5,90.

CONCLUSION
By creating healthy desserts, Vito Cortese is dreaming of a healthy world, where the
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realization that food can contribute to human well-being is becoming more common, and
where industrially poorly processed food is soon becoming just an old memory. Vito focus
is the distribution of products, from the chocolate spreads to the bars, from gelato to
chocolate creams and more. He wishes to create a real and great range of healthy and
gourmet products. His recipes for healthy raw food are already in place and ready to
conquer the global culinary industry.

Cortese Gourmet Spoon Cream is a one-of-a-kind creation by the King of Raw Chocolate
Photo Credit by Vito Cortese
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Company name:

Vito Cortese

Contact person:

Vito Cortese

E-mail:

info@vitocortese.com

Website:

vitocortese.com

Phone:

-

Patent status:

-
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Regions:
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Industries:

Food

Source links:

Vito Cortese Official Webpage
Vito Cortese Official Instagram Page
Vito Cortese Official Facebook Page

Direct link:
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SECRET DOSSIER ON VELNFOOD
COMPANY WHOLESOME DELICIOUS
DIETRY FOOD
Velnfood Company is widely represented in the Russian Federation and
Ukraine. It creates dietary products, as well as nutrition for diabetics and
athletes in a very wide range. Currently, there are more than 120
products in the company's portfolio. The customers are people who
decide to monitor their health and nutrition, actively engage in sports, as
well as those who control blood sugar. It is important for Velnfood
Company that a person who has chosen a new lifestyle for himself does
not feel discomfort when changing a diet. Regardless of the reasons, the
company wants to maintain the familiar taste of products and variety in
the diet. All products that it produces are high-quality, healthy, have a
low glycemic index, and a natural composition.
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FIT&SWEET for those who decided to monitor their health and nutrition without compromising on taste
Photo Credit by Velnfood Company

BRAND STORY
This is an interesting story. The company Velnfood is the first company in Russia to start
creating dietary confectionery products. The company was founded by two brothers, in
August 2014 in Moscow, two months before the start of the great economic crisis in the
Russian Federation. They not only managed to survive but even make a profit in the first
calendar year. That is why the founders are inclined to believe that difficult times have
tempered them, added determination and once again determination, and now they are
moving forward no matter what.
The first six months they worked without a brand, did not even have a logo. The
founders owe the original name to their mother, it was she who came up with the brand
“FITANDSWEET”. Under it, the company now produces confectionery in Russia. And in
August 2019, it was decided to open its own production in Ukraine, Kiev. Nowadays,
products under the Veln brand are successfully manufactured there. The history of the
company continues, so this is an unfinished chapter.
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A rich assortment of marshmallows, jams and marmalade is suitable for all low-carb diets
Photo Credit by Velnfood Company

THE IDEA
Everything is simple here. One of the founders of the company, co-owner and CEO, is a
personal trainer with 15 years of experience. For many years he worked in clinics of
aesthetic medicine and weight loss. For several years he worked as a masseur. He didn’t
even have to come up with the first product, but he knew what it was supposed to be. It
was necessary to figure out how to make it.
THE PRODUCTS
At the moment, the company owns a fairly large range of products such as briefly
perishable and perishable products. The long-perishable products include the following
assortment of meringues, waffles, jams, marmalade, candy, muesli, cookies, gingerbread
cookies, crackers, marshmallows. Each of them has three or more varieties of flavors with a
shelf life of 60, 90, 180, 360 days. The perishable product category includes the following
assortment of cheese, curds, sauces, puddings, rolls, cake, pies, muffins bread with a shelf
life of 3 to 7 days.
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Dietary artworks amaze with their natural flavores of banana & strawberries, vanilla & raspberry and lime
Photo Credit by Velnfood Company

There 4 best sellers in the confectionery category with long shelf life:
Banana&strawberry-flavored Marshmallow;
Vanilla&raspberry-flavored Marshmallows;
Lime-flavored Marshmallows;
Fruit Chewing Marmalade.
These products do not contain sugar and are made on the basis of oligofructose (from
chicory), therefore they have only poorly digestible carbohydrates and fiber, and also do
not contain fats. They have a preriotic effect. Suitable for all low-carb diets and have a
great taste.
Some Fitandsweet products Recommended Retail Price without VAT (EUR):
sweethearts fruit chewing marmalade - 2,72;
marshmallows banana&strawberry - 2,08;
marshmallows vanilla&raspberries - 2,08;
marshmallows lime - 2,08.
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These prices can be adjusted in accordance with the needs of each individual market after
in-depth analysis.

Minimalism in packaging is created to maximize the content
Photo Credit by Velnfood Company

BRANDING & DESIGN
"Fitandsweet" is the brand name that reflects the concept for confectionery products but
that have benefits regarding health and fitness. Under the brand name “VELN” the
company produces unsweetened products. The packaging design is created to maximize
the content. Thus the product packaging looks great on the shelves, relative to
competitors.
MARKETING& SALES
Now about the business. The company's customers are primarily partner stores. It
cooperates with a large number of stores in many cities in the Russian Federation and
Ukraine. The partners are chain stores, sports nutrition stores, fitness bars in sports clubs,
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diabetic stores, as well as specialized stores selling diet food. The company ensures that
deliveries are made on time, clearly and without errors every day.

Velnfood became a Producer of Healthy Nutrition Products of the Year
Photo Credit by Velnfood Company

MEDIA&AWARDS
In 2017, Fitandsweet in Russia became the winner of the Healthy Nutrition Award in the
category “The Best Company - a Producer of Healthy Nutrition Products”. However, the
biggest reward for the company remains good customer reviews.
ADDITIONAL MATERIALS
You can download the images of all assortment by the link
You can download the price list by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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QUESTIONS FROM MEMBERS
Since members often have a lot of additional questions to the brand, we found a solution
in the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and VELN answers by
the link. Maybe among them, you will find the answer to your question. Feel free
to leave your comments and ask questions by the link. Please do not share this file since it
is for internal use only.
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Company name:

Velnfood Company

Contact person:

Andrey Tretiakov

E-mail:

fitsweet@inbox.ru

Website:

fitandsweet.ru

Phone:

+8-926-868-86-80

Patent status:

-

On market since:

2014

Regions:

Russia, Ukraine

Industries:

Food

Source links:

FitandSweet webpage

Files:

Price List FitandSweet 2020

Direct link:

click here
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A PREMIUM HOME-STYLE ICE CREAM
The line has started with an Italian recipe for home-made ice cream. The
company Corte Diletto leads this extravaganza of taste. Together with
two brands of premium ice cream Arcobaleno and Coppa della Maga,
the company is also a producer of non-frozen healthy truffles with
unique flavours under the brand name Nouri that comes from 'nourish’
and alludes to the concept of filling your body with the best nutritional
food. Health and indulgence are the two core values of the brand. There
is a large portfolio of ice cream flavours like the classic Vanilla,
Chocolate and Pistachio, Cherry, Coconut etc. but also some really
unique flavours like Grapefruit & Bergamot, Yogurt & Rose petals or the
Sesame & Honey. Corte Diletto makes sure to use only high-quality and
healthiest products, that's why all Coppa della Maga line is 100% natural,
do not contain artificial ingredients, colourings, hydrogenated fats,
sugar, gluten, GMO, soy or eggs.
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Arcobaleno Premium Gelato
The brand was inspired by the top gelato made in Italy, prepared from the highest quality
ingredients, created to deliver maximum indulgence. Because of its large portfolio of over
30 flavours, its was named Arcobaleno meaning in Italian ‘rainbow’. The multitude of
colours and flavours reminds indeed of the endless colour palette of this natural
phenomenon and the joy it brings to kids and adults alike.

Photo credit: Corte Diletto

After its tremendous success in the professional channels (i.e. hotels, restaurants and
cafeterias), in 2019 Arcobaleno has launched its top sellers in retail packs of 500 ml, as
well as 3 flavours of ice cream cakes.
THE STORY
The company has been specializing in manufacturing high-quality ice cream with top
ingredients from around the world like pistachio from Sicily, cocoa from Peru, Alphonso
mango and milk from local Bulgarian farms.
Conceived to deliver maximum pleasure, the brand has partnered with top restaurants,
hotels and gelaterias and is now also available in the retail channel. It is actually crucial to
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taste this ice cream, as words cannot do justice to its superb taste!

Photo credit: Corte Diletto

PRODUCTS & PRICES
Arcobaleno's premium ice creams, sorbets and ice cream cakes are:
With milk and butter;
No gydroganated fats;
No preservatives;
No artificial colourings;
Suitable for vegetarians and vegans (sorbets).
Recommended Retail Prices (without VAT) and the brand’s portfolio are:
Stracciatella (Cream & Chocolate) 500 ml - 3.13 EUR;
Double Chocolate 500 ml - 3.13 EUR;
Toffee Cookies 500 ml - 3.13 EUR;
Raspberry Sorbet (lactose-free) 500 ml - 3.55 EUR;
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French Vanilla Ice Cream Cake with Figs Ice Cream Cakes 4 x 125gr - 5.90 EUR;
Belgian Chocolate Ice Cream Cake with Roasted Hazelnuts 4 x 125gr - 5.90 EUR;
Limoncella Ice Cream Cake 4 x 125gr - 5.90 EUR.

Photo credit: Corte Diletto

The shelf life of sorbet and cakes is 12 months. The shelf life of ice cream is 18
months. Delivery terms: ex works Sofia, Bulgaria.
Furthermore, all of the below flavours, as well as bespoke ones, are available as per the
client’s request in any tub size:
Cream - Fior di latte;
Chocolate;
Strawberry;
Bourbon vanilla;
Tiramisu;
Double chocolate;
Mango & Passion Fruit;
Amarena Cherry;
Yoghurt;
Mint stracciatella;
Crispy caramel;
Stracciatella;
Hazelnut;
Raspberry Sorbet;
Monster Cookies (Bubble gum);
Chocolate fondant;
Winter cookies;
Ricotta;
Coffee;
Black Sesame;
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Miso;
Sicilian Pistachio;
Mango Sorbet;
Matcha Green Tea;
Gianduja;
Peru Dark Chocolate (72%).
BRANDING & DESIGN
The beautiful bright tubs of Arcobaleno stand out on the shelf with its artistic and
distinctive design.

Photo credit: Corte Diletto

MARKETING & SALES
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The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-store promotions,
advertising or BTL activities, as well as social media support. Please visit Arcobaleno
Instagram Page.

Coppa della Maga Premium and Healthy Ice cream
Coppa della Maga is a healthy and award-winning ice cream, offered in 2 ranges: milkbased and vegan (with coconut milk). The concept behind Coppa della Maga is to unify
health & pleasure. The ice cream has a soft, light and buttery texture while having no
sugar, gluten or artificial ingredients.

Coppa della Maga product range
Photo credit: Corte Diletto

All Coppa della Maga products are:
100% natural - no artificial ingredients, colouring or hydrogenated fats;
No sugar added;
Gluten-free;
Free from GMO, soy or eggs.
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THE STORY
When thinking about good ice cream, our minds immediately went to Italy and the
memories of enjoying authentic gelato. With this in mind, when creating Coppa della Maga
the founder started with an Italian recipe for homemade ice cream. A traditional recipe
used long before the invention of ice cream machines. For the production of the
homemade alike ice cream, the manufacturer set about whisking the fresh milk, cream and
butter (the longer, the better) and added in fruit, nuts, cocoa and sometimes citrus oils or
other fragrant ingredients.

Cinderella doesn't care about midnight while enjoying a cup of Coppa della Maga
Photo credit: Corte Diletto

Still, something in the classic recipe startled the creator and that was SUGAR. Every month,
more and more research shows that sugar is the cause of a series of health problems. The
company found it outrageous that products claiming to be healthy or high quality have
such a high content of sugar. That is why, the company decided no matter what, Coppa
della Maga ice cream will be sugar-free! Instead, it will be sweetened with natural
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sweeteners. Whilst the experts told it isn’t possible as traditionally sugar is used to help
give ice cream its smooth texture, with the memory of Italy in minds, thу company set out
to prove them wrong.
That is how this long journey began. After countless trials using traditional recipes, tasting
of huge amounts of ice cream, talking to world experts in nutrition and food
technologists, today, Corte Diletto proudly presents Coppa della Maga, a very
delicious 100% natural, gluten-free and sugar-free ice cream. The experience was so
inspiring, even though they were told it was impossible, they did it none-the-less and
ended up with magic. That is why the brand got its name as Coppa della Maga which in
Italian means “The Bowl Of the Magician”.

Coppa della Maga fairy tales are magical, fascinating stories where everything is possible
Photo credit: Corte Diletto

PRODUCTS & PRICES
Coppa della Maga has a large portfolio of flavours like the popular Classic Vanilla, Double
Chocolate and Pistachio but also some really unique flavours like Grapefruit & Bergamot,
Yogurt & Rose petals or the Sesame & Honey. Furthermore, the brand has also launched
its vegan range (lactose-free, with coconut milk instead of cow milk) and their first product
Matcha Green Tea flavour that became the brand’s third Innovation distinction together
with Coconut & Strawberry Sorbet and Chocolate and Goji Berries. The products are
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available in tubs in 500ml (family pack) and 125ml (individual portions). Coppa Della Maga
main flavours are:
Classic Vanilla;
Double Chocolate;
Cherry & Cream;
Pistachio;
Crunchy Nougat;
Coconut Flakes;
Grapefruit & Bergamot;
Yogurt & Rose petals;
Crispy Caramel;
Strawberry;
Sesame & Honey;
Amaretto.
Recommended Retail Prices (without VAT) and the brand’s portfolio are:
COPPA DELLA MAGA (500ml) All flavours - 4.99 EUR;
COPPA DELLA MAGA (500ml) VEGAN All flavours - 5.94 EUR;
COPPA DELLA MAGA (125ml) All flavours - 2.08 EUR;
COPPA DELLA MAGA (125ml) VEGAN - 2.49 EUR.
The shelf life of all products is 24 months. Delivery terms: ex works Sofia, Bulgaria.
BRANDING & DESIGN
Coppa della Maga has a distinctive, beautiful design, that is been recognized by people,
who appreciate art, design and fine food. The brand has been selected by Rolls Royce
Enthusiasts Club as a partner brand in 2016, as well as involved
in multiple collaborations, top events like London Fashion Week, Saatchi Gallery and other
health events and art exhibitions. Having a strong relationship with the world of art and
luxury, to further develop and reinforce the top positioning of the brand, Coppa della Maga
has a series of collaborations with artists, that have developed Coppa della Maga porcelain
and sliver fine art pieces, that are in the same time functional object for enjoying the ice
cream.
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MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-store promotions,
advertising or BTL activities, as well as social media support.
MEDIA & AWARDS

The products from Coppa della Maga line have been selected by SIAL Innovation Selection in Paris
Photo credit: Corte Diletto

Recently, the company has launched the vegan line which is lactose free, with coconut milk
instead of cow milk and the first product has been selected by SIAL Innovation Selection in
Paris, while the Matcha Green Tea flavour has been distinguished as one of the most
innovative products at ANUGA in Germany, which would be the brand’s third Innovation
distinction.

Nouri truffles ‘Nourish your body, indulge your soul!’
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The porcelain and sliver fine art functional pieces created in a collaboration with top artists allow enjoying Coppa
della Maga
Photo credit: Corte Diletto

Nouri is a new brand of healthy, all-natural truffles. They are vegan, sugar- and gluten-free
while tasting really indulgent (no dates or fruits taste!). The brand’s slogan 'nourish your
body, indulge your soul' pretty much sums up the company’s ethos which surrounds the
belief that we should all be able to eat delicious and indulgent foods whilst simultaneously
giving the body all the nourishment it needs. Nouri brings both health and indulgence.
THE STORY
The brand was inspired by the idea that healthy snacks should be equally as delicious as
every other snack and treat out there. The creators found that many healthy sweets taste
very similar (concentrated with dates and other dry fruits) and leave
connoisseurs searching for something more satisfying with a proper sense of indulgence.
That's why Nouri creators decided that the number one focus will be taste!
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Corte Diletto ice cream manufacturing
Photo credit: Corte Diletto

The creation of Nouri started when the team realized, that there is a gap in the market for a
truly indulgent treat made without the inclusion of any added sugars or sugar alternatives.
The Chocolate & Hazelnuts flavour is frequently compared to healthy Ferrero Rocher
which really puts a smile on creators' faces. Turmeric & Cardamom is a new addition to the
amazing Nouri world.
PRODUCTS & PRICES
There are 4 distinctive flavours, made of 4 completely different bases: a chocolate one
(Chocolate & Hazelnuts), a coconut one (Coconut & Chia), Matcha green tea (matcha and
cashew nuts) and the newest launch Turmeric & Cardamom (chickpeas base with
superfoods). Furthermore, after the successful launch of the brand, there has been
introduced a luxury gift box of 16 truffles, that is still quite unique at many markets, being a
rare option for a luxurious and healthy gift.
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Nouri healthy truffles are created to 'nourish your body, indulge your soul'
Photo credit: Corte Diletto

Recommended Retail Prices (without VAT) and the brand’s portfolio are:
Chocolate and Hazelnuts (pack of 3 in foil) - 1.22 EUR;
Matcha Green Tea (pack of 3 in a box) - EUR;
Coconut and Chia (pack of 10) - 2.42 EUR;
Turmeric and Cardamom (pack of 10) NEW - 4.78 EUR;
Matcha Green Tea (pack of 10) - 6.97 EUR;
Luxury box of 16 - 16,42 EUR;
Chocolate & Hazelnuts (box of 100) - 41.75.
BRANDING & DESIGN
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Nouti is a truly indulgent treat made without the inclusion of any added sugars or sugar alternatives
Photo credit: Corte Diletto

384

Best-Aging Report | 2023.01.08

Nouri gift box of 16 truffles is a rare option for a luxurious and healthy gift
Photo credit: Corte Diletto

Nouri brings together 2 worlds: the one of healthy eating and the other of luxurious treats.
The word ‘nouri’ coming from ‘nourish’ alludes to the concept of filling your body with the
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best nutritional food, while the luxurious package is a sign of the high positioning of the
brand.

Nouri Coconut and Chia
Photo credit: Corte Diletto

MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-store promotions,
advertising or BTL activities, as well as social media support.
MEDIA & AWARDS
Only a few months after its launch, the market response for Nouri was overwhelming. The
brand has quickly expanded internationally, has been awarded the prestigious SIAL
Innovation Selection 2018 in Paris and can be found in the minibars of some of the top
hotels in the world, alongside other popular treats.
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In Press
Photo credit: Corte Diletto

Any tea ceremony becomes a celebration with Nouri healthy truffles
Photo credit: Corte Diletto
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Company name:

Corte Diletto Ltd.

Contact person:

Kalina Halatcheva

E-mail:

info@cortediletto.co.uk

Website:

cortediletto.com

Phone:

+44 75 02 616 998

Patent status:

patented

On market since:

2013

Regions:

Bulgaria, Italy, United Kingdom

Industries:

Food

Source links:

Coppa Della Maga Official
Coppa Della Maga Official Instagram
Coppa Della Maga Official Facebook
Affect Media - Created Media Campaign Coppa della
Maga
Nouri Official
Nouri Instagram
Arcobaleno Official
Arcobaleno Instagram
Matcha Green Tea the most innovative product at ANUGA
pic

Direct link:
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SECRET DOSSIER ON CASA KAKAU
CRAFT BEAN-TO-BAR CHOCOLATE
Casa Kakau is a family-owned, craft bean-to-bar chocolate maker that
can offer a larger portfolio of Vegan, Gluten-Free, Sugar-Free, Lecithin
Free, Palm Oil Free, Single Origin and Organic products. Casa
Kakau uses only natural ingredients, such as raw cocoa beans, nuts and
dried fruits to live up to its slogan – Natural & Pure. This strict dedication
to quality and superb taste allowed the company to become the first and
only Bulgarian bean-to-bar manufacturer that is internationally
recognized, with numerous awards from food and chocolate contests in
The UK, Denmark, The Netherlands, Hungary and Bulgaria. All Casa
Kakau products are made from cocoa beans, which are directly
imported from selected farms in South America. Thus, Casa Kakau can
offer fresh and excellent tasting chocolates, while at the same time
improves the quality of life of the farmers who raise the cocoa.
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THE STORY
The story of Casa Kakau began in 2016 when a young family was facing a great dilemma.
They had a small boy who was highly allergic to milk and dairy products. His allergy was so
severe that even traces of casein could have caused him to suffocate. At this time there
were very few brands that could offer 100% guaranteed vegan chocolate. The young
couple decided not to give up, but to mobilize instead and put together all their knowledge
and experience to create a true 100% pure, Vegan chocolate with the minimum number of
ingredients.
After months of research, selection and procurement they created their “Original 70%”
chocolate, which with only two ingredients, was of exceptional taste and quality. The
original family recipe was milk and animal products free, without lecithin, gluten, additives,
preserves, stabilizers or other substances that might compromise people with similar
allergies.

The Founders of Casa Kakau
Photo Credit by Casa Kakau

Casa Kakau was born out of the need to help a child feel normal and able to enjoy one of
the great desserts and superfood nature has provided us. Today it is much more than this.
The brand incorporates the core values of the founding couple. “Casa” stands for being a
true family-owned business and justifies that all products are made with care and
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dedication as if they are made at home for your children. “Kakau” is simplified “Ka’kau”,
which is the ancient name that Mayans gave to the cocoa fruit. This is to underline the
origin of the cocoa the company uses and more important the old, traditional way it
produces the chocolate today.

Kasa Kakau uses the old traditional granite stones throughout the entire bean-to-bar process which results in the
refinement taste
Photo Credit by Casa Kakau

Casa Kakau is one of the few chocolate makers in Europe that still used granite stones
throughout the entire proses of grinding and couching the chocolate. The advantages of
this technology is the refinement of the taste and the lack of residual metal deposits that
contemporary steel ball mills leave in the cocoa mass after long exposure. Thus, “Natural &
Pure” is the philosophy the company follows even with its machinery and technology.
PRODUCTS
All products of Casa Kakau are made with a high percentage of cocoa that the company
directly imports from small carefully selected farms in Ecuador. Casa Kakau develops all its
recipes with a minimum number of ingredients – all of which natural, and thus justifies the
healthy nature of its portfolio. The products are divided into the following main categories:
1. Craft, Bean-to-bar Chocolate:
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All Casa Kakau products from the large portfolio are Vegan, Gluten-Free, Sugar-Free, Lecithin Free, Palm Oil Free
and Single Origin. The company is Bio Certified and offers Organic products
Photo Credit by Casa Kakau

With Freeze-Dried Strawberries;
With Freeze-Dried Raspberries;
With Gourment Espresso;
With Cinnamon;
Hazelnut Gianduja;
Extra Dark 100% – Sugar-Free;
With Bulgarian Rose Water and Cardamom;
With Orange Peels;
With Cranberry;
Original Dark 70%;
Original Coconut;
With Stevia – Sugar-Free;
With Pineapple and Pink Pepper;
With Coffee Beans;
With Almonds and Sea Salt.
2. Chocolate Spreads
Craft Hazelnuts & Cocoa Beans Spread;
Sugar-Free, Craft, Cocoa Spread.
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3. Drinking Chocolate
Craft, Bean-to-bar Drinking Chocolate;
Craft, Bean-to-bar Drinking Chocolate with Orange;
Craft, Bean-to-bar Drinking Chocolate with Ginger.

Drinking chocolate has a centuries-old tradition dating back to the mystical rituals of the Mayans and Aztecs
Photo Credit by Casa Kakau

4. Cocoa Tea
Cocoa Tea with Bulgarian Rose;
Cocoa Tea – Energy Boost;
Green Tea with Cocoa Beans;
Masala Chai with Cocoa Beans.
5. Cocoa
Raw Cocoa Beans;
Natural, Non-alkalized Cocoa powder.
A full description of the product portfolio can be found on the official website.
Recently the brand has also expanded its product portfolio with natural bars that are
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vegan, gluten-free and raw without added sugar. At the moment, there are three flavours
such as Craft Chocolate, Coffee and Cocoa Beans, Orange and Cocoa Beans 27 g each.
PRICES
The Casa Kakau Net EXW /RRP (without VAT) in Europe:
Chocolate bars with inclusions: 1.50€ / 3.99€
Plain Chocolate bars: 1.45€ / 3.86€
Specialty Chocolates/Gift Chocolates: 1.60€ / 4.26€
Hazelnut Spreads: 2.40€ / 6.38€
Sugar Free Hazelnut Spread: 2.40€ / 6.38€
Cocoa Tea 100 gr.: 1.15€ / 3.06€
Drinking Chocolate: 2.60€ / 6.92€
Organic Chocolate bars: 1.50€ / 3.99€
Delivery terms: ex works Plovdiv, Bulgaria. You can download a detailed price list with all
chocolate varieties, shelf life and box set prices by the link and in Files section below.

All new drawings for packaging are sketched by hand with a pencil on a sheet of a paper
Photo Credit by Casa Kakau

BRANDING & DESIGN
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Our chocolates are unique with their design. First, all new drawings are sketched by hand
with a pencil on a sheet of a paper. The person responsible for this delicate work is a
famous Bulgarian artist, a close friend of the family. All drawings are inspired by nature and
are created individually for every new flavor.
MARKETING & SALES

Photo Credit by Casa Kakau

The chocolate and cocoa products of Casa Kakau are targeting women age 25-55; with an
active lifestyle; high education; working; living in cities. The brand reaches its prospects
with communication in social media, online and direct marketing, point of sale promotion,
sampling, and viral marketing. Casa Kakau can support international partners with
communication design, package adaptation, consulting, sampling, BTL activities, as well as
social media support.
MEDIA/AWARDS
Casa Kakau is the most awarded Bulgarian chocolate brand with international
acknowledge from blind tasting and specialized food competitions in the UK, The
Netherlands, Denmark, Hungary and Bulgaria:
30 July 2019 Casa Kakau - Silver Medal "European, Middle Eastern and African Bean-to-
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bar Competition" 2019;
12 June 2019 , Casa Kakau - Bronze Medal “Academy of Chocolate London” 2019;

Casa Kakau is the most awarded Bulgarian chocolate brand
Photo Credit by Casa Kakau

12 June 2019 , Casa Kakau - second Bronze Medal “Academy of Chocolate London” 2019;
10 November 2018, Casa Kakau - three Gold Medals “Interfood & Drink 2018”;
August 2018 Casa Kakau - Bronze Medal "European Bean-to-Bar Competition 2018";
March 2018, Casa Kakau was cited by the British newspaper - "The Independent" as one of
the world's most unique places to make chocolate. The full article you can read here.;
August 2017 Casa Kakau - Silver Medal “Eastern European Competition” 2017;
November 2017 - “Vegan Innovation Award” in Cologne, Germany;
November 2017 - Casa Kakau - Gold Medal “Interfood & Drink 2017”.
You can download awards/certificates by the link
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ADDITIONAL MATERIALS

Photo Credit by Casa Kakau

You can download all product images by the link
You can download the presentation by the link
You can download the logistical information of Soleo Ltd by the link
You can download the product range and price list by the link
You can download packages of the raw bars by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments form Syndicate members and
answers from Casa Kakau by the link. Maybe among them, you will find the answer to your
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question. Feel free to leave your comments and ask questions by the link. Please do not
share this file since it is for internal use only.
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Company name:

Soleo Bulgaria Ltd.

Contact person:

Ivan Ilchev, General Manager

E-mail:

casa.kakau@gmail.com

Website:

casakakau.com

Phone:

+359 87 867 5780

Patent status:

patented

On market since:

2016

Regions:

Bulgaria

Industries:

Food

Source links:

Casa Kakau
Website
Casa Kakau Facebook
Page
Casa Kakau
Instagram

Files:

Casa Kakau
presentation_EN
Logistic Table Soleo
Ltd.
Price List Casa Kakau DISTRIBUTORS
Casa Kakau
Awards/Cerificates
USP Casa
Kakau
Casa Kakau Presentation
PPT_EN

Direct link:

click here
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SECRET DOSSIER ON HEALTHY &
GOURMET CORTESE RAW DESSERTS
Vito Cortese is a Raw Pastry Chef and the Founder of Cortese Brand.
Being a chef passionate about wellbeing and innovation, for many years
Vito has been researching nutrition with regards to health. He
established himself as Raw Food Chef Artist that always finds perfect
recipes with a balance of beauty, health and flavour. Vito has created
and has been developing his brand since 2009. He creates the best in
the world raw vegan pastry, ice-cream and chocolate desserts that
obtained many important awards in the sector of F&B business. All
products are made in Casa Cortese pastry lab close to Florence. Italian
raw master chef became the one-of-a-kind manufacturer of richly
textured raw healthy chocolate desserts and raw vegan gelato. Taste is
important as much as health. The Vito mission is to provide customers
with the finest raw chocolate, gelato and pastry, using only the highest
quality ingredients. Each Vito’s recipe is designed to enhance health
and joy.
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Vito Cortese is a Raw Pastry Chef and the Founder of Cortese Brand
Photo Credit by Vito Cortese

THE FOUNDER
Vito Cortese, the inventor of raw chocolate desserts is one of the most famous pastry
chefs of Italy. His passion for cooking and good food helped him to open his first restaurant
business at the age of 21. Since 2007 he became interested in nutrition from a health point
of view, that brought him to the natural cuisine. This is when Vito realized that what we eat
affects our well-being. From there, he began to discover and study various natural
products, from macrobiotic to ayurveda and finally raw food.
In 2009 he has discovered the raw food, remaining so fascinated that it became his

401

2023.01.08 | Best-Aging Report
greatest passion. He began to study and to do research, encoding an original method to
make the raw food in a more professional way. He fell in love with the raw food cuisine and
since then he has been studying and experimenting on new recipes that combine taste
with health, a sine qua non.

Raw Pastry Chef creates the best in the world raw vegan pastry, ice-cream and chocolate desserts that obtain
many important awards
Photo Credit by Vito Cortese

Vito began attending the best raw food schools in the world until he realized that raw
pastry is a universe that remains to be invented. In 2010 he organised the first cooking
class, where he taught the tricks of this mysterious art and created the brand Naked & Raw,
raw food cooking school. Success was immediate. He held over 15 courses around Italy in
the next six months. At this point he decided to go to the USA, to perfect himself at the
renowned Culinary Academy of Matthew Kenney, the number one school in the world of
gourmet raw food. He studied at the Academy for two months and deepened the best of
this cuisine techniques.
When Vito came back to Italy he continued to research and develop, increasingly applying
what has been his intuition. He applied the raw food approach to the extraordinary Italian
gastronomic culture that still remains the most fascinating. In April 2014, along with his
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business partner, he opened Grezzo Raw Chocolate, a completely organic raw pastry,
gelato and chocolate shop, the first in the world offering such a wide and complete range
of products. The name "grezzo" {adj. m} in Italian means "raw".

Process of preparing Corese healthy desserts in Casa Cortese pastry lab
Photo Credit by Vito Cortese

Next, the raw gelato required 2 years of testing in order to create the “perfect” recipe,
which then became one of the top 20 in Italy at the Gelato World Tour in Carpigiani.
Already in 2017, Vito has established his own brand CORTESE that produces raw vegan
gelato, raw chocolate desserts, and gourmet spoon creams (chocolate spreads).
The company never uses refined sugar, gluten, soy, dairy, GMOs, or chemical ingredients.
Only the highest quality organic ingredients such as cocoa, coconut sugar, avocado oil,
nuts and berries. Vito doesn’t stop and transfers his experience and passion for creating
exquisite desserts, which Vito can't wait to let the whole world to taste.
AN INNOVATIVE PROJECT IN AN ANCIENT PLACE
In the enchanting setting of the hills of Fiesole, a few minutes from Florence, in a structure
born in 1200, a new project by Vito Cortese comes to life. A space dedicated to teaching
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and exchanging culinary notions, a pastry laboratory of creativity and sharing. Casa
Cortese is the new starting point for healthy and gourmet cooking and pastry. Here the
Chef produces his new unique healthy recipes of unique raw food.

Casa Cortese pastry laboratory is dedicated to teaching and exchanging culinary notions of raw cuisine
Photo Credit by Vito Cortese

THE PRODUCTS
CORTESE RAW GELATO
Gelato Cortese is the first authentic absolutely unique raw vegan Gelato in the world
scene. It is the result of the total revolution of the classic ice cream sector, aiming to create
an unforgettable experience of taste and comfort in the total respect of health.
Experiments started in 2014 and it took two full years of tests and research to come up
with the recipe of the perfect Raw Gelato. In 2017, during the “Gelato World Tour”, Gelato
Cortese, the only raw vegan ice cream to compete, lands in the top twenty in Italy.
WHY IS IT SPECIAL?
Gelato Cortese is the first ice cream free from milk, sugar, cream, soy, rice, starches,
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emulsifiers, so-called “natural” thickeners, eggs and chemicals of sorts. Its uniqueness lies
in the fact that it starts with only 3 plant-based ingredients used in their most natural form,
that is to say raw (not cooked, not pasteurized).

Gelato Cortese is the only raw vegan ice cream that entered the Top 20 desserts in Italy
Photo Credit by Vito Cortese

HANDMADE PLANT MILK
The base, the completely handmade starting formula for each flavour, is prepared using
homemade plant-based milk. The almond milk, for instance, is prepared in the laboratory
using just almonds and water. The process consists of very simple steps: soaking, blending
and filtering of the almonds. The milk so obtained is not pasteurized, but instead, is used
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within 24 hours to create the ice cream. Cashews and coconut are then added for
creaminess, while coconut sugar is added for sweetness.
CASHEWS AND COCONUT SUGAR
Cashews are tropical nuts containing healthy fats, 35% protein, and no cholesterol.
Coconut sugar is the only sweetener used. Having a very low glycemic index (just 35) this
whole coconut sugar is an excellent healthy alternative to the common white sugar.
Coconut sugar is very high in vitamins, among which B2, B3, B6, and is a great natural
source of minerals like magnesium, potassium, iron and zinc. It gives us energy without
increasing the glycemic level in our blood.
Soon a line of 5 pure flavors of Cortese Gelato will be available for distribution.

Crema al Cucchiaio in Italian means "Spoon Creams", a chocolate spreads that are eaten with a spoon
Photo Credit by Vito Cortese

CORTESE GOURMET CHOCOLATE SPOON CREAMS
In 2018, Vito started to experiment focusing on a real line that doesn't stop at the classics
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chocolate spreads like hazelnut and cacao, but also on new combinations such as white
chocolate and raspberries, almonds and orange chocolate and many others. Crema al
Cucchiaio unique chocolate paste reminds classic Nutella but absolutely healthy with no
sugar or harmful substances.
Currently, there are 3 unique tastes:
“Sublime” is the “classic”, the best mix of the Italian hazelnuts with raw cacao, an
unforgettable taste experience that starts from the smell, goes to the palate and ends
with a feeling of happiness.
“Joy” created for Christmas, this chocolate is a mix of raw Sicilian almond, raw cacao,
fresh orange zest and cinnamon. This unique flavor is seducing more and more palates
around Italy.
“Perfect” the first chocolate spread made with avocado oil and almost 60% of Italian
hazelnuts and raw cocoa, without any sweetener added.
The only sweetener used in the first 2 is pure coconut sugar, with a glycemic index of 35
and the percentage doesn’t go over 15%.

There are currently 3 unforgettable unique tastes of healthy chocolate creams Crema al Cucchiaio
Photo Credit by Vito Cortese
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All creams are characterized by:
Ingredients of Exclusively Plant Origin;
Low Glycemic Index;
Rich in Nutrients;
Raw cacao;
Vegan;
Best organic ingredients;
Gluten contamination free;
Lactose contamination free.
It is planned to expand the tastes to 10. Creams can be stored at room temperature and
have a shelf life of 18 months. The RRP for raw creams in Europe varies €12,50 - €13,50.
Crema al Cucchiaio distributor prices (Italy ex-works)/recommended retail prices (without
VAT) for Europe from left to right:
SUBLIME 180g - 6,10 €/12,00 €;
GIOIOSA 180g - 6,35 €/12,40 €;
PERFETTA 180g - 6,65 €/13,00 €.
Creams are sold by pallets. There are 300 boxes per pallet. In one box there are 6 jars,
total per pallet 1800 jars. The discount is given when buying 2-3 pallets of the same
product 21%, when buying from 4-6 pallets another 10% extra that is 31% total when buying
from 7 pallets and more the discount equals 39%. The delivery term is from 2 to 4 weeks,
shelflife 18 months.

MARKETING & SALES
Vito Cortese continues to surprise the foodies and chocoholics with the best tastes from
the best ingredients that are vegan-friendly. The company continuously makes different
sales, master classes and holiday events. Every Easter Vito creates the best new recipes
for Easter Raw Chocolate Eggs. There are five main variations of them. In addition to the
classic dark raw chocolate, there are new white chocolate eggs with pistachio, raspberry
and hazelnut grain. The eggs are available in limited edition.
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All flavors of Easter Raw Eggs:
WHITE AND HAZELNUT: white chocolate, hazelnut and hazelnut grain: basically a white
Gianduia, the delicious combination of chocolate and hazelnut, without the bitter notes
of cocoa. RRP for 500g is €49;
WHITE AND PISTACCHIO: shell with incredible meltness, entirely of raw white
chocolate. The crunch of pistachios, with a slightly salty note, gives an intense taste
adventure without comparison. RRP for 500g is €54;
WHITE AND RASPBERRY: The sour notes of dehydrated raspberry that contrast the
sweetness of white chocolate... you'll fall in love with it. RRP for 500 g is €53;
FUNDENT DARK: for true lovers of the unmistakable aroma of raw cocoa, here in all its
irresistible intensity. RRP for 500g is €46;
GIANDUIOVO: the delicious taste of Gianduiotto with the crunch of the Easter egg, a
truly unique experience. RRP for 500g is €48.

Raw Pastry Chef prepares hand-made healthy Cortese Easter Eggs
Photo Credit by Vito Cortese

Each egg weighs 500 grams and is prepared personally by Vito at Casa Cortese. Easter
Raw Egg is gluten-free, lactose-free, animal derivatives, with no refined sugars. Ideal
therefore for those who want to stay fit, for intolerant or for those who follow particular
diets. Everything is made, wrapped and packaged by hand with respect for the
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environment. It is the intention of Vito to create products which reflect all that is righteous
and to provide a service to the world that speaks a message.
CORTESE RAW CHOCOLATE&NUT BARS
Since the incredible feedback received for the Chocolate Easter eggs, Vito decided to use
the same new chocolate recipes to make a line of chocolate bars. From September 2020
the chef will launch a line of the 5 different raw chocolate flavor: Ginaduia, Dark, White and
pistachio, White and hazelnut, with and raspberries. Every bar will be 50 grams with RRP
from €4,90 to €5,90.

Cortese Gourmet Spoon Cream is a one-of-a-kind creation by the King of Raw Chocolate
Photo Credit by Vito Cortese

CONCLUSION
By creating healthy desserts, Vito Cortese is dreaming of a healthy world, where the
realization that food can contribute to human well-being is becoming more common, and
where industrially poorly processed food is soon becoming just an old memory. Vito focus
is the distribution of products, from the chocolate spreads to the bars, from gelato to
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chocolate creams and more. He wishes to create a real and great range of healthy and
gourmet products. His recipes for healthy raw food are already in place and ready to
conquer the global culinary industry.

ADDITIONAL MATERIALS
You can download Crema al Cucchiaio price list by the link
You can download the brand presentation by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments from Syndicate members and
Vito Cortese answers by the link. Maybe among them, you will find the answer to your
question. Feel free to leave your comments and ask questions by the link. Please do not
share this file since it is for internal use only.
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Company name:

Vito Cortese

Contact person:

Vito Cortese

E-mail:

info@vitocortese.com

Website:

vitocortese.com

Phone:

-

Patent status:

-

On market since:

2017

Regions:

Italy

Industries:

Food

Source links:

Vito Cortese Official Webpage
Vito Cortese Official Instagram Page
Vito Cortese Official Facebook Page

Files:

Crema al Cucchiaio Price List
PPT Cortese products

Direct link:
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SECRET DOSSIER OF CORTE DILETTO
COMPANY
The line has started with an Italian recipe for home-made ice cream. The
company Corte Diletto leads this extravaganza of taste. Together with
two brands of premium ice cream Arcobaleno and Coppa della Maga,
the company is also a producer of non-frozen healthy truffles with
unique flavours under the brand name Nouri that comes from 'nourish’
and alludes to the concept of filling your body with the best nutritional
food. Health and indulgence are the two core values of the brand. There
is a large portfolio of ice cream flavours like the classic Vanilla,
Chocolate and Pistachio, Cherry, Coconut etc. but also some really
unique flavours like Grapefruit & Bergamot, Yogurt & Rose petals or the
Sesame & Honey. Corte Diletto makes sure to use only high-quality and
healthiest products, that's why all Coppa della Maga line is 100% natural,
do not contain artificial ingredients, colourings, hydrogenated fats,
sugar, gluten, GMO, soy or eggs.
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Arcobaleno Premium Gelato
The brand was inspired by the top gelato made in Italy, prepared from the highest quality
ingredients, created to deliver maximum indulgence. Because of its large portfolio of over
30 flavours, its was named Arcobaleno meaning in Italian ‘rainbow’. The multitude of
colours and flavours reminds indeed of the endless colour palette of this natural
phenomenon and the joy it brings to kids and adults alike.

Photo credit: Corte Diletto

After its tremendous success in the professional channels (i.e. hotels, restaurants and
cafeterias), in 2019 Arcobaleno has launched its top sellers in retail packs of 500 ml, as
well as 3 flavours of ice cream cakes.
THE STORY
The company has been specializing in manufacturing high-quality ice cream with top
ingredients from around the world like pistachio from Sicily, cocoa from Peru, Alphonso
mango and milk from local Bulgarian farms.
Conceived to deliver maximum pleasure, the brand has partnered with top restaurants,
hotels and gelaterias and is now also available in the retail channel. It is actually crucial to
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taste this ice cream, as words cannot do justice to its superb taste!

Photo credit: Corte Diletto

PRODUCTS & PRICES
Arcobaleno's premium ice creams, sorbets and ice cream cakes are:
With milk and butter;
No gydroganated fats;
No preservatives;
No artificial colourings;
Suitable for vegetarians and vegans (sorbets).
Arcobaleno prices ex-works Sofia (Bulgaria)/ recommended retail prices (without VAT) in
Europe 2019 from left to right:
Stracciatella (Cream & Chocolate) 500 ml - €1.13/ €3.13;
Double Chocolate 500 ml - €1.13 EUR/ €3.13;
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Toffee Cookies 500 ml - €1.13 EUR/ €3.13;
Raspberry Sorbet (lactose-free) 500 ml - €1.28/ €3.55;
French Vanilla Ice Cream Cake with Figs (4 x 125gr) - €2.50/ €5.90;
Belgian Chocolate Ice Cream Cake with Roasted Hazelnuts (4 x 125gr) - €2.50/ €5.90;
Limoncella Ice Cream Cake (4 x 125gr) - €2.50/ €5.90.

Photo credit: Corte Diletto

The shelf life of sorbet and cakes is 12 months. The shelf life of ice cream is 18
months. Delivery terms: ex works Sofia, Bulgaria. You can download the Arcobaleno price
list of ice cream for HoReCa 2019 by the link and for Arcobaleno pricelist of ice cream
cakes by the link
Furthermore, all of the below flavours, as well as bespoke ones, are available as per the
client’s request in any tub size:
Cream - Fior di latte;
Chocolate;
Strawberry;
Bourbon vanilla;
Tiramisu;
Double chocolate;
Mango & Passion Fruit;
Amarena Cherry;
Yoghurt;
Mint stracciatella;
Crispy caramel;
Stracciatella;
Hazelnut;
Raspberry Sorbet;
Monster Cookies (Bubble gum);
Chocolate fondant;
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Winter cookies;
Ricotta;
Coffee;
Black Sesame;
Miso;
Sicilian Pistachio;
Mango Sorbet;
Matcha Green Tea;
Gianduja;
Peru Dark Chocolate (72%).
BRANDING & DESIGN
The beautiful bright tubs of Arcobaleno stand out on the shelf with its artistic and
distinctive design.
MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-store promotions,
advertising or BTL activities, as well as social media support. Please visit Arcobaleno
Instagram Page.

Coppa della Maga Premium and Healthy Ice cream
Coppa della Maga is a healthy and award-winning ice cream, offered in 2 ranges: milkbased and vegan (with coconut milk). The concept behind Coppa della Maga is to unify
health & pleasure. The ice cream has a soft, light and buttery texture while having no
sugar, gluten or artificial ingredients.
All Coppa della Maga products are:
100% natural - no artificial ingredients, colouring or hydrogenated fats;
No sugar added;
Gluten-free;
Free from GMO, soy or eggs.
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Arcobaleno
Photo credit: Corte Diletto
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Coppa della Maga product range
Photo credit: Corte Diletto

THE STORY
When thinking about good ice cream, our minds immediately went to Italy and the
memories of enjoying authentic gelato. With this in mind, when creating Coppa della Maga
the founder started with an Italian recipe for homemade ice cream. A traditional recipe
used long before the invention of ice cream machines. For the production of the
homemade alike ice cream, the manufacturer set about whisking the fresh milk, cream and
butter (the longer, the better) and added in fruit, nuts, cocoa and sometimes citrus oils or
other fragrant ingredients.
Still, something in the classic recipe startled the creator and that was SUGAR. Every month,
more and more research shows that sugar is the cause of a series of health problems. The
company found it outrageous that products claiming to be healthy or high quality have
such a high content of sugar. That is why, the company decided no matter what, Coppa
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della Maga ice cream will be sugar-free! Instead, it will be sweetened with natural
sweeteners. Whilst the experts told it isn’t possible as traditionally sugar is used to help
give ice cream its smooth texture, with the memory of Italy in minds, thу company set out
to prove them wrong.

Cinderella doesn't care about midnight while enjoying a cup of Coppa della Maga
Photo credit: Corte Diletto

That is how this long journey began. After countless trials using traditional recipes, tasting
of huge amounts of ice cream, talking to world experts in nutrition and food
technologists, today, Corte Diletto proudly presents Coppa della Maga, a very
delicious 100% natural, gluten-free and sugar-free ice cream. The experience was so
inspiring, even though they were told it was impossible, they did it none-the-less and
ended up with magic. That is why the brand got its name as Coppa della Maga which in
Italian means “The Bowl Of the Magician”.
PRODUCTS & PRICES
Coppa della Maga has a large portfolio of flavours like the popular Classic Vanilla, Double
Chocolate and Pistachio but also some really unique flavours like Grapefruit & Bergamot,
Yogurt & Rose petals or the Sesame & Honey. Furthermore, the brand has also launched
its vegan range (lactose-free, with coconut milk instead of cow milk) and their first product
Matcha Green Tea flavour that became the brand’s third Innovation distinction together
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with Coconut & Strawberry Sorbet and Chocolate and Goji Berries. The products are
available in tubs in 500ml (family pack) and 125ml (individual portions). Coppa Della Maga
main flavours are:

Coppa della Maga fairy tales are magical, fascinating stories where everything is possible
Photo credit: Corte Diletto

Classic Vanilla;
Double Chocolate;
Cherry & Cream;
Pistachio;
Crunchy Nougat;
Coconut Flakes;
Grapefruit & Bergamot;
Yogurt & Rose petals;
Crispy Caramel;
Strawberry;
Sesame & Honey;
Amaretto.
Coppa della Maga distributor prices/ recommended retail prices (without VAT) in Europe
2019 from left to right:
COPPA DELLA MAGA (500ml) All flavours - €2.10/ €4.99;
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COPPA DELLA MAGA (500ml) VEGAN All flavours - €2.50/ €5.94;
COPPA DELLA MAGA (125ml) All flavours - €0.87/ €2.08;
COPPA DELLA MAGA (125ml) VEGAN - €1.05/ €2.49.
The shelf life of all products is 24 months. Delivery terms: ex works Sofia, Bulgaria. You can
download Coppa della Maga price list for Europe 2019 by the link and Coppa della Maga
price list for bulk 5-litre containers 2019 by the link.

The products from Coppa della Maga line have been selected by SIAL Innovation Selection in Paris
Photo credit: Corte Diletto

BRANDING & DESIGN
Coppa della Maga has a distinctive, beautiful design, that is been recognized by people,
who appreciate art, design and fine food. The brand has been selected by Rolls Royce
Enthusiasts Club as a partner brand in 2016, as well as involved
in multiple collaborations, top events like London Fashion Week, Saatchi Gallery and other
health events and art exhibitions. Having a strong relationship with the world of art and
luxury, to further develop and reinforce the top positioning of the brand, Coppa della Maga
has a series of collaborations with artists, that have developed Coppa della Maga porcelain
and sliver fine art pieces, that are in the same time functional object for enjoying the ice
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cream.

The porcelain and sliver fine art functional pieces created in a collaboration with top artists allow enjoying Coppa
della Maga
Photo credit: Corte Diletto

MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-store promotions,
advertising or BTL activities, as well as social media support.
MEDIA & AWARDS
Recently, the company has launched the vegan line which is lactose free, with coconut milk
instead of cow milk and the first product has been selected by SIAL Innovation Selection in
Paris, while the Matcha Green Tea flavour has been distinguished as one of the most
innovative products at ANUGA in Germany, which would be the brand’s third Innovation
distinction.
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Corte Diletto ice cream manufacturing
Photo credit: Corte Diletto

More photos of the manufacturing process of ice cream you can download by the link.

Nouri truffles ‘Nourish your body, indulge your soul!’
Nouri is a new brand of healthy, all-natural truffles. They are vegan, sugar- and gluten-free
while tasting really indulgent (no dates or fruits taste!). The brand’s slogan 'nourish your
body, indulge your soul' pretty much sums up the company’s ethos which surrounds the
belief that we should all be able to eat delicious and indulgent foods whilst simultaneously
giving the body all the nourishment it needs. Nouri brings both health and indulgence.
THE STORY
The brand was inspired by the idea that healthy snacks should be equally as delicious as
every other snack and treat out there. The creators found that many healthy sweets taste
very similar (concentrated with dates and other dry fruits) and leave
connoisseurs searching for something more satisfying with a proper sense of indulgence.
That's why Nouri creators decided that the number one focus will be taste!
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Nouri healthy truffles are created to 'nourish your body, indulge your soul'
Photo credit: Corte Diletto

The creation of Nouri started when the team realized, that there is a gap in the market for a
truly indulgent treat made without the inclusion of any added sugars or sugar alternatives.
The Chocolate & Hazelnuts flavour is frequently compared to healthy Ferrero Rocher
which really puts a smile on creators' faces. Turmeric & Cardamom is a new addition to the
amazing Nouri world.
PRODUCTS & PRICES
There are 4 distinctive flavours, made of 4 completely different bases: a chocolate one
(Chocolate & Hazelnuts), a coconut one (Coconut & Chia), Matcha green tea (matcha and
cashew nuts) and the newest launch Turmeric & Cardamom (chickpeas base with
superfoods). Furthermore, after the successful launch of the brand, there has been
introduced a luxury gift box of 16 truffles, that is still quite unique at many markets, being a
rare option for a luxurious and healthy gift.
Nouri distributor prices/ recommended retail prices (without VAT) in Europe 2019 from left
to right:
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Nouti is a truly indulgent treat made without the inclusion of any added sugars or sugar alternatives
Photo credit: Corte Diletto

Chocolate and Hazelnuts (pack of 3 in foil) - €0.44/ €1.22;
Chocolate and Hazelnuts (pack of 3 in box) - €0.73/ €2.03;
Matcha Green Tea (pack of 3 in a foil) - €0.65/ €1.81;
Matcha Green Tea (pack of 3 in a box) - €0.87/ €2.42;
Coconut and Chia (pack of 10) - €1.72/ €4.78;
Turmeric and Cardamom (pack of 10) NEW - €1.72/ €4.78;
Matcha Green Tea (pack of 10) - €2.51/ €6.97;
Luxury box of 16 - €5.91/ €16,42;
Chocolate & Hazelnuts (box of 100) - €15.03/ €41.75.
Please download the Nouri Wholesale prices and logistic information for all products by
the link
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Nouri gift box of 16 truffles is a rare option for a luxurious and healthy gift
Photo credit: Corte Diletto

BRANDING & DESIGN
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Nouri Coconut and Chia
Photo credit: Corte Diletto

Nouri brings together 2 worlds: the one of healthy eating and the other of luxurious treats.
The word ‘nouri’ coming from ‘nourish’ alludes to the concept of filling your body with the
best nutritional food, while the luxurious package is a sign of the high positioning of the
brand.
MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-store promotions,
advertising or BTL activities, as well as social media support.
MEDIA & AWARDS
Only a few months after its launch, the market response for Nouri was overwhelming. The
brand has quickly expanded internationally, has been awarded the prestigious SIAL
Innovation Selection 2018 in Paris and can be found in the minibars of some of the top
hotels in the world, alongside other popular treats.
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In Press
Photo credit: Corte Diletto

You can download all the pictures by the link
You can download all the photos of manufacturing by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of an interactive feedbacks in Google Sheet not to integrate into the
text of the dossier. You can find the series of questions/comments form Syndicate
members and answers from the brand's owner by the link. Feel free
to leave your comments and ask questions Corte Diletto by the link. Please do not share
this file since it is for internal use only.
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Any tea ceremony becomes a celebration with Nouri healthy truffles
Photo credit: Corte Diletto
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Company name:

Corte Diletto Ltd.

Contact person:

Kalina Halatcheva

E-mail:

info@cortediletto.co.uk,

Website:

cortediletto.com

Phone:

+44 75 02 616 998

Patent status:

patented

On market since:

2013

Regions:

Bulgaria

Industries:

Food

Source links:

Arcobaleno Official
Arcobaleno Instagram
Matcha Green Tea the most innovative product at ANUGA
pic
Coppa Della Maga Official
Coppa Della Maga Official Instagram
Coppa Della Maga Official Facebook
Nouri Official
Nouri Instagram
Affect Media - Created Media Campaign Coppa della
Maga
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2019
Arcobaleno Brochure
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SECRET DOSSIER ON SOVA CANDIES
SOVA candies is a new niche brand founded by Olga Shiyan in 2016
and aimed at producing sweet treats from only natural fruits with
exclusive and exotic flavors. SOVA Flapjack is a new kind of sumptuous
dessert without sugar and harmful additives. All sweets are produced in
compliance with a unique technology that allows saving all the vitamins
and minerals of fresh fruits. The modern world has divided almost all
existing food products into tasty and healthy. Olga is not the first to set
the task to bring these two seemingly incompatible categories together.
Moreover, Olga managed to do it so elegantly and concisely. SOVA
candies are just fruits without extra water and no additives, processed
by know-how technology. The company has found a new unique way to
create delicious and airy sweets, the consumption of which does not
harm human health and even benefits.
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THE STORY
The first fruits in the world of sweets SOVA candies are made according to ancient
Egyptian technology. This technology of careful gifts of nature preservation came to us
from the time of the wise pharaohs and magnificent pyramids. Thus, to master and
especially adapt the secret knowledge of the past to modern realities did not work right
away. At first, there were years of trials, errors and a great desire to make the better lives
of the loved ones, most of which, the son and husband, are an incorrigible sweet tooth.
Olga was leading by a great fear that the most expensive people in the world will face
obesity, and God forbid, diabetes. This feeling encouraged Olga to do everything in her
power to prevent such an outcome.

Olga Shiyan, the founder of SOVA candies a novel niche brand that created the world's first fruit candies
Photo credit by SOVA candies

It is not an easy task to convince a person to eat healthy food and to force to eat a healthy
diet is almost impossible, even if it is about your husband and son. There must be
own strong desire, otherwise, that's not going to happen. In the beginning, Olga turned to
the classic options for healthy products, i.e. dried fruits, candied fruits, other snacks.
She tried almost every alternative with the same result - it was not tasty for her boys. And
as it turned out in a more detailed analysis, it is not very useful. It seemed that the desired
product simply does not exist in nature, it can not be bought, so can only be created.
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Olga found a solution in Flapjack, loved not only by her boys but by everyone around
her. She went deeper into those recipes, tested a lot, refined and upgraded this method.
She has studied many sources while searching for a solution. Finally, having updated the
way of making sweets, withdrawn from history, she got the desired result. The solution
combines the past and the present, the taste of sweets and the usefulness of natural fruits.
Now it is winning the hearts of new and new fans around the world.

The design of SOVA candies reminds an ancient scroll that aims to bring the spirit of antiquity pyramids and great
pharaohs to modern customer
Photo credit by SOVA candies

PRODUCT RANGE
Ukrainian lovers of SOVA candies can buy sweets made of more than 10 different fruits
including exotic such as kiwi, pineapple and even papaya.
On the international market, the candies are presented in a few the most popular flavours
but this is temporary. The company is constantly increasing its production capacity to
enable fans from across the world to enjoy all kinds of Flapjack.
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There are only organic and natural ingredients in SOVA candies
Photo credit by SOVA candies

Tastes that are currently available in the international market:
Apple Flapjack. Dehydrated apples are very rich in potassium, which has a positive effect
on the nervous system and regulates the pressure. In addition, it contains a large amount
of Calcium, Magnesium, Iron and vitamins of group C and E. Flapjacks made of apples
have a positive effect on the gastrointestinal tract improving digestion. FYI: Three candies
contain two apples.
Banana Flapjack. A dehydrated banana is even more useful than a freshly picked fruit from
a tree. It contains vitamins in abundance: B1, B2, B6, PP, Potassium, Magnesium,
Manganese and Copper. The combination of these microelements contributes to the
maintenance of the heart muscle, and the presence of serotonin improves mood in
general. FYI: One candy contains half a banana.
Apple and Cinnamon Flapjack. The composition of these sweets is 98% apple and 2%
cinnamon. Due to the apple, these sweets contain such trace elements as Potassium,
Calcium, Magnesium, Iron and vitamins of groups B, C and E, and cinnamon helps reduce
the load on the pancreas. This is the perfect option for those who want to lose weight.
Banana Flapjack with Strawberry Chips. It contains the minimum amount of proteins, fats
and carbohydrates. Sweets have slightly strawberry sour and strawberry flavor. The sweets
contain Magnesium, Potassium, Copper, Fluorine and vitamins of groups C, E, B (Package
weight 30g).
Olga and other SOVA candies specialists are constantly working on creating new tastes.
Non-classical product combinations are of particular interest. It is possible that in the near
future customers will be able to try sweets with chocolate, nuts and even Borodino bread.
Although, this is all at the level of hypotheses. No official statements were received from
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company representatives.

SOVA's flavors that are available for sale in the international market
Photo credit by SOVA candies

There is a chance to see Flapjack for people with diabetes on the shelves in the
foreseeable future. This is a special area of SOVA strategy, designed to facilitate and
improve the lives of people suffering from such a terrible disease.
PRODUCT USP

One of the many possible options of SOVA candies presentation on store shelves
Photo credit by SOVA candies

The first and main advantage of SOVA candies, in comparison with its competitors, is the
attitude to the product and the whole production process.
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First of all, the company uses only ripe and perfect fruits, which, perhaps, is not done by
any other producer in the world. This approach allows getting sooo sweet products without
adding sugar and other sweeteners while maintaining 100% natural product.
The most gentle manufacturing conditions of SOVA allow saving all healthy microelements
and vitamins contained in fruits, increasing the time required to process one
batch sometimes up to several days. Therefore, many competitors violate them, resulting
in a product that looks like Flapjack, but does not contain part of the benefits that are
stored and transmitted in full to natural SOVA candies.
One more key factor of SOVA uniqueness is a сareful control of the intensity at which the
fruit is ground. For each individual position it is different. This control allows saving in
sweets as much fiber as possible, because it is a fiber that helps assimilation, without
putting into fat all that is in candy, including fructose.
Moreover, most SOVA sweets have a one-piece composition. Eating candy means the
same as eating a fresh apple or banana, only without excess water. This allows each type
of candy to have its own unique taste and to be the carrier of own unique set of
microelements.
The main advantages of SOVA candies are the following:
monocomponent composition;
unique and careful fruits selection;
careful grounding and processing under the temperature of 40-45 С degrees;
fiber and fructose content;
less calorie compared to other sweets.
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SOVA candies products are always appropriate and timely
Photo credit by SOVA candies

There is not even a hint of harmful additives in SOVA candies, thus there is only organics
Photo credit by SOVA candies

TARGET AUDIENCE
First and foremost, fans of SOVA candies are those people who lead a dynamic lifestyle
and who are active in sports. Their nutrition is usually limited to rigid diets and there are so
few fun foods. SOVA banana-based candies may become the solution since they taste
good and satisfy hunger. They are very high in calories, yet have no sugar and with such
low weight and size irreplaceable for hiking and other sports activities.
Breastfeeding moms who can't eat almost anything can consume banana candy from the
very first days of breastfeeding. SOVA is hardly the only joy in food that they can afford.
Mothers of young children often become SOVA customers, since they try to give all to their
children. SOVA Flapjack is an excellent alternative to delicacies that is not inferior to the
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classic candies in taste and appearance and significantly superior in quality and
usefulness.
People who are overweight and are being in a constant battle with their access
pounds also choose SOVA for themselves. Pineapple and kiwi candies are just created for
them.
All other representatives of Homo sapiens, who at least, somehow treat themselves as
modern and thinking people, prefer SOVA sweets. Just imagine that you only carry a few
sweets in your pocket that easily replace a pound of banana or apples. If there is no time
for a full lunch or breakfast, no trouble, just stop for a minute, drink coffee with
SOVA candy (by the way the sugar will be also perfectly replaced) and move forward full of
strength at the same pace.
The company is constantly developing products for new categories of customers, such as
the candy line for diabetics mentioned above.
BRANDING AND DESIGN
The complete absence of preservatives and other additives brings love not only to clients
but also to various microorganisms that don't mind eating natural fruits without excess
water. The quality of packaging is very acute for the company.
In addition to the measures that have already been taken, namely high strength packages
and triple sealing, the company is constantly in the process of development and
improvement. Vacuum packaging, which hopefully will completely replace the existing one
in 2020, is currently under testing. With the help of a vacuum, candies will be stored even
more reliably and the shelf life will be increased.
Negotiations with the printing company are currently underway in order to increase the
environmental component. The main goal is to switch to packaging made of exclusively
organic materials.
The company devotes a lot of time to the aesthetic characteristics of packaging and
marketing materials. The company constantly works with printing and industrial designers,
that allows framing the products with the best solutions that meet all the world standards.
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SOVA Flapjack is not just a product, but a trend of the modern world
Photo credit by SOVA candies

PRODUCTION
The main production capacity of SOVA candies is concentrated in Ukraine. In addition to
the production, there is a constant process of optimization and improvement of the
production cycle under the guidance and control of the founder Olga Shiyan.
Such an approach allows saying that the company will be able to scale up and cope with
any volume of orders, without giving up its basic principles, namely, providing healthy and
tasty product to consumers.
As the international expansion plan, the company is aiming to open mini production
facilities in countries where exotic fruits are grown. So soon SOVA Flapjack with durian,
cherimoya and other overseas oddities will appear on store shelves.
SALES AND POTENTIAL MARKETS
As a rule, the peak of sales in Ukraine falls on the cold season. This is the period of
vitamins deficiency that is so carefully stored in SOVA's products. This tendency allows
forecasting good sales in countries with a predominantly cold type of climates such as the
UK, Germany, Norway and even Canada.
Top sellers are cafes located in gyms where the most targeted audience is assembled.
Athletes are people who keep to a strict diet and dream to please themselves for a welltrained workout without breaking the number of allowable calories.
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Continuous work on packaging and marketing materials is carried out in order to meet the two main aspirations of
the company such as environmental friendliness and modern design
Photo credit by SOVA candies

Many regular customers in Ukraine order SOVA Flapjack based on an online
monthly subscription. The customers systematically pay the same amount of money at the
beginning of each month and receive a supply of sweets for the whole family. This
allows to abandon the traditional (harmful) sweets and to please themselves only with
healthy treats. This method of sales is gaining in popularity in the world, and SOVA
company believes that it is very important for niche brands, and makes a big bet on it in
the future.
The main purpose of the company is to bring healthy sweets to every house and of course,
this house does not have to be only in Ukraine. Olga is sure that the sweets, so much
loved by her countrymen, simply allow nobody to stay indifferent, regardless of territory,
mentality and cultural characteristics. After all, everyone should have the right to eat
delicious and healthy food. SOVA candies are ready to provide with this right the entire
population of the mother earth :)

443

2023.01.08 | Best-Aging Report

SOVA Flapjack at various stages of the manufacturing process
Photo credit by SOVA candies

TERMS OF WORK WITH SPINOFF
Spinoff Syndicate has signed "Sales for Equity" Agreement with East-European natural
sweets manufacture SOVA Ltd according to which for €1 Mln annual purchasing volume
members will overtake 20% of Equity accordingly. Retailers and Distributors contributing to
Success of Independent Retail Brands should get a fair piece of Exits Cakes. So for this
Brand, you (who will work with this brand) will become co-owners of the company (for sure
on paper) and for sure will participate in dividends and exits payout.
ADDITIONAL MATERIALS

444

Best-Aging Report | 2023.01.08

SOVA candies - combine the incongruous is our daily habit
Photo credit by SOVA candies

You can download all the pictures by the link
You can download the price list by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of an interactive feedbacks in Google Sheet not to integrate into the
text of the dossier. You can find the series of questions/comments form Syndicate
members and answers from the SOVA owner by the link. Feel free to leave your comments
and ask questions by the link. Please do not share this file since it is for internal use only.
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SOVA NATURAL SWEETS FROM FRUIT
SOVA candies is a new niche brand founded by Olga Shiyan in 2016
and aimed at producing sweet treats from only natural fruits with
exclusive and exotic flavors. SOVA Flapjack is a new kind of sumptuous
dessert without sugar and harmful additives. All sweets are produced in
compliance with a unique technology that allows saving all the vitamins
and minerals of fresh fruits. The modern world has divided almost all
existing food products into tasty and healthy. Olga is not the first to set
the task to bring these two seemingly incompatible categories together.
Moreover, Olga managed to do it so elegantly and concisely. SOVA
candies are just fruits without extra water and no additives, processed
by know-how technology. The company has found a new unique way to
create delicious and airy sweets, the consumption of which does not
harm human health and even benefits.
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THE STORY
The first fruits in the world of sweets SOVA candies are made according to ancient
Egyptian technology. This technology of careful gifts of nature preservation came to us
from the time of the wise pharaohs and magnificent pyramids. Thus, to master and
especially adapt the secret knowledge of the past to modern realities did not work right
away. At first, there were years of trials, errors and a great desire to make the better lives
of the loved ones, most of which, the son and husband, are an incorrigible sweet tooth.
Olga was leading by a great fear that the most expensive people in the world will face
obesity, and God forbid, diabetes. This feeling encouraged Olga to do everything in her
power to prevent such an outcome.

Olga Shiyan, the founder of SOVA candies a novel niche brand that created the world's first fruit candies
Photo credit by SOVA candies

It is not an easy task to convince a person to eat healthy food and to force to eat a healthy
diet is almost impossible, even if it is about your husband and son. There must be
own strong desire, otherwise, that's not going to happen. In the beginning, Olga turned to
the classic options for healthy products, i.e. dried fruits, candied fruits, other snacks.
She tried almost every alternative with the same result - it was not tasty for her boys. And
as it turned out in a more detailed analysis, it is not very useful. It seemed that the desired
product simply does not exist in nature, it can not be bought, so can only be created.
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Olga found a solution in Flapjack, loved not only by her boys but by everyone around
her. She went deeper into those recipes, tested a lot, refined and upgraded this method.
She has studied many sources while searching for a solution. Finally, having updated the
way of making sweets, withdrawn from history, she got the desired result. The solution
combines the past and the present, the taste of sweets and the usefulness of natural fruits.
Now it is winning the hearts of new and new fans around the world.

The design of SOVA candies reminds an ancient scroll that aims to bring the spirit of antiquity pyramids and great
pharaohs to modern customer
Photo credit by SOVA candies

PRODUCT RANGE
Ukrainian lovers of SOVA candies can buy sweets made of more than 10 different fruits
including exotic such as kiwi, pineapple and even papaya.
On the international market, the candies are presented in a few the most popular flavours
but this is temporary. The company is constantly increasing its production capacity to
enable fans from across the world to enjoy all kinds of Flapjack.
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There are only organic and natural ingredients in SOVA candies
Photo credit by SOVA candies

Tastes that are currently available in the international market:
Apple Flapjack. Dehydrated apples are very rich in potassium, which has a positive effect
on the nervous system and regulates the pressure. In addition, it contains a large amount
of Calcium, Magnesium, Iron and vitamins of group C and E. Flapjacks made of apples
have a positive effect on the gastrointestinal tract improving digestion. FYI: Three candies
contain two apples.
Banana Flapjack. A dehydrated banana is even more useful than a freshly picked fruit from
a tree. It contains vitamins in abundance: B1, B2, B6, PP, Potassium, Magnesium,
Manganese and Copper. The combination of these microelements contributes to the
maintenance of the heart muscle, and the presence of serotonin improves mood in
general. FYI: One candy contains half a banana.
Apple and Cinnamon Flapjack. The composition of these sweets is 98% apple and 2%
cinnamon. Due to the apple, these sweets contain such trace elements as Potassium,
Calcium, Magnesium, Iron and vitamins of groups B, C and E, and cinnamon helps reduce
the load on the pancreas. This is the perfect option for those who want to lose weight.
Banana Flapjack with Strawberry Chips. It contains the minimum amount of proteins, fats
and carbohydrates. Sweets have slightly strawberry sour and strawberry flavor. The sweets
contain Magnesium, Potassium, Copper, Fluorine and vitamins of groups C, E, B (Package
weight 30g).
Olga and other SOVA candies specialists are constantly working on creating new tastes.
Non-classical product combinations are of particular interest. It is possible that in the near
future customers will be able to try sweets with chocolate, nuts and even Borodino bread.
Although, this is all at the level of hypotheses. No official statements were received from
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company representatives.

SOVA's flavors that are available for sale in the international market
Photo credit by SOVA candies

There is a chance to see Flapjack for people with diabetes on the shelves in the
foreseeable future. This is a special area of SOVA strategy, designed to facilitate and
improve the lives of people suffering from such a terrible disease.
PRODUCT USP

One of the many possible options of SOVA candies presentation on store shelves
Photo credit by SOVA candies

The first and main advantage of SOVA candies, in comparison with its competitors, is the
attitude to the product and the whole production process.
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First of all, the company uses only ripe and perfect fruits, which, perhaps, is not done by
any other producer in the world. This approach allows getting sooo sweet products without
adding sugar and other sweeteners while maintaining 100% natural product.
The most gentle manufacturing conditions of SOVA allow saving all healthy microelements
and vitamins contained in fruits, increasing the time required to process one
batch sometimes up to several days. Therefore, many competitors violate them, resulting
in a product that looks like Flapjack, but does not contain part of the benefits that are
stored and transmitted in full to natural SOVA candies.
One more key factor of SOVA uniqueness is a сareful control of the intensity at which the
fruit is ground. For each individual position it is different. This control allows saving in
sweets as much fiber as possible, because it is a fiber that helps assimilation, without
putting into fat all that is in candy, including fructose.
Moreover, most SOVA sweets have a one-piece composition. Eating candy means the
same as eating a fresh apple or banana, only without excess water. This allows each type
of candy to have its own unique taste and to be the carrier of own unique set of
microelements.
The main advantages of SOVA candies are the following:
monocomponent composition;
unique and careful fruits selection;
careful grounding and processing under the temperature of 40-45 С degrees;
fiber and fructose content;
less calorie compared to other sweets.
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SOVA candies products are always appropriate and timely
Photo credit by SOVA candies

There is not even a hint of harmful additives in SOVA candies, thus there is only organics
Photo credit by SOVA candies

TARGET AUDIENCE
First and foremost, fans of SOVA candies are those people who lead a dynamic lifestyle
and who are active in sports. Their nutrition is usually limited to rigid diets and there are so
few fun foods. SOVA banana-based candies may become the solution since they taste
good and satisfy hunger. They are very high in calories, yet have no sugar and with such
low weight and size irreplaceable for hiking and other sports activities.
Breastfeeding moms who can't eat almost anything can consume banana candy from the
very first days of breastfeeding. SOVA is hardly the only joy in food that they can afford.
Mothers of young children often become SOVA customers, since they try to give all to their
children. SOVA Flapjack is an excellent alternative to delicacies that is not inferior to the
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classic candies in taste and appearance and significantly superior in quality and
usefulness.
People who are overweight and are being in a constant battle with their access
pounds also choose SOVA for themselves. Pineapple and kiwi candies are just created for
them.
All other representatives of Homo sapiens, who at least, somehow treat themselves as
modern and thinking people, prefer SOVA sweets. Just imagine that you only carry a few
sweets in your pocket that easily replace a pound of banana or apples. If there is no time
for a full lunch or breakfast, no trouble, just stop for a minute, drink coffee with
SOVA candy (by the way the sugar will be also perfectly replaced) and move forward full of
strength at the same pace.
The company is constantly developing products for new categories of customers, such as
the candy line for diabetics mentioned above.
BRANDING AND DESIGN
The complete absence of preservatives and other additives brings love not only to clients
but also to various microorganisms that don't mind eating natural fruits without excess
water. The quality of packaging is very acute for the company.
In addition to the measures that have already been taken, namely high strength packages
and triple sealing, the company is constantly in the process of development and
improvement. Vacuum packaging, which hopefully will completely replace the existing one
in 2020, is currently under testing. With the help of a vacuum, candies will be stored even
more reliably and the shelf life will be increased.
Negotiations with the printing company are currently underway in order to increase the
environmental component. The main goal is to switch to packaging made of exclusively
organic materials.
The company devotes a lot of time to the aesthetic characteristics of packaging and
marketing materials. The company constantly works with printing and industrial designers,
that allows framing the products with the best solutions that meet all the world standards.
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SOVA Flapjack is not just a product, but a trend of the modern world
Photo credit by SOVA candies

PRODUCTION
The main production capacity of SOVA candies is concentrated in Ukraine. In addition to
the production, there is a constant process of optimization and improvement of the
production cycle under the guidance and control of the founder Olga Shiyan.
Such an approach allows saying that the company will be able to scale up and cope with
any volume of orders, without giving up its basic principles, namely, providing healthy and
tasty product to consumers.
As the international expansion plan, the company is aiming to open mini production
facilities in countries where exotic fruits are grown. So soon SOVA Flapjack with durian,
cherimoya and other overseas oddities will appear on store shelves.
SALES AND POTENTIAL MARKETS
As a rule, the peak of sales in Ukraine falls on the cold season. This is the period of
vitamins deficiency that is so carefully stored in SOVA's products. This tendency allows
forecasting good sales in countries with a predominantly cold type of climates such as the
UK, Germany, Norway and even Canada.
Top sellers are cafes located in gyms where the most targeted audience is assembled.
Athletes are people who keep to a strict diet and dream to please themselves for a welltrained workout without breaking the number of allowable calories.
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Continuous work on packaging and marketing materials is carried out in order to meet the two main aspirations of
the company such as environmental friendliness and modern design
Photo credit by SOVA candies

Many regular customers in Ukraine order SOVA Flapjack based on an online
monthly subscription. The customers systematically pay the same amount of money at the
beginning of each month and receive a supply of sweets for the whole family. This
allows to abandon the traditional (harmful) sweets and to please themselves only with
healthy treats. This method of sales is gaining in popularity in the world, and SOVA
company believes that it is very important for niche brands, and makes a big bet on it in
the future.
The main purpose of the company is to bring healthy sweets to every house and of course,
this house does not have to be only in Ukraine. Olga is sure that the sweets, so much
loved by her countrymen, simply allow nobody to stay indifferent, regardless of territory,
mentality and cultural characteristics. After all, everyone should have the right to eat
delicious and healthy food. SOVA candies are ready to provide with this right the entire
population of the mother earth :)
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SOVA Flapjack at various stages of the manufacturing process
Photo credit by SOVA candies

SOVA candies - combine the incongruous is our daily habit
Photo credit by SOVA candies
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ORGANIC RAW CHOCOLATE
Grezzo Raw Chocolate is a brand that made possible to change sweet
treats into healthy 100% vegan food. The idea of creation came to Vito
Cortese, pastry chef of natural cuisine and raw food from Italy. The
healthy deserts exclude the use of animal products, the refined flour and
sugar, gluten and yeast, which makes biscuits and chocolate available to
those who suffer from intolerance to gluten or lactose. The unique
technology of cocoa beans drying is behind the healthy nutrition of the
Grezzo’s raw chocolate so that it is 5 times healthier than the chocolate
made of fried beans. The pastry professional chefs use ingredients that
mother nature offers such as valuable cocoa beans raw or precious, not
fried Sicilian almonds, which are widely used in the sweet. The brand’s
philosophy voices the following: food is one of the main elements that
can be treated to improve the lifestyle and the health. Born in the heart
of Italy, Grezzo made a significant breakthrough in the world of gourmet
raw food.
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THE IDEA
Vito Cortese, pastry chef along with Nicola Salvi, the business coach gave birth to the
Grezzo Raw Chocolate, aiming to change the eating habits of the planet because an often
food is being abused and is only used to fill the stomach, rather than to feed. They wanted
humanity to take care of what they eat. Respecting the health food, the inventors attempt
to offer the highest quality products and the best experience possible taste. The never
stop searching for the best combinations to get unique products.
In the heart of Italy, in the friendly neighbourhood of vegetarian and vegan food, you can
find Grezzo Raw Chocolate, pastry store that is 100% vegan. The varicolored display case
of cakes from the front invites visitors to come in.
THE INVENTOR
Vito Cortese, the inventor of Grezzo raw chocolate is one of the most famous pastry chefs
and raw foodists of Italy. His passion for cooking and good food helped him to open his
first restaurant business at the age of 21. Since 2007 he became interested in nutrition
from a health point of view, that brought him to the natural cuisine.
Soon, in 2009 he has discovered the raw food, remaining so fascinated that it became his
greatest passion. He began to study and to do research, encoding an original method to
cook the raw food in the more professional way.
In 2010 he organised the first cooking class, where he taught the tricks of this mysterious
art and created the brand Naked & Raw, raw food cooking school. Success was immediate.
He held over 15 courses around Italy in next six months. At this point he decided to go to
the USA, to perfect himself at the renowned Culinary Academy of Matthew Kenney, the
number one school in the world of gourmet raw food. He studied at the Academy for two
months and deepened the best of this cuisine techniques.
When Vito came back to Italy he continued to research and develop increasingly applying
what has been his intuition. He applied the raw food approach to the extraordinary Italian
gastronomic culture that still remains the most fascinating.
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Vito Cortese, Pastry Chef of Raw never stops searching for the best combinations to get the unique healthy
products for the best raw deserts
source - myblog.boscolo.it

In April 2014, along with Nicola Salvi, he opened Grezzo Raw Chocolate, a completely
organic raw pastry, ice-cream and food, that offers such a wide and complete range of
products. The name "grezzo" {adj. m} in Italian means "raw". The brand as a virtue of an
exclusive partnership between a business coach and the best Italian raw master chef
became the one-of-a-kind manufacturer of richly textured raw healthy chocolate.
Taste is important as much as health. The mission and path for Grezzo are to provide
customers with the finest raw chocolate and pastry, using only the highest quality
ingredients. Each Grezzo recipe is designed to enhance health and joy. The company
never uses refined sugar, gluten, soy, dairy, GMOs, or chemical ingredients. Only the
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highest quality organic ingredients.
THE TEAM
Under the strict guidance of inventors, the Master Chef Vito Cortese and the General
Manager Nicola Salvi the culinary team, represented by Roberta Salvi, operations manager,
Samantha Chriss Jeffs, administration, Patrizia Romeo and Romina Montoni, assistant
cooks, is never satisfied with the results achieved and constantly improves the professional
qualities. Grezzo's personnel always shares their positive energy with the customers.
RAW AND TOTALLY ORGANIC INGREDIENTS

Grezzo combines the distinct raw, crafted and organic ingredients to create delicious, creamy-textured chocolate
and ice-cream and delicacy
source - www.yelp.com

Grezzo combines the distinct raw, crafted and organic ingredients to create delicious,
creamy-textured chocolate and delicacy. The novel best-selling creations are formulated
with blends of the finest ingredients such as:
cocoa beans from Ecuador;
pure cocoa butter;
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coconut sugar;
Sicilian almonds;
hazelnuts from Piedmont;
Californian dates;
coconut pulp.
Many years of research and study by Vito Cortese, the landmark of Italian gourmets of raw
kitchen food, led to the creation of desserts that will satisfy all tastes. In Grezzo's own
pastry laboratory in Rome, quality control is one of the highest priority. The production
cycle of raw chocolate creation excludes GMOs and chemical ingredients. Almond milk,
the main ingredient for a lot of sweets is prepared daily is the lab while all the others come
from selected Bio certified farmers. Grezzo pastries, biscuits, ice cream and chocolate
doesn't contain any milk, eggs, flour, refined sugar, soy and gluten.
Rome can finally boast raw vegan cakes that, in addition to eliminating the use of animal
products, also exclude the use of refined flour and yeast, which make biscuits and
chocolate available to those who suffer from intolerance to gluten or lactose. Gluten
intolerance is spreading more and more. Doctors are recommending to follow the low
gluten diet. All raw materials in Grezzo are gluten-free and natural. Grezzo gluten-free
desserts are perfectly suitable for celiac. Used for sweetening coconut sugar is unrefined
and without preservatives, it is extracted from coconut palms, rich in vitamins and minerals,
and inulin, fibre slows the absorption of sucrose and that gives this sugar a low glycemic
index (only 35). Coconut sugar has a simple and fast process, which makes it one of the
most natural sweeteners in the world.
Raw materials have some completely innovative suggestions that combine taste, health
and pleasure. All cakes, ice cream, snacks, chocolate, mousses, creams, pies, truffles,
frozen desserts are carefully handmade in the laboratory with ingredients of plant origin,
biological and that one does not need to cook. In order to avoid an unhealthy influence of
standard deserts the brand derivatives perfect balance of ingredients, with minimal use of
sweeteners. To make a cream Grezzo confectioners don't use milk. Sweet Crude is
completely devoid of lactose and any animal origin. They are made only with herbal
ingredients that provide profound nourishment.
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Vito Cortese, the inventor of Grezzo Raw Chocolate, went to the USA to perfect himself and learn new techniques
of raw cuisine at the number one school in the world of gourmet raw food - the Culinary Academy of Matthew
Kenney
source - www.facebook.com

The main ingredient is raw chocolate, which is made from cocoa beans that are not fried,
but dried in the sun. Cocoa drying process requires a temperature below 42 degrees. It is
an alternative to the roasting process, which is currently used on a large scale in the
market, with its high temperature (over 170 degrees) destroys much of the authentic taste
and useful properties of cocoa. The Grezzo cocoa beans are dried naturally in order to
preserve all the beneficial substances that make healthy cocoa. The level of anti-oxidants
up to 5 times higher than normal chocolate in addition to the unique taste. Raw Chocolate
is used only in its purest form unheated, unprocessed and unadulterated.
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To make a cream Grezzo confectioners don't use milk. Sweet Crude is completely devoid of lactose and any
animal origin
source - www.facebook.com

MARKETING
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The first anniversary of the young company from the foundation of totally organic raw chocolate brand in April
2014
source - www.facebook.com

The Brand continues to surprise the foodies and chocoholics with the best tastes from the
best ingredients that are vegan-friendly. The company continuously makes different sales,
master classes and holiday events. This year, for Easter, Grezzo team did all the best to
create two new recipes for Easter Egg Chocolate Raw. There will be two variants of the
egg. In addition to the classic dark raw chocolate, there will be the white chocolate egg.
The eggs are available by pre-order beginning from March and are sized starting from 200
grammes till 1 kilogramme.
Easter eggs contain no sweeteners though will be softly sweet. Thanks to the choice of
ingredients and processing methods, with more than 800 micronutrients, the value of
antioxidants 5 times roasted cocoa, authentic and flavouring natural does not change
when processed.
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Grezzo team did all the best to create two new recipes for Easter Egg Chocolate Raw, which will be available in
white and black this Easter
source - www.facebook.com

Grezzo’s packaging is as much as possible recyclable and earth-friendly. Every productive
move is done with ultimate attention. Cakes, ice cream, snacks, chocolates, mousses,
custards, pies, and truffles: everything is made, wrapped and packaged by hand with
respect for the environment. It is the intention of Grezzo to create products which reflect all
that is righteous and to provide a service to the world that speaks a message.
In 2015 Grezzo Raw Chocolate has won the Bottega del Gambero Rosso Award. In 2015
the brand has won the prize of the Best Italian Confectioner Golosario. Grezzo got the
recognition of the "Taste shops of 2017" at Golosario in Milan, where the Brand proudly
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represented the healthy raw food among other famous names in the Italian confectionery
excellence.

The co-founders Vito Cortese, pastry chef and Nicola Salvi, general manager receive the prize of the Best Italian
Confectioner at Golosario 2015
source - www.facebook.com

DISTRIBUTION
To try the delicious raw desserts is possible in Grezzo Raw Chocolate pastry shop in
Rome, Italy. The Grezzo showcases and windows open view on colourful cheesecakes,
brownies cookies, gelati, raw cacao ice-cream, raw vegan chocolates and smoothies. All
brand's desserts look like little art pieces and taste incredible. The Grezzo raw chocolate
and desserts can also be ordered via the Internet at the official website and other
partnered websites. The average price for desserts varies from €6.00 to €28.00.
These are some prices for Grezzo desserts:
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The Grezzo showcases and windows open a beautiful view on colorful cheese cakes, brownies cookies, gelati,
raw cacao ice-cream, raw vegan chocolates and smoothies that are 100% natural
source - romeinsider.it

Cheesecake Al Mango - €6.00;
Cheesecake Raw Ai Mirtilli - €6.00;
Cuore Cheesecake Al Mango Crudista Vegano - €15.00;
Cuore Brownie Al Pistacchio Crudista Vegano - €16.50;
Cuore Sacher Crudista Vegano - €18.00;
Cuore Brownie Con Nocciole Crudista Vegano - €15.50;
Cuore Cheesecake Al Mirtillo Crudista Vegano- €15.00;
Cuore Tiramisu' Al Lampone Crudista Vegano - €17.50;
Tavoletta Di Cioccolato Crudo 60% Crudista Vegano - €11.00;
Tiramisu Raw Al Lampone - €6.50;
Torta Brownie Crudista Vegano - €22.00;
Torta Sacher Crudista Vegano - €28.
Grezzo is the only place in Europe that produces raw foods using the gourmet technology
of raw food kitchens, with ingredients of plant origin, in their natural state, clean and
organic. In a world of poorly processed food, Grezzo certified chocolate offers its
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customers only the best quality possible.
MASS MEDIA
Raw charges a great deal of attention from both the public and the media (TG1, TG5 *, Rai2,
Teleambiente channel) and several awards such as "Shop of the Year" by Gambero Rosso
and also articles devoted to foreign newspapers.
"March 18 (Askanews) - Crude RawChocolate, a complete pastry, chocolate and ice cream
raw food founded in Rome in 2014, opened in the spring with the first Easter egg, vegan
and organic, lactose and gluten-free, made with raw chocolate based on ' Ecuador. As a
result, a call conducted by Raw to offer baked goods and good nutrients that are capable
of sacrificing healthy pure pleasure." Italia Finance. Translation from Italian
"After a year and a half, I have the great opportunity to visit a unique place: The first raw
pastry shop in the world is in Rome. I met Vito Cortese, founder and executive chef
together with Nicola Salvi, in order to learn something more about this wonderful world.
Health and Taste are the key words of GREZZO’s philosophy, a real paradise for lactose
intolerants, celiacs, vegans, health fanatics, gourmand people." Ethical Code
"This absolutely high-quality pastry shop is located in Rione Monti, which is a typical oldfashioned neighbourhood in the centre of the city. Their philosophy of food is based on a
raw vegan view of the cuisine, which always contains genuine and biological ingredients.
The shop is dedicated to sweets and cakes, most of them containing chocolate as the main
ingredient. You can also taste an absolutely amazing ice cream, made with no milk nor
eggs, perfect for vegans." Low Cost Rome
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Company name:

Grezzo Raw Chocolate

Contact person:

Samantha Chriss Jeffs, Administration

E-mail:

vitocortesechef@grezzoitalia.it

Website:

http://www.grezzoitalia.it

Phone:

+39 06 483443

Patent status:

+

On market since:

2014

Regions:

Italy

Industries:

Food

Source links:

Grezzo
Linked In
Ethical Code
Low Cost Rome
Happy Cow
Italian Finance Yahoo
Moovenda

Files:

More Grezzo
videos

Direct link:

click here
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NATURAL CHOCOLATE FROM
TUSCANY
Amedei is an Italian chocolatier and confectionery company, located in
Tuscany, Italy. The chocolate is produced from the rarest sorts of cocoa
and contains only natural ingredients. Numerous times Amedei was
awarded by London Academy of Chocolate for the highest quality and
ecologically sustainable production. Assortment of the brand includes
good 120 varieties – from delicious pralines and creams to professional
size bars and chocolate drops for the finest desserts in the world. The
majority of people, looking for quality chocolate, will admire Amedei.
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Amedei factory in Pontedera, Italy (source - www.amedei.it)

The story of Amedei, which was named after the owner's grandmother's surname, dates
back to 1990, when Cecilia Tessieri opened a small workshop to make pralines with just 1
employee and started to overtake an amazing craft of chocolate making. Later she
decided not to purchase raw material from other companies, but to select it herself. Search
for the best cocoa beans took Cecilia to the most distant plantations of the world from
Ecuador to the Carribean coast and Venezuela. The last region was especially rich with the
cocoa beans of excellent quality. Combination of professional confectionery skills of
Cecilia and scrupulous selection of the best cocoa resulted in the perfect creation of
chocolate art famous and appreciated in all the world. The company's goal is ambitious,
almost on the edge of the unthinkable - to make the most delicious chocolate in the world!
Later Cecilia turned a 2500 square meters cast iron factory into a chocolate wonderland
and in 1998 the first Amedei chocolate bar Toscano Black 70% was produced. Currently
preparation of the finest handmade chocolate involves around 30 employees, mostly
women, and undergoes a variety of stages to achieve the unique quality. Cecilia Tessieri,
the first female maître chocolatier in the world, surveys carefully each stage of production
from bean to bar. The beans undergo fermentation and drying in the place of origin.
Fermentation is a critical process in developing the beans' flavour and aromatic qualities.
The beans are placed in the wooden or concrete boxes, which have holes in the bottom
allowing for aeration and drainage of the acid fermentation, and rotated frequently. Then

473

2023.01.08 | Best-Aging Report
the beans are dried on the large surfaces with direct sunlight. The natural drying process
lasts from 7 to 15 days.

source - www.russia-ic.com

Each year many sacks with cocoa arrive to the premises of the factory from all over the
world. Each batch undergoes a strict quality control. A small amount of cocoa is roasted
using indirect heat and transformed into chocolate, to estimate the quality of the final
product and understand whether any changes must be applied on the plantations.
VARIETIES OF COCOA:
Criollo - its characteristics are excellent – it’s very aromatic and slightly bitter with a
delicate flavor. Criollo is known to be the best quality of cocoa, but unfortunately this
variety represents only 3% of global production. Its origin is mainly from Venezuela,
Mexico, Guatemala, Madagascar, Nicaragua, Sri Lanka, Java and the archipelago of the
Comoros;
Forastero - it is harvested in the lower Amazon basin and has a strong bitter taste. It is
the most widely grown variety, accounting for about 70-80% of the total cocoa world
production, but its quality is not as highly regarded as Criollo;
Trinitario - it is a natural biological hybrid of Forastero and Criollo and is exported from
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Mexico, Trinidad, Carribean, Colombia, Venezuela and part of Southeast Asia.

source - www.zesterdaily.com

Amedei uses the best sorts of cocoa – Criollo and Trinitario, and collaborates with
consultants specialized in agronomics, which are operating on a chosen territory in order
to select the best cocoa beans directly at the place of origin. The factory uses traditional
old machinery for production and pays much attention to one of the most important phases
of chocolate making – the conching (intensive mixing at high temperatures). This phase
allows for the elimination of excess moisture and residual tannins to obtain a well-rounded
aroma. Consistency of the chocolate becomes more flat, and the taste - more gentle and
"melting". The conching process at Amedei lasts for a staggering 72 hours, well above the
minimum required by the industry, during which the chocolate is mixed constantly. The last
phase - tempering - allows for the crystallization of the cocoa-butter within the liquid
chocolate. This process creates a chocolate that is suitable in every way for moulding: in its
sheen, its crispy texture and its preservation properties.
The company produces two types of chocolate - mono-origin, that consists of one variety
of cocoa and other chocolates and confectionery, made from a mixture of varieties. I
CLASSICI line offers delicious bars made of Tuscan dark chocolate, milk chocolate, milk
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chocolate with gianduja and white chocolate. Tuscany is a special region in Italy, famous
for its cuisine in general. It can be determined by three adjectives: modest, simple, unique!
It is enough to try a piece of Tuscan bread sprinkled with olive oil to understand
everything. Tuscan wines are famous all over the world. And over the past couple of
decades the new culinary phenomenon is slowly taking roots in this region - and that is
chocolate making. Today so many chocolate makers work in the area between Florence
and Pisa, that this region was called "Tuscan chocolate valley". Chocolatiers from Tuscany
are experimenting with different flavors, additives and recipes.

source - www.amedei.it

Amedei I CRU 70% bars are made of single-origin cocoa coming from one particular area.
Each of the varieties grows on an individual plantation and is soaked with local traditions
and craftmanship. This cocoa makes a long journey from the Carribean seas carrying an
aroma and well-balanced flavor of fresh tropical woods and eucalyptus. I CRU bars allow to
differentiate cocoa flavors from Trinidad, Grenada, Madagascar, Venezuela, Ecuador and
Jamaica. It is a perfect choice for the real gourmets. No other brand offers such a precise
palette of tastes. The flavors are pretty easy to define and describe - it is a sign of wellselected and processed cocoa.
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I FRUTTI line offers bars from dark, milk and white chocolate with additives of almonds
from Avola, pistachios from Bronte, hazelnuts from Piedmont, yellow and red fruits from
sunny Italian regions. Piedmont is located in the northwest Italy and is famous all over the
world for its hazelnuts. Uniqueness of Piedmont hazelnuts allowed them to become the
first of the Italian products that received the highest rating on the international market - the
IGP status. This brand requires manufacturers of this product to grow it only in a particular
area under strict cultivation rules to keep it very useful for health with the protein in large
quantities, vitamins E, A, B, C, PP, mineral salts and unique cellulose. Piedmont hazelnuts
are used for production of famous chocolate paste - gianduja.

50g bars I Classici (source - www.amedei.it)
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Perhaps the most famous chocolates from Amedei are Porcelana and Chuao. Each of them
contains 70% cocoa and is made of rare and expensive varieties of Criollo
cocoa. Porcelana - is a genetically pure Criollo, grown in Venezuela. The name comes from
the bright white color of the cocoa beans. The chocolate has a very refined taste with
refreshing sourness and noble taste of fresh cream and strawberries. It has a very smooth
texture and attractive appearance. Porcelana is considered to be the most expensive
chocolate in the world. With the content of 70% cocoa - you will never say that this
chocolate tastes bitter. Production of Porcelana per year is very limited due to the rare
cocoa variety. The most expensive dessert in the world - a chocolate cupcake with a
romantic name "Golden Phoenix" is made from Amedei Porcelana in a luxurious cafe
Bloomsbury's in Dubai Mall. The dessert is coated with 23 carat edible gold. The price of
the cupcake is around $1000. It is served on the golden tea plate and the total cost of the
dessert will amount to good $28,000.
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50g bars I CRU (source - www.amedei.it)

Chuao chocolate was named after a small Venezuelan village and plantation, where they
grow cocoa beans of Criollo variety and where the earth itself adds a unique flavor to the
cocoa. Chuao cocoa is considered to be the best cocoa in the world. The volume of cocoa
production on these plantations is limited, but the demand for it is huge. Trees in Chuao
protected by mountains, but blown on by Caribbean winds and the soil is watered in a
natural way by three rivers. Besides the climate, Chuao region has a century-old tradition in
the collection and processing of cocoa. Firstly, cocoa fermented in such a way as to create
a mixture with a rich aroma, which is dried in the low sun in the open air. Secondly, farmers
work together as a cooperative. Because there is no protected name, any manufacturer
can give its cocoa beans name Chuao.
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50g bars I FRUITTI (source - www.amedei.it)

Therefore, despite the fact that Amedei defends its ownership over all the crop from the
village of Chuao, other are buying cocoa beans from the surrounding plantations and call
their chocolate Chuao. But only Amedei is made from pure Chuao cocoa, grown on
plantations in the village of the same name. Chuao Chocolate is Amedei’s pride. Despite
the overwhelming content of Criollo cocoa in Chuao (100% Criollo cocoa beans grow only
on the top of Chuao plantation, and the rest of the growing are the hybrids of Criollo and
Amelonado), it tastes with strong and steady notes of blueberries, plums, dried fruits and
molasses. Chocolate is slightly sour, but the aftertaste is long-lasting and strong. Just try it,
and you will understand why this chocolate is so much appreciated.

Chuao, Venezuela (source - www.roughguides.com)
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Tessieri did not stop on the achieved. One taste of chocolate was not enough, there was a
gap for something greater: several flavors, a variety of flavors in a single bar. Of course,
mixing flavors in chocolate was not the invention of Tessieri family – but an old tradition.
For centuries, chocolatiers mixed cocoa beans from all over the world to create chocolate
with a specific aroma and flavor. The principle of mixing chocolate is the same as of mixing
perfumes, wine and paints – there is a basic note, to which different flavors are added. As
a rule, chocolatiers take a particular sort of cocoa beans from Brazil, Africa or Asia for the
basic flavor and add aromas and flavors of cocoa beans from around the world. The best
chocolate makers, including Amedei, use aromatic varieties of Venezuelan Criollo and
Trinitario as the basic flavor. Unfortunately, due to the limited availability of these varieties
and high prices, Venezuelan cocoa is used in small amounts. And for this reason, the price
of elite chocolate is so great. In 2009 Amedei surpassed all with the launch of the
famous Amedei "9" bar, produced from a mixture or cocoa beans from 9 different
plantations! This dark chocolate with a high 75% content of cocoa reveals luxurious aromas
of citrus and roasted almonds, which give it a unique sophistication.
The elegance and unique quality of Amedei is immediately evident from the classic style
chosen for the packaging of this sophisticated chocolate. Even the design of the
wrappings, in colours that best represent Amedei (red, white, black and gold) is a result of
the Tessieri family painstaikingly working together. The packaging, with its logo in gold and
the inscription Amedei Tuscany, is created from quality card to protect the more than 120
varieties of chocolate from any change in their sensory qualities and integrity.
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source - www.amedei.it

Nowadays to buy a good chocolate is not as easy as it seems. A truly delicious chocolate is a handmade chocolate, a piece of art, which is difficult to pass buy. Today, the word
"chocolate" refers, usually, to bars made of a combination of cocoa proteins, fats, sugars
and other ingredients. Amedei is the best chocolate in the world produced from the best
ingredients. Behind this statement stands not a passion for Italy or for chocolate, but a
strong word said by London Academy of Chocolate, which awarded this Italian company
with a kind of "chocolate Oscar". And it is keeping this championship for many
years. Despite the fact that the academy was founded only in 2005, it managed to win the
respect in the world of chocolate prodeucers. Amedei won the "Golden Bean" award for its
Toscano Black 63% chocolate bar. Chuao was awarded with two golden medals. The most
expensive chocolate in the world, Porcelana, also received a “Golden award”. Amedei "9"
received a "Golden Bean" award in 2011. If chocolate is a language - Amedei speaks it
freely!
Amedei demonstrates that the same composition of the product (and luxury chocolate is
always simple and does not allow variations in its composition: cocoa paste, cocoa butter,
cane sugar and natural vanilla) and the same percentage of cocoa the final taste of the
chocolate may be different. The chocolate is soy-lecithin and gluten free. Mostly all the
soys are genetically modified products and some people are allergic to them. Some
reseraches have linked soy with cancer, infertility, thyroid problems and mental decline. It’s
also thought to affect hormones, particularly female hormones, in a negative way. Gluten
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is an allergen and it is also contraindicated for certain diseases, for example celiac
disease. Excessive level of gluten provokes brains disorders and even dermatitis. For
example more than 18 million Americans keep the gluten-free diet due to allergy to gluten.

Amedei gift box (source - www.amedei.it)

Amedei also offers a wide range of pralines and truffles with additives of alcohol, fruits and
nuts, a line of chocolate spreads, chocolate drops and professional size bars for chefs. The
chocolate bars are also available in mini sizes for hotel amenities. Amedei products are
often chosen by the great chefs and hotel structures of the highest category, which wish to
provide additional benefits along with their creative suggestions. Amedei is highly valued
also as a gift, due to its elegant package.This brand can be found in the most sophisticated
hotels and restaurants in the world, such as Four Seasons Hotel Florence, Four Seasons
Hotel Saint-Petersburg, Intercontinental Almaty, the Fat Duck restaurant and the Ritz in
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London. Amedei was introduced in Canada, North America, UK, Hong Kong, Belgium,
Denmark, Kazakhstan, the Netherlands, Russia, Dubai and, of course, in Italy. William
Curley, Heston Blumenthal, Michel Roux , John Williams, and it is not a complete list of the
world's famous chefs, who work with this elite chocolate.

source - www.amedei.it

It is possible, by appointment, to visit Amedei factory in Pontedera and experience some of
the important production processes. This decision to allow for tours has risen from the
continuous and incessant requests, by those that esteem Amedei, to see and touch the
heart of the company.
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source - vwww.amedei.it
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source - www.amedei.it
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Amedei dark chocolate cremoso , Four Seasons Hotel Firenze (source - www.fourseasons.com)

Amedei store idea (source - www.amedei.it)
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Company name:

Amedei SRL

Contact person:

Gabriele Bianchi

E-mail:

g.bianchi@amedei.it

Website:

http://www.amedei.it/

Phone:

+39 05 87 48 48 49

Patent status:

-

On market since:

1998

Regions:

Italy

Industries:

Food

Source links:

Wikipedia
Vkontakte
Life Globe
Murarius
Amedei
Pro Turin
Boffo
CN
Traveller
Rusto
Italy
Ital Trade
Tgankina
Authority Nutrition
Nutrition Secrets

Files:

Amedei Catalogue

Direct link:

click here
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GIARDINI DI TOSCANA NICHE
PERFUMERY AND SKINCARE MADE IN
ITALY
Giardini di Toscana is a line of designer perfumes made in Italy, which is
fully established as "niche perfumery". All the creations stem from
emotions, memories, styles, which arise from pure passion. Giardini di
Toscana is the result of a natural evolution applied to the creativity of a
family-run business, a form of artistic expression that complements other
similar expressions. These fragrances draw attention thanks to their
aesthetic quality and originality, which is why they are suitable for strong
personalities, who are not simply trying to conform to current trends.
The keyword for the Giardini di Toscana line is "eco-luxury": luxury
products based on organic and environmentally sustainable ingredients,
with a great natural value. Today, the topic of sustainability is so
important that it is not only a trend anymore but a real must. Translating
eco-luxury into a perfume is the real mission for Giardini di Toscana’s
fragrances.
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THE STORY
Being inebriated by the garden’s fragrances represents a unique experience for your
senses. In Tuscany, a garden is a place where architecture and nature meet, the
relationship between human-made work and the soil. This is the place where, in 1942, the
story of an olfactory journey among the fragrances of the most authentic perfumery began.
In a picturesque medieval village in the Casentino Valley, in the heart of Tuscany, Italy,
grandparents Giovan Piero and Emma Ducci opened a bottega (small shop), which became
a Perfumery.

Silvia Martinelli, the Founder of eco-luxury parfumery and skincare Giardini di Toscana
Photo Credit by Giardini di Toscana

At the beginning of the 60's, the business continued with his daughter Irma who, thanks to
her style, turned the original business into a prestigious boutique. That is where Silvia
Martinelli was born, the creator of Giardini di Toscana’s designer perfumes, a line
conceived as the combination of craftsmanship and innovation, through the use of the

491

2023.01.08 | Best-Aging Report
most refined raw materials, which are processed by using ancient and fascinating
techniques.

At Giardini di Toscana all the creations stem from emotions, memories, styles, which arise from pure passion
Photo Credit by Giardini di Toscana

PRODUCTS & PRICES
3.1 FRAGRANCES FOR HOME
VIGNA TOSCANA - BOTTLE WITH STICKS
The fragrance evokes the Tuscan vineyards. Just like a dream, it takes you back to a longgone past, when grapes were crushed and the scent of the must spread in the air.
Olfactory pyramid: Jasmine, White Musk, Vineyard. Size: 200ml.
Recommended Retail Price - RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign
countries).
MANDARINO VANIGLIA – BOTTLE WITH STICKS
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A Mediterranean opening with the citrusy tenderness of tangerine and the sugary and
creamy taste of orange. The evocative scent of citrus fruits flows into the delicacy of vanilla.
The air smells of vanilla and mandarin again. Maybe the Blue Fairy from the famous fairy
tale of Pinocchio was here? It has a calming and relaxing effect and it reduces irritability.
Perfect for children's rooms, bedrooms and bathrooms.
Olfactory pyramid: Mandarin, Orange, Vanilla, Delicate flowers, White Musk. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries).

Photo Credit by Giardini di Toscana

EREMO VERDE – BOTTLE WITH STICKS
A walk inside the Foreste Casentinesi National Park. The woody notes of cedar blend with
the revitalising fragrances of aromatic herbs, giving you strength and courage to fight your
fears. From Saint Francis’ Canticle of the Sun, a hymn to life and to the positivity of nature.
An energising fragrance, suitable for living rooms and bathrooms.
Olfactory pyramid: Aromatic plants, Bergamot, Cypress, Cedar wood, Vetiver. Size: 200ml.
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RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries).

Photo Credit by Giardini di Toscana

MARLIA – BOTTLE WITH STICKS
Harmonious and delicate explosion of cherry blossoms, combined with strawberry and the
fruits’ colours to create a delicious and romantic fragrance.
Inspired by the wonderful garden of Villa Marlia, located in Capannori (Lucca), where Elisa
Baciocchi Bonaparte, Napoleon's niece, lived.
Olfactory pyramid: Cherry, Peach, White Flowers.
Properties: Home Relaxing, suitable for rooms where stress is released: living room,
reading room. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries).
ELEGIA – BOTTLE WITH STICKS
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Drowning in a flowery garden, in the white of bergamot, in the energetic and sparkling
scent of lemon and the vibrantly fresh green tea, all delicately sweetened by the clean
whiteness of jasmine. This is Elegia. The air you breathe in the Boboli Gardens’ orangery,
where the Medici family first used citrus fruits to decorate their gardens and where the
bergamot stands out with its ability to open your heart and radiate happiness. Refreshing,
brightening and stimulating. Ideal for offices, work environments and meeting rooms.
Olfactory pyramid: Bergamot, Green Tea, Jasmine, Sandalwood. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries).
3.2 PERSONAL FRAGRANCES
BIANCO ORO
The scent of pleasure, sensuality, the seduction of amber accord, fascinating and elegant
molecules. Cetalox: an extremely powerful and elegant amber accord. This ingredient
enriches and elevates the perfume, it makes it intense and persistent. A note of black
pepper brings spiciness. Last but not least, Patchouli. Considered an aphrodisiac by the
hippies, it stirs our deepest emotions. Size: 100ml.
Fragrance Family: Oriental spicy
Olfactory Pyramid
Top notes: Bergamot, Pink Pepper
Heart notes: Rose Abs, Black Pepper
Base notes: Javanol, Patchouli, Cetalox
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).

BIANCO LATTE
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Photo Credit by Giardini di Toscana

The cuddle, the embrace, the pleasure of being shrouded in a cloud of vanilla, milk and
honey. Size: 100ml.
Fragrance Family: Gourmand amber
Olfactory Pyramid
Top notes: Caramel
Heart notes: Coumarin, Honey
Base Notes: Vanilla, White Musk
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).
SHABBY CHIC
Reassuring and captivating, woods and floral notes surround you with softness and
elegance. The pleasantness of red cedar wood meets the gentle floral touch of the delicate
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and slightly honeyed queen of flowers, the Damask Rose. Javanol represents the dominant
sandalwood note, a new-generation molecule, with rich, natural, creamy, slightly pink
sandalwood. Size: 100ml.

Photo Credit by Giardini di Toscana

Fragrance Family: Flowery woody
Olfactory pyramid
Top notes: Peony
Heart notes: White Flowers, Damask Rose
Base notes: Musk, Javanol, Cedarwood
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).
BLU INDACO
A perfume of contrasts. Brilliant and fascinating opening with Calabrian Bergamot.
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Followed by the sweet and bitter Almond, immersed in a sweet vanilla bath. And then the
Frangipane heart, whose scent evokes hesperidian and flowery notes such as lemon,
jasmine, honeysuckle and rose - all together. Habanolide represents the base note, an
extremely elegant musky smell, a very high-performing note with a waxy and slightly
metallic undertone. Strong, clean, captivating smell, with a soft but powerful, almost erotic
background of sensuality and animality. Size: 100ml.

Photo Credit by Giardini di Toscana

Fragrance Family: Amber Floral
Olfactory pyramid
Top notes: Bergamot, Pink Pepper, Frangipane
Heart notes: Vanilla, Almond
Base notes: Ambroxan, Muscenone, Habanolide
RRP: €120,00 (in Italy, with VAT, RRP not specified for foreign countries).
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CELESTE
It is the bright and clear dawn after a night storm, the air is fresh, the sky expands with its
celestial and clean perfection, the fragrances spread, powerful and overbearing: citrusy,
aquatic, marine, floral. Size: 100ml.

Photo Credit by Giardini di Toscana

Fragrance Family: Freshness
Olfactory pyramid
Top Notes: Dihydromyrcenol, Sea Notes
Heart Notes: Raspberry Violet, Exotic Scents
Base notes: Vanillin, Ambroxan
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).
ROSSO RADICE
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Characterised by a very fresh opening note that enhances its personality: Calabrian
bergamot. Vetiver, oak moss and coumarin follow, with notes of ambrettolide and
ambroxan, which give roundness, warmth and strong fixing power. Muscenone surrounds
it all with its strong, warm and clean smell; a soft but powerful, almost erotic, background of
sensuality and animality. Size: 100ml.

Photo Credit by Giardini di Toscana

Fragrance Family: Amber Fougère
Olfactory pyramid
Top notes: Bergamot, Pink Pepper, Clary Sage
Heart notes: Cashmeran
Base notes: Ambrettolide, Vetiver, Ambroxan
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).
EREMO
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Much more than a simple fragrance, it is an ancestral and mysterious melody that reveals
the relaxing and dynamic notes of the Tuscan woods. Inspired by horseback riding in the
green Foreste Casentinesi, among century-old cypress trees, it floods the body with sweet
and powerful scents. In the midst of these luxuriant woods, the rays of sunshine illuminate
lush and flowery clearings, where wild animals find solace and the cool water flows down
from the slope. Size: 100ml.

Photo Credit by Giardini di Toscana

Fragrance Family: Fougère boisée
Olfactory pyramid
Top notes: Tuscan cypress, Mandarin, Watermelon
Heart notes: Juniper, Patchouli, Sandalwood, Cedar Wood
Base notes: Amber, White Musk
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).
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ROSSO RUBINO
Aroma of harmoniously united, decisive and engaging notes. A perfume that arouses
stormy olfactory harmonies despite the delicacy of the citrus notes of bergamot, the magic
of the rose, rather than the fragrant gifts of a distant and shady wood. Size: 100 ml.
Olfactory family: Woody citrus
Top notes: lemon, bergamot orange
Heart notes: rose, berries, cocoa
Base notes: coumarin, oak moss, pink pepper, patchouli, cachemeran (the softness of
cashmere)
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries).

Edemo and Rosso Rubino. The pearls of the collection
Photo Credit by Giardini di Toscana

3.3 KITs
PERSONAL FRAGRANCES KIT
The entire ''personal'' collection in one mini-set. The kit includes all our 8 personal
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fragrances. Size: 2ml x 8 samples
RRP: € 20 (in Italy, with VAT, RRP not specified for foreign countries).

Kit of perfumes
Photo Credit by Giardini di Toscana

HOME FRAGRANCES KIT
The entire ''home'' collection in one mini-set. The kit includes all our 5 fragrances for
“home”. Size: 2ml x 5 samples
RRP: € 15 (in Italy, with VAT, RRP not specified for foreign countries).
3.4 COSMETICS
GEL CREAM
An extremely delicate cream, suitable for normal to mixed skin, even the most sensitive.
The special gel-cream composition provides an authentic feeling of freshness and well-
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being. It is used during the day as a deep moisturizer, or at night to promote the natural
physiological repair processes. Its special texture makes this cream suitable for any age,
for both women and men, without greasing the skin.

Kit of home fragrances
Photo Credit by Giardini di Toscana

Instructions: Apply in the morning as a protective moisturizing cream and make-up base. In
the evening, apply after removing make-up to promote the regenerative processes of the
night and to soothe the redness caused by the weather (cold wind, long exposure to the
sun). Size: 50 ml.
RRP: € 38,00 (in Italy, with VAT, RRP not specified for foreign countries).
BIANCO LATTE BODY CREAM
Suitable for all skin types, with its pleasant BIANCO LATTE fragrance, it will leave your skin
perfectly moisturised and velvety. Size: 250 ml.
RRP: € 38,00 (in Italy, with VAT, RRP not specified for foreign countries).
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EREMO SHOWER GEL

Photo Credit by Giardini di Toscana

Perfect for men, but for women too. It will leave your skin clean and fragrant of the fresh
Eremo fragrance. Size: 250 ml.
RRP: € 25,00 (in Italy, with VAT, RRP not specified for foreign countries).
EREMO AFTER-SHAVE
High-quality aftershave, also suitable for sensitive skin and with the wonderful fragrance of
Eremo. Size: 75 ml.
RRP: € 38,00 (in Italy, with VAT, RRP not specified for foreign countries).
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Photo Credit by Giardini di Toscana

BRANDING & DESIGN

506

Best-Aging Report | 2023.01.08

The keyword for the Giardini di Toscana line is "eco-luxury with a strong aesthetic quality and originality
Photo Credit by Giardini di Toscana

Giardini di Toscana is a line of designer perfumes made in Italy, which is fully established
as "niche perfumery". Our creations always stem from emotions, memories, styles, which
arise from pure passion, rather than being deliberately conceived for mere marketing
purposes. Giardini di Toscana is the result of a natural evolution applied to the creativity of
a family-run business, the satisfaction of a long brooding desire, the expression of
harmony between people who share the same passions, a form of artistic expression that
complements other similar expressions. The perfumes originate from many different stories
and each creation is absolutely original, peculiar, distinctive and matches unique
personalities.
These fragrances draw attention, not because of their intrusiveness or intensity, but thanks
to their aesthetic quality and originality, which is why they are suitable for strong
personalities, who are not simply trying to conform to current trends. While conventional
perfumery tends to impose the same scent on as many different age groups and styles as
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possible, in order to achieve turnover targets, the niche strives for offering a different and
unique fragrance to each individual personality. Empathy between the perfume and the
consumer is absolutely paramount and the assistance provided in finding the right
combination is the real added value that guarantees customer loyalty over time.

Photo Credit by Giardini di Toscana

Therefore, the niche creates innovation and identifies products and fragrances that meet
the customer demand regardless of current trends, so as to guarantee a return on the long
term. The keyword for the Giardini di Toscana line is "eco-luxury": luxury products based
on organic and environmentally sustainable ingredients, with a great natural value. Today,
the topic of sustainability is so important that it is not only a trend anymore but a real must.
Translating eco-luxury into a perfume is the real mission for Giardini di Toscana’s
fragrances.

ACCESSORIES
Many other cosmetics, candles and other home accessories will be launched soon.

508

Best-Aging Report | 2023.01.08

Photo Credit by Giardini di Toscana

MARKETING & SALES
Giardini di Toscana (GdT) started as a line of designer perfumes, initially intended to be
marketed locally, in the family boutique of our “creative nose”, Silvia Martinelli. To be more
precise, the Irma Perfumery is located in the Casentino valley in Tuscany, between
Florence and Arezzo, surrounded by the Casentino Forests National Park. The resounding
success achieved with our Tuscan customers led GdT to evolve from a luxury designer
craftsmanship to a real brand, which is now ready to position itself in the niche perfumery
sector at a national level.
After the local B2C, the national B2B business took off, thanks to some well-known sales
agents in the perfumery and cosmetics sector, who had discovered GdT precisely at the
Irma Perfumery in Bibbiena and placed their orders. The third fundamental step in the
growth of the brand was initiated by groups of enthusiasts and their forums on social
networks. After we began to sell in some well-known niche perfumeries in Italy, people
started to talk about GdT perfumes on a number of forums, in particular in the Facebook
group "Adjiumi".
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The desire of thousands of perfume lovers and connoisseurs to discover this new brand
led to numerous reviews, all extremely positive. Later, celebrities and influencers also paid
homage to us with advertisements and stories on the main social networks.

Now, GdT decided to focus on two main goals for 2021:
Strengthening and developing our Social Media Marketing;
Internationalising and expanding new sales channels abroad.

MEDIA
Giardini di Toscana pays big attention to Social Media Marketing and only plans to
strengthen its position in order to increase brand awareness.

Photo Credit by Giardini di Toscana
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Company name:

Giardini di Toscana SRL

Contact person:

Umberto Doni, co-founder of Giardini di Tos…

E-mail:

info@giardiniditoscana.com

Website:

giardiniditoscana.com

Phone:

+39 0575593467

Patent status:

n/a

On market since:

1942

Regions:

Italy

Industries:

Fragrance, Skincare

Source links:

Website Giardini di
Toscana
Instagram Giardini di
Toscana
Facebook Giardini di
Toscana

Direct link:

click here
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SECRET DOSSIER ON GIARDINI DI
TOSCANA
Giardini di Toscana is a line of designer perfumes made in Italy, which is
fully established as "niche perfumery". All the creations stem from
emotions, memories, styles, which arise from pure passion. Giardini di
Toscana is the result of a natural evolution applied to the creativity of a
family-run business, a form of artistic expression that complements other
similar expressions. These fragrances draw attention thanks to their
aesthetic quality and originality, which is why they are suitable for strong
personalities, who are not simply trying to conform to current trends.
The keyword for the Giardini di Toscana line is "eco-luxury": luxury
products based on organic and environmentally sustainable ingredients,
with a great natural value. Today, the topic of sustainability is so
important that it is not only a trend anymore but a real must. Translating
eco-luxury into a perfume is the real mission for Giardini di Toscana’s
fragrances.
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THE STORY
Being inebriated by the garden’s fragrances represents a unique experience for your
senses. In Tuscany, a garden is a place where architecture and nature meet, the
relationship between human-made work and the soil. This is the place where, in 1942, the
story of an olfactory journey among the fragrances of the most authentic perfumery began.
In a picturesque medieval village in the Casentino Valley, in the heart of Tuscany, Italy,
grandparents Giovan Piero and Emma Ducci opened a bottega (small shop), which became
a Perfumery.

Silvia Martinelli, the Founder of eco-luxury parfumery and skincare Giardini di Toscana
Photo Credit by Giardini di Toscana

At the beginning of the 60's, the business continued with his daughter Irma who, thanks to
her style, turned the original business into a prestigious boutique. That is where Silvia
Martinelli was born, the creator of Giardini di Toscana’s designer perfumes, a line
conceived as the combination of craftsmanship and innovation, through the use of the
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most refined raw materials, which are processed by using ancient and fascinating
techniques.

At Giardini di Toscana all the creations stem from emotions, memories, styles, which arise from pure passion
Photo Credit by Giardini di Toscana

PRODUCTS & PRICES
3.1 FRAGRANCES FOR HOME
VIGNA TOSCANA - BOTTLE WITH STICKS
The fragrance evokes the Tuscan vineyards. Just like a dream, it takes you back to a longgone past, when grapes were crushed and the scent of the must spread in the air.
Olfactory pyramid: Jasmine, White Musk, Vineyard. Size: 200ml.
Recommended Retail Price - RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign
countries, Ex-works Price - EXW € 20,25).
MANDARINO VANIGLIA – BOTTLE WITH STICKS
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A Mediterranean opening with the citrusy tenderness of tangerine and the sugary and
creamy taste of orange. The evocative scent of citrus fruits flows into the delicacy of vanilla.
The air smells of vanilla and mandarin again. Maybe the Blue Fairy from the famous fairy
tale of Pinocchio was here? It has a calming and relaxing effect and it reduces irritability.
Perfect for children's rooms, bedrooms and bathrooms.
Olfactory pyramid: Mandarin, Orange, Vanilla, Delicate flowers, White Musk. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 20,25).

Photo Credit by Giardini di Toscana

EREMO VERDE – BOTTLE WITH STICKS
A walk inside the Foreste Casentinesi National Park. The woody notes of cedar blend with
the revitalising fragrances of aromatic herbs, giving you strength and courage to fight your
fears. From Saint Francis’ Canticle of the Sun, a hymn to life and to the positivity of nature.
An energising fragrance, suitable for living rooms and bathrooms.
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Olfactory pyramid: Aromatic plants, Bergamot, Cypress, Cedar wood, Vetiver. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 20,25).
MANDARINO VANIGLIA – BOTTLE WITH STICKS
A Mediterranean opening with the citrusy tenderness of tangerine and the sugary and
creamy taste of orange. The evocative scent of citrus fruits flows into the delicacy of vanilla.
The air smells of vanilla and mandarin again. Maybe the Blue Fairy from the famous fairy
tale of Pinocchio was here? It has a calming and relaxing effect and it reduces irritability.
Perfect for children's rooms, bedrooms and bathrooms.
Olfactory pyramid: Mandarin, Orange, Vanilla, Delicate flowers, White Musk. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 20,25).

Photo Credit by Giardini di Toscana

MARLIA – BOTTLE WITH STICKS
Harmonious and delicate explosion of cherry blossoms, combined with strawberry and the
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fruits’ colours to create a delicious and romantic fragrance.
Inspired by the wonderful garden of Villa Marlia, located in Capannori (Lucca), where Elisa
Baciocchi Bonaparte, Napoleon's niece, lived.
Olfactory pyramid: Cherry, Peach, White Flowers.
Properties: Home Relaxing, suitable for rooms where stress is released: living room,
reading room. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 20,25).

ELEGIA – BOTTLE WITH STICKS
Drowning in a flowery garden, in the white of bergamot, in the energetic and sparkling
scent of lemon and the vibrantly fresh green tea, all delicately sweetened by the clean
whiteness of jasmine. This is Elegia. The air you breathe in the Boboli Gardens’ orangery,
where the Medici family first used citrus fruits to decorate their gardens and where the
bergamot stands out with its ability to open your heart and radiate happiness. Refreshing,
brightening and stimulating. Ideal for offices, work environments and meeting rooms.
Olfactory pyramid: Bergamot, Green Tea, Jasmine, Sandalwood. Size: 200ml.
RRP: € 45,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 20,25).
3.2 PERSONAL FRAGRANCES
BIANCO ORO
The scent of pleasure, sensuality, the seduction of amber accord, fascinating and elegant
molecules. Cetalox: an extremely powerful and elegant amber accord. This ingredient
enriches and elevates the perfume, it makes it intense and persistent. A note of black
pepper brings spiciness. Last but not least, Patchouli. Considered an aphrodisiac by the
hippies, it stirs our deepest emotions. Size: 100ml.
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Fragrance Family: Oriental spicy
Olfactory Pyramid
Top notes: Bergamot, Pink Pepper
Heart notes: Rose Abs, Black Pepper
Base notes: Javanol, Patchouli, Cetalox
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).

Photo Credit by Giardini di Toscana

BIANCO LATTE
The cuddle, the embrace, the pleasure of being shrouded in a cloud of vanilla, milk and
honey. Size: 100ml.
Fragrance Family: Gourmand amber

518

Best-Aging Report | 2023.01.08
Olfactory Pyramid
Top notes: Caramel
Heart notes: Coumarin, Honey
Base Notes: Vanilla, White Musk
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).

Photo Credit by Giardini di Toscana

SHABBY CHIC
Reassuring and captivating, woods and floral notes surround you with softness and
elegance. The pleasantness of red cedar wood meets the gentle floral touch of the delicate
and slightly honeyed queen of flowers, the Damask Rose. Javanol represents the dominant
sandalwood note, a new-generation molecule, with rich, natural, creamy, slightly pink
sandalwood. Size: 100ml.
Fragrance Family: Flowery woody
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Olfactory pyramid
Top notes: Peony
Heart notes: White Flowers, Damask Rose
Base notes: Musk, Javanol, Cedarwood
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).

Photo Credit by Giardini di Toscana

BLU INDACO
A perfume of contrasts. Brilliant and fascinating opening with Calabrian Bergamot.
Followed by the sweet and bitter Almond, immersed in a sweet vanilla bath. And then the
Frangipane heart, whose scent evokes hesperidian and flowery notes such as lemon,
jasmine, honeysuckle and rose - all together. Habanolide represents the base note, an
extremely elegant musky smell, a very high-performing note with a waxy and slightly
metallic undertone. Strong, clean, captivating smell, with a soft but powerful, almost erotic
background of sensuality and animality. Size: 100ml.
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Fragrance Family: Amber Floral
Olfactory pyramid
Top notes: Bergamot, Pink Pepper, Frangipane
Heart notes: Vanilla, Almond
Base notes: Ambroxan, Muscenone, Habanolide
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).

Photo Credit by Giardini di Toscana

CELESTE
It is the bright and clear dawn after a night storm, the air is fresh, the sky expands with its
celestial and clean perfection, the fragrances spread, powerful and overbearing: citrusy,
aquatic, marine, floral. Size: 100ml.
Fragrance Family: Freshness

521

2023.01.08 | Best-Aging Report
Olfactory pyramid
Top Notes: Dihydromyrcenol, Sea Notes
Heart Notes: Raspberry Violet, Exotic Scents
Base notes: Vanillin, Ambroxan
RRP: € 98,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).

Photo Credit by Giardini di Toscana

ROSSO RADICE
Characterised by a very fresh opening note that enhances its personality: Calabrian
bergamot. Vetiver, oak moss and coumarin follow, with notes of ambrettolide and
ambroxan, which give roundness, warmth and strong fixing power. Muscenone surrounds
it all with its strong, warm and clean smell; a soft but powerful, almost erotic, background of
sensuality and animality. Size: 100ml.
Fragrance Family: Amber Fougère
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Olfactory pyramid
Top notes: Bergamot, Pink Pepper, Clary Sage
Heart notes: Cashmeran
Base notes: Ambrettolide, Vetiver, Ambroxan
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).

Photo Credit by Giardini di Toscana

EREMO
Much more than a simple fragrance, it is an ancestral and mysterious melody that reveals
the relaxing and dynamic notes of the Tuscan woods. Inspired by horseback riding in the
green Foreste Casentinesi, among century-old cypress trees, it floods the body with sweet
and powerful scents. In the midst of these luxuriant woods, the rays of sunshine illuminate
lush and flowery clearings, where wild animals find solace and the cool water flows down
from the slope. Size: 100ml.
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Fragrance Family: Fougère boisée
Olfactory pyramid
Top notes: Tuscan cypress, Mandarin, Watermelon
Heart notes: Juniper, Patchouli, Sandalwood, Cedar Wood
Base notes: Amber, White Musk
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).
ROSSO RUBINO
Aroma of harmoniously united, decisive and engaging notes. A perfume that arouses
stormy olfactory harmonies despite the delicacy of the citrus notes of bergamot, the magic
of the rose, rather than the fragrant gifts of a distant and shady wood. Size: 100ml.
Olfactory family: Woody citrus
Top notes: lemon, bergamot orange
Heart notes: rose, berries, cocoa
Base notes: coumarin, oak moss, pink pepper, patchouli, cachemeran (the softness of
cashmere)
RRP: € 120,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 54).
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Edemo and Rosso Rubino. The pearls of the collection
Photo Credit by Giardini di Toscana

3.3 KITs
PERSONAL FRAGRANCES KIT
The entire ''personal'' collection in one mini-set. The kit includes all our 8 personal
fragrances. Size: 2ml x 8 samples
RRP: € 20 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 10,00).
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Kit of perfumes
Photo Credit by Giardini di Toscana

HOME FRAGRANCES KIT
The entire ''home'' collection is in one mini-set. The kit includes all our 5 fragrances for
“home”. Size: 2ml x 5 samples
RRP: € 15 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 9,00).
3.4 COSMETICS
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Kit of home fragrances
Photo Credit by Giardini di Toscana

GEL CREAM
An extremely delicate cream, suitable for normal to mixed skin, even the most sensitive.
The special gel-cream composition provides an authentic feeling of freshness and wellbeing. It is used during the day as a deep moisturizer, or at night to promote the natural
physiological repair processes. Its special texture makes this cream suitable for any age,
for both women and men, without greasing the skin.
Instructions: Apply in the morning as a protective moisturizing cream and make-up base. In
the evening, apply after removing make-up to promote the regenerative processes of the
night and to soothe the redness caused by the weather (cold wind, long exposure to the
sun). Size: 50 ml.
RRP: € 39,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 19,50).
BIANCO LATTE BODY CREAM
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Photo Credit by Giardini di Toscana

Suitable for all skin types, with its pleasant BIANCO LATTE fragrance, it will leave your skin
perfectly moisturised and velvety. Size: 250 ml.
RRP: € 38,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 17,10).
EREMO SHOWER GEL
Perfect for men, but for women too. It will leave your skin clean and fragrant of the fresh
Eremo fragrance. Size: 250 ml.
RRP: € 25,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 12,50).
EREMO AFTER-SHAVE
High quality aftershave, also suitable for sensitive skin and with the wonderful fragrance of
Eremo. Size: 75 ml.
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Photo Credit by Giardini di Toscana

RRP: € 38,00 (in Italy, with VAT, RRP not specified for foreign countries, EXW € 19,00).

BRANDING & DESIGN
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The keyword for the Giardini di Toscana line is "eco-luxury with a strong aesthetic quality and originality
Photo Credit by Giardini di Toscana

Giardini di Toscana is a line of designer perfumes made in Italy, which is fully established
as "niche perfumery". Our creations always stem from emotions, memories, styles, which
arise from pure passion, rather than being deliberately conceived for mere marketing
purposes. Giardini di Toscana is the result of a natural evolution applied to the creativity of
a family-run business, the satisfaction of a long brooding desire, the expression of
harmony between people who share the same passions, a form of artistic expression that
complements other similar expressions. The perfumes originate from many different stories
and each creation is absolutely original, peculiar, distinctive and matches unique
personalities.
These fragrances draw attention, not because of their intrusiveness or intensity, but thanks
to their aesthetic quality and originality, which is why they are suitable for strong
personalities, who are not simply trying to conform to current trends. While conventional
perfumery tends to impose the same scent on as many different age groups and styles as
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possible, in order to achieve turnover targets, the niche strives for offering a different and
unique fragrance to each individual personality. Empathy between the perfume and the
consumer is absolutely paramount and the assistance provided in finding the right
combination is the real added value that guarantees customer loyalty over time.

Photo Credit by Giardini di Toscana

Therefore, the niche creates innovation and identifies products and fragrances that meet
the customer demand regardless of current trends, so as to guarantee a return on the long
term. The keyword for the Giardini di Toscana line is "eco-luxury": luxury products based
on organic and environmentally sustainable ingredients, with a great natural value. Today,
the topic of sustainability is so important that it is not only a trend anymore but a real must.
Translating eco-luxury into a perfume is the real mission for Giardini di Toscana’s
fragrances.

ACCESSORIES
Many other cosmetics, candles and other home accessories will be launched soon.
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Photo Credit by Giardini di Toscana

MARKETING & SALES
Giardini di Toscana (GdT) started as a line of designer perfumes, initially intended to be
marketed locally, in the family boutique of our “creative nose”, Silvia Martinelli. To be more
precise, the Irma Perfumery is located in the Casentino valley in Tuscany, between
Florence and Arezzo, surrounded by the Casentino Forests National Park. The resounding
success achieved with our Tuscan customers led GdT to evolve from a luxury designer
craftsmanship to a real brand, which is now ready to position itself in the niche perfumery
sector at a national level.
After the local B2C, the national B2B business took off, thanks to some well-known sales
agents in the perfumery and cosmetics sector, who had discovered GdT precisely at the
Irma Perfumery in Bibbiena and placed their orders. The third fundamental step in the
growth of the brand was initiated by groups of enthusiasts and their forums on social
networks. After we began to sell in some well-known niche perfumeries in Italy, people
started to talk about GdT perfumes on a number of forums, in particular in the Facebook
group "Adjiumi".
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The desire of thousands of perfume lovers and connoisseurs to discover this new brand
led to numerous reviews, all extremely positive. Later, celebrities and influencers also paid
homage to us with advertisements and stories on the main social networks.

Now, GdT decided to focus on two main goals for 2021:
Strengthening and developing our Social Media Marketing;
Internationalising and expanding new sales channels abroad.

MEDIA
Giardini di Toscana pays big attention to Social Media Marketing and only plans to
strengthen its position in order to increase brand awareness.

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
You can download a presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
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Photo Credit by Giardini di Toscana

Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

Giardini di Toscana SRL

Contact person:

Umberto Doni, co-founder of Giardini di Tos…

E-mail:

info@giardiniditoscana.com

Website:

giardiniditoscana.com

Phone:

+39 0575593467

Patent status:

n/a

On market since:

1942

Regions:

Italy

Industries:

Fragrance, Skincare

Source links:

Website Giardini di
Toscana
Instagram Giardini di
Toscana
Facebook Giardini di
Toscana

Files:

GdT
Images
GdT_Brochure_eng.pdf
2021 December GdT EXP.pdf

Direct link:

click here

535

2023.01.08 | Best-Aging Report

GREEN COSMETIC BRAND FROM
TUSCANY
Dr.Taffi Bionatural Research Laboratories were founded in 1987, thanks
to biologist Dr. Enio Taffi. Love for Tuscany and nature gave first
inspiration and still are the most precious heritage for preparations. The
mission of the family company to realize green cosmetics with natural
ingredients and to obtain vegetable cosmetic excellence for skin, hair
care, perfumes, toiletries. The cosmetic range of Dr.Taffi's products is
striking in its diversity and includes collections of face and body skin
care products. The aromatic compositions of each collection are
charmed with their unique aromas of flowers, chilli peppers and fresh
natural aromas. In addition, the company is a manufacturer of persistent
and unique Tuscan Acqua Di Bolgheri branded perfumes. Along with
cosmetics and perfumes, the company also produces cosmetics for
spas, aromatic oils, fragrances for home and premises enchanting with a
variety of aromas.
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THE STORY
Together with his wife Maria, Dr. Enio Taffi laid the ground to the family business with the
start of the Dr.Taffi Company in 1987. At that time the philosophy was the same of today: to
work only with all-natural ingredients, collected locally, and to show total respect for nature
by never allowing any of the products, or ingredients used to produce these, to be tested
on animals.

In the heart of green cosmetics are only natural ingredients made in Italy
Photo credit by Dr.Taffi

Starting from that moment the family has continued its journey, managed by love for the
wonderful nature of Tuscany. Now joined by their daughters. Maria Silvia, product manager
together with her father and Elisabetta, involved in the business development of the brand.
A passionate family with a very clear vision: to share beauty and scents of their part of
Tuscany with the world.
Dr.Taffi and Acqua di Bolgheri branded products are guaranteed by AIAB for ECO
ORGANIC COSMETICS and BIOAGRICERT for natural and natural origin cosmetics. All
products are Lav and Vegan certified.
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The family company created by biologist Dr. Enio Taffi
Photo credit by Dr.Taffi

PRODUCTS & PRICES
Dr.Taffi product collections are traditionally divided into two main cosmetic areas
Functional ranges and specific treatment and also Perfumed Ranges.
FUNCTIONAL RANGES are products that treat different skin types and work deep down on
more serious problems concerning skin, body and hair.
Face Care
It’s innovative face line with a special natural active ingredient, like hyaluronic acid, stem
cells extracted from apple, soya liposomes. It contains complete treatments for every skin
type. There is a special face line called Deep Youth Formula.
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Photo credit by Dr.Taffi

Anti-ageing brightness creator Glycolic Acid is a complete glycolic acid treatment with
immediate anti-wrinkle, brightening, anti-blemishes and anti-acne action. It is simple, fast
and sure with personalized solutions to stop, slow or reverse skin ageing process.
Body Care
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Effective Formula for Face with hyaluronic acid, three molecular weights, steam cells, argan oil and new plant
complexes
Photo credit by Dr.Taffi

Face Treatment Line with anti-wrinkle, brightening, anti-blemishes and anti-acne action
Photo credit by Dr.Taffi

CELL-OFF is a complete treatment for cellulite that contains a compound of euglene,
caffeine, red poppy extracts with specific phytosonic effect. It reduces 70% cellulite signs,
increases of 66% skin tone and reduces of 2 cm leg circumference. It works with a specific
osmotic process that doesn’t damage capillaries.
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CELL-OFF body care line against cellulitis
Photo credit by Dr.Taffi

PLUS&UP SENO breast cream is a complete treatment that increases of 34% turgidity (in 6
weeks) and of 16% elasticity (in 24 hours). Its formula contains hyaluronic acid at 3
molecular weight and pea seed. Original and natural cream helps breast firming up.

Push-up Breast Formula
Photo credit by Dr.Taffi
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Capillary Supportive Formula
Photo credit by Dr.Taffi

CAPILLAR STOP is a specific formula with ivy, sambucus horse-chestnut ( rich in aescin)
and centella that helps the circulation in the capillaries avoiding their breaking. The
composition gives to leg an immediate sensation of freshness and lightness.
SMAGLIA STOP is a cream (ideal also during pregnancy) which prevents/reduces stretch
marks with specific “Stretch Marks-Control” composed by panthenol vitamin, which helps
the skin layers repairing process; a peptide that improves skin elasticity and the production
of collagen; the biological extract of horehound, active against skin ageing. It’s ideal for
buttocks, breast, abdomen, thighs and arms.
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Stretch Marks-Control Formula
Photo credit by Dr.Taffi

Photo credit by Dr.Taffi

Body Treatment with new active principle (Phytofirm®), rich in iodine and caffeine,
combined with fucus, carnitine, green tea and cacao seeds in a strong effect cream that
reduces fat on belly and hips. It has a toning effect thanks to centella, hop, ginseng, shea
butter, sesame oil, wheat germ oil and a draining thanks to ivy, horse-chestnut and ruscus.
It works with a double process: first, a thermogenic phase with vascularization, which
improves the receptive ability of tissues, then with the carrying action of soya liposomes,
which can take active ingredients to a cellular level.
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Photo credit by Dr.Taffi

It’s a body Healing Line for traumas, muscular contractures, pains to joins and rheumatism.
Products contain extracts of arnica, clay, camphor, eucalyptus and mint essential oil.
Hair Care
Hairline MIGLIO is a complete range for oily, stressed hair and/or with dandruff hair.
Formulas has a strong action to activate hair growth and to restore hair fibres with apple
stem cells in combination with millet. There are shampoos, lotions, colour gels and creams
as well as food supplements to protect hair and prevent its loss.
Baby Care
It is Aloe Therapy line for kids dermatologically tested, hypoallergenic, nickel tested
line with aloe certified by IASC. It was created for the care and cleansing of the very
delicate baby skin. It’s ideal also for very delicate and allergic reaction-prone skins.
Sun Line
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Miglio Hair Line
Photo credit by Dr.Taffi

Dr.Taffi SunLine includes a very complete range of sun products, with all SPF protection
factors, extra tanning products, scrub, hair products and perfumed body water. All with
pleasant Monoi summer fragrance.
Essential Oils
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Photo credit by Dr.Taffi

Summer Sun Protecting
Photo credit by Dr.Taffi

It is a complete range of essential oils , 100% pure, VEGAN without the addition of chemical
substances.
PERFUMED RANGES propose products that care for wellbeing and beauty of body, face
and hair. They contain the best Toscana extracts.
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Photo credit by Dr.Taffi

It is a perfumed cosmetic line composed of 17 different fragrances, with their eau de
perfume-body lotion-bath foam-home diffuser. The perception of a fragrance comes from
touch, smell and sight combination. In every fragrance, there is a flower, a cloth and a
special colour. This series of personal care cosmetics is not only for those who like to take
care of their body and face skin but also for those who are very important to enjoy their
sense of smell and for those who appreciate the exquisite scents and notes that, along
with body care, follow its owner moisturizing and nourishing and aromatizing the skin
throughout the day. Gels, foams, soaps, body and hand creams, fragrance diffusers,
perfumes, perfumed oils surprise with their aromas from white musk to red chilli peppers!
Acqua Di Bolgheri is a mix of elegance, passion and pureness. All is in perfect balance with
great respect for nature and all the precious ingredients that can be found there. The
inspiration to each and every collection is what meets senses, when walking through the
nature of the Bolgheri area or when you take a moment to sit by the sea on the Etruscan
Coast experiencing the sense that brought in by the sea winds... Inspiration made into the
sweet liquid that becomes Acqua Di Bolgheri perfumes.

DISTRIBUTION AND FRANCHISING
The sales network is made up of 20 representatives who propose the Dr.Taffi products
and collections in herbal shops and chemists with herbalist section. Dr.Taffi has also
developed two chains of direct and franchising (Erboristerie d’Italia and Acqua di Bolgheri)
sales outlets which help promote the brand and diffuse it on the market.
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Perfumery Care Line
Photo credit by Dr.Taffi

The foreign sales network is developed with 15 distributors intra and extra UE with flagship
stores in Japan, Netherlands and Djibouti state. An innovative formula will open sales
outlets of different sizes and features depending on the characteristics and the position of
the shop itself.

FRANCHISING PROJECTS
Generally, the company starts by asking the potential Franchisee if he already has a
location for the shop, its dimension and if he has experience in franchising. Then the
company requests the plant of the location, studies and creates a personalized Acqua Di
Bolgheri franchising project. Here are some figures for creating a unique Italian
franchise model of Acqua Di Bolgheri shop:
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Acqua Di Bolgheri rose and peach blossom heart surrounds every emotion with a white femininity
Photo credit by Dr.Taffi

Dimensions: about 50/60 square meters;
Location: city centre, historic centre, pedestrian areas, commercial centre;
Investment: about 150.000 euro into furniture and 35.000/40,000 euro into the
products;
Average sales: about 600-700 euro per square meter every month.
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Photo credit by Dr.Taffi

The shop sign of franchising can be "ACQUA DI BOLGHERI-TOSCANA" or "DR.TAFFITOSCANA". Characteristics and layout are totally the same, but the second one is used if
Franchisee does not import and sell Acqua di Bolgheri perfumed range.

BRAND VALUE & PRESS RELEASE
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Dr. Taffi has two chains of direct sales outlets and franchising
Photo credit by Dr.Taffi

Communication is an important tool. Every season Dr.Taffi makes large investments in
order to diffuse the use of products and lifestyles inspired by natural wellbeing and to
spread the knowledge, improve the image and boost sales of its product lines.
Dr.Taffi Company especially works with beauty bloggers. It has a team composed of 5
Beauty Ambassador that constantly speak about its products and treatments.

551

2023.01.08 | Best-Aging Report

Photo credit by Dr.Taffi

Dr.Taffi is present in social media with its own Instagram page, and often highlighted in
media by 40Nagers, Vanity Space Blog, Life of a Bee.
Press release
Every collection has its own personality, which meets the tastes and needs of the public to
whom it is dedicated. The highly attractive packaging also stands out in the sales outlet
thanks to the display materials supplied by the company: display stands, window posters,
furniture, reglette and information leaflets. Furthermore, the packaging includes a great
deal of useful information on the composition and the active principles of each product.
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Dr Taffi with brand Beauty Ambassadors
Photo credit by Dr.Taffi
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Photo credit by Dr.Taffi
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Company name:

Dr.Taffi Bionatural Research Laboratories

Contact person:

Giulia Bianchi, export departnment

E-mail:

exp@drtaffi.com

Website:

drtaffi.com

Phone:

+390586677111

Patent status:

patented

On market since:

1987

Regions:

Italy

Industries:

Fragrance, Nails, Skincare, Sun/Tan

Source links:

Dr Taffi Official Page
Dr Taffi Facebook
Dr Taffi Instagram

Files:

Presentation Acqua Di
Bolgheri
Presentation Dr.Taffi

Direct link:

click here
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SECRET DOSSIER ON DR.TAFFI
Dr.Taffi Bionatural Research Laboratories were founded in 1987, thanks
to biologist Dr. Enio Taffi. Love for Tuscany and nature gave first
inspiration and still are the most precious heritage for preparations. The
mission of the family company to realize green cosmetics with natural
ingredients and to obtain vegetable cosmetic excellence for skin, hair
care, perfumes, toiletries. The cosmetic range of Dr.Taffi's products is
striking in its diversity and includes collections of face and body skin
care products. The aromatic compositions of each collection are
charmed with their unique aromas of flowers, chilli peppers and fresh
natural aromas. In addition, the company is a manufacturer of persistent
and unique Tuscan Acqua Di Bolgheri branded perfumes. Along with
cosmetics and perfumes, the company also produces cosmetics for
spas, aromatic oils, fragrances for home and premises enchanting with a
variety of aromas.

556

Best-Aging Report | 2023.01.08

THE STORY
Together with his wife Maria, Dr. Enio Taffi laid the ground to the family business with the
start of the Dr.Taffi Company in 1987. At that time the philosophy was the same of today: to
work only with all-natural ingredients, collected locally, and to show total respect for nature
by never allowing any of the products, or ingredients used to produce these, to be tested
on animals.

In the heart of green cosmetics are only natural ingredients made in Italy
Photo credit by Dr.Taffi

Starting from that moment the family has continued its journey, managed by love for the
wonderful nature of Tuscany. Now joined by their daughters. Maria Silvia, product manager
together with her father and Elisabetta, involved in the business development of the brand.
A passionate family with a very clear vision: to share beauty and scents of their part of
Tuscany with the world.
Dr.Taffi and Acqua di Bolgheri branded products are guaranteed by AIAB for ECO
ORGANIC COSMETICS and BIOAGRICERT for natural and natural origin cosmetics. All
products are Lav and Vegan certified.
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The family company created by biologist Dr. Enio Taffi
Photo credit by Dr.Taffi

PRODUCTS & PRICES
Dr.Taffi product collections are traditionally divided into two main cosmetic areas
Functional ranges and specific treatment and also Perfumed Ranges.
FUNCTIONAL RANGES are products that treat different skin types and work deep down on
more serious problems concerning skin, body and hair.
Face Care
It’s innovative face line with a special natural active ingredient, like hyaluronic acid, stem
cells extracted from apple, soya liposomes. It contains complete treatments for every skin
type. There is a special face line called Deep Youth Formula.
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Photo credit by Dr.Taffi

Anti-ageing brightness creator Glycolic Acid is a complete glycolic acid treatment with
immediate anti-wrinkle, brightening, anti-blemishes and anti-acne action. It is simple, fast
and sure with personalized solutions to stop, slow or reverse skin ageing process.
Body Care
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Effective Formula for Face with hyaluronic acid, three molecular weights, steam cells, argan oil and new plant
complexes
Photo credit by Dr.Taffi

Face Treatment Line with anti-wrinkle, brightening, anti-blemishes and anti-acne action
Photo credit by Dr.Taffi

CELL-OFF is a complete treatment for cellulite that contains a compound of euglene,
caffeine, red poppy extracts with specific phytosonic effect. It reduces 70% cellulite signs,
increases of 66% skin tone and reduces of 2 cm leg circumference. It works with a specific
osmotic process that doesn’t damage capillaries.
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CELL-OFF body care line against cellulitis
Photo credit by Dr.Taffi

PLUS&UP SENO breast cream is a complete treatment that increases of 34% turgidity (in 6
weeks) and of 16% elasticity (in 24 hours). Its formula contains hyaluronic acid at 3
molecular weight and pea seed. Original and natural cream helps breast firming up.

Push-up Breast Formula
Photo credit by Dr.Taffi
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Capillary Supportive Formula
Photo credit by Dr.Taffi

CAPILLAR STOP is a specific formula with ivy, sambucus horse-chestnut ( rich in aescin)
and centella that helps the circulation in the capillaries avoiding their breaking. The
composition gives to leg an immediate sensation of freshness and lightness.
SMAGLIA STOP is a cream (ideal also during pregnancy) which prevents/reduces stretch
marks with specific “Stretch Marks-Control” composed by panthenol vitamin, which helps
the skin layers repairing process; a peptide that improves skin elasticity and the production
of collagen; the biological extract of horehound, active against skin ageing. It’s ideal for
buttocks, breast, abdomen, thighs and arms.
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Stretch Marks-Control Formula
Photo credit by Dr.Taffi

Photo credit by Dr.Taffi

Body Treatment with new active principle (Phytofirm®), rich in iodine and caffeine,
combined with fucus, carnitine, green tea and cacao seeds in a strong effect cream that
reduces fat on belly and hips. It has a toning effect thanks to centella, hop, ginseng, shea
butter, sesame oil, wheat germ oil and a draining thanks to ivy, horse-chestnut and ruscus.
It works with a double process: first, a thermogenic phase with vascularization, which
improves the receptive ability of tissues, then with the carrying action of soya liposomes,
which can take active ingredients to a cellular level.
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Photo credit by Dr.Taffi

It’s a body Healing Line for traumas, muscular contractures, pains to joins and rheumatism.
Products contain extracts of arnica, clay, camphor, eucalyptus and mint essential oil.
Hair Care
Hairline MIGLIO is a complete range for oily, stressed hair and/or with dandruff hair.
Formulas has a strong action to activate hair growth and to restore hair fibres with apple
stem cells in combination with millet. There are shampoos, lotions, colour gels and creams
as well as food supplements to protect hair and prevent its loss.
Baby Care
It is Aloe Therapy line for kids dermatologically tested, hypoallergenic, nickel tested
line with aloe certified by IASC. It was created for the care and cleansing of the very
delicate baby skin. It’s ideal also for very delicate and allergic reaction-prone skins.
Sun Line
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Miglio Hair Line
Photo credit by Dr.Taffi

Dr.Taffi SunLine includes a very complete range of sun products, with all SPF protection
factors, extra tanning products, scrub, hair products and perfumed body water. All with
pleasant Monoi summer fragrance.
Essential Oils
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Photo credit by Dr.Taffi

Summer Sun Protecting
Photo credit by Dr.Taffi

It is a complete range of essential oils , 100% pure, VEGAN without the addition of chemical
substances.
PERFUMED RANGES propose products that care for wellbeing and beauty of body, face
and hair. They contain the best Toscana extracts.
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Photo credit by Dr.Taffi

It is a perfumed cosmetic line composed of 17 different fragrances, with their eau de
perfume-body lotion-bath foam-home diffuser. The perception of a fragrance comes from
touch, smell and sight combination. In every fragrance, there is a flower, a cloth and a
special colour. This series of personal care cosmetics is not only for those who like to take
care of their body and face skin but also for those who are very important to enjoy their
sense of smell and for those who appreciate the exquisite scents and notes that, along
with body care, follow its owner moisturizing and nourishing and aromatizing the skin
throughout the day. Gels, foams, soaps, body and hand creams, fragrance diffusers,
perfumes, perfumed oils surprise with their aromas from white musk to red chilli peppers!
Acqua Di Bolgheri is a mix of elegance, passion and pureness. All is in perfect balance with
great respect for nature and all the precious ingredients that can be found there. The
inspiration to each and every collection is what meets senses, when walking through the
nature of the Bolgheri area or when you take a moment to sit by the sea on the Etruscan
Coast experiencing the sense that brought in by the sea winds... Inspiration made into the
sweet liquid that becomes Acqua Di Bolgheri perfumes.

DISTRIBUTION AND FRANCHISING
The sales network is made up of 20 representatives who propose the Dr.Taffi products
and collections in herbal shops and chemists with herbalist section. Dr.Taffi has also
developed two chains of direct and franchising (Erboristerie d’Italia and Acqua di Bolgheri)
sales outlets which help promote the brand and diffuse it on the market.

567

2023.01.08 | Best-Aging Report

Perfumery Care Line
Photo credit by Dr.Taffi

The foreign sales network is developed with 15 distributors intra and extra UE with flagship
stores in Japan, Netherlands and Djibouti state. An innovative formula will open sales
outlets of different sizes and features depending on the characteristics and the position of
the shop itself.

FRANCHISING PROJECTS
Generally, the company starts by asking the potential Franchisee if he already has a
location for the shop, its dimension and if he has experience in franchising. Then the
company requests the plant of the location, studies and creates a personalized Acqua Di
Bolgheri franchising project. Here are some figures for creating a unique Italian
franchise model of Acqua Di Bolgheri shop:
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Acqua Di Bolgheri rose and peach blossom heart surrounds every emotion with a white femininity
Photo credit by Dr.Taffi

Dimensions: about 50/60 square meters;
Location: city centre, historic centre, pedestrian areas, commercial centre;
Investment: about 150.000 euro into furniture and 35.000/40,000 euro into the
products;
Average sales: about 600-700 euro per square meter every month.
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Photo credit by Dr.Taffi

The shop sign of franchising can be "ACQUA DI BOLGHERI-TOSCANA" or "DR.TAFFITOSCANA". Characteristics and layout are totally the same, but the second one is used if
Franchisee does not import and sell Acqua di Bolgheri perfumed range.

BRAND VALUE & PRESS RELEASE
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Dr. Taffi has two chains of direct sales outlets and franchising
Photo credit by Dr.Taffi

Communication is an important tool. Every season Dr.Taffi makes large investments in
order to diffuse the use of products and lifestyles inspired by natural wellbeing and to
spread the knowledge, improve the image and boost sales of its product lines.
Dr.Taffi Company especially works with beauty bloggers. It has a team composed of 5
Beauty Ambassador that constantly speak about its products and treatments.
Dr.Taffi is present in social media with its own Instagram page, and often highlighted in
media by 40Nagers, Vanity Space Blog, Life of a Bee.
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Photo credit by Dr.Taffi

Press release
Every collection has its own personality, which meets the tastes and needs of the public to
whom it is dedicated. The highly attractive packaging also stands out in the sales outlet
thanks to the display materials supplied by the company: display stands, window posters,
furniture, reglette and information leaflets. Furthermore, the packaging includes a great
deal of useful information on the composition and the active principles of each product.
ADDITIONAL MATERIALS
You can download the images by the link
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Dr Taffi with brand Beauty Ambassadors
Photo credit by Dr.Taffi

You can download the Retail price list by the link
You can download the price list for distributors by the link
You can download leaflets, catalogues, company profile by the link
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Photo credit by Dr.Taffi

Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only. Feel free to download them with one click.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of an interactive feedbacks in Google Sheet not to integrate into the
text of the dossier. You can find the series of questions/comments from Syndicate
members and answers from the brand's owner by the link. Feel free
to leave your comments and ask questions Dr Taffi by the link. Please do not share this file
since it is for internal use only.
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Company name:

Dr.Taffi Bionatural Research Laboratories

Contact person:

Giulia Bianchi, export departnment

E-mail:

exp@drtaffi.com

Website:

drtaffi.com

Phone:

+390586677111

Patent status:

patented

On market since:

1987

Regions:

Italy

Industries:

Fragrance

Source links:

Dr Taffi Official Page
Dr Taffi Facebook
Dr Taffi Instagram

Files:

Presentation Acqua Di
Bolgheri
Presentation Dr.Taffi
Catalogues, leaflets 2019-2020
EXPORT PRICE EXW DR. TAFFI 27 09 2019
RETAIL PRICE LIST DR.TAFFI 2019

Direct link:

click here
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DERMOKIL CLAY-BASED COSMETICS
WITH NATURAL BEAUTY FORMULA
RICH WITH MINERALS & VITAMINS
Clay is a natural material rich in minerals such as magnesium, calcium,
iron, silica and potassium and is found in volcanic ash, sediment and
soil. Clay has a water-absorbing feature due to its structure. Therefore,
the clay is always moist. Clay constituents are aqueous aluminum
silicates. CLAY has the effects of renewing the skin, re-mineralizing
depending on its natural mineral content, anti-toxic, making the skin look
fresh and clean, and making the skin look natural and healthy again.
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THE STORY
Since ancient times of history, humanity has used natural resources in the field of health
and cosmetics. Clay, which is a mineral resource, has a special place in terms of its many
uses from the past to the present and its physical and chemical properties. One of the first
to discover the rich clay beds of Anatolia, a businessman from Sivas, Mr. Ünal Karaca,
believed in the power of clay and took his first step into the cosmetics industry in 2006. He
decided to invest in this business when he saw how people from the Dead Sea in Israel,
where he travels frequently for business purposes, seek healing.
The fact that Turkey has rich deposits in terms of clay mines and that the clay culture has
taken a different place since ancient civilizations has pushed him to investigate clay in
detail. He first started by having various types of clay collected from different parts of
Anatolia examined through the university. He decided to establish the "Dermokil" brand as
a result of various research in terms of its mineralogy properties and suitability for use in
the field of cosmetics. It has primarily developed formulations of skin and hair care
products for the brand Dermokil enriched with natural clay minerals. Later on, it developed
its product portfolio and brought it to the consumer with a wide portfolio ranging from
personal care products to toothpaste.

PRODUCTS & PRICES
Dermokil has a huge product range of about 110+ product units from different series. In
addition, the company manufactures White Label products. The product range of natural
cosmetics based on clay includes face skin care, products for whole body care, hands and
legs, and products for hair care. Let's get acquainted with several bestsellers of the
Dermokil line.

DERMOKIL FACE MASKS
The Face Masks of the brand are very popular among buyers. The size is 75 ml. There are
the following masks in the line:
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Photo Credit by EZEL COSMETIC

Honey clay mask;
Clay mask with hemp seed oil;
Mask with pink clay;
Gel face mask with cucumber extract;
Gel face mask with rose extract;
Exfoliating face mask with aloe vera;
Coconut facial peeling mask;
Holographic facial peeling mask
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Photo Credit by EZEL COSMETIC

CHARACTERISTICS
Enriched with vitamin B5, this colorful and fun holographic face mask provides an instant
refreshing effect and hydrates the skin.
MAIN CONTENT
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Photo Credit by EZEL COSMETIC

CLAY: Clay has healing properties in the literature, it has the property of stimulating
collagen synthesis. Cleansing, lifting and nourishing all skin types by detoxifying the
deepest layers of the skin, clay is a versatile ingredient in skin care. As a deep cleansing
agent, it removes excess oil and dirt accumulated in the skin and pores from the depths of
the epidermis, thanks to its ability to absorb clay. As a nutrient, clay is important for
maintaining healthy skin. It is effective as a cleanser and astringent, removes dead cells
from the skin due to its exfoliating action, is an antiseptic, the activity of which against
various microorganisms has been scientifically proven. It is known that clay minerals are
used not only for beauty and cleansing, but also for skin diseases, it has been found that
they are useful for cellulite, diaper rash and various wounds on the skin.
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Photo Credit by EZEL COSMETIC

ALLANTOIN: Increases the water content of the skin. Prevents dryness and makes
sensitive skin more elastic.
GLYCERIN: thanks to its moisturizing effect, it helps to protect the skin structure and
increase its elasticity, its natural content penetrates the skin and nourishes it. Thanks to its
antiseptic properties, it helps to heal wounds caused by eczema and psoriasis. Glycerin,
which provides moisture to the skin, helps reduce the appearance of fine lines and fight
signs of aging.
VITAMIN B5: The use of vitamin B5 prevents moisture loss in the skin and helps maintain
moisture. This prevents dry skin, flaking and itching and allows your skin to retain its
softness and elasticity. It also helps maintain the skin's barrier function.

DERMOKIL FACE CLEANSERS
Tonic for narrowing pores with rose extract 200 ml
CHARACTERISTICS
Enriched with rose water, known to have a relaxing effect, Dermokill Rose Extract Firming
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Toner gently cleanses away dirt and make-up residue and relaxes the skin. By opening
clogged pores, it cleanses the floor in the upper layer of the skin, descending to the lower
layers of the skin, cleansing the resulting oil and dirt and preventing their reappearance.
Thanks to the special ingredients it contains, it helps to tighten the pores on the skin,
helping it look more vibrant and healthy.
MAIN CONTENT
GLYCERIN: This is a very good moisturizer. Pharmaceutical glycerin is used. It has the
function of nourishing and softening the skin, eliminating cracks and dryness.
ALLANTOIN: has healing, soothing and protective properties for the skin. Helps heal skin
irritations.
CALENDULA EXTRACT: has healing and soothing properties for minor skin wounds. Has
anti-inflammatory properties. Soothes the skin and removes toxins. Effective for dry skin,
against cracks and dryness. Moisturizes and gives radiance to the skin.
ROSE WATER: combats inflammation that can occur and exist on the skin. By opening
clogged pores, it cleanses the floor on the top layer of the skin. With regular use, it
prevents the formation of acne and pimples. It cleanses the oil and dirt formed as it sinks
into the lower layers of the skin and prevents their reappearance.
VITAMIN B5: has healing properties, and acts as a protective barrier against skin irritations.
It promotes skin regeneration.
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DERMOKIL FACE CREAMS FOR SKIN WHITENING AND
ANTI-AGING
CHARACTERISTICS
What is the definition of SPF? SPF is an international abbreviation for Sun Protection
Factor. Its Turkish counterpart is Sun Protection Factor. The smallest amount of UV energy
that causes erythema (redness) of human skin after 16 to 24 hours of exposure to solar UV
rays is called the minimum erythema dose. SPF, or sun protection factor, is the ratio of the
minimum erythema dose on skin protected by sunscreens to the minimum erythema dose
on the same unprotected skin.
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- How does Dermokil natural whitening cream work?
Dermokil Skin Whitening Cream provides a white effect on the skin from the moment it is
used. It helps to regulate dark spots and uneven skin tone. The whitening effect is made
more effective by using two raw materials that provide the whitening effect. One of these
raw materials is pea extract (a type of pea) and an active combination of sucrose dilaurate.
Has skin whitening properties. Provides melanin inhibition. Staining is prevented. Raw
materials have been studied in vitro and in vivo. Other raw materials; Alpha Arbutin is a
well-known active skin whitener. It brightens the skin tone. It is especially effective on dark
skin and freckles caused by UV exposure. The other raw material used in the product is
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active, which provides 30 SPF protection. It is the active substance with the names of the
three most commonly used sunscreens on the world market; ethylhexylmethoxycinnamate,
It is a stabilized and dispersed form of octocrylene and butylmethoxydibenzoylmethane
with a special encapsulation technology. As a result of this encapsulation method,
sunscreens maintain their high performance for a long time, while providing a reliable and
consistent measurement of the product's SPF value. With 30 SPF UV protection, it
prevents skin darkening that can occur due to the sun. It can also be used on the arms and
underarms.
Thanks to these special actives, Dermokil Whitening Cream is effective on sun spots, age
spots, birthmarks and acne spots. It contains SPF 30 sunscreen. Test results of the raw
materials in the product are 8 weeks and twice a day. Designed for all skin types. It's not
greasy. Does not contain paint. Does not contain parapen. Since it does not contain
hydroquinone, it provides gradual, even and effective whitening without stripping the skin,
does not remove stains, exfoliating the top layer of the skin. It acts as a stain remover and
stain remover by acting on the active effect of melanin, so it can be used at any time of the
year, summer and winter. There is no harm in going out into the sun after using the
product. Since only the sun causes spots, even if it contains a UV factor, colored skin
should be protected from the sun as much as possible. It acts as a stain remover and stain
remover by acting on the active effect of melanin, so it can be used at any time of the year,
summer and winter. There is no harm in going out into the sun after using the product.
Since only the sun causes spots, even if it contains a UV factor, colored skin should be
protected from the sun as much as possible. It acts as a stain remover and stain remover
by acting on the active effect of melanin, so it can be used at any time of the year, summer
and winter. There is no harm in going out into the sun after using the product. Since only
the sun causes spots, even if it contains a UV factor, colored skin should be protected from
the sun as much as possible.
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Anti-spat cream and skin whitening cream perfectly care of the skin problems such as dark spots
Photo Credit by EZEL COSMETIC

DERMOKIL HAIR CARE
Vegan hair mask with clay and garlic 300 ml
CHARACTERISTICS
Dermokil Hair Care Mask, combining the action of clay and garlic, promotes stronger and
healthier hair growth. This helps prevent hair loss. Suitable for all hair types, gives them
vitality, softens them and facilitates styling. Thanks to the clay and keratin in its
composition, it strengthens the hair, gives it health and volume. Makes hair resistant to
abrasive agents such as chemical treatments, blow-drying, combing, wind and sun.
One must know that just as certain care is taken of the skin, so it is necessary of the hair;
Moisturizing treatments should be installed at regular intervals, especially for hair that has
been treated such as blow-drying, perming and coloring, just like on skin. Hair creams
used in daily care soften the hair, but if the hair is heavily processed and is now worn, a
hair mask should be used. The hair mask provides intensive hair care from root to tip and
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offers a solution to unwanted hair problems.
MAIN CONTENT
CLAY: Clay, used alone or mixed with other substances, cleanses, tightens and nourishes
all skin types, detoxifies the deepest layers of the skin, it is versatile and extremely easy to
use. Clay is a versatile ingredient in skin care. As a deep cleansing agent, it removes
excess oil and dirt accumulated in the skin and pores from the depths of the epidermis,
thanks to its ability to absorb clay. As a nutrient, clay is important for maintaining healthy
skin. It is effective as a cleanser and astringent and also removes dead cells from the skin
due to its exfoliating properties. Healing clay also has antiseptic, anti-inflammatory and
analgesic effects.
ARGAN OIL: Known as the "tree of life" in the region where it grows. Rich in vitamins A and
E, argan oil renews, nourishes and strengthens the appearance of hair due to the
antioxidants and fatty acids it contains. Argan oil has a very strong effect on damaged hair:
✔ Nourishes hair roots;
✔ Restores brittleness and helps hair to comb easily;
✔ Eliminates electrification problem hair;
✔ Restores and renews damaged and treated hair;
✔ Moisturizes hair;
✔ Satisfies hair's keratin needs and nourishes it, leaving it vibrant;
✔Gives hair softness and silkiness.
GARLIC EXTRACT: The minerals and vitamins contained in garlic nourish the hair. If
one's hair is weak and falls out easily, no doubt active garlic should be the first choice for
the hair. The calcium in garlic promotes healthy hair growth. Sulfur contained in garlic
extract; It is a building block of keratin, essential for hair. Selenium and its vitamin work
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together to restore and heal hair. The removal power of garlic has been proven. Selenium
and sulfur in their composition activate the proteins necessary for the building material of
the hair.
SHEA BUTTER: The most important feature of shea butter is that it contains a large amount
of vitamins A, D and E. Thanks to these vitamins, it has a strong reparative and
restructuring effect on the skin and hair. Provides deep hydration to hair. It has a
restorative effect, especially on hair damaged by over-processing. It also strengthens the
hair structure. It prevents problems with falling out by breaking off. Hair becomes softer
and silkier.
KERATIN: Moisturizes, nourishes and strengthens the hair by restoring the amino acids lost
by the hair. Gives volume and shine to hair. It has been proven in efficacy tests to
strengthen damaged hair, increasing its elasticity and resistance to breakage.
PRODUCT USE
Apply the mask to clean hair after bathing. Massage thoroughly into the scalp and hair with
massaging movements. Leave on for 10 minutes and rinse with plenty of water.

DERMOLIL SUN PROTECTION
CHARACTERISTICS
What is the definition of SPF? SPF is an international abbreviation for Sun Protection
Factor. Its Turkish counterpart is Sun Protection Factor.
The smallest amount of UV energy that causes erythema (redness) of human skin after 16
to 24 hours of exposure to solar UV rays is called the minimum erythema dose. SPF, or sun
protection factor, is the ratio of the minimum erythema dose on skin protected by
sunscreens to the minimum erythema dose on the same unprotected skin.
How does Dermokil Natural Sunscreen Lotion work?
According to the cosmetic regulations of the European Union, there are some rules that
must be in sunscreen. For effective and safe protection, the UVA filter in the formula
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should be at least 1/3 of the SPF. The minimum critical wavelength is 370 nm (nanometers).
Our Sun Lotion formula has been designed with these guidelines in mind.

Photo Credit by EZEL COSMETIC

Dermokil Natural Sun Lotion contains several different and special sunscreens. Depending
on their structure, these filters act both by absorbing UV rays and changing their structure,
and by reflecting the rays. It is effective against UVA and UVB rays. Dermokil Natural Sun
Lotion belongs to the 50 SPF class, i.e. creams with a high protection factor. Prevents
damage and irritation caused by the sun's rays. Provides protection for sensitive and sunsensitive skin. Does not lubricate the skin and does not leave a sticky feeling. Moisturizes
the skin.
Dermokil Natural Sun Lotion protects the skin from harmful rays with effective UVA and
UVB sun filters that act on the epidermis. It can be protected from UVB rays by providing
light reflection with physical protective components. When the titanium oxide in our
product is applied to the skin, it coats the surface of the skin and reflects UVB rays. UVA
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rays are the most dangerous rays. It can reach the lower layers of the epidermis. It causes
quite serious dangerous consequences, such as carcinogens. Chemical preservatives are
essential to protect against UVA rays.
Innovative raw materials are actively used in our product as a chemical preservative.
Ethylhexylmethoxycinnamate, Octocrylene, it is a stabilized and dispersed form of
diethylaminohydroxybenzoylhexylbenzoate and bis-ethyloxyphenolmethoxyphenyltriazine
with special encapsulation technology. As a result of this encapsulation method,
sunscreens maintain their high performance for a long time, while providing a reliable and
consistent measurement of the product's SPF value. The active raw material providing
tanning in the product is vegetable raw material. Nourishes the skin thanks to the content
of vitamin E. Does not lubricate the skin and does not leave a sticky feeling. This is a
waterproof product. Designed for all skin types. Not greasy, and does not shine on the skin
after application. Leaves no white residue or sticky feeling on the skin. Does not contain
dyes and parabens.
All products and their description can be found in the official store of the Dermokil brand
dermokilshop.com

BRANDING & DESIGN
Among natural materials that could be used to embellish the skin, clay is probably the most
effective one. Clay could be used on its own or mixed with other materials to clean, tighten,
and nourish the skin and detox. It is a multipurpose material with very straightforward use.
Clay has many areas of use in skincare. As a thorough cleaner, clay removes dirt from the
depth of the epidermis. As a nourisher clay is important for the durability of healthy skin. It
has cleaning and tightening effects. Therapy clay is also antiseptic, anti-inflammatory, and
analgesic.
Clay is a residue created with allophane and is formed with the slow erosion of granite.
Different elements such as iron oxide, salts, calcium, and oligo elements in varying rates
give clay its therapeutic quality and color. Clay is an antiseptic that is scientifically proven
to be active against various microorganisms.
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Clay minerals are known to be used not only for beauty and cleaning but also for skin
diseases while it was also determined to be effective against cellulitis, rash, and scars on
the skin. It removes toxins from the deepest layers of the skin. Clay helps rearrange liquid
mechanism in the skin to accelerate healing and restructuring. And as an anti-inflammatory
and analgesic, it does not cause allergic reactions. It tightens and reinforces the skin and
gives it a smooth look while also helping the skin and the scalp to remineralize and keep
their balance.
Benefits of the CLAY:
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Natural;
Does not go through chemical processes;
Contains a number of useful elements;
Can be used on all skin types;
Brings significant solutions to skin problems (against acne and all irritations);
Removes dead cells from the skin;
Removes all dirt and toxins from the skin;
Removes excess sebum;
Reduces oil in tissues;
Stimulates cell generation;
Speeds up blood circulation;
Prevents mould, heals rashes and has an antiseptic effect;
Has intense renewing activity.

MARKETING & SALES
Starting in 2016 in Sivas, Turkey, it continued to grow rapidly. The brand's highperformance products are favored on social media platforms and are a fan favorite,
especially when it comes to bright, exciting colors and clean materials. The Dermokil brand
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has become a well-known name by skin care and beauty lovers. Continuous marketing and
promotion activities are carried out both in Turkey and internationally to increase brand
visibility and sales. Beyond digital online ads, some of the brand activations include:

Photo Credit by EZEL COSMETIC

Digital wellness and lifestyle blog articles;
Interactive posts on Instagram and other social media;
Product sampling at trade shows and through social media;
Influencer marketing and social media marketing.
The brand actively participates in all international exhibitions annually, thereby increasing
brand awareness and expanding its customer base.
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EXPOS
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Company name:

EZEL COSMETIC

Contact person:

Sabina MURSALOVA

E-mail:

info@dermokil.com.tr

Website:

dermokil.com.tr

Phone:

+90 346 218 13 17

Patent status:

n/a

On market since:

2006

Regions:

Turkey

Industries:

Haircare, Skincare

Source links:

Dermokil website
Dermokil Instagram
Dermokil Facebook

Direct link:
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BIORIENS ORGANIC COSMETICS FOR
BOOSTING YOUR BEAUTY
The Munich cosmetic label biOriens with roots in Morocco used up itself
completely the healthy and sustainable beauty. More and more people
want to treat themselves fairly and sustainably with natural, genuine
active ingredients. biOriens serves this need with a high-quality care
line, in which modern knowledge unites with traditional methods of the
Moroccan Berber, which set since primeval times in the nutrition and
skin care on oils. The basis of the care products are high-quality
vegetable oils, whose effectiveness is protected and continuously
revitalized by a special biophotonic glass bottle. Argan oil, omega oil
and prickly pear seed oil in organic quality ensure a radiant, natural and
vital appearance and prevent skin aging. They also show excellent
improvements for skin problems. Their positive effect on skin health has
been proven in scientific studies.

599

2023.01.08 | Best-Aging Report

THE FOUNDER
Behind the innovative company are the founder Fatima Chatir and her siblings. The three
sisters come from Agadir in Morocco, the heartland of argan cultivation in southwestern
Marocco. They have known the nurturing properties of vegetable oils since childhood and
with their company continue the centuries-old tradition of Berber culture.
Fatima, Fadua and Asmae Chatir are beauty enthusiasts and successful entrepreneurs. The
trio relies entirely on its own women's cooperative in production and thus provides
Moroccan women with economic development and prospects. Only the best raw materials
are used for the label's premium products. High ethical requirements, quality and hygiene
standards and certified processes are a matter of course for this cosmetic label. Fair wages
and good working conditions are close to the hearts of the cosmetic entrepreneurs.

THE STORY
Fatima managed the wellness and beauty center in the Palais Des Roses Hôtel & Thalasso
for many years before she joined the management of a Munich luxury hotel. She extended
the classical Thalasso therapy by Wellness and care treatments with Argan oil occurring
only in Morocco and had thereby large success. Since then she is convinced of the fact
that 100% vegetable active ingredient combinations are most effective and skin-friendly.
Our skin is the natural barrier for pathogens and harmful environmental influences.
Therefore, ingredients should support the skin in its natural functions and provide sufficient
moisture. Because dry, damaged skin is much easier for microorganisms to overcome.
Omega fatty acids are particularly valuable because they can be incorporated into the skin
barrier as building blocks. Natural antioxidants and antiseptics prevent skin aging,
infections and inflammations and support the treatment of many skin problems. Argan,
prickly pear seed and black cumin oil are rich in these active ingredients when used 100%
pure and fresh.
The idea to bring vegane oils with a high dose of active ingredients freshly to the customer
did not leave Fatima no more peace. She wanted to make the advantages of a purely
vegan care from her homeland accessible to a mass market in Europe and worldwide.
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Together with an investor biOriens was founded.

The founder biOriens Fatima Chatir
Photo credit by biOriens

THE BRAND
"Boosting Your Beauty" is the brand claim of the vegan care line of biOriens cosmetics. Our
customers get attractiveness and well-being with a boosting effect: stressed and strained
skin is regenerated. The skin appears immediately fuller and younger - quickly and easily
without complex care rituals. Added to this is the good feeling of being fair and
sustainable. We offer Clean-Beauty, hygienic, without harmful additives, fairly produced

601

2023.01.08 | Best-Aging Report
and sustainable for the environment. The words "organic" and "fair" are not just empty
promises, but authentic and certified.
biOriens products are certified according to the COSMOS standard by Ecocert
Greenlife;
biOriens products are certified according to the Fair For Life standard by Ecocert /
IMOSwiss;
We do not use any animal ingredients and animal testing is an absolute taboo;
biOriens products are manufactured in Germany according to EU cosmetic guidelines
and GMP.

PHOTO CREDIT BY BIORIENS

BRAND USP
biOriens differs from other brands since quality and effectiveness are the company's main
priorities. Also sustainability, indulgence and wellbeing are the centre of company
attention. It is also impossible not to mention that compare to other natural cosmetic
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brands biOriens is 100% sustainable, 100% fair, and 100% organic. biOriens has
the following USP.

Attractivity and Wellbeing
Effective and natural anti-aging products for a radiant, natural and vital appearance;
Wellness for your skin - the human body's largest organ;
100% fair, pure and vegan;
Effective at treating skin conditions;
Advice from beauty and health experts.
Premium Quality
Traceable origin;
Full of precious ingredients; no additives;
Only natural resources, handpicked harvest, 1st careful cold-pressing;
Quality managements based in Morocco and Germany – regular quality analysis;
Import and manufacturing in small batches;
Ideal preservation of quality and bioenergy through the filling into high-quality miron
violet glass bottles; very good protection against light.
Luxury and exclusivity
High-quality presentation – a very beautiful flacon with a unique design;
Eye-catcher and status symbol for your bathroom;
Comes with spray-head and pipette.
Sustainability and social responsibility
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biOriens beautiful flacon with a unique design ideally preserves products due to high-quality miron violet glass
Photo credit by biOriens

Contains only raw materials from controlled biological cultivation;
Very good labour conditions and outstanding payment for the women of the
cooperative;
No animal testing;
We use recycled and recyclable materials for our packaging;
The good feeling of being fair and sustainable;
Being part of Oriental „Beauty Rituals“.
Authentic and certified
Direct import of raw materials from a well-known women’s cooperative in Morocco
Responsible manufacturing of products in Germany – according to strict EU cosmetic
guidelines
ECOCERT COSMOS certified: Internationally recognized as one of the highest
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standards for organic and natural products
Fair For Life certified: Internationally recognized as one of the highest standards for fair
trade, sustainability and social responsibility

All biOriens products contain only natural and organic raw materials that are handpicked and cold-pressed at a
women’s cooperative in Morocco
Photo credit by biOriens

Professional Private Labelling
Retailer can offer our products under their own brand name from very small quantities
on (from 100 flacons);
Full-Service – from the development of the brand name, the logo, design and
packaging, up to the final product;
0% risks – 100% quality, specification, right and declaration.
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PRODUCTS & PRICES
The products of biOriens are versatile in use. The luxurious care oils are true all-rounders
and simplify the daily care routine: prickly pear seed oil for facial care and argan oil as a
versatile moisturizer for the whole body and mask for the hair. Both oils mixed with black
cumin and almond oil provide the skin with all omega fatty acids in an optimal ratio.
Omega oil is excellently suited for the regenerative care of face and hands, which in times
of corona are flayed by all the washes. The oils have a light consistency and are quickly
absorbed. They are rich in vitamin E and natural antioxidants and counteract day after day
the aging of the skin.
In addition to everyday care, our products are also ideally suited for the intensive care of
particularly stressed skin areas such as neck and décolleté as well as hands/feet, knees
and elbows, which often give away the true age. They are also used to support the therapy
of skin problems.

1. ORGANIC ARGAN OIL – THE ALL-ROUNDER
Vegan Anti-Aging care for hair, face, body and nails - 100 ml, RRP 49.90 €
biOriens Argan Oil is a genuine all-arounder which is moisturizing, strengthening, and
regenerative for your hair, face, body and nails. Both dry and rough skin becomes silky
smooth once again. Tangled, unmanageable hair gets back its shiny gloss. The
moisturizing effect gives your whole look a new freshness boost and ensures well-being
and attractiveness. Organic Argan Oil by biOriens® is perfect for soft massages, refreshing
body scrubs or regenerative masks. Naturally beautiful from head to toe with the multitalent from biOriens cosmetics.
Active Ingredients of Highly concentrated hydration booster
Approximately 80% unsaturated fatty acids (omega fatty acids) such as linoleic acid and
oil acids;
High amount of natural antioxidants Vitamin E (Tocopherol).
Fairtrade certified Argania Spinosa Kernel Oil and all ingredients are from organic farming
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and 100% pure, authentic and transparent.

Moroccan Organic Argan Oil is one of the recent trends and widely used by the world's celebrities such as
Beyoncé, Kate Moss and Stella McCartney.
Photo credit by biOriens

Effects
Anti-Aging effect for your skin;
Provides a lot of moisture;
Reduces wrinkles and smoothes skin.
Results
Attractivity and wellbeing with smooth and soft skin as well as strong and shiny hair;
Effective at treating skin problems such as neurodermatitis, psoriasis and cellulite;
Natural care before and after sunbathing - the result is a natural look and a longerlasting tan.
Application
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For the perfect dosage, a spray head, as well as a pipette, is enclosed. Use the oil in a
sufficient quantity - as required or on a daily basis. Apply it in circular movements. You can
also apply the oil by adding it to your usual skin cream.
Interesting facts
Argan oil from Morroco has become one of the most popular beauty products worldwide.
Celebrities such as Beyoncé, Kate Moss and Stella McCartney use argan oil from Morroco.

2. ORGANIC PRICKLY PEAR SEED OIL – THE PERFECT
BEAUTY HELPER
Vegan Anti-aging care for face, neck/décolleté and hands - 30 ml, RRP 69.90 €
Our luxurious beauty elixir from the Moroccan desert helps to bind water to the skin for a
very long time. Being highly antioxidative, our oil soothes itching and has an antiinflammatory effect. It is a very effective anti-aging product coming from nature; not only
does it provide intensive care for your skin, but it also protects, heals and regenerates in a
long-lasting way. Therefore, it is very effective at treating skin conditions such as
neurodermatitis, acne, eczemas, psoriasis and cellulite. The precious ingredients with all its
positive characteristics are a blessing for your skin. It is the first choice for sensitive skin
which is stressed, tired, impure or suffers from irritations.
Active Ingredients
Approximately 88 % unsaturated fatty acids, 70 % linoleic acid;
Vitamin E (Tocopherol);
Vitamin C;
Herbal agents (Phytosterole).
Ingredients from organic farming - 100% pure, authentic and transparent. Opuntia FicusIndica Seed Oil (100%).
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Protective, Strengthening, Moisturizing, Regenerating Organic Prickly Pear Seed Oil is the perfect Beauty Helper
and perfect Vegan Anti-aging care
Photo credit by biOriens

Effects
Anti-aging effects for your skin;
Protects against dehydration; skin is immediately smoother and fresher;
Reduces wrinkles and soothes skin; improves elasticity and firmness of skin;
Counteracts harmful environmental influences and helps against skin irritation and
itching.
Results
Attractiveness and well-being – a smooth and young face and soft and young hands;
Effective at treating skin conditions such as neuroder-matitis, acne, eczemas and
psoriasis;
Counteracts chronically light damages and prevents age spots;
Aids in the reduction of impurities, acne and blackheads.
Application
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For the perfect dosage, a pipette is enclosed. Apply a few drops of Prickly Pear Seed Oil
on your face, neck and decolleté in circular movements. You can also apply the oil by
adding it to your usual skin cream. The oil has also proven to be very good for hands and
is the first choice for sensitive, irritated and impure skin. The oil can be used on a daily
basis or as required.
Interesting facts
The high-end fashion magazine ELLE described prickly pear seed oil as "Beauty elixir from
the Moroccan desert" and came to the conclusion: "Prickly pear seed oil can even replace
wrinkle creams!"

3. ORGANIC OMEGA OIL – THE BEAUTY SECRET
Vegan Anti-aging care for healthy skin and strong hair - 50 ml, RRP 59.90 €
Our special mixture of oils consisting of argan oil, almond oil, prickly pear seed oil and
black cumin oil is the beauty secret of Morocco. The secret recipe is put together in a very
special way to provide the skin with all omega fatty acids in an optimal balance. This
mixture helps your skin to look radiant and vital, and to stay healthy. Healthy hair and skin
as the main basis of your natural beauty.
Active ingredients
Full-spectrum of omega fatty acids from omega9 to omega 3 fatty acids:
Rich in natural antioxidants and vitamins F, E (tocopherol), A, B and D.
Ingredients - 100% pure, authentic and transparent. Fairtrade certified Argania Spinosa
Kernel Oil (100%)*, Prunus Amygdalus Dulcis Oil (100%)*, Opuntia Ficus-Indica Seed Oil
(100%)*, Nigella Sativa Seed Oil (100%). (* = Ingredients from organic farming)
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Organic Omega Oil by biOriens is the Beauty Secret for radiant, natural, vital skin appearance
Photo credit by biOriens

Effects
Soothes, stabilises and regenerates hair;
The natural protective shell, as well as the self-healing process of your skin, are
strengthened;
Anti-inflammatory and moisturizing effect;
Reduces wrinkles and has an anti-aging effect;
Results
Radiant, natural and vital appearance;
Gives your hair more volume;
Cellulite reduction;
Effective at treating skin conditions such as neuroder-matitis, eczemas and psoriasis;
Reduces muscle and joint aches.
Application
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Comfortable with pipette and spray head.
Interesting facts
biOriens organic omega oil is the new beauty secret of Morocco. It is unique on the market
in its formulation.

BRANDING & DESIGN
The high-quality packaging and design underline the high quality of our luxurious care line.
All products are filled in biophotonic Miron violet glass bottles with effective light
protection and are delivered with a pipette and additional spray head in a recyclable
folding box. The unique glass packaging protects and revitalizes the effectiveness of our
natural cosmetics – quality and bioenergy are optimally preserved. The beautiful flacons
with the elaborate design are a touch of luxury and exclusivity in every bathroom and thus
a status symbol.

ACCESSORIES
biOriens luxurious elixirs are perfect for gifts for any occasion. It is possible to surprise
the loved ones with them, but also indulge oneself. The Agadir and Marrakesh gift sets are
attractively packaged and decorated with Moorish ornaments. The noble packaging design in natural tones and with discreet gold accents also makes a great eye-catcher in the
bathroom and brings vacation feelings into own four walls. All Gift sets could be found at
the official biOriens webshop page .

ARGAN BEAUTY SECRET
Gift set with organic argan oil (100 ml) and Argan Natural soap (100g) comes in a beautiful
gift box.
LOVELY GIFT SET FOR HER AND HIM: the organic argan oil and argan natural soap come
in a fine, handmade box, respectively handmade leather bag - beautiful packaging. The
box and bag are perfect for storing cosmetics and jewellery.
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The Agadir and Marrakesh gift sets are attractively packaged and decorated with Moorish ornaments
Photo credit by biOriens

Options (RRP in €):
Agadir (Geschenkbox) Brown, Beige - 64,90;
Marrakesch (Geschenkbeutel) Brown, Beige - 57,90.

KLEOPATRA BEAUTY ELIXIR
Gift set with organic prickly pear seed oil (30 ml) and donkey milk natural soap (100 g)
comes in a beautiful gift box.
DELUXE GIFT SET FOR HER AND HIM: organic prickly pear seed oil and donkey milk soap
come in a fine, handmade box, respectively handmade leather bag - beautiful packaging.
The box and bag are perfect for storing cosmetics and jewellery.
Options (RRP in €):
Agadir (Gift box) Brown, Beige - 84,90;
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Marrakesch (Gift Bag) Brown, Beige - 77,90.

MARKETING & SALES
The products of biOriens are currently sold in 7 countries (Germany, Austria, Switzerland,
Italy, Spain, France and Great Britain) in beauty salons, organic food stores as well as
online and offline retail chains such as Zentraldrogerie, GRADMANN 1864 Parfümerie, etc.
They are also available through our own webshop and at our location in Munich. The
company supports all sales partners with a product magazine in German and English free
of charge. A translation into other languages can be arranged. Texts, images and video
material for the creation of marketing campaigns will be made available to the partners.
Besides the own website, biOriens is present in social media with own Instagram and
Facebook page and is promoted by numerous influencers (e.g. review of the bio-blogger
c6beauty from May 19, 2020 published in social media and on her blog).
On top, the company offers to distribution partners professional private labelling (see
Brand's USP).

As part of the marketing campaign of the company biOriens constantly participates in international exhibitions
Photo credit by biOriens
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+
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SECRET DOSSIER BIORIENS ORGANIC
COSMETICS
The Munich cosmetic label biOriens with roots in Morocco used up itself
completely the healthy and sustainable beauty. More and more people
want to treat themselves fairly and sustainably with natural, genuine
active ingredients. biOriens serves this need with a high-quality care
line, in which modern knowledge unites with traditional methods of the
Moroccan Berber, which set since primeval times in the nutrition and
skin care on oils. The basis of the care products are high-quality
vegetable oils, whose effectiveness is protected and continuously
revitalized by a special biophotonic glass bottle. Argan oil, omega oil
and prickly pear seed oil in organic quality ensure a radiant, natural and
vital appearance and prevent skin aging. They also show excellent
improvements for skin problems. Their positive effect on skin health has
been proven in scientific studies.
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THE FOUNDER
Behind the innovative company are the founder Fatima Chatir and her siblings. The three
sisters come from Agadir in Morocco, the heartland of argan cultivation in southwestern
Marocco. They have known the nurturing properties of vegetable oils since childhood and
with their company continue the centuries-old tradition of Berber culture.
Fatima, Fadua and Asmae Chatir are beauty enthusiasts and successful entrepreneurs. The
trio relies entirely on its own women's cooperative in production and thus provides
Moroccan women with economic development and prospects. Only the best raw materials
are used for the label's premium products. High ethical requirements, quality and hygiene
standards and certified processes are a matter of course for this cosmetic label. Fair wages
and good working conditions are close to the hearts of the cosmetic entrepreneurs.

THE STORY
Fatima managed the wellness and beauty center in the Palais Des Roses Hôtel & Thalasso
for many years before she joined the management of a Munich luxury hotel. She extended
the classical Thalasso therapy by Wellness and care treatments with Argan oil occurring
only in Morocco and had thereby large success. Since then she is convinced of the fact
that 100% vegetable active ingredient combinations are most effective and skin-friendly.
Our skin is the natural barrier for pathogens and harmful environmental influences.
Therefore, ingredients should support the skin in its natural functions and provide sufficient
moisture. Because dry, damaged skin is much easier for microorganisms to overcome.
Omega fatty acids are particularly valuable because they can be incorporated into the skin
barrier as building blocks. Natural antioxidants and antiseptics prevent skin aging,
infections and inflammations and support the treatment of many skin problems. Argan,
prickly pear seed and black cumin oil are rich in these active ingredients when used 100%
pure and fresh.
The idea to bring vegane oils with a high dose of active ingredients freshly to the customer
did not leave Fatima no more peace. She wanted to make the advantages of a purely
vegan care from her homeland accessible to a mass market in Europe and worldwide.
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Together with an investor biOriens was founded.

The founder biOriens Fatima Chatir
Photo credit by biOriens

THE BRAND
"Boosting Your Beauty" is the brand claim of the vegan care line of biOriens cosmetics. Our
customers get attractiveness and well-being with a boosting effect: stressed and strained
skin is regenerated. The skin appears immediately fuller and younger - quickly and easily
without complex care rituals. Added to this is the good feeling of being fair and
sustainable. We offer Clean-Beauty, hygienic, without harmful additives, fairly produced
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and sustainable for the environment. The words "organic" and "fair" are not just empty
promises, but authentic and certified.
biOriens products are certified according to the COSMOS standard by Ecocert
Greenlife;
biOriens products are certified according to the Fair For Life standard by Ecocert /
IMOSwiss;
We do not use any animal ingredients and animal testing is an absolute taboo;
biOriens products are manufactured in Germany according to EU cosmetic guidelines
and GMP.

PHOTO CREDIT BY BIORIENS

BRAND USP
biOriens differs from other brands since quality and effectiveness are the company's main
priorities. Also sustainability, indulgence and wellbeing are the centre of company
attention. It is also impossible not to mention that compare to other natural cosmetic
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brands biOriens is 100% sustainable, 100% fair, and 100% organic. biOriens has
the following USP.

Attractivity and Wellbeing
Effective and natural anti-aging products for a radiant, natural and vital appearance;
Wellness for your skin - the human body's largest organ;
100% fair, pure and vegan;
Effective at treating skin conditions;
Advice from beauty and health experts.
Premium Quality
Traceable origin;
Full of precious ingredients; no additives;
Only natural resources, handpicked harvest, 1st careful cold-pressing;
Quality managements based in Morocco and Germany – regular quality analysis;
Import and manufacturing in small batches;
Ideal preservation of quality and bioenergy through the filling into high-quality miron
violet glass bottles; very good protection against light.
Luxury and exclusivity
High-quality presentation – a very beautiful flacon with a unique design;
Eye-catcher and status symbol for your bathroom;
Comes with spray-head and pipette.
Sustainability and social responsibility

620

Best-Aging Report | 2023.01.08

biOriens beautiful flacon with a unique design ideally preserves products due to high-quality miron violet glass
Photo credit by biOriens

Contains only raw materials from controlled biological cultivation;
Very good labour conditions and outstanding payment for the women of the
cooperative;
No animal testing;
We use recycled and recyclable materials for our packaging;
The good feeling of being fair and sustainable;
Being part of Oriental „Beauty Rituals“.
Authentic and certified
Direct import of raw materials from a well-known women’s cooperative in Morocco
Responsible manufacturing of products in Germany – according to strict EU cosmetic
guidelines
ECOCERT COSMOS certified: Internationally recognized as one of the highest
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standards for organic and natural products
Fair For Life certified: Internationally recognized as one of the highest standards for fair
trade, sustainability and social responsibility

All biOriens products contain only natural and organic raw materials that are handpicked and cold-pressed at a
women’s cooperative in Morocco
Photo credit by biOriens

Professional Private Labelling
Retailer can offer our products under their own brand name from very small quantities
on (from 100 flacons);
Full-Service – from the development of the brand name, the logo, design and
packaging, up to the final product;
0% risks – 100% quality, specification, right and declaration.
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PRODUCTS & PRICES
The products of biOriens are versatile in use. The luxurious care oils are true all-rounders
and simplify the daily care routine: prickly pear seed oil for facial care and argan oil as a
versatile moisturizer for the whole body and mask for the hair. Both oils mixed with black
cumin and almond oil provide the skin with all omega fatty acids in an optimal ratio.
Omega oil is excellently suited for the regenerative care of face and hands, which in times
of corona are flayed by all the washes. The oils have a light consistency and are quickly
absorbed. They are rich in vitamin E and natural antioxidants and counteract day after day
the aging of the skin.
In addition to everyday care, our products are also ideally suited for the intensive care of
particularly stressed skin areas such as neck and décolleté as well as hands/feet, knees
and elbows, which often give away the true age. They are also used to support the therapy
of skin problems.

1. ORGANIC ARGAN OIL – THE ALL-ROUNDER
Vegan Anti-Aging care for hair, face, body and nails - 100 ml, RRP 49.90 €
biOriens Argan Oil is a genuine all-arounder which is moisturizing, strengthening, and
regenerative for your hair, face, body and nails. Both dry and rough skin becomes silky
smooth once again. Tangled, unmanageable hair gets back its shiny gloss. The
moisturizing effect gives your whole look a new freshness boost and ensures well-being
and attractiveness. Organic Argan Oil by biOriens® is perfect for soft massages, refreshing
body scrubs or regenerative masks. Naturally beautiful from head to toe with the multitalent from biOriens cosmetics.
Active Ingredients of Highly concentrated hydration booster
Approximately 80% unsaturated fatty acids (omega fatty acids) such as linoleic acid and
oil acids;
High amount of natural antioxidants Vitamin E (Tocopherol).
Fairtrade certified Argania Spinosa Kernel Oil and all ingredients are from organic farming
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and 100% pure, authentic and transparent.

Moroccan Organic Argan Oil is one of the recent trends and widely used by the world's celebrities such as
Beyoncé, Kate Moss and Stella McCartney.
Photo credit by biOriens

Effects
Anti-Aging effect for your skin;
Provides a lot of moisture;
Reduces wrinkles and smoothes skin.
Results
Attractivity and wellbeing with smooth and soft skin as well as strong and shiny hair;
Effective at treating skin problems such as neurodermatitis, psoriasis and cellulite;
Natural care before and after sunbathing - the result is a natural look and a longerlasting tan.
Application
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For the perfect dosage, a spray head, as well as a pipette, is enclosed. Use the oil in a
sufficient quantity - as required or on a daily basis. Apply it in circular movements. You can
also apply the oil by adding it to your usual skin cream.
Interesting facts
Argan oil from Morroco has become one of the most popular beauty products worldwide.
Celebrities such as Beyoncé, Kate Moss and Stella McCartney use argan oil from Morroco.

2. ORGANIC PRICKLY PEAR SEED OIL – THE PERFECT
BEAUTY HELPER
Vegan Anti-aging care for face, neck/décolleté and hands - 30 ml, RRP 69.90 €
Our luxurious beauty elixir from the Moroccan desert helps to bind water to the skin for a
very long time. Being highly antioxidative, our oil soothes itching and has an antiinflammatory effect. It is a very effective anti-aging product coming from nature; not only
does it provide intensive care for your skin, but it also protects, heals and regenerates in a
long-lasting way. Therefore, it is very effective at treating skin conditions such as
neurodermatitis, acne, eczemas, psoriasis and cellulite. The precious ingredients with all its
positive characteristics are a blessing for your skin. It is the first choice for sensitive skin
which is stressed, tired, impure or suffers from irritations.
Active Ingredients
Approximately 88 % unsaturated fatty acids, 70 % linoleic acid;
Vitamin E (Tocopherol);
Vitamin C;
Herbal agents (Phytosterole).
Ingredients from organic farming - 100% pure, authentic and transparent. Opuntia FicusIndica Seed Oil (100%).
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Protective, Strengthening, Moisturizing, Regenerating Organic Prickly Pear Seed Oil is the perfect Beauty Helper
and perfect Vegan Anti-aging care
Photo credit by biOriens

Effects
Anti-aging effects for your skin;
Protects against dehydration; skin is immediately smoother and fresher;
Reduces wrinkles and soothes skin; improves elasticity and firmness of skin;
Counteracts harmful environmental influences and helps against skin irritation and
itching.
Results
Attractiveness and well-being – a smooth and young face and soft and young hands;
Effective at treating skin conditions such as neuroder-matitis, acne, eczemas and
psoriasis;
Counteracts chronically light damages and prevents age spots;
Aids in the reduction of impurities, acne and blackheads.
Application
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For the perfect dosage, a pipette is enclosed. Apply a few drops of Prickly Pear Seed Oil
on your face, neck and decolleté in circular movements. You can also apply the oil by
adding it to your usual skin cream. The oil has also proven to be very good for hands and
is the first choice for sensitive, irritated and impure skin. The oil can be used on a daily
basis or as required.
Interesting facts
The high-end fashion magazine ELLE described prickly pear seed oil as "Beauty elixir from
the Moroccan desert" and came to the conclusion: "Prickly pear seed oil can even replace
wrinkle creams!"

3. ORGANIC OMEGA OIL – THE BEAUTY SECRET
Vegan Anti-aging care for healthy skin and strong hair - 50 ml, RRP 59.90 €
Our special mixture of oils consisting of argan oil, almond oil, prickly pear seed oil and
black cumin oil is the beauty secret of Morocco. The secret recipe is put together in a very
special way to provide the skin with all omega fatty acids in an optimal balance. This
mixture helps your skin to look radiant and vital, and to stay healthy. Healthy hair and skin
as the main basis of your natural beauty.
Active ingredients
Full-spectrum of omega fatty acids from omega9 to omega 3 fatty acids:
Rich in natural antioxidants and vitamins F, E (tocopherol), A, B and D.
Ingredients - 100% pure, authentic and transparent. Fairtrade certified Argania Spinosa
Kernel Oil (100%)*, Prunus Amygdalus Dulcis Oil (100%)*, Opuntia Ficus-Indica Seed Oil
(100%)*, Nigella Sativa Seed Oil (100%). (* = Ingredients from organic farming)
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Organic Omega Oil by biOriens is the Beauty Secret for radiant, natural, vital skin appearance
Photo credit by biOriens

Effects
Soothes, stabilises and regenerates hair;
The natural protective shell, as well as the self-healing process of your skin, are
strengthened;
Anti-inflammatory and moisturizing effect;
Reduces wrinkles and has an anti-aging effect;
Results
Radiant, natural and vital appearance;
Gives your hair more volume;
Cellulite reduction;
Effective at treating skin conditions such as neuroder-matitis, eczemas and psoriasis;
Reduces muscle and joint aches.
Application
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Comfortable with pipette and spray head.
Interesting facts
biOriens organic omega oil is the new beauty secret of Morocco. It is unique on the market
in its formulation.

BRANDING & DESIGN
The high-quality packaging and design underline the high quality of our luxurious care line.
All products are filled in biophotonic Miron violet glass bottles with effective light
protection and are delivered with a pipette and additional spray head in a recyclable
folding box. The unique glass packaging protects and revitalizes the effectiveness of our
natural cosmetics – quality and bioenergy are optimally preserved. The beautiful flacons
with the elaborate design are a touch of luxury and exclusivity in every bathroom and thus
a status symbol.

ACCESSORIES
biOriens luxurious elixirs are perfect for gifts for any occasion. It is possible to surprise
the loved ones with them, but also indulge oneself. The Agadir and Marrakesh gift sets are
attractively packaged and decorated with Moorish ornaments. The noble packaging design in natural tones and with discreet gold accents also makes a great eye-catcher in the
bathroom and brings vacation feelings into own four walls. All Gift sets could be found at
the official biOriens webshop page .

ARGAN BEAUTY SECRET
Gift set with organic argan oil (100 ml) and Argan Natural soap (100g) comes in a beautiful
gift box.
LOVELY GIFT SET FOR HER AND HIM: the organic argan oil and argan natural soap come
in a fine, handmade box, respectively handmade leather bag - beautiful packaging. The
box and bag are perfect for storing cosmetics and jewellery.
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The Agadir and Marrakesh gift sets are attractively packaged and decorated with Moorish ornaments
Photo credit by biOriens

Options (RRP in €):
Agadir (Geschenkbox) Brown, Beige - 64,90;
Marrakesch (Geschenkbeutel) Brown, Beige - 57,90.

KLEOPATRA BEAUTY ELIXIR
Gift set with organic prickly pear seed oil (30 ml) and donkey milk natural soap (100 g)
comes in a beautiful gift box.
DELUXE GIFT SET FOR HER AND HIM: organic prickly pear seed oil and donkey milk soap
come in a fine, handmade box, respectively handmade leather bag - beautiful packaging.
The box and bag are perfect for storing cosmetics and jewellery.
Options (RRP in €):
Agadir (Gift box) Brown, Beige - 84,90;
Marrakesch (Gift Bag) Brown, Beige - 77,90.
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MARKETING & SALES
The products of biOriens are currently sold in 7 countries (Germany, Austria, Switzerland,
Italy, Spain, France and Great Britain) in beauty salons, organic food stores as well as
online and offline retail chains such as Zentraldrogerie, GRADMANN 1864 Parfümerie, etc.
They are also available through our own webshop and at our location in Munich. The
company supports all sales partners with a product magazine in German and English free
of charge. A translation into other languages can be arranged. Texts, images and video
material for the creation of marketing campaigns will be made available to the partners.
Besides the own website, biOriens is present in social media with own Instagram and
Facebook page and is promoted by numerous influencers (e.g. review of the bio-blogger
c6beauty from May 19, 2020 published in social media and on her blog).
On top, the company offers to distribution partners professional private labelling (see
Brand's USP).

ADDITIONAL MATERIALS
You can download the images of all products by the link
You can download the price list by the link
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As part of the marketing campaign of the company biOriens constantly participates in international exhibitions
Photo credit by biOriens

You can download the presentation EN by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS FROM THE MEMBERS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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SLEEPER’S PAJAMAS: FROM BED TO
PARTY
Sleeper, the luxury sleepwear brand founded by Asya Varesta and Kate
Zubarieva, was not birthed the way most new fashion labels are
born. Sleeper was formed with a brand mission infused with positive
disruption and only $2,000 of co-owner capital. Sleeper was founded as
a way for Varesta and Zubarieva to express a positive voice, one that
would bring joy in the simplest of situations: relaxation and
rejuvenation. For founders, the comfort of their home is sort of a
subculture; it’s a tiny religion they are so vigilantly preaching. It is candid
and personal. While sleepwear as streetwear has become a thing
recently, at the time Sleeper was launched in 2014, it was really
challenging to find elegant and luxury lounging clothes that could be
worn outdoors. The founders met while working at leading fashion
magazines. In true disrupter fashion, neither had ever designed clothes
before starting their business. Their lack of experience showed through
in their first collection.
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A black-and-white line that was a 'disaster' and had to be taken apart and completely
resewn in order to fulfill a requisition from a top retailer. As the founders picked
themselves up from a near business-ending situation, they spent the next few months
refining their supply chain and instilling a quality control discipline that has remained one
of the key bedrocks of Sleeper.
They moved their business into a proper workshop and upskilled from a single seamstress
to a team with decades of experience. The hard work and investment paid off. Half a year
later, the garments were available at Moda Operandi - America’s leading online retailer.
This became a major reason the founders started factory production.

Asya Varesta and Kate Zubarieva
source - sleeper.com

True to their brand promise of positivity and social impact, Sleeper clothing is built upon
ethical consciousness and artisan-manufacturing traditions. Each garment is made with
natural, eco-friendly fibers like organic linen and silk. And because every Sleeper purchase
is made-to-order, there is no excessive production. Each garment takes between 8 and 12
hours to sew by hand.
Headquartered in Ukraine, Sleeper is currently planning to open a U.S. office with the hope
of opening a flagship store in the near future. The ultimate goal is to house a learning
center as part of a larger factory building where upcoming designers and fashion startups
can learn and share industry experiences and educate new generations of seamstresses,
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embroiderers, engineers, and technologists to design first-class clothes.

Pajama set with marabou feathers is the perfect outfit for dancing with a glass of champagne
source - sleeper.com

The founders biggest achievement is that they have instilled a culture of wearing pajamas
outside the home. Asya and Kate want to encourage being yourself and doing what you
want, no matter the circumstances, loving yourself just the way you are. This is what drives
them to take new steps personally and with the development of Sleeper.
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Noble classic is inspired by honorable masculinity
source - sleeper.com
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GRISHKO: AESTHETIC DANCE SHOES,
WEAR AND ACCESSORIES
Grishko Ltd. is a privately held manufacturer that provides most elegant
and camera-friendly dance shoes, wear and accessories. The company
was founded in 1989 by Nikolai Grishko in Moscow, Russia. Currently, all
Grishko® products pass the highest level of quality control in
accordance with international standards. Grishko® has been the brand
of choice for top Ballet stars for many years and they often talk about
the products when interviewed. It carefully preserves the traditions of
artisanship in the making of pointe shoes: the master shoemaker always
put their heart into their creation. Following fashion trends, the
company's designers launch clothing collections several times a year all
with the Grishko® style. In addition, this sophisticated brand cares
greatly about customer's health, that is why it uses only eco-friendly
materials in productions.
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For more than a quarter of a century, artists from many different styles of dance, from
classical ballet to hip-hop, have been spared from spending a lot of time searching for
products that will provide them with a full range of professional dancewear and shoes. The
Grishko® Company is such a unique supplier of these products.
Since 1989 the company is headed by its Founder and President Mr.Nikolay Grishko. A
former diplomat with extensive international experience, he turned a small business into a
prospering industrial complex, currently consisting of four factories in Moscow and one in
Macedonia. The Artists that are performing in so many different dance styles will be
pleasantly surprised by the breadth of the assortment of products produced by these
factories. There are all the dancewear and shoes for classical and modern ballet, folkcharacteristic and jazz dances, for ballroom dances and flamenco, and also for step, hip hope, stage, gymnastics and even for the circus.

Each Grishko Pointe Shoe is created with the same passion and performance expressed by dancers every day
source - grishko-world.com

The company provides to the dance audience not only an exhaustive list of stage clothes
and shoes but also everything customers need to prepare for a performance, which,
occupies a large part of the life of artists and sportsmen. Grishko produces rehearsal wear,
warm-ups, T-shirts, clothing with a sauna effect, unitards, leotards, and bandages. In
addition, Grishko® offers all necessary accessories for all forms of dance, which will
complete the formation of the actor`s stage image.
Besides the above, the Grishko® brand is also known for its fashion collections intended
for a wider audience including young people who participate in various sports, yoga and
who lead an active lifestyle. Currently, the Grishko® product range has more than a

640

Best-Aging Report | 2023.01.08
thousand items.

The company is constantly striving to improve the technologies apply to products and lead the industry in
introducing new developments
source - balletrookie.wordpress.com

The company's trademark is very popular in more than 70 countries and Grishko® shops
are open in many world capitals selling only Grishko products. Furthermore, Grishko is
able to efficiently produce in both batch and individual production.

Manufacturer of Footwear and Apparel for all kinds of dance, fitness, yoga, pilates and active lifestyle
source - grishko-world.com

Why are dancers choosing Grishko®? Because Grishko® is:
the world's most complete collection of dancewear and shoes for all types of dance,
satisfying the needs of female and male audiences both adult and children;
a unique production process the bulk of which is the manual work of first-class master
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shoemakers;
the products, which are made in Russia and differ by their high-quality standards and
safety;
a combination of age-old traditions and new technologies based on cutting edge
science;
aesthetic perfection of the products;
flexible pricing policy and consideration of social factors.
In addition, Grishko is constantly striving to improve the technologies it applies to products
and lead the industry in introducing new developments.
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Company name:

Grishko Ltd.

Contact person:

-

E-mail:

info@grishko.ru; export@grishko.ru

Website:

grishko-world.com

Phone:

+7 (495) 980-91-10/13

Patent status:

-

On market since:

1989

Regions:

Russia

Industries:

Fashion, Sports

Source links:

Grishko
ORIGINAL VIDEO
ORIGINAL VIDEO 1

Direct link:

click here
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CAVIAR HOUSE & PRUNIER
COMBINES LUXURY WITH
SUSTAINABILITY
Caviar House & Prunier, which is known to produce the finest caviar and
smoked salmon in the world, claimed that love begins in the stomach.
The Prunier Caviar is created from recipes that have been closely
guarded secrets for centuries. In addition to the finest caviar and
smoked salmon, the house supplements their assortment sensibly with
high-quality delicatessen products from the best producers in the world.
Caviar House & Prunier combines tradition and modernity for you with
the goal of achieving the highest culinary quality. Today, connoisseurs
and those in the know all over the world rely on their historical
expertise. And for their absolutely top-class products, the employees of
Caviar House & Prunier deliver absolutely top performance every day.
Caviar House & Prunier supply consumers with the finest that nature has
to offer in collaboration with the best producers in the world.
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About an hour's drive away from the town of Bordeaux in the South of France lies the
aquaculture and caviar production site, Prunier. The Prunier Farm can be found in the
luscious landscape of the Dordogne, idyllically situated on the River Isle. Here, about
150,000 sturgeon call Montpon-Ménestérol, a town in the county of Gironde, their home.
They live in woodlands outdoors, in a large pool connected to the River Isle through an
open water circuit. As a result, all of this makes the product of the highest quality.
However, there are other factors that make Caviar House & Prunier so prosperous. Behind
every company's success is always a highly motivated and qualified team. They are all
always aware of the responsibility that comes with being ordered by the finest gourmets on
earth.

Balik Salmon
source - caviarhouse-prunier.de

Besides caviar, the house also famous for delicious smoked salmon. Balik salmon,
considered by most salmon connoisseurs to be the finest smoked salmon in the world, has
its roots in Imperial Russia – in an era when the art of "fine dining" and the quality of the
products which are used, celebrated by the Russian aristocracy, reach an unprecedented
level.
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During the producing of their products like Balik Salmon and Prunier Caviar as well as in
the selection of products by partners, the company make a lot of effort. So that this
application was not in vain or the quality of the products suffers on the way to the
customer, Caviar House & Prunier has installed a sophisticated shipping and packaging
system for delicacies. All its caviar types and Balik salmon are individually packed by hand.
Caviar House & Prunier claimed that their finest products deserve high-quality packaging,
which safely absorbs, protects and thus preserves these valuables. In addition, equipped
with sufficient cooling batteries, the sophisticated packaging system guarantees a
complete cold chain right to the customer's home.

Fish Roe Food design
source - caviarhouse-prunier.de
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Company name:

Caviar House & Prunier

Contact person:

-

E-mail:

info@caviarhouse-prunier.de

Website:

caviarhouse-prunier.de

Phone:

+49 (0)2241 94497-0

Patent status:

-

On market since:

1950

Regions:

France, Germany, United Kingdom

Industries:

Food

Source links:

Caviar House & Prunier
ORIGINAL VIDEO

Direct link:

click here
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THE COLORFUL BIODEGRADABLE ECO
TOOTHBRUSHES FROM BERLIN
biobrush GmbH is the start-up company that has developed affordable
eco toothbrushes with a slick design adhering the holistic and
sustainable concept for a resource-saving. biobrush team has been
working on its realisation since 2015. The bioplastic for the handle and
packaging film are made of leftover wood chips from the timber
processing industry. As a basis for the nylon bristles, the company uses
natural castor oil. biobrush is developing innovative, resource-saving
dental products taking into account only relevant criteria of dental care.
The toothbrushes comply with the state-of-the-art dental and hygienic
standards and 100% made in Germany. Dentistry is united by a
clear design with various future-oriented, resource-saving and pollutantfree materials. The puristic shape of the biobrush and the colouring
makes it distinguishable in every bathroom. The company is constantly
working on new designs and currently working on widening its
assortment.
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THE STORY
The start-up company biobrush has been working tirelessly on implementing the concept
of biodegradable toothbrush ever since 2015. As a result, the team came up with a
toothbrush that meets the strict German requirements of dental care and hygiene. The
biobrush team consists of Nannett Wiedemann, Herbert Nabbefeld and Christian
Steinbock. It is an integral part of the company’s philosophy to be at the forefront of
innovation of resource-saving materials whilst bearing in mind the relevant dental features
when developing the biobrush products and assortment.
Together with practicality, the puristic shape of the biobrush and the colouring makes it
distinguishable in every bathroom. The bioplastic and packaging film base on leftover
wood chips from the timber processing industry. It is used for the handle and the
packaging. As a basis for the nylon bristles, the company uses natural castor oil.

Eco, what for?
Residual waste is incinerated. Thermal energy and electricity are the result of thermal
recycling. If a biobrush-toothbrush is disposed of through residual waste, it will not cause
any harm. As it hardly contains any fossil material and will have negligible carbon dioxide
emission.
Common plastics like PET or PP are sorted and recycled in modern waste separation
facilities. Bioplastic, including biobrush, are still quite exotic and are not recognised as a
resource. They will be handled as residual product and incinerated.
Increasing use of bioplastics in future will ensure their reaching a critical mass, from which
recycling of bioplastics in waste separation facilities will become economically justifiable.
Suitable technical procedures are already being worked on. biobrush toothbrushes, when
correctly sorted and provided the head and bristles have been removed, can be recycled.
Rather than incinerating leftovers from the timber processing industry, transforming them
into thermal energy, biobrush turns them into the toothbrush, with the negligible carbon
footprint. biobrush eco toothbrushes and their packaging contain only a very low
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percentage of fossil material.

Nannett Wiedemann, founder and CEO
Photo credit by biobrush GmbH

THE PRODUCTS AND PRICES
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biobrush is the winner of the international Red Dot Design Award 2017 as Best of the Best
Photo credit by biobrush GmbH

The biobrush toothbrushes are available in different colours and created for adults and for
children. All brushes are eco friendly and biodegradable and are made in Germany. The
biobrush toothbrushes are sold in packs containing 12, 6 or 4 pcs, so that the cost for
transportation is not disproportionate. With a set of 12 or 6 toothbrushes, it is possible to
assemble own set for the year. Anyway, good toothbrushes are not necessarily expensive,
not even when made of bioplastic. The toothbrushes could be purchased online through
its own online shop.
The recommended retail price for biobrush for 4 pcs of child's brushes 9,60 €, adult
toothbrushes cost for 6 pcs 15,00 € and for 12 pcs 28,00 €.
The biobrush toothbrushes have the following crucial features:

Evenly cut bristles
Rounded bristles allowing them to reach interdental spaces. Very important: Do not forget
the dental floss!
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Photo credit by biobrush GmbH

Bristles medium to soft
A good cleaning result by using hard bristles does not justify injuries to the gum, according
to the experts. Therefore, they recommend softer bristles.

Head medium to small
Thus facilitating the biggest possible cleaning surface-reaching all teeth.

Multi-tufted bristles
High-density tufting allowing good cleaning results. The space between the bristles,
however, is important so that bristles can dry quickly, preventing bacteria to settle.

Angled head, abgewinkelt
Making it easier to reach molar teeth.
Minibi for children meet the same ecological and hygienic requirements as the adult
toothbrush and is ergonomically designed for children's hands. Children want what adults
want! This is why biobrush has the same monochrome colouring for the whole family.
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Minibi's by biobrush are made for kids with the same top quality and eco-materials and in same colour palette
since kids always want to copy their parents
Photo credit by biobrush GmbH

The biobrush benefits for the Health:
use of natural emolients (critic acid);
certified free of BPA;
the smooth plastic surface does not absorb moisture and is pleasant to use;
no own taste (like wood or bamboo);
the bioplastic does not contain any plasticizers;
the colours are based on carefully selected pigments;
the raw material of bristles is castor oil, from which nylon is made, it is not
biodegradable but still ideal and most hygienic material available;
holds all features relevant to an effective dental hygiene.

The biobrush benefits for the Environment:
100% use of renewable raw materials;
the wood comes from sustainable forestry;
a small amount of fossil raw materials in the brushes and packaging - a minimum that is
still needed for the manufacturing process;
due to the limited amount of fossil raw materials in brushes, they burn CO2-neutral at
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the end of their life cycle;
if the brush does not end up in the household waste where it belongs, then the handle
is biodegradable in about 5 years, the foil even after 42 days;
the bristles are not yet degradable, but independent dentists confirm that nylon is still
the best and most hygienic material.
Handle and packaging
The handle, as well as the packaging, are based on cellulose made of the wood waste
from sustainable forestry. Bioplastic complies to DIN EN ISO 14855. The packaging is
compostable and can be safely placed in the home compost heap.
Bristles
The material for the bristles comes from one hundred percent renewable materials where
the main component is castor oil.
Colors
The manufacturing of all master batches is adopted to the bioplastic and contains carefully
selected pigments in which the concentration of heavy metals is way below the threshold
value. The colors compliant with EN1343.

DESIGN
During its relatively short presence on the market, biobrush became the winner of several
well-known design awards. In 2017 biobrush became the winner of the international Red
Dot Design Award as Best of the Best. In 2018, biobrush was a laureate at the German
Design Award for „Excellent Communications Design/Packaging“ and has won the Green
Good Design Award and became one of the Green Brands Germany since 2019.
The secret of the success lies in minimalistic design combined with features relevant to
dentistry and the highest standards of sustainability and resource-saving. The company let
the development of innovative and resource-saving materials flow into the products, taking
dental and hygienic criteria into account. Product and packaging meet the expectations of
a high-quality product and communication design at the same time.
While developing the biobrush toothbrush, the company followed the recommendations of
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independent dentists, manufacturers and research institutes. What is important in the
design:

biobrush black is a unique combination of environmentally friendly materials with an exquisite sophisticated
design
Photo credit by biobrush GmbH

narrow brush head;
soft to medium hardness;
clean brush cut;
well rounded bristles;
angled brush head.
The USP is that biobrush created a design object for the lifestyle sector from an
uninteresting mass product. Due to its monochrome colour and shape, the biobrush
appeals to the consumer in an emotional way and differs from other brushes both in the
bathroom and in the trade. Compared to other bio toothbrushes that are rather expensive
biobrush even more affordable.
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The colours are based on carefully selected pigments
Photo credit by biobrush GmbH

The company have scrutinised every single detail that accounts for a good toothbrush: the
printing ink and the amount of it used on the compostable packaging fil, the selection of
the pigments for the colouring of biobrush toothbrushes and features related to the brush’s
shape. But, of course, the roots of the assortment of colourful toothbrushes lie in a holistic,
sustainable concept for resource-saving dental care products. The wood from sustainable
forestry is used for the big brush toothbrush and its packaging, the nylon bristles are
based on castor oil (not degradable) but is the best possible material in this regard. The foil
that is used for packaging is made of cellulose.

AWARDS
In 2016 biobrush won the German Packaging Award for Sustainability for the compostable
packaging film. After that, the little start-up company started piling up prices. A year on, in
2017, toothbrushes were honoured Best of the Best in Product Design at the Red Dot
Award ceremony. In 2018 biobrush was a laureate at the German Design Award for
„Excellent Communications Design/Packaging“ and won a „Green Good Design Award“ in
the category „Green Product“. The latter is awarded by the European Centre for
Architecture, Art Design and Urban Studies and the Chicago Atheneaeum Museum of
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Architecture and Design. More detailed information on all award could be found by the link
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Company name:

biobrush GmbH

Contact person:

Nannett Wiedemann, founder and CEO

E-mail:

info@biobrush-berlin.com

Website:

biobrush-berlin.com

Phone:

+49 30 1205 9740

Patent status:

patented

On market since:

2015

Regions:

Germany

Industries:

Oralcare

Source links:

biobrush official webpage
Flyer
biobrush Red Dot
Award
All biobrush awards

Direct link:
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KLATZ FOR PROFESSIONAL ORAL
CARE
KLATZ is a brand of toothpastes and toothbrushes, made to satisfy all
needs in oral care for all ages. Active components prevent diseases of
the oral cavity, remove plaque and provide fresh breath. With qualitative
ingredients, modern technologies and special recipes KLATZ
guarantees effective hygiene and gentle care every day. Regular use of
KLATZ makes enamel strong and minimizes the risk of bacterial plaque.
The toothpaste provides prevention of caries, gum disease and provides
long-lasting refreshing effect. For complete oral care and health, the
experts recommend alternation between toothpastes with calcium and
fluoride, plus fluoride-free if recommended by a dentist. The innovative
KLATZ formula contains unique dioxide particle ratio silicon, providing at
medium abrasive paste (RDA 75) maximum effective mechanical removal
of bacterial plaque and polishing enamel without damage to the
protective layer.
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THE FOUNDERS & BRAND
The KLATZ brand was created in Russia in 2018 by two entrepreneurs - Evgeny Morgunov
and Evgeny Zhilyabin. The main idea of the product was to stand out as a non-standard
brand both in packaging and promotion among more conservative brands in this category.
From the very beginning, the owners came up with the idea of dividing the assortment not
only by purpose but also by gender. So, the Brutal Only line was born - only for selfconfident and brutal men, and in the wake of it toothpastes for socialite Glamor Only. The
whole concept was enclosed in a bright, stylish package, the idea of which came to the
creators from Nespresso coffee, which is sold in pencil cases of 10 capsules - a minimum
amount of text, but at the same time logical and understandable, without unnecessary
information.

The Founders of KLATZ
Photo Credit by KLATZ

In the marketing strategy, a stake was also made on a non-standard promotion provocative content and vivid images, which immediately hooked a large part of a target
audience. KLATZ target group is 25+ since it is the most loyal and numerous. KLATZ
focuses on people, who make purchases in mass-market retailers. They are brand loyal
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and prefer high quality at an affordable price.
In combination with an effective composition (almost all the ingredients in toothpastes and
brushes were brought from Europe), packaging, assortment and marketing, KLATZ brand
products do not leave anyone indifferent, forcing all to talk about the brand. Products are
presented in big federal food retail chains, drogeries, pharmacies, etc.

Photo Credit by KLATZ

PRODUCTS & PRICES

The brand consists of 6 lines:
LIFESTYLE
The line for active people, chasing after their health. 4 toothpastes and toothbrush in 4
colors (under 1 EAN code):
GENTLE WHITENING, 75 ML
Toothpaste for daily use. Gentle whitening complex with Papain cleaves the protein basis
of dental plaque and removes it, provides safe tooth enamel cleaning, restoring natural
teeth whiteness. Fluoride ions increase the resistance of tooth enamel to acids, contribute
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to remineralization. Jonah zinc and Licorice active ingredients control the formation of
bacterial plaque, retaining a feeling of freshness.
COMPLEX CARE, 75 ML
Toothpaste with licorice extract helps to restore enamel, fluoride ions strengthen it, protect
it from acids and enhance the remineralizing property of saliva. Zinc ions and licorice active
ingredients retain a feeling of freshness. Toothpaste safely and effectively cleans tooth
enamel from plaque, restores the natural whiteness of teeth.
FRESH BREATH, 75 ML
The unique toothpaste contains safe cleansing complex and zinc ions which provide
effective tooth enamel cleaning and fresh breath. Tooth enamel becomes perfectly
smooth, so the bacteria are not fixed on the surface of the tooth enamel. Fluoride ions
increase the resistance of tooth enamel to acids, contribute to remineralization. Carbamide
maintains normal acidity of the oral cavity, restoring natural remineralization of tooth
enamel.
LIFESTYLE ACTIVE PROTECTION, 75 ML, fluoride-free
The balanced formula of toothpaste without fluoride contains active calcium. Calcium ions
reduce demineralization healthy tooth enamel and contribute to its strengthening with the
defeat of the initial form of caries. Zinc ions and active ingredients licorice have a soothing
effect on the oral mucosa and retain a feeling of freshness in the mouth. Toothpaste
provides safe enamel cleaning, restoring the natural whiteness of teeth.
HEALTH
The line for healthy teeth and gums.
HEALTHY GUMS, 75 ML
Toothpaste with a slight aroma of cinnamon and fruit. Complex active ingredients, zinc
ions, plant extracts prevent the formation of plaque, have a protective action on the oral
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mucosa. Fluoride ions strengthen tooth enamel, protect from acids. Regular usage of this
toothpaste eliminates the development of gingivitis and periodontitis. Toothpaste provides
safe and effective cleaning of tooth enamel, restoring the natural whiteness of teeth.

Toothpaste in the Health line has a flavor of medical herbs and tea tree. It provides safe enamel cleaning
together with a long-lasting refreshing effect.
Photo Credit by KLATZ

HEALTH ENAMEL REMINERALIZATION, 75 ML, fluoride-free
Complex toothpaste without fluoride. Contains an active form of calcium that strengthens
tooth enamel and slows down the process of its demineralization. Zinc ions and active
ingredient Licorice helps prolong the feeling of freshness. The safe whitening complex with
plant enzyme Papain cleaves the protein base of the plaque, removes it and polishes tooth
enamel without damaging it. Toothpaste provides safe cleaning of tooth enamel, restoring
the natural whiteness of your teeth.
HEALTH SENSITIVE, 75 ML
Toothpaste for a daily care of sensitive teeth. The paste contains potassium ions, which
eliminate symptoms of hyperesthesia of hard dental tissues in contact with cold, hot,
sweet, sour and other irritants. The calming effect of potassium ion is enhanced by fluoride
ion, strengthening the enamel of the teeth. Zinc ions and active licorice components
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control the formation of bacterial plaque, prolong fresh breath. Toothpaste provides safe
and effective enamel cleaning, restoring the natural whiteness of teeth.
HEALTH HEALING HERBS, 75 ML, fluoride-free
The complex of active components of healing herbs, zinc ions and calcium ions optimize
metabolic processes and provide prevention of bleeding gums and inflammation oral
cavity. Calcium citrate mineralizes and strengthens enamel. Toothpaste has a flavor of
medical herbs and tea tree. It will provide safe enamel cleaning and long-lasting refreshing
effect. Does not contain fluoride.
BRUTAL ONLY
The line for real self-confident men.
SUPER MINT, 75 ml
Real male black toothpaste with a bright taste of mint restores the natural whiteness of
enamel, effectively removing stained plaque from smoking, drinking coffee, red wine and
other factors. Safe whitening complex with plant enzyme Papain cleaves the protein basis
of stained plaque, polishes tooth enamel without damaging it. Active salts prevent the
formation of dental tartar, fluoride ions strengthen tooth enamel, zinc ions and active
licorice components retain a fresh feeling in the mouth.
WILD JUNIPER, 75 ml
Active toothpaste for men with a bright taste of juniper and black carbon color restores the
natural enamel whiteness, effectively removing plaque that occurs as a result of smoking,
drinking coffee, red wine and other factors. Safe whitening complex with plant enzyme
Papain destroys protein basis of stained plaque, polishes tooth enamel without damaging
it. Active salts prevent the formation of dental tartar. Juniper essential oil is a source of
volatile and active substances that destroy bacteria.
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The unique Brutal Only series is the world's first toothpastes with flavors of rum, whiskey and cognac, that are
made specifically for men
Photo Credit by KLATZ

REBELLIOUS RUM, 75 ml, fluoride-free
Especially for men in whom the rebellious spirit lives! Created exclusively for the
gentlemen's club KLATZ Brutal Only. Safe whitening complex with the plant enzyme
papain breaks down the protein base of colored plaque, polishes tooth enamel without
damaging it. Active salts of toothpaste restore tooth enamel, cement micro-cracks in
enamel, prevent the formation of tartar. Allantoin and herbal components prevent
inflammation of the oral mucosa, soothe gums.

669

2023.01.08 | Best-Aging Report

KLATZ Rebellious Rum, Tart Cognac and Killing Whiskey from the Brutal Only line is a real masculine lifestyle
reflection
Photo Credit by KLATZ

TART COGNAC, 75 ml, fluoride-free
A unique toothpaste with a tart taste of cognac created for men who know the taste of real
life! Exclusively for the gentlemen's club KLATZ Brutal Only. The paste has a whitening
effect, restores the natural whiteness of enamel, effectively removing plaque resulting from
smoking, drinking coffee, red wine and other factors, polishes tooth enamel without
damaging it. Calcium hydroxyapatite restores tooth enamel. Zinc ions and the active
components of licorice and olive oil exerting a bacteriostatic effect, prevent the formation
of tartar, maintain a long-lasting feeling of freshness in the mouth.
KILLING WHISKEY, 75 ml, fluoride-free
Exclusive elite whiskey toothpaste for men. For the true masters of life! Created especially
for the gentlemen's club Klatz Brutal only. The paste has a whitening effect, restores
natural whiteness and effectively affects teeth, consumes coffee, red wine and other
factors, polishes tooth enamel without damaging it. Active salts and plant components of
toothpaste remineralize tooth enamel, promote the formation of tartar, contribute to a
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beneficial effect on the soft tissues of the oral cavity, and help maintain a feeling of
freshness in the mouth.

KLATZ for Ladies
Photo Credit by KLATZ

GLAMOR ONLY
This line is for real secular lionesses.
STRAWBERRY SMOOTHIE, 75 ml, fluoride-free
Complex fluoride-free toothpaste for real socialites with a strawberry smoothie flavor. As
part of the active form of calcium, through which enamel is strengthened, the process of its
remineralization is accelerated. Zinc ions, menthol and the active components of licorice
contribute to the preservation of freshness in the mouth, and aloe vera inhibits the
development of the bacterial flora. Hyaluronic acid has a beneficial effect on maintaining
healthy gums. Active toothpaste of complex action provides a safe and effective cleaning
of tooth enamel, restores the natural whiteness of the teeth.
MILKSHAKE, 75 ml
Toothpaste for real ladies with the taste of a milk shake, watching over the health of their

671

2023.01.08 | Best-Aging Report
teeth. It contains an effective and safe cleansing complex with the plant enzyme papain,
which breaks down the protein base of colored plaque, polishes tooth enamel without
damaging it. Fluorine ions have a strengthening effect on enamel, enhance the
remineralizing effect of saliva. Zinc ions, menthol and active components of licorice
contribute to the preservation of freshness in mouth, and also prevent formation of tartar
and the development of caries.

KLATZ for Kids
Photo Credit by KLATZ

KIDS
The line is for kids 5 - 11 years old, for happy children smiles.
MORNING CARAMEL, 48 ml
The combination of xylitol, aminofluoride and sodium fluoride (800 ppm) in the toothpaste
is guaranteed to provide anti-caries effects on tooth enamel. Even with the first movement
of the brush, a thin film will remain on the tooth surface, providing long-term fluoride
protection. Chamomile and licorice extracts will have a mild anti-inflammatory effect on the
oral mucosa. Does not contain SLS and SLES. Children 5-6 years old are recommended to
use half a pea of toothpaste, distributing it over the entire surface of the brush.
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TUTTI-FRUITTY, 48 ml, fluoride-free
Active salts, containing calcium ions contribute to the remineralization of tooth enamel,
cement micro-cracks on its surface. Chamomile and licorice extracts will have a mild antiinflammatory effect on the oral mucosa. Does not contain SLS and SLES.
BABY
The line is for babies 0 - 4 years, for gentle care of the first teeth.
BIG PEAR, 48 ml, fluoride-free
A mild-flavored toothpaste gently cleans the enamel of milk teeth. Active calcium
strengthens tooth enamel. High xylitol content provides protection against bacteria that
cause tooth decay and gum disease. Chamomile extract soothes and eliminates
inflammation.
FUNNY ROSEHIP, 48 ml, fluoride-free
A mild-flavored toothpaste gently cleans the enamel of milk teeth. Active calcium
strengthens tooth enamel. The high xylitol content provides protection against bacteria
that cause tooth decay and gum disease. Chamomile extract soothes and eliminates
inflammation.
TOOTHBRUSHES
The range of toothbrushes consist of:
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Toothbrushes by KLATZ
Photo Credit by KLATZ

Toothbrush for men Brutal Only, hard (black)
Toothbrush for men Brutal Only, medium with charcoal and shape bristles (grey)
Toothbrush for adults Lifestyle, medium (4 colors)
Toothbrush for girls Glamour Only, medium (2 colors)
Toothbrush adults Health, medium with green tea and shape bristles
Rounded bristles and polished by unique technology, what gives the best cleaning effect.
Comfortable ergonomic handle. Bending the handle allows easy and no extra pressure on
gums to clear even the most inaccessible places.
GIFT KITS
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KLATZ has several variants of gift kits, that contain toothpastes and a toothbrush for free.
For more information please check the official website www.klatz.pro

Together with a bright, stylish package, KLATZ unique formula includes a complex of active ingredients, zinc ions,
plant extracts that prevent the formation of plaque and protect the oral mucosa
Photo Credit by KLATZ

MARKETING & SALES
The company is ready to discuss promotions and marketing activities and support them
when agreed between parties. It may include in-store promotions, advertising or BTL
activities, as well as social media support.
FUTURE PLANS
The brand plans to go global. The company very much believe in the success of the brand
in other markets and finds KLATZ products highly competitive, since all products have a
proof results with its natural formula and useful properties as well as modern packaging.
The product line is big, there is smth for all, the brand follows new trends and constantly
develops new products. It has a real success locally especially with the new men
line Brutal Only, which hit the local market. It brought high profit, was highlighted in
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Forbes and also received a top 5 stars rating in 99% online media reviews.
MEDIA
"Our first lines (tubes of toothpaste with the taste of cognac, rum and whiskey)
were literally snapped up by offline retailers such as “Magnit”, “Lenta”, “Carousel”,
products were taken without talking. For the first-month existence of alcohol series, we
were able to deliver it to numerous online stores (Wildberries, Ozon), pharmacy chains
(Rigla), and we are currently in negotiations with a big offline retailer "Pyaterochka"."
Forbes Russia
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Company name:

CID Group LLC

Contact person:

Evgeny Morgunov

E-mail:

info@cidg.ru

Website:

klatz.pro

Phone:

+7 (495) 785-83-44

Patent status:

-

On market since:

2018

Regions:

Russia

Industries:

Oralcare

Source links:

KLATZ Official Webpage
KLATZ Official Webpage English
KLATZ Instagram
KLATZ You Tube Channel
KLATZ Facebook
KLATZ Catalogue Online

Direct link:

click here
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SECRET DOSSIER ON KLATZ FOR
PROFESSIONAL ORAL CARE
KLATZ is a brand of toothpastes and toothbrushes, made to satisfy all
needs in oral care for all ages. Active components prevent diseases of
the oral cavity, remove plaque and provide fresh breath. With qualitative
ingredients, modern technologies and special recipes KLATZ
guarantees effective hygiene and gentle care every day. Regular use of
KLATZ makes enamel strong and minimizes the risk of bacterial plaque.
The toothpaste provides prevention of caries, gum disease and provides
long-lasting refreshing effect. For complete oral care and health, the
experts recommend alternation between toothpastes with calcium and
fluoride, plus fluoride-free if recommended by a dentist. The innovative
KLATZ formula contains unique dioxide particle ratio silicon, providing at
medium abrasive paste (RDA 75) maximum effective mechanical removal
of bacterial plaque and polishing enamel without damage to the
protective layer.
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THE FOUNDERS & BRAND
The KLATZ brand was created in Russia in 2018 by two entrepreneurs - Evgeny Morgunov
and Evgeny Zhilyabin. The main idea of the product was to stand out as a non-standard
brand both in packaging and promotion among more conservative brands in this category.
From the very beginning, the owners came up with the idea of dividing the assortment not
only by purpose but also by gender. So, the Brutal Only line was born - only for selfconfident and brutal men, and in the wake of it toothpastes for socialite Glamor Only. The
whole concept was enclosed in a bright, stylish package, the idea of which came to the
creators from Nespresso coffee, which is sold in pencil cases of 10 capsules - a minimum
amount of text, but at the same time logical and understandable, without unnecessary
information.

The Founders of KLATZ
Photo Credit by KLATZ

In the marketing strategy, a stake was also made on a non-standard promotion provocative content and vivid images, which immediately hooked a large part of a target
audience. KLATZ target group is 25+ since it is the most loyal and numerous. KLATZ
focuses on people, who make purchases in mass-market retailers. They are brand loyal
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and prefer high quality at an affordable price.
In combination with an effective composition (almost all the ingredients in toothpastes and
brushes were brought from Europe), packaging, assortment and marketing, KLATZ brand
products do not leave anyone indifferent, forcing all to talk about the brand. Products are
presented in big federal food retail chains, drogeries, pharmacies, etc.

Photo Credit by KLATZ

PRODUCTS & PRICES

The brand consists of 6 lines:
LIFESTYLE
The line for active people, chasing after their health. 4 toothpastes and toothbrush in 4
colors (under 1 EAN code):
GENTLE WHITENING, 75 ML
Toothpaste for daily use. Gentle whitening complex with Papain cleaves the protein basis
of dental plaque and removes it, provides safe tooth enamel cleaning, restoring natural
teeth whiteness. Fluoride ions increase the resistance of tooth enamel to acids, contribute
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to remineralization. Jonah zinc and Licorice active ingredients control the formation of
bacterial plaque, retaining a feeling of freshness.
COMPLEX CARE, 75 ML
Toothpaste with licorice extract helps to restore enamel, fluoride ions strengthen it, protect
it from acids and enhance the remineralizing property of saliva. Zinc ions and licorice active
ingredients retain a feeling of freshness. Toothpaste safely and effectively cleans tooth
enamel from plaque, restores the natural whiteness of teeth.
FRESH BREATH, 75 ML
The unique toothpaste contains safe cleansing complex and zinc ions which provide
effective tooth enamel cleaning and fresh breath. Tooth enamel becomes perfectly
smooth, so the bacteria are not fixed on the surface of the tooth enamel. Fluoride ions
increase the resistance of tooth enamel to acids, contribute to remineralization. Carbamide
maintains normal acidity of the oral cavity, restoring natural remineralization of tooth
enamel.
LIFESTYLE ACTIVE PROTECTION, 75 ML, fluoride-free
The balanced formula of toothpaste without fluoride contains active calcium. Calcium ions
reduce demineralization healthy tooth enamel and contribute to its strengthening with the
defeat of the initial form of caries. Zinc ions and active ingredients licorice have a soothing
effect on the oral mucosa and retain a feeling of freshness in the mouth. Toothpaste
provides safe enamel cleaning, restoring the natural whiteness of teeth.
HEALTH
The line for healthy teeth and gums.
HEALTHY GUMS, 75 ML
Toothpaste with a slight aroma of cinnamon and fruit. Complex active ingredients, zinc
ions, plant extracts prevent the formation of plaque, have a protective action on the oral
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mucosa. Fluoride ions strengthen tooth enamel, protect from acids. Regular usage of this
toothpaste eliminates the development of gingivitis and periodontitis. Toothpaste provides
safe and effective cleaning of tooth enamel, restoring the natural whiteness of teeth.

Toothpaste in the Health line has a flavor of medical herbs and tea tree. It provides safe enamel cleaning
together with a long-lasting refreshing effect.
Photo Credit by KLATZ

HEALTH ENAMEL REMINERALIZATION, 75 ML, fluoride-free
Complex toothpaste without fluoride. Contains an active form of calcium that strengthens
tooth enamel and slows down the process of its demineralization. Zinc ions and active
ingredient Licorice helps prolong the feeling of freshness. The safe whitening complex with
plant enzyme Papain cleaves the protein base of the plaque, removes it and polishes tooth
enamel without damaging it. Toothpaste provides safe cleaning of tooth enamel, restoring
the natural whiteness of your teeth.
HEALTH SENSITIVE, 75 ML
Toothpaste for a daily care of sensitive teeth. The paste contains potassium ions, which
eliminate symptoms of hyperesthesia of hard dental tissues in contact with cold, hot,
sweet, sour and other irritants. The calming effect of potassium ion is enhanced by fluoride
ion, strengthening the enamel of the teeth. Zinc ions and active licorice components
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control the formation of bacterial plaque, prolong fresh breath. Toothpaste provides safe
and effective enamel cleaning, restoring the natural whiteness of teeth.
HEALTH HEALING HERBS, 75 ML, fluoride-free
The complex of active components of healing herbs, zinc ions and calcium ions optimize
metabolic processes and provide prevention of bleeding gums and inflammation oral
cavity. Calcium citrate mineralizes and strengthens enamel. Toothpaste has a flavor of
medical herbs and tea tree. It will provide safe enamel cleaning and long-lasting refreshing
effect. Does not contain fluoride.
BRUTAL ONLY
The line for real self-confident men.
SUPER MINT, 75 ml
Real male black toothpaste with a bright taste of mint restores the natural whiteness of
enamel, effectively removing stained plaque from smoking, drinking coffee, red wine and
other factors. Safe whitening complex with plant enzyme Papain cleaves the protein basis
of stained plaque, polishes tooth enamel without damaging it. Active salts prevent the
formation of dental tartar, fluoride ions strengthen tooth enamel, zinc ions and active
licorice components retain a fresh feeling in the mouth.
WILD JUNIPER, 75 ml
Active toothpaste for men with a bright taste of juniper and black carbon color restores the
natural enamel whiteness, effectively removing plaque that occurs as a result of smoking,
drinking coffee, red wine and other factors. Safe whitening complex with plant enzyme
Papain destroys protein basis of stained plaque, polishes tooth enamel without damaging
it. Active salts prevent the formation of dental tartar. Juniper essential oil is a source of
volatile and active substances that destroy bacteria.
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The unique Brutal Only series is the world's first toothpastes with flavors of rum, whiskey and cognac, that are
made specifically for men
Photo Credit by KLATZ

REBELLIOUS RUM, 75 ml, fluoride-free
Especially for men in whom the rebellious spirit lives! Created exclusively for the
gentlemen's club KLATZ Brutal Only. Safe whitening complex with the plant enzyme
papain breaks down the protein base of colored plaque, polishes tooth enamel without
damaging it. Active salts of toothpaste restore tooth enamel, cement micro-cracks in
enamel, prevent the formation of tartar. Allantoin and herbal components prevent
inflammation of the oral mucosa, soothe gums.
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KLATZ Rebellious Rum, Tart Cognac and Killing Whiskey from the Brutal Only line is a real masculine lifestyle
reflection
Photo Credit by KLATZ

TART COGNAC, 75 ml, fluoride-free
A unique toothpaste with a tart taste of cognac created for men who know the taste of real
life! Exclusively for the gentlemen's club KLATZ Brutal Only. The paste has a whitening
effect, restores the natural whiteness of enamel, effectively removing plaque resulting from
smoking, drinking coffee, red wine and other factors, polishes tooth enamel without
damaging it. Calcium hydroxyapatite restores tooth enamel. Zinc ions and the active
components of licorice and olive oil exerting a bacteriostatic effect, prevent the formation
of tartar, maintain a long-lasting feeling of freshness in the mouth.
KILLING WHISKEY, 75 ml, fluoride-free
Exclusive elite whiskey toothpaste for men. For the true masters of life! Created especially
for the gentlemen's club Klatz Brutal only. The paste has a whitening effect, restores
natural whiteness and effectively affects teeth, consumes coffee, red wine and other
factors, polishes tooth enamel without damaging it. Active salts and plant components of
toothpaste remineralize tooth enamel, promote the formation of tartar, contribute to a
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beneficial effect on the soft tissues of the oral cavity, and help maintain a feeling of
freshness in the mouth.

KLATZ for Ladies
Photo Credit by KLATZ

GLAMOR ONLY
This line is for real secular lionesses.
STRAWBERRY SMOOTHIE, 75 ml, fluoride-free
Complex fluoride-free toothpaste for real socialites with a strawberry smoothie flavor. As
part of the active form of calcium, through which enamel is strengthened, the process of its
remineralization is accelerated. Zinc ions, menthol and the active components of licorice
contribute to the preservation of freshness in the mouth, and aloe vera inhibits the
development of the bacterial flora. Hyaluronic acid has a beneficial effect on maintaining
healthy gums. Active toothpaste of complex action provides a safe and effective cleaning
of tooth enamel, restores the natural whiteness of the teeth.
MILKSHAKE, 75 ml
Toothpaste for real ladies with the taste of a milk shake, watching over the health of their
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teeth. It contains an effective and safe cleansing complex with the plant enzyme papain,
which breaks down the protein base of colored plaque, polishes tooth enamel without
damaging it. Fluorine ions have a strengthening effect on enamel, enhance the
remineralizing effect of saliva. Zinc ions, menthol and active components of licorice
contribute to the preservation of freshness in mouth, and also prevent formation of tartar
and the development of caries.

KLATZ for Kids
Photo Credit by KLATZ

KIDS
The line is for kids 5 - 11 years old, for happy children smiles.
MORNING CARAMEL, 48 ml
The combination of xylitol, aminofluoride and sodium fluoride (800 ppm) in the toothpaste
is guaranteed to provide anti-caries effects on tooth enamel. Even with the first movement
of the brush, a thin film will remain on the tooth surface, providing long-term fluoride
protection. Chamomile and licorice extracts will have a mild anti-inflammatory effect on the
oral mucosa. Does not contain SLS and SLES. Children 5-6 years old are recommended to
use half a pea of toothpaste, distributing it over the entire surface of the brush.
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TUTTI-FRUITTY, 48 ml, fluoride-free
Active salts, containing calcium ions contribute to the remineralization of tooth enamel,
cement micro-cracks on its surface. Chamomile and licorice extracts will have a mild antiinflammatory effect on the oral mucosa. Does not contain SLS and SLES.
BABY
The line is for babies 0 - 4 years, for gentle care of the first teeth.
BIG PEAR, 48 ml, fluoride-free
A mild-flavored toothpaste gently cleans the enamel of milk teeth. Active calcium
strengthens tooth enamel. High xylitol content provides protection against bacteria that
cause tooth decay and gum disease. Chamomile extract soothes and eliminates
inflammation.
FUNNY ROSEHIP, 48 ml, fluoride-free
A mild-flavored toothpaste gently cleans the enamel of milk teeth. Active calcium
strengthens tooth enamel. The high xylitol content provides protection against bacteria
that cause tooth decay and gum disease. Chamomile extract soothes and eliminates
inflammation.
TOOTHBRUSHES
The range of toothbrushes consist of:

688

Best-Aging Report | 2023.01.08

Toothbrushes by KLATZ
Photo Credit by KLATZ

Toothbrush for men Brutal Only, hard (black)
Toothbrush for men Brutal Only, medium with charcoal and shape bristles (grey)
Toothbrush for adults Lifestyle, medium (4 colors)
Toothbrush for girls Glamour Only, medium (2 colors)
Toothbrush adults Health, medium with green tea and shape bristles
Rounded bristles and polished by unique technology, what gives the best cleaning effect.
Comfortable ergonomic handle. Bending the handle allows easy and no extra pressure on
gums to clear even the most inaccessible places.
GIFT KITS
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KLATZ has several variants of gift kits, that contain toothpastes and a toothbrush for free.
For more information please check the official website www.klatz.pro

Together with a bright, stylish package, KLATZ unique formula includes a complex of active ingredients, zinc ions,
plant extracts that prevent the formation of plaque and protect the oral mucosa
Photo Credit by KLATZ

MARKETING & SALES
The company is ready to discuss promotions and marketing activities and support them
when agreed between parties. It may include in-store promotions, advertising or BTL
activities, as well as social media support.
FUTURE PLANS
The brand plans to go global. The company very much believe in the success of the brand
in other markets and finds KLATZ products highly competitive, since all products have a
proof results with its natural formula and useful properties as well as modern packaging.
The product line is big, there is smth for all, the brand follows new trends and constantly
develops new products. It has a real success locally especially with the new men
line Brutal Only, which hit the local market. It brought high profit, was highlighted in
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Forbes and also received a top 5 stars rating in 99% online media reviews.
MEDIA
"Our first lines (tubes of toothpaste with the taste of cognac, rum and whiskey)
were literally snapped up by offline retailers such as “Magnit”, “Lenta”, “Carousel”,
products were taken without talking. For the first-month existence of alcohol series, we
were able to deliver it to numerous online stores (Wildberries, Ozon), pharmacy chains
(Rigla), and we are currently in negotiations with a big offline retailer "Pyaterochka"."
Forbes Russia
ADDITIONAL MATERIALS
You can download the images of all assortment by the link
You can download the images of all pastes by the link
You can download the video by the link
You can download the presentation by the link
You can download the product range and price list by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments from Syndicate members and
KLATZ answers by the link. Maybe among them, you will find the answer to your question.
Feel free to leave your comments and ask questions by the link. Please do not share this
file since it is for internal use only.
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Company name:

CID Group LLC

Contact person:

Evgeny Morgunov

E-mail:

info@cidg.ru

Website:

klatz.pro

Phone:

+7 (495) 785-83-44

Patent status:

-

On market since:

2018

Regions:

Russia

Industries:

Oralcare

Source links:

KLATZ Official Webpage
KLATZ Official Webpage
KLATZ Instagram
KLATZ You Tube Channel
KLATZ Facebook

Files:

Price List
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Video
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KLATZ_Presentation
KLATZ all assortment images
KLATZ Paste images
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SECRET DOSSIER ON BIOBRUSH
biobrush GmbH is the start-up company that has developed affordable
eco toothbrushes with a slick design adhering the holistic and
sustainable concept for a resource-saving. biobrush team has been
working on its realisation since 2015. The bioplastic for the handle and
packaging film are made of leftover wood chips from the timber
processing industry. As a basis for the nylon bristles, the company uses
natural castor oil. biobrush is developing innovative, resource-saving
dental products taking into account only relevant criteria of dental care.
The toothbrushes comply with the state-of-the-art dental and hygienic
standards and 100% made in Germany. Dentistry is united by a
clear design with various future-oriented, resource-saving and pollutantfree materials. The puristic shape of the biobrush and the colouring
makes it distinguishable in every bathroom. The company is constantly
working on new designs and currently working on widening its
assortment.
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THE STORY
The start-up company biobrush has been working tirelessly on implementing the concept
of biodegradable toothbrush ever since 2015. As a result, the team came up with a
toothbrush that meets the strict German requirements of dental care and hygiene. The
biobrush team consists of Nannett Wiedemann, Herbert Nabbefeld and Christian
Steinbock. It is an integral part of the company’s philosophy to be at the forefront of
innovation of resource-saving materials whilst bearing in mind the relevant dental features
when developing the biobrush products and assortment.
Together with practicality, the puristic shape of the biobrush and the colouring makes it
distinguishable in every bathroom. The bioplastic and packaging film base on leftover
wood chips from the timber processing industry. It is used for the handle and the
packaging. As a basis for the nylon bristles, the company uses natural castor oil.

Eco, what for?
Residual waste is incinerated. Thermal energy and electricity are the result of thermal
recycling. If a biobrush-toothbrush is disposed of through residual waste, it will not cause
any harm. As it hardly contains any fossil material and will have negligible carbon dioxide
emission.
Common plastics like PET or PP are sorted and recycled in modern waste separation
facilities. Bioplastic, including biobrush, are still quite exotic and are not recognised as a
resource. They will be handled as residual product and incinerated.
Increasing use of bioplastics in future will ensure their reaching a critical mass, from which
recycling of bioplastics in waste separation facilities will become economically justifiable.
Suitable technical procedures are already being worked on. biobrush toothbrushes, when
correctly sorted and provided the head and bristles have been removed, can be recycled.
Rather than incinerating leftovers from the timber processing industry, transforming them
into thermal energy, biobrush turns them into the toothbrush, with the negligible carbon
footprint. biobrush eco toothbrushes and their packaging contain only a very low
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percentage of fossil material.

Nannett Wiedemann, founder and CEO
Photo credit by biobrush GmbH

THE PRODUCTS AND PRICES
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biobrush is the winner of the international Red Dot Design Award 2017 as Best of the Best
Photo credit by biobrush GmbH

The biobrush toothbrushes are available in different colours and created for adults and for
children. All brushes are eco friendly and biodegradable and are made in Germany. The
biobrush toothbrushes are sold in packs containing 12, 6 or 4 pcs, so that the cost for
transportation is not disproportionate. With a set of 12 or 6 toothbrushes, it is possible to
assemble own set for the year. Anyway, good toothbrushes are not necessarily expensive,
not even when made of bioplastic. The toothbrushes could be purchased online through
its own online shop.
The recommended retail price for biobrush for 4 pcs of child's brushes 9,60 €, adult
toothbrushes cost for 6 pcs 15,00 € and for 12 pcs 28,00 €.
The biobrush toothbrushes have the following crucial features:

Evenly cut bristles
Rounded bristles allowing them to reach interdental spaces. Very important: Do not forget
the dental floss!
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Photo credit by biobrush GmbH

Bristles medium to soft
A good cleaning result by using hard bristles does not justify injuries to the gum, according
to the experts. Therefore, they recommend softer bristles.

Head medium to small
Thus facilitating the biggest possible cleaning surface-reaching all teeth.

Multi-tufted bristles
High-density tufting allowing good cleaning results. The space between the bristles,
however, is important so that bristles can dry quickly, preventing bacteria to settle.

Angled head, abgewinkelt
Making it easier to reach molar teeth.
Minibi for children meet the same ecological and hygienic requirements as the adult
toothbrush and is ergonomically designed for children's hands. Children want what adults
want! This is why biobrush has the same monochrome colouring for the whole family.
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Minibi's by biobrush are made for kids with the same top quality and eco-materials and in same colour palette
since kids always want to copy their parents
Photo credit by biobrush GmbH

The biobrush benefits for the Health:
use of natural emolients (critic acid);
certified free of BPA;
the smooth plastic surface does not absorb moisture and is pleasant to use;
no own taste (like wood or bamboo);
the bioplastic does not contain any plasticizers;
the colours are based on carefully selected pigments;
the raw material of bristles is castor oil, from which nylon is made, it is not
biodegradable but still ideal and most hygienic material available;
holds all features relevant to an effective dental hygiene.

The biobrush benefits for the Environment:
100% use of renewable raw materials;
the wood comes from sustainable forestry;
a small amount of fossil raw materials in the brushes and packaging - a minimum that is
still needed for the manufacturing process;
due to the limited amount of fossil raw materials in brushes, they burn CO2-neutral at
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the end of their life cycle;
if the brush does not end up in the household waste where it belongs, then the handle
is biodegradable in about 5 years, the foil even after 42 days;
the bristles are not yet degradable, but independent dentists confirm that nylon is still
the best and most hygienic material.
Handle and packaging
The handle, as well as the packaging, are based on cellulose made of the wood waste
from sustainable forestry. Bioplastic complies to DIN EN ISO 14855. The packaging is
compostable and can be safely placed in the home compost heap.
Bristles
The material for the bristles comes from one hundred percent renewable materials where
the main component is castor oil.
Colors
The manufacturing of all master batches is adopted to the bioplastic and contains carefully
selected pigments in which the concentration of heavy metals is way below the threshold
value. The colors compliant with EN1343.

DESIGN
During its relatively short presence on the market, biobrush became the winner of several
well-known design awards. In 2017 biobrush became the winner of the international Red
Dot Design Award as Best of the Best. In 2018, biobrush was a laureate at the German
Design Award for „Excellent Communications Design/Packaging“ and has won the Green
Good Design Award and became one of the Green Brands Germany since 2019.
The secret of the success lies in minimalistic design combined with features relevant to
dentistry and the highest standards of sustainability and resource-saving. The company let
the development of innovative and resource-saving materials flow into the products, taking
dental and hygienic criteria into account. Product and packaging meet the expectations of
a high-quality product and communication design at the same time.
While developing the biobrush toothbrush, the company followed the recommendations of
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independent dentists, manufacturers and research institutes. What is important in the
design:

biobrush black is a unique combination of environmentally friendly materials with an exquisite sophisticated
design
Photo credit by biobrush GmbH

narrow brush head;
soft to medium hardness;
clean brush cut;
well rounded bristles;
angled brush head.
The USP is that biobrush created a design object for the lifestyle sector from an
uninteresting mass product. Due to its monochrome colour and shape, the biobrush
appeals to the consumer in an emotional way and differs from other brushes both in the
bathroom and in the trade. Compared to other bio toothbrushes that are rather expensive
biobrush even more affordable.

700

Best-Aging Report | 2023.01.08

The colours are based on carefully selected pigments
Photo credit by biobrush GmbH

The company have scrutinised every single detail that accounts for a good toothbrush: the
printing ink and the amount of it used on the compostable packaging fil, the selection of
the pigments for the colouring of biobrush toothbrushes and features related to the brush’s
shape. But, of course, the roots of the assortment of colourful toothbrushes lie in a holistic,
sustainable concept for resource-saving dental care products. The wood from sustainable
forestry is used for the big brush toothbrush and its packaging, the nylon bristles are
based on castor oil (not degradable) but is the best possible material in this regard. The foil
that is used for packaging is made of cellulose.

AWARDS
In 2016 biobrush won the German Packaging Award for Sustainability for the compostable
packaging film. After that, the little start-up company started piling up prices. A year on, in
2017, toothbrushes were honoured Best of the Best in Product Design at the Red Dot
Award ceremony. In 2018 biobrush was a laureate at the German Design Award for
„Excellent Communications Design/Packaging“ and won a „Green Good Design Award“ in
the category „Green Product“. The latter is awarded by the European Centre for
Architecture, Art Design and Urban Studies and the Chicago Atheneaeum Museum of
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Architecture and Design. More detailed information on all award could be found by the link

ADDITIONAL MATERIALS
You can download images by the link
You can download the offer by the link
You can download the price list by the link
You can download a presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

biobrush GmbH

Contact person:

Nannett Wiedemann, founder and CEO

E-mail:

info@biobrush-berlin.com

Website:

biobrush-berlin.com

Phone:

+49 30 1205 9740

Patent status:

patented

On market since:

2015

Regions:

Germany

Industries:

Oralcare

Source links:

biobrush official webpage
Flyer
biobrush Red Dot
Award
All biobrush awards

Files:

Biobrush_Highres_JPGs.zip
20_07_biobrush_Offer
Biobrush Pricelist 2020.xlsx
Biobrush presentation 2020.pdf
2020_09_biobrush_offer_SPINOFF

Direct link:

click here
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GENOSCOPE COSMECEUTICALS &
NUTRACEUTICALS
Genoscope is a Polish producer of cosmeceuticals and nutraceuticals
based on bioactive and natural substances stimulating the human body
for regeneration. All the raw materials are obtained from eco-friendly
sources and undergo laboratory control as well as verification to make
sure that each batch approved for production has parameters of the
highest quality. The main a natural raw material, which the production of
preparations is based on, is called Colostrum, the first form
of milk produced by mammals. It is scientifically proven that due to its
content and so-called colostral immunity formation properties
it stimulates the human body for regeneration. The wide range of
Colostrum-based products by Genoscope are currently available
nationwide in the largest pharmaceutical wholesalers and over 13,000
pharmacies as well as through the international distributors globally.
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THE COMPANY
Genoscope is a producer of cosmeceuticals and dietary supplements based on natural
substances. All raw materials are obtained from organic farms. They are verified and tested
in laboratories so that each batch approved for production has parameters comparable
with the base version.
The main raw material, which Genoscope bases its production on, is Colostrum (first
milk). It is a natural substance that contains all naturally occurring bioactive growth factors,
a full chain of amino acids and more than 250 other natural stimulants to maximize
regeneration. It is produced naturally. Most species generate colostrum just prior to giving
birth. Colostrum contains antibodies to protect the newborn against disease. In general,
protein concentration in colostrum is substantially higher than in milk. Colostrum is taken
from cows bred on certified farms without any harm to the animals.
All range of Genoscope products is dedicated to:
medical sector: diabetology, oncology, geriatrics, podiatry;
elders, kids;
sportsmen;
people in a period of increased physical and mental activity.
All the natural raw materials, which Genocope products include, are obtained in the
territory of the European Union. They have the necessary quality certificates allowing their
use in the food and cosmetics industry. Bioactive raw materials undergo a detailed
laboratory examination so that the quality parameters of each batch are kept as high as
possible. Genoscope products have all the necessary certificates for marketing in the
European Union.
Genoscope products are available in the largest pharmaceutical wholesalers and in over 13
000 pharmacies in Poland. The company also has a distribution network in the following
countries: South Korea, Canada, Australia, Saudi Arabia, United Arab Emirates, Qatar,
Russia, Lebanon, Kuwait, Palestine, Egypt, Oman, Iran, Iraq, Ukraine, Romania, Mongolia
and Belarus.
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THE PRODUCTS
I. DIABETEGEN - For non-healing wounds. Aids in tissue regeneration.

Photo Credit by Genoscope

Cream for tissue regeneration – a new generation of dermo-cosmetics supporting tissue
regeneration. Thanks to a high content of lactoferrin, lactoperoxidase and colloidal silver, it
is excellent in the purification of the background, adjusts the bacteriostatic environment
and has a strong germicidal impact. High content of growth factors stimulates the
development of new tissue. Additional components such as allantoin, Panthenol and
vitamin E support the healing process and alleviate inflammatory lesions.
The cream is recommended by the Polish Association of Diabetics and the Polish Podology
Association. The winner of the 1st place at the Diabetica Expo 2011 fair in the category of
“Cosmetics”.
Properties of the cream: helps in the healing of wounds and skin regeneration, restores the
correct pH value of the skin (cream pH 5.78), has the bacteriostatic and germicidal impact,
alleviates irritation, reduces skin itching, fights herpes, checks the epidermal keratosis.

DIABETEGEN OBSERVATION STUDIES:
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Painful, Festering herpes: After 2 days of using diabetegen cream herpes began to recede
and the pain was reduced. After 7 days - very good condition – the scab was visible in the
photo.
Inflammation in the nailfold: Even after one week of applying diabetegen cream the
improvement is already visible. After two weeks - total elimination of inflammation.
Diabetic lesions. Cracked heel: Serious wounds and skin cracks on the heels were
completely healed after 4 weeks of applying cream diabetegen.
Diabetic foot. Non-healing wounds: Despite the advanced state of non-healing wounds
after two weeks of applying diabetegen cream there was a radical improvement in the feet
condition.
Diabetic foot. Critical condition: Critical condition of feet was resolved after two weeks of
applying diabetegen cream. There was a very significant improvement in skin condition
and quicker wound healing.
Acne skin lesions: After 8 days of treatment with diabetegen cream one can see a
significant improvement in skin condition.
Awarded with prizes: The Best Diabetological Product 2011, 2012, 2013, 2014, 2015, 2016,
Diabetics Super product 2014, 2015, 2016, 2017 and The Best Cosmetic For Patients In
Palliative Care 2015, 2016, 2017, 2018.
Genoscope supplements are an extremely rich source of growth factors not existing in any
other form in any other natural substance in the entire world of nature.
The entirely natural dietary supplements of a new generation belonging to the
nutraceuticals - substances whose consumption benefits human health as well as the
rehabilitation process more than does a normal diet. The immunized (strengthened) form
of bovine Colostrum is aimed at strengthening the human immune system. The
product has been processed through lyophilisation (freeze-drying), thanks to which it
retains 100% of growth factor bioactivity, that of immunostimulating protein as well as of
bacteriostatic substances.
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COLOSTRUM has been created in line with the full pharmaceutical regime – its properly
selected ingredients reduce the risk of allergic reactions to a minimum. It has been tested
for purity and for the presence of harmful substances, such as pesticides, heavy metals,
antibiotics, steroids as well as genetically modified substances. Out of regard, for those
allergic to cow protein, it has been especially deprived of fat, casein, whey protein as well
as cores of high molecular weight.
II. COLOSTRUM IMMUNE - is a dietary supplement with a guaranteed amount

of immunoglobulins (min 60%).

Photo Credit by Genoscope

III. COLOSTRUM BASIC dietary supplement is an immunized (strengthened) form of bovine

Colostrum. Each portion contains no less than 20% of immunoglobulin (antibodies).
In order to ensure the maximum effectiveness of the treatment, the tablets have been
coated with a special layer allowing them to dissolve in the small intestine, as opposed to
the stomach, as is the case with other tablets of this kind. One of the first Colostrum pills
worldwide, with gastro-resistant coating and the content of antibodies (immunoglobulin
igG). Thanks to such an application method of Colostrum, the attained effectiveness of
absorption is a few times higher than in the case of capsules.
IV. COLOSTRUM ALPHA - 100% Natural liquid form of Colostrum
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COLOSTRUM ALPHA (125 ml) is the pure, liquid form of bovine colostrum the rarest as well
as the strongest natural substance occurring in nature that stimulates the body to selfregenerate and to better its natural immunity.

Photo Credit by Genoscope

Use: Adults: 1-2 teaspoons daily. Children: 1 teaspoon 1-2 times daily, before meals (in the
morning min. 30 minutes before breakfast) and before bedtime (min. 2 hours after the last
meal). Preferably in the morning and before bedtime. Do not exceed the recommended

711

2023.01.08 | Best-Aging Report
dose per day. Dietary supplements shall not be used as a substitute for a varied diet. In the
maintenance of good health, an important role plays a balanced diet and healthy lifestyle.
In order to obtain the beneficial effects, the supplement should be taken daily as
recommended.
V. COLOSTRUM HYPO - Hypoallergic goat Colostrum
COLOSTRUM HYPO is made from 100% goat colostrum, processed using Lyophilization
(freeze-drying) thanks to which it retains 100% bioactivity of the growth factors,
immunostimulatory proteins and bacteriostatic substances, whose consumption benefits
human health. It is recommended for those people who:

Photo Credit by Genoscope

feel tired;
look for a daily dose of energy;
lead intensive lifestyles;
want to improve their immune system;
want to improve their physical and mental health.
All supplements are designed for kids, elders, sportsmen and people in a period of
increased activity.
Indications for use: weakness, chronic fatigue, stress, periods of convalescence after
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chemotherapy, radiotherapy, bacterial and viral infections of air passages and the
alimentary tract, problems with the metabolism of fats and sugars, autoimmune ailments,
neural degradation diseases (Alzheimer’s, MS), tissue regeneration and reconstruction,
elimination of skin problems (allergies, eczemas, skin changes, staphylococcus
efflorescences), a period of convalescence after surgeries, accidents, strengthening of the
chondral and osseous systems as well as hair and nails, in problems associated with
transplantology.
VI. COLOSTRUM SPORT - For natural-born winner

Photo Credit by Genoscope

COLOSTRUM SPORT is improving the regeneration and repair process thus it
is irreplaceable in the case of bruises, injuries or micro-injuries of structural muscle fibres
(DOMS) that accompany each intensive training. COLOSTRUM SPORT covers many
aspects of regeneration due to the following growth factors:
FGF Fibroblast growth factor stimulates proliferation (multiplication) and development of
muscle and bone cells;
PDGF Growth factor stimulates proliferation (multiplication) and the development of
many cell types;
EGF Epidermal growth factor stimulates the healing of tissue;
TGF Transforming growth factor stimulates the healing of tissue and wounds
IGF-1 and IGF-2 Insulin growth factor stimulates proliferation of muscle and bone
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cells, involved in the anti-aging process;
IGF-1 has a protective role in relation to the central and peripheral nervous system. It
works synergistically with the growth hormone and testosterone produced by the body.
It contributes to increased strength, muscle endurance and muscle tissue growth. The
higher level of IGF-1 also influences the active use of adipose tissue as a source of
energy during exercising.
Tablets dissolve in the small intestine and not in the stomach (like other tablets or
powders), which guarantees maximum absorbency. It allows you to plan the moment when
the absorption process is to start (e.g. during training or soon afterwards). Certified as free
from BSE, BHV1 and BVDV.
Thanks to COLOSTRUM SPORT, all other dietary supplements will be better absorbed and
used by the human body providing:
maximum regeneration;
full chain of amino acids;
all-natural growth factors;
250 natural substances strengthening your body.
Here is the list of some world's sports champions who appreciated COLOSTRUM SPORT:

PRZEMYSŁAW SALETA - World kick-boxing Champion, Intercontinental Professional
Champion, EU Professional, Boxing Champion, PL Professional.

AKOP SZOSTAK - EU Champion, PL Senior Vice Champion, World 2nd Vice Champion &
PL Junior Champion, PZKFITS Award for great sport achievements, Personal coach, Sport
Instructors Academy lecturer.

MAREK “MURPHY” ZACH - Internationl Snowkite 2011/2013 Champion, Mushow Open 2011
free, race i longboard: main award, World Snowkite Championships Germany 2011: main
award, Triple Crown of the Kite 2010 free&race main award.

WOJCIECH KOSOWSKI - International Muay Thai 2012 Champion, EU Muay Thai WMF 2011
Champion, EU K-1 rules Vice Champion, 3-times PL K-1 rules Champion, 5-times PL Muay
Thai Champion, K-1 & Muay Thai Poland's national player.
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ANTIAGE COSMETICS
VII. SERUM2h night cream

Photo Credit by Genoscope

Night cream SERUM2h with growth factors ensures the actual disappearance of wrinkles.
The cream has a whitening effect and eliminates skin discolouration as well as irritation.
The combination of best quality colostrum and pearl and caviar protein naturally stimulates
aged skin cells for long-term regeneration (young skin effect). The rich texture of the cream
makes it stay longer on the skin and therefore is recommended for night use. The effect is
visible after the first use.
Effects: A very strong regenerative activity involving the restoration of the so-called skin
cell memory. Due to the high concentration of EGF - Epidermal Growth Factor - it causes
regression of skin aging processes, strengthens blood vessels (Vitamins K and C), binds
water in the epidermis (threonine, glutamic acid, serine, NMF), fights free radicals (Vitamins
A, C, E and antioxidant enzymes, oestrogen, zinc, selenium, copper, manganese, cobalt)
and influences the synthesis of collagen (cytokines)
Application: Night cream SERUM2h is a product of very effective action. It works on the
skin comprehensively. Owing to its proper consistency, it is an ideal night cream and can
be used after cosmetic treatments. As this cosmeceutical works like a serum, it can be
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used together with most other cosmetics.
ACCORDING TO THE RESEARCH SERUM2h (day/night/eye):
gives a natural lifting effect;
significantly reduces the visibility of wrinkles;
very good base for make-up;
absorbs very quickly (up to 1 minute);
visibly firms the skin;
visibly evens out the skin tone;
visibly moisturizes, nourishes and smooths the skin;
strengthens the skin's natural hydro-lipid barrier;
reduces seborrhoea and prevents new blackheads;
significantly reduces irritation occurring after surgeries;
relieves symptoms associated with excessive skin dryness;
high efficiency of its use.
Beauticians evaluated this cream BETTER than previously used products.
VIII. SERUM2h day cream
Day cream SERUM2h with growth factors it naturally stimulates aged skin cells for faster
regeneration (just like in young skin), which causes an actual loss of wrinkles. It has
a whitening effect and eliminates skin discoloration as well as irritation. The main cream
ingredient is the best quality colostrum. It contains all-natural growth factors and a full
chain of amino acids. The cream is an excellent base for make-up. The absorption time is 1
min. The effect is visible after the first use.
Effects: strengthens blood vessels (Vitamins K and C), antiseptic (lysozyme, lactoferrin,
lactoperoxidase, α - lactalbumin), binds water in the epidermis (threonine, glutamic acid,
serine, NMF), fights free radicals (Vitamins A, C, E and antioxidant enzymes, oestrogen,
zinc, selenium, copper, manganese, cobalt) accelerates skin regeneration (cysteine,
methionine, valine, leucine, isoleucine, zinc, iron, EGF), influences the synthesis of collagen
(cytokines).
Application: owing to its proper consistency, it is an ideal day cream to use before make-up
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and after cosmetic treatments. The cream can be used together with most other cosmetics.
It shall be applied on cleaned and dried face and neck in a thin layer and rubbed gently. At
the age of 25-30 it is recommended to use the cream once a day. At 30+ cream can be
used as many times daily as required.
SERUM2h for daily care provides the following:
regression of skin ageing symptoms;
smoothing of wrinkles and lines;
improvement of skin firmness;
cellulite and stretch mark control;
liquidation of skin hyperpigmentation;
liquidation of burns and frostbites;
regeneration of thin and dry epidermis;
prevention of skin drying;
control of free radicals, antiseptic impact;
regeneration of skin with problems;
reinforcement and improvement of effects after cosmetic treatment.
ITA-TEST Specialized Research Laboratory on the basis of studies involving beauticians,
evaluated Serum2h Day and Serum2h Night. It could be applied for professional care:
for laser therapy procedures;
for esthetic medicine procedures;
for epilation and depilation;
for needle mesotherapy;
for microdermabrasion;
for photorejuvenation;
after peelings;
in the treatment of dermatological diseases;
in the treatment of bacterial systemic diseases;
in the treatment of tineas;
in the treatment of burns and frostbites.
IX. SERUM2h lifting eye
SERUM2h for the under-eye area is a combination of [GENO] Colostrum (top quality
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foremilk) with green tea extract, argan oil, jojoba oil, coconut oil and macadamia nut oil.
This unique composition brightens, improves the elasticity and tension of the skin, deeply
nourishes, moisturizes and strengthens the lipid barrier of the epidermis.
Effects: SERUM2h contains free radicals, a full chain of amino acids, natural growth factors,
palmitic acid, oleic acid, linoleic acid, squalene, elastase, phytosterols, polyphenols,
calcium, potassium and vitamins A, C, B, E, F and K which bring an immediate effect of skin
rejuvenation and disappearance of mimic wrinkles in the place of application.
Application: Owing to the right consistency, it is ideal for daily use, under makeup and after
cosmetic treatments. It can be used along with most other cosmetics. A thin layer of eye
Serum 2h should be applied to previously cleansed and dried face skin and gently
massaged. At the age of 25-30, it is recommended to use the product once a day. At 30+,
it can be used any number of times a day.

Photo Credit by Genoscope

X. MEZOROLLER - For home Mesotherapy
MEZOROLLER device increases the penetration of nutrients whereas microscopic holes
created during the therapy facilitate the flow of the product applied. Could be used
together with SERUM2h. The retail price: 21,25 €.
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XI. NANOSILVER SPRAY (aerosol)

Photo Credit by Genoscope

Photo Credit by Genoscope

Nanosilver has antiviral, antibacterial and antifungal properties. When applied on the skin,
it also has a nurturing effect and serves as a disinfectant. It is an ideal replacement for
biocidal fluids, which, when used frequently, damage epidermis. In case of any skin
irritation, nanosilver accelerates the regeneration and repair of damaged epidermis. When
used orally, it also activates the immune system. It is used:
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antiviral;
skincare respiratory diseases;
non-healing wounds;
dermomycosis;
candidiasis;
oral candidiasis;
improving the immune system;
a strong disinfectant for skin;
a strong disinfectant for clothes and surfaces.

Thanks to its unique properties, it allows you to use disposable protective masks many
times without harming your health. It also disinfects reusable masks, which increases their
safety.
BRANDING AND DESIGN
The trade name was created from the combination of two words "GENO", the basis of our
existence and "SCOPE", focusing on the most important thing - our health. The main aim of
GENOSCOPE is to strengthen the immune system. All regenerative processes that take
place in our body depend on the functioning properly immune system.
GENOSCOPE USP
No doctor or product will heal, regenerate or heal difficult wounds better than our own
immune system. All Genoscope products stimulate the body's natural regeneration
functions to maximum activity in solving individual health problems. This also applies to
issues related to beauty, where special emphasis is placed on accelerating the
regeneration of older cells, which causes natural rejuvenation of the skin without the need
for mechanical interference. In the case of supplements, the Genoscope products stimulate
the immune system to maximum work thanks to which all regenerative processes occur
more efficiently and faster. With serum and ointments, after applying a layer on the skin,
the immune system receives a signal from the outside that it is supposed to focus on
regenerating this particular area covered with cream. In most cases, the effects are visible
almost immediately, which allows to quick proof for the client or business partner.
Genoscope has independent observational studies where the effects of an action are
confirmed by medical authorities. Each of the products has a separate quality certificate
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guaranteeing the highest and repeatable quality of the raw material used. All Genoscope
products are unique because they are based on real effects.
WHITE LABELLING
Being the strong Polish manufacturer, Genoscope is open to production in every area.
Everything depends on the conditions and quantity that always agree with the particular
client.
PACKAGING
All packaging has a simple form referring to the medical sector. This applies to
supplements, ointments and anti-aging cosmetics. This is an advantage over other
products of this type because they are perceived as medical and not cosmetic products
and inspire greater trust among customers.
MARKETING AND SALES
Genoscope is sold worldwide through the various sale points such as pharmacies,
pharmacy chains, pharmaceutical wholesalers, cosmetics networks, health food stores,
online sales. The type of promotions for products is determined individually with individual
sale points. The Brand reaches its prospects thanks to SEO, Google Adwords, FB,
Instagram, sponsored articles, mailing. The company offers a full range of know-how
support and all necessary training for the international partners/ distributors/ retailers.
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Company name:

Genoscope LLC

Contact person:

Radosław Czaplejewicz

E-mail:

office@genoscope.eu

Website:

genoscope.eu

Phone:

+48 22 213 07 29

Patent status:

-

On market since:

1999

Regions:

Poland

Industries:

Pharma

Source links:

Genoscope webpage

Direct link:

click here
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SECRET DOSSIER ON GENOSCOPE
COSMECEUTICALS &
NUTRACEUTICALS
Genoscope is a Polish producer of cosmeceuticals and nutraceuticals
based on bioactive and natural substances stimulating the human body
for regeneration. All the raw materials are obtained from eco-friendly
sources and undergo laboratory control as well as verification to make
sure that each batch approved for production has parameters of the
highest quality. The main a natural raw material, which the production of
preparations is based on, is called Colostrum, the first form
of milk produced by mammals. It is scientifically proven that due to its
content and so-called colostral immunity formation properties
it stimulates the human body for regeneration. The wide range of
Colostrum-based products by Genoscope are currently available
nationwide in the largest pharmaceutical wholesalers and over 13,000
pharmacies as well as through the international distributors globally.
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THE COMPANY
Genoscope is a producer of cosmeceuticals and dietary supplements based on natural
substances. All raw materials are obtained from organic farms. They are verified and tested
in laboratories so that each batch approved for production has parameters comparable
with the base version.
The main raw material, which Genoscope bases its production on, is Colostrum (first
milk). It is a natural substance that contains all naturally occurring bioactive growth factors,
a full chain of amino acids and more than 250 other natural stimulants to maximize
regeneration. It is produced naturally. Most species generate colostrum just prior to giving
birth. Colostrum contains antibodies to protect the newborn against disease. In general,
protein concentration in colostrum is substantially higher than in milk. Colostrum is taken
from cows bred on certified farms without any harm to the animals.
All range of Genoscope products is dedicated to:
medical sector: diabetology, oncology, geriatrics, podiatry;
elders, kids;
sportsmen;
people in a period of increased physical and mental activity.
All the natural raw materials, which Genocope products include, are obtained in the
territory of the European Union. They have the necessary quality certificates allowing their
use in the food and cosmetics industry. Bioactive raw materials undergo a detailed
laboratory examination so that the quality parameters of each batch are kept as high as
possible. Genoscope products have all the necessary certificates for marketing in the
European Union.
Genoscope products are available in the largest pharmaceutical wholesalers and in over 13
000 pharmacies in Poland. The company also has a distribution network in the following
countries: South Korea, Canada, Australia, Saudi Arabia, United Arab Emirates, Qatar,
Russia, Lebanon, Kuwait, Palestine, Egypt, Oman, Iran, Iraq, Ukraine, Romania, Mongolia
and Belarus.
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THE PRODUCTS
I. DIABETEGEN - For non-healing wounds. Aids in tissue regeneration.

Photo Credit by Genoscope

Cream for tissue regeneration – a new generation of dermo-cosmetics supporting tissue
regeneration. Thanks to a high content of lactoferrin, lactoperoxidase and colloidal silver, it
is excellent in the purification of the background, adjusts the bacteriostatic environment
and has a strong germicidal impact. High content of growth factors stimulates the
development of new tissue. Additional components such as allantoin, Panthenol and
vitamin E support the healing process and alleviate inflammatory lesions.
The cream is recommended by the Polish Association of Diabetics and the Polish Podology
Association. The winner of the 1st place at the Diabetica Expo 2011 fair in the category of
“Cosmetics”.
Properties of the cream: helps in the healing of wounds and skin regeneration, restores the
correct pH value of the skin (cream pH 5.78), has the bacteriostatic and germicidal impact,
alleviates irritation, reduces skin itching, fights herpes, checks the epidermal keratosis.

DIABETEGEN OBSERVATION STUDIES:
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Painful, Festering herpes: After 2 days of using diabetegen cream herpes began to recede
and the pain was reduced. After 7 days - very good condition – the scab was visible in the
photo.
Inflammation in the nailfold: Even after one week of applying diabetegen cream the
improvement is already visible. After two weeks - total elimination of inflammation.
Diabetic lesions. Cracked heel: Serious wounds and skin cracks on the heels were
completely healed after 4 weeks of applying cream diabetegen.
Diabetic foot. Non-healing wounds: Despite the advanced state of non-healing wounds
after two weeks of applying diabetegen cream there was a radical improvement in the feet
condition.
Diabetic foot. Critical condition: Critical condition of feet was resolved after two weeks of
applying diabetegen cream. There was a very significant improvement in skin condition
and quicker wound healing.
Acne skin lesions: After 8 days of treatment with diabetegen cream one can see a
significant improvement in skin condition.
Awarded with prizes: The Best Diabetological Product 2011, 2012, 2013, 2014, 2015, 2016,
Diabetics Super product 2014, 2015, 2016, 2017 and The Best Cosmetic For Patients In
Palliative Care 2015, 2016, 2017, 2018.
Genoscope supplements are an extremely rich source of growth factors not existing in any
other form in any other natural substance in the entire world of nature.
The entirely natural dietary supplements of a new generation belonging to the
nutraceuticals - substances whose consumption benefits human health as well as the
rehabilitation process more than does a normal diet. The immunized (strengthened) form
of bovine Colostrum is aimed at strengthening the human immune system. The
product has been processed through lyophilisation (freeze-drying), thanks to which it
retains 100% of growth factor bioactivity, that of immunostimulating protein as well as of
bacteriostatic substances.
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COLOSTRUM has been created in line with the full pharmaceutical regime – its properly
selected ingredients reduce the risk of allergic reactions to a minimum. It has been tested
for purity and for the presence of harmful substances, such as pesticides, heavy metals,
antibiotics, steroids as well as genetically modified substances. Out of regard, for those
allergic to cow protein, it has been especially deprived of fat, casein, whey protein as well
as cores of high molecular weight.
II. COLOSTRUM IMMUNE - is a dietary supplement with a guaranteed amount

of immunoglobulins (min 60%).

Photo Credit by Genoscope

III. COLOSTRUM BASIC dietary supplement is an immunized (strengthened) form of bovine

Colostrum. Each portion contains no less than 20% of immunoglobulin (antibodies).
In order to ensure the maximum effectiveness of the treatment, the tablets have been
coated with a special layer allowing them to dissolve in the small intestine, as opposed to
the stomach, as is the case with other tablets of this kind. One of the first Colostrum pills
worldwide, with gastro-resistant coating and the content of antibodies (immunoglobulin
igG). Thanks to such an application method of Colostrum, the attained effectiveness of
absorption is a few times higher than in the case of capsules.
IV. COLOSTRUM ALPHA - 100% Natural liquid form of Colostrum
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COLOSTRUM ALPHA (125 ml) is the pure, liquid form of bovine colostrum the rarest as well
as the strongest natural substance occurring in nature that stimulates the body to selfregenerate and to better its natural immunity.

Photo Credit by Genoscope

Use: Adults: 1-2 teaspoons daily. Children: 1 teaspoon 1-2 times daily, before meals (in the
morning min. 30 minutes before breakfast) and before bedtime (min. 2 hours after the last
meal). Preferably in the morning and before bedtime. Do not exceed the recommended
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dose per day. Dietary supplements shall not be used as a substitute for a varied diet. In the
maintenance of good health, an important role plays a balanced diet and healthy lifestyle.
In order to obtain the beneficial effects, the supplement should be taken daily as
recommended.
V. COLOSTRUM HYPO - Hypoallergic goat Colostrum
COLOSTRUM HYPO is made from 100% goat colostrum, processed using Lyophilization
(freeze-drying) thanks to which it retains 100% bioactivity of the growth factors,
immunostimulatory proteins and bacteriostatic substances, whose consumption benefits
human health. It is recommended for those people who:

Photo Credit by Genoscope

feel tired;
look for a daily dose of energy;
lead intensive lifestyles;
want to improve their immune system;
want to improve their physical and mental health.
All supplements are designed for kids, elders, sportsmen and people in a period of
increased activity.
Indications for use: weakness, chronic fatigue, stress, periods of convalescence after
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chemotherapy, radiotherapy, bacterial and viral infections of air passages and the
alimentary tract, problems with the metabolism of fats and sugars, autoimmune ailments,
neural degradation diseases (Alzheimer’s, MS), tissue regeneration and reconstruction,
elimination of skin problems (allergies, eczemas, skin changes, staphylococcus
efflorescences), a period of convalescence after surgeries, accidents, strengthening of the
chondral and osseous systems as well as hair and nails, in problems associated with
transplantology.
VI. COLOSTRUM SPORT - For natural-born winner

Photo Credit by Genoscope

COLOSTRUM SPORT is improving the regeneration and repair process thus it
is irreplaceable in the case of bruises, injuries or micro-injuries of structural muscle fibres
(DOMS) that accompany each intensive training. COLOSTRUM SPORT covers many
aspects of regeneration due to the following growth factors:
FGF Fibroblast growth factor stimulates proliferation (multiplication) and development of
muscle and bone cells;
PDGF Growth factor stimulates proliferation (multiplication) and the development of
many cell types;
EGF Epidermal growth factor stimulates the healing of tissue;
TGF Transforming growth factor stimulates the healing of tissue and wounds
IGF-1 and IGF-2 Insulin growth factor stimulates proliferation of muscle and bone
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cells, involved in the anti-aging process;
IGF-1 has a protective role in relation to the central and peripheral nervous system. It
works synergistically with the growth hormone and testosterone produced by the body.
It contributes to increased strength, muscle endurance and muscle tissue growth. The
higher level of IGF-1 also influences the active use of adipose tissue as a source of
energy during exercising.
Tablets dissolve in the small intestine and not in the stomach (like other tablets or
powders), which guarantees maximum absorbency. It allows you to plan the moment when
the absorption process is to start (e.g. during training or soon afterwards). Certified as free
from BSE, BHV1 and BVDV.
Thanks to COLOSTRUM SPORT, all other dietary supplements will be better absorbed and
used by the human body providing:
maximum regeneration;
full chain of amino acids;
all-natural growth factors;
250 natural substances strengthening your body.
Here is the list of some world's sports champions who appreciated COLOSTRUM SPORT:

PRZEMYSŁAW SALETA - World kick-boxing Champion, Intercontinental Professional
Champion, EU Professional, Boxing Champion, PL Professional.

AKOP SZOSTAK - EU Champion, PL Senior Vice Champion, World 2nd Vice Champion &
PL Junior Champion, PZKFITS Award for great sport achievements, Personal coach, Sport
Instructors Academy lecturer.

MAREK “MURPHY” ZACH - Internationl Snowkite 2011/2013 Champion, Mushow Open 2011
free, race i longboard: main award, World Snowkite Championships Germany 2011: main
award, Triple Crown of the Kite 2010 free&race main award.

WOJCIECH KOSOWSKI - International Muay Thai 2012 Champion, EU Muay Thai WMF 2011
Champion, EU K-1 rules Vice Champion, 3-times PL K-1 rules Champion, 5-times PL Muay
Thai Champion, K-1 & Muay Thai Poland's national player.
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ANTIAGE COSMETICS
VII. SERUM2h night cream

Photo Credit by Genoscope

Night cream SERUM2h with growth factors ensures the actual disappearance of wrinkles.
The cream has a whitening effect and eliminates skin discolouration as well as irritation.
The combination of best quality colostrum and pearl and caviar protein naturally stimulates
aged skin cells for long-term regeneration (young skin effect). The rich texture of the cream
makes it stay longer on the skin and therefore is recommended for night use. The effect is
visible after the first use.
Effects: A very strong regenerative activity involving the restoration of the so-called skin
cell memory. Due to the high concentration of EGF - Epidermal Growth Factor - it causes
regression of skin aging processes, strengthens blood vessels (Vitamins K and C), binds
water in the epidermis (threonine, glutamic acid, serine, NMF), fights free radicals (Vitamins
A, C, E and antioxidant enzymes, oestrogen, zinc, selenium, copper, manganese, cobalt)
and influences the synthesis of collagen (cytokines)
Application: Night cream SERUM2h is a product of very effective action. It works on the
skin comprehensively. Owing to its proper consistency, it is an ideal night cream and can
be used after cosmetic treatments. As this cosmeceutical works like a serum, it can be
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used together with most other cosmetics.
ACCORDING TO THE RESEARCH SERUM2h (day/night/eye):
gives a natural lifting effect;
significantly reduces the visibility of wrinkles;
very good base for make-up;
absorbs very quickly (up to 1 minute);
visibly firms the skin;
visibly evens out the skin tone;
visibly moisturizes, nourishes and smooths the skin;
strengthens the skin's natural hydro-lipid barrier;
reduces seborrhoea and prevents new blackheads;
significantly reduces irritation occurring after surgeries;
relieves symptoms associated with excessive skin dryness;
high efficiency of its use.
Beauticians evaluated this cream BETTER than previously used products.
VIII. SERUM2h day cream
Day cream SERUM2h with growth factors it naturally stimulates aged skin cells for faster
regeneration (just like in young skin), which causes an actual loss of wrinkles. It has
a whitening effect and eliminates skin discoloration as well as irritation. The main cream
ingredient is the best quality colostrum. It contains all-natural growth factors and a full
chain of amino acids. The cream is an excellent base for make-up. The absorption time is 1
min. The effect is visible after the first use.
Effects: strengthens blood vessels (Vitamins K and C), antiseptic (lysozyme, lactoferrin,
lactoperoxidase, α - lactalbumin), binds water in the epidermis (threonine, glutamic acid,
serine, NMF), fights free radicals (Vitamins A, C, E and antioxidant enzymes, oestrogen,
zinc, selenium, copper, manganese, cobalt) accelerates skin regeneration (cysteine,
methionine, valine, leucine, isoleucine, zinc, iron, EGF), influences the synthesis of collagen
(cytokines).
Application: owing to its proper consistency, it is an ideal day cream to use before make-up
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and after cosmetic treatments. The cream can be used together with most other cosmetics.
It shall be applied on cleaned and dried face and neck in a thin layer and rubbed gently. At
the age of 25-30 it is recommended to use the cream once a day. At 30+ cream can be
used as many times daily as required.
SERUM2h for daily care provides the following:
regression of skin ageing symptoms;
smoothing of wrinkles and lines;
improvement of skin firmness;
cellulite and stretch mark control;
liquidation of skin hyperpigmentation;
liquidation of burns and frostbites;
regeneration of thin and dry epidermis;
prevention of skin drying;
control of free radicals, antiseptic impact;
regeneration of skin with problems;
reinforcement and improvement of effects after cosmetic treatment.
ITA-TEST Specialized Research Laboratory on the basis of studies involving beauticians,
evaluated Serum2h Day and Serum2h Night. It could be applied for professional care:
for laser therapy procedures;
for esthetic medicine procedures;
for epilation and depilation;
for needle mesotherapy;
for microdermabrasion;
for photorejuvenation;
after peelings;
in the treatment of dermatological diseases;
in the treatment of bacterial systemic diseases;
in the treatment of tineas;
in the treatment of burns and frostbites.
IX. SERUM2h lifting eye
SERUM2h for the under-eye area is a combination of [GENO] Colostrum (top quality
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foremilk) with green tea extract, argan oil, jojoba oil, coconut oil and macadamia nut oil.
This unique composition brightens, improves the elasticity and tension of the skin, deeply
nourishes, moisturizes and strengthens the lipid barrier of the epidermis.
Effects: SERUM2h contains free radicals, a full chain of amino acids, natural growth factors,
palmitic acid, oleic acid, linoleic acid, squalene, elastase, phytosterols, polyphenols,
calcium, potassium and vitamins A, C, B, E, F and K which bring an immediate effect of skin
rejuvenation and disappearance of mimic wrinkles in the place of application.
Application: Owing to the right consistency, it is ideal for daily use, under makeup and after
cosmetic treatments. It can be used along with most other cosmetics. A thin layer of eye
Serum 2h should be applied to previously cleansed and dried face skin and gently
massaged. At the age of 25-30, it is recommended to use the product once a day. At 30+,
it can be used any number of times a day.

Photo Credit by Genoscope

X. MEZOROLLER - For home Mesotherapy
MEZOROLLER device increases the penetration of nutrients whereas microscopic holes
created during the therapy facilitate the flow of the product applied. Could be used
together with SERUM2h. The retail price: 21,25 €.
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XI. NANOSILVER SPRAY (aerosol)

Photo Credit by Genoscope

Photo Credit by Genoscope

Nanosilver has antiviral, antibacterial and antifungal properties. When applied on the skin,
it also has a nurturing effect and serves as a disinfectant. It is an ideal replacement for
biocidal fluids, which, when used frequently, damage epidermis. In case of any skin
irritation, nanosilver accelerates the regeneration and repair of damaged epidermis. When
used orally, it also activates the immune system. It is used:
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antiviral;
skincare respiratory diseases;
non-healing wounds;
dermomycosis;
candidiasis;
oral candidiasis;
improving the immune system;
a strong disinfectant for skin;
a strong disinfectant for clothes and surfaces.

Thanks to its unique properties, it allows you to use disposable protective masks many
times without harming your health. It also disinfects reusable masks, which increases their
safety.
BRANDING AND DESIGN
The trade name was created from the combination of two words "GENO", the basis of our
existence and "SCOPE", focusing on the most important thing - our health. The main aim of
GENOSCOPE is to strengthen the immune system. All regenerative processes that take
place in our body depend on the functioning properly immune system.
GENOSCOPE USP
No doctor or product will heal, regenerate or heal difficult wounds better than our own
immune system. All Genoscope products stimulate the body's natural regeneration
functions to maximum activity in solving individual health problems. This also applies to
issues related to beauty, where special emphasis is placed on accelerating the
regeneration of older cells, which causes natural rejuvenation of the skin without the need
for mechanical interference. In the case of supplements, the Genoscope products stimulate
the immune system to maximum work thanks to which all regenerative processes occur
more efficiently and faster. With serum and ointments, after applying a layer on the skin,
the immune system receives a signal from the outside that it is supposed to focus on
regenerating this particular area covered with cream. In most cases, the effects are visible
almost immediately, which allows to quick proof for the client or business partner.
Genoscope has independent observational studies where the effects of an action are
confirmed by medical authorities. Each of the products has a separate quality certificate
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guaranteeing the highest and repeatable quality of the raw material used. All Genoscope
products are unique because they are based on real effects.
WHITE LABELLING
Being a strong Polish manufacturer, Genoscope is open to production in every area.
Everything depends on the conditions and quantity that always agree with the particular
client.
PACKAGING
All packaging has a simple form referring to the medical sector. This applies to
supplements, ointments and anti-aging cosmetics. This is an advantage over other
products of this type because they are perceived as medical and not cosmetic products
and inspire greater trust among customers.
MARKETING AND SALES
Genoscope is sold worldwide through the various sale points such as pharmacies,
pharmacy chains, pharmaceutical wholesalers, cosmetics networks, health food stores,
online sales. The type of promotions for products is determined individually with individual
sale points. The Brand reaches its prospects thanks to SEO, Google Adwords, FB,
Instagram, sponsored articles, mailing. The company offers a full range of know-how
support and all necessary training for the international partners/ distributors/ retailers.
ADDITIONAL MATERIALS
You can download the company mini-presentation in PDF by the link
You can download the price list for retail in PDF by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE MEMBERS
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Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from Syndicate members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

Genoscope LLC

Contact person:

Radosław Czaplejewicz

E-mail:

office@genoscope.eu

Website:

genoscope.eu

Phone:

+48 22 213 07 29

Patent status:

-

On market since:
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Regions:

Poland

Industries:

Pharma

Source links:

Genoscope webpage

Files:

Genoscope price
list.pdf
GS - mini Presentation.pdf
GS - Immune
presentation.pdf
Genoscope - Nanosilver presentation.pdf
GS - Diabetegen Presentation.pdf
GS - Colostrum Sport Presentation.pdf’
GS - Colostrum Basic Presentation.pdf’
GS - Colostrum Alpha Presentation.pdf
GS - Colostrum Hypo Presentation.pdf
DIABETEGEN OINTMENT RECOMMENDATION.PDF
Diabetegen-Oncology Department_observational
study.pdf
Diabetes Association Recommendation.jpg

Direct link:
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NANOPLAST FORTE IS THE POWER OF
SCIENCE AGAINST PAIN
The company NanoTech Pharma has been operating since 2009. The
company is a manufacturer and developer of a number of
pharmaceutical products and products, including the medical patch
Nanoplast Forte. Therapeutic anesthetic anti-inflammatory Nanoplast
forte is a new standard for the treatment of diseases of the
musculoskeletal system. Detailed clinical studies based on evidencebased medicine have shown that the Nanoplast forte therapeutic patch
has high efficacy and safety for both reliefs of acute conditions and
course therapy for various diseases of the joints, spine, muscles and
ligaments.
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Osteoarthritis is one of the most common rheumatic diseases and has the greatest medical
and social importance among all joint diseases. Despite the significant progress made in
recent years in the treatment of osteoarthritis, the question of treatment tactics in the light
of the efficacy and safety of the drugs used is still relevant. Of particular interest are
methods of local therapy based on nanotechnology. Clinical studies have confirmed the
high efficiency of the Nanoplast forte with minimal side effects. Nanoplast forte passed
state registration in accordance with the legislation of the Russian Federation and is sold
exclusively in pharmacies. The drug Nanoplast forte underwent a multicenter, doubleblind, randomized, placebo-controlled clinical study of the efficacy and tolerability in
patients with osteoarthritis of the knee joints in three specialized medical centers in Russia.
In a general assessment of the effectiveness of treatment, a high effect of therapy was
established - in 82% of patients, there was a significant improvement.

Nanoplast forte therapeutic patch has high efficacy and safety for both reliefs of acute conditions
source - nanoplast-forte.ru

Nanoplast forte also underwent a multicenter, double-blind, randomized, placebocontrolled clinical trial at three specialized medical centers in the PRC. This study
statistically reliably showed high efficacy (up to 95%) and safety of the drug in the
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treatment of osteoarthritis, osteochondrosis of the cervical and thoracic spine, as well as
closed injuries (bruises, sprains and muscles, reduced dislocations of the joints) of the
musculoskeletal system. In the treatment of spinal osteochondrosis, Nanoplast forte is
applied to the cervical, thoracic or lumbar spine depending on the type of disease and pain
localization. To remove acute symptoms in treating spinal osteochondrosis, a medical
patch is applied from 3 to 5 days. The course duration is 9 days. It is usually recommended
to use a medical patch in the morning for 12 hours, but it is possible to use it overnight.

Clinical studies have confirmed the high efficiency of the Nanoplast forte with minimal side effects
source - nanoplast-forte.ru

Among other indications for the purpose of the Nanoplast Forte plaster, degenerative
intervertebral disc disease can be identified with the development of protrusions,
intervertebral hernia, resulting in sciatica. Despite the fact that in the acute period of
rheumatic diseases, local therapy is not indicated (as a rule, it is prescribed on the 3-5th
day, when the inflammation subsides), Nanoplast Forte is irreplaceable in this period, as it
is irreplaceable at other stages of the subacute or chronic course. Other indications for
using Nanoplast Forte are post-traumatic changes of the musculoskeletal system since
secondary osteoarthrosis develops after an injury, and the pain syndrome is very
pronounced and may be complicated by the development of complex regional pain
syndromes. Another area for applying Nanoplast Forte is the pathology of soft tissues (for
example, fibromyalgia, myofascial syndrome), which occurs not only in rheumatic diseases.

743

2023.01.08 | Best-Aging Report

Nanoplast forte accelerates the natural process of restoring damaged tissue
source - nanoplast-forte.ru

The high-quality adhesive layer provides a reliable fastening of the patch and makes the
use of the drug as comfortable as possible. The plaster is easily applied and removed from
the skin, does not slip during use. Unlike other painkillers, Nanoplast forte not only relieves
pain but also has a therapeutic anti-inflammatory effect, which has been clinically proven.
Nanoplast forte accelerates the natural process of restoring damaged tissue.
The distribution company AMMA LLC is now responsible for wholesaling.
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DOLLYMORE NATURAL SKINCARE
PRODUCTS FOR HOME, SPA &
FITNESS
Dollymore is a brand created for a sensual strong woman living in a big
flow of the city. Delicate textures of products and natural ingredients, as
well as verified formulas, guarantee impressive visible
results. Dollymore's mission is to combine centuries-old knowledge
with the latest generation of technologies, bringing true pleasure
by creating beauty rituals. For the production of cosmetics, the company
uses oils and extracts of plants that grow in their natural
environment, skillfully combining nature and technology, aiming to
produce effective means to maintain health and youth. From a small
kitchen to large production. Dollymore was launched in 2019 by Valeria
Dolinskaya at her apartment which turned into a laboratory for
creating something incredible. Today Dollymore has already won the
hearts of thousands of customers and got into the shelves of the largest
retailers on the domestic market. The brand continues to successfully
conquer the international markets.
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THE BRAND
Beauty. Sensuality. Health.
Dollymore is a brand created for a sensual strong woman living in a big flow of the city.
She knows what she wants from life, it is impossible to fool her, she always chooses the
best. Delicate textures of products and natural ingredients, as well as verified formulas,
guarantee impressive visible results. Dollymore's mission is to combine centuries-old
knowledge with the latest generation of technologies, bringing true pleasure by creating
beauty rituals.

THE FOUNDER. THE STORY
From a small kitchen to large production.
When it all started, Valeria Dolinskaya's apartment turned into a laboratory for creating
something incredible. Everything was filled with raw materials and jars. The girl cooked
scrubs for herself, friends and relatives. Subsequently, they were the ones who
suggested Valeria to open her own production and launch a cosmetics brand. The history
of the name is very simple. Valeria Dolinskaya's friends liked to call her affectionately
"Dolly". Therefore, it was decided to take this as the basis of the brand name. That's how
the interesting name "DOLLYMORE" was born. So the incredible love of beauty and her
hobby has turned into a business that now pleases a huge amount of ladies around the
world. As they say: "Make your beloved thing a business, and you will never have to work".
For the production of our cosmetics, Dollymore uses oils and extracts of plants that grow in
their natural environment, skillfully combining nature and technology, aiming to
produce effective means to maintain health and youth. Dollymore company is successfully
conquering the markets, more and more conquers women from the youngest to
already experienced users of cosmetics. In almost all products company uses rejuvenation
complexes, a large number of active substances, and is constantly working on creating
new formulas. The dynamics of the development of the cosmetics business encourages
the company to produce new products that meet the highest standards of the world
market. The company is sure that it works effectively because:
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Valeria Dolinskaya, the Founder of Dollymore
Photo Credit by Dollymore

It constantly receives positive feedback from the customers;
It was appreciated by distributors, experts of the sales market;
It was appreciated by the medical community that constantly gives positive
feedback; many cosmetologists use Dollymore products in their work;
The sports community recommends Dollymore to improve the result during the training
process;
It was accepted by the animal lovers community because the company do not test
its product on animals, many people from this community have become its regular
customers.
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Photo Credit by Dollymore

Natural. Vegan. Halal. For the production of our cosmetics, the company uses oils and
extracts of plants that grow in their natural environment, on clean, chemical-free lands. The
oils provide balanced nutrition of new cells, stimulate the synthesis of collagen and elastin,
and are responsible for the complex rejuvenation and improvement of the skin structure.
Vitamins charge the skin with energy, provide it with protection from external irritating
factors and prevents new destructive effects, consolidating the result of care.
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Not tested on animals. Animals should not suffer because of someone's love for cosmetics!
That's why 100% of the products do not contain abuse! Neither for Dollymore products nor
for its raw materials. The company believes that beauty is not a reason for the suffering of
animals. Very good ingredients are available even without animal testing.

Exquisite aroma. A separate feature of Dollymore products is the author's selective
fragrances that create poetic alchemy, intensifying the effect of cosmetics due to
aromatherapy. Also, all the flavors are reflected by a long aftertaste.

PRODUCTS & PRICES
ACTIVE FITNESS LINE
Cosmetic products for a healthy body and stimulation of fitness progress. The line of
Fitness products provides comprehensive body care to get excellent results from training.
This line is designed to improve the structure of the skin, restore collagen and improve
results in sports. The Fitness Line complex contains a large number of active components
that stimulate the internal resources of the body. The complex also helps to improve
results in sports.
This is exactly how the products work:
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Photo Credit by Dollymore

stimulate the production of collagen;
prepare muscles for active exercises;
intensively moisturize the skin;
have an anti-cellulite effect;
relieve puffiness, stimulate the removal of excess fluid from the body;
remove dead cells;
effectively cleanse the skin after the training process;
accelerate fat metabolism;
improve blood microcirculation;
restore skin tone and elasticity;
help reduce body volume and weight.
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Fat-burning lipolytic cream
Fat burning cream with lipolytic is a unique product for additional stimulation of fitness
progress. The process of splitting the fat layer occurs due to the action of active lipolytics,
which penetrate the lipid layer through the skin, stimulating blood flow and
accelerating metabolism.
remove swelling, stimulate the output of extra liquid from the body;
has an anti-cellulite effect;
accelerates local blood flow:
participates in recovery processes;
gives the skin elasticity.
Gel sculptor
Sculptor gel is an effective product for additional stimulation of fitness progress, which is
used:
to warm up muscles, increase their elasticity, relieve stiffness (does not exclude warmup before training);
as a means of prevention - to prevent injuries sprains;
to improve blood circulation.
Stimulator of collagen production body fluid
Body Fluid is an active fitness product with a light texture for use after training, which
creates the effect of deep hydration of the skin due to its high concentration of collagen.
has a pronounced rejuvenating effect, restores natural collagen;
stimulates collagen biosynthesis, slows down the rate of destruction of natural collagen
fibers in the skin;
intensely moisturizes, helps natural defence mechanisms to fight dehydration.
Cooling gel for stimulating collagen production
A cooling gel for stimulation of the production of your own collagen is an effective product
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for additional stimulation of fitness progress after training, which tones the skin and blood
vessels, relieves muscle tension and is used:

Photo Credit by Dollymore

• to remove swelling;
• to improve blood circulation;
• for deep moisturizing and smoothing of the skin.
Gel-Scrub Pepper-Vanilla
Pepper-Vanilla Body Scrub Gel is an effective product for additional stimulation of fitness
progress:
• has an anti-cellulite effect;
• remove swelling, stimulates the output of extra liquid from the body;
• removes dead cells;
• moisturizes the skin;
• gently and deeply cleanses the skin;
• has the effect of aromatherapy.
Gel-scrub "Vanilla-Tobacco"
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Body scrub Vanilla- Tobacco is an effective remedy for additional stimulation of fitness
progress:
• has an anti-cellulite effect;
• remove swelling, stimulates the output of extra liquid from the body;
• removes dead cells;
• moisturizes the skin;
• gently and deeply cleanses the skin;
• has the effect of aromatherapy.

HOME LINE AND SPA
Spa vacations have always been considered prestigious and expensive. The best spa
resorts are located in Europe. However, today's realities have transferred the traditions of
care and relaxation to home bathrooms.
Comprehensive spa care consists of several stages: cleansing and preparation of the skin,
scrubbing, washing with water, massage, wrapping. Turn on the most favourite playlist, get
scented candles. Allow to step away from everyday life and be alone. Aroma scrubs, body
butters, anti-cellulite wraps are the most faithful helpers in this. Also thought about daily
care - fragrant shower gel scrubs, dry scrubs, body creams, hand and foot creams are the
best companions for every day.

HOME LINE CARE COSMETICS
Nutritious hand cream
Nutritious hand cream slows down age changes of skin, giving it elasticity and freshness.
The cream deeply nourishes the cells, protecting them from external factors and providing
the skin with long-term care. Lemon extract is a reliable source of vitamins for your skin. It
stimulates cell renewal with its exfoliating properties.
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Photo Credit by Dollymore

Moisturizing hand cream
Moisturizing hand cream with mango extract helps to intensively moisturize the skin,
actively nourishing the cells with useful vitamins and minerals. Hands obediently reach for
the cream, desiring to plunge into the smell of the most delicate pulp of ripe mango. The
cream recovers skin elasticity and protects against the effects of adverse environmental
factors. The product is perfect for daily use in the morning and evening.
Restoring foot cream
The recovering foot cream with lemon extract covers the skin with citrus freshness,
encouraging the cells to actively regenerate. Due to the complex of nutritious elements,
the cream has a calming effect, it enhances the protective properties of the skin, keeping it
soft and tender. The product is perfect for daily care.
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Photo Credit by Dollymore

Shower gel-scrub “Strawberry fresh”
“Strawberry fresh” melts on one's skin, spreading out its intoxicating kisses berry pleasure.
The product gently cleanses and moisturizes the skin, preserving the aftertaste of the
sweet strawberry smell for a long time. The scrub stimulates local blood circulation, evens
out skin tone and relief. Ideal for daily use.
Shower gel-scrub “Mojito”
The beginning of the day with "Mojito" is a powerful charge of cheerfulness from the
very morning. The body cells are actively awakened by the refreshing touch of the scrub
gel. The product effectively tones the skin, deeply nourishing it with useful microelements.
The scrub effectively cleanses the epidermis, keeping the skin's protective barrier from the
external environment. Ideal for daily use.
Shower gel-scrub “Black currant”
“Black currant” will captivate you from the first touch. The cells tremble under the gentle
embrace of the scrub gel. The product gently cleans and exfoliates the skin, while at the
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same time actively nourishes the cells with useful microelements. When seduced, the skin
becomes soft and silky.
Dry scrub “Secret feeling”
Contrary to the voice of the mind, the body succumbs to the temptation of the “Secret
Sense”. No - prohibitions and restrictions. Only pleasure and temptation. Roughness and
softness are two facets of the same scrub that you cannot resist. Due to the polishing
effect, the product effectively evens out the skin's relief. The oils that make up the scrub
retain moisture and enhance the protective properties of the epidermis. Ideal for daily use.
Dry scrub “Tender feeling”
The captivating smell of dry scrub "Gentle Feeling" immerses you in the bliss of pleasure
from touching your body. Deep cleaning of the skin with a scrub leaves the skin soft and
shining. The oils contained in the scrub retain moisture and enhance the protective
properties of the epidermis.
Body cream-soufflé “Coconut pudding”
Coconut Pudding Cream Souffle melts on your skin for a natural glow. The notes of the
most delicate coconut gradually unfold one by one, mixing with your own fluids, creating a
unique body scent. The product is ideal for daily use.
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Series of scrubs for gentle care
Photo Credit by Dollymore

Body cream “The touch of an angel”
Dance with your favorite “The touch of an angel” body milk. The product is kind to your
skin, moisturizes and nourishes it. The Cream has an aromatherapy effect and immerses
you in a state of carefree bliss. The product will be the perfect addition to your daily ritual
of beauty.
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Aroma body scrub:
“Strawberry mood”
“Sensual Citrus”
“Tropical pleasure”
“Coconut passion”
has an anti-cellulite effect;
removes swelling, stimulates the output of extra liquid from the body;
removes dead cells;
moisturizes the skin;
effectively and carefully cleans the skin;
has the effect of aromatherapy.
Anti-cellulite wrap "Soft chocolate"
Thermo wrap "South Passion"
Cryo wrap "Cool inspiration"
has an anti-cellulite effect;
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accelerates fat metabolism;
improves blood microcirculation;
restores skin tone and elasticity;
helps to reduce body volume and weight.
Shea butter body cream-butter
Tropical Tenderness Body Cream Butter
Improves blood circulation;
Moisturizes and nourishes the skin;
Has antioxidant properties;
Increases skin turgor;
Remove swelling;
Has a pronounced anti-cellulite effect;
Gives the body a delicate aroma.

BODY SETS
SET 1
Shower gel “Sensual kiss” 200 ml & Shower gel-scrub
“Revealing mandarin” 200 ml
SET 2
Shower gel “Sensual kiss” 200 ml & Body cream-souffle
“Coconut Pudding” 200 ml
SET 3
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Shower gel “Sensual kiss” 200 ml & Body cream-milk
“The touch of an angel” 200 ml

MARKETING & SALES
The main development strategy is based on the formation of territorial distribution through
the local partners. The company builds cooperation with the partners on mutual respect
and trust in the win-win format, in this direction it tried to provide high-margin pricing, and
which, at the same time, corresponds to the high quality of products, market trends,
aesthetics in design. These qualities are aimed at satisfying the desires of Dollymore
customers. The company is actively developing in domestic market. It is represented in all
sales channels: E-commerce, federal and regional retail chains.
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ONLINE & OFFLINE SHOPS
The brand is already sold nationwide in the biggest retail chains. The plan is to further
increase its presence in the local market, and also expects to start deliveries to foreign
markets. The company believes that marketing support is a necessary part for the
successful development of sales. In this direction, Dollymore tries to be as flexible as
possible, therefore, individually for each client, together with the partners, it coordinates
and implements effective marketing activities. In terms of brand awareness, it is
continuously working on Instagram, Tik-Tok, and social networks. To promote the brand,
it cooperates with bloggers, experts in the beauty industry, organizes collaborations with
fashion magazines, beauty boxes and platforms. Next, the company plans to participate in
beauty exhibitions. The target audience is girls with an active lifestyle who like to pamper
themselves with high-quality cosmetic products. Age from 19 to 45 years. Potential sales
channels are:
cosmetics and perfumery chains;
retail;
marketplaces;
fitness centers;
beauty salons;
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SPA centers;
non-chain retail.
With the complex use of our products, the result is noticeably improved, thereby making it
possible to increase the average check.

MEDIA
INSTAGRAM PROFILES
@dollymorecosmetics
TIK TOK PROFILES
@dollymorecosmetics
FACEBOOK PROFILES
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Photo Credit by Dollymore

@Dollymorecosmetics
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Company name:

TM DollyMore, Inkosmetiks LLC

Contact person:

VALENTIN IGOSHEV, Commercial director

E-mail:

sales@dollymore.com

Website:

dollymore.com

Phone:

+7 800 300 82 69

Patent status:

n/a

On market since:

2019

Regions:

Bulgaria

Industries:

Skincare

Source links:

Dollymore website

Direct link:

click here

767

2023.01.08 | Best-Aging Report

BERRICHI ORGANIC AND NATURAL
COSMETIC THAT TRIGGERS SKIN
REGENERATION
The human body has a wonderful ability to heal itself and this is one of
the most important functions of the body. But sometimes it loses its
balance. The healing power of nature is much more than just folk
wisdom. Berrichi uses pure nature and skin's own ability to fight against
the signs of aging. Berrichi is an organic and natural cosmetics created
in Estonia. Company Furcella Plc was founded in 2015 and the first three
products were launched in October 2017. Ancient traditions and science
meet at Berrichi. In collaboration with university researchers, the
company has combined a variety of algae and natural super-oils to form
the perfect combination of cream. One of the biggest dreams of the
creator of the Berrichi brand is gradually coming true. Today the
customers can perform their own beauty rituals from beginning to end
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with Berrichi products. The product line includes both skin care series
and skin cleansers. Creams are dermatologically tested by Complife
Italia and wear Ecocert Cosmos certification. Berrichi skincare products
are suitable for Vegans and allergy sufferers and no animal tests have
been conducted.
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THE STORY
The idea for Berrichi natural cosmetics came from Berit Joosep's own skin problems. Dry
and allergic skin as well as inflammation forced her to look for alternatives to over-thecounter cosmetic products. She began to seek help from pure nature and to mix creams in
her home kitchen. Inspiration came from herbal medicine books and her grandmother's
wisdom. After a trip to Bali, Berit discovered the world of algae. Berit's passion for natural
skin care and algae brought her together with scientists - after two years of research, the
power of algae and super oils became a cream. The ingredients have been examined and
tested and scientifically proven.
The main ingredients of the creams, algae and super oils, form a perfect combination of
vitamins, minerals and fatty acids. Berrichi's products are unique and really effective. They
awaken the body's natural ability to regenerate and heal - they nourish and moisturize the
skin in its deepest layers. The result is a radiant complexion and a vibrant complexion,
natural skin elasticity and protection. Berrichi's name is composed of Berit's nickname
"berri" and the word "chi". Chi stands for life energy and soul - Berrichi awakens the skin's
natural ability to regenerate and activates the skin's own chi.
The owners have great respect for sustainable management in the company. Step by
step, the packaging of the Berrichi products became more environmentally friendly and in
2020 the company started the "Let's do it" campaign. During this campaign, the
company collects empty containers of Berrichi products from customers and sorts them. It
transfers the plastic packaging waste to a local plastic recycling plant which further
produces new terrace floorboards from recycled plastic from Berrich's plastic waste.

PRODUCTS & PRICES
HIGHLIGHTS
* KEY-INGREDIENTS
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The Founder Berit Joosep
Photo Credit by Berrichi

Furcellaran comes from the red seaweed of the Baltic sea. For a long time, it was a
well-known ingredient in the food industry as an agent for making marmalade. Now the
company has conducted research to discover that Furcellaran has high antioxidant
properties and it helps to capture free radicals on the top layer of the skin. It also has
unique properties to help blend fats and water, giving Berrichi creams a particularly silky
feel.
Astaxanthin, microalgae, comes from organic farming in Iceland. Astaxanthin is well
known as the most powerful natural antioxidant in the world. It is natural doping for the
skin. Coming from the higher class of carotenoids it holds a strong red pigment inside
which makes Berrichi creams slightly orange.
Cacaya oil, a very rich source of vitamin A from Peru has been well known for centuries
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for local native people and they have to use Cacaya nut oil for healing wounds and to
avoid scar tissue.

Photo Credit by Berrichi

This trio of key components is present in all Berrichi creams and makes Berrichi products
unique. Furcellaran has a rather high molecule mass and it nourishes and moisturizes the
top layers of the skin, while astaxanthin has the ability to penetrate into the deeper layers
of the skin and nourish and moisturize the skin deeply. The ability of cacaya oil to
accelerate the formation of new skin cells helps to keep the skin healthy and young. By
using Berrichi skin care, the skin is protected and healthy for a long time.
*NO ADDED FRAGRANCE Just pure natural scent from organic ingredients.
*SUITABLE FOR VEGANS All skincare and cleansing products are suitable for vegans.
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Photo Credit by Berrichi

*SUITABLE FOR ALLERGY SUFFERERS Products have been validated by the Estonian
Allergy federation and confirmed safe for using allergy sufferers.
*DERMATOLOGICALLY TESTED by Complife Italia – skincare products are all
dermatologically tested.
*ECOCERT COSMOS certified.

SKINCARE
DAY cream - AGE DEFENCE
50ml airless bottle made of glass – Suggested retail price € 39.60
The best-selling velvety and fast-absorbing Day cream moisturizes and nourishes the skin
deeply. The cream effectively soothes irritated, allergic and inflamed skin. The result is a
fresh and radiant complexion, a more even skin tone and texture.
Day cream contains algae-derived effective moisturizing and anti-aging antioxidants
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astaxanthin and furcellaran. Cacay oil from the Amazon rainforests adds power to the
cream by boosting skins cell renewal.

Photo Credit by Berrichi

NIGHT cream – POWER AGE DEFENCE
50ml airless bottle made of glass – Suggested retail price € 42.90
The rich Night cream restores, nourishes and moisturizes the skin deeply while one sleep.
The cream slows down and prevents the signs of aging, improves collagen production and
restores the skin’s natural protective barriers. It also relieves inflammation, dryness and
allergies.
The night cream contains algae-derived effective moisturizing and anti-aging antioxidants
astaxanthin and furcellaran. Plant-based retinol improves the structure of the skin.
FOR MEN cream – SMOOTHING AGE DEFENCE
50ml airless bottle made of glass – Suggested retail price € 39.60
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Photo Credit by Berrichi

Face cream For Men is an easily absorbed and deeply moisturizing cream for daily use.
Antioxidants from algae restore the skin’s balance and protect the skin from external
stressors. The cream reduces inflammation, dryness and scar tissue.
For Men face cream contains algae-derived effective moisturizing and anti-aging
antioxidants astaxanthin and furcellaran. Cacay oil from the Amazon rainforest and aloe
soothes and relieves irritations. The cream suits well as an aftershave.
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Photo Credit by Berrichi

LIGHT cream – NATURAL GLOW
50ml airless bottle made of plastic (glass bottle available Dec 2022) – Suggested retail
price € 39.60
The silky light and moisturizing day cream Light supports the basic functions of the skin
and provides natural protective barriers. It makes the skin radiant and clear thanks to the
powerful natural antioxidants and nourishing oils. Suits well for younger skin.
Light day cream contains algae-derived effective moisturizing and anti-aging agents
astaxanthin and furcellaran. Unsea Barbata helps relieve inflammation and acne by
balancing the skin's microbiome.
EYE cream – BRIGHTENING AGE DEFENCE
15ml tube made of PCR recycled plastic – Suggested retail price €26.40
The lightweight silky eye cream Eye with powerful antioxidants and herbal oils, nourish the
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gentle under-eye skin. The cream prevents and relieves the signs of premature aging,
reduces dark circles under the eyes and restores the skin’s natural functions and
protective barriers.

Photo Credit by Berrichi

The eye cream contains algae-derived effective moisturizing and anti-aging agents
astaxanthin and furcellaran. Dark circles and pigmentation problems are alleviated by koji
acid and alpha arbutin.
HAND cream – SILKY TOUCH
75ml tube made of Innogreen tube that is made up from three layers – PP plastic, recycled
PCR plastic and bioplastic made from sugar cane – Suggested retail price €19.80
Hand cream moisturizes, nourishes and supports skin’s protective barriers. It relieves dry
and flaky skin, reduces age spots and makes hands feel silky and smooth. As a result, the
skin has a healthy and lustrous appearance.
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Photo Credit by Berrichi

Hand Cream contains algae-derived effective moisturizing and anti-aging agents
astaxanthin and furcellaran. Super oils moisturize and nourish the skin, and squalane
speeds up blood circulation and improves collagen production.
DAY cream - AGE DEFENCE – small travel version
15ml tube made of PCR recycled plastic – Suggested retail price €19.80
The best-selling velvety and fast-absorbing Day cream moisturizes and nourishes the skin
deeply. The cream effectively soothes irritated, allergic and inflamed skin. The result is a
fresh and radiant complexion, a more even skin tone and texture.
Day cream contains algae-derived effective moisturizing and anti-aging antioxidants
astaxanthin and furcellaran. Cacay oil from the Amazon rainforests adds power to the
cream by boosting skins cell renewal.

FACE CLEANSING
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Photo Credit by Berrichi

Face cleaning FOAM – FACE WASH
150ml foam sprayer bottle made of PP plastic – Suggested retail price €25.20
Berrichi natural face wash Foam is designed to gently but effectively cleanse the face. It
keeps the natural balance of the skin and gives one a clean and velvety feel. Foam
contains effective moisturizing and anti-aging antioxidants from algae – astaxanthin and
furcellaran.
Foam is enriched with a unique finger lime extract Lime Pearl ™, which contains natural
AHA acids and antioxidants. It has a gentle exfoliating effect. The foam is suitable for
sensitive skin and also for removing eye makeup.
Face TONER – NATURAL RENEWAL
100ml spray bottle made of glass – Suggested retail price €24.20
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Photo Credit by Berrichi

An innovative cleansing facial toner with natural AHA acids and algae extracts effectively
removes all impurities and grease. AHA acids help to remove dead skin cells and
accelerate the renewal of skin cells, resulting in an even skin tone and radiant complexion.
Regular use of the toner reduces pigment spots and smoothes the skin.
Makeup remover MAKEUP OIL – DEEP CLEANSING
100ml spray bottle made of glass – Suggested retail price €26.30
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Makeup removing oil cleanser is a two-in-one product that removes all makeup while
moisturizing the skin. When adding water, the oil becomes a gentle emulsion that melts
even the strongest makeup from the pores resulting in clean and silky soft skin.
The natural ingredients have a moisturizing, anti-inflammatory and skin revitalizing effect.
Designed for all skin types and also for allergy-prone skin. Can be used for
removing waterproof and eye makeup.

EXTRA
Food supplement SKIN
Al. tin can contains 60 capsules – Suggested retail price €46.20
Skin supplement supports key functions and health of one's skin from inside out. This all-inone supplement is developed based on skin needs, it strengthens the body’s protective
barriers and reduces the feeling of fatigue.
Skin supplement contains the strongest natural antioxidant, astaxanthin from Icelandic
algae. It also contains Myoceram ceramides made from rice bran, which help to maintain
the skins natural moisture balance and sustainable marine collagen from fish.
This supplement can be used as a daily multivitamin as it also contains vitamins A, B, C and
D.
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Photo Credit by Berrichi

GUA-SHA massage stone
Pink quartz massage stone in cotton bag with massage guide in special box made of
paper – Suggested retail price €26.40
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Photo Credit by Berrichi

The traditional Chinese Gua Sha facial massage is an ancient healing therapy. It stimulates
the microcirculation of soft tissues and helps to improve blood circulation.
Berrichi has combined the Gua Sha tradition with the power of rose quartz. Rose quartz is
considered to be the crystal of love, harmony, care and calmness, which brings out
happiness, inner peace and feelings of romance. It will keep one youthful and fresh,
creating the feeling of being cared for and protected, and awakes a positive mind. Rose
quartz promotes the renewal of skin cells and smooths fine wrinkles.
You can use Gua Sha of rose quartz for massaging the face, neck and neckline areas as
often as on a daily basis, but at least once a week. Create one's own routine, by combining
the usual application of a day or night cream with a few minutes of Gua Sha treatment.
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Photo Credit by Berrichi

BRANDING & DESIGN
MARKETING & SALES
Since launching in October 2017 Berrichi has had significant success in Estonia becoming a
top local natural cosmetics brand. Berrichi unique algae-based creams arouse interest in
natural cosmetics users. As the effects of the products are scientifically proven, formulas
science-based and the products certified, it builds trust. Berrichi overall branding, welldesigned packages, innovative formulas and pricing position place Berrichi on the edge of
premium products. The brand has gained a great reputation in the local Estonian market,
but the brand is just the beginning of the journey in the international market. The main part
of export sales is coming via own e-commerce channels. In Germany and the US markets,
the company has started Berrichi sales on the Amazon platform.
Berrichi's name is composed of brand creators Berit's nickname "berri" and the word "chi".
Chi stands for life energy and soul - Berrichi awakens the skin's natural ability to
regenerate and activates the skin's own chi. Basically one may say that there’s always a
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small piece of cream creators “Berri’s” soul in every Berrichi cream.
One of the key ingredients super algae astaxanthin gives slight orange color to most of
Berrichi products and so the main colour has used in Berrichi branding is also orange. The
designer has been shaping the face of the Berrichi brand in the sure knowledge that “less
is more” . Design is modern and clean, simple with enough space. A comprehensive
collection of promotional materials, photographs, ready-made visuals, promotional videos
and, of course, a correct summary of the Berrichi brand CVI are available. Each product
has its nickname or slogan which differs it from others. For example, Hand cream has Silky
touch and Eye cream Brightening Age defence. It gives more personality and explains its
characteristics for the Berrichi products.

The company is constantly working to increase brand awareness and have been
contributing to the brand image since its launch. The main channels of marketing are:
Newsletters and growing loyal client base, periodical subscriptions;
Instagram and Facebook content creation;
Paid advertising in social media channels and google ads;
Public relations and communication with lifestyle and fashion magazines;
Print visuals in magazines;
Sharing product samples and testers via retail sellers and trade shows;
Influencer marketing.

MEDIA
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Less is more...
Photo Credit by Berrichi

As seen in VOGUE
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The brand actively uses all kinds of marketing activities to raise brand awareness
Photo Credit by Berrichi

As seen in ELLE magazine
Article about start-up and development of Berrichi together with GEOMAR and scientists
by link
Article from a German newspaper:
shz.de
thebeautyshortlist.com 2018 and 2020
amazingpr.co.uk
beautyjagd.de

AWARDS
Apotheka Beauty 2021 | Best face cleaning product - FOAM
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Anne ja Stiil 2021 | Best cleansing – TONER
Boudoir Beauty Favorite 2021 | Editors Choice - FOAM
Boudoir Beauty Favorite 2020 | Best Cosmetic Product – LIGHT
Apotheka Beauty 2020 | Must-Have FOR MEN
Beauty Shortlist AWARDS 2020 | Editors Choice – HAND
Beauty Shortlist AWARDS 2020 | Editor´s Choice – EYE
ECOCERT COSMOS NATURAL certificate 2020 | DAY, FOR MEN, LIGHT
ECOCERT COSMOS NATURAL certificate 2020 | EYE, HAND, SKIN
Indie Beauty Expo 2019 | Best in Show - EYE
Beauty Shortlist AWARDS 2019 | Editor´s Choice – EYE
Boudoir Beauty Favorite 2019 | Editors Choice - EYE
The Beauty Awards 2019 with ASOS | Shortlisted - FOR MEN
Estonian Allergy Association 2019 | Recognition for DAY, NIGHT, FOR MEN, EYE
Beauty Shortlist Awards 2018 | Editor`s Choice - NIGHT and DAY
Anne ja Stiil 2019 | Beauty Favorite - SKIN and EYE
Beauty Guru 2019 | Editors Choice EYE
Beauty Shortlist Awards 2018 | Men´s Grooming Finalist - FOR MEN
Anne ja Stiil 2018 | Innovation Choice - NIGHT
Anne ja Stiil 2018 | Eco Product Choice - DAY
Beauty Guru Beauty Diamond 2018 | Natural Cosmetics - DAY
Beauty Shortlist Awards 2017 | Best Skincare Product Launch DAY
Beauty Shortlist Awards 2017 | Best Moisturizer - NIGHT

Photo Credit by Berrichi

788

Best-Aging Report | 2023.01.08
Company name:

Furcella OÜ

Contact person:

Janno Joosep

E-mail:

janno@berrichi.ee

Website:

berrichi.eu

Phone:

+3725186655

Patent status:

n/a

On market since:

2017

Regions:

Estonia

Industries:

Skincare

Source links:

Berrichi webpage
Berrichi Instagram
Berrichi Facebook

Direct link:

click here
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KOSHO COSMETICS INNOVATIVE
SWISS SKINCARE BASED ON
JAPANESE MATCHA
In 2013, Holger Hampel founded Kosho Cosmetics and started
developing the first exclusive range of products – Kosho Matcha
Effective which he led to a successful market entry in 2015. Kosho
Matcha Effective is an innovative Swiss skincare line for healthy and
rejuvenated skin of all age groups and skin types. It translates
the natural and traditional effectiveness of organic Japanese matcha
green tea. Naturalness, tradition and the latest Swiss skin research and
biotechnology. These are the factors that makeup Kosho’s facial care
line. The brand is a pioneer in skin care with matcha extract. The active
substances of matcha tea have an invigorating as well as soothing
effect. Organic matcha extract has the same effect on the skin,
stimulating yet relaxing, creating a harmonious balance. Organic matcha
extract is characterized by its high content of epigallocatechin gallate
(EGCG) and is considered an antioxidant 100 times more potent than
vitamin C. Due to further catechins and tea flavonoids in exclusive
790
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organic matcha extract, Kosho Matcha Effective provides natural
protection against cell transformation caused by free radicals, against
UV radiation and other harmful environmental influences.

791

2023.01.08 | Best-Aging Report

THE FOUNDER
Kosho Cosmetics was founded in 2013 by Holger Hampel and Roman von Arx. Both
partners have a long field experience with natural skincare. As a founder, Holger Hampel
always had a passion for natural and sustainable products. The founder of Kosho pursued
this passion during many years of research in the food industry. He wanted to use
his knowledge of natural raw materials for other purposes. That’s why he began
developing natural cosmetic care products and researching new active ingredients. One
day, practically by chance, he discovered matcha green tea. It quickly became clear to
Holger that this unique natural product has enormous potential! Not only as food but also
for the health and protection of the skin. Enthusiastic about matcha, Holger Hampel
explored how it could be used for external applications and undertook further training to
deepen his knowledge of cosmetics.

Holger Hampel the Founder Kosho Cosmetics
Photo Credit by KOSHO

THE BRAND
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The promise of Kosho:
facial care line of the highest natural quality;
exciting and honest brand story;
performs with the highest requirements of contemporary customers;
the first global skincare brand with matcha green tea as an active agent;
exclusive organic matcha extract.

The first global skincare brand with matcha green tea as an active agent
Photo Credit by KOSHO

USP
Kosho’s uniqueness Kosho Matcha Effective translates the natural and traditional
effectiveness of organic Japanese matcha green tea into an innovative Swiss skincare
line for healthy and rejuvenated skin of all age groups and skin types.

MATCHA IS A GREEN GOLD DUST FROM JAPAN
The production of matcha is by far the most elaborate in the world of tea: only around 300
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tea farmers in Japan master the cultivation. And only about 20 percent of their harvest is
exported, making matcha a rarity. Four weeks before the fine youngest leaves are
harvested by hand in May, the tea plantations are covered with opaque nets. This slows
down the ripening time of the tea, which contributes to the special quality of matcha: With
only ten percent of the actual sunlight available to the tea plants, a particularly high amount
of chlorophyll is formed in order to carry out the vital photosynthesis even with little solar
energy. The result is a bright green leaf that contains in addition to chlorophyll many
valuable amino acids.

THE EXCLUSIVE TOP OF THE CROP
Matcha consists of only the fine tissue of the best leaves. Stems and veins are carefully
removed. After selecting, steaming and drying, only the best material reaches the mills
made of granite and the leaf tissue is gently ground to the finest powder – in an ancient
process yielding only 30 to 40 grams per hour. This premium product is called matcha
(“ground tea”). As organic matcha extract, it is the precious, exclusive essence of the
innovative Swiss cosmetics line Kosho Matcha Effective.

Matcha is green-gold dust from Japan with anti-aging properties
Photo Credit by KOSHO

MATCHA EFFECTIVENESS
794

Best-Aging Report | 2023.01.08
Kosho Matcha Effective was developed for a healthy firmer face skin with a radiant and
even complexion. Its properties:
intensive protection of the skin cells by organic matcha extract against light-induced
skin ageing and harmful environmental influences;
rebuilding of the natural barrier function of the skin against transepidermal water loss;
crocus extract stimulates the skin-cells in the dermis to rebuild collagen;
and elastin for a firmer and fuller skin structure;
intensive and long-lasting moisturizing for healthy and hydrated skin with a bright and
even skin appearance.

A TIMELESS RITUAL
Since the twelfth century matcha belonged as much to the tradition of the samurai as their
legendary swords and was at the center of their tea ceremony. This ceremony follows to
this day the timeless principles of the way of tea. It leads from harmony,
respect and purity to tranquillity. These principles prescribe the procedure and rhythm of
the ritual. And they inspire the Kosho Matcha Effective cosmetics line with its specific
values. Kosho follows the Japanese way of tea ceremony and incorporates this timeless
ritual.
noticeable and lasting harmony one can feel;
developed and produced with deep respect for people and nature;
the feeling of purify before the actual care is beginning;
pause in wonderful tranquillity for a unique lasting experience for all senses.

KOSHO ADOPTS THE RITUAL OF THE WAY OF TEA
All ingredients of Kosho Matcha Effective care products are precisely matched and
carefully aligned. They are gentle and at the same time highly effective. Applied onto the
skin, Kosho Matcha Effective creates a special, noticeable and lasting harmony you can
feel. All Kosho Matcha Effective products are developed and produced with
deep respect for people and nature. The careful selection of the purest raw materials
ensures the quality. And the gentle, environmentally friendly production process meets
highest demands of sustainability. The mild cleansing before the actual care gives you a
feeling of purity. Kosho Matcha Effective helps you find a deep sense of well-being
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allowing you to relax and forget about everyday life – like a ritual. It is a ritual that makes
us pause in wonderful tranquility. Together with harmony, respect and purity, this
tranquility allows Kosho Matcha Effective to provide a unique, lasting experience for the
senses. Every time you touch your skin. And in your thoughts for a long time thereafter.
The philosophy of Kosho sustainability:
Since Kosho’s early days “sustainability” has been of great importance, with Kosho’s
“effective eco initiative“;
Using raw-materials from fair trade sources;
Recyclable packaging wherever possible & available;
The principles of Green Chemistry are applied when researching and designing Kosho’s
formulation / R&D processes and manufacturing;
Kosho offers fresh and clinically tested cosmetic products that contain only natural
ingredients;
Kosho also enforces a strict policy against animal testing;
All products are vegan.

Photo Credit by KOSHO
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PRODUCTS & PRICES
All Kosho's products are:
products of the highest quality “Made in Switzerland“;
premium natural skin care formulation;
100% organic matcha extract as a key ingredient;
developed inhouse by Kosho Cosmetics;
careful selection of all raw materials and active ingredients;
perfectly suitable for all skin types and age groups;
consistent renunciation of questionable additives (without parabens, PEG, silicones,
paraffins, mineral oils);
100% vegan;
100% natural (certifiable Cosmos /Ecocert);
100% developed and manufactured with love and passion in Switzerland.

Multi-Effect Peeling
Photo Credit by KOSHO

All current retail prices are available on the official website of the company at
kosho.com/en/shop
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ASSORTMENT
KOSHO'S SPECIFIC SELECTED AND ALIGNED
PRODUCTS FOR EFFICIENT CARE
Face Care
Creamy Cleansing – gentle creamy cleansing foam
Multi-Effect Peeling – nurturing peeling gel
Smart Matcha Face Spray – vitalising and toning face spray
Full Hydration Serum – intensive moisturizing serum
Smart Protection Cream – elegant day cream with natural UV protection
Deep Regeneration Cream – intensive night cream to rebuild the skin
Eye Lifting Serum – instant lifting effect for a younger appearance
Hand Care
Cell Protect Hand Cream - cell protecting and nourishing hand cream
Hand Care Sanitizer – antibacterial and nourishing hand hygiene spray

Photo Credit by KOSHO
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HIGHLY EFFECTIVE SWISS SPA TREATMENTS
Except for the retail lineup, there is a Kosho Spa treatment programme that offers clients
an incomparable beauty ritual with immediately visible results. The effect of an organic
matcha extract:
contains important and valuable ingredients and trace elements;
promotes oxygen transport in the cells;
the highest value of the catechin EGCG (antioxidant);
intensive cell-protective effect.

NATURAL AND HIGHLY EFFECTIVE SPA TREATMENTS
Swiss science, Japanese beauty knowledge and the power of nature through the
purest and highly efficient active plant ingredients are combined in Kosho Matcha Effective
to create a medically effective care series of the premium class. State-of-the-art
formulations guarantee the best possible efficiency in effect and performance – for visible
and noticeable results. All products are clinically tested.

Photo Credit by KOSHO

SPA TREATMENT ASSORTMENT
Face Care
Creamy Cleansing (gentle creamy cleansing foam)
Multi-Effect Peeling (nurturing peeling gel)
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Refreshing Tonic (vitalising and refreshing tonic without alcohol)
Firming Mask (firming and moisturizing face mask)
Indulging Oil (nourishing facial massage oil)
Full Hydration Serum (intensive moisturizing serum)
Smart Protection Cream (day cream with natural UV- and blue-light-protection)
Deep Regeneration Cream (intensive night cream to rebuild the skin)
Eye Lifting Serum (instant lifting effect for younger appearance)
Hand Care
Hand Care Sanitizer (antibacterial and nourishing hand hygiene spray);
Creamy Cleansing (gentle creamy cleansing foam);
Multi-Effect Peeling (nurturing peeling gel);
Hand Mask (firming and moisturizing hand mask);
Full Hydration Serum (intensive moisturizing serum);
Cell Protect Hand Cream (vitalising, renewing and nourishing hand cream).

Photo Credit by KOSHO
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Matcha Tea Spa Ceremony
Byuti Matcha Green Tea (organic premium matcha green tea);
Matcha tea bowl (original handmade ceremonial tea bowl);
Matcha tea whisk (handmade matcha bamboo whisk).
Body Care
Shinrin Yoku japanese forest therapy (coming 2022);
Body wash (Gentle and re-moisturising body cleansing);
Massage oil (Nourishing and revitalising massage oil for maximum relaxation);
Bodylotion (Ceramide lotion for firmer and more youthful skin).

ACCESSORIES
Wash bag (organic cotton wash bag);

Creamy Cleansing
Photo Credit by KOSHO
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Necessaire (organic cotton zipper bag).

BRANDING & DESIGN
WHAT DOES KOSHO MEAN?
The name Kosho derives from the Japanese and can be translated as a lake, the body of
water or also with an old book. These terms symbolize the values that Kosho Cosmetics
stands for: Kosho is tranquillity and equilibrium, reflection and balance. Kosho is like a
meditation at a quiet lake. And Kosho is also timeless knowledge preserved in old books.

MARKETING & SALES
TARGET AUDIENCE
women & men in the 30–50 age range;
health-conscious with sustainability orientation (LOHAS);
distinctive quality & efficiency awareness;
selective taste for natural skincare;
with demanding, mature & sensitive skin;
many with a vegan lifestyle.
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Photo Credit by KOSHO

Kosho combines Japanese tradition with the latest Swiss research. It is the premium brand
for the selective retail sector. Kosho is a pioneer in matcha green tea cosmetics (the
world’s first facial skin care line with an active ingredient from matcha green tea). The skin
care range is developed for all age groups and skin types.

COMPETITION
As an exclusive user of matcha green tea as a key ingredient, Kosho doesn’t
have competitors. However, the brand shares the values of:
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Photo Credit by KOSHO

honest, fresh, modern brand (approx. 5 years /market);
very good price-performance ratio;
effective and concise assortment;
products that appeal to both female and male customers through aesthetics and
product content.

MEDIA
AWARDS
Kosho has been awarded the international SPA Diamond Award 2016 for best “Beauty
Newcomer“;
Kosho Matcha Effective was also nominated in the categories “Best Green Anti-Aging”;
2017 Kosho Matcha Effective was nominated in the categories “Best Green Innovation”;
2019, the Smart Matcha Face Spray was nominated for the “Tina Anti-Aging Beauty
Award”.
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Company name:

Kosho Cosmetics AG

Contact person:

Holger Hampel

E-mail:

holger.hampel@kosho.com

Website:

kosho.com

Phone:

+41 44 680 33 00

Patent status:

n/a

On market since:

2013

Regions:

Switzerland

Industries:

Skincare

Direct link:

click here
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VEGAN FOX IS A TRULY VEGAN AND
ETHICAL SKINCARE
Vegan Fox is a 100% hand-made truly vegan and ethical skincare brand
from Latvia. Is was developed by Maija Rieksta-Riekstiņa for vegans,
animal- and nature lovers. Vegan Fox supports activities that improve
the lives of animals by participating in activities to ban fur farming and
donating to animal shelters. There is a series of products for all skin
types for all needs, Face Care, Body Care, Hair Care, Shower&Bath.
Vegan Fox is already successfully sold in many European markets and
in Baltics and is open for further international sales activity. The
brand 92% -100% contains only natural ingredients such as oils, herbal
extracts and powders, natural butters, and vitamins C and E. It has had
Vegan Society certification since 2017.
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THE BRAND
The company Vegan Fox is a family business created by large mother and founder Maija
Rieksta-Riekstiņa. The family-owned company produces ethical and vegan cosmetics, in
which the natural ingredients are 92%-100%. All Vegan Fox products do not contain
ingredients of animal origin and nothing is tested on animals. The company produces
products in Latvia by hand, because it is more personal.
Every new day is a new opportunity. Several years ago Maija wasn't scared and took a big
step to get out of her comfort zone, leaving a great position in a big company. She wanted
to do something lasting that was in line with her life values and where part of her heart was
added. Now, with Vegan Fox's products, can tell without hesitation that all efforts, energy,
joy, and love she invested into the brand were not in vain.

VEGAN FOX IDEA
It all started with a simple question – which cosmetics are truly vegan? Friends asked for
advice on what to buy and what better not to buy. When the tiredness crept in when sailing
on the ingredients of cosmetic products, the simple answer came – to create your own,
clearly vegan cosmetics. The owner just had to get together and start building a
business. Thoughts really have great power, because everything just started to happen –
met the right people, listened to tips, came up with ideas from the first products,
a fox came and demanded her place in the title because it is smart, beautiful, feminine and
with great intuition.

WHAT IS VEGAN FOX?
Skin care brand made in Europe (Latvia);
100% hand-made;
Developed for vegans, animal and nature lovers.
Vegan Fox supports activities that improve the lives of animals. Starting from participation
in activities to ban fur farming to practical help to animal shelters in need.
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The founder of Vegan Fox Maija Rieksta-Riekstiņa with her Family
Photo Credit by Vegan Fox

«Everybody has the chance to help grow human and animal-friendly society. The choice of
skin care can be the first step.»
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Shower Kit Vegan Fox
Photo Credit by Vegan Fox

Owner of Vegan Fox: Maija Rieksta-Riekstina

ENVIRONMENTALLY RESPONSIBLE
Vegan Fox is a young brand at the beginning of its journey. Vegan Fox inspires
founders and others. Going their own way, everyone has the opportunity to change this
world, where both humans and animals live worthily. Choosing cosmetics is just one step
that shows our attitude and the things we care about.
The story of the brands is about dedicating our leisure time and resources to loving
animals and restoring and cleansing nature, so that people, their children and all animals
have the opportunity to live happier lives. By purchasing Vegan Fox products, people
inspire each other to keep going and financial help to do more work to support animals
and improve the environment.
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THE PRODUCTS
VEGAN FOX INGREDIENTS
Absolutely nothing of animal origin- no gelatine, no lanolin, no beeswax;
Products and their raw materials are not tested on animals;
92%-100% natural ingredients- natural oils, herbal extracts and powders,
natural butters, vitamins C and E;
Vegan Society certification since 2017.
There is a series of products for all purposes of self-care that could be bought separately
as well as in kits.
FOR FACE
Face creams: Moisturising, Nourishing, Softening face cream. 50ml, min RRP
(Recommended Retail Price) is €13,50;
Rose Micellar Water. 200 ml, min RRP is €14,90;
Face cleansing foams (for normal, dry, oily skin). 200 ml, min RRP is €11,90;
Face serum Hyaluronic Acid. 30 ml, min RRP is €19,90;
Eye cream. 15 ml, min RRP is €16,90.
FOR BODY
Body creams: Lavender, Linden-tree blossom, Red grape, Grapefruit body cream. 200
gr, min RRP is €9,90;
Hand creams. 120 ml, min RRP is €8,30;
Foot cream. 120 ml, min RRP is €8,30;
Body oils: Aloe Vera, Red Grape. 200 ml, min RRP is €11,20;
Body scrubs: Anti-Cellulite, Coffee, Peppermint. 300 gr, min RRP is €11,40.

FOR HAIR
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Photo Credit by Vegan Fox

Shampoo Bar. 58 gr, min RRP is €9,30;
Conditioner Bar. 55 gr, min RRP is €11,30.
BATH / SHOWER
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Face Vegan Series
Photo Credit by Vegan Fox

Shower gels: lavender, linden-tree blossom, grapefruit, red grape. 200 ml, min RRP
is €4,50;
Hand wash. 200 ml, min RRP is €4,50;
Bubble bath. 200 ml, min RRP is €4,50.

MARKETING & SALES
Vegan Fox is already successfully sold in many European markets and in Baltics. It is
possible to find Vegan Fox products in the UK, Germany, Netherlands, Poland, Estonia,
Latvia, Ukraine, and the Czech Republic. In 2018 hand & foot creams set was on board for
sale in Virgin Atlantic planes. Seen in Douglas, Etos (NL). Products are consistently
produced and controlled according to Good manufacturing process standards (ISO
22716:2007 certification).
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Photo Credit by Vegan Fox
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SHOWER GEL LAVENDER VEGAN FOX
PHOTO CREDIT BY VEGAN FOX
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Company name:

Vegan Fox

Contact person:

Valdis

E-mail:

info@vegan-fox.com

Website:

vegan-fox.com

Phone:

+37129784477

Patent status:

n/a

On market since:

2017

Regions:

Latvia

Industries:

Skincare

Source links:

Vegan Fox Webpage

Files:

Presentation Vegan
Fox_ENG_2022
Price_list_Vegan Fox_wholesale_ENG
2022

Direct link:
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DOLOCAN®, A SWISS NATURAL CBD
BASED SKINCARE LINE
Dolocan® is specialized in the application of cannabinoids and stands
for a new kind of natural wellness and beauty products that focus on
holistic wellbeing. Through innovative and high-quality ingredients,
Dolocan® supports healthy and balanced skin. All of the products are
exclusively made in Switzerland and are subject to the highest quality
standards. With continuous scientific research and innovation, the brand
ensures relevance and benefit to today’s and tomorrow’s consumers.
All Dolocan® products are vegan, dermatologically tested and contain
only the finest natural CBD. With its skin-soothing and skin-caring active
ingredients, the CBD skincare line is ideal for sensitive skin, but provides
effective benefits for all skin types. Dolocan® – Good Skin, Good Mood,
Good Day.
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THE BRAND
CANWAY Schweiz GmbH is an internationally aligned cannabis company headquartered in
Zürich, Switzerland. It specializes in the holistic application of cannabinoids and is at the
forefront of the Swiss CBD Industry since 2016. The purpose of the company is to improve
people’s quality of life with a broad range of cannabis-based products. As a vertically
integrated company, CANWAY Schweiz GmbH breeds, cultivates, develops, processes,
produces and distributes cannabis and derivative products. It controls the entire value
chain from seed to sale and strives to launch qualitative products with innovative
ingredients that reflect Swiss quality without exception.

The new Dolocan® skincare line is vegan, dermatologically tested and only contains the finest natural CBD
Photo Credit by CANWAY Schweiz GmbH

The skincare and wellness line Dolocan® has been reformulated and rebranded in 2021
and is produced and manufactured exclusively in Switzerland. It supports a healthy and
balanced skin with Cannabidiol as a key ingredient. CBD, short for Cannabidiol, is a nonpsychoactive and natural compound derived from the Cannabis sativa plant with
antioxidant, anti-sebum, skin protecting and conditioning benefits.
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Photo Credit by CANWAY Schweiz GmbH

PRODUCTS & PRICES
CBD HAND CREAM – PROMOTES A HYDRATED AND
SOFT SKIN
The CBD Hand Cream is enriched with sunflower seed oil that has high concentrations of
vitamin C and valuable oleic acid and linoleic acid oils, that improve overall skin hydration
and also provide antioxidant protection. The linoleic acid present in sunflower oil
reinforces the skin barrier which helps reduce moisture loss and therefore improves overall
hydration. Vitamin C on the other side helps neutralize free-radicals that are present in the
environment with its antioxidant benefits. To fight dryness and improve skin texture
Allantoin sloughs away dead skin cells with its exfoliating properties. This not only results
in smooth skin but also supports a faster cell-turnover.
Key Ingredients: Cannabidiol, Helianthus Annuus (Sunflower) Seed Oil, Allantoin
Properties:
Non-sticky and fast absorbing formulation
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Hydrating, smoothing, antioxidant
Size: 75ml

Suggested Retail Price: € 19

Dolocan® Hand Cream
Photo Credit by CANWAY Schweiz GmbH

CBD FACE SERUM – HYDRATING AND CALMING
SKINCARE
The CBD Face Serum has been specially formulated for sensitive and easily irritated skin.
In addition to the calming properties of CBD, Aloe Vera optimally moisturizes and soothes
irritated skin. With its emollient, anti-inflammatory and antibacterial benefits, Aloe Vera also
supports overall skin regeneration and provides hydrating and balancing advantages for all
skin types, including dry, sensitive and oily skin.
Application: Apply to the face and neck in the morning and evening after cleansing and
toning
Key Ingredients: Cannabidiol, Aloe Vera
Properties: Hydrating, Calming, Balancing/Anti-sebum
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Size: 30ml

Suggested Retail Price: € 59

Dolocan® Face Serum
Photo Credit by CANWAY Schweiz GmbH

CBD FACE CREAM – POWERFUL ANTI-AGING AND
BLUE-LIGHT PROTECTION
Soliberine counteracts the negative impacts of light radiation on our skin. It delays the
ageing onset and slows down the structural and visual appearance of skin photoaging with
time through the neutralization of this ROS overproduction induced by light radiations. By
protecting from UV, IR, and HEV radiations and their detrimental effects on the skin,
Soliberine works as a global photo-protector while shea butter acts as an emollient and
moisturizer to repair skin and combat wrinkles and fine lines.
Key Ingredients: Cannabidol, Butyrospermum Parkii (Shea) Butter, Soliberine
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Properties: Hydrating, Anti-aging, Blue-light protection, Soothing
Size: 50ml

Suggested Retail Price: € 49

Dolocan® Face Cream
Photo Credit by CANWAY Schweiz GmbH

BRANDING & DESIGN
The name Dolocan® aims to highlight the positive correlation between cannabinoids and
any occurring inflammation. The green colour symbolizes the natural ingredients and the
calming and balancing qualities of the natural compound Cannabidiol.
The modern and contemporary design targets the premium skincare market and intents to
destigmatize products made from the Cannabis sativa plant or contain any compounds
derived from it. The mixture between clear, bold black fonts and delicate materials like
glass and silver-coloured elements embrace contrasts. At the same time, the contrasting
design elements strive to attract and showcase the different kind of consumers and
generations Dolocan® skincare targets.
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The packaging used for this skincare line is convenient, functional and easy to use,
carefully chosen to preserve the quality of our formulas. The formulas are contained in
durable, recyclable glass dispensers and recyclable synthetic materials sold in fitted
uncoated high-quality paper boxes. The grasp and coating of the foldable cardboard boxes
underline Dolocan®’s approach to source effective, raw and natural active ingredients.

Dolocan® combines a clean and modern design with recyclable packaging and efficient high quality active
ingredients
Photo Credit by CANWAY Schweiz GmbH

MARKETING & SALES
Relaunched in 2021, the Swiss made skincare & wellness brand Dolocan® is now available
in all EU member states and continues to grow its distribution channels rapidly. As of
spring 2022, all Dolocan® skincare products are also available at the Swiss online beauty
retailer haar-shop.ch .
Dolocan® has its own social media platforms where it continues to reach and extend CBD
skincare fans worldwide. In Switzerland, the brand is at the forefront of the CBD skincare
industry and its products are synonymous with the next generation of its kind.
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To increase brand visibility and sales, there have been continuous marketing and
promotional activities. Beyond the digital online advertisements, some of the brand
activations include:
Print advertisements in leading lifestyle magazines;
Online retargeting campaigns;
Interactive posts on Instagram and other social media;
Influencer marketing and social media marketing;
Product sampling and participation in trade shows.

Photo Credit by CANWAY Schweiz GmbH

MEDIA
Ratgeber Aannabelle
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Company name:

CANWAY Schweiz GmbH

Contact person:

Daniel Arnold, Head of Sales

E-mail:

daniel@canway.com

Website:

greenpassion.ch

Phone:

+41 43 543 33 80

Patent status:

n/a

On market since:

2016

Regions:

Switzerland

Industries:

Skincare

Source links:

Dolocan® webpage
Dolocan® Instagram

Direct link:

click here
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HYPATIA NATURAL PRODUCTS
FORMULATED FOR SKIN HEALTH
FROM THE PUREST INGREDIENTS
Hypatia Natural Products have been developed with great care and
inspired by nature. The aim of the brand is to make its products
integrated with nature a part of one's skin. Hypatia products have taken
their final form by going through various tests and stages in the brand's
own boutique laboratory. Since the brand always aims for the best, it
brings the best to its loyal customers. The brand tries to keep the
researcher's identity at the forefront by developing new products. Each
product has passed all necessary tests, is GMP certified and is
dermatologically tested. The products are not tested on animals,
moreover vegan. Thus the brand brought natural skin care products
enriched with the best natural ingredients. Hypatia Natural Products
advances with the understanding of beauty in nature.
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ESTABLISHMENT OF HYPATİA NATURAL
PRODUCTS
Hypatia brand founder Pınar Taş has studied Chemistry at Istanbul Technical University
and conducted drug research at Istanbul University Faculty of Pharmacy, Department of
Pharmaceutical Chemistry. After working in the product development and licensing
departments in the sector for a while, she decided to get out of the industrial product
formulation that harmed both herself, nature and humanity.
After more than 1 year of own R&D studies, she founded Hypatia with the formulas she
developed by combining the natural with science. Under Hypatia Natural Products label
she currently produces skin-friendly care products with natural ingredients, free of
additives and prepared with effective actives. All products are tailored in their own
boutique mini workshop/laboratory in Moda, Kadıköy, under the supervision of the Ministry
of Health.

PRODUCTS AND PRICES
HYALURONIC ACID SERUM
Hyaluronic acid is a substance naturally found in the structure of the skin, which increases
skin moisture by holding 1000 times its weight in water, smoothes the skin structure by
joining the structure of collagen molecules, and increases the firmness of the skin. It is
recommended to be taken externally, as the amount in the body decreases with age. Our
Hyaluronic Acid Serum consists of low molecular weight hyaluronic acid that can go down
to the lower layers of the skin and medium molecular weight hyaluronic acid that protects
the skin barrier by moisturizing the skin surface.
Ingredients: Aqua, Glycerin, Hyaluronic acid, Sodium benzoate, Potassium sorbate
Usage: You can use 3 drops on clean skin morning and evening. It can also be used
around the eyes and neck area. On dry skin, you can use your moisturizer or one of our
oil-based serums.
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Size: 20 ml

Recommended Retail Price: 30 €

HYALURONIC ACID VITAMIN COMPLEX
Hyaluronic Acid Vitamin Complex Serum Moisturizes and tightens the skin deeply with low
molecular weight hyaluronic acid that can go down to the lower layers of the skin and
medium molecular weight hyaluronic acid that protects the skin barrier by moisturizing the
skin surface. It is fortified with niacinamide (vit B3) responsible for skin lightening and
repair, minimizing pores, removing roughness, repairing, moisturizing vitamin B5 and antispot, antioxidant licorice root extract. It is a serum formulated with only active and natural
active ingredients.
Ingredients: Aqua, Sodium hyaluronte, Niacinamide, Panthenol, Glycyrrhiza glabra root
extract, Glycerin, Glyceryl Caprylate, Glyceryl undecylenate, Herbal preservative
Usage: You can use 2-3 drops on clean and slightly damp/wet skin morning and evening. It
can also be used around the eyes and neck area. It is recommended to use your
moisturizer or one of our oil-based serums on dry skin.
Size: 20 ml

Recommended Retail Price: 35 €

COLLAGEN SERUM
Collagen serum moisturizes the skin deeply, increases skin plumpness, and gives a cottony
and smooth feeling. Blue chamomile, with its antioxidant and anti-wrinkle properties, helps
soften wrinkles with its evergreen flower and daily essential oils that support cellular repair.
Ingredients: Jojoba oil, Borage seed, Evening primrose oil, Hydrolyzed collagen, Immortelle
essential oil, Blue chamomile essential oil, Daily essential oil, Ylang ylang essential oil,
Vitamin E
Usage: Apply 3 drops to your skin at night. You can use it with one of our hyaluronic acid
serums for a combined effect.
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Photo Credit by Hypatia Natural Products

Size: 20 ml

Recommended Retail

Price: 34 €

MOISTURIZING & BRIGHTENING SERUM
Moisturizing & Brightening Serum Prevents sunspots with its natural anti-blemish actives
and helps to lighten existing spots. With its high-dose hyaluronic acid ratio, it provides
tighter and more moist skin. It is formulated with all-natural ingredients. Does not contain
additives.
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Photo Credit by Hypatia Natural Products

Ingredients: Aqua, Aloe vera extract, Alpha arbutin, Hyaluronic acid, Niacinamide (vitamin
B3), Natural preservative
Usage: Gently apply 3 drops of serum to your face in the morning or evening. You can
apply your moisturizer on it.
Size: 20 ml
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Recommended Retail Price: 28 €
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RETINOL SERUM
It helps to reduce the appearance of skin color irregularities, skin spots, rough, dull, rough
skin. It offers a more lively, bright and smooth skin appearance. It helps to regenerate and
repair the skin.
Ingredients: Pure retinol, Jojoba oil, Borage oil, Argan oil, Evening primrose oil, Vitamin E,
Rosehip seed oil, Caprylic triglyceride, Ylang ylang essential oil, Immortelle essential oil,
Wild buckthorn
Usage: Apply 3-4 drops on clean and dry skin with a light massage. You can also use it on
the neck and décolleté area.
Size: 20ml

Recommended Retail Price: 36 €

EYE HERBAL ELIXIR
For dehydrated, wrinkle-prone skin. With its high content of hyaluronic acid and vitamin B5,
it moisturizes and tightens the under-eye area and its surroundings. Caffeine helps to
reduce swelling and bruises under the eyes. It provides anti-aging care with immortelle
(immortal flower) and aloe vera extract. Moisture and tightening are felt from the first use.
With regular use, it helps to increase the moisture retention of the skin, and reduce
swelling and dark circles and fine lines.
Ingredients: Pure water, caffeine, hyaluronic acid, aloe vera extract, herbal glycerin,
immortelle extract, vitamin B5, niacinamide (vitamin B3), herbal preservative
Usage: Apply 1-2 drops on slightly damp skin morning and evening. Moisturizer on it
Size: 20 ml

Recommended Retail Price: 18 €

REJUVENATING SERUM
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Withh hyaluronic acid that natural hydrating agent, skin nourishing, repairing fixed oils and
anti-wrinkle essential oils, it moisturizes, repairs and increases the brightness of the skin.
Reduces the appearance of fine lines with regular use.
Ingredients: Jojoba oil, borage oil, calendula oil, aloe vera extract, hyaluronic acid,
frankincense essential oil, immortelle oil, marjoram oil.
Usage: Apply 3 drops of serum to your cleansed and toned face at night. There is no need
to use extra moisturizer. It is formulated with all natural herbal actives. Does not contain
additives
Size: 20 ml

Recommended Retail Price: 35 €

VITAMIN C SERUM
Pure vitamin C serum powered with hyaluronic acid, ferulic acid and vitamin E.
Recommended for those who are new to using vitamin C serum.It can be used by all skin
types except very sensitive skin.With regular use, it evens out the skin tone and helps
tightening by triggering collagen production in the skin.It makes the skin look brighter and
livelier.It delays aging due to free radical damage on the skin by acting as an antioxidant.
Ingredients: Aqua, L-ascorbic acid, Sodium hyaluronate, Vegetable glycerine, Vitamin E,
Capryl glycol, Ferulic acid, Sodium Benzoate
Usage: Those who use vitamin C for the first time can start using it once in 2 days in the
evening. You can use it every day as the skin gets used to it.
Size: 10 ml

Recommended Retail Price: 16 €

BRANDING AND DESIGN
It is named after Hypatia of Alexandria, a Greek philosopher, mathematician, and
astronomer. Being a female entrepreneur, this company took its name from a woman and
emphasized that women are in every field. On this road inspired by nature, Hypatia has
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inspired its colors from nature. It emphasizes that it is nature friendly with its green color
and becomes a symbol of purity with its white undertone. With the understanding of green
niche cosmetics, all packaging and designs consist of glass bottles. Because Hypatia has
aimed to reduce the carbon footprints on the world on this path and all the ingredients it
uses are geared towards this.

Photo Credit by Hypatia Natural Products

MARKETING AND SALES
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Hypatia Natural Products was founded on 28.02.2019. The company kept in touch with the
buyers by making production in its own laboratory. In this way, it has marketed the right
product to its customers and thus created its own sales network. Hypatia Natural Products
has its own social media accounts. It makes its sales from Instagram and its own internet
store. It has also established a marketplace for itself in many shopping applications.
• In order to increase brand visibility, Hypatia Natural Products frequently shares in social
media areas and determines its archetypes to increase its visibility.
• It carries out the policy of increasing awareness by reaching many audiences through
advertising.
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Photo Credit by Hypatia Natural Products

835

2023.01.08 | Best-Aging Report
Company name:

Hypatia Natural Products

Contact person:

Pinar Tas

E-mail:

info@hypatia.store

Website:

www.hypatia.store

Phone:

-

Patent status:

n/a

On market since:

2019

Regions:

Turkey

Industries:

Skincare

Source links:

Hypatia Natural Products website
Hypatia Natural Products instagram

Direct link:
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ALL YOU NEED IS BEING
UNCONVENTIONAL… AND SKINCARE
AND PERFUMES BY
AAA/UNBRANDED®
aaa/unbranded® is a brand of perfumes and skincare based in London
with production sites in Italy, Spain and France. aaa/unbranded® stands
for an unorthodox approach to life, beauty and body care. The three
aaa/ stand for Assembled Around Aesthetics, meaning the development
of a creative process that takes inspiration from different worlds to give
a unique feature to the products. The skincare line is composed of
products that, starting from the feet and legs, give well-being to the
whole body. These products have professional origin formulas and
natural ingredients, and this means a great effect on the skin. The
perfumes are now represented by the "N series", an olfactory journey in
9 stages, with scents made with a particular aging
technique. aaa/unbranded® stands for an unorthodox approach to life,
beauty and body care, with unconventional skincare and perfumes.
837

2023.01.08 | Best-Aging Report

THE COMPANY
Each product in the skincare range comes from professional experience. The company
has developed highly effective formulas making them for daily use, with immediate effect
on the skin. The"N series" perfumes represent an olfactory journey in 9 stages, inspired by
the phases of human life. And as in life, these perfumes are released to the public during
the time. They are made in France in Grasse, and subsequently, undergo an aging process
in steel barrels for 3 to 8 months.
The company pays close attention to reducing waste as much as possible. For this reason,
the packaging is very minimal. For the skincare line, it uses 45% less cardboard on the
secondary pack, preferring to use easily recyclable plastic for the primary. For perfumes,
always uses cardboard for the secondary wrapping, designed to guarantee maximum
safety during transport, and glass for the primary packaging.
What makes the products different is the amount of base ingredients that are used
compared to generic formulas or scents. Balanced ingredients, high absorption, reduced
loss of product during application (eg scrub) and greater hold of the active ingredients on
the skin, as well as for perfumes, mean that very little product is needed to achieve great
results.
That’s why all skincare and perfumes by aaa/unbranded® are:
more effective;
more lasting;
help reduce waste;
easy recyclable;

THE FOUNDERS
The founder is Mario Innocente, with a long experience in the world of design,
communication and marketing. The idea was to propose an unconventional approach to
the beauty world, taking inspiration from the worlds of design and fashion. Hence the idea
of Assembled Around Aethetics (aaa/unbranded®). So, the product is part of a larger
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project concerns the environment and the person, where creativity meets research to
create simple, but highly effective products.

Photo Credit by AAA/UNBRANDED Ltd.

The board of the brand also includes Vittorio Cosma, financial and retail expert, Daniela
Neiderer with experience in the world of luxury hospitality and Tommaso Signori digital
and social expert.

THE BRAND
We are not here to please everyone
We are not here to be different at any cost
We are not here thinking only of external beauty
We are not here just to find fans and followers
We are here ’cause we’re simply UNCONVENTIONAL...
What does UNCONVENTIONAL mean?
This guiding concept has nothing to do with being eccentric at all costs or everytime
different. Unconventional means having a personal thought, not following the fashions or
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trends of the moment, but proposing your own vision, a personal perspective.
The brand isn’t trying to please everyone, that would be boring. But it knows that curious
people—those who go beyond appearances, the people who like to stand out from the
crowd without being ‘too much’—are the people who will love what the brand does.
And don’t be fooled by appearances. There are no fantastically designed bottles here, no
moon-shaped or elf-like caps. Thee aim is to remove all that is superfluous so that people
can focus on the content rather than the container.
There’s always time to think like the masses, so the brand has chosen instead to appeal to
people with an open mind, those who can see things from many different points of view.
People who don’t just see a form, but also substance.
That’s why the brand has crafted a simple image, emptied of everything so that people can
focus on what is really valuable. The value of everyone who puts love into what they do to
convey a scent, a story, a message. It tends to everything down to the smallest detail and
still carry out many steps by hand, because it’s better that way. Even the packaging is
hand-marked, one by one.
The brand can do more, for nature and people too.
The natural ingredients and the care that it puts into making the products is an
indispensable pillar for the brand, precisely because they are used on people’s skin. And
health is a serious matter. And beauty too obviously.
In the age of consumerism, most companies focus entirely on quantity, at the risk of having
to lower their guard when it comes to quality.
Yet the brand aims to meet the needs of people of all genders who understand the
importance of quality products and the care that goes into the selection of ingredients.

REPRESENTATIVE PRODUCTS & PRICES
a. Feet and Legs Products, medium RRP €32.00
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Photo Credit by AAA/UNBRANDED Ltd.

This product family includes:
BEFORE WALKING / feet and legs regenerating lotion
This BEFORE WALKING lotion is designed to tone foot and leg tissues at the beginning of
the day, working synergistically to strengthen cell walls and stimulate microcirculation.
Thanks to the extract of Guarana, Blueberry and Centella, this lotion has a stimulating,
vasotonic, draining activity and acts as a stimulant of tissue trophism.
Unique format 100 ml – 3.51 FL.OZ.;
For dry skin, stiff skin, callused areas;
Fondant texture;
Semi-transparent white colour.
AFTER WALKING / feet and legs anti-fatigue cream
This AFTER WALKING cream is a specific formulation to refresh and rehydrate the skin of
the feet and legs. As effective as a real beauty treatment, it refreshes, protects and
soothes legs and feet in a single gesture. It has also a protective, anti-fatigue and draining
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action thanks to a special complex of essential oils of peppermint, white thyme, rosemary,
lavender, calendula and hawthorn extract. Constant use prevents dryness and keeps the
skin hydrated for a long time.
Unique format 100 ml – 3.51 FL.OZ.;
For dry skin, stiff skin, callused areas;
Creamy, fresh texture;
White colour.
FOOT-MASK / disposable relaxing socks
FOOT-MASK are disposable socks consisting of a non-woven fabric soaked in a
moisturizing emulsion. The emulsion has a pleasant texture with keratoplastic ingredients
such as urea, glycolic acid, ideal for softening the stratum corneum, and salicylic acid with
keratolytic and purifying action.
Unique format: disposable – one pair socks;
For dry skin, stiff skin, callused areas;
Liquid texture;
Colorless.
LEG MASK / relaxing bandage for legs and abdomen
LEGS-MASK is a soaked bandage against the imperfections of cellulite and water retention.
It stimulates lipolysis and frees excess fluids by smoothing the treated skin surface. It
exerts a detoxifying and draining effect giving relief to tired and weighted legs thanks to
the caffeine in cyclodextrins, phosphatidylcholine, and extracts of blueberry, horse
chestnut, ivy and Centella.
Unique format: disposable – one bandage;
For all skin type, dry skin, stiff skin;
Liquid texture;
Colorless.
THE SCRUB / exfoliant with dry rice
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THE SCRUB is a mechanical exfoliant with dry rice extract that favors the elimination of
superficial dead cells leaving the skin soft and smooth and apricot kernel for elimination of
superficial dead cells. The vegetable granules gently remove the keratinized cells,
promote superficial microcirculation and the elimination of toxins.

Beauty routine starts right from the bottom, taking care of feet and legs first
Photo Credit by AAA/UNBRANDED Ltd.

Unique format 250 ml – 8.79 FL.OZ.;
For all skin type, dry skin, stiff skin;
Fondant texture;
From beige to brownish.
b. Body and Arms products, medium RRP €39.00
This product family includes:
BELLY SERUM / stimulates microcirculation, lipolysis and drainage.
BELLY SERUM is an ideal body serum for toning and counteracting cellulite blemishes. It
stimulates microcirculation, lipolysis and drainage. It shapes the silhouette while keeping
the skin hydrated and soft.
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Unique format 50 ml – 1.75 FL.OZ.;
For all skin type, dry skin, stiff skin;
Liquid and light texture;
Opalescent.
CLEARIN BODY CREAM / fair, pale and delicate skin cream.
CLEARIN BODY CREAM is a nourishing and emollient cream ideal for fair, pale, oriental
and delicate skin. Contains the postbiotic “Lactobacillus ferment” which, thanks to its
protective action on the integrity of the skin barrier, gives comfort to sensitive skin. Almond
oil and shea butter give elasticity and tone.
Unique format 100 ml – 3.51 FL.OZ.;
Type of skin:
Type I: Extremely fair skin, always burns, never tans;
Type II: Fair skin, always burns, sometimes tans;
Type III: Medium skin, sometimes burns, always tans;
Rich, full-bodied but delicate texture;
Beige to light yellow colour.
DARKIN BODY CREAM / black or mulatto skins cream.
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DARKIN BODY CREAM is a smoothing and regenerating body milk specifically designed
for the treatment of black or mulatto skins. Its special formula stimulates cell turnover
thanks to the exfoliating effect of fruit acids which help reduce the stratum corneum and, at
the same time, stimulate new skin cell production. This peculiarity counteracts
imperfections and dehydration making the skin soft and well hydrated.
Unique format 100 ml – 3.51 FL.OZ.;
Type of skin:
Type III: Medium skin, sometimes burns, always tans;
Type IV: Olive skin, rarely burns, always tans;
Type V: Moderately pigmented brown skin, never burns, always tans;
Rich, full-bodied but delicate texture;
Light yellow colour.
THE MUD / against cellulite blemishes mud.
THE MUD is ideal against cellulite blemishes and loss of skin tone and elasticity. Contrasts
adipose accumulations and tissue atony giving a silky effect to the skin. It contains Garcinia
Cambogia which, thanks to hydroxycitric acid, inhibits the accumulation of subcutaneous
fats, milk proteins that stimulate tissue metabolism and ginseng, which stimulates
superficial blood circulation and the transfer of liquids.
Unique format 350 ml – 12.31 FL.OZ.;
For all skin type, stiff skin, callused areas;
Creamy, viscous texture;
White ivory colour.
SUGSCRUB/ deep-acting sugar-based scrub.
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Very important to take care of the body and arms with a help of moisturizing ingredients like shea butter, and
plant oils like argan and olive
Photo Credit by AAA/UNBRANDED Ltd.

SUGSCRUB is rich in sugar crystals with a delicious chocolate – vanilla scent. It melts on
the skin to smooth the stratum corneum and gives it its nutrients. The combination of
Moroccan argan oil and sugar provides vitamins and fatty acids that restructure the base of
the skin.
Unique format 250 ml – 8.79 FL.OZ.;
For dry skin, stiff skin, callused areas;
Pasty texture;
Beige-white colour.
TONED X ARMS / against loss of tone and skin relaxation.
TONED X ARMS counteracts the loss of tone and skin relaxation in the inner area of the
arms, and also for the thighs and buttocks skin. Its formula contains precious cow’s milk
proteins to stimulate tissue metabolism and is rich in biocompatible marine derivatives.
With each application the skin is more and more toned and compact.
Unique format 100 ml – 3.51 FL.OZ.;
For all skin type, dry skin, stiff skin;
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Rich, full-bodied but delicate texture;
White to beige colour.
HAND MASK / disposable gloves.
HAND MASK is a disposable non-woven glove with a nutrient and moisturizing emulsion. It
keep hands soft and supple by deeply nourishing the skin thanks to organic olive leaf
extract, shea butter and vegetable complex rich in hygroscopic, moisturizing and dermal
stimulant substances. A true concentrate of natural active ingredients that restores intense
well-being and softer skin to the epidermis in just 15 minutes of application.
Unique format: disposable one pair;
For all skin type, dry skin, stiff skin, callused areas;
Liquid texture;
Colorless.

c. Neck and Face products, medium RRP €28.00
This product family includes:
YO-MASK / two-component mask based on red fruits.
YO-MASK is an innovative two-component compound mask to be used to prevent face and
neck skin aging. This product is obtained by combining a mixture of red fruits with a
powder activator which gives an extraordinary recompacting and antioxidant effect. It is a
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face and neck mask perfect for a firming and soothing action, visible just after the first
application.
Unique format: two-component 30ml – Activator 10g;
For all skin type, dry skin, stiff skin, blotchy skin;
Texture: creamy. During use with activator, it solidifies;
Strawberry pink colour.
NOURISHING BUTTER / after bath, shower or sun, toning moisturizing butter for face and
body.
NOURISHING BUTTER is a rich and melting full-body product, with a sweet fragrance that
makes its application a real pleasure for the senses. Ideal for nourishing and moisturizing
dehydrated skin after a bath or shower, but also useful as an after sun. The combination of
shea butter and jojoba oil provides a supply of super nourishing and softening substances
for the skin.
Unique format 250 ml – 8.79 FL.OZ.;
For all skin type, dry skin, stiff skin;
Fondant texture;
White-beige colour.

BRANDING & DESIGN
aaa/unbranded® products have a very particular packaging, which uses 40% less
cardboard, making the product visually appealing and immediately recognizable. Inside the
external cardboard pack, are printed a lot of information to the best use of the product. The
primary packaging is made of non-toxic easily-recyclable plastic, resistant to shocks and
sudden changes in temperature. They were made to really stand out in the Skincare
category.

MARKETING & SALES
aaa/unbranded® is a very young brand. Since its launch in February 2022, and the opening
of the new office in London, the brand had a good following of the public, as well as in the
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United Kingdom also in northern Europe, Italy and Spain, focusing in the premium target.

Photo Credit by AAA/UNBRANDED Ltd.

The brand has its own online e-store which sells skincare and eau de parfum. The
company is starting work within Luxury hotels and resorts with some welcome kits in the
room.
The brand is constantly working on product research and development and to increase
brand awareness. The brand has been contributing to the brand image since its launch.
It is keen to find partners to work with closely in Europe.
The main marketing channels are:
Email to 2k database and growing loyal customer base;
Creation of Instagram, Facebook and Pinterest content;
Paid advertising on social channels;
Contract with Public Relations Agency in UK, Spain and Italy;
Share product samples and testers via retailers, events and journalists;
Instagram project involving influencers to test and promote products and brand.

MEDIA & AWARDS
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Featured in HOW TO SPEND IT, STAR BENE, TUSTYLE, POSTALMARKET.COM

Latest Awards
ACCADEMIA DEL PROFUMO
Presented to 2022 niche perfume competition. AdP Archive

Testimionials
“The goal of aaa/unbranded® is to bring the consumer's attention to the product and the
story contained in it, not on the packaging”- Tainara Dos Santos, Postal Market Magazine
“What does unconventional mean? Nothing to do with being eccentric, but rather, focused
on the essence” - How to Spend it – ilSole24Ore Editor.
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Company name:

AAA/UNBRANDED Ltd.

Contact person:

Mario Innocente, Chief Operating Officer

E-mail:

sales@aaaunbranded.com

Website:

aaaunbranded.com

Phone:

-

Patent status:

n/a

On market since:

2022

Regions:

France, United Kingdom

Industries:

Skincare

Source links:

Website
aaa/unbranded
Instagram
aaaunbranded
Facebook unbranded
Pinterest
aaaunbranded

Files:

SKINCARE INTRO
INFO TECH-COSMETICS

Direct link:

click here

851

2023.01.08 | Best-Aging Report

AYUMI NATURAL SKINCARE BRAND
INSPIRED BY THE ANCIENT
PRINCIPLES OF AYURVEDA
Ayumi is a holistic natural skincare brand based on Ayurveda practices.
Lovingly made in the UK, Ayumi is certified as both vegan-friendly and
cruelty-free, approved by Cruelty International & PETA. Ayumi's product
ranges have been Dermatologically tested for skin safety. Dating back
approximately 5,000 years, Ayurveda is an Indian system of health and
well-being with the aim of reaching a state of tranquillity. Now, however,
it is more difficult to maintain balance in the new, urban environment.
This is what Ayumi stands for maintaining balance in the new
surroundings. Ayumi is committed to making natural and mindful living
available to everyone, bringing back the natural environment even to
the busiest of individuals. The brand-new facial care & body care
product ranges are packed with antioxidants to pollution-proof the skin
and protect it from the damaging effects of free radicals. Bursting with
aromatic essential oils and natural extracts, Ayumi is designed to
852
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balance the skin and the mind.
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THE BRAND
Ayumi launched 10 years ago, originally starting out with three skincare ranges: Turmeric,
Sandalwood and Neem. Since then extended its lineup with a huge variety of different
products, from massage oils to haircare to henna powders. They are all formulated with
Ayurveda at the core of the brand with the traditional Indian ingredients at the forefront.

Photo Credit by Ayumi Naturals

THE FOUNDER
This is Sheilesh Shah, Ayumi’s founder. Also known as Shi, from the moment he wakes to
the moment he sleeps, he is passionate about natural skincare and the benefits of plantbased ingredients for internal health as well as skin health. He grew up surrounded by the
powers of nature. His father was an Ayurvedic practitioner and would heal and treat his
clients with herbal and plant-based remedies. From such an early age, he gained in-depth
knowledge about the healing properties of these traditional Indian ingredients and which
herbs and spices are best for particular ailments from simply being surrounded by them on
a daily basis. When his father moved to the UK in the 70s this knowledge was brought with
him and so Shi's career developed into this sphere a well.

854

Best-Aging Report | 2023.01.08

PHILOSOPHY
Lovingly manufactured in the UK, inspired by the Indian principles of Ayurveda;
Certified vegan by The Vegetarian Society & PETA;
Certified by Cruelty Free International;
Certified Cruelty Free & vegan by PETA;
Free from parabens, artificial colours, SLS, mineral oils, GM ingredients and microbeads;
Committed to using Forest Sustainably;
Certified packaging and PCR recycled plastic bottles.

WHAT IS AYUMI’S MISSION?
Ayumi's mission is simple: spread the power of the plant. The aim is for its skincare
products to become worldwide day-to-day, AM-PM skincare and haircare products which
cleanse, detox, brighten, balance, protect, hydrate and condition the skin, care and whole
body of its loyal customers. Ayumi believes that natural, clean skincare and haircare
products should be affordable whilst giving effective and visible results. The mission is to
simply spread the word about Ayumi so more people can have access to affordable
products that bring visible results.

THE PRODUCTS
Skincare
Ayumi's 3 skincare ranges; Turmeric, Sandalwood and Neem have been naturally
formulated to the Ayurvedic principles to help combat all types of skin concerns. The
Turmeric range includes Papaya and Bergamont to combat combination and pigmented
skin. The woody Sandalwood range is perfect for dry and sensitive skin and the Neem
range is highly effective for those with oily and acne-prone skin.
Neem Skincare
Neem, rosemary, eucalyptus and tea tree oils are best known for their antibacterial and
balancing qualities to help protect oily skin from potential external damage. A blend of
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peppermint, orange, and lemon oils uplift, invigorate and energise the skin and senses
with a burst of zesty freshness.

Photo Credit by Ayumi Naturals

Sandalwood Skincare
Sultry Sandalwood, Cedarwood and Patchouli swamp the skin and senses in seductive
softness. Exotic Amazonian Babassu palm and Jojoba oils help preserve precious
hydration and moisture for dry skin. Ginger, Cinnamon and Black pepper lead the skin to a
glowing, radiant harmony.
It is possible to purchase products separately and as a set of the whole range to make the
best-combined treatments.
The Sandalwood Complete Skincare Set contains the good-for-skin ingredients one needs
for optimum skin health. A sultry blend of Sandalwood, Jasmine, exotic Amazonian
Babassu palm, and Jojoba oils work to cleanse, pamper and soothe the skin and senses
into heavenly bliss. This set also comes with a free Sandalwood Face Cream to preserve
precious hydration, leaving skin in paradise.
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Photo Credit by Ayumi Naturals

This set includes:
Sandalwood & Ylang Ylang Face Wash 150ml
Sandalwood & Ylang Ylang Face Scrub 125ml
Sandalwood & Pink Clay Face Mask 100ml
Sandalwood & Cocoa Butter Face Cream 100ml
Turmeric Skincare
Hydrate and tone, dry and pigmented skin with refreshing Turmeric & Bergamot Skincare,
specially formulated with Papaya Extract to enhance the skin’s natural glow. Infused with
Amla extract, Mandarin Oil and Organic Argan Oil, this range helps to uplift the senses with
a burst of invigorating, skin-loving ingredients.
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Photo Credit by Ayumi Naturals

Bodycare
Neem Bodycare
A sumptuous formulation that gently cleanses the skin to softness. Ayurvedic neem, nimba
and tea tree oil envelop the skin with a healthy protective veil, while a tinge of cooling
menthol leaves the skin feeling fresh, healthy and bursting with freshness.
Sandalwood Bodycare
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Award winning Turmeric & Bergamot Face Wash formulation will help to regulate sebum production
Photo Credit by Ayumi Naturals

Sacred Sandalwood gently cleanses the skin without stripping away precious hydration.
Exotic oils of Amazonian Babassu and caressing Jojoba feed a soft silkiness to the most
sensitive of skin. Ayumi Sandalwood & Ylang Ylang Body Wash is the perfect choice for
those who want to gently cleanse their skin without removing the hydration. Exotic oils of
Amazonian Babassu and caressing Jojoba nourish a soft silkiness to the most sensitive
skin. At the same time, the luxurious Sandalwood, Lavender, Patchouli, and Ylang Ylang
scents flood your senses in sumptuous softness.
Sandalwood is a natural wonder that has numerous benefits for the skin. It penetrates
deep into the skin to rid it of impurities and dead cells, leaving it feeling smoother and
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softer. Additionally, sandalwood oil stimulates circulation, making it ideal for use on areas
with dry skin or wrinkles. Finally, the soothing scent of ylang-ylang is also effective in
calming irritated skin. Soap made with these ingredients is a perfect way to pamper the
body naturally.
Turmeric Bodycare
This body care series luminates the skin with powerful Turmeric, a luxurious antioxidant
and anti-inflammatory with an enchanting fragrance. With this unique formulation, the skin
will be deeply cleansed, refreshed and revitalised.
Haircare
Ayumi's new Hair care range has been formulated with efficacy as the top most priority.
Each range (Turmeric, Sandalwood and Neem) has been designed to suit different hair
types. The Turmeric Hair care helps to soften and thicken dry hair. The Sandalwood Hair
care supports those with brittle and thinning hair whilst the Neem hair care has cleansing
properties for those with oily hair.
Hair Oils
Beneficial for dry, damaged and brittle hair, our Restorative Hair Oil provides ultra
nourishment to tame and condition unruly, frizzy, coarse and dry hair. Whether the desired
results are strengthening or smoothing, stands are guaranteed to be shining.
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Photo Credit by Ayumi Naturals

THE BRAND NAME
The name Ayumi was born from the ‘Miracle of Ayurveda’. Ayurveda is the 5,000-year-old
ancient health and wellbeing system that originates from India and its ancient philosophy
teaches the respect and power of our natural surroundings. Ayurveda teaches that if
people live in a balanced way, then they will enjoy good health. It is this natural philosophy
that inspired Ayumi with a particular focus on using traditional Indian herbs and spices to
cleanse, balance and protect the skin.
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Photo Credit by Ayumi Naturals

MEDIA
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Photo Credit by Ayumi Naturals
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Ayumi Growth Hair Care Oil
Photo Credit by Ayumi Naturals
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Ayumi Social Media
Photo Credit by Ayumi Naturals

Ayumi Featured in Media
Photo Credit by Ayumi Naturals
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Company name:

Ayumi Naturals

Contact person:

Sheilesh Shah, Reshma Shah-Oulton

E-mail:

info@ayumi.co.uk

Website:

ayumi.co.uk

Phone:

+44 (0)20 8459 0909

Patent status:

n/a

On market since:

2018

Regions:

United Kingdom

Industries:

Skincare

Source links:

ayumi.co.uk

Direct link:

click here
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LUNA MICROCARE® LONDON-BASED
INNOVATIVE SURGERY-FREE
SKINCARE
LUNA MICROCARE® is a London-based innovative skincare brand born
in 2019, which utilizes the patented Micro Channel Patch technology
and revolutionary formulations with clinically proven results. Its
pioneering formulations aim to provide a surgery-free solution for
various skin concerns. The focus at Luna Microcare is understanding
changes in the skin’s appearance and creating solutions that overcome
the limitation of conventional skincare products. All brand products are
based on natural hyaluronic acid in the form of self-dissolving microcones. The microstructure concentrates and precisely delivers the active
ingredients to target areas of concern for improving the targeted skin
condition. Luna's products address various skin conditions, including
ageing, wrinkles, expression lines, dark spots, hyperpigmentation, acne,
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hormonal breakout, and whiteheads. The fact that they address a wide
variety of skin concerns makes it possible for everyone to use the
products, making Luna Microcare an inclusive brand.
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THE BRAND
All science-backed products are a result of Imperial Bioscience Laboratories , a research
and development company specializing in Aesthetic Medicine Solutions. Imperial
Bioscience Limited was founded in 2016 by Dr Muhammet Avcil and is a biopharmaceutical
company committed to developing and commercializing innovative therapeutics to provide
life-enhancing treatments. Imperial Bioscience has grown rapidly over the last five years,
with a dedicated research and development team of professionals in biotechnology and
transdermal delivery systems. The development of new products is science-led, driven by
research and results. The core values of the company are innovation and invention; its
products reflect these ideologies through the continued creation and use of new, patentprotected technology to produce best-in-class therapeutics that make real, palpable
differences in the lives of many. Imperial Bioscience is unique in its market, producing
clinically proven products with results published in highly regarded journals.
The founding principle of Imperial Bioscience is closely connected with the biotechnology
researchers; aspirations to transform ideas confined to academic papers or remaining in
the laboratory into practical products. Traditional methods of delivering drug substances
(active ingredients) into the human body include orally administered medicines, injections,
ointments, and patches.
The “dissolving microstructure” developed, produced, and commercialised by Imperial
Bioscience has enhanced the existing drug delivery system, making it not only safer and
more convenient but also more efficient in the delivery of active ingredients. This new
delivery system developed by Imperial Bioscience will lead to significant change and
maximize convenience in peoples' daily lives. This will allow many people to maintain their
youth and beauty by delivering active ingredients more effectively than conventional
methods as well as more safely and conveniently than medical procedures and treatments.
Imperial Bioscience sells under the Luna Microcare® brand. The brand prides itself on
helping people to maintain their youth and beauty more effectively than through traditional
cosmetic applications, more safely and conveniently than clinical interventions. The
company always strives to bring together science, technology, and beauty.
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Imperial Bioscience Laboratories is a biopharmaceutical company specializing in Aesthetic Medicine Solutions
committed to developing and commercializing innovative therapeutics has developed LUNA MICROCARE®
Photo Credit by Luna Microcare London

PRODUCTS AND PRICES
SELF-DISSOLVING MICRO-CONES
Ingredients-filled microstructures are gently dissolved within two hours of application.
REVOLUTIONARY FORMULATIONS
Luna's vegan formula is made of a specialized synergistic blend, which includes
ingredients such as salicylic acid, hyaluronic acid, tranexamic acid, marine extract mix, and
etc.
HOW AND WHY THESE PRODUCTS WERE DEVELOPED?

870

Best-Aging Report | 2023.01.08

The name Luna was inspired by the goddess of the moon, Selene
Photo Credit by Luna Microcare London

In all topical applications, the main complication appears to be the absence of effective
delivery of the active ingredients to where they are needed most. Nutraceuticals can
provide vitamins, carotenoids, and fatty acids to help with many skin issues. However, with
the wrong application, they can result in a lack of stability and poor diffusion of most
compounds through human skin. Specifically, bioactive proteins and peptides, which do
not normally permeate through the skin due to hydrophilic nature and molecular weights
and thus, have not reached their full potentials in cosmetic industry.
With hyaluronic acid-based microneedle patches, the possibility of effective delivery of
active proteins and peptides has presented great opportunities for achieving desired
results for skin care. The patches provide subtle and sentinel means to delivery bioactive
ingredients deep into the skin with retaining intact and active forms. The formula of the
micro needle was also unique and required extensive research by the team at Imperial
Bioscience to ensure the ingredients and bio-actives chosen were effective at reducing
various skin concerns. Furthermore, the ingredients had to be compatible with each other
when formulated and the correct ratios were determined to optimize the tangible skin
benefits.
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INNOVATIVE TECHNOLOGY
In recent years, an innovative transdermal delivery technique has attracted great interest
for its ability to distribute cosmeceuticals for several applications, including biomolecules
for skin-related problems. The new developments in both biomolecules and micro needle
delivery system have presented an opportunity for tackling skin concerns varying from
acne to premature skin ageing. In addition, the innovative microstructure technology
overcomes the skin diffusion limitations for optimum results that raise the bar for
performance and safety. The brand is proud to call itself cruelty-free and vegan!

PRODUCTS
1. ETERNAL (8 patches) Recommended Retail Price (RRP) £120
Properties:
Eye-zone care
Anti-aging
Anti-wrinkle
Action:
Reduces the appearance of fine lines
Visibly smooths wrinkles
Improves hydration
Restores skin density
Improves skin thickness
Collagen boosting actives
Nourishes and strengthens
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The fact that all products address a wide variety of skin concerns makes Luna Microcare an inclusive brand
Photo Credit by Luna Microcare London

Created as a non-invasive treatment, it releases the unique and synergistic blend of active
ingredients into the skin via microchannels to ensure an immediate and long-lasting
youthful look and beauty.
2. LUMINOUS (8 patches) RRP £115
Micro Targeting Pigment Corrector
Action:
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ETERNAL Patch Kit for Eye-zone care
Photo Credit by Luna Microcare London

Visibly reduces the appearance of hyperpigmentation
Improves the look of uneven skin tone
Actives prevent reappearance of discoloration
Improves hydration
Protects against free radicals
Nourishes and strengthens
An innovative solution for hyperpigmentation and uneven skin tone. Delivers the exclusive
complex of brightening ingredients directly into the skin via micro-channels. Improves skin
brightness, texture, and evenness.
3. FLAWLESS (8 patches & 16 cleaning swabs) RRP £40
Spot Clarifying Micro Channel Patch Kit
Action:
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LUMINOUS Micro Targeting Pigment Corrector
Photo Credit by Luna Microcare London

Visibly reduces blemishes
Balances sebum level
Adjuvant in reducing skin redness
Improves hydration
Nourishes and strengthens
An innovative solution for acne-prone skin. An active complex of scientifically proven
ingredient is delivered via self-dissolving micro-cones. It works from the inside-out to fight
spots leaving the skin clear, smooth, and hydrated.
4. LUMIERE (8 patches & 16 cleaning swabs) RRP £45
Blemish Clarifying Micro Channel Patch Kit
Action:
Diminishes the appearance of acne-related scarring
Blurs away blemish marking
Improves the look of uneven skin tone
Improves hydration
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Nourishes and strengthens

FLAWLESS Spot Clarifying Micro Channel Patch Kit
Photo Credit by Luna Microcare London

An innovative solution for post-acne scars and marks. The blemish clarifying formula
targets imperfections via self-dissolving micro-cones, assisting in reducing the visibility of
acne marks and spots in a few applications.
5. ENLIGHTEN (8 patches) RRP £110
Micro Targeting Dark Spot Corrector
Action:
Reduces signs of dark spots
Blurs away blemish marking
Free radical neutralising actives
Improves hydration
Nourishes and strengthens
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LUMIERE Blemish Clarifying Micro Channel Patch Kit
Photo Credit by Luna Microcare London

An innovative solution for dark spots and uneven skin tone. These self-dissolving microcones of anti-pigmentation actives target dark spots at their sources, enhancing the skin’s
radiance and illuminating from within.

BRANDING & DESIGN
LUNA MICROCARE® design is clean, simple, yet elegant. The face of Selene, goddess of
moon, infused with our brand name, we have obtained timeless and chic logo. The name
Luna was inspired by the goddess of the moon, Selene. Selene falls in love with a mortal
called Endymion, which infuriates Zeus, exiling Endymion to the depths of the
Mediterranean Sea. However, this doesn’t help, and Endymion requests immortality from
Zeus so that he can be with Selene forever. Later on, Zeus accepts Endymion’s wish and
grants him immortality. Selene and Endymion’s love lasts forever. Taking inspiration from
this story, we created the brand name, hoping that the beauty and solutions that Luna
Microcare provides will be as forever as Selene and Endymion’s love.
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ENLIGHTEN Micro Targeting Dark Spot Corrector
Photo Credit by Luna Microcare London

The brand likes to put emphasis on the products’ effectiveness and results, so LUNA
MICROCARE® ensures to point out the clinically proven results that each product has to
offer.

MARKETING & SALES
Today the products are available in the UK, Germany, France, Switzerland, Italy, Denmark,
Belgium, Netherlands, Luxembourg, Romania, Iran, Turkey, Iraq, Hong Kong, Russia, and
Cyprus.

MEDIA & AWARDS
Women’s Health Skincare Award Winner 2022
Women’s Health Innovation Award Winner 2022

878

Best-Aging Report | 2023.01.08

The unique microstructure concentrates and precisely delivers the active ingredients to target areas of concern
Photo Credit by Luna Microcare London

Aesthetics Awards Finalist 2022
COSMOPROF Awards Finalist 2022
Vogue Editor’s Pick 2021
Luxury Lifestyle Awards Winner 2021
Also featured in:
Forbes
Vogue
BeStyle
Capital
CNN
Tatler
Aesthetics
Women’s Health
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The new developments in both biomolecules and micro needle delivery system have presented an opportunity
for tackling skin concerns varying from acne to premature skin ageing
Photo Credit by Luna Microcare London
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Company name:

Luna Microcare London

Contact person:

Dr. Muhammet Avcil

E-mail:

info@imperialbioscience.co.uk

Website:

lunamicrocare.com

Phone:

+4401273443846

Patent status:

n/a

On market since:

2019

Regions:

Turkey, United Kingdom

Industries:

Skincare

Source links:

Luna Microcare website
Luna Microcare Facebook
Luna Microcare Instagram UK
Luna Microcare Instagram Turkey

Direct link:

click here
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SECRET DOSSIER ON AYUMI NATURAL
SKINCARE BRAND INSPIRED BY THE
ANCIENT PRINCIPLES OF AYURVEDA
Ayumi is a holistic natural skincare brand based on Ayurveda practices.
Lovingly made in the UK, Ayumi is certified as both vegan-friendly and
cruelty-free, approved by Cruelty International & PETA. Ayumi's product
ranges have been Dermatologically tested for skin safety. Dating back
approximately 5,000 years, Ayurveda is an Indian system of health and
well-being with the aim of reaching a state of tranquillity. Now, however,
it is more difficult to maintain balance in the new, urban environment.
This is what Ayumi stands for maintaining balance in the new
surroundings. Ayumi is committed to making natural and mindful living
available to everyone, bringing back the natural environment even to
the busiest of individuals. The brand-new facial care & body care
product ranges are packed with antioxidants to pollution-proof the skin
and protect it from the damaging effects of free radicals. Bursting with
aromatic essential oils and natural extracts, Ayumi is designed to
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balance the skin and the mind.
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THE BRAND
Ayumi launched 10 years ago, originally starting out with three skincare ranges: Turmeric,
Sandalwood and Neem. Since then extended its lineup with a huge variety of different
products, from massage oils to haircare to henna powders. They are all formulated with
Ayurveda at the core of the brand with the traditional Indian ingredients at the forefront.

Photo Credit by Ayumi Naturals

THE FOUNDER
This is Sheilesh Shah, Ayumi’s founder. Also known as Shi, from the moment he wakes to
the moment he sleeps, he is passionate about natural skincare and the benefits of plantbased ingredients for internal health as well as skin health. He grew up surrounded by the
powers of nature. His father was an Ayurvedic practitioner and would heal and treat his
clients with herbal and plant-based remedies. From such an early age, he gained in-depth
knowledge about the healing properties of these traditional Indian ingredients and which
herbs and spices are best for particular ailments from simply being surrounded by them on
a daily basis. When his father moved to the UK in the 70s this knowledge was brought with
him and so Shi's career developed into this sphere a well.
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PHILOSOPHY
Lovingly manufactured in the UK, inspired by the Indian principles of Ayurveda;
Certified vegan by The Vegetarian Society & PETA;
Certified by Cruelty Free International;
Certified Cruelty Free & vegan by PETA;
Free from parabens, artificial colours, SLS, mineral oils, GM ingredients and microbeads;
Committed to using Forest Sustainably;
Certified packaging and PCR recycled plastic bottles.

WHAT IS AYUMI’S MISSION?
Ayumi's mission is simple: spread the power of the plant. The aim is for its skincare
products to become worldwide day-to-day, AM-PM skincare and haircare products which
cleanse, detox, brighten, balance, protect, hydrate and condition the skin, care and whole
body of its loyal customers. Ayumi believes that natural, clean skincare and haircare
products should be affordable whilst giving effective and visible results. The mission is to
simply spread the word about Ayumi so more people can have access to affordable
products that bring visible results.

THE PRODUCTS
Skincare
Ayumi's 3 skincare ranges; Turmeric, Sandalwood and Neem have been naturally
formulated to the Ayurvedic principles to help combat all types of skin concerns. The
Turmeric range includes Papaya and Bergamont to combat combination and pigmented
skin. The woody Sandalwood range is perfect for dry and sensitive skin and the Neem
range is highly effective for those with oily and acne-prone skin.
Neem Skincare
Neem, rosemary, eucalyptus and tea tree oils are best known for their antibacterial and
balancing qualities to help protect oily skin from potential external damage. A blend of
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peppermint, orange, and lemon oils uplift, invigorate and energise the skin and senses
with a burst of zesty freshness.

Photo Credit by Ayumi Naturals

Sandalwood Skincare
Sultry Sandalwood, Cedarwood and Patchouli swamp the skin and senses in seductive
softness. Exotic Amazonian Babassu palm and Jojoba oils help preserve precious
hydration and moisture for dry skin. Ginger, Cinnamon and Black pepper lead the skin to a
glowing, radiant harmony.
It is possible to purchase products separately and as a set of the whole range to make the
best-combined treatments.
The Sandalwood Complete Skincare Set contains the good-for-skin ingredients one needs
for optimum skin health. A sultry blend of Sandalwood, Jasmine, exotic Amazonian
Babassu palm, and Jojoba oils work to cleanse, pamper and soothe the skin and senses
into heavenly bliss. This set also comes with a free Sandalwood Face Cream to preserve
precious hydration, leaving skin in paradise.
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Photo Credit by Ayumi Naturals

This set includes:
Sandalwood & Ylang Ylang Face Wash 150ml
Sandalwood & Ylang Ylang Face Scrub 125ml
Sandalwood & Pink Clay Face Mask 100ml
Sandalwood & Cocoa Butter Face Cream 100ml
Turmeric Skincare
Hydrate and tone, dry and pigmented skin with refreshing Turmeric & Bergamot Skincare,
specially formulated with Papaya Extract to enhance the skin’s natural glow. Infused with
Amla extract, Mandarin Oil and Organic Argan Oil, this range helps to uplift the senses with
a burst of invigorating, skin-loving ingredients.
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Photo Credit by Ayumi Naturals

Bodycare
Neem Bodycare
A sumptuous formulation that gently cleanses the skin to softness. Ayurvedic neem, nimba
and tea tree oil envelop the skin with a healthy protective veil, while a tinge of cooling
menthol leaves the skin feeling fresh, healthy and bursting with freshness.
Sandalwood Bodycare
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Award winning Turmeric & Bergamot Face Wash formulation will help to regulate sebum production
Photo Credit by Ayumi Naturals

Sacred Sandalwood gently cleanses the skin without stripping away precious hydration.
Exotic oils of Amazonian Babassu and caressing Jojoba feed a soft silkiness to the most
sensitive of skin. Ayumi Sandalwood & Ylang Ylang Body Wash is the perfect choice for
those who want to gently cleanse their skin without removing the hydration. Exotic oils of
Amazonian Babassu and caressing Jojoba nourish a soft silkiness to the most sensitive
skin. At the same time, the luxurious Sandalwood, Lavender, Patchouli, and Ylang Ylang
scents flood your senses in sumptuous softness.
Sandalwood is a natural wonder that has numerous benefits for the skin. It penetrates
deep into the skin to rid it of impurities and dead cells, leaving it feeling smoother and
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softer. Additionally, sandalwood oil stimulates circulation, making it ideal for use on areas
with dry skin or wrinkles. Finally, the soothing scent of ylang-ylang is also effective in
calming irritated skin. Soap made with these ingredients is a perfect way to pamper the
body naturally.
Turmeric Bodycare
This body care series luminates the skin with powerful Turmeric, a luxurious antioxidant
and anti-inflammatory with an enchanting fragrance. With this unique formulation, the skin
will be deeply cleansed, refreshed and revitalised.
Haircare
Ayumi's new Hair care range has been formulated with efficacy as the top most priority.
Each range (Turmeric, Sandalwood and Neem) has been designed to suit different hair
types. The Turmeric Hair care helps to soften and thicken dry hair. The Sandalwood Hair
care supports those with brittle and thinning hair whilst the Neem hair care has cleansing
properties for those with oily hair.
Hair Oils
Beneficial for dry, damaged and brittle hair, our Restorative Hair Oil provides ultra
nourishment to tame and condition unruly, frizzy, coarse and dry hair. Whether the desired
results are strengthening or smoothing, stands are guaranteed to be shining.
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Photo Credit by Ayumi Naturals

THE BRAND NAME
The name Ayumi was born from the ‘Miracle of Ayurveda’. Ayurveda is the 5,000-year-old
ancient health and wellbeing system that originates from India and its ancient philosophy
teaches the respect and power of our natural surroundings. Ayurveda teaches that if
people live in a balanced way, then they will enjoy good health. It is this natural philosophy
that inspired Ayumi with a particular focus on using traditional Indian herbs and spices to
cleanse, balance and protect the skin.
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Photo Credit by Ayumi Naturals

MEDIA
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Photo Credit by Ayumi Naturals

ADDITIONAL MATERIALS
You can download the prices by the link
You can download the presentation by the link
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Ayumi Growth Hair Care Oil
Photo Credit by Ayumi Naturals

You can download the catalogue by the link
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Ayumi Social Media
Photo Credit by Ayumi Naturals

Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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Ayumi Featured in Media
Photo Credit by Ayumi Naturals
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Company name:

Ayumi Naturals

Contact person:

Sheilesh Shah, Reshma Shah-Oulton

E-mail:

info@ayumi.co.uk

Website:

ayumi.co.uk

Phone:

+44 (0)20 8459 0909

Patent status:

n/a

On market since:

2018

Regions:

United Kingdom

Industries:

Skincare

Source links:

ayumi.co.uk

Direct link:

click here
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SECRET DOSSIER ON SKINCARE AND
PERFUMES BY AAA/UNBRANDED®
aaa/unbranded® is a brand of perfumes and skincare based in London
with production sites in Italy, Spain and France. aaa/unbranded® stands
for an unorthodox approach to life, beauty and body care. The three
aaa/ stand for Assembled Around Aesthetics, meaning the development
of a creative process that takes inspiration from different worlds to give
a unique feature to the products. The skincare line is composed of
products that, starting from the feet and legs, give well-being to the
whole body. These products have professional origin formulas and
natural ingredients, and this means a great effect on the skin. The
perfumes are now represented by the "N series", an olfactory journey in
9 stages, with scents made with a particular aging
technique. aaa/unbranded® stands for an unorthodox approach to life,
beauty and body care, with unconventional skincare and perfumes.
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THE COMPANY
Each product in the skincare range comes from professional experience. The company
has developed highly effective formulas making them for daily use, with immediate effect
on the skin. The"N series" perfumes represent an olfactory journey in 9 stages, inspired by
the phases of human life. And as in life, these perfumes are released to the public during
the time. They are made in France in Grasse, and subsequently, undergo an aging process
in steel barrels for 3 to 8 months.
The company pays close attention to reducing waste as much as possible. For this reason,
the packaging is very minimal. For the skincare line, it uses 45% less cardboard on the
secondary pack, preferring to use easily recyclable plastic for the primary. For perfumes,
always uses cardboard for the secondary wrapping, designed to guarantee maximum
safety during transport, and glass for the primary packaging.
What makes the products different is the amount of base ingredients that are used
compared to generic formulas or scents. Balanced ingredients, high absorption, reduced
loss of product during application (eg scrub) and greater hold of the active ingredients on
the skin, as well as for perfumes, mean that very little product is needed to achieve great
results.
That’s why all skincare and perfumes by aaa/unbranded® are:
more effective;
more lasting;
help reduce waste;
easy recyclable;

THE FOUNDERS
The founder is Mario Innocente, with a long experience in the world of design,
communication and marketing. The idea was to propose an unconventional approach to
the beauty world, taking inspiration from the worlds of design and fashion. Hence the idea
of Assembled Around Aethetics (aaa/unbranded®). So, the product is part of a larger
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project concerns the environment and the person, where creativity meets research to
create simple, but highly effective products.

Photo Credit by AAA/UNBRANDED Ltd.

The board of the brand also includes Vittorio Cosma, financial and retail expert, Daniela
Neiderer with experience in the world of luxury hospitality and Tommaso Signori digital
and social expert.

THE BRAND
We are not here to please everyone
We are not here to be different at any cost
We are not here thinking only of external beauty
We are not here just to find fans and followers
We are here ’cause we’re simply UNCONVENTIONAL...
What does UNCONVENTIONAL mean?
This guiding concept has nothing to do with being eccentric at all costs or everytime
different. Unconventional means having a personal thought, not following the fashions or
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trends of the moment, but proposing your own vision, a personal perspective.
The brand isn’t trying to please everyone, that would be boring. But it knows that curious
people—those who go beyond appearances, the people who like to stand out from the
crowd without being ‘too much’—are the people who will love what the brand does.
And don’t be fooled by appearances. There are no fantastically designed bottles here, no
moon-shaped or elf-like caps. Thee aim is to remove all that is superfluous so that people
can focus on the content rather than the container.
There’s always time to think like the masses, so the brand has chosen instead to appeal to
people with an open mind, those who can see things from many different points of view.
People who don’t just see a form, but also substance.
That’s why the brand has crafted a simple image, emptied of everything so that people can
focus on what is really valuable. The value of everyone who puts love into what they do to
convey a scent, a story, a message. It tends to everything down to the smallest detail and
still carry out many steps by hand, because it’s better that way. Even the packaging is
hand-marked, one by one.
The brand can do more, for nature and people too.
The natural ingredients and the care that it puts into making the products is an
indispensable pillar for the brand, precisely because they are used on people’s skin. And
health is a serious matter. And beauty too obviously.
In the age of consumerism, most companies focus entirely on quantity, at the risk of having
to lower their guard when it comes to quality.
Yet the brand aims to meet the needs of people of all genders who understand the
importance of quality products and the care that goes into the selection of ingredients.

REPRESENTATIVE PRODUCTS & PRICES
a. Feet and Legs Products
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Photo Credit by AAA/UNBRANDED Ltd.

This product family includes:
BEFORE WALKING / feet and legs regenerating lotion, RRP €37.00 / EXW €22
This BEFORE WALKING lotion is designed to tone foot and leg tissues at the beginning of
the day, working synergistically to strengthen cell walls and stimulate microcirculation.
Thanks to the extract of Guarana, Blueberry and Centella, this lotion has a stimulating,
vasotonic, draining activity and acts as a stimulant of tissue trophism.
Unique format 100 ml – 3.51 FL.OZ.;
For dry skin, stiff skin, callused areas;
Fondant texture;
Semi-transparent white colour.
AFTER WALKING / feet and legs anti-fatigue cream, RRP €35.00 / EXW €21-20 (depending
on pack size)
This AFTER WALKING cream is a specific formulation to refresh and rehydrate the skin of
the feet and legs. As effective as a real beauty treatment, it refreshes, protects and
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soothes legs and feet in a single gesture. It has also a protective, anti-fatigue and draining
action thanks to a special complex of essential oils of peppermint, white thyme, rosemary,
lavender, calendula and hawthorn extract. Constant use prevents dryness and keeps the
skin hydrated for a long time.
Unique format 100 ml – 3.51 FL.OZ.;
For dry skin, stiff skin, callused areas;
Creamy, fresh texture;
White colour.
FOOT-MASK / disposable relaxing socks, RRP €18.00 / EXW €9-10 (depending on pack
size)
FOOT-MASK are disposable socks consisting of a non-woven fabric soaked in a
moisturizing emulsion. The emulsion has a pleasant texture with keratoplastic ingredients
such as urea, glycolic acid, ideal for softening the stratum corneum, and salicylic acid with
keratolytic and purifying action.
Unique format: disposable – one pair socks;
For dry skin, stiff skin, callused areas;
Liquid texture;
Colorless.
LEG MASK / relaxing bandage for legs and abdomen, RRP €28.00 / EXW €16.5015.50 (depending on pack size)
LEGS-MASK is a soaked bandage against the imperfections of cellulite and water retention.
It stimulates lipolysis and frees excess fluids by smoothing the treated skin surface. It
exerts a detoxifying and draining effect giving relief to tired and weighted legs thanks to
the caffeine in cyclodextrins, phosphatidylcholine, and extracts of blueberry, horse
chestnut, ivy and Centella.
Unique format: disposable – one bandage;
For all skin type, dry skin, stiff skin;
Liquid texture;
Colorless.
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THE SCRUB / exfoliant with dry rice, RRP €43.00 / EXW €25.70-24.70 (depending on pack
size)

Beauty routine starts right from the bottom, taking care of feet and legs first
Photo Credit by AAA/UNBRANDED Ltd.

THE SCRUB is a mechanical exfoliant with dry rice extract that favors the elimination of
superficial dead cells leaving the skin soft and smooth and apricot kernel for elimination of
superficial dead cells. The vegetable granules gently remove the keratinized cells,
promote superficial microcirculation and the elimination of toxins.
Unique format 250 ml – 8.79 FL.OZ.;
For all skin type, dry skin, stiff skin;
Fondant texture;
From beige to brownish.
b. Body and Arms products
This product family includes:
BELLY SERUM / stimulates microcirculation, lipolysis and drainage, RRP €54.00 /
EXW €32-31 (depending on pack size)
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BELLY SERUM is an ideal body serum for toning and counteracting cellulite blemishes. It
stimulates microcirculation, lipolysis and drainage. It shapes the silhouette while keeping
the skin hydrated and soft.

Unique format 50 ml – 1.75 FL.OZ.;
For all skin type, dry skin, stiff skin;
Liquid and light texture;
Opalescent.
CLEARIN BODY CREAM / fair, pale and delicate skin cream, RRP €33.00 / EXW €1918 (depending on pack size)
CLEARIN BODY CREAM is a nourishing and emollient cream ideal for fair, pale, oriental
and delicate skin. Contains the postbiotic “Lactobacillus ferment” which, thanks to its
protective action on the integrity of the skin barrier, gives comfort to sensitive skin. Almond
oil and shea butter give elasticity and tone.
Unique format 100 ml – 3.51 FL.OZ.;
Type of skin:
Type I: Extremely fair skin, always burns, never tans;
Type II: Fair skin, always burns, sometimes tans;
Type III: Medium skin, sometimes burns, always tans;
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Rich, full-bodied but delicate texture;
Beige to light yellow colour.
DARKIN BODY CREAM / black or mulatto skins cream, RRP €33.00 / EXW €1918 (depending on pack size)
DARKIN BODY CREAM is a smoothing and regenerating body milk specifically designed
for the treatment of black or mulatto skins. Its special formula stimulates cell turnover
thanks to the exfoliating effect of fruit acids which help reduce the stratum corneum and, at
the same time, stimulate new skin cell production. This peculiarity counteracts
imperfections and dehydration making the skin soft and well hydrated.
Unique format 100 ml – 3.51 FL.OZ.;
Type of skin:
Type III: Medium skin, sometimes burns, always tans;
Type IV: Olive skin, rarely burns, always tans;
Type V: Moderately pigmented brown skin, never burns, always tans;
Rich, full-bodied but delicate texture;
Light yellow colour.
THE MUD / against cellulite blemishes mud, RRP €36.00 / EXW €21.50-20.50 (depending
on pack size)
THE MUD is ideal against cellulite blemishes and loss of skin tone and elasticity. Contrasts
adipose accumulations and tissue atony giving a silky effect to the skin. It contains Garcinia
Cambogia which, thanks to hydroxycitric acid, inhibits the accumulation of subcutaneous
fats, milk proteins that stimulate tissue metabolism and ginseng, which stimulates
superficial blood circulation and the transfer of liquids.
Unique format 350 ml – 12.31 FL.OZ.;
For all skin type, stiff skin, callused areas;
Creamy, viscous texture;
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White ivory colour.

Very important to take care of the body and arms with a help of moisturizing ingredients like shea butter, and
plant oils like argan and olive
Photo Credit by AAA/UNBRANDED Ltd.

SUGSCRUB/ deep-acting sugar-based scrub, RRP €40.00 / EXW €23.5022.50 (depending on pack size)
SUGSCRUB is rich in sugar crystals with a delicious chocolate – vanilla scent. It melts on
the skin to smooth the stratum corneum and gives it its nutrients. The combination of
Moroccan argan oil and sugar provides vitamins and fatty acids that restructure the base of
the skin.
Unique format 250 ml – 8.79 FL.OZ.;
For dry skin, stiff skin, callused areas;
Pasty texture;
Beige-white colour.
TONED X ARMS / against loss of tone and skin relaxation, RRP €32.00 / EXW €1817 (depending on pack size)
TONED X ARMS counteracts the loss of tone and skin relaxation in the inner area of the
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arms, and also for the thighs and buttocks skin. Its formula contains precious cow’s milk
proteins to stimulate tissue metabolism and is rich in biocompatible marine derivatives.
With each application the skin is more and more toned and compact.
Unique format 100 ml – 3.51 FL.OZ.;
For all skin type, dry skin, stiff skin;
Rich, full-bodied but delicate texture;
White to beige colour.
HAND MASK / disposable gloves, RRP €18.00 / EXW €9-10 (depending on pack size)
HAND MASK is a disposable non-woven glove with a nutrient and moisturizing emulsion. It
keep hands soft and supple by deeply nourishing the skin thanks to organic olive leaf
extract, shea butter and vegetable complex rich in hygroscopic, moisturizing and dermal
stimulant substances. A true concentrate of natural active ingredients that restores intense
well-being and softer skin to the epidermis in just 15 minutes of application.
Unique format: disposable one pair;
For all skin type, dry skin, stiff skin, callused areas;
Liquid texture;
Colorless.
c. Neck and Face products
This product family includes:
YO-MASK / two-component mask based on red fruits, RRP €28.00, EXW €16.5015.50 (depending on pack size)
YO-MASK is an innovative two-component compound mask to be used to prevent face and
neck skin aging. This product is obtained by combining a mixture of red fruits with a
powder activator which gives an extraordinary recompacting and antioxidant effect. It is a
face and neck mask perfect for a firming and soothing action, visible just after the first
application.
Unique format: two-component 30ml – Activator 10g;
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For all skin type, dry skin, stiff skin, blotchy skin;
Texture: creamy. During use with activator, it solidifies;
Strawberry pink colour.
NOURISHING BUTTER / after bath, shower or sun, toning moisturizing butter for face and
body, RRP €41.00, EXW €24-23 (depending on pack size)

NOURISHING BUTTER is a rich and melting full-body product, with a sweet fragrance that
makes its application a real pleasure for the senses. Ideal for nourishing and moisturizing
dehydrated skin after a bath or shower, but also useful as an after sun. The combination of
shea butter and jojoba oil provides a supply of super nourishing and softening substances
for the skin.
Unique format 250 ml – 8.79 FL.OZ.;
For all skin type, dry skin, stiff skin;
Fondant texture;
White-beige colour.

BRANDING & DESIGN
aaa/unbranded® products have a very particular packaging, which uses 40% less
cardboard, making the product visually appealing and immediately recognizable. Inside the
external cardboard pack, are printed a lot of information to the best use of the product. The
primary packaging is made of non-toxic easily-recyclable plastic, resistant to shocks and
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sudden changes in temperature. They were made to really stand out in the Skincare
category.

MARKETING & SALES

Photo Credit by AAA/UNBRANDED Ltd.

aaa/unbranded® is a very young brand. Since its launch in February 2022, and the opening
of the new office in London, the brand had a good following of the public, as well as in the
United Kingdom also in northern Europe, Italy and Spain, focusing in the premium target.
The brand has its own online e-store which sells skincare and eau de parfum. The
company is starting work within Luxury hotels and resorts with some welcome kits in the
room.
The brand is constantly working on product research and development and to increase
brand awareness. The brand has been contributing to the brand image since its launch.
It is keen to find partners to work with closely in Europe.
The main marketing channels are:
Email to 2k database and growing loyal customer base;
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Creation of Instagram, Facebook and Pinterest content;
Paid advertising on social channels;
Contract with Public Relations Agency in UK, Spain and Italy;
Share product samples and testers via retailers, events and journalists;
Instagram project involving influencers to test and promote products and brand.

MEDIA & AWARDS
Featured in HOW TO SPEND IT, STAR BENE, TUSTYLE, POSTALMARKET.COM

Latest Awards
ACCADEMIA DEL PROFUMO
Presented to 2022 niche perfume competition. AdP Archive

Testimionials
“The goal of aaa/unbranded® is to bring the consumer's attention to the product and the
story contained in it, not on the packaging”- Tainara Dos Santos, Postal Market Magazine
“What does unconventional mean? Nothing to do with being eccentric, but rather, focused
on the essence” - How to Spend it – ilSole24Ore Editor.

ADDITIONAL MATERIALS
You can download the prices by the link
You can download the presentation by the link
You can download the catalogue by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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DIVINA BELLEZZA IS AN ITALIAN
BRAND OF NATURAL WINE-BASED
COSMETICS
The name of the brand DiVina Bellezza is a wordplay and combination
of "Divine beauty" and "Beauty from the wine". The unique cosmetic
formula of DiVina Bellezza products are based on Piemaggio red wine,
grape stem cells and red organic grape extract, due to which the
cosmetics contain a large number of polyphenols, including resveratrol.
These components have a positive effect on the skin, promote its
regeneration, stimulate collagen production, and have a high antioxidant
and anti-age effect. Polyphenols have been shown to be 20 times more
effective as antioxidants than vitamin C and 50 times more effective
than vitamin E. Tannins, which are found in large quantities in red wine,
are natural preservatives, which makes it possible to obtain up to 99% of
natural ingredients in cosmetics. Additionally, the cosmetic formulas of
the products are enriched with valuable anti-age peptides, hyaluronic
acid, oils, vitamins and organic fruit acids.
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THE FOUNDER
Larisa Karaban, the Funder of DiVina Bellezza is the founder of the most famous perfumes
and cosmetics store chain in the local market, the mother of two children, and a successful
businesswoman and philanthropist. Today the stores she created as a centre of beauty
granting and high spirits to millions of women.

THE STORY
THE FIRST MEETING WITH PIEMAGGIO
During one of her trips, Larisa found herself in a place that looked so similar to the
Caucasus foothills, the place where she had been born and spent her childhood.
Everything in that Tuscan place reminded her of her childhood – fragrances, landscapes,
food, the smell of the sizzling hot ground under the sun. It was Piemaggio, a medieval
estate in a hamlet called Le Fioraie. Founded in the 12th century, it is located in the middle
of the path from Florence to Siena. In 2013, the Piemaggio estate and winery were bought
by the Karaban family.
PIEMAGGIO, THE PLACE KISSED BY GOD
In the very heart of Tuscany, between Florence and Siena, the Chianti Road runs, for which
a famous Italian wine region was named. It’s where a small old town named Castellina-inChianti is located with the ancient Piemaggio estate built in an incredibly picturesque area.
THE LEGEND OF THE PIEMAGGIO ESTATE
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The Founder Ms. Larisa Karaban
Photo Credit DiVina Bellezza

The estate was built in the 12th century, and its appearance gave birth to the beautiful
legend about a mendicant friar making his pilgrimage to the Eternal City. Exhausted after
the hardships of a long journey, the friar decided to stop for prayer and rest. At that very
moment, he saw three friendly girls selling flowers who seemed to appear out of thin air.
They offered a glass of delicious wine to the tired wanderer. The accidental encounter
helped him to recover his strength and inspired him to come back to that marvellous land
and to build a church (Piemaggio) there. He started tilling the ground and growing grapes,
turning it into exquisite wine to serve God and fill all human hearts with hope and belief in
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miracles. Since those old times, wonderful Le Fioraie “flower girls” the wine is produced in
Piemaggio estate as a tribute to those three girls selling flowers.

Photo Credit DiVina Bellezza

ABOUT PIEMAGGIO WINES
Piemaggio is a place with a unique climate; its fertile ground has been tilled by
hardworking peasants since the times of the Etruscans. The Italians describe this place as
“Kissed by God”. The altitude above sea level, changes in temperature, microclimate and a
unique ecosystem allow growing of perfect Sangiovese grapes in Piemaggio vineyards
located in Le Fioraie, Chianti region. Under such conditions, the wine is stable – it doesn’t
need additional of sulfur or any other stabilizers incompatible with cosmetic formulas.
Chianti is one of Italian symbols that needs no introductions. Today, wines with the famous
black rooster, the Chianti Classico certification label, are represented in the best wine
collections and the most famous gastronomic establishments of the planet.
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Piemaggio estate and winery at Le Fioraie, Italy
Photo Credit DiVina Bellezza

Piemaggio wine from which the formula for cosmetic production is derived is a modern
interpretation of Sangiovese laced with Cabernet Sauvignon for greater muscularity and
Merlot for its characteristic silkiness and softness. This blend of Tuscan and French
varieties is commonly referred to as “Supertuscany”. Piemaggio has a great cellaring
potential of 20–30 years.
FROM ENOTHERAPY TO STEM CELLS
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Ancient knowledge of Red Wine's benefits for the skin was perfectly applied in product's formulas
Photo Credit DiVina Bellezza

As early as in the Middle Ages, the health properties of wines to be used in enotherapy
were well-known. Wine is a mine of valuable vitamins, minerals and polyphenols with
strong antioxidant properties. In case of contact with skin or when inhaled, valuable wine
components help to relieve stress, produce a noticeable rejuvenating effect, increase skin
plasticity and color.
Along with the growing interest in enotherapy, grape stem cells and their regeneration
were researched. Discoveries made by the Austrian scientist Gottlieb Haberlandt in the
early 20th century were a breakthrough. In the 1960s–1980s, stem cell research showed
effective results for beauty therapy, but their utilization was restricted because of slow
plant growth, seasonal harvesting, changes in active concentration from plant to plant and
metabolism processes.

THE USP OF THE BRAND
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DiVina Bellezza products are based on Piemaggio red wine, grape stem cells and red organic grape extract that
work on a skin restoration
Photo Credit DiVina Bellezza

GRAPE STEM CELLS
For today the accumulated experience and knowledge allow us to consider them as
advanced ingredients with huge potential for cosmetic use. The highest plant stem cells
concentration is in the kidneys, roots and young seedlings. Due to this, plants are able to
regenerate themselves from the smallest parts. Special biotechnology allows to extract of
stem cells from plants and to add them to cosmetic formulas mainly for anti-age category.
These components have proven properties: they accelerate skin cells regeneration,
stimulate elastin and collagen production, have anti-inflammatory effect, neutralize free
radicals and block UV radiation that damages the skin. Particularly grape stem cells are
skin regenerative functions catalyst. Getting in the top epidermal skin layer, they act to
mature human stem cells, forcing them to reproduce, promote skin regeneration and
protect against photoaging. The grape stem cells are obtained from selected grape
varieties.
The combination of cosmetic expertise and natural wine ingredients testing has led as idea
to create a new brand for hair, face and body care. The formula of DiVina Bellezza
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cosmetics is based in wine Piemaggio, stem cells and red organic grape extract due to
which the cosmetic contains a large amount of resveratrol and polyphenols. These
components have a positive effect on the skin, promote its regeneration, stabilize collagen
and have a high antioxidant effect. Additionally, the cosmetic formula is enriched with
valuable anti-age peptides, hyaluronic acids, oils, vitamins and organic fruit acids.
ACTIVE COMPLEX DIVINA BELLEZZA

Photo Credit DiVina Bellezza

EXTRACT OF ORGANIC RED GRAPES
Antioxidant defense;
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Moisturizing and softening;
Retardation of aging;
Strengthening of vascular walls;
Improving skin elasticity;
Increasing skin tone;
Improving skin color.

PIEMAGGIO WINE EXTRACT
Rejuvenating effect;
Skin emolliency and tightening;
Anti-inflammatory and germ-kill effect;
Saturating the skin with minerals and vitamins;
Improved metabolism and blood circulation;
Stress relief and relaxation;
Detox effect.

GRAPE STEM CELLS
Antioxidant defense;
Retardation of aging;
Increasing skin moisture level;
Tightening and improving skin elasticity;
Increasing skin tone;
Improving skin appearance;
Red grape extract and grape seed oil.
Red grape extract and grape seed oil are rich of polyphenols, including resveratrol.

Polyphenols act as anti-inflammatory and antioxidant agent, stabilize collagen, support
elastin and reduce puffiness. Collagen and elastin form fiber matrix in the skin that
supports the skin structure. Polyphenols are 20 times more effective antioxidants than
vitamin C and 50 times more effective than vitamin E. Large amount of Resveratrol is found
in red grapes. Resveratrol positive effect on the cardiovascular system is scientifically
proven. It also has anti-inflammatory, antioxidant and antimicrobial properties. Its cosmetic
and dermatologic popularity is associated with the ability to penetrate the skin barrier and
to provide anti-aging effect. It’s known that cosmetic solutions with resveratrol can
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stimulate connective tissue regeneration and increase collagen concentration. Resveratrol
binds to estrogen protein receptors, whereby it stimulates collagen production. In addition,
resveratrol has antioxidant properties - it protects cells from oxidative damage, associated
with free radicals and UV radiation, and slows down photoaging. Large quantities of
tannins found in red wine are natural preservatives, it makes possible to obtain up to 99%
natural ingredients in cosmetic formulas.

THE BRAND

Photo Credit DiVina Bellezza

DIVINA BELLEZZA CONCEPT
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Thanks to the stability of Piemaggio wines, leading cosmetic laboratories have developed
a unique formula for wine-based cosmetics. The name of the brand - DiVina Bellezza – is a
wordplay: “divine beauty” and “beauty from wine”. It’s the new trademark of skin care,
body care and hair care cosmetics based on wine extracts and stem cells. DiVina Bellezza
surpasses all its predecessors in the history of cosmetic production when beauty
preparations were simply accentuated with grape perfume agents or extracts.
The story about a mother and a daughter who became founders of their own cosmetic
company underlies the creation of the brand. Both of them were born in Italy, representing
a respected family with a great history, inextricably linked to the chronicles of this
locality. Their particular features are typical for the customers as well. They have an aura of
nobility and dignity. They are gorgeous and natural and have everything they need to be
happy. They enjoy their lives together in harmony and balance with each other like fruit
from the same bunch of grapes. They have the “Secret” turned into “Knowledge”, so they
are calm and confident in their decisions, their paths, their choices. They are guides to the
DiVina Bellezza world – the world of divine beauty. Their business is their gift to the world
that they treat like everything else in their life – honestly and carefully, with love and
delight. That’s the story the brand tries to express while filming DiVina Bellezza campaign.

THE PRODUCTS
WINE FACE CARE
Face Cream Cocktail Anti-age, 50 ml. 99% natural ingredients
Cosmetic effect as follows:
Anti-aging cream with a silky texture intensely reduces the depth of wrinkles, revitalizes,
tonifies and improves skin elasticity;
Thanks to the synergy of anti-aging peptide and hyaluronic acid the skin is become
firmer and more elasticity;
Piemaggio wine has a powerful antioxidant effect, enriching the skin with vitamins and
minerals, while natural extracts and oils nourish and protect the skin from ageing;
Improves the skin's resistance to aggressive environmental factors.
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Photo Credit DiVina Bellezza

Application: Apply to the face skin morning and evening with a light massage.
Basic Ingredients:
Piemaggio wine
Activated stem cells from grapes
Glycoproteins
Acetyl hexapeptide-8- Antiage peptide
Hyaluronic acid
Fagus sylvatica bud extract
Hamamelis organic water*
Althaea officinalis organic water*
Passiflora organic water*
Bitter orange organic water*
* organic extract
Better with Divina Bellezza Moisturising Lotion Starter.
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Moisturising lotion starter, 100 ml. 100% natural ingredients
Cosmetic effect:
Prepares dry or dehydrated facial skin for the cream application;
Instantly moisturizes and revitalizes the skin, protecting it against premature aging and
making it fresh and bright;
Promotes long-term moisture retention in skin cells.
Application: Spray on the face before cream applying or at any time of day to hydrate and
to refresh skin. Do not remove. Avoid contact with eyes.
Basic Ingredients:
Wine Piemaggio
Activated stem cells from grapes
Hyaluronic acid
Fagus sylvatica bud extract
Witch Hazel organic water*
Althaea
Officinalis organic water*
Passiflora organic water*
Bitter Orange organic water*

925

2023.01.08 | Best-Aging Report

Face Cream Cocktail Anti-age
Photo Credit DiVina Bellezza

Better with Divina Bellezza Cream Cocktail Anti-age.
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Photo Credit DiVina Bellezza

Perfect Eye Contour Cream, 15ml. 98% natural ingredients
Cosmetic effect:
Has a powerful effect, strengthens and smooths the delicate skin of eyelids;
Reduces dark under-eye circles and puffiness;
Relieves signs of fatigue and gives the eyes a young and rested look.
Basic Ingredients: Active complex DiVina Bellezza, hyaluronic acid, peptides, olive, jojoba
and avocado oils.
Application: Apply a small amount of cream on the pre-cleaned skin of the eye area in the
morning and in the evening.
Perfect lip balm, 15ml. 99% natural ingredients
Cosmetic effect:

927

2023.01.08 | Best-Aging Report

Gentle wine eye care
Photo Credit DiVina Bellezza

Provides intensive nutrition and restoration of the delicate lip skin, makes the lips soft
and glossy;
The exquisite balm formula is due to the stevia extract, which leaves a sweet Limoncello
taste on the lips.
Basic Ingredients: Active complex DiVina Bellezza, vitamin Е, stevia extract, castor oil and
shea butter.
Application: Apply a thin layer of balm to the lips whenever necessary.
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Photo Credit DiVina Bellezza

Revitalizing Grape Water, 200ml. 99% natural ingredients
Cosmetic effect:
Instantly relieves traces of fatigue and gives the face a fresher, rested look;
Moisturizes, tones and soothes the skin;
Relieves skin redness.
Basic Ingredients: Active complex DiVina Bellezza.
Application: Spray on face and neck skin avoiding contact with eyes. Use throughout the
day as needed.
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Aqua Divina Bellezza, 100ml. 97% natural ingredients
Cosmetic effect:
Enhances cellular recovery processes, tones and protects against free radicals,
preserving the youth and beauty of the skin;
Peppermint and rosemary essential oils add a feeling of freshness, stimulate pore
constriction and produce an effect of matte, but well-moisturized skin;
Soothes irritated skin after shaving.
Basic Ingredients: Active complex, mint essential oil, myrrh extract, rosemary essential oil
Application: Spray on face and neck skin avoiding contact with eyes. Use throughout the
day as needed.
For maximum results, it is recommended to use a two-stage moistening Aqua Divina
Bellezza + moisturising Gel Cream
Moisturizing Gel Cream, 50ml. 99% natural ingredients
Cosmetic effect:
Has a strong rejuvenating effect, improves skin tone and elasticity, makes the skin feel
smooth and silky;
Prevents new wrinkles and lines and stimulates smoothing out the ones already there;
Protecting the skin against free radicals and maintaining moisture balance throughout
the day;
Adds radiance to the skin and restores a healthy complexion.
Basic Ingredients: Active complex DiVina Bellezza, peptides, chamomile, wild rose,
calendula, mallow, extracts, sodium hyaluronate, shea butter.
Application: Apply on pre-cleaned skin of the face and neck area in the morning and in the
evening.
Micellar Cleansing Water, 200ml 99% natural ingredients
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Cosmetic effect:
Removes makeup easily and promptly and clears any soiling or impurities from the facial
skin surface;
Softens, soothes the skin making one's feel fresh and clean;
The gentle formula of the Micellar Cleansing Water is perfect for cleansing the delicate
skin of the eye and lip area.
Basic Ingredients: Chamomile extract, rosehip extract, hamamelis extract.
Application: Dab some of it on a cotton pad and wipe one's face gently with light moving
along the massage lines.
Instant Foaming Cleanser, 150ml. 96% natural ingredients
Cosmetic effect: Cleanses facial skin gently making one instantly feel fresh and clean.
Basic Ingredients: Active complex, hamamelis extract, chamomile extract.
Application: Lather a small amount of cleanser in wet hands, apply it on the face and neck
area, then rinse with warm water. Apply in the morning and in the evening.
WINE ORAL CARE
Concentrated Mouthwash Limoncello, 100 ml. 98% natural ingredients
1x3 Formula: A unique Concentrated Mouthwash flavored by delicious Italian Limoncello
Cosmetic effect: Grape extract and Piemaggio wine protect against free radicals and
support oral immunity, while cardamom and aloe provide long-lasting antibacterial
protection. Ginger essential oil and menthol remove plaque, turmeric and vanilla extracts
help retain the natural whiteness of teeth.
The mouthwash with the natural flavor of traditional Italian Limoncello keeps the breath
super fresh and turns one's daily routine into a sophisticated ritual with an Italian accent.
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Basic Ingredients:

Perfest cleaners
Photo Credit DiVina Bellezza

Piemaggio wine
Grape Extract*
Aloe Juice
Turmeric extract
Cardamom extract*
Ginger essential oil
Natural Limoncello flavoring
Menthol
Sorbitol
Vanillin
*organic extract
Application: For daily oral hygiene: rinse one's mouth with 10 ml of product diluted before
use in ratio 1:3, for about 15-20 seconds.
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Limoncello Toothpaste, 300 ml. 99% natural ingredients
Cosmetic effect: Efficient and safe gel toothpaste in a convenient dispenser packaging: no
more squeezing, just press the pump! The unique combination of Piemaggio wine extracts
and grape stem cells sanitizes the oral cavity and has an anti-inflammatory and antioxidant
effect thanks to the high polyphenol content.
Xylitol strengthens teeth enamel and prevents dental caries, stevia and cardamom extracts
reduce gum sensitivity, ginger essential oil removes plaque. Curcuma extract restores the
natural whiteness of teeth. The toothpaste is excellent for daily teeth cleaning of sensitive
enamel. The traditional flavor of Italian Limoncello turns the daily routine into an exquisite
pleasure. Contains no fluoride and no artificial colors or flavors.
Basic Ingredients:
Piemaggio wine
Xylitol
Stevia Extract
Grape Stem Cells
Curcuma extract
Red grape extract*
Cardamom Extract
Ginger essential oil
Natural Limoncello flavoring
Avocado Oil
*organic extract
Application: Wash the teeth after every meal, brushing them for at least one minute and
rinsing them well after every single application.
WINE BODY CARE
Gentle Face & Body Scrub, 200ml. 95% natural ingredients
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DiVina Bellezza Oral Care Series
Photo Credit DiVina Bellezza

Cosmetic effect:
Provides delicate peeling of keratinized cells and instantly makes one's skin feel
incredibly soft and silky.
A gentle massage with applying the scrub will keep one's skin smooth, even, and taut.
Basic Ingredients: Active DiVina Bellezza complex, panthenol, grape seed oil, wood pulp
granules.
Application: Apply the scrub on the wet body skin and massage the skin for several
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minutes, then rinse with warm water.

Photo Credit DiVina Bellezza

Softening Shower Gel, 300ml
98% natural ingredients
Cosmetic effect:
Forms soft, lush foam that cleanses and moisturizes the skin of the body gently;
Softens the skin and leaves one's body with a tender fruit and wine fragrance.
Basic Ingredients: Active DiVina Bellezza complex, apple and peach extract, orange
extract.
Application: Apply a small amount of gel on the wet body skin, massage the skin with a
light motion, then rinse with warm water.
Moisturizing Shower Gel, 300ml. 97% natural ingredients
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Cosmetic effect:
Forms soft, lush foam that cleanses the skin of one's body gently and provides a boost
in energy and beauty;
Moisturizes and softens the skin and leaves one's body with a tender fruit aroma with
hints of Chianti Classico wine.
Basic Ingredients: Active DiVina Bellezza complex, hop extract, pomegranate extract.
Application: Apply a small amount of gel on the wet body skin, massage the skin with a
light motion, then rinse with warm water.
Energizing Shower Gel, 300ml. 98% natural ingredients
Cosmetic effect:
Foams gently, delicately cleanses the skin and gives a boost in energy and beauty;
Saturates the skin with minerals and vitamins;
Improves one's mood and leaves one's skin with a tender spicy aroma with light hints of
wine.
Basic Ingredients: Active DiVina Bellezza complex, lemon and orange extract, carnation
essential oil.
Application: Apply a small amount of gel on the wet body skin, massage the skin with a
light motion, then rinse with warm water.
Body Yogurt, 100ml. 96% natural ingredients
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Perfect body care series by DiVina Bellezza
Photo Credit DiVina Bellezza

Cosmetic effect:
Makes the skin feel soft and comfy;
Provides intensive nourishing and moisturizing for the body skin.
Basic Ingredients: Active DiVina Bellezza complex, chamomile extract, oats extract, argan
and sunflower oil, shea butter.
Application: Apply a small amount of cream on one's body skin with a light circular motion
until it is fully absorbed. Use after taking a shower/bath or whenever necessary.
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Photo Credit DiVina Bellezza

Perfect hand care Repairing hand cream. Ultra moisturising Hand. Gentle Softening Hand
Cream - all 75ml. 98% natural ingredients
Cosmetic effect:
Provides intensive nourishing and moisturizing for one's hands skin and protects it
against environmental aggressive impact;
Relieves irritation and stimulates rapid healing of minor injuries, making the skin feel soft
and silky;
Prevents age-related changes, improves skin elasticity and preserves the nice and
young look of the hands for a long time.
Basic Ingredients: Active complex DiVina Bellezza, hyaluronic acid, chamomile and lemon
extract, shea butter, avocado and grape seed oil.
Application: Apply a small amount of cream on clean hand skin. Use it every time after
washing the hands.
Repairing hand cream, 300 ml. 98% natural ingredients
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Photo Credit DiVina Bellezza

Cosmetic effect: Hand cream has become an absolutely indispensable product in one's
daily routine. And the brand has decided to increase Repairing Hand Cream Volume
fourfold! It is an ideal treatment made with Piemaggio wine to keep the hands young. Due
to anti-age ingredients with vegetable oils and shea butter cream nourishes skin deeply.
Organic plant extracts, panthenol and wheat germ relieve irritations while hyaluronic acid
provides permanent hydration.
Basic Ingredients:
Piemaggio Wine
Stem cells from grapes
Organic extracts* of red grapevine, calendula officinalis flower, lavender, lemon,
chamomile
Avocado, grape seed, corn oils
Shea butter
Wheat germ extract
Panthenol
Sodium Hyaluronate
*organic extract
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Moisturizing and nourishing Body Lotion, 300ml. 97% natural ingredients
Cosmetic effect:
Provides intensive moisturizing and nourishing of the body skin;
Makes the skin smooth and elastic, tones and protects it against premature aging.
Basic Ingredients: Active DiVina Bellezza complex, horse chestnut and horsetail extracts,
sweet almond oil, grape seed oil.
Application: Apply a small amount of lotion on the body skin with a light circular motion
until it is fully absorbed. Use after taking a shower/bath or as needed.
Men care 5 in 1 Botte di Vino, 300 ml. 98% natural ingredients
Cosmetic effect:
Protects the skin against toxins and free radicals;
Soothes and refreshes the skin;
Strengthens hair, giving a healthy shine;
Has an antiseptic and moisturising effect, improves the skin tone.
Basic Ingredients:
Wine Piemaggio
Activated stem cells from grapes
Red grapevine organic extract
Juniper organic extract
Application: Apply on wet body or face skin or hair, gently massage and rinse off with warm
water.
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Photo Credit DiVina Bellezza

Nourishing shower oil, 300 ml. 87% natural ingredients
Cosmetic effect:
The gentle fragrant texture of the oil in contact with water instantly turns into light
nourishing milk, then transforms into luxurious silky foam;
Moisturises the skin and improves its elasticity;
Soothes and softens the skin, recovered hydrolipidic barrier and protected against
dryness.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it
thoroughly with warm water. Repeat the procedure if necessary.
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Basic Ingredients:
Grape seed oil
Castor oil • Soybean oil
Bisabolol
Crema di Sapone, 100g. 98% natural ingredients
The gentle soap is produced in accordance with historical Tuscan traditions is based on a
unique Piemaggio wine with adding natural nourishing coconut oil and calendula flowers
extract. The soap cleans skin softly and carefully, leaving it gently perfumed with a
precious aromatic note. The Crema di Sapone collection is inspired by the charming beauty
of Tuscany, each of the 6 types of soap reminds of the sunny and bright Italian summer!
Active functional principles:
Piemaggio Wine
Calendula Extract
Coconut oil
The collection includes the following variations:

Botte di vino - Sophisticated fragrance of spices and noble wood;
Frutti di bosco - Rich fragrance of ripe forest berries;
Bouquet del rosmarino - Fresh fragrance with green notes of rosemary, sage, laurel and
lavender;
Limoncello - Citrus and floral notes that remind of the citrus fruits of Sorrento, used to
prepare Limoncello;
Giardino del fico - Joyful fragrance of sun-scented flowers and figs, seasoned with the
freshness of green leaves;
Estratto d'uva - Warm fragrance of juiced grapes with notes of white peach and almond
942
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flowers.

A collection of soaps made according to old Italian traditions based on Piemaggio wine gently cleanses the skin
Photo Credit DiVina Bellezza

WINE HAIR CARE
Volume & shine hair shampoo, 300 ml. 99% natural ingredients
Cosmetic effect:
Provides volume, easy combing and makes the hair shine;
The mild cleansing base of the shampoo forms a delicate, rich foam that leaves ones
hair radiant, light and elastic.
Basic Ingredients: Active complex DiVina Bellezza, orange, lemon, kiwi, and grapefruit, and
blueberry extracts.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
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Hair repair shampoo, 300 ml. 99% natural ingredients
Cosmetic effect:
Provides care for damaged dry hair;
Ensures delicate cleansing, nourishing and restoration for the weakened hair structure;
Boosts hair volume and radiance and makes combing easy.
Basic Ingredients: Active complex DiVina Bellezza, silk proteins, panthenol, keratin, lemon
and orange blossom extracts.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Frequent use hair shampoo, 300 ml. 99% natural ingredients
Cosmetic effect:
Gently cleanses the scalp and hair, which makes it possible to use the product daily;
Provides moisturizing for the scalp and restores the natural beauty of one's hair, filling it
with strength and radiance.
Basic Ingredients: Active complex DiVina Bellezza, ginseng, lemon, orange blossom,
cardamom, thyme and juniper extracts.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Coloured hair shampoo, 300 ml. 99% natural ingredients
Cosmetic effect:
Gently cleanses the scalp and hair;
Preserves the color of dyed hair;
Makes the hair shiny and strong.
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Basic Ingredients: Active complex DiVina Bellezza, aloe juice, panthenol, silk proteins.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Hair Conditioner, 300 ml. 94% natural ingredients
Cosmetic effect:
Keeps dyed and/or damaged hair healthy and radiant;
Provides intensive hair nutrition and saturates it with vitamins and minerals;
Makes weakened hair look radiant and silky.
Basic Ingredients: Active complex DiVina Bellezza, blueberry and pomegranate extracts,
almond, shea and grape seed oils.
Application: Apply the conditioner to one's hair, pre-washed and thoroughly wrung out,
distribute it evenly over the entire hair length, leave for 2–3 minutes, then rinse with warm
water.
Complex Repair Hair Mask, 200 ml
Cosmetic effect:
Provides intensive recovery and protection for damaged and dry hair;
Strengthens the hair structure, making it healthier and smoother;
Makes the hair radiant.
Basic Ingredients: Active complex DiVina Bellezza, panthenol, sweet almond oil, lemon
and orange blossom extracts.
Application: Apply the mask to one's hair pre-washed with shampoo and thoroughly wrung
out, distribute it evenly over the entire hair length, leave for 5–8 minutes and then rinse it
thoroughly with water.
Intensive Hair Treatment Complex, 30 ml
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Gentle wine hair care series
Photo Credit DiVina Bellezza

Cosmetic effect:
Deeply nourishes and moisturizes, makes the hair softer and more radiant;
Protects hair from damage and overheating when dried with a hairdryer, as well as
against environmental pollution;
Restores the hair structure and prevents split ends, nourishes the hair, boosts its
radiance and elasticity.
Basic Ingredients: Grape seed, avocado and rosehip oils, panthenol and keratin, silk
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proteins.
Application: Take a small amount of oil in one's hands and warm it, apply it to dry or wet
hair, and then distribute it evenly over the entire hair length. Do not rinse.
Hair Elixir, 100 ml
Cosmetic effect:
Softens and nourishes hair perfectly;
Protects hair and makes it radiant;
Smooths the hair along the entire length and prevents split ends.
Basic Ingredients: Grape seed, sunflower, argan, Brazil nut and sweet almond oils.
Application: Take a small amount of oil in one's hands and warm it, apply it to dry or wet
hair, and then distribute it evenly over the entire hair length. Do not rinse.
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Photo Credit DiVina Bellezza

MARKETING & SALES
The company believes that Divina Bellezza is the first and only brand that contains red
wine itself. The goal as a cosmetic brand is to present products for the care of the skin of
the face and body, which carry all the unique properties of wine, known for a long time.
That is why Divina Bellezza:
actively talks about the beneficial properties and beneficial effects of its cosmetic
formulas on the skin and hair. In addition, shares useful information on how to make
self-care as effective as possible;
builds a trusting relationship with customers, making them brand ambassadors.

948

Best-Aging Report | 2023.01.08
Communication is carried out through the media space and professional consultants at
the points of sale;
supports partners and distributors with training materials so that they can successfully
build communication with customers.
It was important for the company to create a product that everybody want to use over and
over again. That is why the percentage of return and repeat purchases is very high. In
addition to the excellent quality and visible effect of the products, the company also
encourages people to come back to the products through promotional materials and
loyalty programs. The company's marketing path began with the presentation of the
product line at TFWA World Exhibition 2019, where an innovative product in the field of
skin care products caused a real hype. At the moment, the brand is successfully sold in the
network both in the boutiques of Piemaggio Wine & Cosmetics, and in one of the largest
perfumery and cosmetic networks in Russia, Rive Gauche (more than 160 points). In
addition, the brand is represented in TSUM (Moscow).
As for the European market, the company's development plans were strongly influenced
by the situation with Covid-19. Before the start of the pandemic, the company has signed a
contract with Laiks Mode, Latvia (Neroli Riga stores), the distributor in the Baltic countries.
The brand is represented throughout Italy in:
DITANO
Piazza Ciaia, 18
Fasano (BR)
MENTA E ROSMARINO
Via Carlo Cattaneo, 11
Pesaro (PU)
PROFUMERIA ESTASI
Via Alberto D'Andrea, 1
Centro commerciale Warner Village
Montesilvano
PROFUMERIA ESTASI LUXE
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Via Trento 90
Pescara (PE)

Photo Credit DiVina Bellezza

CASAMARIA ROMA
Largo G. Toniolo, 7
Roma (RO)
Despite the closure of offline sales and the difficulty of adapting to the new reality, this was
an excellent start for the brand's online promotion. The company is actively raising brand
awareness through the following tools:
Search engine optimization;
Paid search;
Social media marketing;
Influencer marketing.
The brand's main attributes that it broadcasts to the audience are:
Reimagining Dolce Vita (Modern Dolce Vita), when a really sweet life begins with love
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and self-care;
Italian traditions in a new reading;
Love for the beautiful and magnificent.
Locations where the products could be found:
Unique wine & cosmetics concept stores;
Personal care stores;
Well-known beauty stores;
Beauty boutique.
E-commerce platforms are divina-bellezza.com, divina-bellezza.ru , rivegauche.ru,
nerolicultbeauty.lv, ditano.com.

BRANDING & DESIGN
When developing the packaging, the company made a choice towards a more laconic and
calm design. It was important to reflect the main qualities and advantages of the product,
while not overloading information. The company also wanted Divina Bellezza cosmetics to
fit well into any bathroom design, so the emphasis was on neutral colors that do not create
visual noise. The brand has already made a complete rebranding and products already in
the updated design will be presented on the European market end of 2021.
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Photo Credit DiVina Bellezza
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Company name:

DiVina Terra LLC

Contact person:

Anna Khodokainen General Directo…

E-mail:

project@piemaggio.com

Website:

piemaggio.com

Phone:

+7 (812) 660 56 45

Patent status:

n/a

On market since:

2019

Regions:

Italy

Industries:

Skincare

Source links:

DiVina Bellezza
webpage
DiVina Bellezza
Instagram
Piemaggio wines

Direct link:

click here
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ALL-NATURAL LUXURY BATH, BODY
AND SKINCARE PRODUCTS BY MYSIA
Welcome to the world of MYSIA naturals. The company is dedicated to
giving its customers the best natural bath and body products. The main
focus is to use organic and natural ingredients, with no additives and
chemicals that can be harmful to humans, animals and all the
planet. MYSIA naturals founded by Sinan Ergin, whose aspiration is to
design and create the best possible products without causing any harm
to human lives and the planet. By adopting this mission, MYSIA naturals
became the brand whose priority is giving the best natural products to
its customers in the health and wellness industry. The company's vision
is to build a future in which people live in harmony with nature.
The exquisitely hand-crafted products are designed for a much higher
purpose than simply keeping the skin clean and hydrated. MYSIA
naturals aim to remind every customer to take a moment away from the
busy daily life and to relax and enjoy it because MOOD IS EVERYTHING!
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THE FOUNDER
The brand was founded by Sinan Ergin in 2019. His aspiration for natural products led him
to create the brand MYSIA naturals. The brand products are hand-made with natural
ingredients and never tested on animals. MYSIA naturals brand is 100% eco-friendly and
sustainable with the ingredients and materials that are used in production.
Sinan was born in Ankara, Turkey. After he completed his high school education, Sinan
moved to Canada and for university education. After his graduation, he gained few years of
work experience in different fields until he found the opportunity in the natural health and
skincare industry.
Sinan took the importance of olive oil, in the skincare industry. Thus, the brand's
foundation started with the idea. Still today olive oil is the crucial ingredient in MYSIA
naturals soaps. The company works with the best soap makers and chemical engineers to
create different soaps for different purposes such as acne, cellulite, eczema etc.
Sinan Ergin’s mission with MYSIA naturals brand is to create all-natural products that can
be used by anyone with their unique needs. Also, he aims to educate society to use nonchemical products for a bright future of humanity and nature.

THE STORY
Natural skincare industry is booming every other day. By the time when people understand
the importance of natural ingredients in skincare products the demand rises.
Although supply is not always well and satisfying. Many brands frequently come up with
new products however the effect and quality mostly upsetting. This led people to have a
suspicious look at the “natural product” industry.
MYSIA naturals passion is nature! The brand's mission is to protect the nature that all love
for the next generations. MYSIA naturals aims to create and provide healthy and effective
skincare products that are designed to treat, rejuvenate, and improve the skin and
enhance our customer’s looks, as well as improve the overall lifestyles of our customers by
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helping them look beautiful and regaining their confidence.
The brand's story started with passion and continue with creating and enlarging the
product lines to be part of the peoples life’s all around the world. MYSIA naturals is not just
a brand, it is a mission for the future of the skincare industry. MYSIA naturals story is
enlarging with each customer need and experience.
MYSIA naturals started this journey as a brand but every other day it is becoming a bigger
family. The company hopes each customer will enjoy and be part of MYSIA naturals family.

MYSIA Authentic Turkish Collection of Soaps
Photo Credit by MYSIA

THE BRAND
MYSIA is an ancient civilization, who lived in today’s Aegean-Mediterranean region. It is
where the best olives have been cultivated since ancient times. MYSIA civilization lived at
the same age as Trojans and Lydians. This led MYSIA to be one of the pioneer civilizations
that used money in history.
To honour the history of MYSIA, the brand adopted the Aphrodite figure on the MYSIA coin
to be MYSIA logo. Three different colors represent three crucial aspects of MYSIA. Dark
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green represents the color of olive trees and olives. Azure color represents the heavenly
looking water sources and seas that have been part of many legends since the Greek
mythology began. Last but not least, terra color represents the fertile soils which led to
cultivate the best olives since ages.

WHAT MAKES MYSIA PRODUCTS SPECIAL?
Just like in ancient times, MYSIA naturals extra-virgin olive oil-based soaps are handmade
by artisans. The same in-house method has been using by MYSIA artisans for decades and
it passes from elder masters to young apprentices for generations.
MYSIA's soaps are produced completely by traditional methods. Using cold press extravirgin olive oil which comes from the world’s leading top-quality olive farms from Aegean
and Mediterranean coasts. Mixing with essential oils and other natural ingredients and
combining the mastered knowledge and experiences of decades brings out top-notch
quality products. Each soap is cured in special rooms without humidity to dry for at least 45
days, then they get packed and ready to ship out from MYSIA naturals production site.
The pH ratio of MYSIA's soaps is between 8-9 which is great to clean dead cells on
the skin and to keep the skin hydrated.
MYSIA naturals soaps do not contain SLS, parabens, additives, chemical colorants and
palm oil. The main ingredient is olive oil. The company uses only 100% natural root colors.
The scents in MYSIA products come from essential oils that it brings from all around the
world for the best results. The packaging is 100% recyclable, and MYSIA naturals is plastic
FREE.

OLIVE OIL SOAP IS NATURALLY RICH IN VITAMINS
Olive oil is known to be natural source of essential nutrients and vitamins that are
important to help one look and feel healthy at all times. Also rich in vitamins E and A, olive
oil can help improve the skin’s appearance and boost immunity at the same time. Its beta
carotene content can also help stimulate the growth of new cells, promoting a more
glowing and youthful appearance.
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MYSIA GRAPE SEED
Photo Credit by MYSIA

A NATURAL ANTI-AGING BEAUTY REGIMEN
Olive oil is considered an effective anti-aging solution because it contains oleic acid and
polyphenols. These important components work together in order to improve the texture
and skin tone. Because olive oil soap is so nourishing, it can help replenish the oils that
skin loses as it gets older. In return, it gives us a much smoother complexion, including
minimized wrinkles, and a healthy glowing appearance.

OLIVE OIL SOAP IS BEST FOR ALL SKIN TYPES
Since olive oil is a natural and healthy component, it can be used for any skin type.
Everyone in the family from babies to adults can be able to take advantage of the natural
olive oil soap benefits. That’s because it’s not harsh on even the most sensitive skin. Olive
oil is also guaranteed to be hypoallergenic, which simply means there’s no need to worry
about nasty skin reactions.
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MYSIA NATURAL EXTRA-VIRGIN OLIVE OIL-BASED SOAPS ARE HANDMADE BY
ARTISANS
PHOTO CREDIT BY MYSIA

PROMOTES HEALTHIER AND MORE RADIANT SKIN
Since olive oil is rich in antioxidants, it can contribute to healthier and more radiant skin
through reversing oxidation as well as repelling unnatural and damage-causing free
radicals. These elements are responsible for health problems, breakouts and skin
diseases.

BAR SOAPS
The olive oil-based bar soaps from MYSIA naturals are obtained from 100% cold-pressed
virgin olive oil and enriched with notes of Mediterranean fragrances which comes from
essential oils.
The bar soap is compact but, at the same time, is very soluble in water. It is versatile for
frequent washing for the face, hands and body, while also suitable for cleansing the most
sensitive skin. It produces a white and thick foam, very delicate with remarkable detergent
and emollient properties.
MYSIA's soaps are the result of a completely innovative technology that combines the
millennial tradition of ALEPPO soaps with the most modern manufacturing needs.
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MYSIA Roman Collection of Soaps
Photo Credit by MYSIA

BRAND USP
MYSIA naturals soaps do not contain SLS, parabens, additives, chemical colorants and
palm oil. The main ingredient is olive oil. MYSIA use only 100% natural root colors. The
scents in the products come from essential oils that MYSIA bring from all around the world
for the best results. The packaging is 100% recyclable, and the brand is plastic FREE.
The brand's mission is not only to produce eco-friendly and sustainable products but also
to educate younger generations and making them understand the importance of ecofriendly life for a better and bright future.
MYSIA naturals supports Sustainable Development Goals (SDGs), which are a global
agenda, adopted by countries in 2015, with a vision of ending poverty, protecting the
planet and ensuring that all people enjoy peace and prosperity.
All the soaps are produced completely by traditional methods. Using cold press extra-virgin
olive oil which comes from the world’s leading top-quality olive farms from Aegean and
Mediterranean coasts. Mixing with essential oils and other natural ingredients and
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combining the mastered knowledge and experiences of decades brings out top-notch
quality products. Each soap is cured in special rooms without humidity to dry for at least 45
days, then they get packed and ready to ship out from the production site.

Bath Bombs MYSIA
Photo Credit by MYSIA

The company carefully selects every single ingredient (natural resources, handpicked). All
products are:
Organic;
Vegan (Only few soaps include milk, honey and propolis);
Cruelty-free (No Animal Test);
Powerful effectiveness from plant sources;
Without parabens;
Without SLS;
Without sulphates;
Without glycerine;
Without refined oils;
Without pesticides.

PRODUCTS & PRICES
MYSIA naturals uses only very special and expensive oils and ingredients in their products.
It carefully selects each individual ingredient. Typical natural cosmetic products use
essential oils, which lead to allergic reactions in the face and body. MYSIA naturals only
uses oils and ingredients with less allergic reactions. It is crucial to avoid, that customer
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reacts on natural cosmetic products. MYSIA naturals performed for all the products a
dermatological test with outstanding results even for customers with very sensitive skin or
skin problems.

MYSIA RED WINE
Photo Credit by MYSIA

MYSIA's products can be used daily, and they can be used for both face and body.
The main focus of the company is to create the best possible product for its customers
need and can be afford and used by them without harm to the environment.
The company plans to expand the lineup of natural products for personal care. The
additional products that will be launched are:
Face & Body Lotions;
Liquid wash (Hand & Body);
Perfumed was series (99% natural);
CBD infused bath and skincare products.

SOAPS COLLECTIONS
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MYSIA naturals presents 5 unique collections of handcraft soaps that not only care for the
skin but also solve the main serious problems thanks to their composition of correctly
selected natural ingredients. There are Moroccan, Victorian, Roman, Mayan and Turkish
Collection. The recommended price for all soaps from the manufacturer MSRP is 12 USD
for 110 grams bar. There are also minis of 5 grams each. The RRP for minis is 5 USD. The
bars go in a case of 8 pieces. It is possible to familiarize yourself with the full lineup and all
types of soaps in the catalogue at the bottom of the page or on MYSIA's website. Also, it is
possible to order GIFT Sets.
TUMERIC SOAP (Moroccan Collection)
This soap lightens the skin for a visibly brighter, even skin tone by reducing uneven
pigmentation. Turmeric gently exfoliates dead skin cells and is considered a luxurious form
of acne treatment. This soap is known for its anti-inflammatory and anti-aging properties.
Ingredients: Saponified coconut oil, cold-pressed extra virgin olive oil, American
hazelnut, seed oil, dried ground leaves of turmeric, and water.
GOAT MILK SOAP (Victorian Collection)
Goat milk soap soothes and hydrates even the most sensitive skin thanks to its pH
balance that is similar to human skin. It protects against external factors such as bacteria
and chemicals and prevents skin rashes and itchiness. This soap can be used with all skin
types.
Ingredients: Saponified coconut oil, cold-pressed extra virgin olive oil, goat milk, jojoba
seed oil, and water.
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MYSIA GIFT SET brings the double benefits of being a wonderful gift, as well as overcome all skin problems and
provide nutrition and skin care for a long time
Photo Credit by MYSIA

FIG SEED SOAP (Roman Collection)
This soap increases blood circulation when used continuously and helps reduce cellulite. It
also opens clogged pores and prevents the formation of oil and blackheads. Fig
Seed soap is rich in minerals and with the orange, oregano, and rosemary oils in its
formula, the skin will look healthy and energized. Can be used for sensitive skin.
Ingredients: Saponified coconut oil, saponified sesame oil, cold-pressed extra virgin
olive oil, rosemary oil, oregano leaf oil, bitter orange flower oil, fig seed oil, and water.
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TUMERIC SOAP (Moroccan Collection) & GOAT MILK SOAP (Victorian Collection) are the best care to fulfil main
skin needs
Photo Credit by MYSIA

GRAPE SEED SOAP (Turkish Collection)
Grape seeds are loaded with antioxidants which allow this soap to rid the skin
off toxins and heal imperfections quickly. Use this soap to keep the skin healthy and
reduce the signs of aging.
Ingredients: Saponified coconut oil, cold-pressed extra virgin olive oil, grapevine
seed powder/oil, and water.
CARBON SOAP (Mayan Collection)
Carbon soap is the perfect addition to the skincare routine and well-known treatment
for blackheads. It clears the pores in the skin, nourishes it with the vitamin E in its formula,
and leaves the skin feeling detoxed, hydrated and refreshed.
Ingredients: Saponified sweet almond and coconut oil, cold-pressed extra virgin olive
oil, carbon, and water.
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FIG SEED, GRAPE SEED and CARBON extraordinary and effective natural skin protection
Photo Credit by MYSIA

BATH BOMBS & SALTS
MYSIA's all-natural and handcrafted bath bombs are SLS, parabens and
chemical colourants FREE. They are exquisitely handcrafted using a mixture of salts
and essential oils and dried flower petals. Floral notes in the scent and calendula
flowers add an exotic sensation to the pampering sessions and help to relax and enjoy a
bath. Essential oils moisturize the skin and will let the skin freshen and hydrated more than
ever.

CBD INFUSED PRODUCTS
WHAT IS CBD?
CBD is the abbreviation for cannabidiol, one of the many cannabinoids, or chemical
compounds, found in marijuana and hemp. CBD is a chemical compound present in the
Cannabis Sativa plant. Manufacturers can combine CBD with an oil, such as hemp or
coconut oil, to create CBD oil. People can purchase CBD oil or a range of beauty products

966

Best-Aging Report | 2023.01.08
that incorporate CBD oil to use on their skin. Due to its potential anti-inflammatory
properties, CBD may be useful for treating many skin conditions, including acne, eczema,
and psoriasis.

CRYSTAL-INFUSED WATER BOTTLES
A water bottle is an amazing healing tool. It integrates healing energy crystals into the
human bodies. The crystal water bottle operates at the molecular and vibration level, by
moving the properties of crystals into the water, helps its charging for energy. It has the
power to promote and soothe the minds and feelings. Unlike ordinary water bottles, the
use of the healing crystal-infused water bottles combines the natural healing properties of
the liquid crystals. This is not only beneficial to the mind and body but to the environment
as it reduces the use of crystal-clear water bottles by Gems and Vibes. Using a precious
stone water bottle has the ability to improve mind and body functions throughout the day.
You can take it to the gym, work, school, etc.

MARKETING & SALES
MYSIA naturals has established itself very well in the Turkish market as a manufacturer of
the best quality natural skin care products, as well as a creator of the unique collections of
natural soaps that overcome various skin problems and also help the skin stay healthy and
improve its look preventing the aging process. The brand is ready to develop globally,
enter the international market with new lines and products and is looking for reliable
distributors in the markets with which it is ready to build long-term mutually beneficial
partnerships.
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Photo Credit by MYSIA
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Company name:

MYSIA naturals

Contact person:

Sinan Ergin

E-mail:

info@mysianaturals.com

Website:

mysianaturals.com

Phone:

+1647535399

Patent status:

n/a

On market since:

2019

Regions:

Canada, Turkey

Industries:

Skincare

Source links:

MYSIA Webpage
MYSIA Instagramm page

Direct link:

click here
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SELF IS A 100% VEGAN & HALAL
CERTIFIED SKINCARE BRAND
SELF is a 100% vegan skincare line developed especially for the modern
skin in mind. It all started when Isabelle discovered that her daughter
was suffering from eczema and she could not find 100% natural products
that were nourishing, calming and protecting for her skin. Her search
culminated in her own skin care line, which is developed together
with professional lab technicians and produced in Belgium. All SELF
products contain 100% vegan and natural ingredients for long-term
protection and hydration. Each product is dermatologically tested on
sensitive skin, making SELF products safe and suitable for all skin types.
SELF uses certified recyclable packaging in order to add the 'natural
touch'. The brand has already established its name in Europe and is
developing globally.
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THE BRAND
SELF is being yourself
Today all have modern skin that is extra sensitive due to stress, pollution, UV radiation and
blue light. Cleaning and soothing the skin with mild products is, therefore, a must. SELF is a
100% vegan skincare line developed especially for the modern skin in mind. SELF is a
pioneer in natural luxury skincare, Isabelle couldn't find 100% natural products for her
daughters skin issues that were up to her standards of efficacy, quality, and purity. The
brand picked all the ingredients at the highest levels of concentration to deliver maximum
results and without a single drop of artificial chemicals. SELF is for women who refuse to
risk their health for beauty. If our team and our customers don’t feel that a product is
perfect, we won’t launch it.
How does one get the most out of life? By trying to enjoy and appreciate every moment of
life as much as possible. Every day provides a new experience that Isabelle, the founder of
SELF brand, grab with both hands and recommends the same to all. Sometimes these
things are very simple - like socializing with the family, the first rays of sunshine on
one's skin or enjoying a nice glass of wine. At the same time, there is a drive in her to seek
out the unpredictable power of adventures in life: to discover unknown places, to meet
new people, and to confront new challenges in order to realize her dreams.
But life can be very demanding. Women has to be a good wife and mother, a good friend,
a successful woman, etc. Obviously, can't be perfect in all of the things she does. But the
most important thing of all is to be yourself. Isabelle feels it's essential to take good care of
herself and her own body by being aware of what she eats and what products use.
Everybody needs to feel well in each own skin, literally. And by her brand philosophy, she
tries to convey this to all women.

BRAND USP
100%CLEAN
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Isabelle Ulenaers, the Founder of SELF brand
Photo Credit by SELF

SELF products contain no chemicals, perfumes and other “nasties”. All the products are
100% natural. In addition, SELF is also one of the first European brands with the Zero
Plastic Inside label.
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Photo Credit by SELF

100%DURABLE
The entire production takes place in Belgium. In every step of the process, there is always
attention to sustainability. Only certified recyclable packaging is used with respect to the
environment.
1 0 0 % V E G A N & HALAL
SELF is officially recognized worldwide as a vegan brand by the Vegan Society.
Throughout the entire production process, no animal products are used, and never test its
products on animals.
100%CREDIBLE
SELF has been around since 2016 and is extremely grateful for the numerous awards that it
has already received. SELF is dermatological tested and approved for sensitive skin.
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SUSTAINABILITY
SELF is a sustainable brand that means that it is manufactured, marketed and used in the
most sustainable manner possible, taking into account both environmental and socioeconomic aspects:
Transparent INCI-List - we have all ingredients on SELF webshop;
R-PET and Refill packaging (refill is coming 2022);
Wooden caps are made of waste wood;
All EU – sustainable suppliers;
Zero Plastic inside – no microplastics;
Fairtrade ingredients;
Sheltered employment;
Production 100% in Belgium.
THE KEY INGREDIENTS
Meet five main ingredients that are known for their healing and protective properties for
the modern skin. They form a strong team because they reinforce each other’s activities.
ARGAN OIL
One of the richest sources of antioxidants including vitamin E, polyphenols and ferulic acid.
Its high concentration of fatty acids protects the skin against extreme conditions. It also
helps prevent skin aging by slowing down the process that causes wrinkles.
SHEA BUTTER
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Photo Credit by SELF

Contains large amounts of laurine and palmitic acid that help restore the damaged skin
layer.
MACADAMIA
Contains a high concentration of vitamins A, E, B that helps maintain skin moisture balance
and helps reduce redness.
ALOE VERA
Packed with Vitamin E that improves the skin barrier and promotes the synthesis of
collagen. Also has a calming and hydrating effect.
COCONUT OIL
Contains vitamins A, D, E, F and other complex fatty acids. Helps in restoring dry and
chapped skin.
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These are the main ingredients of all SELF products
Photo Credit by SELF

What do SELF active substances in the products do for the skin:
Vitamin F is rich in essential fatty acids, which provide good hydration and restore dry,
rough skin;
The high concentration of fatty acids protects the skin against dryness and other
extreme conditions and has a restorative effect;
Vitamin E. helps to keep the skin healthy and beautiful and strengthen the skin's barrier
function. It slows the process of wrinkles;
The sterols present retain the moisture in the skin;
Polyphenols (antioxidants) fight free radicals;
Ferulic acid increases the effectiveness of other vitamins, reduces coarse pores and
stimulates collagen production;
Allantoin promotes the healing process of the skin and helps to improve skin irritation;
Anthraquin has an analgesic effect and kills bacteria and fungi;
Sterols & polysaccharides have an anti-inflammatory effect, thereby soothing the skin
and reducing irritations;
Squalene is compatible with natural skin oil and ensures that the food is easily
absorbed;
Vitamin B reduces redness and tackles skin problems;
Lauric acid has an antibacterial and anti-inflammatory effect;
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Vitamins A and E stimulate cell renewal and improve skin texture and pigmentation.
They act on wrinkles and also stimulate the production of collagen;
Vitamin E helps fight free radicals and inhibit premature skin aging;
Agave Tequilana Extract has a proven wrinkle-fighting effect and a long-lasting soothing
effect on the skin;
Solanum Lycopersicum Seed Oil protects the skin against free radicals and improves
skin elasticity. For a youthful appearance;
Sodium Hyaluronate keeps the skin elastic, tight and hydrated;
Rich in antioxidants, protects agains premature aging;
Palmitoleic acid provides good protection, and helps skin-repairing.

THE PRODUCTS
FACIAL CARE
SELF facial care products are packed with vitamins and oxidants for long-term protection
and long-lasting hydration. Thanks to 100% natural ingredients, every SELF product is
suitable even for the most sensitive skin.
ALL-DAY DREAMER DAY CREAM
This luxuriously replenishing and soothing day cream is made with 100% natural active
ingredients and aromas that provide intensive nourishment and long-lasting protection for
the skin. It’s the most trusted companion against visible signs of aging.
HOW TO USE
Massage into the face using circular strokes for all-day hydration.
BENEFITS
Intensive moisturizing;
Helps against the first signs of aging.
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Photo Credit by SELF

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
Combine with the All-Night Starlight Night Cream for a perfectly-hydrated skin, 24/7.
ALL-NIGHT STAR LIGHT NIGHT CREAM
This moisture-regulating night & eye cream penetrates to the deepest layers of the skin for
long-lasting hydration and nourishment. It does not only restore dry and problematic skin; it
also helps reduce visible signs of aging. Best applied before going to sleep, so one can
wake up to softer, smoother and younger-looking skin.
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SELF Day Cream
Photo Credit by SELF

HOW TO USE
Massage into the face using circular strokes until it gets fully absorbed on the skin.
BENEFITS
Intensive moisturizing;
Helps against the first signs of aging.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
Combine with the All-Day Dreamer Day Cream for a perfectly-hydrated skin, 24/7.
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SELF Night Cream
Photo Credit by SELF

BOOST OF FRESHNESS FACIAL LOTION
This mild&multi-action facial cleansing milk gently removes tallow, dirt and makeup without
damaging and drying out the skin. It also shrinks the pores for naturally radiant results,
while still preserving the skin’s natural moisture balance and barrier function. Plus, it’s so
gentle that one can even use it on the delicate skin around the eyes.
HOW TO USE
Apply 2 to 3 drops of the Boost of Freshness Facial Lotion on a cleaning pad and gently
apply on one's skin using small circular strokes. Use after the morning shower or before a
good night’s rest for deep cleansing and naturally radiant results.
BENEFITS
Naturally Restoring;
Intensive Moisturizing;
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Deep Cleansing.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
BOOST OF OXYGEN FACIAL SCRUB
Packed with rice kennels and natural essential oils, this delightfully soft but effective facial
scrub removes dead skin cells while nourishing &repairing the skin at the same time. For
best results, use once or twice a week.
HOW TO USE
Apply a thick layer to freshly cleaned moist skin. Massage the face using small circular
strokes to let it sit in the skin deeply. Leave it on the skin for about a minute and then rinse
with lukewarm water thoroughly. Follow with All-Night Starlight for a deeply hydrating
treatment for the skin.
BENEFITS
Naturally Restoring;
Intensive Moisturizing;
Deep Cleansing.
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SELF Facial Lotion
Photo Credit by SELF

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
Having a dull complexion? SELF facial scrub brings the skin back to life. Use once or twice
a week or whenever the skin needs a boost. On the other days of the week, one can use
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the Boost of Softness konjac sponge for gentle exfoliation.
BOOST OF INDULGENCE FACIAL MASK
This soft facial mask is made with 100% natural ingredients and offers intense nutrition for
the skin. It is extremely hydrating, and it counters wrinkles at the same time, too. When the
skin is feeling extra dry or whenever you need an extra dose of comforting hydration, put
on the mask and enjoy the SELF-care moment. The skin will thank for it.
HOW TO USE
Apply a thin layer onto freshly cleaned skin and let it sit on the skin for about 15 minutes.
Rinse thoroughly with lukewarm water and dry gently. For best results, use Boost of
Freshness all-in one cleansing milk before putting on the mask. Good for all skin types, it’s
suitable for everyday use.
BENEFITS
Intensive Moisturizing
Anti-aging

SELF Facial Scrub
Photo Credit by SELF
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GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
Aside from five main ingredients this product also contains:
AGAVA TEQUILANIA
This extract derived from the Mexican Tequila plant is a natural elastomer with excellent
skin enhancing properties. Has proven effectiveness in reducing wrinkles and has a longlasting soothing effect on the skin.
BETAINE

SELF Facial Mask
Photo Credit by SELF

Supports skin regeneration and has a calming and moisturizing effect on the skin.
SOLANUM LYCOPERSICUM SEED OIL (TOMATO EXTRACT)
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Protects the skin against free radicals and helps improve skin elasticity. Contains a high
concentration of Lycopene, a very powerful antioxidant that protects the skin against sun
damage. Lycopene also ensures that the skin is well-protected against daily sun and
pollution exposure, therefore preventing clogged pores, pimples and fine lines as well as
reducing wrinkle formation.
SOFT LUXURIOUS LIP BALM
This luxurious lip balm melts oh-so-smoothly on the lips to replenish, moisture and protect
the lips from dryness and humidity. Made only with 100% natural ingredients, it deeply
hydrates chapped lips, instantly providing intense nourishment and leaving with silky
smooth, supple lips.
HOW TO USE
Dab onto the lips as often as like for long-lasting hydration and smoothness.
BENEFITS
Naturally Soothing;
Intensive Moisturizing.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
Aside from five main ingredients this product also contains:
CANDELILLA WAX
A vegan alternative for beeswax. Very rich in nutrients and easily absorbed into the
skin. Acts as a barrier and helps seal in moisture for the skin.
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HELIANTHUS ANNUUS SEED OIL
Used effectively against inflammation and skin irritation. Also acts as an emollient
that traps moisture and keeps skin well-hydrated.
RUBUSIDAEUS SEED OIL

SELF Lip Balm
Photo Credit by SELF

Rich in phytosterols that help keep skin moisturized and protected against sun damage.
ORYZA SATIVA STARCH
Acts as an emollient to maintain soft, smooth and supple skin.
JOJOBA OIL
Packed with nourishing antioxidants that draw water deep into the skin and seal it in for
long-lasting hydration.
BOOST OF SOFTNESS KONJAC SPONGE
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This cleansing sponge is made from 100% konjac powder, specially developed for gentle
facial cleansing. It helps moisturize the skin while maintaining a healthy pH balance and all
without damaging the skin’s own natural oils.
HOW TO USE
Soak the sponge until fully softened and lightly rub over one's face using circular strokes.
For best results, use in combination with the Boost of Freshness cleansing milk to gently
remove dirt, tallow and makeup. After every use, rinse the sponge in water and gently
squeeze excess water out. Air-dry the sponge to keep it in its best condition. Make sure to
replace every 2-3 months.
SELF PINK CRYSTAL FACIAL ROLLER
This ancient Asian skincare tool is the perfect addition to the skincare routine. Using the
SELF Rose Quartz daily helps in eliminating toxins, reducing puffiness, and improving
blood circulation to even out the skin. Most of all, it invites relaxation and SELF care, which
are equally important to maintaining clear, smooth skin.
HOW TO USE
Start first at the chin, and roll horizontally out to the hairline. Next, move up to the nose,
and roll from the corner of the nose out towards the ears. Afterwards, use the small end of
the jade roller, and place it in the inner corner of the eye. Roll out toward the temples.
Next, roll from the eyebrows upwards to the hairline, moving across the forehead. Finish by
rolling the middle of the forehead horizontally out towards the temples. Use daily
before you go to sleep, or as much as feel like.
BODY CARE
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SELF Sponge
Photo Credit by SELF

SELF body care products contain 100%natural and vegan ingredients that respond exactly
to what the skin needs. Each body care product is formulated to gently cleanse and
hydrate even the most sensitive skin while nourishing, protecting and improving
elasticity. SELF invites to treat one's body like a face and enjoy the invigorating metime moments.
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SELF Face Roller
Photo Credit by SELF

F I N E D E L I G H T H A N D & B O D Y WA S H
This hand&body wash deeply cleanses the skin without drying it out. Containing no foam,
it is formulated with a unique combination of rich essential oils to naturally cleanse the skin
and give it long-lasting hydration. Perfectly suitable for all skin types and also for kids too.
HOW TO USE
Gently squeeze a small amount of the body wash on the palm of the hands or on the
loofah, then rub it all over the body. After a thorough cleanse, rinse it off with water. For
long-lasting results, apply Fine Delicate Body Butter right after step out of the shower while
the skin is still damp to help seal in the moisture.
BENEFITS
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Intensive moisturizing;
Naturally soothing.

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
It is also possible to use the body wash as a hydrating bath foam. Simply add a few drops
of the body wash to the bath and let the power of the running water do the rest.
FINE DELICATE BODY BUTTER
Rich and light at the same time, this body butter melts smoothly on the skin for consistently
glowing results. Made only with 100% natural ingredients, it provides intense nourishment
for the skin while repairing and restoring its natural moisture balance with every use.
HOW TO USE
Rub evenly over the body using upward strokes and until fully absorbed on the skin. Use
whenever the skin needs a generous helping of comforting hydration.
BENEFITS
• Naturally Soothing
• Intensive Moisturizing.
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SELF Hand&Body Wash
Photo Credit by SELF

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitiveskin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
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SELF Body Butter
Photo Credit by SELF

FINE DELUXE BODY SCRUB
Made with Dead Sea salts and natural essential oils, this delicate body scrub effectively
removes dead skin cells while providing intense
nourishment for the skin at the same time. Use as a body scrub to stimulate circulation and
give the skin a silky-soft glow or as a bath salt to treat yourself to a revitalizing and
detoxifying bathing experience.
HOW TO USE
Apply a thick layer to freshly cleaned moist skin and massage all over the body using small
circular strokes to let it sit deeply on the skin. Rinse with luke warm water and follow with
Fine Delicate body butter for a lavishly relaxing self-care moment one won’t regret. Enjoy
this delicate yet highly effective body scrub once or twice per week.
BENEFITS
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Naturally Soothing;
Intensive Moisturizing.

SELF Body Scrub
Photo Credit by SELF

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
For a relaxing oil bath, simply add a few tablespoons of the Fine Deluxe Body Scrub to
warm bath water. The natural oils will make the skin feel silky smooth afterwards.
The brand has developed special skin&body care routines and it is possible to buy
products in such kits.
HAIR CARE
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SELF thinks that the scalp and hair deserve as much love as the rest of the body, and
decided to introduce two new products into the skincare line. The SELF shampoo and
conditioner ARE free from silicones, parabens and chemical components such as SLS and
SLES. They will give the hair more hydration, shine, gloss, strength and will preserve
the hair color. Plus it’s suitable for all hair types, especially for ones with a sensitive and
problematic scalp!

SELF Face Routine Kit
Photo Credit by SELF

How can SELF shampoo and conditioner have all these benefits? The company uses the
best ingredients straight from Mother Nature: Cocos Oil, Aloe Vera Oil, Glycerine,
Lypofructyl Argan, Shea butter, Macadamia Oil, Jojoba Oil, Apricot Kernel Oil, and more.
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Each of these ingredients was selected because of its proven effectiveness. When
combined, they work in perfect tandem to nourish and repair the scalp and hair.
FINE RESTORING HAIR SHAMPOO
This gentle shampoo thoroughly cleanses the scalp without damaging the hair roots. The
formula contains a unique combination of essential oils, providing an intensive moisturize
to the scalp. The shampoo has been specially developed for dry, sensitive, itchy skin and is
therefore suitable for everyone, even for the little ones.
BENEFITS
Deep scalp and hair cleansing;
Rich in essential oils for nourished hair;
Without parabens, silicones or chemical foaming agents such as SLS/SLES;
Ingredients with a calming, protective and moisturizing effect.
FINE NOURISHING HAIR CONDITIONER
Fine Nourishing Hair Conditioner treats the hair with intensive and soothing care. The
vegan and natural ingredients penetrate deeply into the hair roots, nourishing your hair
from within. For shiny, healthy locks.
BENEFITS
Gives hair a shiny look;
Intensive and deep nourishing treatment;
Makes your hair soft and easy to comb, without silicones;
Soothes, moisturize and reduces frizz.
SELF does not stop there and plans to release several more new products, in the near
future i.e. Q1 2022 will have also a deo.
SETS
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SELF Natural Shampoo
Photo Credit by SELF

Also for specific skin problems, the brand has kits such as an anti-acne kit and other sets
that can be found on the website. Each SELF kit contains everything necessary for radiant,
healthy skin. As an added extra, one may enjoy a nice discount.
ANTI AСNE KIT
This set contains four full-sized facial care products that fight dirt and give acne skin a welldeserved glow. The kit has been specially developed for people with oily skin who suffer
from acne and blackheads. Treat the skin with vitamins and antioxidants maintaining a
healthy pH balance and all without damaging the skin's own natural oils. For optimal effect,
it's important to use the products for at least 6 weeks. In this period the skin barrier will
adapt to natural ingredients, which can possibly lead to a temporary flare-up of acne. But it
is recommended to continue the course of treatment for the best results.
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SELF Nourishing Conditioner
Photo Credit by SELF

MARKETING & SALES
The brand has already established its name in Europe i.e. in Belgium, the Netherlands,
Czech Republic, Denmark. SELF has started in Kuwait, Oman, in few stores in the UK and
the USA and wants to expand its global business. The company is looking for a partner
with whom it can work together to increase sales through mutually beneficial cooperation.
BRAND OFFERS
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SELF makes every holiday special by designing packaging in accordance with the holiday theme
Photo Credit by SELF

Marketing material (photo’s, video, digital or printed material, etc.);
Training;
Sample sets;
Margin is discussable;
Deliver ex-works, payment 50% before production & 50% before shipment.
BRAND EXPECTS
A committed partner who loves the brand;
A team of dedicated professionals;
Provision of online and offline marketing & press – brand awareness.
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Anti Acne Kit
Photo Credit by SELF

If there are any questions about SELF, or just curious to learn more about the brand don’t
hesitate to reach out and send an email to isabelle@naturalself.eu
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Photo Credit by SELF
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Company name:

Natural Self

Contact person:

Isabelle Ulenaers

E-mail:

isabelle@naturalself.eu

Website:

naturalself.eu

Phone:

+32 495 77 04 13

Patent status:

n/a

On market since:

2016

Regions:

Belgium

Industries:

Skincare

Source links:

SELF website
SELF Instagram

Direct link:

click here
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SUGA BUBA VEGAN BODY CARE LINE
WITH 24-KARAT GOLD SHIMMER
Suga Buba is a unique body glow cosmetic from Bulgaria. All products
of the brand have a shimmering effect when applied to the skin.
The brand philosophy is to produce and distribute 100% vegan-friendly,
innovative and luxury cosmetic products on the borderline between
body makeup and skincare with 0% parabens, silicones and
sulphates. Shimmering products formula totally differ from simple
bronzer. It contains white truffle, 24K gold, diamond dust, shea and
much more high class nourishing natural ingredients. The products also
have an intense scent of cookies and sweet chewing gum that gives the
body an appetizing aroma. Suga Buba is forever against animal
testing. The outer design is in pure harmony with this philosophy and
brings the same joyful, girly feeling as the products themself.
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THE STORY
Suga Buba has set itself the goal of creating products that accentuate the beauty of
feminine curves with a radiant sheen. For this, it is focused on finding a special formula. A
formula that's not a regular bronzer and isn't just for beach use. Suga Buba wants more
and strives for something that will make women feel like real goddesses. As a result of
numerous studies, exhibitions, collaboration with the best professionals in the industry, the
use of special formulas and designer fragrances, Suga Buba has achieved its goal and has
created unique Suga Buba products. When applied to the skin, they can transform the look
of every woman into a special experience. Because the brand cares for the skin, each
formula contains nourishing and moisturizing ingredients. Some of them contain shiny
micro-particles of 24-karat gold and silver. Result? Thousands of women amaze every day
with their perfect and radiant skin.

The Founders
Photo Credit by Suga Buba

THE PRODUCTS
Striving for perfect skin, Suga Buba set a goal to create products that care for the health of
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the skin while emphasizing the beauty of the feminine curve with a radiant sheen. Personal
care products with a different formula than conventional bronzer make feel sexy and
confident. Special formulas using 24-karat gold and fresh designer fragrances, combined
with active skin care, can transform every woman's appearance into a special event,
leaving her with a truly unforgettable experience.

Photo Credit by Suga Buba

The brand philosophy sounds like this:

"Sexy and confident in their allure, with body positive mindset shimmer girls enjoy to
provoke with the touch of glam, spicy flirt and staying gorgeous no matter the place or
occasion."
All Suga Buba products:
Labelled vegan, organic, free of animal ingredients;
Free of parabens, sulfates and silicones;
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Have not been tested on animals at any stage of production.

All Suga Buba Products
Photo Credit by Suga Buba

Suga Buba has three main series:
Shimmering Body Glow - for the body;
#Bioglam - face care & deodorants;
#Bioglam Sunscreen - beach products.

BEST SELLING SHIMMERING DUO
SHIMMERING BODY BUTTER
Volume: 250 ml
Suga Buba has created Body Butter with a special precious reach formula, combining the
benefits of shea butter and one of the best-kept secrets of the beauty industry - the white
truffle. Shea butter melts when it touches the skin, nourishing, softening, and hydrating it,
as well as improving its elasticity. White truffle brightens the skin look and promotes
regeneration by increasing deep cellular repair resulting in a firmer and more toned look.
Suga Buba has topped this intense care by adding silver shimmering micro flakes in 20
different sizes and shades that cover the skin was a sparkling veil. The body butter gives
the skin a perfect healthy look and amazing silver mermaid sheen both day and night.
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This is a perfect boutique skin care all year round. The body butter revitalizes the skin and
gives it an irresistible glow thanks to the dazzling effect of thousands of
shimmering particles. The special formula of natural butter that melts on the skin, gives it a
silky softness, shine and a seductive cookie scent. Shea butter nourishes the skin, leaving
it soft, well-hydrated. It is a natural moisturizer that protects against sun damage and
dehydration. A rare and expensive white truffle extract rejuvenates the skin, deeply
regenerating the cellular structure.

Suga Buba Body Butter with shea butter and white truffle
Photo Credit by Suga Buba

BENEFITS:
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Intensively nourishes and regenerate;
Smoothes the complexion, leaving the skin velvety and soft to the touch;
Provides an ethereal glow and instantly brightens skin with silver particles;
Proven anti-aging effect;
Rich in vitamins, minerals and organic oils (shea and white truffle);
Prevents the formation of wrinkles and stretch marks;
Makes the skin look healthier and more toned;
100% natural and vegan - never tested on animals.
APPLICATION:
Using gentle, even movements, apply to dry or damp skin to shine;
Apply liberally for a more dramatic effect;
Can be used in combination with sun oil or sunscreen lotion.
* The product has no sun protection factor.
* May stain light clothing slightly. Stains are easy to wash off.
SPECIAL INGREDIENTS:
SHEA BUTTER
The shea butter is intensely nourishing, rich in texture and high in healthy fats. Naturally
rich in vitamins A, E and F, making it a natural moisturizer.
Shea butter has been used by women in Ghana for thousands of years to protect against
dry Saharan winds, sun damage and dehydration. It moisturizes the skin, has antiinflammatory properties, fights premature aging and works against stretch marks.
WHITE TRUFFLES
Truffles are a sophisticated product that is already used in the cosmetics industry. Only
elite black and white truffles are included in the masks, oils and serums created on the
basis of these mushrooms. They are rich in amino acids, mineral salts, magnesium and
protein. It slows down the aging of the skin by stimulating its thickening, maintains a higher
level of hydration, increases elasticity, and reduces the depth and number of fine wrinkles.
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This is due to the fact that the white truffle contains a huge amino acid potential, as well as
a full spectrum of B vitamins (B1, B2, B3, B6, B9, B10, B12) in a form suitable for rapid
absorption by the human body.

Body butter contains white truffle, 24K gold, diamond dust, shea and much more high class nourishing natural
ingredients
Photo Credit by Suga Buba

SHIMMERING BODY GLOW WITH 24-KARAT GOLD
Volume: 100 ml
A luminous body shine with natural ingredients that brightens the skin with a subtle
radiance of 24K gold particles. Emphasizes the chocolate tan of the skin, while the
specially developed formula of natural ingredients deeply moisturizes and nourishes it.
Gives a light, radiant complexion even to white skin and enhances naturalness.
BENEFITS:
Leaves skin radiant and airy;
Hides flaws;
Darkens complexion, does not contain self-tanning products;
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Moisturizes, deeply nourishes and leaves the skin velvety and soft;
Silky and lightweight texture;
100% natural ingredients;
Vegan-friendly - never tested on animals;
A seductive scent of sweet chewing gum lingers on the skin;
Designed for daytime and evening use. Its golden glow makes one irresistible on the
beach and irresistible under the spotlights at night.
APPLICATION:
Shake the gloss well before use;
Apply to dry or damp skin of hands, feet and body where want the skin to glow;
Apply liberally for a more dramatic effect;
Can be used in combination with sun oil or sunscreen lotion.
* The product has no sun protection factor.
* May stain light clothing slightly. Shine stains are easy to wash off.

#BIOGLAM
DEO STICK LEMON GRASS
Volume: 60 ml
100% natural deodorant with lemon grass scent and a long-lasting formula that is gentle on
the skin. Eliminates moisture and protects against unpleasant odors. From early morning
until late evening experience the natural fresh scent of citrus fruits. Taking care of nature: a
natural product in 100% biodegradable packaging.
BENEFITS:
Delicate and long-lasting protection, soft on the skin;
An economic formula that will be using for over 3 months;
A long-lasting sensation of freshness and comfort with a lemongrass scent;
Non-allergenic bio-certified ingredients;
Does not leave yellow stains on clothes;
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Rich in essential oils with antibacterial properties;
Easy to apply in biodegradable packaging;
Suitable for men and women.

Photo Credit by Suga Buba

SPECIAL INGREDIENTS:
Beeswax;
Shea Butter;
Coconut oil.
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APPLICATION:
Apply lightly to clean, dry underarm skin;
Can repeat it at any time of the day;
Suitable for everyday use.

DEO STICK BERGAMOT
This is a 100% natural deodorant that becomes the skins best friend. It absorbs moisture
uncompromisingly and discourages bacteria to give royal confidence. The natural scent of
Bergamot is delicate but intoxicating and makes up charming and confident throughout the
day. The bio-certified ingredients of deo stick are specially selected to be both gentle on
the sensitive skin of the armpits and effective in securing the perfect comfort. Quick and
easy to apply. It gives the confidence to meet all eyes and guarantees ideal hydration. Deo
comes in a biodegradable package as part of Suga Buba's philosophy for a more
ecologically future.
BENEFITS:
Delicate and long-lasting protection, soft on the skin;
An economic formula that will be using for over 3 months;
A long-lasting sensation of freshness and comfort with a lemongrass scent;
Non-allergenic bio-certified ingredients;
Does not leave yellow stains on clothes;
Rich in essential oils with antibacterial properties;
Easy to apply in biodegradable packaging;
Suitable for men and women.
SPECIAL INGREDIENTS:
Beeswax;
Shea Butter;
Coconut oil.
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Bio Deo Stick Lemon Grass
Photo Credit by Suga Buba

APPLICATION:
Apply lightly to clean, dry underarm skin;
Can repeat it at any time of the day;
Suitable for everyday use.

BIO DETOX MASK WITH RICE STARCH
Volume: 60 ml
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100% Natural Rice Starch Purifying Facial Mask smoothes imperfections, tones and
refreshes the color of even the most sensitive skin. A few minutes after application,
the skin is gently soothed, and as soon as one wash it off, all irritations have
disappeared. Suitable for normal to sensitive skin. The light mattifying effect makes the
complexion even more irresistible and seductive.
BENEFITS:
The mask absorbs skin imperfections, removes dead cells, tones and refreshes;
Has a light matte effect, soothes irritated skin;
Thanks to its special formula, which works in three stages, it smoothes the skin,
cleanses and provides long-lasting hydration a few hours after washing.
Suitable for use before applying daytime makeup or after removing it in the evening.
APPLICATION:
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Bio Deo Stick Bergamot
Photo Credit by Suga Buba

Apply in light, smooth movements all over the face;
Wait 10-15 minutes;
Rinse thoroughly with warm water.
* If applying in the morning before makeup, dampen the remaining layer with a paper
towel.
* When applying in the evening to activate the third phase, do not wipe off the rest of the
layer after washing with water.
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Compact biodegradable packaging designed with a love for nature. Vegan-friendly and
made from 100% natural ingredients.
INGREDIENTS:
The plum extract is rich in vitamins C and E, folic acid and carotenoids, which reverse the
effects of free radicals and reduce the symptoms of aging. It also helps to reduce dark
circles and puffiness under the eyes. The extract, rich in antioxidants, protects the skin
from the sun's rays and gives the skin its beauty.
Coconut oil billed as the healthiest fat in the world, it has countless health benefits. Oil
fights against stretch marks and gives the skin strength and elasticity, makes it look
younger. Coconut oil speeds up the healing process, relieves burns and retains moisture in
severely dehydrated skin.
Grape seed oil is used as a natural cosmetic product. Many of the benefits of grape seed
oil are linked to its vitamin E and omega-6 fatty acid content. They fight free radicals and
help protect against sunlight, wind and pollution.
Juniper has antibacterial, antiseptic and anti-inflammatory properties. These properties
help fight acne. They also help balance sebum production in the skin by reducing excess
oil production. This reduces clogging and clogging of the pores. They also remove bacteria
that can cause inflammation and infections.
Beeswax is a natural organic product. It was used by the pharaohs in Ancient Egypt for its
healing, regenerating and beautifying properties. It deeply moisturizes the skin, stimulates
the immune system, removes unnecessary toxins from the body and is used as an antiaging agent.
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Comfortable sticks, velvet textures, effective action - that's all Suga Buba
Photo Credit by Suga Buba

The ancient civilizations of Greece, Rome and Egypt used French clay, especially green
French clay, to treat skin problems. Helps remove impurities from pores, exfoliate dead
skin cells, tone and tighten skin. It also stimulates blood circulation, helps heal blemishes,
soothes burns, insect bites, cuts, and more.
Lemon extract is a rich source of vitamin C and has a detoxifying effect. It contains a dose
of antioxidant that fights free radicals, maintains an even skin tone and helps to strengthen
the body's immune system. It also tightens the skin as it helps to close the pores, resulting
in smoother skin.

BIO DETOX MASK WITH ROSE POWDER
Volume: 60 ml
100% natural #detox and a refreshing face mask with rose powder that enhances natural
beauty. Has a gentle scrubbing effect. Removes dead cells, tones and refreshes the skin.
Designed to enhance the natural beauty of the skin while eliminating imperfections in a
completely natural way. Result? A radiant, hydrated and smooth complexion that is a
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pleasure to touch. The mask cleanses dead cells due to abrasive particles in its
composition and gives a natural shine. Thanks to a special formula that works in three
stages, it smoothes the skin, removes toxins and guarantees long-term hydration a few
hours after washing. Suitable for use before applying daytime makeup or after removing it
in the evening. Suga Buba has created this product for women who do not compromise in
personal care and want to radiate health and genuine femininity with every cell.
APPLICATION:
Apply in light, smooth movements all over the face;
Wait 10-15 minutes;
Rinse thoroughly with warm water.
* If applying in the morning before makeup, dampen the remaining layer with a paper towel
or paper towel.
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Bio Cleansing Mask with Rice Starch
Photo Credit by Suga Buba

* When applying in the evening to activate the third phase, do not wipe off the rest of the
layer after washing with water.
Compact biodegradable packaging designed with a love for nature. Vegan-friendly and
made from 100% natural ingredients.
INGREDIENTS:
Rose oil and rose powder have always been a symbol of beauty, youth and health. It is
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called “liquid gold” because of its unique properties and countless benefits. It has a tonic
and firming effect on the skin. Help treat redness caused by dilated capillaries and
balances the pH of the skin.
Beeswax is a natural organic product. It was used by the pharaohs in Ancient Egypt for its
healing, regenerating and beautifying properties. It deeply moisturizes the skin, stimulates
the immune system, removes unnecessary toxins from the body and is used as an antiaging agent.
Yellow French clay removes skin imperfections even from deep pores, while
supplementing the skin with vital minerals.
Removes dead skin cells, lifting and toning the skin. Thus, the skin becomes smooth,
radiant and refreshed. It is also used to treat acne and other skin conditions.
Pink French Clay is considered the softest of all clays and is suitable for all skin types normal, sensitive and mature. It is used to cleanse and detoxify the skin, remove dead cells
and thus create a completely renewed appearance. It is also used to treat acne and other
skin conditions.
Billed as the healthiest fat in the world, coconut oil has countless health benefits. It helps
against stretch marks, gives the skin strength and elasticity, making it youthful. Coconut oil
speeds up the healing process, relieves burns and retains moisture in severely dehydrated
skin.
Apricot kernel oil contains many fatty acids, vitamins E and A, which can be used to
moisturize and nourish dry skin. It also helps fight acne, smoothes wrinkles, speeds up cell
metabolism and promotes collagen formation.
Grapefruit is a vital ingredient in your daily skin care routine. Rich in antioxidants, betacarotene, transforms dull, dehydrated complexions and leaves skin beautiful and radiant. It
also contains lycopene, which is known to reduce skin redness and inflammation, helping
to even out complexion.
Cinnamon is considered one of the oldest and most valuable spices in the world.
Nowadays, it is also used in cosmetics because of its countless benefits.
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Soothes dry skin and relieves pain effectively. Thanks to its antibacterial properties,
cinnamon leaves are ideal for treating acne, rashes, and infections. It contains antioxidants
that slow down aging.

#BIOGLAM SUNSCREEN
100% BIO SHIMMERING TANNING OIL
Volume: 100 ml
Suga Buba Shimmering Tanning Oil is a natural, organic lotion for a fast, rich and even tan
on the beach or in the solarium. Contains certified natural ingredients for moisturizing skin
care for a long-lasting golden glow. The bio oil is made with all-natural ingredients. It
speeds up the darkening of the skin while exposed to the sun. Hydrates deeply and gives
an irresistible glow. The skin is nourished and soft and the countless golden particles will
immerse in wonderful luxury. Completely water-resistant. For maximum effect shake before
use in this way the golden particles will tribute eventually on the body. Completely organic
product and the golden ticket to a perfect look with the best sun protection.
BENEFITS:
Golden shine effect;
Helps to achieve an irresistible chocolate tan quickly;
Intensively nourishes, regenerates and moisturizes the skin;
Organic oils make it silky soft, supple and firm;
100% natural composition, rich in minerals, vitamins and organic oils;
For an even and healthy complexion;
Easy to apply and waterproof;
With a sweet cocoa aroma;
Suitable for both the beach and solarium.

1020

Best-Aging Report | 2023.01.08

Bio Detox Mask with Rose Powder
Photo Credit by Suga Buba

INGREDIENTS:
Get a fast, rich and long-lasting complexion and brighten your skin with 24K gold particles.
100% natural composition, rich in minerals, vitamins and organic oils (jojoba, coconut,
sweet almonds, apricot kernels, sunflower oil) and a special triple action formula. Specially
formulated to speed up the process of achieving a natural, rich and even complexion on
the beach or in tanning beds.
APPLICATION:
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Beach or Poolside Use: Apply to dry or damp skin in front of the beach and after each
exit with gentle, even strokes.
When visiting a solarium: Apply to the skin just before entering the solarium.
Apply liberally for a more dramatic effect.
* Product does not have UV sunscreen. When exposed to sunlight, it is recommended to
use in combination with sunscreen. The product is not self-tanning.

BIO SUNSCREEN SPF 30
Volume: 100 ml
BIO sunscreen lotion with certified natural ingredients for long-term protection for the
whole family. Bio sunscreen lotion is UNISEX with a factor 30. Promotes an even, healthy
and rich complexion by protecting the skin from the harmful effects of UV rays. A special
formula of natural oils that deeply nourish and moisturize the skin, making it suitable for
people with delicate and sensitive skin.
INGREDIENTS: Sulfate-free and silicone-free, rich in certified natural oils.
30x protection against UVA / UVB biological rays;
100% natural formula made from organic ingredients, suitable for people with delicate
and sensitive skin;
Retains its complexion for a long time, makes it smooth and rich;
Protects the skin from drying out by forming a film on it;
Suitable for women, men and children;
Waterproof;
Cocoa flavored;
Free of allergens, nanoparticles, chemical filters and preservatives;
Rich in organic oils that nourish, soften and retain moisture. (Raspberry, baobab, shea,
cocoa, coconut, sweet almond);
Does not cause allergies and maintains the balance of the epidermis;
Vegan Friendly - Never Tested On Animals.
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Bio Simmering Tanning Oil
Photo Credit by Suga Buba

APPLICATION:
Apply with gentle, even movements to dry or damp skin in front of the beach and after
each exit;
Use every 3-4 hours for maximum protection and a healthy, even complexion.

THE DESIGN
Suga Buba loves the thrill of unpacking and so it has prepared the Suga Box for all glitter
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addicts. Suga Buba delivers its body care products loaded with amazing shimmer in super
cute pastel colors packaging to the door.
BIODEGRADABLE PACKAGING
In line with the brand philosophy, all product packaging in the #BIOGlam series is 100%
biodegradable and environmentally friendly.

MARKETING & SALES
The brand is very active in the media space. Suga Buba has its own Instagram and
Facebook pages and actively promotes and increases brand awareness through influence
marketing. Now Suga Buba is sold online at Amazon as well as online and offline in its
domestic market and is looking for reliable partners for the development of excellent
products that are in a big trend for the goddesses of beauty around the world.
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Bio Sunscreen SPF 30
Photo Credit by Suga Buba
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Photo Credit by Suga Buba

Photo Credit by Suga Buba
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Company name:

Shuga Company Ltd.

Contact person:

Jasminne Magid

E-mail:

sales@sugabuba.com

Website:

sugabuba.com

Phone:

+359 87 899 3333

Patent status:

n/a

On market since:

2019

Regions:

Bulgaria

Industries:

Skincare

Source links:

Suga Buba official webpage
Suga Buba Instagram
Suga Buba Facebook

Direct link:

click here
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SECRET DOSSIER ON DOLOCAN®, A
SWISS NATURAL CBD BASED
SKINCARE LINE COPY
Dolocan® is specialized in the application of cannabinoids and stands
for a new kind of natural wellness and beauty products that focus on
holistic wellbeing. Through innovative and high-quality ingredients,
Dolocan® supports healthy and balanced skin. All of the products are
exclusively made in Switzerland and are subject to the highest quality
standards. With continuous scientific research and innovation, the brand
ensures relevance and benefit to today’s and tomorrow’s consumers.
All Dolocan® products are vegan, dermatologically tested and contain
only the finest natural CBD. With its skin-soothing and skin-caring active
ingredients, the CBD skincare line is ideal for sensitive skin, but provides
effective benefits for all skin types. Dolocan® – Good Skin, Good Mood,
Good Day.
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THE BRAND
CANWAY Schweiz GmbH is an internationally aligned cannabis company headquartered in
Zürich, Switzerland. It specializes in the holistic application of cannabinoids and is at the
forefront of the Swiss CBD Industry since 2016. The purpose of the company is to improve
people’s quality of life with a broad range of cannabis-based products. As a vertically
integrated company, CANWAY Schweiz GmbH breeds, cultivates, develops, processes,
produces and distributes cannabis and derivative products. It controls the entire value
chain from seed to sale and strives to launch qualitative products with innovative
ingredients that reflect Swiss quality without exception.

The new Dolocan® skincare line is vegan, dermatologically tested and only contains the finest natural CBD
Photo Credit by CANWAY Schweiz GmbH

The skincare and wellness line Dolocan® has been reformulated and rebranded in 2021
and is produced and manufactured exclusively in Switzerland. It supports a healthy and
balanced skin with Cannabidiol as a key ingredient. CBD, short for Cannabidiol, is a nonpsychoactive and natural compound derived from the Cannabis sativa plant with
antioxidant, anti-sebum, skin protecting and conditioning benefits.
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Photo Credit by CANWAY Schweiz GmbH

PRODUCTS & PRICES
CBD HAND CREAM – PROMOTES A HYDRATED AND
SOFT SKIN
The CBD Hand Cream is enriched with sunflower seed oil that has high concentrations of
vitamin C and valuable oleic acid and linoleic acid oils, that improve overall skin hydration
and also provide antioxidant protection. The linoleic acid present in sunflower oil
reinforces the skin barrier which helps reduce moisture loss and therefore improves overall
hydration. Vitamin C on the other side helps neutralize free-radicals that are present in the
environment with its antioxidant benefits. To fight dryness and improve skin texture
Allantoin sloughs away dead skin cells with its exfoliating properties. This not only results
in smooth skin but also supports a faster cell-turnover.
Key Ingredients: Cannabidiol, Helianthus Annuus (Sunflower) Seed Oil, Allantoin
Properties:
Non-sticky and fast absorbing formulation
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Hydrating, smoothing, antioxidant
Size: 75ml

Purchase price: € 7.92

Suggested Retail Price: € 19

Dolocan® Hand Cream
Photo Credit by CANWAY Schweiz GmbH

CBD FACE SERUM – HYDRATING AND CALMING
SKINCARE
The CBD Face Serum has been specially formulated for sensitive and easily irritated skin.
In addition to the calming properties of CBD, Aloe Vera optimally moisturizes and soothes
irritated skin. With its emollient, anti-inflammatory and antibacterial benefits, Aloe Vera also
supports overall skin regeneration and provides hydrating and balancing advantages for all
skin types, including dry, sensitive and oily skin.
Application: Apply to the face and neck in the morning and evening after cleansing and
toning
Key Ingredients: Cannabidiol, Aloe Vera
Properties: Hydrating, Calming, Balancing/Anti-sebum
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Size: 30ml

Purchase price: € 24.58

Suggested Retail Price: € 59

Dolocan® Face Serum
Photo Credit by CANWAY Schweiz GmbH

CBD FACE CREAM – POWERFUL ANTI-AGING AND
BLUE-LIGHT PROTECTION
Soliberine counteracts the negative impacts of light radiation on our skin. It delays the
ageing onset and slows down the structural and visual appearance of skin photoaging with
time through the neutralization of this ROS overproduction induced by light radiations. By
protecting from UV, IR, and HEV radiations and their detrimental effects on the skin,
Soliberine works as a global photo-protector while shea butter acts as an emollient and
moisturizer to repair skin and combat wrinkles and fine lines.
Key Ingredients: Cannabidol, Butyrospermum Parkii (Shea) Butter, Soliberine
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Properties: Hydrating, Anti-aging, Blue-light protection, Soothing
Size: 50ml

Purchase price: € 20.42

Suggested Retail Price: € 49

Dolocan® Face Cream
Photo Credit by CANWAY Schweiz GmbH

CBD Skincare Essential Kit:
CBD Hand Cream 75 ml
CBD Face Cream 50 ml
CBD Face Serum 30 ml + Box
Purchase price: € 52.92

Suggested Retail Price: € 127

BRANDING & DESIGN
The name Dolocan® aims to highlight the positive correlation between cannabinoids and
any occurring inflammation. The green colour symbolizes the natural ingredients and the
calming and balancing qualities of the natural compound Cannabidiol.
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The modern and contemporary design targets the premium skincare market and intents to
destigmatize products made from the Cannabis sativa plant or contain any compounds
derived from it. The mixture between clear, bold black fonts and delicate materials like
glass and silver-coloured elements embrace contrasts. At the same time, the contrasting
design elements strive to attract and showcase the different kind of consumers and
generations Dolocan® skincare targets.
The packaging used for this skincare line is convenient, functional and easy to use,
carefully chosen to preserve the quality of our formulas. The formulas are contained in
durable, recyclable glass dispensers and recyclable synthetic materials sold in fitted
uncoated high-quality paper boxes. The grasp and coating of the foldable cardboard boxes
underline Dolocan®’s approach to source effective, raw and natural active ingredients.

Dolocan® combines a clean and modern design with recyclable packaging and efficient high quality active
ingredients
Photo Credit by CANWAY Schweiz GmbH

MARKETING & SALES
Relaunched in 2021, the Swiss made skincare & wellness brand Dolocan® is now available
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in all EU member states and continues to grow its distribution channels rapidly. As of
spring 2022, all Dolocan® skincare products are also available at the Swiss online beauty
retailer haar-shop.ch .
Dolocan® has its own social media platforms where it continues to reach and extend CBD
skincare fans worldwide. In Switzerland, the brand is at the forefront of the CBD skincare
industry and its products are synonymous with the next generation of its kind.
To increase brand visibility and sales, there have been continuous marketing and
promotional activities. Beyond the digital online advertisements, some of the brand
activations include:
Print advertisements in leading lifestyle magazines;
Online retargeting campaigns;
Interactive posts on Instagram and other social media;
Influencer marketing and social media marketing;
Product sampling and participation in trade shows.

Photo Credit by CANWAY Schweiz GmbH
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MEDIA
Ratgeber Aannabelle

ADDITIONAL MATERIALS
You can download the brand presentation шт Engish by the link
You can download products and prices by the link
Please download the catalogue of CBD-based cosmetics by the link
Please download the catalogue of all CBD products from the manufacturer by link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.
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Company name:

CANWAY Schweiz GmbH

Contact person:

Daniel Arnold, Head of Sales

E-mail:

daniel@canway.com

Website:

greenpassion.ch

Phone:

+41 43 543 33 80

Patent status:

n/a

On market since:

2016

Regions:

Switzerland

Industries:

Skincare

Source links:

Dolocan® webpage
Dolocan® Instagram

Files:

Dolocan_Skincare_Product & PriceList_Europe
Presentation in English Dolocan_Skincare_E.pdf
Presentation in German Dolocan_Skincare_D.pdf
Presentation in French Dolocan_Skincare_F.pdf
CANWAY_Catalogue_22v1_EU_E
CANWAY_Catalogue_22v1_EU_E_Cosmetics

Direct link:

click here
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SECRET DOSSIER ON LUNA
MICROCARE® LONDON-BASED
INNOVATIVE SURGERY-FREE
SKINCARE COPY
LUNA MICROCARE® is a London-based innovative skincare brand born
in 2019, which utilizes the patented Micro Channel Patch technology
and revolutionary formulations with clinically proven results. Its
pioneering formulations aim to provide a surgery-free solution for
various skin concerns. The focus at Luna Microcare is understanding
changes in the skin’s appearance and creating solutions that overcome
the limitation of conventional skincare products. All brand products are
based on natural hyaluronic acid in the form of self-dissolving microcones. The microstructure concentrates and precisely delivers the active
ingredients to target areas of concern for improving the targeted skin
condition. Luna's products address various skin conditions, including
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ageing, wrinkles, expression lines, dark spots, hyperpigmentation, acne,
hormonal breakout, and whiteheads. The fact that they address a wide
variety of skin concerns makes it possible for everyone to use the
products, making Luna Microcare an inclusive brand.

1039

2023.01.08 | Best-Aging Report

THE BRAND
All science-backed products are a result of Imperial Bioscience Laboratories , a research
and development company specializing in Aesthetic Medicine Solutions. Imperial
Bioscience Limited was founded in 2016 by Dr Muhammet Avcil and is a biopharmaceutical
company committed to developing and commercializing innovative therapeutics to provide
life-enhancing treatments. Imperial Bioscience has grown rapidly over the last five years,
with a dedicated research and development team of professionals in biotechnology and
transdermal delivery systems. The development of new products is science-led, driven by
research and results. The core values of the company are innovation and invention; its
products reflect these ideologies through the continued creation and use of new, patentprotected technology to produce best-in-class therapeutics that make real, palpable
differences in the lives of many. Imperial Bioscience is unique in its market, producing
clinically proven products with results published in highly regarded journals.
The founding principle of Imperial Bioscience is closely connected with the biotechnology
researchers; aspirations to transform ideas confined to academic papers or remaining in
the laboratory into practical products. Traditional methods of delivering drug substances
(active ingredients) into the human body include orally administered medicines, injections,
ointments, and patches.
The “dissolving microstructure” developed, produced, and commercialised by Imperial
Bioscience has enhanced the existing drug delivery system, making it not only safer and
more convenient but also more efficient in the delivery of active ingredients. This new
delivery system developed by Imperial Bioscience will lead to significant change and
maximize convenience in peoples' daily lives. This will allow many people to maintain their
youth and beauty by delivering active ingredients more effectively than conventional
methods as well as more safely and conveniently than medical procedures and treatments.
Imperial Bioscience sells under the Luna Microcare® brand. The brand prides itself on
helping people to maintain their youth and beauty more effectively than through traditional
cosmetic applications, more safely and conveniently than clinical interventions. The
company always strives to bring together science, technology, and beauty.
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Imperial Bioscience Laboratories is a biopharmaceutical company specializing in Aesthetic Medicine Solutions
committed to developing and commercializing innovative therapeutics has developed LUNA MICROCARE®
Photo Credit by Luna Microcare London

PRODUCTS AND PRICES
SELF-DISSOLVING MICRO-CONES
Ingredients-filled microstructures are gently dissolved within two hours of application.
REVOLUTIONARY FORMULATIONS
Luna's vegan formula is made of a specialized synergistic blend, which includes
ingredients such as salicylic acid, hyaluronic acid, tranexamic acid, marine extract mix, and
etc.
HOW AND WHY THESE PRODUCTS WERE DEVELOPED?
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The name Luna was inspired by the goddess of the moon, Selene
Photo Credit by Luna Microcare London

In all topical applications, the main complication appears to be the absence of effective
delivery of the active ingredients to where they are needed most. Nutraceuticals can
provide vitamins, carotenoids, and fatty acids to help with many skin issues. However, with
the wrong application, they can result in a lack of stability and poor diffusion of most
compounds through human skin. Specifically, bioactive proteins and peptides, which do
not normally permeate through the skin due to hydrophilic nature and molecular weights
and thus, have not reached their full potentials in cosmetic industry.
With hyaluronic acid-based microneedle patches, the possibility of effective delivery of
active proteins and peptides has presented great opportunities for achieving desired
results for skin care. The patches provide subtle and sentinel means to delivery bioactive
ingredients deep into the skin with retaining intact and active forms. The formula of the
micro needle was also unique and required extensive research by the team at Imperial
Bioscience to ensure the ingredients and bio-actives chosen were effective at reducing
various skin concerns. Furthermore, the ingredients had to be compatible with each other
when formulated and the correct ratios were determined to optimize the tangible skin
benefits.
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INNOVATIVE TECHNOLOGY
In recent years, an innovative transdermal delivery technique has attracted great interest
for its ability to distribute cosmeceuticals for several applications, including biomolecules
for skin-related problems. The new developments in both biomolecules and micro needle
delivery system have presented an opportunity for tackling skin concerns varying from
acne to premature skin ageing. In addition, the innovative microstructure technology
overcomes the skin diffusion limitations for optimum results that raise the bar for
performance and safety. The brand is proud to call itself cruelty-free and vegan!

PRODUCTS
1. ETERNAL (8 patches) Recommended Retail Price (RRP) £120
Properties:
Eye-zone care
Anti-aging
Anti-wrinkle
Action:
Reduces the appearance of fine lines
Visibly smooths wrinkles
Improves hydration
Restores skin density
Improves skin thickness
Collagen boosting actives
Nourishes and strengthens
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The fact that all products address a wide variety of skin concerns makes Luna Microcare an inclusive brand
Photo Credit by Luna Microcare London

Created as a non-invasive treatment, it releases the unique and synergistic blend of active
ingredients into the skin via microchannels to ensure an immediate and long-lasting
youthful look and beauty.
2. LUMINOUS (8 patches) RRP £115
Micro Targeting Pigment Corrector
Action:
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ETERNAL Patch Kit for Eye-zone care
Photo Credit by Luna Microcare London

Visibly reduces the appearance of hyperpigmentation
Improves the look of uneven skin tone
Actives prevent reappearance of discoloration
Improves hydration
Protects against free radicals
Nourishes and strengthens
An innovative solution for hyperpigmentation and uneven skin tone. Delivers the exclusive
complex of brightening ingredients directly into the skin via micro-channels. Improves skin
brightness, texture, and evenness.
3. FLAWLESS (8 patches & 16 cleaning swabs) RRP £40
Spot Clarifying Micro Channel Patch Kit
Action:
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LUMINOUS Micro Targeting Pigment Corrector
Photo Credit by Luna Microcare London

Visibly reduces blemishes
Balances sebum level
Adjuvant in reducing skin redness
Improves hydration
Nourishes and strengthens
An innovative solution for acne-prone skin. An active complex of scientifically proven
ingredient is delivered via self-dissolving micro-cones. It works from the inside-out to fight
spots leaving the skin clear, smooth, and hydrated.
4. LUMIERE (8 patches & 16 cleaning swabs) RRP £45
Blemish Clarifying Micro Channel Patch Kit
Action:
Diminishes the appearance of acne-related scarring
Blurs away blemish marking
Improves the look of uneven skin tone
Improves hydration
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Nourishes and strengthens

FLAWLESS Spot Clarifying Micro Channel Patch Kit
Photo Credit by Luna Microcare London

An innovative solution for post-acne scars and marks. The blemish clarifying formula
targets imperfections via self-dissolving micro-cones, assisting in reducing the visibility of
acne marks and spots in a few applications.
5. ENLIGHTEN (8 patches) RRP £110
Micro Targeting Dark Spot Corrector
Action:
Reduces signs of dark spots
Blurs away blemish marking
Free radical neutralising actives
Improves hydration
Nourishes and strengthens
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LUMIERE Blemish Clarifying Micro Channel Patch Kit
Photo Credit by Luna Microcare London

An innovative solution for dark spots and uneven skin tone. These self-dissolving microcones of anti-pigmentation actives target dark spots at their sources, enhancing the skin’s
radiance and illuminating from within.

BRANDING & DESIGN
LUNA MICROCARE® design is clean, simple, yet elegant. The face of Selene, goddess of
moon, infused with our brand name, we have obtained timeless and chic logo. The name
Luna was inspired by the goddess of the moon, Selene. Selene falls in love with a mortal
called Endymion, which infuriates Zeus, exiling Endymion to the depths of the
Mediterranean Sea. However, this doesn’t help, and Endymion requests immortality from
Zeus so that he can be with Selene forever. Later on, Zeus accepts Endymion’s wish and
grants him immortality. Selene and Endymion’s love lasts forever. Taking inspiration from
this story, we created the brand name, hoping that the beauty and solutions that Luna
Microcare provides will be as forever as Selene and Endymion’s love.
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ENLIGHTEN Micro Targeting Dark Spot Corrector
Photo Credit by Luna Microcare London

The brand likes to put emphasis on the products’ effectiveness and results, so LUNA
MICROCARE® ensures to point out the clinically proven results that each product has to
offer.

MARKETING & SALES
Today the products are available in the UK, Germany, France, Switzerland, Italy, Denmark,
Belgium, Netherlands, Luxembourg, Romania, Iran, Turkey, Iraq, Hong Kong, Russia, and
Cyprus.

MEDIA & AWARDS
Women’s Health Skincare Award Winner 2022
Women’s Health Innovation Award Winner 2022
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The unique microstructure concentrates and precisely delivers the active ingredients to target areas of concern
Photo Credit by Luna Microcare London

Aesthetics Awards Finalist 2022
COSMOPROF Awards Finalist 2022
Vogue Editor’s Pick 2021
Luxury Lifestyle Awards Winner 2021
Also featured in:
Forbes
Vogue
BeStyle
Capital
CNN
Tatler
Aesthetics
Women’s Health
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The new developments in both biomolecules and micro needle delivery system have presented an opportunity
for tackling skin concerns varying from acne to premature skin ageing
Photo Credit by Luna Microcare London

ADDITIONAL MATERIALS
You can download images by the link
You can download logistics and prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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Company name:

Luna Microcare London

Contact person:

Dr. Muhammet Avcil

E-mail:

info@imperialbioscience.co.uk

Website:

lunamicrocare.com

Phone:

+4401273443846

Patent status:

n/a

On market since:

2019

Regions:

Turkey, United Kingdom

Industries:

Skincare

Source links:

Luna Microcare website
Luna Microcare Facebook
Luna Microcare Instagram UK
Luna Microcare Instagram Turkey

Files:

Images Luna Microcare

Direct link:

click here

1052

Best-Aging Report | 2023.01.08

SECRET DOSSIER ON VEGAN FOX
Vegan Fox is a 100% hand-made truly vegan and ethical skincare brand
from Latvia. Is was developed by Maija Rieksta-Riekstiņa for vegans,
animal- and nature lovers. Vegan Fox supports activities that improve
the lives of animals by participating in activities to ban fur farming and
donating to animal shelters. There is a series of products for all skin
types for all needs, Face Care, Body Care, Hair Care, Shower&Bath.
Vegan Fox is already successfully sold in many European markets and
in Baltics and is open for further international sales activity. The
brand 92% -100% contains only natural ingredients such as oils, herbal
extracts and powders, natural butters, and vitamins C and E. It has had
Vegan Society certification since 2017.
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THE BRAND
The company Vegan Fox is a family business created by large mother and founder Maija
Rieksta-Riekstiņa. The family-owned company produces ethical and vegan cosmetics, in
which the natural ingredients are 92%-100%. All Vegan Fox products do not contain
ingredients of animal origin and nothing is tested on animals. The company produces
products in Latvia by hand, because it is more personal.
Every new day is a new opportunity. Several years ago Maija wasn't scared and took a big
step to get out of her comfort zone, leaving a great position in a big company. She wanted
to do something lasting that was in line with her life values and where part of her heart was
added. Now, with Vegan Fox's products, can tell without hesitation that all efforts, energy,
joy, and love she invested into the brand were not in vain.

VEGAN FOX IDEA
It all started with a simple question – which cosmetics are truly vegan? Friends asked for
advice on what to buy and what better not to buy. When the tiredness crept in when sailing
on the ingredients of cosmetic products, the simple answer came – to create your own,
clearly vegan cosmetics. The owner just had to get together and start building a
business. Thoughts really have great power, because everything just started to happen –
met the right people, listened to tips, came up with ideas from the first products,
a fox came and demanded her place in the title because it is smart, beautiful, feminine and
with great intuition.

WHAT IS VEGAN FOX?
Skin care brand made in Europe (Latvia);
100% hand-made;
Developed for vegans, animal and nature lovers.
Vegan Fox supports activities that improve the lives of animals. Starting from participation
in activities to ban fur farming to practical help to animal shelters in need.
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The founder of Vegan Fox Maija Rieksta-Riekstiņa with her Family
Photo Credit by Vegan Fox

«Everybody has the chance to help grow human and animal-friendly society. The choice of
skin care can be the first step.»
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Shower Kit Vegan Fox
Photo Credit by Vegan Fox

Owner of Vegan Fox: Maija Rieksta-Riekstina

ENVIRONMENTALLY RESPONSIBLE
Vegan Fox is a young brand at the beginning of its journey. Vegan Fox inspires
founders and others. Going their own way, everyone has the opportunity to change this
world, where both humans and animals live worthily. Choosing cosmetics is just one step
that shows our attitude and the things we care about.
The story of the brands is about dedicating our leisure time and resources to loving
animals and restoring and cleansing nature, so that people, their children and all animals
have the opportunity to live happier lives. By purchasing Vegan Fox products, people
inspire each other to keep going and financial help to do more work to support animals
and improve the environment.

1056

Best-Aging Report | 2023.01.08

THE PRODUCTS
VEGAN FOX INGREDIENTS
Absolutely nothing of animal origin- no gelatine, no lanolin, no beeswax;
Products and their raw materials are not tested on animals;
92%-100% natural ingredients- natural oils, herbal extracts and powders,
natural butters, vitamins C and E;
Vegan Society certification since 2017.
There is a series of products for all purposes of self-care that could be bought separately
as well as in kits.
FOR FACE
Face creams: Moisturising, Nourishing, Softening face cream. 50ml, min RRP
(Recommended Retail Price) is €13,50;
Rose Micellar Water. 200 ml, min RRP is €14,90;
Face cleansing foams (for normal, dry, oily skin). 200 ml, min RRP is €11,90;
Face serum Hyaluronic Acid. 30 ml, min RRP is €19,90;
Eye cream. 15 ml, min RRP is €16,90.
FOR BODY
Body creams: Lavender, Linden-tree blossom, Red grape, Grapefruit body cream. 200
gr, min RRP is €9,90;
Hand creams. 120 ml, min RRP is €8,30;
Foot cream. 120 ml, min RRP is €8,30;
Body oils: Aloe Vera, Red Grape. 200 ml, min RRP is €11,20;
Body scrubs: Anti-Cellulite, Coffee, Peppermint. 300 gr, min RRP is €11,40.

FOR HAIR
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Photo Credit by Vegan Fox

Shampoo Bar. 58 gr, min RRP is €9,30;
Conditioner Bar. 55 gr, min RRP is €11,30.
BATH / SHOWER
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Face Vegan Series
Photo Credit by Vegan Fox

Shower gels: lavender, linden-tree blossom, grapefruit, red grape. 200 ml, min RRP
is €4,50;
Hand wash. 200 ml, min RRP is €4,50;
Bubble bath. 200 ml, min RRP is €4,50.

MARKETING & SALES
Vegan Fox is already successfully sold in many European markets and in Baltics. It is
possible to find Vegan Fox products in the UK, Germany, Netherlands, Poland, Estonia,
Latvia, Ukraine, and the Czech Republic. In 2018 hand & foot creams set was on board for
sale in Virgin Atlantic planes. Seen in Douglas, Etos (NL). Products are consistently
produced and controlled according to Good manufacturing process standards (ISO
22716:2007 certification).

ADDITIONAL MATERIALS
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Photo Credit by Vegan Fox

You can download logistics and prices by the link
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SHOWER GEL LAVENDER VEGAN FOX
PHOTO CREDIT BY VEGAN FOX

You can download the product's presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
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free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.
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Company name:

Vegan Fox

Contact person:

Valdis

E-mail:

info@vegan-fox.com

Website:

vegan-fox.com

Phone:

+37129784477

Patent status:

n/a

On market since:

2017

Regions:

Latvia

Industries:

Skincare

Source links:

Vegan Fox Webpage

Files:

Presentation Vegan
Fox_ENG_2022
Price_list_Vegan Fox_wholesale_ENG
2022

Direct link:

click here
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SECRET DOSSIER ON BERRICHI
ORGANIC AND NATURAL COSMETIC
THAT TRIGGERS SKIN REGENERATION
The human body has a wonderful ability to heal itself and this is one of
the most important functions of the body. But sometimes it loses its
balance. The healing power of nature is much more than just folk
wisdom. Berrichi uses pure nature and skin's own ability to fight against
the signs of aging. Berrichi is an organic and natural cosmetics created
in Estonia. Company Furcella Plc was founded in 2015 and the first three
products were launched in October 2017. Ancient traditions and science
meet at Berrichi. In collaboration with university researchers, the
company has combined a variety of algae and natural super-oils to form
the perfect combination of cream. One of the biggest dreams of the
creator of the Berrichi brand is gradually coming true. Today the
customers can perform their own beauty rituals from beginning to end
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with Berrichi products. The product line includes both skin care series
and skin cleansers. Creams are dermatologically tested by Complife
Italia and wear Ecocert Cosmos certification. Berrichi skincare products
are suitable for Vegans and allergy sufferers and no animal tests have
been conducted.
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THE STORY
The idea for Berrichi natural cosmetics came from Berit Joosep's own skin problems. Dry
and allergic skin as well as inflammation forced her to look for alternatives to over-thecounter cosmetic products. She began to seek help from pure nature and to mix creams in
her home kitchen. Inspiration came from herbal medicine books and her grandmother's
wisdom. After a trip to Bali, Berit discovered the world of algae. Berit's passion for natural
skin care and algae brought her together with scientists - after two years of research, the
power of algae and super oils became a cream. The ingredients have been examined and
tested and scientifically proven.
The main ingredients of the creams, algae and super oils, form a perfect combination of
vitamins, minerals and fatty acids. Berrichi's products are unique and really effective. They
awaken the body's natural ability to regenerate and heal - they nourish and moisturize the
skin in its deepest layers. The result is a radiant complexion and a vibrant complexion,
natural skin elasticity and protection. Berrichi's name is composed of Berit's nickname
"berri" and the word "chi". Chi stands for life energy and soul - Berrichi awakens the skin's
natural ability to regenerate and activates the skin's own chi.
The owners have great respect for sustainable management in the company. Step by
step, the packaging of the Berrichi products became more environmentally friendly and in
2020 the company started the "Let's do it" campaign. During this campaign, the
company collects empty containers of Berrichi products from customers and sorts them. It
transfers the plastic packaging waste to a local plastic recycling plant which further
produces new terrace floorboards from recycled plastic from Berrich's plastic waste.

PRODUCTS & PRICES
HIGHLIGHTS
* KEY-INGREDIENTS
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The Founder Berit Joosep
Photo Credit by Berrichi

Furcellaran comes from the red seaweed of the Baltic sea. For a long time, it was a
well-known ingredient in the food industry as an agent for making marmalade. Now the
company has conducted research to discover that Furcellaran has high antioxidant
properties and it helps to capture free radicals on the top layer of the skin. It also has
unique properties to help blend fats and water, giving Berrichi creams a particularly silky
feel.
Astaxanthin, microalgae, comes from organic farming in Iceland. Astaxanthin is well
known as the most powerful natural antioxidant in the world. It is natural doping for the
skin. Coming from the higher class of carotenoids it holds a strong red pigment inside
which makes Berrichi creams slightly orange.
Cacaya oil, a very rich source of vitamin A from Peru has been well known for centuries
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for local native people and they have to use Cacaya nut oil for healing wounds and to
avoid scar tissue.

Photo Credit by Berrichi

This trio of key components is present in all Berrichi creams and makes Berrichi products
unique. Furcellaran has a rather high molecule mass and it nourishes and moisturizes the
top layers of the skin, while astaxanthin has the ability to penetrate into the deeper layers
of the skin and nourish and moisturize the skin deeply. The ability of cacaya oil to
accelerate the formation of new skin cells helps to keep the skin healthy and young. By
using Berrichi skin care, the skin is protected and healthy for a long time.
*NO ADDED FRAGRANCE Just pure natural scent from organic ingredients.
*SUITABLE FOR VEGANS All skincare and cleansing products are suitable for vegans.
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Photo Credit by Berrichi

*SUITABLE FOR ALLERGY SUFFERERS Products have been validated by the Estonian
Allergy federation and confirmed safe for using allergy sufferers.
*DERMATOLOGICALLY TESTED by Complife Italia – skincare products are all
dermatologically tested.
*ECOCERT COSMOS certified.

SKINCARE
DAY cream - AGE DEFENCE
50ml airless bottle made of glass – Suggested retail price € 39.60 (EXW € 13,20)
The best-selling velvety and fast-absorbing Day cream moisturizes and nourishes the skin
deeply. The cream effectively soothes irritated, allergic and inflamed skin. The result is a
fresh and radiant complexion, a more even skin tone and texture.
Day cream contains algae-derived effective moisturizing and anti-aging antioxidants
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astaxanthin and furcellaran. Cacay oil from the Amazon rainforests adds power to the
cream by boosting skins cell renewal.

Photo Credit by Berrichi

NIGHT cream – POWER AGE DEFENCE
50ml airless bottle made of glass – Suggested retail price € 42.90 (EXW € 14,30)
The rich Night cream restores, nourishes and moisturizes the skin deeply while one sleep.
The cream slows down and prevents the signs of aging, improves collagen production and
restores the skin’s natural protective barriers. It also relieves inflammation, dryness and
allergies.
The night cream contains algae-derived effective moisturizing and anti-aging antioxidants
astaxanthin and furcellaran. Plant-based retinol improves the structure of the skin.
FOR MEN cream – SMOOTHING AGE DEFENCE
50ml airless bottle made of glass – Suggested retail price € 39.60 (EXW € 13,20)
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Photo Credit by Berrichi

Face cream For Men is an easily absorbed and deeply moisturizing cream for daily use.
Antioxidants from algae restore the skin’s balance and protect the skin from external
stressors. The cream reduces inflammation, dryness and scar tissue.
For Men face cream contains algae-derived effective moisturizing and anti-aging
antioxidants astaxanthin and furcellaran. Cacay oil from the Amazon rainforest and aloe
soothes and relieves irritations. The cream suits well as an aftershave.
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Photo Credit by Berrichi

LIGHT cream – NATURAL GLOW
50ml airless bottle made of plastic (glass bottle available Dec 2022) – Suggested retail
price € 39.60 (EXW € 13,20)
The silky light and moisturizing day cream Light supports the basic functions of the skin
and provides natural protective barriers. It makes the skin radiant and clear thanks to the
powerful natural antioxidants and nourishing oils. Suits well for younger skin.
Light day cream contains algae-derived effective moisturizing and anti-aging agents
astaxanthin and furcellaran. Unsea Barbata helps relieve inflammation and acne by
balancing the skin's microbiome.
EYE cream – BRIGHTENING AGE DEFENCE
15ml tube made of PCR recycled plastic – Suggested retail price €26.40 (EXW € 8,80)
The lightweight silky eye cream Eye with powerful antioxidants and herbal oils, nourish the
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gentle under-eye skin. The cream prevents and relieves the signs of premature aging,
reduces dark circles under the eyes and restores the skin’s natural functions and
protective barriers.

Photo Credit by Berrichi

The eye cream contains algae-derived effective moisturizing and anti-aging agents
astaxanthin and furcellaran. Dark circles and pigmentation problems are alleviated by koji
acid and alpha arbutin.
HAND cream – SILKY TOUCH
75ml tube made of Innogreen tube that is made up from three layers – PP plastic, recycled
PCR plastic and bioplastic made from sugar cane – Suggested retail price €19.80 (EXW €
6,60)
Hand cream moisturizes, nourishes and supports skin’s protective barriers. It relieves dry
and flaky skin, reduces age spots and makes hands feel silky and smooth. As a result, the
skin has a healthy and lustrous appearance.
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Photo Credit by Berrichi

Hand Cream contains algae-derived effective moisturizing and anti-aging agents
astaxanthin and furcellaran. Super oils moisturize and nourish the skin, and squalane
speeds up blood circulation and improves collagen production.
DAY cream - AGE DEFENCE – small travel version
15ml tube made of PCR recycled plastic – Suggested retail price €19.80 (EXW € 6,60)
The best-selling velvety and fast-absorbing Day cream moisturizes and nourishes the skin
deeply. The cream effectively soothes irritated, allergic and inflamed skin. The result is a
fresh and radiant complexion, a more even skin tone and texture.
Day cream contains algae-derived effective moisturizing and anti-aging antioxidants
astaxanthin and furcellaran. Cacay oil from the Amazon rainforests adds power to the
cream by boosting skins cell renewal.
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Photo Credit by Berrichi

FACE CLEANSING
Face cleaning FOAM – FACE WASH150ml foam sprayer bottle made of PP plastic –
Suggested retail price €25.20 (EXW € 8,40)
Berrichi natural face wash Foam is designed to gently but effectively cleanse the face. It
keeps the natural balance of the skin and gives one a clean and velvety feel. Foam
contains effective moisturizing and anti-aging antioxidants from algae – astaxanthin and
furcellaran.
Foam is enriched with a unique finger lime extract Lime Pearl ™, which contains natural
AHA acids and antioxidants. It has a gentle exfoliating effect. The foam is suitable for
sensitive skin and also for removing eye makeup.
Face TONER – NATURAL RENEWAL
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Photo Credit by Berrichi

100ml spray bottle made of glass – Suggested retail price €24.20 (EXW € 8,07)
An innovative cleansing facial toner with natural AHA acids and algae extracts effectively
removes all impurities and grease. AHA acids help to remove dead skin cells and
accelerate the renewal of skin cells, resulting in an even skin tone and radiant complexion.
Regular use of the toner reduces pigment spots and smoothes the skin.
Makeup remover MAKEUP OIL – DEEP CLEANSING
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100ml spray bottle made of glass – Suggested retail price €26.30 (EXW € 8,77)
Makeup removing oil cleanser is a two-in-one product that removes all makeup while
moisturizing the skin. When adding water, the oil becomes a gentle emulsion that melts
even the strongest makeup from the pores resulting in clean and silky soft skin.
The natural ingredients have a moisturizing, anti-inflammatory and skin revitalizing effect.
Designed for all skin types and also for allergy-prone skin. Can be used for
removing waterproof and eye makeup.

EXTRA
Food supplement SKIN
Al. tin can contains 60 capsules – Suggested retail price €46.20 (EXW € 15,40)
Skin supplement supports key functions and health of one's skin from inside out. This all-inone supplement is developed based on skin needs, it strengthens the body’s protective
barriers and reduces the feeling of fatigue.
Skin supplement contains the strongest natural antioxidant, astaxanthin from Icelandic
algae. It also contains Myoceram ceramides made from rice bran, which help to maintain
the skins natural moisture balance and sustainable marine collagen from fish.
This supplement can be used as a daily multivitamin as it also contains vitamins A, B, C and
D.
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Photo Credit by Berrichi

GUA-SHA massage stone
Pink quartz massage stone in cotton bag with massage guide in special box made of
paper – Suggested retail price €26.40 (EXW € 8,80)
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Photo Credit by Berrichi

The traditional Chinese Gua Sha facial massage is an ancient healing therapy. It stimulates
the microcirculation of soft tissues and helps to improve blood circulation.
Berrichi has combined the Gua Sha tradition with the power of rose quartz. Rose quartz is
considered to be the crystal of love, harmony, care and calmness, which brings out
happiness, inner peace and feelings of romance. It will keep one youthful and fresh,
creating the feeling of being cared for and protected, and awakes a positive mind. Rose
quartz promotes the renewal of skin cells and smooths fine wrinkles.
You can use Gua Sha of rose quartz for massaging the face, neck and neckline areas as
often as on a daily basis, but at least once a week. Create one's own routine, by combining
the usual application of a day or night cream with a few minutes of Gua Sha treatment.
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Photo Credit by Berrichi

BRANDING & DESIGN
MARKETING & SALES
Since launching in October 2017 Berrichi has had significant success in Estonia becoming a
top local natural cosmetics brand. Berrichi unique algae-based creams arouse interest in
natural cosmetics users. As the effects of the products are scientifically proven, formulas
science-based and the products certified, it builds trust. Berrichi overall branding, welldesigned packages, innovative formulas and pricing position place Berrichi on the edge of
premium products. The brand has gained a great reputation in the local Estonian market,
but the brand is just the beginning of the journey in the international market. The main part
of export sales is coming via own e-commerce channels. In Germany and the US markets,
the company has started Berrichi sales on the Amazon platform.
Berrichi's name is composed of brand creators Berit's nickname "berri" and the word "chi".
Chi stands for life energy and soul - Berrichi awakens the skin's natural ability to
regenerate and activates the skin's own chi. Basically one may say that there’s always a

1080

Best-Aging Report | 2023.01.08
small piece of cream creators “Berri’s” soul in every Berrichi cream.
One of the key ingredients super algae astaxanthin gives slight orange color to most of
Berrichi products and so the main colour has used in Berrichi branding is also orange. The
designer has been shaping the face of the Berrichi brand in the sure knowledge that “less
is more” . Design is modern and clean, simple with enough space. A comprehensive
collection of promotional materials, photographs, ready-made visuals, promotional videos
and, of course, a correct summary of the Berrichi brand CVI are available. Each product
has its nickname or slogan which differs it from others. For example, Hand cream has Silky
touch and Eye cream Brightening Age defence. It gives more personality and explains its
characteristics for the Berrichi products.

The company is constantly working to increase brand awareness and have been
contributing to the brand image since its launch. The main channels of marketing are:
Newsletters and growing loyal client base, periodical subscriptions;
Instagram and Facebook content creation;
Paid advertising in social media channels and google ads;
Public relations and communication with lifestyle and fashion magazines;
Print visuals in magazines;
Sharing product samples and testers via retail sellers and trade shows;
Influencer marketing.

MEDIA
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Less is more...
Photo Credit by Berrichi

As seen in VOGUE
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The brand actively uses all kinds of marketing activities to raise brand awareness
Photo Credit by Berrichi

As seen in ELLE magazine
Article about start-up and development of Berrichi together with GEOMAR and scientists
by link
Article from a German newspaper:
shz.de
thebeautyshortlist.com 2018 and 2020
amazingpr.co.uk
beautyjagd.de

AWARDS
Apotheka Beauty 2021 | Best face cleaning product - FOAM
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Anne ja Stiil 2021 | Best cleansing – TONER
Boudoir Beauty Favorite 2021 | Editors Choice - FOAM
Boudoir Beauty Favorite 2020 | Best Cosmetic Product – LIGHT
Apotheka Beauty 2020 | Must-Have FOR MEN
Beauty Shortlist AWARDS 2020 | Editors Choice – HAND
Beauty Shortlist AWARDS 2020 | Editor´s Choice – EYE
ECOCERT COSMOS NATURAL certificate 2020 | DAY, FOR MEN, LIGHT
ECOCERT COSMOS NATURAL certificate 2020 | EYE, HAND, SKIN
Indie Beauty Expo 2019 | Best in Show - EYE
Beauty Shortlist AWARDS 2019 | Editor´s Choice – EYE
Boudoir Beauty Favorite 2019 | Editors Choice - EYE
The Beauty Awards 2019 with ASOS | Shortlisted - FOR MEN
Estonian Allergy Association 2019 | Recognition for DAY, NIGHT, FOR MEN, EYE
Beauty Shortlist Awards 2018 | Editor`s Choice - NIGHT and DAY
Anne ja Stiil 2019 | Beauty Favorite - SKIN and EYE
Beauty Guru 2019 | Editors Choice EYE
Beauty Shortlist Awards 2018 | Men´s Grooming Finalist - FOR MEN
Anne ja Stiil 2018 | Innovation Choice - NIGHT
Anne ja Stiil 2018 | Eco Product Choice - DAY
Beauty Guru Beauty Diamond 2018 | Natural Cosmetics - DAY
Beauty Shortlist Awards 2017 | Best Skincare Product Launch DAY
Beauty Shortlist Awards 2017 | Best Moisturizer - NIGHT
ADDITIONAL MATERIALS
You can download images by the link
You can download logistics and prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
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answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.

Photo Credit by Berrichi
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Company name:

Furcella OÜ

Contact person:

Janno Joosep

E-mail:

janno@berrichi.ee

Website:

berrichi.eu

Phone:

+3725186655

Patent status:

n/a

On market since:

2017

Regions:

Estonia

Industries:

Skincare

Source links:

Berrichi webpage
Berrichi Instagram
Berrichi Facebook

Files:

Pricelist EN
Marketing Materials

Direct link:

1086

click here

Best-Aging Report | 2023.01.08

SECRET DOSSIER ON KOSHO
COSMETICS INNOVATIVE SWISS
SKINCARE BASED ON JAPANESE
MATCHA
In 2013, Holger Hampel founded Kosho Cosmetics and started
developing the first exclusive range of products – Kosho Matcha
Effective which he led to a successful market entry in 2015. Kosho
Matcha Effective is an innovative Swiss skincare line for healthy and
rejuvenated skin of all age groups and skin types. It translates
the natural and traditional effectiveness of organic Japanese matcha
green tea. Naturalness, tradition and the latest Swiss skin research and
biotechnology. These are the factors that makeup Kosho’s facial care
line. The brand is a pioneer in skin care with matcha extract. The active
substances of matcha tea have an invigorating as well as soothing
effect. Organic matcha extract has the same effect on the skin,
stimulating yet relaxing, creating a harmonious balance. Organic matcha
extract is characterized by its high content of epigallocatechin gallate
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(EGCG) and is considered an antioxidant 100 times more potent than
vitamin C. Due to further catechins and tea flavonoids in exclusive
organic matcha extract, Kosho Matcha Effective provides natural
protection against cell transformation caused by free radicals, against
UV radiation and other harmful environmental influences.
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THE FOUNDER
Kosho Cosmetics was founded in 2013 by Holger Hampel and Roman von Arx. Both
partners have a long field experience with natural skincare. As a founder, Holger Hampel
always had a passion for natural and sustainable products. The founder of Kosho pursued
this passion during many years of research in the food industry. He wanted to use
his knowledge of natural raw materials for other purposes. That’s why he began
developing natural cosmetic care products and researching new active ingredients. One
day, practically by chance, he discovered matcha green tea. It quickly became clear to
Holger that this unique natural product has enormous potential! Not only as food but also
for the health and protection of the skin. Enthusiastic about matcha, Holger Hampel
explored how it could be used for external applications and undertook further training to
deepen his knowledge of cosmetics.

Holger Hampel the Founder Kosho Cosmetics
Photo Credit by KOSHO

THE BRAND
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The promise of Kosho:
facial care line of the highest natural quality;
exciting and honest brand story;
performs with the highest requirements of contemporary customers;
the first global skincare brand with matcha green tea as an active agent;
exclusive organic matcha extract.

The first global skincare brand with matcha green tea as an active agent
Photo Credit by KOSHO

USP
Kosho’s uniqueness Kosho Matcha Effective translates the natural and traditional
effectiveness of organic Japanese matcha green tea into an innovative Swiss skincare
line for healthy and rejuvenated skin of all age groups and skin types.

MATCHA IS A GREEN GOLD DUST FROM JAPAN
The production of matcha is by far the most elaborate in the world of tea: only around 300
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tea farmers in Japan master the cultivation. And only about 20 percent of their harvest is
exported, making matcha a rarity. Four weeks before the fine youngest leaves are
harvested by hand in May, the tea plantations are covered with opaque nets. This slows
down the ripening time of the tea, which contributes to the special quality of matcha: With
only ten percent of the actual sunlight available to the tea plants, a particularly high amount
of chlorophyll is formed in order to carry out the vital photosynthesis even with little solar
energy. The result is a bright green leaf that contains in addition to chlorophyll many
valuable amino acids.

THE EXCLUSIVE TOP OF THE CROP
Matcha consists of only the fine tissue of the best leaves. Stems and veins are carefully
removed. After selecting, steaming and drying, only the best material reaches the mills
made of granite and the leaf tissue is gently ground to the finest powder – in an ancient
process yielding only 30 to 40 grams per hour. This premium product is called matcha
(“ground tea”). As organic matcha extract, it is the precious, exclusive essence of the
innovative Swiss cosmetics line Kosho Matcha Effective.

Matcha is green-gold dust from Japan with anti-aging properties
Photo Credit by KOSHO

MATCHA EFFECTIVENESS
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Kosho Matcha Effective was developed for a healthy firmer face skin with a radiant and
even complexion. Its properties:
intensive protection of the skin cells by organic matcha extract against light-induced
skin ageing and harmful environmental influences;
rebuilding of the natural barrier function of the skin against transepidermal water loss;
crocus extract stimulates the skin-cells in the dermis to rebuild collagen;
and elastin for a firmer and fuller skin structure;
intensive and long-lasting moisturizing for healthy and hydrated skin with a bright and
even skin appearance.

A TIMELESS RITUAL
Since the twelfth century matcha belonged as much to the tradition of the samurai as their
legendary swords and was at the center of their tea ceremony. This ceremony follows to
this day the timeless principles of the way of tea. It leads from harmony,
respect and purity to tranquillity. These principles prescribe the procedure and rhythm of
the ritual. And they inspire the Kosho Matcha Effective cosmetics line with its specific
values. Kosho follows the Japanese way of tea ceremony and incorporates this timeless
ritual.
noticeable and lasting harmony one can feel;
developed and produced with deep respect for people and nature;
the feeling of purify before the actual care is beginning;
pause in wonderful tranquillity for a unique lasting experience for all senses.

KOSHO ADOPTS THE RITUAL OF THE WAY OF TEA
All ingredients of Kosho Matcha Effective care products are precisely matched and
carefully aligned. They are gentle and at the same time highly effective. Applied onto the
skin, Kosho Matcha Effective creates a special, noticeable and lasting harmony you can
feel. All Kosho Matcha Effective products are developed and produced with
deep respect for people and nature. The careful selection of the purest raw materials
ensures the quality. And the gentle, environmentally friendly production process meets
highest demands of sustainability. The mild cleansing before the actual care gives you a
feeling of purity. Kosho Matcha Effective helps you find a deep sense of well-being
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allowing you to relax and forget about everyday life – like a ritual. It is a ritual that makes
us pause in wonderful tranquility. Together with harmony, respect and purity, this
tranquility allows Kosho Matcha Effective to provide a unique, lasting experience for the
senses. Every time you touch your skin. And in your thoughts for a long time thereafter.
The philosophy of Kosho sustainability:
Since Kosho’s early days “sustainability” has been of great importance, with Kosho’s
“effective eco initiative“;
Using raw-materials from fair trade sources;
Recyclable packaging wherever possible & available;
The principles of Green Chemistry are applied when researching and designing Kosho’s
formulation / R&D processes and manufacturing;
Kosho offers fresh and clinically tested cosmetic products that contain only natural
ingredients;
Kosho also enforces a strict policy against animal testing;
All products are vegan.

Photo Credit by KOSHO
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PRODUCTS & PRICES
All Kosho's products are:
products of the highest quality “Made in Switzerland“;
premium natural skin care formulation;
100% organic matcha extract as a key ingredient;
developed inhouse by Kosho Cosmetics;
careful selection of all raw materials and active ingredients;
perfectly suitable for all skin types and age groups;
consistent renunciation of questionable additives (without parabens, PEG, silicones,
paraffins, mineral oils);
100% vegan;
100% natural (certifiable Cosmos /Ecocert);
100% developed and manufactured with love and passion in Switzerland.

Multi-Effect Peeling
Photo Credit by KOSHO

All current retail prices are available on the official website of the company at
kosho.com/en/shop
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ASSORTMENT
KOSHO'S SPECIFIC SELECTED AND ALIGNED
PRODUCTS FOR EFFICIENT CARE
Face Care
Creamy Cleansing – gentle creamy cleansing foam. RRP - Recommended Retail
Price €43,00, EXW - Ex-Works Price €10,75;
Multi-Effect Peeling – nurturing peeling gel. RRP- €52,00, EXW - €12,95;
Smart Matcha Face Spray – vitalising and toning face spray. RRP- €38,00, EXW - €9,50;
Full Hydration Serum – intensive moisturizing serum. RRP- €106, EXW - €26,50;
Smart Protection Cream – elegant day cream with natural UV protection. RRP- €98,00,
EXW - €24,50;
Deep Regeneration Cream – intensive night cream to rebuild the skin. RRP- €98,00, EXW
- €24,50;
Eye Lifting Serum – instant lifting effect for a younger appearance. RRP- €68,00, EXW
- €17;
Hand Care
Cell Protect Hand Cream - cell protecting and nourishing hand cream. RRP- €24,00,
EXW - €6,90;
Hand Care Sanitizer – antibacterial and nourishing hand hygiene spray

HIGHLY EFFECTIVE SWISS SPA TREATMENTS
Except for the retail lineup, there is a Kosho Spa treatment programme that offers clients
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an incomparable beauty ritual with immediately visible results. The effect of an organic
matcha extract:
contains important and valuable ingredients and trace elements;
promotes oxygen transport in the cells;
the highest value of the catechin EGCG (antioxidant);
intensive cell-protective effect.

NATURAL AND HIGHLY EFFECTIVE SPA TREATMENTS

Photo Credit by KOSHO

Swiss science, Japanese beauty knowledge and the power of nature through the
purest and highly efficient active plant ingredients are combined in Kosho Matcha Effective
to create a medically effective care series of the premium class. State-of-the-art
formulations guarantee the best possible efficiency in effect and performance – for visible
and noticeable results. All products are clinically tested.

SPA TREATMENT ASSORTMENT
Face Care
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Creamy Cleansing (gentle creamy cleansing foam)
Multi-Effect Peeling (nurturing peeling gel)
Refreshing Tonic (vitalising and refreshing tonic without alcohol)
Firming Mask (firming and moisturizing face mask)
Indulging Oil (nourishing facial massage oil)
Full Hydration Serum (intensive moisturizing serum)
Smart Protection Cream (day cream with natural UV- and blue-light-protection)
Deep Regeneration Cream (intensive night cream to rebuild the skin)
Eye Lifting Serum (instant lifting effect for younger appearance)

Photo Credit by KOSHO

Hand Care
Hand Care Sanitizer (antibacterial and nourishing hand hygiene spray);
Creamy Cleansing (gentle creamy cleansing foam);
Multi-Effect Peeling (nurturing peeling gel);
Hand Mask (firming and moisturizing hand mask);
Full Hydration Serum (intensive moisturizing serum);
Cell Protect Hand Cream (vitalising, renewing and nourishing hand cream).
Matcha Tea Spa Ceremony
Byuti Matcha Green Tea (organic premium matcha green tea);
Matcha tea bowl (original handmade ceremonial tea bowl);
Matcha tea whisk (handmade matcha bamboo whisk).
Body Care
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Shinrin Yoku japanese forest therapy (coming 2022);
Body wash (Gentle and re-moisturising body cleansing);
Massage oil (Nourishing and revitalising massage oil for maximum relaxation);
Bodylotion (Ceramide lotion for firmer and more youthful skin).

Photo Credit by KOSHO

ACCESSORIES
Wash bag (organic cotton wash bag);
Necessaire (organic cotton zipper bag).

BRANDING & DESIGN
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Creamy Cleansing
Photo Credit by KOSHO

WHAT DOES KOSHO MEAN?
The name Kosho derives from the Japanese and can be translated as a lake, the body of
water or also with an old book. These terms symbolize the values that Kosho Cosmetics
stands for: Kosho is tranquillity and equilibrium, reflection and balance. Kosho is like a
meditation at a quiet lake. And Kosho is also timeless knowledge preserved in old books.

MARKETING & SALES
TARGET AUDIENCE
women & men in the 30–50 age range;
health-conscious with sustainability orientation (LOHAS);
distinctive quality & efficiency awareness;
selective taste for natural skincare;
with demanding, mature & sensitive skin;
many with a vegan lifestyle.
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Photo Credit by KOSHO

Kosho combines Japanese tradition with the latest Swiss research. It is the premium brand
for the selective retail sector. Kosho is a pioneer in matcha green tea cosmetics (the
world’s first facial skin care line with an active ingredient from matcha green tea). The skin
care range is developed for all age groups and skin types.

COMPETITION
As an exclusive user of matcha green tea as a key ingredient, Kosho doesn’t
have competitors. However, the brand shares the values of:
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Photo Credit by KOSHO

honest, fresh, modern brand (approx. 5 years /market);
very good price-performance ratio;
effective and concise assortment;
products that appeal to both female and male customers through aesthetics and
product content.

MEDIA
AWARDS
Kosho has been awarded the international SPA Diamond Award 2016 for best “Beauty
Newcomer“;
Kosho Matcha Effective was also nominated in the categories “Best Green Anti-Aging”;
2017 Kosho Matcha Effective was nominated in the categories “Best Green Innovation”;
2019, the Smart Matcha Face Spray was nominated for the “Tina Anti-Aging Beauty
Award”.

ADDITIONAL MATERIALS
You can download the brand presentation by the link
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You can download logistics and prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.
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Company name:

Kosho Cosmetics AG

Contact person:

Holger Hampel

E-mail:

holger.hampel@kosho.com

Website:

kosho.com

Phone:

+41 44 680 33 00

Patent status:

n/a

On market since:

2013

Regions:

Switzerland

Industries:

Skincare

Source links:

Kosho website
Kosho Instagram

Files:

Kosho Prices and Logistic information
Kosho CPNP
Kosho_Presentation_en.pdf
Kosho_Spa_Presentation_en.pdf
Kosho_Brochure_A5_en_Web.pdf

Direct link:

click here
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SECRET DOSSIER ON DIVINA
BELLEZZA
The name of the brand DiVina Bellezza is a wordplay and combination
of "Divine beauty" and "Beauty from the wine". The unique cosmetic
formula of DiVina Bellezza products are based on Piemaggio red wine,
grape stem cells and red organic grape extract, due to which the
cosmetics contain a large number of polyphenols, including resveratrol.
These components have a positive effect on the skin, promote its
regeneration, stimulate collagen production, and have a high antioxidant
and anti-age effect. Polyphenols have been shown to be 20 times more
effective as antioxidants than vitamin C and 50 times more effective
than vitamin E. Tannins, which are found in large quantities in red wine,
are natural preservatives, which makes it possible to obtain up to 99% of
natural ingredients in cosmetics. Additionally, the cosmetic formulas of
the products are enriched with valuable anti-age peptides, hyaluronic
acid, oils, vitamins and organic fruit acids.
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THE FOUNDER
Larisa Karaban, the Funder of DiVina Bellezza is the founder of the most famous perfumes
and cosmetics store chain in the local market, the mother of two children, and a successful
businesswoman and philanthropist. Today the stores she created as a centre of beauty
granting and high spirits to millions of women.

THE STORY
THE FIRST MEETING WITH PIEMAGGIO
During one of her trips, Larisa found herself in a place that looked so similar to the
Caucasus foothills, the place where she had been born and spent her childhood.
Everything in that Tuscan place reminded her of her childhood – fragrances, landscapes,
food, the smell of the sizzling hot ground under the sun. It was Piemaggio, a medieval
estate in a hamlet called Le Fioraie. Founded in the 12th century, it is located in the middle
of the path from Florence to Siena. In 2013, the Piemaggio estate and winery were bought
by the Karaban family.
PIEMAGGIO, THE PLACE KISSED BY GOD
In the very heart of Tuscany, between Florence and Siena, the Chianti Road runs, for which
a famous Italian wine region was named. It’s where a small old town named Castellina-inChianti is located with the ancient Piemaggio estate built in an incredibly picturesque area.
THE LEGEND OF THE PIEMAGGIO ESTATE
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The Founder Ms. Larisa Karaban
Photo Credit DiVina Bellezza

The estate was built in the 12th century, and its appearance gave birth to the beautiful
legend about a mendicant friar making his pilgrimage to the Eternal City. Exhausted after
the hardships of a long journey, the friar decided to stop for prayer and rest. At that very
moment, he saw three friendly girls selling flowers who seemed to appear out of thin air.
They offered a glass of delicious wine to the tired wanderer. The accidental encounter
helped him to recover his strength and inspired him to come back to that marvellous land
and to build a church (Piemaggio) there. He started tilling the ground and growing grapes,
turning it into exquisite wine to serve God and fill all human hearts with hope and belief in
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miracles. Since those old times, wonderful Le Fioraie “flower girls” the wine is produced in
Piemaggio estate as a tribute to those three girls selling flowers.

Photo Credit DiVina Bellezza

ABOUT PIEMAGGIO WINES
Piemaggio is a place with a unique climate; its fertile ground has been tilled by
hardworking peasants since the times of the Etruscans. The Italians describe this place as
“Kissed by God”. The altitude above sea level, changes in temperature, microclimate and a
unique ecosystem allow growing of perfect Sangiovese grapes in Piemaggio vineyards
located in Le Fioraie, Chianti region. Under such conditions, the wine is stable – it doesn’t
need additional of sulfur or any other stabilizers incompatible with cosmetic formulas.
Chianti is one of Italian symbols that needs no introductions. Today, wines with the famous
black rooster, the Chianti Classico certification label, are represented in the best wine
collections and the most famous gastronomic establishments of the planet.
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Piemaggio estate and winery at Le Fioraie, Italy
Photo Credit DiVina Bellezza

Piemaggio wine from which the formula for cosmetic production is derived is a modern
interpretation of Sangiovese laced with Cabernet Sauvignon for greater muscularity and
Merlot for its characteristic silkiness and softness. This blend of Tuscan and French
varieties is commonly referred to as “Supertuscany”. Piemaggio has a great cellaring
potential of 20–30 years.
FROM ENOTHERAPY TO STEM CELLS
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Ancient knowledge of Red Wine's benefits for the skin was perfectly applied in product's formulas
Photo Credit DiVina Bellezza

As early as in the Middle Ages, the health properties of wines to be used in enotherapy
were well-known. Wine is a mine of valuable vitamins, minerals and polyphenols with
strong antioxidant properties. In case of contact with skin or when inhaled, valuable wine
components help to relieve stress, produce a noticeable rejuvenating effect, increase skin
plasticity and color.
Along with the growing interest in enotherapy, grape stem cells and their regeneration
were researched. Discoveries made by the Austrian scientist Gottlieb Haberlandt in the
early 20th century were a breakthrough. In the 1960s–1980s, stem cell research showed
effective results for beauty therapy, but their utilization was restricted because of slow
plant growth, seasonal harvesting, changes in active concentration from plant to plant and
metabolism processes.

THE USP OF THE BRAND
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DiVina Bellezza products are based on Piemaggio red wine, grape stem cells and red organic grape extract that
work on a skin restoration
Photo Credit DiVina Bellezza

GRAPE STEM CELLS
For today the accumulated experience and knowledge allow us to consider them as
advanced ingredients with huge potential for cosmetic use. The highest plant stem cells
concentration is in the kidneys, roots and young seedlings. Due to this, plants are able to
regenerate themselves from the smallest parts. Special biotechnology allows to extract of
stem cells from plants and to add them to cosmetic formulas mainly for anti-age category.
These components have proven properties: they accelerate skin cells regeneration,
stimulate elastin and collagen production, have anti-inflammatory effect, neutralize free
radicals and block UV radiation that damages the skin. Particularly grape stem cells are
skin regenerative functions catalyst. Getting in the top epidermal skin layer, they act to
mature human stem cells, forcing them to reproduce, promote skin regeneration and
protect against photoaging. The grape stem cells are obtained from selected grape
varieties.
The combination of cosmetic expertise and natural wine ingredients testing has led as idea
to create a new brand for hair, face and body care. The formula of DiVina Bellezza
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cosmetics is based in wine Piemaggio, stem cells and red organic grape extract due to
which the cosmetic contains a large amount of resveratrol and polyphenols. These
components have a positive effect on the skin, promote its regeneration, stabilize collagen
and have a high antioxidant effect. Additionally, the cosmetic formula is enriched with
valuable anti-age peptides, hyaluronic acids, oils, vitamins and organic fruit acids.
ACTIVE COMPLEX DIVINA BELLEZZA

Photo Credit DiVina Bellezza

EXTRACT OF ORGANIC RED GRAPES
Antioxidant defense;
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Moisturizing and softening;
Retardation of aging;
Strengthening of vascular walls;
Improving skin elasticity;
Increasing skin tone;
Improving skin color.

PIEMAGGIO WINE EXTRACT
Rejuvenating effect;
Skin emolliency and tightening;
Anti-inflammatory and germ-kill effect;
Saturating the skin with minerals and vitamins;
Improved metabolism and blood circulation;
Stress relief and relaxation;
Detox effect.

GRAPE STEM CELLS
Antioxidant defense;
Retardation of aging;
Increasing skin moisture level;
Tightening and improving skin elasticity;
Increasing skin tone;
Improving skin appearance;
Red grape extract and grape seed oil.
Red grape extract and grape seed oil are rich of polyphenols, including resveratrol.

Polyphenols act as anti-inflammatory and antioxidant agent, stabilize collagen, support
elastin and reduce puffiness. Collagen and elastin form fiber matrix in the skin that
supports the skin structure. Polyphenols are 20 times more effective antioxidants than
vitamin C and 50 times more effective than vitamin E. Large amount of Resveratrol is found
in red grapes. Resveratrol positive effect on the cardiovascular system is scientifically
proven. It also has anti-inflammatory, antioxidant and antimicrobial properties. Its cosmetic
and dermatologic popularity is associated with the ability to penetrate the skin barrier and
to provide anti-aging effect. It’s known that cosmetic solutions with resveratrol can
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stimulate connective tissue regeneration and increase collagen concentration. Resveratrol
binds to estrogen protein receptors, whereby it stimulates collagen production. In addition,
resveratrol has antioxidant properties - it protects cells from oxidative damage, associated
with free radicals and UV radiation, and slows down photoaging. Large quantities of
tannins found in red wine are natural preservatives, it makes possible to obtain up to 99%
natural ingredients in cosmetic formulas.

THE BRAND

Photo Credit DiVina Bellezza

DIVINA BELLEZZA CONCEPT
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Thanks to the stability of Piemaggio wines, leading cosmetic laboratories have developed
a unique formula for wine-based cosmetics. The name of the brand - DiVina Bellezza – is a
wordplay: “divine beauty” and “beauty from wine”. It’s the new trademark of skin care,
body care and hair care cosmetics based on wine extracts and stem cells. DiVina Bellezza
surpasses all its predecessors in the history of cosmetic production when beauty
preparations were simply accentuated with grape perfume agents or extracts.
The story about a mother and a daughter who became founders of their own cosmetic
company underlies the creation of the brand. Both of them were born in Italy, representing
a respected family with a great history, inextricably linked to the chronicles of this
locality. Their particular features are typical for the customers as well. They have an aura of
nobility and dignity. They are gorgeous and natural and have everything they need to be
happy. They enjoy their lives together in harmony and balance with each other like fruit
from the same bunch of grapes. They have the “Secret” turned into “Knowledge”, so they
are calm and confident in their decisions, their paths, their choices. They are guides to the
DiVina Bellezza world – the world of divine beauty. Their business is their gift to the world
that they treat like everything else in their life – honestly and carefully, with love and
delight. That’s the story the brand tries to express while filming DiVina campaign.

THE PRODUCTS
WINE FACE CARE
Face Cream Cocktail Anti-age, 50 ml. 99% natural ingredients
EXW (Ex-works) price excl VAT - € 10,66, RRP (Recommended retail price) excl VAT - €
31,97
Cosmetic effect as follows:
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Photo Credit DiVina Bellezza

Anti-aging cream with a silky texture intensely reduces the depth of wrinkles, revitalizes,
tonifies and improves skin elasticity;
Thanks to the synergy of anti-aging peptide and hyaluronic acid the skin is become
firmer and more elasticity;
Piemaggio wine has a powerful antioxidant effect, enriching the skin with vitamins and
minerals, while natural extracts and oils nourish and protect the skin from ageing;
Improves the skin's resistance to aggressive environmental factors.
Application: Apply to the face skin morning and evening with a light massage.
Basic Ingredients:
Piemaggio wine
Activated stem cells from grapes
Glycoproteins
Acetyl hexapeptide-8- Antiage peptide
Hyaluronic acid
Fagus sylvatica bud extract
Hamamelis organic water*
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Althaea officinalis organic water*
Passiflora organic water*
Bitter orange organic water*
* organic extract
Better with Divina Bellezza Moisturising Lotion Starter.
Moisturising lotion starter, 100 ml. 100% natural ingredients
EXW price excl VAT - € 5,46, RRP excl VAT - € 16,39
Cosmetic effect:
Prepares dry or dehydrated facial skin for the cream application;
Instantly moisturizes and revitalizes the skin, protecting it against premature aging and
making it fresh and bright;
Promotes long-term moisture retention in skin cells.
Application: Spray on the face before cream applying or at any time of day to hydrate and
to refresh skin. Do not remove. Avoid contact with eyes.
Basic Ingredients:

1116

Best-Aging Report | 2023.01.08

Face Cream Cocktail Anti-age
Photo Credit DiVina Bellezza

Wine Piemaggio
Activated stem cells from grapes
Hyaluronic acid
Fagus sylvatica bud extract
Witch Hazel organic water*
Althaea
Officinalis organic water*
Passiflora organic water*
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Bitter Orange organic water*
Better with Divina Bellezza Cream Cocktail Anti-age.

Photo Credit DiVina Bellezza

Perfect Eye Contour Cream, 15ml. 98% natural ingredients
EXW price excl VAT - € 6,56, RRP excl VAT - € 19,67
Cosmetic effect:
Has a powerful effect, strengthens and smooths the delicate skin of eyelids;
Reduces dark under-eye circles and puffiness;
Relieves signs of fatigue and gives the eyes a young and rested look.
Basic Ingredients: Active complex DiVina Bellezza, hyaluronic acid, peptides, olive, jojoba
and avocado oils.
Application: Apply a small amount of cream on the pre-cleaned skin of the eye area in the
morning and in the evening.
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Perfect lip balm, 15ml. 99% natural ingredients
EXW price excl VAT - € 3,28, RRP excl VAT - € 9,84
Cosmetic effect:
Provides intensive nutrition and restoration of the delicate lip skin, makes the lips soft
and glossy;
The exquisite balm formula is due to the stevia extract, which leaves a sweet Limoncello
taste on the lips.
Basic Ingredients: Active complex DiVina Bellezza, vitamin Е, stevia extract, castor oil and
shea butter.
Application: Apply a thin layer of balm to the lips whenever necessary.
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Gentle wine eye care
Photo Credit DiVina Bellezza

Revitalizing Grape Water, 200ml. 99% natural ingredients
EXW price excl VAT - € 4,37, RRP excl VAT - € 13,11
Cosmetic effect:
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Photo Credit DiVina Bellezza

Instantly relieves traces of fatigue and gives the face a fresher, rested look;
Moisturizes, tones and soothes the skin;
Relieves skin redness.
Basic Ingredients: Active complex DiVina Bellezza.
Application: Spray on face and neck skin avoiding contact with eyes. Use throughout the
day as needed.
Aqua Divina Bellezza, 100ml. 97% natural ingredients
EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
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Cosmetic effect:
Enhances cellular recovery processes, tones and protects against free radicals,
preserving the youth and beauty of the skin;
Peppermint and rosemary essential oils add a feeling of freshness, stimulate pore
constriction and produce an effect of matte, but well-moisturized skin;
Soothes irritated skin after shaving.
Basic Ingredients: Active complex, mint essential oil, myrrh extract, rosemary essential oil
Application: Spray on face and neck skin avoiding contact with eyes. Use throughout the
day as needed.
For maximum results, it is recommended to use a two-stage moistening Aqua Divina
Bellezza + moisturising Gel Cream
Moisturizing Gel Cream, 50ml. 99% natural ingredients
EXW price excl VAT - € 6,56, RRP excl VAT - € 19,67
Cosmetic effect:
Has a strong rejuvenating effect, improves skin tone and elasticity, makes the skin feel
smooth and silky.;
Prevents new wrinkles and lines and stimulates smoothing out the ones already there;
Protecting the skin against free radicals and maintaining moisture balance throughout
the day;
Adds radiance to the skin and restores a healthy complexion.
Basic Ingredients: Active complex DiVina Bellezza, peptides, chamomile, wild rose,
calendula, mallow, extracts, sodium hyaluronate, shea butter.
Application: Apply on pre-cleaned skin of the face and neck area in the morning and in the
evening.
Micellar Cleansing Water, 200ml 99% natural ingredients
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EXW price excl VAT - € 4,92, RRP excl VAT - € 14,75
Cosmetic effect:
Removes makeup easily and promptly and clears any soiling or impurities from the facial
skin surface;
Softens, soothes the skin making one's feel fresh and clean.;
The gentle formula of the Micellar Cleansing Water is perfect for cleansing the delicate
skin of the eye and lip area.
Basic Ingredients: Chamomile extract, rosehip extract, hamamelis extract.
Application: Dab some of it on a cotton pad and wipe one's face gently with light moving
along the massage lines.
Instant Foaming Cleanser, 150ml. 96% natural ingredients
EXW price excl VAT - € 5,19, RRP excl VAT - € 15,57
Cosmetic effect: Cleanses facial skin gently making one instantly feel fresh and clean.
Basic Ingredients: Active complex, hamamelis extract, chamomile extract.
Application: Lather a small amount of cleanser in wet hands, apply it on the face and neck
area, then rinse with warm water. Apply in the morning and in the evening.
WINE ORAL CARE
Concentrated Mouthwash Limoncello, 100 ml. 98% natural ingredients
EXW price excl VAT - € 3,83, RRP excl VAT - € 11,48
1x3 Formula: A unique Concentrated Mouthwash flavored by delicious Italian Limoncello
Cosmetic effect: Grape extract and Piemaggio wine protect against free radicals and
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support oral immunity, while cardamom and aloe provide long-lasting antibacterial
protection. Ginger essential oil and menthol remove plaque, turmeric and vanilla extracts
help retain the natural whiteness of teeth.

Perfest cleaners
Photo Credit DiVina Bellezza

The mouthwash with the natural flavor of traditional Italian Limoncello keeps the breath
super fresh and turns one's daily routine into a sophisticated ritual with an Italian accent.
Basic Ingredients:
Piemaggio wine
Grape Extract*
Aloe Juice
Turmeric extract
Cardamom extract*
Ginger essential oil
Natural Limoncello flavoring
Menthol
Sorbitol
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Vanillin
*organic extract
Application: For daily oral hygiene: rinse one's mouth with 10 ml of product diluted before
use in ratio 1:3, for about 15-20 seconds.
Limoncello Toothpaste, 300 ml. 99% natural ingredients
EXW price excl VAT - € 4,92, RRP excl VAT - € 11,75
Cosmetic effect: Efficient and safe gel toothpaste in a convenient dispenser packaging: no
more squeezing, just press the pump! The unique combination of Piemaggio wine extracts
and grape stem cells sanitizes the oral cavity and has an anti-inflammatory and antioxidant
effect thanks to the high polyphenol content.
Xylitol strengthens teeth enamel and prevents dental caries, stevia and cardamom extracts
reduce gum sensitivity, ginger essential oil removes plaque. Curcuma extract restores the
natural whiteness of teeth. The toothpaste is excellent for daily teeth cleaning of sensitive
enamel. The traditional flavor of Italian Limoncello turns the daily routine into an exquisite
pleasure. Contains no fluoride and no artificial colors or flavors.
Basic Ingredients:
Piemaggio wine
Xylitol
Stevia Extract
Grape Stem Cells
Curcuma extract
Red grape extract*
Cardamom Extract
Ginger essential oil
Natural Limoncello flavoring
Avocado Oil
*organic extract
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Application: Wash the teeth after every meal, brushing them for at least one minute and
rinsing them well after every single application.

DiVina Bellezza Oral Care Series
Photo Credit DiVina Bellezza

WINE BODY CARE
Gentle Face & Body Scrub, 200ml. 95% natural ingredients
EXW price excl VAT - € 7,65, RRP excl VAT - € 22,95
Cosmetic effect:
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Provides delicate peeling of keratinized cells and instantly makes one's skin feel
incredibly soft and silky;
A gentle massage with applying the scrub will keep one's skin smooth, even, and taut.
Basic Ingredients: Active DiVina Bellezza complex, panthenol, grape seed oil, wood pulp
granules.
Application: Apply the scrub on the wet body skin and massage the skin for several
minutes, then rinse with warm water.

Photo Credit DiVina Bellezza

Softening Shower Gel, 300ml. 98% natural ingredients
EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
Cosmetic effect:
Forms soft, lush foam that cleanses and moisturizes the skin of the body gently;
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Softens the skin and leaves one's body with a tender fruit and wine fragrance.
Basic Ingredients: Active DiVina Bellezza complex, apple and peach extract, orange
extract.
Application: Apply a small amount of gel on the wet body skin, massage the skin with a
light motion, then rinse with warm water.
Moisturizing Shower Gel, 300ml. 97% natural ingredients
EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
Cosmetic effect:
Forms soft, lush foam that cleanses the skin of one's body gently and provides a boost
in energy and beauty;
Moisturizes and softens the skin and leaves one's body with a tender fruit aroma with
hints of Chianti Classico wine.
Basic Ingredients: Active DiVina Bellezza complex, hop extract, pomegranate extract.
Application: Apply a small amount of gel on the wet body skin, massage the skin with a
light motion, then rinse with warm water.
Energizing Shower Gel, 300ml. 98% natural ingredients
EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
Cosmetic effect:
Foams gently, delicately cleanses the skin and gives a boost in energy and beauty;
Saturates the skin with minerals and vitamins;
Improves one's mood and leaves one's skin with a tender spicy aroma with light hints of
wine.
Basic Ingredients: Active DiVina Bellezza complex, lemon and orange extract, carnation
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essential oil.
Application: Apply a small amount of gel on the wet body skin, massage the skin with a
light motion, then rinse with warm water.

Perfect body care series by DiVina Bellezza
Photo Credit DiVina Bellezza

Body Yogurt, 100ml. 96% natural ingredients
Cosmetic effect:
Makes the skin feel soft and comfy;
Provides intensive nourishing and moisturizing for the body skin.
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Basic Ingredients: Active DiVina Bellezza complex, chamomile extract, oats extract, argan
and sunflower oil, shea butter.
Application: Apply a small amount of cream on one's body skin with a light circular motion
until it is fully absorbed. Use after taking a shower/bath or whenever necessary.

Photo Credit DiVina Bellezza

Perfect hand care Repairing hand cream. Ultra moisturising Hand. Gentle Softening Hand
Cream - all 75ml. 98% natural ingredients
EXW price excl VAT - € 3,28, RRP excl VAT - € 9,84
Cosmetic effect:
Provides intensive nourishing and moisturizing for one's hands skin and protects it
against environmental aggressive impact;
Relieves irritation and stimulates rapid healing of minor injuries, making the skin feel soft
and silky;
Prevents age-related changes, improves skin elasticity and preserves the nice and
young look of the hands for a long time.
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Basic Ingredients: Active complex DiVina Bellezza, hyaluronic acid, chamomile and lemon
extract, shea butter, avocado and grape seed oil.
Application: Apply a small amount of cream on clean hand skin. Use it every time after
washing the hands.

Photo Credit DiVina Bellezza

Repairing hand cream, 300 ml. 98% natural ingredients
EXW price excl VAT - € 5,46, RRP excl VAT - € 16,39
Cosmetic effect: Hand cream has become an absolutely indispensable product in one's
daily routine. And the brand has decided to increase Repairing Hand Cream Volume
fourfold! It is an ideal treatment made with Piemaggio wine to keep the hands young. Due
to anti-age ingredients with vegetable oils and shea butter cream nourishes skin deeply.
Organic plant extracts, panthenol and wheat germ relieve irritations while hyaluronic acid
provides permanent hydration.
Basic Ingredients:
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Piemaggio Wine
Stem cells from grapes
Organic extracts* of red grapevine, calendula officinalis flower, lavender, lemon,
chamomile
Avocado, grape seed, corn oils
Shea butter
Wheat germ extract
Panthenol
Sodium Hyaluronate
*organic extract
Moisturizing and nourishing Body Lotion, 300ml. 97% natural ingredients
EXW price excl VAT - € 5,46, RRP excl VAT - € 16,39
Cosmetic effect:
Provides intensive moisturizing and nourishing of the body skin;
Makes the skin smooth and elastic, tones and protects it against premature aging.
Basic Ingredients: Active DiVina Bellezza complex, horse chestnut and horsetail extracts,
sweet almond oil, grape seed oil.
Application: Apply a small amount of lotion on the body skin with a light circular motion
until it is fully absorbed. Use after taking a shower/bath or as needed.
Men care 5 in 1 Botte di Vino, 300 ml. 98% natural ingredients
EXW price excl VAT - € 6,28, RRP excl VAT - € 18,85
Cosmetic effect:
Protects the skin against toxins and free radicals.
Soothes and refreshes the skin.
Strengthens hair, giving a healthy shine.
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Has an antiseptic and moisturising effect, improves the skin tone
Basic Ingredients:
Wine Piemaggio
Activated stem cells from grapes
Red grapevine organic extract
Juniper organic extract

Photo Credit DiVina Bellezza

Application: Apply on wet body or face skin or hair, gently massage and rinse off with warm
water.
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Nourishing shower oil, 300 ml. 87% natural ingredients
EXW price excl VAT - € 6,28, RRP excl VAT - € 18,85
Cosmetic effect:
The gentle fragrant texture of the oil in contact with water instantly turns into light
nourishing milk, then transforms into luxurious silky foam;
Moisturises the skin and improves its elasticity;
Soothes and softens the skin, recovered hydrolipidic barrier and protected against
dryness.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it
thoroughly with warm water. Repeat the procedure if necessary.
Basic Ingredients:
Grape seed oil
Castor oil
Soybean oil
Bisabolol
Crema di Sapone Soap Collection, 100g. 98% natural ingredients
EXW price excl VAT - € 2,95, RRP excl VAT - € 7,38 (any from the collection)
The gentle soap is produced in accordance with historical Tuscan traditions is based on a
unique Piemaggio wine with adding natural nourishing coconut oil and calendula flowers
extract. The soap cleans skin softly and carefully, leaving it gently perfumed with a
precious aromatic note. The Crema di Sapone collection is inspired by the charming beauty
of Tuscany, each of the 6 types of soap reminds of the sunny and bright Italian summer!
Active functional principles:
Piemaggio Wine
Calendula Extract
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Coconut oil
The collection includes the following variations:

Botte di vino - Sophisticated fragrance of spices and noble wood;
Frutti di bosco - Rich fragrance of ripe forest berries;
Bouquet del rosmarino - Fresh fragrance with green notes of rosemary, sage, laurel and
lavender;
Limoncello - Citrus and floral notes that remind of the citrus fruits of Sorrento, used to
prepare Limoncello;
Giardino del fico - Joyful fragrance of sun-scented flowers and figs, seasoned with the
freshness of green leaves;
Estratto d'uva - Warm fragrance of juiced grapes with notes of white peach and almond
flowers.
WINE HAIR CARE
Volume & shine hair shampoo, 300 ml. 99% natural ingredients
EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
Cosmetic effect:
Provides volume, easy combing and makes the hair shine;
The mild cleansing base of the shampoo forms a delicate, rich foam that leaves ones
hair radiant, light and elastic.
Basic Ingredients: Active complex DiVina Bellezza, orange, lemon, kiwi, and grapefruit, and
blueberry extracts.
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A collection of soaps made according to old Italian traditions based on Piemaggio wine gently cleanses the skin
Photo Credit DiVina Bellezza

Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Hair repair shampoo, 300 ml. 99% natural ingredients
Cosmetic effect:
Provides care for damaged dry hair;
Ensures delicate cleansing, nourishing and restoration for the weakened hair structure;
Boosts hair volume and radiance and makes combing easy.
Basic Ingredients: Active complex DiVina Bellezza, silk proteins, panthenol, keratin, lemon
and orange blossom extracts.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Frequent use hair shampoo, 300 ml. 99% natural ingredients
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EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
Cosmetic effect:
Gently cleanses the scalp and hair, which makes it possible to use the product daily;
Provides moisturizing for the scalp and restores the natural beauty of one's hair, filling it
with strength and radiance.
Basic Ingredients: Active complex DiVina Bellezza, ginseng, lemon, orange blossom,
cardamom, thyme and juniper extracts.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Coloured hair shampoo, 300 ml. 99% natural ingredients
EXW price excl VAT - € 4,64, RRP excl VAT - € 13,93
Cosmetic effect:
Gently cleanses the scalp and hair;
Preserves the color of dyed hair;
Makes the hair shiny and strong.
Basic Ingredients: Active complex DiVina Bellezza, aloe juice, panthenol, silk proteins.
Application: Apply the shampoo on wet hair and foam it thoroughly, then rinse it thoroughly
with warm water. Repeat the procedure if necessary.
Hair Conditioner, 300 ml. 94% natural ingredients
EXW price excl VAT - € 4,92, RRP excl VAT - € 14,75
Cosmetic effect:
Keeps dyed and/or damaged hair healthy and radiant;
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Provides intensive hair nutrition and saturates it with vitamins and minerals;
Makes weakened hair look radiant and silky.
Basic Ingredients: Active complex DiVina Bellezza, blueberry and pomegranate extracts,
almond, shea and grape seed oils.
Application: Apply the conditioner to one's hair, pre-washed and thoroughly wrung out,
distribute it evenly over the entire hair length, leave for 2–3 minutes, then rinse with warm
water.
Complex Repair Hair Mask, 200 ml
EXW price excl VAT - € 6,83, RRP excl VAT - € 20,49
Cosmetic effect:
Provides intensive recovery and protection for damaged and dry hair;
Strengthens the hair structure, making it healthier and smoother;
Makes the hair radiant.
Basic Ingredients: Active complex DiVina Bellezza, panthenol, sweet almond oil, lemon
and orange blossom extracts.
Application: Apply the mask to one's hair pre-washed with shampoo and thoroughly wrung
out, distribute it evenly over the entire hair length, leave for 5–8 minutes and then rinse it
thoroughly with water.
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Gentle wine hair care series
Photo Credit DiVina Bellezza

Intensive Hair Treatment Complex, 30 ml
EXW price excl VAT - € 8,20, RRP excl VAT - € 24,59
Cosmetic effect:
Deeply nourishes and moisturizes, makes the hair softer and more radiant;
Protects hair from damage and overheating when dried with a hairdryer, as well as
against environmental pollution;
Restores the hair structure and prevents split ends, nourishes the hair, boosts its

1139

2023.01.08 | Best-Aging Report
radiance and elasticity.
Basic Ingredients: Grapeseed, avocado and rosehip oils, panthenol and keratin, silk
proteins.
Application: Take a small amount of oil in one's hands and warm it, apply it to dry or wet
hair, and then distribute it evenly over the entire hair length. Do not rinse.
Hair Elixir, 100 ml
EXW price excl VAT - € 6,83, RRP excl VAT - € 20,49
Cosmetic effect:
Softens and nourishes hair perfectly;
Protects hair and makes it radiant;
Smooths the hair along the entire length and prevents split ends.
Basic Ingredients: Grape seed, sunflower, argan, Brazil nut and sweet almond oils.
Application: Take a small amount of oil in one's hands and warm it, apply it to dry or wet
hair, and then distribute it evenly over the entire hair length. Do not rinse.
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Photo Credit DiVina Bellezza

MARKETING & SALES
The company believes that Divina Bellezza is the first and only brand that contains red
wine itself. The goal as a cosmetic brand is to present products for the care of the skin of
the face and body, which carry all the unique properties of wine, known for a long time.
That is why Divina Bellezza:
actively talks about the beneficial properties and beneficial effects of its cosmetic
formulas on the skin and hair. In addition, shares useful information on how to make
self-care as effective as possible;
builds a trusting relationship with customers, making them brand ambassadors.
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Communication is carried out through the media space and professional consultants at
the points of sale;
supports partners and distributors with training materials so that they can successfully
build communication with customers.
It was important for the company to create a product that everybody want to use over and
over again. That is why the percentage of return and repeat purchases is very high. In
addition to the excellent quality and visible effect of the products, the company also
encourages people to come back to the products through promotional materials and
loyalty programs. The company's marketing path began with the presentation of the
product line at TFWA World Exhibition 2019, where an innovative product in the field of
skin care products caused a real hype. At the moment, the brand is represented and is
successfully sold in the boutiques of Piemaggio Wine & Cosmetics and in one of the
largest perfumery and cosmetic networks in Russia, Rive Gauche (more than 160 points). In
addition, the brand is represented in TSUM (Moscow).
As for the European market, the company's development plans were strongly influenced
by the situation with Covid-19. Before the start of the pandemic, the company has signed a
contract with Laiks Mode, Latvia (Neroli Riga stores), the distributor in the Baltic countries.
The brand is represented throughout Italy in:
DITANO
Piazza Ciaia, 18
Fasano (BR)
MENTA E ROSMARINO
Via Carlo Cattaneo, 11
Pesaro (PU)
PROFUMERIA ESTASI
Via Alberto D'Andrea, 1
Centro commerciale Warner Village
Montesilvano
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Photo Credit DiVina Bellezza

PROFUMERIA ESTASI LUXE
Via Trento 90
Pescara (PE)
CASAMARIA ROMA
Largo G. Toniolo, 7
Roma (RO)
Despite the closure of offline sales and the difficulty of adapting to the new reality, this was
an excellent start for the brand's online promotion. The company is actively raising brand
awareness through the following tools:
Search engine optimization;
Paid search;
Social media marketing;
Influencer marketing.
The brand's main attributes that it broadcasts to the audience are:
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Reimagining Dolce Vita (Modern Dolce Vita), when a really sweet life begins with love
and self-care;
Italian traditions in a new reading;
Love for the beautiful and magnificent.
Locations where the products could be found:
Unique wine & cosmetics concept stores;
Personal care stores;
Well-known beauty stores;
Beauty boutique.
E-commerce platforms are divina-bellezza.com, divina-bellezza.ru , rivegauche.ru,
nerolicultbeauty.lv, ditano.com.

BRANDING & DESIGN
When developing the packaging, the company made a choice toward a more laconic and
calm design. It was important to reflect the main qualities and advantages of the product,
while not overloading information. The company also wanted Divina Bellezza cosmetics to
fit well into any bathroom design, so the emphasis was on neutral colors that do not create
visual noise. The brand has already made a complete rebranding and products already in
the updated design will be presented on the European market end of 2021.

ADDITIONAL MATERIALS
You can download the presentation by the link
You can download logistics and prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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Photo Credit DiVina Bellezza

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

DiVina Terra LLC

Contact person:

Anna Khodokainen General Directo…

E-mail:

project@piemaggio.com

Website:

piemaggio.com

Phone:

+7 (812) 660 56 45

Patent status:

n/a

On market since:

2019

Regions:

Italy

Industries:

Skincare

Source links:

DiVina Bellezza
webpage
DiVina Bellezza
Instagram
Piemaggio wines

Files:

Divina Bellezza Product Presentation
2021
DIVINA BELLEZZA Price 2021 Sp
DiVina Bellezza
video

Direct link:
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ANANNÉ PREMIUM NATURAL SKIN
CARE
ananné is a Swiss premium natural skincare brand founded in 2009 by
Prof. Dr. med. Urs Pohlman and a team of multidisciplinary experts. They
were researching the latest scientific findings with regards to the skin
and its functions and finally found the perfect combination of nature and
science. Today ananné is a highly concentrated plant-based premium
skin and body-care with active ingredients derived from nature. It is
characterized by innovative product development, the latest know-how
in the fields of medicine, herbal medicine and dermatology. The raw
materials are purely plant-based, free of synthetic substances and
artificial preservatives. ananné skincare is the union of purity, nature,
high quality & science with the proven result.

1147

2023.01.08 | Best-Aging Report
THE FOUNDER
Professor, Medical Doctor Urs Pohlman, the founder of ananné is a doctor and
neuroscientist who studied the effects of the senses on the brain and consciousness. As a
researcher and medicine developer, he was particularly interested in phytomedicine
substances and therapies, as well as the physiology of the skin. He brought this
experience into cosmetic research and combined it with the aim of creating a new
generation of cosmetics. A cosmetic with a novel, natural raw materials of special quality,
which specifically meet the needs of the skin.

Prof. Dr. med. Urs Pohlman, the Founder of ananné
Photo credit by ananné

THE STORY
Prof. Pohlman, the doctor in neuroimmunology, spent many years of dedicated research at
Basel University Hospital Switzerland about externally caused skin disorder. He decided to
share his scientific research results in the field of medicine & cosmetology by creating
highly efficient and purely natural formulations for all ages and skin types, in particular for
extremely sensitive skin. ananné derives from Greek and means “regeneration”. The name
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expresses the conviction of what scientifically oriented skincare should deliver: address
and promote the skin’s regenerative capacity with the best active ingredients and
medically validated formulas.
The result of Prof. Pohlman's research is a plant-based skincare brand composed on a
concept in which the products perfectly complement each other. Skin is a fascinating
organ that wants to be listened to and understood. That is why ananné is committed to
natural skincare that not only promises but visibly and tangibly works for everyone. Perfect
care is not a utopian vision but can be part of our everyday reality. Caring for and looking
after our body so that we feel healthy and enjoy a natural sense of well-being. ananné is
resolutely focused on plant-based active ingredients that naturally work in harmony with
the skin’s biology. The certified and vegan products are noticeably absorbed by the skin,
have a subtle scent and deliver excellent results. All product line is reliably developed,
tested and manufactured in Switzerland by a dedicated and experienced team.
THE PRODUCTS
ananné offers clearly thought-out system care. In the development of the recipes, careful
attention was paid to the combination effects and interactions of the individual ingredients.
The products are based on the absorption capacity of the skin. The skin is
comprehensively cared for with just a few products for optimal regeneration. These
harmoniously coordinated products allow for optimal skin care. The products complement
each other ideally and can be used in many different ways.
ananné is a сlean beauty that works because it combines:
Highly concentrated Swiss skin care with plant-based active ingredients;
100% nutrient-preserving processing;
Much better absorption compared to synthetic active ingredients;
Medically researched and scientifically endorsed;
High tolerance - minimal allergies.
All the active ingredients that ananné uses for the production of skin care are medically
researched and scientifically endorsed. More than 70 active ingredients are collected from
five continents exclusively from sustainable sources. The rare, luxurious ingredients are
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carefully processed to effectively promote skin’s regenerative potential. They are very
gently extracted by the patented CO2 cold extraction technology, so that not to be
lost. Exclusively, plant-based raw materials are harvested from the wild, certified organic
farming or fair trade. All-natural products have better absorption compared to those with
synthetic active ingredients.

ananné certiciations
Photo credit by ananné

The ananné product range always of high tolerance even for most sensitive skin types. The
company produces a comprehensive line of personal care products such as cleansers,
products for daily routine, specific face treatments, essences and oils, products for body
and hair care.
Cleansers:
1. LAVANTICUM 150ml. Nourishing Cleanser & Mask
Cares for the skin even during cleansing;
Deep cleansing;
Boosts the circulation & stimulates cell metabolism;
Removes oil - and water-soluble substances;
Even removes waterproof make-up and mascara;
Free from essential oils;
ideal as a soothing shaving cream for men;
Does not alter or dry out the protective acid mantle.
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2. PURGATIUM 150ml. Purifying Gel-Cleanser

Exclusively plant-based ingredients are harvested from the wild certified organic farming or fair trade worldwide
Photo credit by ananné

Deep cleansing;
Boosts the circulation & stimulates cell metabolism;
Removes oil- and water-soluble substances;
beneficial for eliminating surface oil and acne-causing bacteria;
work to clear away impurities.
3. TONICUM 150ml. Pore Toning Mist
Refreshing and revitalising with pure ginger water;
Tightens and improves skin elasticity;
Calms skin & improves the absorption of the following treatment;
Refines pores.
Daily Routine:
1. EQUILIBRIUM light 50ml. 24h Beautifying Cream
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Highly effective & protective day and night care;
Intensively and sustainably supports the skin's moisture balance;
Vitamins A, E and coenzyme Q10 refine pores, reduce wrinkles and revitalize;
Promotes the skin's natural balancing function, thereby relieving irritation and redness.
2. EQUILIBRIUM rich 50ml. 24h Beautifying Cream
Highly effective & protective day and night care;
Soothing and nourishing;
Vitamins A, E and coenzyme Q10 refine pores, reduce wrinkles and revitalize;
Promotes the skin's natural balancing function, thereby relieving irritation and redness;
Optimally supports the skin's regeneration process;
Nourishes skin & harmonizes the moisture balance.
3. OCULISSIMUM 15ml. Firming Eye Balm
Highly effective eye care;
The eye contour area is strengthened;
Line and wrinkle formation is reduced;
Harmonizes the moisture balance;
Combats puffiness and dark circles;
Suitable for contact lens wearers.
4.CURA OCULI 15ml. Nourishing Eye Cream
Highly effective eye care;
The eye contour area is strengthened;
Nourishes & harmonizes the moisture balance;
Excellent as lip area;
Suitable for contact lens wearers.
Face Treatment:
1. PURGATIO 50ml. Detox Mask
A rich & powerful cocktail of nutrients and active ingredients;
Encourages skin to cleanse itself;
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Detoxifies;
Sebum production is regulated and balanced;
Pore-refining;
Clarifying.
2. REGENERATIO 50ml. Overnight Repair Mask
A rich & powerful cocktail of nutrients and active ingredients;
Smoothes lines and wrinkles;
Activates cell regeneration & cell protection;
Creates a fine, even complexion;
Ideal for dry skin & skin stressors such as changes in climate, temperature variations
and flights;
Can also be used as an intensive day and night cream.
3. EXFOLIANT 75ml. Detox Exfoliator
Peeling & mask in one with vitalizing ingredients (application time: 5-10 min);
Cleans and purifies with ultra-fine bamboo crystals (100% biodegradable);
Stimulates the skin's circulation & boosts cell metabolism and cell regeneration.
Essences & Oil Serums:
1. SOLACIUM 30ml. Fine-molecular Repair Serum
Fine-molecular and silky oil serum rapidly absorbed;
Invigorates & gives a smooth complexion with fine pores;
Supports the skin natural regeneration process;
Delivers the active ingredients to the heart of skin;
Moisturises and leaves behind a soothing, natural skin feeling;
Reduces underlying blemishes and inflammation;
Diminishes pigmentation marks and age spots;
Helps to quickly relieve irritation, minor injuries or wounds;
Ideal after-sun product, also in the case of minor sunburns.
2. NUTRICIUM 30ml. Glow Lifting Serum
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Fine anti-ageing serum;
Promotes in-depth skin regeneration;
Invigorates and tightens;
Reduces pigmentation and wrinkles;
Creates a smoother, more radiant complexion.
Body Care:
1. LAVATIO 200ml. Revitalizing Shower Gel
Invigorating & moisturizing;
Provides skin with valuable nutrients and vitamins;
Improves elasticity.
2. SERICUM 200ml. Firming Body Lotion
Regenerating Body lotion;
Provides skin with important nutrients;
Strengthens and regenerates the connective tissue.
3. OLEUM QUIETIS 150ml. Treatment Oil
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ananné products for gentle body care
Photo credit by ananné

Calming;
With skin-friendly plant-based active ingredients (borage seeds, evening primrose,
jojoba and wild rose seeds);
Diminishes pigmentation marks and age spots.
4. AMABILIS 60ml. / 25ml. Organic Hand Cream
Promotes skin regeneration;
Helps to slow down the skin ageing process;
Lastingly soothes & moisturizes.
Hair Care:
1. CLARITAS 200ml. Healthy Shine Shampoo
Revitalizing shampoo;
Strengthens the hair root;
Gives a healthy shine.
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2. AMICIO 200ml. Rejuvenating Conditioner & Mask
Intensive conditioner;
Repairs hair, reduces split ends;
Gives excellent wet compatibility;
Can be used as an ultra-intensive, repairing hair treatment;
Can be used as a leave-in conditioner;
Can be used as a styling gel.
ananné SPA
For spa treatments, ananné offers a set of products, tools and techniques that were
specially developed for Face & Body. Such perfect combination works like ananné ritual.
Face Treatments. Face treatment starts with deep cleansing using ananné Cleanser. The
next stage is peeling with Exfoliant. After professional cleaning analysis, the treatments are
made according to the condition of the skin and its type. The special activating face brushmassage treatment is applied together with workout massage for the face, neck and
decollete incorporated with ananné serum. Then the mask is applied to consolidate the
result. The set of spa treatments for face include:
Glow Lifting „Beauty Kick“ (25 min);
Detox & Relax Ritual (50 min);
Natural Healing (50 min);
Five Continent Ritual (80 min).
Body Treatments. ananné body ritual starts with luxurious EXFOLIANT. Gentle Scrub
combined with special ananné technique brush massage. Deeply relaxing and soothing
massage with an effective mix of precious oils by applying the “ananné technique” to
body, head and foot and as a final chord of this procedure, the nourishing Body Lotion
SERICUM is applied. The set of spa treatments for the body include:
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ananné products for hair treatment
Photo credit by ananné

Deep Detox Icelandic algae brush massage by ananné (25 min);
Power Slimming Seven Oil Massage by ananné (80 min);
Premium Slimming Full Body Ritual (105 min).
BRAND USP
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A unique ananné spa lines are tailored exclusively for 5Star+ Hotel Resort using special ingredients that
emphasize the uniqueness of a particular hotel concept
Photo credit by ananné

ananné is a highly concentrated plant-based premium skin and body-care with active
ingredients. ananné has the main advantage - its sustainable, smart and premium
packaging and the compact assortment. The products are fruitfully and few steps easy
process of application. ananné is also very loved by people with hyper sensible skin as the
products are very clean and very compatible. This is a huge market to introduce ananné as
more and more people have sensitive skin and looking for a result-driven “clean” cosmetic.
BRANDING & DESIGN
The ananné face products are filled in glass airless dispensers. The cleansers, body & hair
products are packed in a PET dispenser (these are recyclable). The packaging in matt
white with rose gold reflects the high quality and purity. The airless dispenser highlights
the safety of the product and the scientific approach. The design stands out with elegance
and purism.
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ananné uses only high-quality POS materials
Photo credit by ananné

MARKETING & SALES
ananné is currently sold at the Swiss, German and Austrian market offline through retailers,
pharmacies, hotels and day spas. Also, it is available through its own webshop. ananné
supports the clients and customers with various product presentations, participates in
beauty expos and different skincare and healthcare events held locally and worldwide to
promote the brand. ananné is present in social media with own Facebook and Instagram
page.
RE-LAUNCHING A NEW LINE
ananné has celebrated the launch of the brand in a new look at the end of
September 2020 at the beautiful Hotel Signau House & Garden in Zurich. Thanks to 70
invited guests and a wonderful program with musical accompaniment by the Swiss singer
Lea Lu, the evening was a success. Founder and developer of premium active vegan
cosmetics, Prof. Dr. med. Urs Pohlman, in his charming manner and cheerfulness,
explained his personal motives for the development of the brand. The team introduced the
products to the numerous guests at their booth and were able to inspire everyone. All
guests received unique gift bags with ananné Swiss natural cosmetics. More detailed
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information and a photo gallery of the event dated September 23, 2020 can be found
here.

Photo credit by ananné

FUTURE PLANS
After successfully launched in its local Swiss market, which tends to be one of the most
difficult to launch a new brand, ananné is ready to go globally having know-how
technological platform, strong management team, customers reference and approval on
board.
PRICES
Recommended retail prices for some ananné products in Europe without VAT in EUR (as
per May 2020):
Cleansers:
LAVANTICUM Nourishing Cleanser & Mask 150 ml - 42;
PURGATIUM Purifying Cleanser 150 ml - 36;
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TONICUM Pore Toning Mist 150 ml - 36.
Daily Routine:
EQUILIBRIUM 24h Beautifying Cream light 50 ml - 139;
EQUILIBRIUM 24h Beautifying Cream rich 50 ml - 139;
OCULISSIUMUM Firming Eye Balm 15 ml - 116;
CURA OCULI Nourishing Eye Cream 15 ml - 123.
Face Treatment
PURGATIO Detox Mask 75 ml - 86;
REGENERATIO Overnight Repair Mask 50 ml - 150;
EXFOLIANT Detox Exfoliator 50 ml - 40.
Body Care:
CLARITAS Healthy Shine Shampoo 200 ml - 25;
AMICIO Rejuvenating Conditioner 200 ml -28;
LAVATIO Revitalizing Shower Gel - 25.
AWARDS
SPA Diamant 2016: Nominated for "Best Green Innovation".
2015: Nominated for "Best Green Spa Treatment".
2014: Awarded as the best brand in the category "Green Anti-Aging".
2013: Nominated for "Best Green Spa Treatment".
2012: Nominated for "Best Green Spa Treatment". MEINS Beauty Award
2014: Awarded as the best brand in the category "Anti-Aging". Prix de Beauté
2013: Nominated for the "Best Anti-Aging Serum" (Solacium).
2011: Awarded for the "Best Natural Cosmetic Product" (Oculissimum Eye
Balm) European Health and Spa Award
2012: Awarded for the best product innovation in cosmetics.
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Company name:

ananné AG

Contact person:

Juliana Schäfer, KAD

E-mail:

office@ananne.com

Website:

ananne.com

Phone:

+41 (0)44 251 92 88

Patent status:

patented

On market since:

2016

Regions:

Switzerland

Industries:

Skincare

Source links:

ananné webpage

Direct link:

click here
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BEONME SKINCARE FOR NATURE
LOVERS
BeOnMe is an Italian cosmetic brand born in 2016 in the heart of the
Alps, surrounded by the energizing beauty of the Dolomites Mountains.
Its organic cosmetics, made in Italy and certiﬁed by Ecocert®, are
designed for true nature lovers who appreciate the efﬁcacy of pure
ingredients, are sensitive to environmental issues and aware of the
importance of living a sustainable lifestyle. Developed to support a
healthy beauty routine, all products boast vegan and eco-sustainable
ingredients, selected for their effectiveness and free from synthetic
components. Three skincare lines, Beauty, Sport and Tattoo, give life to
a colorful, smart and performance-oriented cosmetic range addressing
the unique nature of all young skin types. The collection, in fact,
responds to the needs of Millennials and Gen Zers, two young
generations that embrace the concept of conscious consumerism,
appreciate targeted formulations and a good quality-price ratio.
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THE STORY
BeOnMe was born from the desire to develop pure, natural, organic cosmetics, and to
satisfy the needs of a super-sensitive and reactive skin that couldn’t tolerate anything but
natural ingredients free of synthetic components and allergens. It all began when, a few
years ago, Yvonne, BeOnMe inspirer and founder, started to self-produce her cosmetics to
cope with severe dermatitis that no specialist nor product seemed to be able to relieve.
It took years of accurate study, application, patience and a stronger and stronger passion:
and what it had begun as a small DIY cosmetic range for private use ﬁnally became a
reﬁned organic skincare collection, extremely effective, functional and clean. Together
with Massimo, her life partner and co-founder, supported by his entrepreneurial career and
a solid partnership with an extremely cutting-edge, Italian niche cosmetic laboratory, they
gave life to the registered brand.

Photo Credit by BeOnMe

From the beginning, BeOnMe and its three skincare lines heartily match the founders’
passions (beauty, sport, tattoo), values, ethics and green philosophy:

"BeOnMe cosmetics are dedicated to those who love nature, taking care of themselves
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and sharing their best life experiences. By choosing to use and produce only natural,
organic and sustainable cosmetics, we don't expect to save the world, but to do our part
alongside all those who have chosen this path and all those who make their best every day
to live with a healthy, ethical, and responsible lifestyle."
Yvonne and Massimo
Indeed, the brand name BeOnMe (be-on-me!) and its tagline, skincare for nature lovers, are
a promise to those who act responsibly trying to reduce the impact of their daily actions on
natural ecosystems. From such high ideals derive concrete choices, six pillars that drive
both the products’ development and the business approach:

PRODUCTS & PRICES
BeOnMe embraces Nature’s vitality and freshness with a smart collection of organic and
performance-oriented cosmetics, developed with clean formulas and translated in versatile
and comfy textures.
HIGHLIGHTS
Innovative formulas
Nature’s beauty and creativity are captured in advanced and effective formulations:
packed with organic ingredients, precious botanical extracts and biotechnological
complexes, they offer a cocktail of potent phytoactives to infuse the skin with purity and
balance.
Unique ingredients
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These are the six main pillars that drive BeOnMe.
Photo Credit by BeOnMe

Enzymatic hydrolats, prebiotics, natural surfactants, marine unicellular algae, rare and
precious organic oil-mixes and ﬂower blends, like the fragrant aromatic Butterﬂy Bush
ﬂowers. This is the result of never-ending research for ingredient innovation and of a close
partnership with a cutting-edge, niche cosmetic laboratory.
Pure mountain water
The formulations contain mountain spring water coming from the majestic Alps: light,
extremely pure, pH neutral and microbiologically controlled, very well tolerated by the skin.
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Pro skincare lines
Tattoo and Sport, two unique lines of high-tech and multi-beneﬁt products engineered to
ensure superior performance. They were developed, respectively with a team of tattoo
artists, and with feedback from pro athlete testers.
SKINCARE LINES
Beauty line (Face – Body – Hair)
A cosmetic line for young skin to bring out its natural radiance! It supports all skin types,
from the impure, combination and sensitive to the ones showing the ﬁrst signs of aging. It
also takes care of hair and body with precious botanical extracts and biotechnological
actives.
Face care line
Micellar cleansing water
Cleansing mousse
Cleansing scrub gel
Purifying face tonic
Hydrating face mask
Nourishing face mask
Purifying face mask
Face serum
Face serum impure skin
Face serum for man
Face cream sensitive skin
Face cream combination skin
Spot treatment
Body care line includes:
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BeOnMe cosmetics are rich in organic ingredients, precious botanical extracts and biotechnological complexes.
They offer a cocktail of potent phytoactives to infuse the skin with purity and balance.
Photo Credit by BeOnMe

Shower gel
Body cream
Hand cream
Haircare line includes:
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BeOnMe skincare lines, Beauty, Sport and Tattoo, give life to a colorful, smart and performance-oriented
cosmetic collection.
Photo Credit by BeOnMe

Pre-shampoo nourishing treatment
Purifying shampoo
Sensitive shampoo
Hair oil
Sport Line
High-performance formulations created to make the body feel free to unleash all its energy
and dynamic vitality. The line includes:
Anti-friction cream
Massage gel
Refreshing gel
Tattoo Line
Organic cosmetics designed to address the unique nature of all skin types and enhance
the vibrant uniqueness of each tattoo. The line includes:
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After piercing saline solution
After tattoo
Tattoo pro
Sun protection
Also, there are Gift Sets available. To discover the entire collection please visit
beonmelab.com.

The company has developed special convenient sustainable packaging and Gift Sets for every taste that can
make even the most ordinary holiday unforgettable.
Photo Credit by BeOnMe

BEST SELLERS
Cleansing Scrub Gel
It brightens and smoothes the skin. The different sized granules help get a deeper
cleansing. Based on aloe, it contains all-natural hydrated silica granules, apple-cider
vinegar, Malva Sylvestris extract, and also nettle, with its healthy cocktail of proteins,
vitamins, tannins, and ﬂavonoids.
Purifying Face Mask
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Innovative, soft lipogel texture: it doesn’t dry, doesn’t pull, doesn’t irritate. It dissolves like
magic when it comes in contact with water. It evens the complexion and mattiﬁes the skin.
It contains a special mix of seaweeds extracts (Fucus Spiralis, Tetraselmis Chuii) and sage
hydrosol.
Face Serum Impure Skin
A light serum that absorbs rapidly, lends a matt, hydrated ﬁnish to impure and combination
skin as it soothes, restricts dilated pores, reduces imperfections and rebalances oily skin,
without drying it. Based on aloe, it contains a refreshing sorbet of lavender, lime, and bitterorange blossom hydrosols.
Spot Treatment
Shock treatment against pimples and imperfections. Gel texture: it doesn’t drip and, thanks
to its practical applicator, it’s easy to apply. It contains aloe, thyme extracts, tea tree oil, and
is enriched with gluconolactone.
Purifying Shampoo
Speciﬁc for oily hair and dandruff. A waterfall of chamomile, lavender, mint, lemon and
natural surfactants to deeply cleanse and purify scalp and hair. It lends a pleasant
sensation of freshness.
Massage Gel
Fast-absorbing gel designed for sports massage, before and after physical activity. It offers
a pleasant relief to traumatized skin areas, helps to soothe swellings and to promote tissue
oxygenation. With calendula extract, jojoba, thyme, rosemary and tea-tree oils.
After Tattoo
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Photo Credit by BeOnMe

With its generous blend of organic oils (sweet almond, castor, sunﬂower, shea butter, and
tocopherol), it soothes and moisturizes the skin after the execution of a tattoo, helping to
preserve its vibrant colors.
Recommended Retail Prices for best-sellers:
Cleansing Scrub Gel 75 ml/ 2.54 ﬂ.oz. - € 12.50;
Purifying Face Mask 50 ml/ 1.69 ﬂ.oz. - € 13.50;
Face Serum Impure Skin 30 ml /0.51 ﬂ.oz. - € 12.00;
Spot Treatment 15 ml/ 1.01 ﬂ.oz. - € 8.00;
Purifying Shampoo 200 ml/ 6.76 ﬂ.oz. - € 9.50;
Massage Gel 150 ml/ 5.07 ﬂ.oz. - € 14.50;
After Tattoo 50 ml /1.69 ﬂ.oz. - € 11.50.

BRANDING & DESIGN
NATURETASTIC!
Beauty is in everything natural! BeOnMe celebrates the most varied types of nature’s
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beauty and the wonderful diversity of every human creature, with a contemporary and
exuberant brand personality that breaks down the sober aesthetic codes of the traditional
eco-skincare, while opening to a more joyful and colorful concept of nature. An indie brand
with a playful and fun approach to skincare, capable of resonating with a young audience
that wants to feel emotionally involved.
PACKAGING
The packaging is white, minimal, modern, characterized by a colorful label. The label is
removable and may be playfully reused on other surfaces. The products don't have
secondary packaging.

Photo Credit by BeOnMe

ACCESSORIES
MAKEUP REMOVER CLOTH
BeOnMe custom washcloth made of 100% terry cotton made in Italy is completely
recyclable. It is safe and very absorbent, ideal for removing masks and treatments, for
cleansing face and neck, for drying face and hands. Thanks to the texture of its terry cloth it
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is perfect to carry out a gentle cleansing of the face. A functional skincare accessory and
ally for removing makeup, clean and dry the skin, make treatments and cold face packs.

MARKETING & SALES
COMMUNICATE TO CONNECT
BeOnMe consistently researches and invests in all the newest communication trends to
keep evolving and taking new challenges to connect people, develop a dialogic
relationship with users and partners, sharing knowledge, values and an energizing vision
of inclusive beauty.
This is why BeOnMe:
Constantly informs people about the correct and conscious use of organic cosmetics,
and inspires to live beauty in a positive way, promoting a direct one-to-one interaction
and a daily social media customer care.
Actively supports distributors & resellers in their social and digital communication
strategies, helping them better interact with the new generations.
Promotes synergies between people & partners through the development of BeOnMe
online and ofﬂine community.
MARKETING FOR REAL PEOPLE
BeOnMe goal is to answer the audience’s and commercial partner’s concrete needs,
providing useful and selected marketing tools, like product guides, how-to-use cards and
videos, graphic skincare routines and online training courses.
BeOnMe also highly encourages real people to be the best testimonials, as well as
promote user-generated contents that can be shared on social media and with partners. A
word-of-mouth potential maximized by targeted buzz marketing strategies.
DIGITAL FOCUS
BeOnMe commercial strategy harnesses the power of digital marketing and involves
constant investments and updates to ensure BeOnMe remains competitive in the Internet
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marketplace. BeOnMe digital plan includes:

BeOnMe is constantly investing in digital marketing to remain competitive in the Internet Marketplace.
Photo Credit by BeOnMe

Search Engine Optimization
BeOnMe invests in growing the presence online as well as maximize organic search trafﬁc
to ensure its cosmetics are well represented on the Internet and naturally rank for desired,
relevant keyword searches.
Paid Search
BeOnMe invests in paid search advertising, such as Google AdWords and Bing Ads, stay
up to speed on all the latest developments, and work with the best tools to ensure
all campaigns are getting the highest Return On Investment.
Social Media
BeOnMe manages content calendars, craft posts that are both useful and entertaining and
track engagement and follower growth to make sure BeOnMe is offering signiﬁcant
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contents to its audience.

From BeOnMe Instagram feed: pre make-up skincare routine for Carnival

Influencers Marketing
The company also partners with a reliable network of inﬂuencers through afﬁliate
programs. BeOnMe partners with such influencers as @damntee | @alicecarbotti |
@metamorphosia_fx @merisiel_irum | @wayofyaw | @basic_gaia @martinapiccu |
@fabianabarra | @tessagelisio | @klea.277. Finally, BeOnMe invests in dynamic and
engaging Instagram and Facebook advertising. Next steps also include investing in TikTok.
Direct E-mail Marketing
A key tool to increase brand awareness, draw attention, establish and improve
relationships with the audience while tracking feedback and monitoring the product
success.
BEONME TOUCHPOINTS
Organic perfumeries
Herbalists
Personal care stores
Perfumeries
Drugstores
Beauty chains
E-commerce platforms (proud to be on ﬂaconi.de; eccoverde.com; douglas.de;
lovelula.com; biggreensmile.com)
International exhibitions e.g. Cosmoprof (Italy), Vivaness (Germany), Sana (Italy), Up by
Wabel (France) and more
INTERNATIONAL VISION
Today BeOnMe cosmetics are available in Italy, all over Europe, in Canada, Taiwan, soon
in Greater China and the USA. The brand is registered in 27 EU countries and also in the
UK, Australia, Philippines, India, New Zeland, Serbia, and Singapore. After the ﬁrst years
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full of successes, the company plans a further exponential growth on international markets
supported by a targeted expansion strategy, adequate investment capacity, and
organizational development plans.

Photo Credit by BeOnMe

MEDIA
BeOnMe believes in the added value of collecting independent reviews and of partnering
with beauty experts, journalists, inﬂuencers, micro-bloggers, and vloggers. Among many
others, BeOnMe has been featured in the following
Magazines
bio-magazine.it
dilei.it
ilgiornaledellabellezza.it
Bio&Consumi Green Lifestyle
Blogs
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blog.cliomakeup.com
ecocentrinca.it
verdebioblog.it
BEONME SOCIAL MEDIA PROFILES
Instagram
Italian language @beonme | German language @beonme_de English language
@beonme_eng Spanish language @beonme_esp
Facebook
Italian language @beonmebeauty | German language @beonme_de English language
@beonme_eng Spanish language @beonme_esp
Pinterest
BeOnMe skincare
Tit Tok
beonme_skincare
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Company name:

BeOnMe Lab S.r.l. Via Stella 11/a, 38123 Tre…

Contact person:

Massimo San Giuseppe

E-mail:

info@beonmelab.com

Website:

beonmelab.com

Phone:

+39 333 6828983

Patent status:

-

On market since:

2016

Regions:

Italy

Industries:

Skincare

Source links:

BeOnMe Official Webpage

Files:

BeOnMe Dossier
Digital

Direct link:

click here
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SCHAU AUF DI HAND-STIRRED
ORGANIC SKINCARE
SCHAU AUF DI is hand-stirred organic skin care founded by Michael
Friedl and Christopher Robl in 2017 in the heart of the Austrian
Waldviertel Region. The idea behind SCHAU AUF DI skin care was to
develop skin care products inspired by nature, full of 100% natural
ingredients, organic and to ensure the highest quality. Currently, the
company produces only small batches by hand in their
own manufactory. All SCHAU AUF DI products reflect values that
surround us in nature. The brand is currently presented in Austrian
cosmetic salons, online and offline retail chains and organic shops such
as Naturkosmetik Josefstadt, Ecco Verde, Sonnentor etc.
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THE STORY
For generations, both founders' families developed and passed on formulations for
creams, balms and lotions. Based on these traditional formulations and methods combined
with professional know-how the founders of SCHAU AUF DI evolved modern 100% organic
high-quality skin care products. Professional know-how is based on longtime experiences
in the own beauty studio and lots of client´s feedback. In the company's manufactory in
Zwettl the main steps of the procedure are manual so all-natural ingredients cautiously
proceed to ensure the highest quality in the end product. Quality is the highest command
for the brand owners. To guarantee this quality, the company currently produces all
products in small batches and only hand-stirred in order to give the client the possibility
to FEEL THE DIFFERENCE!
Further, the founders launched a skincare line for babies and kids called SCHAU AUF MI,
since the extra sensitive skin of babies, toddlers and kids needs special treatment, free
from perfume and essential oils, odorless and naturally gentle. The company is aimed at
constant development and improvement. Also, from the very beginning, both founders had
a goal to reduce plastic in the packaging and now they are happy to say that they did a
very good job. All of the shower baths, soaps and body oils are available in glass bottles
with an option to just order refill bottles.

THE FOUNDERS
Michael Friedl and Christopher Robl were both born and grew up in the heart of the
Austrian Waldviertel region. SCHAU AUF DI is the result of ideas, dreams and long talks of
life long friends.
Michael is the mind behind creating and developing 100% organic products. For
generations, his family developed balms and creams with herbs from their own garden and
nature they were surrounded by combined with bee wax or lard. It didn´t take long to pique
his curiosity and since then Michael started experimenting with herbs and their impact
on skin and well-being. Now he is spending all time possible in his own manufacturing
rooms mixing products or developing new ones.
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The Founders Michael Friedl and Christopher Robl
Photo Credit by SCHAU AUF DI

Christopher is in charge of all the marketing and key account. The best hand-stirred
organic skin care needs creative input to be seen between all the other cosmetic brands.
Developing the label of the products, deciding on the packaging and making SCHAU AUF
DI known in local shops offline as well as on the internet and internationally is a part of his
field of activity.

THE PRODUCTS
All of the products are organically certified, sustainable and hand-stirred in Austria
because the founders love what they do. The company's goal is to develop products of
exceptional quality. Of course, all the products are cruelty-free, free of palm oil and
parabens. It also is important to underline that SCHAU AUF DI skin care is free of
microplastics and silicones.
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Photo Credit by SCHAU AUF DI

SCHAU AUF DI skin care products are personally developed by Micheal. In his
own manufactory in Zwettl, Lower Austria, Michael mixes all the creams, balms, soaps,
shower baths and lotions manually and then bottles them up, labels them and personally
sends them to all the clients. So all of the clients will always know who created and filled up
their skin care. This makes SCHAU AUF DI a very personal, highest quality and 100%
organic skin care product.
All product range varies and can be split up in unisex skin care, products for women called
„SCHAU AUF DI Feel the Goddess“ and products for men called „SCHAU AUF DI For
men“. For kids, the brand created „SCHAU AUF MI“, free of essential oils and free from
perfume. Very pure products for the sensitive skin of the youngest. All shower baths, soaps
and body oils are available in glass bottles, also with the option to just order refill bottles.

Unisex skin care
Cleansing Milk - Gentle, deep pore cleansing: This delicate rose hydrolat with sunflower
oil and almond oil is the essential cleansing product for daily face routine. With a lovely
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rose scent to delight during the cleansing process. Ingredients: Rose hydrolat, sunflower
oil, water, almond oil, rapeseed-based emulsifier, vitamin E, various natural acids (e.g.
jasmine, rose, etc.).

Photo Credit by SCHAU AUF DI

Face Cream Balance Organic – You are as young as you feel: is a gentle moisturizing
cream, provides long-lasting care and gives stressed skin a real break. Helps to prevent
and fight redness and irritation. Ingredients: Lavender hydrolat, water, sunflower oil,
safflower oil, almond oil, rape-based emulsifier, glycerin, natural acids, vitamin E, gelling
agents, essential palmarosa oil, essential cedarwood oil, essential lemongrass oil.
Face Cream Hazelnut – nourish your skin with nature´s most precious treasures: Rose
hydrolat, hazelnut oil, sunflower oil and shea butter lend this face cream a light, longlasting consistency. Hazelnut oil helps the skin to stay firm and smoothes over fine lines.
Ingredients: Rose hydrolat, water, sunflower oil, hazelnut oil, shea butter, rapeseed-based
emulsifier, glycerin, vitamin E, xanthan gum, various natural acids (e.g. jasmine, rose, etc.),
essential rosewood oil.
Roll-on spot treatment – for clear and flawless skin: Pure manuka hydrolat acts as a potent
disinfectant and helps combat pimples and impurities. Redness and small inflammations
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are gently alleviated without irritating the skin. Ingredients: Manuka hydrolat.
Hazelnut face oil – gentle oil for smooth, soft skin: Hazelnut oil, almond oil, and sunflower
oil come together in this delicate face care oil. Perfect and extra gentle around the eye
area or to smooth over fine laugh lines. Ingredients: Sunflower oil, almond oil, hazelnut oil,
vitamin E, essential orange oil.
Blackcurrant face oil – sensible skin needs some extra love: Brazil nut oil and currant oil
nourish hypersensitive, irritated and dry skin. In combination with hemp oil, these
ingredients lend this nurturing oil a regenerating and cell-renewing effect. Ingredients:
Sunflower oil, hemp oil, Brazil nut oil, currant seed oil, vitamin E, essential mandarin oil.
Facial Toner Rose – refreshing, cleansing, balancing – our multi-talent: The naturally pure
Damascena Rose hydrolat revitalizes, balances, and harmonizes demanding skin.
Especially popular as a refreshing spray on the go. Ingredients: Rose hydrolat.
Facial Toner Lavender – when your skin needs that extra TLC: Pure lavender hydrolat free
of artificial additives and alcohol. Perfect for cleansing oily skin that is prone to impurities
and enlarged pores. Helps to reduce redness and itching. Sprayed on the chest and body,
it calms the mind and eases sleeping troubles and colds. Ingredients: Lavender hydrolat.
Lip Balm – soft lips make for happy days: Beeswax, almond oil, sunflower oil, and rapeseed
oil make lips smooth and protect them from cracking and dryness. Also helps prevent
chafed noses during the cold season. Ingredients: Sunflower oil, rapeseed oil, beeswax,
almond oil, vitamin E, essential lavender oil, essential mandarin oil.
Lip Balm (oil) – soft lips steal the sweetest kisses: The lip care oil can be applied in a flash
thanks to roll-easy applicator. It gives the lips a gorgeous silky shine. For smooth, kissable
lips with a naturally subtle fragrance. Free from essential oils. Ingredients: Almond oil, aloe
vera oil, jojoba oil, sea buckthorn pulp oil, vitamin E.
Lavender Skin Balm – nourish and protect, come rain or shine: This balm with beeswax,
almond oil, rapeseed oil, sunflower oil, and lavender oil helps regenerate dry, sensitive,
flaky or cracked skin. Ingredients: Sunflower oil, rapeseed oil, beeswax, almond oil, vitamin
E, essential lavender oil, essential mandarin oil.

1185

2023.01.08 | Best-Aging Report

Shower Bath summer rain – for that sweet summer rain feeling: Wonderfully refreshing,
luxuriously creamy cleanser. Lather it up and enjoy. Help maintain the skin's moisture
balance with the finest calendula oil. The extra-moisturizing effect is perfect for very dry
skin. Ingredients: Rose hydrolat, water, coconut surfactant, sunflower oil, sugar surfactant,
almond oil, glycerin, essential grapefruit oil, xanthan gum, citric acid, essential orange oil,
essential bergamot oil.
Foot Balm – your feet carry you everywhere: (suitable for diabetics): Hemp oil, safflower oil,
and sunflower oil leave the skin supple without leaving a greasy residue. The scent of
bergamot essential oil gives the feet and legs a pleasant kick after a long day. Ingredients:
Rose hydrolat water, sunflower oil, hazelnut oil, shea butter, rapeseed-based emulsifier,
glycerin, vitamin E, xanthan gum, various natural acids (e.g. jasmine, rose, etc.), essential
rosewood oil.
Hand Balm – lend your hands a nourishing hand: The almond oil is particularly nourishing,
gentle and soft. It makes the skin on the hands supple without leaving a greasy film. The
perfect little helper for dry, cracked and brittle hands and nails. Ingredients: Lavender
hydrolat, water, sunflower oil, safflower oil, almond oil, rape-based emulsifier, glycerin,
vitamin E, xanthan gum, various natural acids (e.g. jasmine, rose, rowan), essential
tangerine oil essential lavender oil, essential palmarosa oil.
Bodylotion, forest & meadow – your body will love you for it: Naturally firming frankincense
oil meets deeply penetrating thistle oil and shea butter. Essential care for the whole body.
You will love its silky texture. Ingredients: Water, rose hydrolat, sunflower oil, safflower oil,
rape-based emulsifier, shea butter, glycerin, vitamin E, xanthan gum, essential incense oil,
essential rosewood oil.

For Women “Feel the Goddess”
Body oil “Feel the Goddess” – take a break and feel the goddess in you: Body oil for the
perfect skincare routine. With light aloe vera oil, almond oil, and sunflower oil. This
feminine blend of essential oils wraps the body in a unique fragrance of serenity and
freshness. Especially popular in combination with the matching shower bath. Ingredients:
Sunflower oil, almond oil, aloe vera oil, essential palmarosa oil, essential cedarwood oil,
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vitamin E, essential neroli oil, essential lemongrass oil, essential rosewood oil.

Photo Credit by SCHAU AUF DI

Shower Bath “Feel the Goddess” – relax and treat yourself: The feminine shower bath
"Feel the Goddess", with its unique scent of serenity and freshness, noticeably nourishes
the skin and prepares it for the next steps in a skincare routine. Perfect in combination with
the matching body oil. Ingredients: Water, coconut surfactant, sunflower oil, rose hydrolat,
sugar surfactant, calendula oil, glycerin, essential palmarosa oil, essential cedarwood oil,
essential neroli oil, natural acids, essential lemongrass oil, essential rosewood oil, citric
acid.
Shower Soap Coral – we care about our wonderful planet: Coral shower soap is
particularly beneficial to the skin, thanks to its special ingredients - Babussu oil, coconut oil,
olive oil, almond oil and a mixture of fine essential oils gently cleanse the skin for a
pleasant fragrance and wonderfully soft skin. Naturally vegan and in plastic-free packaging.
Ingredients: Babussu oil, olive oil, rapeseed oil, coconut oil, almond oil, essential
cedarwood oil, essential palmarosa oil, essential lemongrass oil, essential lavender oil.

For Babies/Kids/Mamas
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Body oil “Sweet Baby Bump” – not just for mamas-to-be: Helps to prevent stretch marks
and to tighten the skin tissue. Gently massage the body oil into the skin. The baby will love
the gentle touch and feeling of safety and love even while still tucked away in mama's
belly. Also perfect for after birth to give the skin some extra firming love. Ingredients:
Sunflower oil, almond oil, jojoba oil, wheat germ oil, essential grapefruit oil, vitamin E,
essential neroli oil, essential lavender oil.
Baby Oil – the most wonderful time for you and your baby: Nourishes and pampers baby's
skin. Suitable for baby massages and gentle cleansing. Ideal for daily use on sensitive
baby skin, even on the most delicate nappy area. Due to its pleasant texture, it is quickly
absorbed and gives a baby a feeling of safety. Free from perfume and essential oils, it is
odorless and naturally gentle. Ingredients: Sunflower oil, almond oil, calendula oil, jojoba
oil, vitamin E.
Magic Balm – so our kiddos grow up natural and healthy: Completely free from perfume
and essential oils, this balm cares for the sensitive skin of children. This blend with
calendula oil and beeswax has a healing and anti-inflammatory effect. The balm works its
magic on little aches and pains, protects the nappy area and soothes sun-kissed skin. Also
works well as a chest balm for colds or as a cold protection face and hand cream in winter.
Ingredients: Sunflower oil, calendula oil, almond oil, beeswax, vitamin E.
Shower Bath Kids – mountains of foam and gentle cleansing? YES, please!: Foamy in the
bathtub and nourishing in the shower. Calendula oil and almond oil gently cleanse little
one’s sensitive skin. Free from fragrances and essential oils, the perfect nourishing care for
the kids. Also perfect for the fine hair of up to three-year-olds. Naturally cleanses and
nourishes. Ingredients: Water, coco surfactant, sunflower oil, rose hydrolat, sugar
surfactant, calendula oil, glycerin, natural acids, citric acid.
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Photo Credit by SCHAU AUF DI

For Men – organic skin care, regional, hand-stirred, fair, laid-back, sustainable, no
microplastic, no silicones, lots of Waldviertel, lots of knowhow – FEEL THE DIFFERENCE
Shower Soap Petrol – that´s why we say #noplastic: The subtle scent and delightful foam
of SCHAU AUF DI Petrol shower soap will have you hooked from the first application.
Naturally vegan and in plastic-free packaging. Ingredients: Babussu oil, olive oil, rapeseed
oil, coconut oil, almond oil, essential cedarwood oil, essential lavender oil, essential pine
needle oil, essential lemongrass oil, essential patchouli oil.
Face Cream – “For Men”: This face cream for men helps ease the stress to which facial
skin is exposed on a daily basis. With organic oils and precious plant water, it provides a
welcome kick for men's skin. Ingredients: Lavender hydrolat, water, sunflower oil safflower
oil, almond oil, rapeseed-based emulsifier, glycerin, various natural acids, essential pine
needle oil, vitamin E, essential cedarwood oil, gelling agent, essential lemongrass oil,
patchouli oil.
Body Oil – “For Men”: Simply massage this delicately scented body oil into the skin after
showering. It is absorbed quickly and leaves the skin soft and smooth. Ingredients:
Sunflower oil, almond oil, vitamin E, essential cedarwood oil, essential lavender oil,
essential pine needle oil, essential lemongrass oil, essential patchouli oil.
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Shower Bath – “For Men”: This wonderfully fragrant, gently caring shower bath for men
makes for a perfect start to the day. Organic calendula oil nourishes the skin in the shower.
Ingredients: Water, coconut surfactant, sunflower oil, rose hydrolat, sugar surfactant,
marigold oil, glycerin, essential cedarwood oil, natural acids, xanthan (gel former), citric
acid, essential lavender oil, pine needle oil, essential lemongrass oil, patchouli oil.
Two very new products are made from manuka - hand soap and pimple pencil. Manuka is
a local tea tree in New Zealand which is used in Maori tradition medicinal herb. It has a
positive impact on irritated, hypersensitive skin. Manuka hydrolat has a regenerating
impact on sensitive skin and alleviates redness and small inflammations.
Last but not least the newest products are an organic hand sanitizer and „bye-bye
mosquito“ spray - of course as well as all of SCHAU AUF DI other products: organic and
hand-stirred in own manufactory in Austria.

BRANDING AND DESIGN
It has been a long way of creative progression. Since the very beginning, lots has changed
and the brand founders are happy to have finally found the perfect branding and design. It
was their aim to have a design that is attractive to everyone. To make it easier to find
the way through the product range the company, first of all, decided to have a colour
scheme. The colours in the labels differ depending on the ingredients in the product.
Green for hemp, orange to brown for hazelnut, purple for lavender, violet for blackcurrant.
As further on decided to differ between products for women, men and kids the brand also
differed again in the colour. Pink for all the „Feel the Goddess“ products, blue for „For the
Men“ products and orange for the kids.
The branding SCHAU AUF DI stands for „care for yourself and do something good for your
body and mind“ while SCHAU AUF MI the kids brand stands for „look after me, care for me
and my skin“.

MARKETING AND SALES
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Photo Credit by SCHAU AUF DI

The brand is currently presented in Austrian cosmetic salons, online and offline retail
chains and organic shops such as Naturkosmetik Josefstadt, Ecco Verde , Sonnentor etc.
For more details, visit the partner's page. The Founders are ready to speak with potential
distributors to expand products to new markets.
Recommended retail prices for some SCHAU AUF DI products in Austria:
Manuka hand soap 250 ml - € 14,90;
Shower soap Coral 80 g - € 8,99;
Kids shower gel 200 - 14,90;
Face cream for men 50 ml - € 29,90;
Body oil - For men 100 ml - € 24,90;
Shower Gel - Feel the Goddess 200 ml - € 14,90;
Facial Rose Toner 100 ml - € 22,90;
Lip Balm 7 ml - 9,90.
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Company name:

Friedl & Robl Manufaktur GmbH

Contact person:

Christopher Robl, Michael Friedl

E-mail:

office@schauaufdi.net

Website:

schauaufdi.net

Phone:

43 676 6711 822

Patent status:

patented

On market since:

2017

Regions:

Austria

Industries:

Skincare

Source links:

SCHAU AUF DI WEBPAGE

Direct link:

click here

1192

Best-Aging Report | 2023.01.08

BOTANETICS FRESH PLANT-BASED
NATURAL COSMETICS
Botanetics was founded in 2015 and is based near Traunstein in South
of Bavaria in Germany. This cosmetic series was born out of longing, in
an age in which “luxury” care series are mass-produced in factories and
sold in the sober aisles of supermarkets and department stores, where
advertising is made with so many promises, which nobody really
believes. Botanetics promises its customers something completely new.
All products are produced fresh and hand made in a small factory in
Odenwald, which is very unique. Feeling comfortable in your own body
and using the best skin care is the company's moto. Once you have
experienced it, you will not want anything else. All exquisite recipes
bring real pleasure for the ultimate, luxurious skin care experience. All
Botanetics products are carefully and painstakingly handcrafted
applying only the finest exotic and nutrient-rich ingredients from
sustainable cultivation. Every single crucible is lovingly made in
Germany and filled by hand in small quantities to ensure maximum
freshness and effectiveness. The company is eager to develop
internationally and stands for fresh botanical cosmetics.
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THE FOUNDER
The cosmetic line was created by Annette Schattenberger over several years of thorough
work. Even in her youth, she had a deep desire for skin care that really cares and does not
contain any unnecessary fillers or even harmful substances. "No matter which cosmetics I
looked at it either contained too many unnecessary substances such as petroleum
products, silicones, PEGs or it did not contain enough caring substances".
In 2016 the first product 24/7 Face Cream was launched. The same year, Annette got very
sick and although she was fighting hard to continue her business which she started with
love, she passed away at the end of 2017. Her last wish was to continue with the cosmetics
business and launch all further developed products. At the end of 2017, Alexander
Schattenberger, her husband, took over the company and initiated the process of getting
further products in the market and continued to drive all related sales and product-related
activities to make Botanetics a successful brand.

THE STORY
"Organic cosmetics were too nourishing and simply too much for the skin and conventional
cosmetics simply had too many fillers that the skin doesn't need." We all have a passion for
something. This is our passion! Annette started at an early age and has gotten better and
better over the years.
That was the point at which Annette took a close look at ingredients and cosmetics
production. She developed her own care products, which were constantly being perfected.
For example, the Face Cream 24/7 Deluxe was created over many years of development
work. Her plan was to develop great natural cosmetics for her own use and she used the
24/7 already by herself for quiet a while.
In 2015 she decided to establish her own company – Botanetics. The first product was the
24/7 Face cream, which she just needed to modifly slightly. E.g. she developed her own
perfume based on strawberry and coconut flavors with only 2 allergenic components. A
typical perfume has 30+ allergenic components. Further products like serums, other face
and body creams, etc. were developed on the paper after the successful launch of the 24/7
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Deluxe Face cream in 2016.

Annette Schattenberger, the Founder of Botanetics, was led by a deep desire to create botanical cosmetics for
skin that really cares and does not contain any unnecessary fillers or harmful substances
Photo Credit by Botanetics

In 2017 Alexander took over the company and ensured that the new products were
carefully fine-tuned and prepared for the market approval including dermatological tests,
packaging, etc. They are ready now and will be launched end of 2020. The company
sees it as the mission to use the best ingredients and never to save on quality. In no single
BOTANETICS product, you will discover an ingredient, that makes no sense. The
founders have been using these care products themselves for many years and are
constantly working on the further development of the care series with passion and
dedication. For them, it is their duty to fellow human beings to simply offer the best for
their skin because what is put on the skin goes unfiltered into the body. Botanetics
philosophy is to develop fresh made and natural products for the skin, which are plantbased and affordable for all customers.
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Annette and Alexander Schattenberger, the co-Founders of Botanetics
Photo Credit by Botanetics

THE BRAND
"BOTANETCS“ stands for „Botanical Cosmetics“ - the finest active ingredient cosmetics in
the market!

WHAT MAKES THIS NATURAL COSMETICS SOMETHING SPECIAL?
It is not a single substance, it is the whole product with various ingredients, that makes the
effect:

COLD PRESSED SPECIAL AND EXOTIC OILS
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Photo Credit by Botanetics

There are many excellent oils, but they are almost never used in conventional cosmetics.
Why? Often oils such as kukui nut oil or broccoli seed oil and avellana oil are too
expensive for mass products. Some cold-pressed oils have a very high vitamin E content.
These are of no interest in mass production as they usually only have a shelf life of 6
months.
BOTANETICS would like you to benefit from the variety and possibilities of these
ingredients. It doesn't need silicones, that give you the impression of even, smooth skin
and thereby clog the pores and dry out the skin. There are much better substances from
nature.
Cold-pressed natural oils contain an abundance of vitamins, antioxidants, secondary plant
substances -depending on the oil composition, these are used in BOTANETICS products in
such a way that they create a synergy and maximally strengthen the skin in their mode of
action. They work against premature aging of the skin, protect against environmental
influences, protect against transdermal water loss, and often also have a healing,
regenerating and smoothing effect.
Phytosterols in special oils and butters are bioavailable, because they are similar to the
lipid structure of the skin. They help to build up the connective tissue and give the skin
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what it needs.

Botanetics philosophy is to develop fresh made and plant-based natural products for the skin care affordable for
all customers
Photo Credit by Botanetics

NATURAL BASED EMULSIFIER
The company also values naturalness with the emulsifiers. Inexpensive chemical
emulsifiers dry out the skin and in the long run remove the valuable fats from the skin and
then ultimately accumulate in the skin. Botanetics emulsifiers are made on a natural basis.
They are neither aggressive nor drying out. They do not accumulate on the skin and are
well tolerated.

PRESERVATION MUST BE - BUT NATURALLY!
Every product that contains water or aqueous solutions (day cream) must be preserved.
BOTANETICS uses only a very mild preservative on a natural basis. Thus all cosmetics
don't last 36 months, but it doesn't even need to. The founders are convinced that organic
ingredients lose their effectiveness over time. That is why all products of Botanetics are
freshly made and should be used within 3 months, once opened. The company's products
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have a shelf life of 12+ months when unopened.

ACTIVE INGREDIENTS
All active ingredients are highly potent and are put together intelligently. This means that
with every product the skin will be protected and strengthened. Premature aging is slowed
down and the skin looks healthier in the long term.
The main aim is to use as much nature as possible and to supplement with high-tech active
ingredients where natural cosmetics have their limits. Liposomally encapsulated active
ingredients penetrate deeper into the skin layers where they are needed. Encapsulated
vitamin C remains active longer to strengthen the connective tissue and stimulate collagen
synthesis. The idea is to support skin function and Botanetics does that quite well!

BRAND USP
There are many USPs the founders see in their products. First, the company uses Ultra
Violett Glass (Miron Glass) for all the products. This is a very special and expensive glass,
which is environmentally friendly and protects the ingredients much better than normal
glass because it protects against the light. The product also comes with a much better
bioenergy level.
Secondly, the company uses only high-quality ingredients. The recipes are unique with the
combination of all ingredients. It uses only plant-based emulsifiers for the conservation of
Botanetics products. In some products, the company uses a special perfume, which
founders have developed themselves to reduce allergic reactions. This perfume only has
2-3 allergic substances and normal perfume has more than 30+ allergic substances.
The next is that the company produces all products fresh and hand made in a professional
factory in Bavaria. Every single product is unique and not off the shelf. Therefore,
Botanetics does not store its products for a long time frame before it sells as typical
cosmetic companies do. All the products are nevertheless durable 12+ month from
production and 3+ month after opening the product. Typical cosmetic products are durable
many years, because of the strong chemical conservation of the products.
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Photo Credit by Botanetics

Last but not least, typical natural cosmetic products use essential oils, which have many
allergic reactions. Botanetics just uses special oils, which are not essential and have less
allergic reactions. This is key to avoid skin reaction to natural cosmetic products. The
behaviour of the products are proven by a dermatological test with excellent results.
Botanetics carefully selects every single ingredient (natural resources, hand-picked):
Vegan;
Organic;
Sustainable;
Bio-dynamic;
Bio-effective;
Not tested on animals;
Parabens Free;
Silicones Free;
Petroleum Free;
Refined oils Free;
Sulfates Free;
Pesticides Free.

THE PRODUCTS & PRICES
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Fresh Natural Botanical Cosmetics
Photo Credit by Botanetics

Botanetics is using very special and expensive oils and ingredients in their products. It
carefully selects each individual ingredient. Typical natural cosmetic products use essential
oils, which lead to allergic reactions in the face and body. In its recipes, Botanetics uses
only oils and ingredients with minor allergic reactions. It is very important to
avoid negative customer's reaction to natural cosmetic products. So the team performed
for all products a dermatological test with outstanding results even for customers with very
sensitive skin.
Depending on the product, the company tries to make them adapted for various
applications. The 24/7 Deluxe face cream can be used for 24 hours and 7 days a week
both for the face and for the eyes. This soft detox product can be used as a face mask or
just for cleaning the face. Botanetics is focused on face products. Therefore, the
company offers different face creams, detox face masks, face cleaning products and
different serums. Botanetics has also developed a unique product for the whole body that
can be applied after a shower to care about the whole skin of the body.
Currently, Botanetics best seller is 24/7 Deluxe Face Cream which is in the series

1201

2023.01.08 | Best-Aging Report
production. It is planned to launch the following products at end of 2020 beginning 2021.
The products are already finalized and ready, but the packaging still needs to be finetuned. The details about the new product portfolio will follow asap.
The products are ready to be launched are:
Light Face Gel-cream "Nanice"';
Special Hyaluron Serum with apple stem cells called "Moxy";
Superfood Serum with the best Superfood ingredients called "Cica";
Soft Detox for face cleaning and face mask called "Soul by Annette";
Body Butter fort he whole Body called "Body skin balance Velvety".

24/7 DELUXE ANTI-AGING FACE CREAM 24
HOURS, 7 DAYS A WEEK FOR FACE, EYES,
NECK
Vegan Anti-Aging care for hair, face, body and nails - 100 ml, RRP 49.90€
Hydrating protective anti-aging cream. 24h day and night cream, 50ml, for 7 days a
week. Suitable for all skin types. The face cream for day and night. Silky smooth texture
that does not lie on the surface or is sticky and leads to velvety skin. It moisturizes, protects
and supplies the skin with all the substances it needs. Each individual ingredient is
coordinated with one another and serves only one purpose - to care for and protect
the skin. Apply to cleansed skin morning and evening. Also an excellent cleavage and neck
cream and suitable for the eye area.
Active Ingredients:
Special oils with high quality;
Highly concentrated antioxidants.
Effects:
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Photo Credit by Botanetics

Anti-Aging effect for the skin;
Provides a lot of moisture;
Reduces wrinkles and smoothes the skin;
Restores elasticity and flexibility of the skin;
Slight sun protection;
Anti-inflammatory effect.
Results:
Ensures the perfect glow effect;
High amount of natural antioxidants like e.g Edelweiss extract result in soft and velvety
skin;
Effective for sensitive skin and customers with skin problems such as neurodermatitis,
psoriasis, etc.
Avoid allergic reactions on the skin.
Application:
The product is served in a 50ml Miron Glass crucible. After opening the product is used for
roughly 3+ months.
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Ingredients – 24/7 Deluxe face cream:

Eco-friendly Miron Glass is used for all products which protect ingredients from light and has a much better level
of bioenergy
Photo Credit by Botanetics

Ingredients: Aqua (Water), Cetearyl Acohol, Dimethyl Sulphone, Silica, Sorbitan Stearate,
Glycerin, Vitis Vinifera (Grape), Seed Oil, Simmondsia Chinensis (Jojoba) Seed Oil, Methyl
Glucose Sesquistearate, Aleurites Moluccana Nut Oil, Butyrospermum Parkii (Shea) Butter,
Theobroma Grandiflorum Seed Butter, Gevuina Avellana Seed Oil, Prunus Amygdalus
Dulcis (Sweet Almond) Oil, Parfum, Commiphora Mukul (Guggul) Resin Exctract,
Caprylic/Capric Triglyceride, Sodium Levulinate, GnaphaliumLeontopodium Flower Extract,
Sodium Anisate, Glyceryl Caprylate, Lactic Acid, Leuconostoc/Radish Root Ferment Filtrate,
Benzyl Salicylate, Linalool.
Individual raw materials and their effects:

Methyl Sulfonyl Methane, MSM
Dimethyl sulfone is a solvent that is used to adjust viscosity. Dimethyl sulfone is used as a
dietary supplement for people, usually under the name methyl sulfonyl methane (MSM). It
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is supposed to compensate for a lack of sulfur in the organism and helps very well with
inflammation.
MSM and the skin - that fits. Why? Because MSM is an all-round talent for the skin, as it
stimulates the keratin and collagen synthesis. The proteins are an essential part of
the connective tissue. If the body has more sulfur available, the body can produce more
keratin and collagen. The result is then reflected in the daily moisturizing care of the skin
as well as in the fight against skin impurities and anti-aging.

GRAPE SEED OIL
Grapeseed oil is very good because of its favorable fatty acid composition (approx. 88%
unsaturated Fatty acids) and is used as food and as a basic component for cosmetics.
Because of its polyphenol content (including the very effective procyanidin, also known as
OPC, oligomeric proanthocyanidins, and resveratrol) and tocopherols (VIT E), grape seed
oil is considered an oil with exceptional antioxidant and cell membrane protective
properties. Due to its lecitihin content, grapeseed oil is very well absorbed and acts as a
"guide rail" for skin-caring ingredients, especially fat-soluble vitamins such as VIT E.
Emulsions based on grapeseed oil lie lightly on the skin and prove themselves in
formulations for oily and combination skin. The high content of linoleic acid preserves the
flexibility of the bilayer in the stratum corneum, works against cornification and preserves
the flow of sebum.

JOJOBA OIL
Jojoba oil is one of the most important base oils for body care. It is particularly suitable for
skin care with oily skin, as it is absorbed well and does not feel oily. Excess sebum
production is also regulated by the oil. Flaky and oily skin can also benefit from using
jojoba oil.

KUKUINUS OIL
The kukui nut oil is made by solvent extraction or by hot or cold pressing obtained from the
seeds of the kukui nut tree. The oil consists of <90% unsaturated fatty acids, above all
linoleic (43.6%) and α-linolenic acid (33.2%). In medicine, it is used to treat atopic
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dermatitis, neurodermatitis, psoriasis, acne, eczema and transepidermal water loss. It is
mainly used in cosmetics for its skin-tightening and moisture-regulating properties. The
kukui nut oil is quickly absorbed on the skin and does not leave a greasy film. It also has a
natural sun protection factor of 10.

SHEA BUTTER
Butyrospermum Parkii butter (shea butter) is obtained from the fruits of the shea tree
(Butyrospernum parkii, Sapotaceae). It protects against sunburn and will therefore often
used in sun protection or aftersun products. It supports wound healing and soothes
irritated skin. Shea butter is stable and allows active ingredients to be released quickly and
is used as the basis for suppositories and ointments. Traditionally, shea butter is used in
ointments to treat inflammation, rash in children, dermatitis, sunburn, ulcers and
rheumatism.
Native shea butter (also called shea butter, beurre de karité) has high levels of cosmetically
valuable ingredients, e.g. B. phytosterols, wax esters, tocopherols, antioxidant catechins
and gallic acid and skin-friendly fatty acids. Their high proportion of unsaponifiable
substances should be emphasized, especially the phytosterols mentioned (including
campesterol, and the content of allantoin, an anti-inflammatory, cell-regenerating and
wound-healing substance that helps reduce skin irritation. Stearins made from shea butter
are used as cocoa butter equivalents.

CUPUACU BUTTER
Theobroma Grandiflorum Seed Butter is the fat obtained from the seeds of the Cupuacu,
Theobroma grandiflorum, Sterculiaceae. Due to the high phytosterol content when used
externally, the skin's lipid production is regulated. In addition, there is also a UV protection
function, the cupuacu butter serves as a natural emulsifier for creams and lotions, it also
has a high water absorption capacity and has a certain antibacterial effect.
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24/7 Deluxe face cream contain the best natural ingredients that provide best aging properties
Photo Credit by Botanetics

Due to the balanced ratio between saturated and unsaturated fatty acids, which are
responsible for the low melting point and rapid melting on the skin, as well as the high
content of phytosterols (2%) and vitamin E, the cupuacu butter is an ideal moisturizer for
the skin and its components and part of sunscreens.

AVELLANA SEED OIL
Oil made from the fruits of the Chilean hazelnut. The oil can be obtained from the seeds by
pressing or enzymatic extraction. Main ingredients: palmitoleic acid (22.7 - 24.2%), oleic
acid (29.3 - 39.4%), rich in tocotrienol, therefore the oil has high oxidative stability and is
suitable as a good source of vitamin E in diets.
Since the oil absorbs short-wave UV light, it is well suited for cosmetic applications. Due to
the high proportion of unsaturated fatty acids, it is easily absorbed by the skin. It serves to
strengthen collagen and elastic fibers in the skin, has a tightening effect on the connective
tissue and is used against wrinkles due to its content of mink oil, which is otherwise only
contained in animal oils. Of all oils, it is the closest to human skin fat.
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ALMOND OIL
Sweet almond oil, in addition to being used in cosmetics, is also used as a drug for eye
drops, as well as salad oil. Almond oil is a vegetable oil made from high-quality long-chain
fatty acids with a high level of lipid replenishment. Almond oil, which has been tried and
tested in cosmetics for centuries, seems to take a backseat in the context of the variety of
exotic oils available today. Its high tolerance, however, offers gentle care for sensitive skin
conditions in particular and helps to bring them back into balance and to reduce skin
roughness and lack of moisture.
Even if it lacks polyunsaturated fatty acids, it has one of the highest values of all oils
available to us in this regard with over 90% mono- and di-unsaturated fatty acids. In
addition, thanks to its subtle fragrance, it offers a good basis for aromatic cosmetics based
on essential oils. Its content of tocopherols is in the middle range, but the tocopherol
fraction consists mainly of the metabolically and cosmetically active α-tocopherol, which
has an antioxidant and skin-protecting effect and optimizes the absorption behavior.

EDELWEISS EXTRACT
Gnaphalium Lentopodium Flower Extract is the extract of the flowers of the edelweiss
(Leontopodium alpinum L., Asteraceae). A monograph on edelweiss extract lists numerous
cosmetic and pharmaceutical properties, such as UV protection: "high levels of flavonoids
and phenolic acids were found as active ingredients". Leontopodium Alpinum Extracts
have anti-inflammatory, soothing, decongestant and UV-protective properties. The extracts
also contain active ingredients that are considered free radical scavengers and have
strong anti-oxidative properties to protect the skin.

NATURAL Q10 (GUGGUL TREE)
Also called the guggul. Guggul is the resin of the Mukul myrrh and is obtained by cutting
the stem. In traditional Chinese medicine, the resin is used against skin diseases, tooth
decay, indigestion, diabetes, runny nose, pain and other complaints. The effect of this
natural Q10 is about 10 times better than that of synthetic Q10. Q10, an endogenous
coenzyme, is a key component in the regeneration of the skin. In the aging process, the
self-production of Q10 decreases and leads to reduced cell activity. Nutrients are absorbed
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less quickly by the cell and pollutants are released into the tissue fluid more slowly. It can
be said that the skin is generally more susceptible to harmful environmental influences,
which means that signs of aging are more easily visible. By adding Q10, the natural
biological process in the skin is reactivated. Q10 protects against oxidative stress, UV
damage and premature skin aging. It can sustainably support cell activity and give the skin
more energy and freshness.

Pricing – 24/7 Deluxe face cream
RRP: 58,74€ excluding tax / 69,90€ including 19% tax. Currently, until the end of 2020
there is 16% tax. RRP: 68,14€ including 16% tax.
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One of the ingredients of 24/7 Deluxe anti-aging face cream is Edelweiss extract that is natural antioxidant results
in soft and velvety skin
Photo Credit by Botanetics

BRANDING & DESIGN
Botanetics products are served in high-quality packaging and design, which is a major
aspect of the luxurious care line. All products are filled in Miron Violet Glass crucibles or
bottles. The Ultra Violett Glass ensures effective light protection and provides bioenergetic
conservation. In this case, cosmetic products are revitalized and have longer durability.
The company uses Ultraviolett Glass also for environmental protection.
Botanetics crucibles for the face creams have a white packaging with a golden colored
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print. The company uses the same packaging fort he Bodybutter and the Cleaning
products and Masks. Botanetics Serums come in black packaging with golden print.

ACCESSORIES

Luxury and lean design
Photo Credit by Botanetics

For gifts, Botanetics offers special packaging for its luxury products. So it is possible to
approach the company for this request if needed.

MARKETING & SALES
The products of Botanetics are currently sold worldwide. The company also plans to sell its
personal care products in the near future to selected 5* Hotels. Beside that,
Botanetics products are offered via Spinoff Group and another e-commerce Platform. They
are also available through own webshop at botanetics.de
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Photo Credit by Botanetics

AWARDS
Botanetics did not participate in fairs or trade shows so far, as the company wanted to
finalize the product portfolio first. It is planned for the nearest future. Please, find all social
media sources of Botanetics below.
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Company name:

Botanetics

Contact person:

Alexander Schattenberger, CEO

E-mail:

info@botanetics.de

Website:

botanetics.de

Phone:

+49 171 22 45 780

Patent status:

n/a

On market since:

2015

Regions:

Germany

Industries:

Skincare

Source links:

Botanetics Webpage
Botanetics Linkedin
Botanetics Instagram
Botanetics Facebook
Botanetics YouTube

Direct link:

click here
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BOLD&GOODLY NATURAL&ORGANIC
SKINCARE
Bold&Goodly begins with a discovery that mingles love to the body.
Bold&Goodly founder, started to search for a product that actually works
on her acne-prone/oily skin while her intent is to find a natural or organic
product that is free of synthetics and also helps anti-aging, and thus the
story began. The brand lives by its values, that is candid, reliable,
cruelty-free, eco-friendly, creative and cares about the customers and
their happiness more than anything. All B&G products are curated from
the most natural and organic ingredients. All mysteries and aromas of
these ingredients are gifted to the body with healing effects. As a brand,
B&G vision is to produce real, functional products that really work, and
to make its customers happy in terms of the packaging, design and
formula. The brand follows the latest innovations and trends in the
cosmetics sector, as well as the ecological updates in the world. As a
result, each collection is highly effective in treating the problematic skin,
protecting the skin against external factors and helping the skin ageing
1214
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whilst all the products are free of any harmful ingredients.
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THE STORY
The story of Bold&Goodly was born from the desire to develop natural, organic and pure
cosmetics that satisfy the need of the customer with a product line that is free of synthetic
and harmful ingredients. Three years ago, Müge, Bold&Goodly founder, started to search
for a product that actually works on her acne-prone/oily skin while her intent is to find a
natural or organic product that is free of synthetics and also helps anti-aging, and thus the
story began. As she could not exactly find what she needed, she aspired to create a new,
sustainable and exceptional brand that produces high quality, organic skincare products
that actually works.
While Bold&Goodly aim is to create effective products, the founder always tries to focus on
the details, such as the feeling of the formula and the packaging which always makes any
product remarkable. Inspired by the passion for the environment and nature as
well, B&G is aimed to use only clean, useful and active ingredients while producing
its products. The company's purpose is to create the most natural, organic, vegan and
cruelty-free products that actually work wonders with the skin with healing effects. The
founder believes that happiness lies in self-care, purifying a body and mind from stress. As
a promise to the brand name, B&G is trying its best to create pure and courageous
products that are outstanding in every way. For this purpose, the core pillars that drive to
do business are:

PRODUCT LINE
In order to meet values and standards, B&G's Radiant skincare line is certified with Cosmos
Organic certification. This lightweight and organic formula leave skin with such a soft
feel. Nevertheless, B&G products actually work on acne-prone/oily skin. Moreover, they
provide anti-aging effect to the skin.
Radiant Lifting Cream – 50ml (Recommended Retail Price (RRP) - €30) is developed for the
radiance and moisture reflected from the skin to the soul. Lavender and grapefruit are
fortified with palmarosa and ylang-ylang extracts that blend perfectly. It is striking in its
uniqueness, as it combines the action of sun protection as well as anti-aging effects. The
product deeply nourishes the skin by supporting the collagen structure, anti-wrinkle
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process and sun protection with SPF 15. It pampers ones soul with a perfect texture.
Radiant Lifting Cream, produced with the international certificate of Cosmos Organic,
provides the balance of moisture, which is one of the leading formulations of youthfulness
where the skin becomes bright and vivid.

Photo credit by Bold&Goodly

Radiant Smoothing Eye Cream – 30ml (RRP - €22) which spreads the youth of the eye
contour to many years, helps to eliminate the daily fatigue and under-eye bags around the
eyes while removing the appearance of the capillaries that have emerged on the surface. It
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provides long-term youth by deeply supporting collagen structure. It is produced with the
international Cosmos Organic certificate and enriched by the combination of black currant,
chamomile, daily, palmarosa and cypress oils which help to balance skin tone and sebum
ratio around the eyes and give freshness and brightness to the eye area.

Radiant Soothing Tonic – 125ml (RRP - €11) is synthesized from different climates and
geographies with geranium, lavender, palmarosa and may chang oil extracts and an
assertive and organic product with the international Cosmos organic certificate. Developed
in accordance with all skin types and catching perfection with its antiseptic feature, the
product has gained original quality with the freshness it brings to the skin before and after
makeup. It tightens pores, radiates skin, reduces skin fatigue and stress.
Radiant Purifying Cleanser – 250ml (RRP - €14) a brand-new product that calms the face,
taking on the colors of the soul. Traditional lavender and tea tree are added to the magic
of ylang-ylang oil and the final touch is completed with juniper essence. Radiant Purifying
Cleanser, produced with the international Cosmos Organic certificate, gently removes
makeup from the skin and moisturizes it during the cleaning phase; it prevents the
formation of acne. It is developed in accordance with all skin types, the product gives a
silky touch to the skin after cleansing, purifying the skin from daily stress.
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Photo credit by Bold&Goodly

Exfoliating Peeling Gel Aloe Vera & Walnut Shell – 100ml (RRP - €15.50) cleanses the pores
deeply, purifies and revitalizes the skin. It cleans by gently peeling the skin with the walnut
shell powder in it. It moisturizes the skin with the aloe vera, sweet almond and sesame oils
it contains. It gives freshness and vitality with rosemary, lemon and orange oils. It works
against acne and blackhead formation with tea tree and lavender oils.
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Photo credit by Bold&Goodly

Purifying Clay Mask with Green Clay & Peppermint Oil – 100ml (RRP - €16.50) cleanses,
purifies and refreshes the skin deeply. It helps to absorb excess oil and reduce
discolouration. It balances the sebum ratio in the skin and makes the skin smoother.
Purifying Clay Mask, which provides a refreshing effect with mint oil, helps to maintain the
moisture balance of the skin with aloe vera, sweet almond and sesame oils. It gives
freshness and vitality with rosemary, lemon, eucalyptus oils.
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Photo credit by Bold&Goodly

Botanical Facial Steam – 16gr (RRP - €7.5) is specifically prepared for the steam bath,
opens the pores, calms and moisturizes the skin allowing it to receive the benefits of the
herbal and botanical blend that B&G product has including calendula, dandelion, rose
petals and buds, jasmine and hibiscus.
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Photo credit by Bold&Goodly

Bold&Goodly Natural Bath Bombs - 85gr (RRP - €6)
The base of B&G bath bombs is rock salt with olive oil, shea butter and essential oils to
melt into the skin and make it softer. As rock salt cleanses the toxins from the pores, the
magnesium inside increases the blood circulation, relieves the muscles and reduce the
blood pressure also causing to reduce stress.
Completely natural, handmade, does not contain additives, they are free from SLS,
parabens, or any other harmful ingredients.
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Photo credit by Bold&Goodly

Bold&Goodly Natural Soaps - 95gr (RRP - €6.50, special collection/baby - €7).
All B&G soaps are handmade from high-quality olive oil from Aegean Region in Turkey
with natural content, they are cruelty-free, eco-friendly and vegan. As the base of the
soaps are made from natural ingredients, they do not irritate the skin or dry out. Every soap
is unique with its ingredients, scent and healing effects and they can be used on face, body
and hair.
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Photo credit by Bold&Goodly

The minimum order quantity (MOQ) and the details are discussed upon request.

BRANDING & DESIGN
Bold & Goodly collection is presented to you with its carbon footprint philosophy in local
values and packaging selection. B&G products are in pure amber packaging suitable with
brand core values, being candid and natural. The amber packaging also helps to sustain
the shelf life of the organic products at the most possible. Whether the brand uses glass or
plastic packaging, all of them are recyclable with great respect to the environment and the
world in which it obtains inspiration and material.
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Natural Soaps Special Collection
Photo credit by Bold&Goodly

MARKETING & SALES
Bold&Goodly is sold online in its own online store and throughout Turkey. It
actively gives customers to try products and gets customers reviews and collects the
opinions of real buyers. In addition, the brand actively maintains positions on social
networks including Instagram.
To the attention of buyers, the brand also offers various sets in different designs for a
bathroom in eco-friendly packaging.

MEDIA
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Both B&G glass and plastic packaging is recyclable with great respect to the environment
Photo credit by Bold&Goodly
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The B&G kids' set, presented in a natural wood box, includes baby soap, baby bath salt and a natural sea sponge
Photo credit by Bold&Goodly

Photo credit by Bold&Goodly
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Company name:

Bold and Goodly

Contact person:

Müge Aydin

E-mail:

info@boldandgoodly.com

Website:

boldandgoodly.com

Phone:

+90 535 694 06 66

Patent status:

n/a

On market since:

2018

Regions:

Turkey

Industries:

Skincare

Source links:

Bold&Goodly Webpage
Bold&Goodly Instagram Page

Direct link:
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NEW TRANSFORMATIVE SKINCARE
FOR THOSE WHO NEED A “RESET
BUTTON”
The Cool Derma Company was founded in 2017 by Shidrokh Ghawami
an authorized skin care therapist. It offers the innovative and cutting
edge science-based skincare series that are aimed to balance the skin
and designed for all skin types, ages and genders. Currently, there are
two main series of high-performance skincare products called
Skinfitness and Skinstamina. The skin is a cool organ and that is where
the name Cool Derma comes from. Cool Derma product prices are very
customer friendly despite the fact that these high-quality AHA / BHA
acid products are manufactured in Sweden using the latest technologies
and only natural ingredients. Thanks to smart packaging Cool Derma is
portable and easy to use. The Founder is personally involved in the
step-by-step sustainable process of skincare products creation, from a
selection of ingredient to the final product. The brand is aimed at wellbeing and lasting transformative results now and for future generations.
The main goal is to allow all customers to help with their problem skin,
no matter where they live or who they are.
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THE FOUNDER
The founder of Cool Derma Company Shidrokh "Orchid" Ghawami is an authorized
Swedish skin therapist, functional nutrition therapist and makeup artist. For more than 20
years, she has been working in the skincare industry where she has met people of
different ages with countless skin types and skin problems. Her extensive interest in
current cosmetic chemistry, anatomy, biology and nutrition has resulted in the startup Cool
Derma, which was launched in autumn 2017. Today under Cool Derma there is a skincare
salon and self-developed skincare personal brand. The salon offers unique and
personalized beauty treatments for different skin types and all ethnicities. The in-house
skincare, developed with the Swedish skincare elite, consists of unique formulations.
Care much about social skincare problems Ms. Ghawami has a private foundation
dedicated to anti-bullying of children for skin problems where she personally consults
mothers and newborns as well as treat many babies for skin problems for free.
THE STORY
These skincare products were developed by Ms. Ghawami thanks to all conversations
and wishes of her clients over the years of a professional career. During this time she
has realized that there is something missing in the market. Therefore, she has developed
effective skincare for home use, so it could be affordable to everybody in contrast to
professional skincare products. The first skincare series Skinfitness is designed for unclean
skin. The series consists of few but effective and multifunctional products for both face and
body. Skinstamina is the latest skincare series from Cool Derma with results-oriented
skincare for home use. Prices are customer-friendly for high-quality exfoliating AHA / BHA
acid products. All products belong to the NON-Gender skin care generation and should
suit everyone in the household. The company's motto is "Well-being and lasting results,
now and for future generations."
PRODUCTS
SKINFITNESS - exfoliates and balances the skin

1231

2023.01.08 | Best-Aging Report

Shidrokh Ghawami is an authorized skin therapist, functional nutritionist, founder and CEO of Cool Derma
Company
Photo Credit by Cool Derma

The Skinfitness series contains high-quality acid products and is designed for those who
need a reset button to balance, exfoliate and increase the skin luster. Skinfitness is the first
series by Cool Derma with vegan results-oriented skin care for home use. The products are
made for unclean skin, clogged pores and pimples as well as for mature skin. The products
consist of a large proportion of active ingredients that exfoliate the skin without drying out.
Skinfitness includes three multifunctional products and washable, reusable, sustainable
cleansing cotton cloth:
Deep Clean 2 in 1 Exfoliating Gel Cleanser;
Advanced Hydro Clear & Calm Moisturizer;
Intense Skin Renewal Glycolic Essence;
Multitasking Organic Cotton Cleansing Cloth (4 pieces).
Skinfitness with orange logo is for oily skin with acne, large problem pores, discolouration,
pimples, blackheads etc. This line is very active with low pH which means that it will sting
on the skin so that skin gets red and it may be red up to 15 minutes. This is not allergy nor
that means that the product is harmful to the skin. As an important part of the law and for
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customer safety Cool Derma has had all of products Dermatologically tested and the line is
approved by Swedish Medical Products Agency. Still, since AHA/BHA are the active
ingredients in cosmetics, every skin reacts differently to them and the sting or the redness
would be different too.

Cool Derma effective skincare for home use was developed based on professional skincare platform aiming to be
affordable to everybody
Photo Credit by Cool Derma

It is recommended to read the instructions on the product and on the website before use.
Customer should use the products a few times in the week to start and then slowly step up
to everyday use after 3-4 weeks.
The Glycolic Essence from this series has been often compared by the clients to
some famous luxury skincare brands in quality, but the main difference that Cool Derma
products go at a much more affordable price.
SKINSTAMINA - strengthens and protects the skin
The Skinstamina products were developed for normal, dry as well as sensitive and mature
skin. Just like the previous series, the content is vegan and with a high proportion of
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effective ingredients. The ingredients in Skinstamina strengthen the skin against external
stress, reduce the skin's loss of moisture and collagen as well as prevent age signs such as
sagging skin, pigmentation, discolouration, dehydration, dullness and grey skin tone and
large pores.

Skinstamina line is a delight to use and feels very good due to natural ingredients such as green tea, oat and
grape seed extract, jojoba and other natural oils in it
Photo Credit by Cool Derma

This series consists of three multifunctional products with minimal environmental impact.
The Skinstamina line is a delight to use and feels very good without redness or stinging,
even though Cool Derma has used a great number of active C vitamins. There are natural
ingredients such as green tea, oat and grape seed extract, jojoba and other natural oils in
it. These are 2 in 1 product for both face and body. The prices are rather competitive for
this kind of high-quality potent products. The series includes the following products:
Green Tea Refreshing & Balancing Gel Cleanser;
Nutri-Active Skin Barrier Restoring & Repairing Cream;
Brightening Hydroactive Multivitamin Essence.
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Cool Derma is new transformative skincare for those who choose active life and need a “reset button” for their
skin
Photo Credit by Cool Derma

Both series main features are:
Competitive prices for this kind of high-quality potent products;
Multifunctional products for both face and body;
Generous volumes in lightweight packaging;
Three user-friendly products that are effective;
Developed based on customer needs and desires;
Non Gender skin care products that fit everyone in the household.
BRAND USP
Cool Derma Skinfitness line is compared to the bigger and more expensive brands
like Peter Thomas Roth , Bioloqiue Recherche, Skinceuticals. The founder did not have a
compromise in relation to the quality of the product, but as for the price, she believes that
the products should be available to everyone. According to Ms.Ghawami "A good high
tech science-based brand should never be exclusive for the Rich people and Everybody
should be able to go to a drugstore and get the coolness of Cool Derma". The brand has
already received approval from numerous customers who use and see amazing skin
improvements and results.
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Cool Derma design features lightweight, portable packaging that can be used "on the go" and "must-have" in
each handbag
Photo Credit by Cool Derma

Also, Cool Derma has the main advantage - its smart packaging and few steps easy
process of application. Cool Derma is also very loved by fitness and sport athletes because
of the name and easy to use when sporting. Many sportsmen and not only suffer from
acne, bacne (spots on their backs) and find it so helpful to use Skinfitness line. This is a
huge market to introduce Cool Derma. Together with classic retailers and drugstores, thу
line could be successfully introduced to fitness clubs, sporting stores, spas, swimming halls
and hotel gyms.
BRANDING & DESIGN
The main feature of both lines of skin care products is their lightweight and portable
packaging that can be used "on the go". Moreover, thanks to smart packaging Cool Derma
is very easy to use. The process of using cosmetics is pretty simple and require few steps
instead of being in many heavy glass "jam" jars that nobody likes to put their fingers in. You
should only squeeze a small amount of the product and apply to the skin avoiding touch
with mass, which can negatively affect the product’s life cycle.
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All-natural and affordable for all, Cool Derma cares much about each customer
Photo Credit by Cool Derma

As a part of a global effort to minimizing the carbon footprint, the company doesn't have
paper boxes, plastic wraps, brochures and shares all of the information online. This method
has been proven to be the most effective to reach the younger generation which buys
everything online and does not want the fancy wrapping anymore!
The retailers which are big pharmacies in Sweden have honoured Cool Derma for being so
straightforward and this is one of the most important differences the company has done in
the cosmetic industry!
MARKETING & SALES
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The company brings a big differences to the cosmetic industry supporting a global effort to minimize the carbon
footprint. It refused paper boxes, plastic wraps, brochures
Photo Credit by Cool Derma

Cool Derma is currently sold at the Swedish local market offline through own salon,
pharmacies and some major retailers. Also, it is available through its own webshop.
Cool Derma supports the clients and customers with various product presentations,
participates in beauty expos and different skincare and healthcare events held locally and
worldwide to promote the brand.
Cool Derma is present in social media with own Facebook page, Instagram page and
YouTube Channel which contains skincare tips from the Founder and promotion statement
movie with a call to action, to join the movement against bullying.
FUTURE PLANS
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Some Cool Derma retailers
Photo Credit by Cool Derma

After successfully launched in its local Swedish market, which tends to be one of the most
difficult to launch a new brand, Cool Derma is ready to go globally having know-how
technological platform, strong management team, customers reference and approval on
board. According to the Founder, Cool Derma succeeded because of the best argument
you can have to enter retailers market is to give the people the solution to their problems
at an affordable price.
PRICES
Some Cool Derma products recommended retail prices for Europe in EUR are:
Green Tea Gel Cleanser - 39,90;
Nutri-Active Repairing Cream - 49,90;
Brightening Multivitamin Essence - 59,50;
Cool Derma Intensive Essence - 39,90;
Cool Derma Exfoliating Cleanser - 39,90;
Cool Derma Advanced Moisturizer - 39,90.
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Recent skincare presentation event held in Stockholm fall 2019
Photo Credit by Cool Derma

These prices can be adjusted in accordance with the needs of each individual market after
in-depth analysis.
MEDIA/AWARDS
The new Gala magazine has Cool Derma in its list of the Best of the Year. Also, in one local
Swedish magazine, Cool Derma skincare was assigned with 5 bees which means the best
rating among other skincare products.
Cool Derma Glycolic Essence from Skinfitness series that results in intensive skin
renewal, combines facial water and serum in one product, exfoliates the skin without
drying and damaging the skin's protective barrier, causes cell renewal and contributes to a
smoother skin tone, became the finalist of skincare Daisy Beauty Awards 2019.
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Cool Derma is often featured in magazines and gets the highest scores thanks to its uncompromising top quality
Photo Credit by Cool Derma

Cool Derma face mask has been nominated for Swedish Beauty Award, the highest
acknowledgement in Nordic countries for cosmetics.
Ghawami has been in the beauty industry for more than 20 years.... Read more at
Scandinavian MIND

1241

2023.01.08 | Best-Aging Report

ARCTIC BERRY HYDRO-RECOVERY NOURISHING MASK
Photo Credit by Cool Derma
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Ms. Ghawami was interviewed by Scandinavian Mind Magazin and described the brand essence
Photo Credit by Cool Derma
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Company name:

Cool Derma Company

Contact person:

Shidrokh Ghawami

E-mail:

7S6pAOMXmN

Website:

coolderma.com

Phone:

+46 087 30 23 29

Patent status:

patented

On market since:

2017

Regions:

Sweden

Industries:

Skincare

Source links:

Cool Derma Official Webpage
Cool Derma Facebook Page
ORIGINAL VIDEO 1

Files:

ENG SKINFITNESS product presentation 2019
ENG SKINSTAMINA product presentation 2019

Direct link:
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SECRET DOSSIER ON COOL DERMA
COMPANY
The Cool Derma Company was founded in 2017 by Shidrokh Ghawami
an authorized skin care therapist. It offers the innovative and cutting
edge science-based skincare series that are aimed to balance the skin
and designed for all skin types, ages and genders. Currently, there are
two main series of high-performance skincare products called
Skinfitness and Skinstamina. The skin is a cool organ and that is where
the name Cool Derma comes from. Cool Derma product prices are very
customer friendly despite the fact that these high-quality AHA / BHA
acid products are manufactured in Sweden using the latest technologies
and only natural ingredients. Thanks to smart packaging Cool Derma is
portable and easy to use. The Founder is personally involved in the
step-by-step sustainable process of skincare products creation, from a
selection of ingredient to the final product. The brand is aimed at wellbeing and lasting transformative results now and for future generations.
The main goal is to allow all customers to help with their problem skin,
no matter where they live or who they are.
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THE FOUNDER
The founder of Cool Derma Company Shidrokh "Orchid" Ghawami is an authorized
Swedish skin therapist, functional nutrition therapist and makeup artist. For more than 20
years, she has been working in the skincare industry where she has met people of
different ages with countless skin types and skin problems. Her extensive interest in
current cosmetic chemistry, anatomy, biology and nutrition has resulted in the startup Cool
Derma, which was launched in autumn 2017. Today under Cool Derma there is a skincare
salon and self-developed skincare personal brand. The salon offers unique and
personalized beauty treatments for different skin types and all ethnicities. The in-house
skincare, developed with the Swedish skincare elite, consists of unique formulations.
Care much about social skincare problems Ms. Ghawami has a private foundation
dedicated to anti-bullying of children for skin problems where she personally consults
mothers and newborns as well as treat many babies for skin problems for free.
THE STORY
These skincare products were developed by Ms. Ghawami thanks to all conversations
and wishes of her clients over the years of a professional career. During this time she
has realized that there is something missing in the market. Therefore, she has developed
effective skincare for home use, so it could be affordable to everybody in contrast to
professional skincare products. The first skincare series Skinfitness is designed for unclean
skin. The series consists of few but effective and multifunctional products for both face and
body. Skinstamina is the latest skincare series from Cool Derma with results-oriented
skincare for home use. Prices are customer-friendly for high-quality exfoliating AHA / BHA
acid products. All products belong to the NON-Gender skin care generation and should
suit everyone in the household. The company's motto is "Well-being and lasting results,
now and for future generations."
PRODUCTS
SKINFITNESS - exfoliates and balances the skin
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Shidrokh Ghawami is an authorized skin therapist, functional nutritionist, founder and CEO of Cool Derma
Company
Photo Credit by Cool Derma

The Skinfitness series contains high-quality acid products and is designed for those who
need a reset button to balance, exfoliate and increase the skin luster. Skinfitness is the first
series by Cool Derma with vegan results-oriented skin care for home use. The products are
made for unclean skin, clogged pores and pimples as well as for mature skin. The products
consist of a large proportion of active ingredients that exfoliate the skin without drying out.
Skinfitness includes three multifunctional products and washable, reusable, sustainable
cleansing cotton cloth:
Deep Clean 2 in 1 Exfoliating Gel Cleanser;
Advanced Hydro Clear & Calm Moisturizer;
Intense Skin Renewal Glycolic Essence;
Multitasking Organic Cotton Cleansing Cloth (4 pieces).
Skinfitness with orange logo is for oily skin with acne, large problem pores, discolouration,
pimples, blackheads etc. This line is very active with low pH which means that it will sting
on the skin so that skin gets red and it may be red up to 15 minutes. This is not allergy nor
that means that the product is harmful to the skin. As an important part of the law and for
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customer safety Cool Derma has had all of products Dermatologically tested and the line is
approved by Swedish Medical Products Agency. Still, since AHA/BHA are the active
ingredients in cosmetics, every skin reacts differently to them and the sting or the redness
would be different too.

Cool Derma effective skincare for home use was developed based on professional skincare platform aiming to be
affordable to everybody
Photo Credit by Cool Derma

It is recommended to read the instructions on the product and on the website before use.
Customer should use the products a few times in the week to start and then slowly step up
to everyday use after 3-4 weeks.
The Glycolic Essence from this series has been often compared by the clients to
some famous luxury skincare brands in quality, but the main difference that Cool Derma
products go at a much more affordable price.
SKINSTAMINA - strengthens and protects the skin
The Skinstamina products were developed for normal, dry as well as sensitive and mature
skin. Just like the previous series, the content is vegan and with a high proportion of
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effective ingredients. The ingredients in Skinstamina strengthen the skin against external
stress, reduce the skin's loss of moisture and collagen as well as prevent age signs such as
sagging skin, pigmentation, discolouration, dehydration, dullness and grey skin tone and
large pores.

Skinstamina line is a delight to use and feels very good due to natural ingredients such as green tea, oat and
grape seed extract, jojoba and other natural oils in it
Photo Credit by Cool Derma

This series consists of three multifunctional products with minimal environmental impact.
The Skinstamina line is a delight to use and feels very good without redness or stinging,
even though Cool Derma has used a great number of active C vitamins. There are natural
ingredients such as green tea, oat and grape seed extract, jojoba and other natural oils in
it. These are 2 in 1 product for both face and body. The prices are rather competitive for
this kind of high-quality potent products. The series includes the following products:
Green Tea Refreshing & Balancing Gel Cleanser;
Nutri-Active Skin Barrier Restoring & Repairing Cream;
Brightening Hydroactive Multivitamin Essence.
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Cool Derma is new transformative skincare for those who choose active life and need a “reset button” for their
skin
Photo Credit by Cool Derma

Both series main features are:
Competitive prices for this kind of high-quality potent products;
Multifunctional products for both face and body;
Generous volumes in lightweight packaging;
Three user-friendly products that are effective;
Developed based on customer needs and desires;
Non Gender skin care products that fit everyone in the household.
Cool Derma is currently working on the newest organic products. A multifunctional eye
cream with nourishing, repairing and moisturizing characteristics and a multifunctional face
mask providing nourishing and deep hydration as a result, that was specially developed to
strengthen the skin’s resistance, repair and promote its natural protection will be launched
fall 2020. The new presentation could be downloaded by the link as well as at the bottom
of the page in Files.
BRAND USP
Cool Derma Skinfitness line is compared to the bigger and more expensive brands
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like Peter Thomas Roth , Bioloqiue Recherche, Skinceuticals. The founder did not have a
compromise in relation to the quality of the product, but as for the price, she believes that
the products should be available to everyone. According to Ms.Ghawami "A good high
tech science-based brand should never be exclusive for the Rich people and Everybody
should be able to go to a drugstore and get the coolness of Cool Derma". The brand has
already received approval from numerous customers who use and see amazing skin
improvements and results.

Cool Derma design features lightweight, portable packaging that can be used "on the go" and "must-have" in
each handbag
Photo Credit by Cool Derma

Also, Cool Derma has the main advantage - its smart packaging and few steps easy
process of application. Cool Derma is also very loved by fitness and sport athletes because
of the name and easy to use when sporting. Many sportsmen and not only suffer from
acne, bacne (spots on their backs) and find it so helpful to use Skinfitness line. This is a
huge market to introduce Cool Derma. Together with classic retailers and drugstores, thу
line could be successfully introduced to fitness clubs, sporting stores, spas, swimming halls
and hotel gyms.
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All-natural and affordable for all, Cool Derma cares much about each customer
Photo Credit by Cool Derma

BRANDING & DESIGN
The main feature of both lines of skin care products is their lightweight and portable
packaging that can be used "on the go". Moreover, thanks to smart packaging Cool Derma
is very easy to use. The process of using cosmetics is pretty simple and require few steps
instead of being in many heavy glass "jam" jars that nobody likes to put their fingers in. You
should only squeeze a small amount of the product and apply to the skin avoiding touch
with mass, which can negatively affect the product’s life cycle.
As a part of a global effort to minimizing the carbon footprint, the company doesn't have
paper boxes, plastic wraps, brochures and shares all of the information online. This method
has been proven to be the most effective to reach the younger generation which buys
everything online and does not want the fancy wrapping anymore!
The retailers which are big pharmacies in Sweden have honoured Cool Derma for being so
straightforward and this is one of the most important differences the company has done in
the cosmetic industry!
MARKETING & SALES
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The company brings a big differences to the cosmetic industry supporting a global effort to minimize the carbon
footprint. It refused paper boxes, plastic wraps, brochures
Photo Credit by Cool Derma

Cool Derma is currently sold at the Swedish local market offline through own salon,
pharmacies and some major retailers. Also, it is available through its own webshop.
Cool Derma supports the clients and customers with various product presentations,
participates in beauty expos and different skincare and healthcare events held locally and
worldwide to promote the brand.
Cool Derma is present in social media with own Facebook page, Instagram page and
YouTube Channel which contains skincare tips from the Founder and promotion statement
movie with a call to action, to join the movement against bullying.
FUTURE PLANS
After successfully launched in its local Swedish market, which tends to be one of the most
difficult to launch a new brand, Cool Derma is ready to go globally having know-how
technological platform, strong management team, customers reference and approval on
board. According to the Founder, Cool Derma succeeded because of the best argument
you can have to enter retailers market is to give the people the solution to their problems
at an affordable price.
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Some Cool Derma retailers
Photo Credit by Cool Derma

PRICES
Cool Derma products with EXW Sweden and RRP for Europe in EUR:
Green Tea Gel Cleanser 150 ml: EXW - 10,40, RRP - 39,90;
Nutri-Active Repairing Cream 50 ml: EXW - 13,50, RRP - 49,90;
Brightening Multivitamin Essence 100 ml: EXW - 14,30, RRP - 59,50;
Cool Derma Intensive Essence 200 ml: EXW - 10,40, RRP - 39,90;
Cool Derma Exfoliating Cleanser 200 ml: EXW - 10,40, RRP - 39,90;
Cool Derma Advanced Moisturizer 50 ml: EXW - 10,40, RRP - 39,90;
Advanced Hyaluronic Nourishing Eye Contour cream 30 ml: EXW - 13,65, RRP - 53,50;
Arctic Berry Hydro-Recovery Nourishing Face mask 75 ml: EXW - 13, RRP - 49,50.
These prices can be adjusted in accordance with the needs of each individual market after
in-depth analysis.
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Recent skincare presentation event held in Stockholm fall 2019
Photo Credit by Cool Derma

MEDIA/AWARDS
The new Gala magazine has Cool Derma in its list of the Best of the Year. Also, in one local
Swedish magazine, Cool Derma skincare was assigned with 5 bees which means the best
rating among other skincare products.
Cool Derma Glycolic Essence from Skinfitness series that results in intensive skin
renewal, combines facial water and serum in one product, exfoliates the skin without
drying and damaging the skin's protective barrier, causes cell renewal and contributes to a
smoother skin tone, became the finalist of skincare Daisy Beauty Awards 2019.
Cool Derma got a popular Award in Sweden called Beauty Oscar for the new essence.
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Cool Derma is often featured in magazines and gets the highest scores thanks to its uncompromising top quality
Photo Credit by Cool Derma

Publication in media under the name "Eight Swedes who make a difference in the beauty
industry" text translation into English "Shidrokh "Orchid" Ghawami - is the skin therapist
who created a skincare brand called Cool Derma Stockholm and it is a keen standout
among newly established beauty brands in Sweden - determined to change people's
skincare routines for the better, with active and exciting
ingredients." konhetsredaktorerna.se
Cool Derma face mask has been nominated for Swedish Beauty Award, the highest
acknowledgement in Nordic countries for cosmetics.
Ghawami has been in the beauty industry for more than 20 years.... Read more at
Scandinavian MIND
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ARCTIC BERRY HYDRO-RECOVERY NOURISHING MASK
Photo Credit by Cool Derma

ADDITIONAL MATERIALS
You can download the new line Essentials presentation by the link
You can download all the promotional photos by the link
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Ms. Ghawami was interviewed by Scandinavian Mind Magazin and described the brand essence
Photo Credit by Cool Derma

You can download all the photos from the presentation fall 2019 by the link
You can download the price list for Distributors 2020 by the link
You can download Cool Derma company presentation by the link
You can download the latest photos by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only. Feel free to download them with one click.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of an interactive feedbacks in Google Sheet not to integrate into the
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text of the dossier. You can find the series of questions/comments from Syndicate
members and answers from the brand's owner by the link. Feel free
to leave your comments and ask questions Cool Derma Company by the link. Please do
not share this file since it is for internal use only.
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Company name:

Cool Derma Company

Contact person:

Shidrokh Ghawami

E-mail:

kontakt@coolderma.com

Website:

coolderma.com

Phone:

+46 087 30 23 29

Patent status:

patented

On market since:

2017

Regions:

Sweden

Industries:

Skincare

Source links:

Cool Derma Official Webpage
Cool Derma Facebook Page
ORIGINAL VIDEO 1

Files:

ENG SKINFITNESS product presentation 2019
ENG SKINSTAMINA product presentation 2019
Cool Derma Company Presentation
2019
The essentials NEW line product presentation
ENGLISH.pdf’
Cool Derma Pricelist distributors 2020
All Promotional Photos
Presentation Photos Fall 2019
Cool Derma photos 2020 new
Cool Derma Beauty Oscar Sweden
2020
The Essentials ENGLISH

Direct link:

1260

click here

Best-Aging Report | 2023.01.08

TEANA LABORATORIES - YOUR
PERSONAL BEAUTY EXPERT
Teana is an innovative Russian skincare company founded by Dmitry
Stoforandov in 2007. Mr. Stoforandov holds a PhD in pharmaceutical
science and is the man behind all Teana cosmetic formulas. He is a
scientist and a pharmacist, who has enriched the cosmetics industry
with almost 300 unique skincare formulas and who keeps bringing new
trends and energy into this field. Teana has been producing cosmetics
which are as effective as beauty salon treatments for more than 10
years. The company uses manufacturing sites in Russia and France.
Teana's goal is to make skincare simple, affordable and pleasant. Teana
Laboratories' mission is to make the life of its clients happier and more
beautiful.
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Why customers appreciate Teana:
High-tech formulas, based on natural ingredients. Teana is among the first to introduce
the most breakthrough and effective technologies in the field of cosmetology. Teana
maintains the perfect balance between proximity to nature and high-tech care.
Salon standard treatment at home. Simplicity, convenience, high technology. Teana
adapts all the best that is or is just emerging in the salon cosmetology, and this
significantly improves and simplifies the lives of those who care about their beauty and
health.
Trend-setting. The most effective modern solutions and formats in demand in the
market. The regular release of interesting new products. Teana always has something to
surprise you.
Simple and effective skincare programs.
Premium quality at a reasonable price. Innovations, expensive assets, ergonomic,
beautiful, reliable packaging and at the same time no "image" overpricing. Everything is
fair.
Care for nature. Teana tries to take care of the planet, so it uses renewable raw
materials only, do not test cosmetics on animals, do not use paper inserts in packages
to reduce the amount of garbage.

Photo Credit by Teana Laboratories

THE FOUNDER & STORY BEHIND TEANA
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“All the main standards of beauty are created by nature itself. Therefore, our products are
based on natural bioactive ingredients, the effective action of which is ensured by
advanced scientific developments.”

Dmitry Stoforandov
Dmitry Vladimirovich Stoforandov, the Creator, General Director and mastermind of Teana
laboratories, has a sound experience of successful work at the junction of pharmacy and
cosmetology, is a Candidate of Pharmaceutical Sciences. As a child he had been mixing
his mother’s face creams to create something special. Then after becoming a pharmacist
Dmitry brought about 300 unique skincare formulations, new trends and his creative
power to cosmetic industry. Having really turned on the heat to produce high-tech
cosmetics for the "home salon", he founded the company from scratch and personally
developed formulations of the first line of products - mono-dosed ampouled serums
packed in pharmaceutical glass and containing a high concentration of bioactive
ingredients, which are still an undoubted brand hit. Dmitry Vladimirovich's motto is: "We
need to produce the product for which we vouch and to be guided in business by our
conscience first of all". And for almost 13 years now, Teana has been producing unique
professional cosmetics. Its effectiveness is confirmed by testing, and the number of
satisfied customers around the world is constantly growing.

IN-HOME BEAUTY SALON
Teana implements the most advanced solutions in the field of cosmetology in convenient
packaging format of cosmetics for independent use at home. All lines are perfectly
combined with each other, so the clients can create an individual care program for
themselves, taking into account all the nuances and needs of the skin.

MARKETING & PR
The brand is widely represented online and offline. Top mass media in Russia regularly
write about the products, and Teana also conducts monthly creative mailings to popular
bloggers in order to raise brand awareness. In 2018, Teana received 2 prestigious Tagline
Awards for Best Integrated Advertising Campaign. Teana participates in charity events,
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sponsor various beauty events, holds meetings and zoom parties for potential clients.

SALES

Photo Credit by Teana Laboratories

Teana is now selling well nationwide in Russia and has distributors in Lithuania, Latvia,
Uzbekistan and Belarus. The best points of sales are online and offline beauty stores and
drogeries like Drogas, where it is currently sold and others like Watsons, Douglas etc.

MEDIA
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Teana is actively building brand awareness on social media through the
following channels:
Instagram page
European Instagram page
Youtube channel
More media materials could be found by the link

AWARDS
Teana's products regularly receive prestigious awards for innovative skincare and
performance. Teana has been awarded prizes for top glossy women's publications, as well
as international prizes won at exhibitions.

THE PRODUCTS
Teana skincare provides the most up-to-date and innovative solutions in modern
cosmetology. Teana tracks the latest achievements of scientific labs all over the world.
Therefore, the company is among the first to obtain samples of new ingredients and to
conclude contracts for the supply of modern cosmetic raw materials while others may not
even know about them yet. Traditionally, Teana purchases ingredients for its products in
France, Switzerland, UK, Germany, Marocco. The ingredients are high-concentrated
substances that are extractable from plants only through a series of complex chemical
processes. Absence of impurities and high concentration – a guarantee that
Teana's products will have a predictable and evident effect.
Keys of success of Teana's products:
Formulating. The key to the effectiveness of Teana cosmetics is the skilful combination
of natural ingredients and high technology. Teana is among the first to introduce
advanced scientific developments in formulations and has earned a reputation as a
conscientious and innovative manufacturer. Teana also adds a secret ingredient - love to each product.
Geography of production. Teana's two main production sites are in Russia (in the
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science city of Yubileyny) and in France on the coast of Brittany. Here Teana produces
laboratory samples, test final products and prepare unique novelties for production.
Testing and certification. All Teana products are subjected to multi-level testing: from in
vivo and in vitro tests of individual ingredients to testing of finished products on
volunteers. Teana cosmetics are certified in accordance with European legislation, so
costumers get guaranteed quality and proven effectiveness.

Teana is the award-winning brand with innovation at the core
Photo Credit by Teana Laboratories

Teana has a variety of products and cosmetic lines to solve different skin problems:

1. SUPER PEPTIDES - AMPOULE SERUMS WITH SUPEREFFECTIVE PEPTIDES
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Photo Credit by Teana Laboratories

«SUPER PEPTIDES» ASAP SKIN TONE CORRECTION SERUM;
«SUPER PEPTIDES» NO PROBLEM INTENSIVE CARE SERUM;
«SUPER PEPTIDES» IN-HOME CIRCULAR FACELIFT SERUM;
«SUPER PEPTIDES» ANTI-REDNESS AID KIT SERUM;
«SUPER PEPTIDES» EYE CONTOUR PERFECTOR SERUM;
«SUPER PEPTIDES» CRYSTAL SKIN HIGHLIGHTER-LIKE SERUM.

TEANA VEGENIUS - 100% NATURAL INGREDIENTS,
VEGAN-FRIENDLY, INNOVATION & NATURE
2. VEGENIUS VEGETABLE MILK - 100% VEGETABLE
MILK IN PHARMACEUTICAL AMPOULES FOR
INTENSIVE SKIN CARE
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PHOTO CREDIT BY TEANA LABORATORIES

100% natural vegetable milk for delicate and fresh skin. Weightless, fast-absorbing
texture nourishes the skin with all the richness of natural components";
100% NATURAL VEGETABLE DREAM MILK SWEET ALMOND;
100% NATURAL VEGETABLE DREAM MILK ORANGE BLOSSOM;
100% NATURAL VEGETABLE DREAM MILK COTTON.

3. VEGENIUS POWDER SERUMS - 100% NATURAL
POWDERS WITH POWERFUL SKINCARE BENEFITS DUE
TO THEIR BOTANICAL COMPOSITION
Natural powder serum LIFTING & SOFT FOCUS
Natural powder serum SMOOTH & COMFY
Natural powder serum EVEN TONE & TEXTURE

4. VEGENIUS FLOWER WATERS - PURE FLORAL
WATERS ARE BASED ON THE WATER-SOLUBLE
FRACTIONS OF VALUABLE ESSENTIAL OILS AND ARE
ENRICHED WITH DIHYDROQUERCETIN WHICH IS A
POWERFUL NATURAL ANTIOXIDANT
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Photo Credit by Teana Laboratories

Natural flower water CAMOMILE ROSEMARY face and hair spray;
Natural flower water ROSE - LAVENDER face and hair spray;
Natural flower water MELISSA - THYME face and hair spray;
Natural flower water LEMON - ORANGE FLOWERS face and hair spray.

5. VEGENIUS SMOOTHIE FACE MASK - EDIBLE
SMOOTHIE MASKS ARE ALL NATURAL AND CONTAIN
FRUIT POWDERS, DIETARY FIBERS (DETOX EFFECT)
AND STEVIA EXTRACT
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SMOOTHIE FACE MASK COCOA-STRAWBERRY (4 portions, 80g)
SMOOTHIE FACE MASK APPLE-RASPBERRY (4 portions, 80g)

6. VEGENIUS – BIO ESSENCES (THE EXACT
MOLECULAR “TWINS” OF LIVING PLANTS, GIVING THE
SKIN 100% OF VALUABLE INGREDIENTS)
NATURAL PROTECTION AGAINST POLLUTION bio essence;
DEEP RECOVERY FOR TIRED SKIN bio essence;
AGAINST DEHYDRATION AND CLIMATE STRESS bio essence;
SKIN SUPPORT DURING PHYSICAL ACTIVITY bio essence;
ANTI-AGE FOR MATURE SKIN bio essence;
RELAX & ANTI-STRESS FOR URBAN DWELLERS bio essence;
AGAINST UV-STRESS, REDNESS AND PIGMENTATION bio essence;
PURETY AND FRESHNESS FOR PROBLEM SKIN bio essence.

7. LIFTING TAPES - LIFTING EFFECT IN JUST 7 DAYS
LIFTING TAPES for the face (7sets).

8. MOLECULAR MICROFLUIDS OCCLUX - ACT
SIMILARLY TO BEAUTY SALON COSMETIC MASKS,
BUT YOU CAN WEAR THEM ALL-DAY
Molecular microfluid SENSOCALM with neurocalming complex with sea anemone toxin;
Molecular microfluid AGE-FREE with sea snail toxin;
Molecular microfluid HI-LIFTING with modeling peptide complex;
Molecular microfluid SYN-CHRO realighning the skin's biorythms;
Molecular microfluid GOLD 24K beauty elixir with gold nanoparticles.

9. CONE SNAIL TOXIN - TOXY FOR EXPRESSION LINES
CORRECTION - A BOTOX EFFECT WITHOUT A
COSMETOLOGIST
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Photo Credit by Teana Laboratories

FACE DROPS (SERUM) against expression lines, all skin types;
LIGHT FACE CREAM against expression lines, all skin types;
OVERNIGHT FACE MASK against expression lines, all skin types.

10. 10-DAY BEAUTY REGIMEN FUNGUSTO BASED ON
MUSHROOM EXTRACTS
FUNGUSTO serums - 10-day beauty regimen based on mushroom extracts.

11. EXPERT BOOST - NEUROACTIVE BOOSTERS GIVE A
DEEP, LONG-TERM AND VISIBLE EFFECT WITHOUT
“BEAUTY INJECTIONS” BY OPTIMIZING THE CELLS’
FUNCTIONS
Alternative to beauty salon cosmetology
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Photo Credit by Teana Laboratories

Booster with ionosomes NON-INJECTION FILLING;
Booster for mature skin BLUE RETINOL;
Booster for a non-surgical facelift IDEAL SHAPE.

Correction of skin imperfections
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Neuroactive boosters give a deep, long-term and visible effect without “beauty injections” by optimizing the cells’
functions
Photo Credit by Teana Laboratories

Spider veins corrector MIRABILIS;
Pore minimizing booster INVISIBLE PORES;
Booster for problem skin NATURAL SALICYLIC ACID.

Intensive lightening
Day brightening booster 3D-LASER;
Night brightening booster ANTI-SPOT;
Hand & decollete anti-spot booster WHITE TURMERIC.

Protection from the main causes of aging
Day brightening booster SPF 30 TOTAL PROTECTION;
Mineral energizing booster for tired skin STOP-STRESS;
Booster against glycation GLYCO-STOP;
Protecting booster ANTI-INFLAMMAGING;
Booster with boreal wood extracts EXTREME CARE.

Strengthening the skin’s structure and anti-age care
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Silicon booster THE RESTRUCTURIZER;
Luxurious anti-aging booster WHITE TRUFFLE;
Booster with phyto stem cells ELDERFLOWER & GARDENIA.

Eyebrows and lashes growth
Lash & brow booster LARIX AND TEA PLANT.

12. ROYAL FORMULA - PREMIUM WATER-IN-OIL
EMULSIONS FOR DRY AND MATURE SKIN
Makeup removing oil DEEP CLEANSING;
Anti-wrinkle, anti-puffiness and anti-dark circles lifting eye cream EXTREME BEAUTY;
Anti-stress face oil serum EUPHORIA;
Rejuvenating face oil serum SO YOUNG;
Nutritional face oil serum SO RICH;
Moisturizing face oil serum AQUA PROTECT;
Makeup promer SUPER FACE;
Rejuvenating serum with retinol in vegetable capsules RETINOL POWER;
Rejuvenating serum with argireline in vegetable capsules BOTOX-LIKE;
Anti-wrinkle and anti-puffiness eye serum in vegetable capsules PRETTY EYES;
Brightening serum with plankton extract in vegetable capsules PERFECT TONE;
Rejuvenating lifting serum in vegetable capsules TURBO LIFT.

13. NEUROACTIVE SERUMS STRESS CONTROL - NEW
SAFE SOLUTION FOR CORRECTING STRESS-RELATED
SKIN CONDITIONS THROUGH IMPACT ON SKIN
NEURORECEPTORS, CONTAIN REVOLUTIONARY
ACTIVE INGREDIENTS: NEUROPHROLINE ™,
MARILIANCE™, MATRIXYL® 3000
Spa-comfort. Neuroactive serum – damaged cells renewal;
Double Radiance. Neuroactive serum – reducing pigmentation;
Daily Milk. Neuroactive serum – nourishing for dry and sensitive skin;
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Vegetable Detox. Neuroactove serum – lymphatic detox;
Oleo Serum. Neuroactive serum – hydration for overly dry skin;
Super Food. Neuroactive serum – improving skin texture and complexion;
Thermo Effect. Neuroactive serum – imperfections removal;
Berry Care Peeling. Neuroactive serum – smooth skin with an even tone.

Molecular microfluids OCCLUX with sea snail toxin acts similarly to beauty salon cosmetic masks but in-home
salon
Photo Credit by Teana Laboratories

14. NATURAL HAND MADE SOAP. MADE IN FRANCE
Shea Passion. Natural soap for dry face and body;
Cleopatra's Secret. Natural soap with donkey's milk for dry and sensitive face and body;
The Ancient Magic of Argan. Natural soap with argan oil for dry face and body;
Grape Sensation. Natural exfoliating scrub soap for body and face;
Spring Storm. Natural anti-cellulite soap with seaweed;
Apricot Paradise. Natural soap-scrub with apricot kernels for face and body;
Healing Mineral. Natural soap with green clay for oily and problem skin for face and
body;
Pink Dream. Natural soap with rosemary for oily and problem skin.
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15. BLUE RETINOL PEPTIDE COSMETICS - ANTI-AGING
SKINCARE WITH RETINOL-LIKE NATURAL EXTRACT
TURQUOISE SILK Anti-age Serum with Blue Retinol;
SAPPHIRE SECRET Anti-age Cream with Blue Retinol and viola tricolor extract;
AQUAMARINE MIRACLE Rejuvenating Mask with Blue Retinol and viola tricolor extract;
AZURE DREAM Rejuvenating Eye Cream with Blue Retinol;
FIERY TOPAZ Rejuvenating peel with Blue Retinol and fruit acids.

Photo Credit by Teana Laboratories

16. PERFECTION SENSORY PEPTIDE ANTI-AGE
COSMETICS - COMBINING INNOVATIVE PEPTIDE
COMPLEXES WITH ANTI-AGE HERBAL EXTRACTS,
LAUNCH A COMPLEX REJUVENATION AND
RESTORATION PROGRAM IN THE SKIN, REDUCING
THE VISIBLE SIGNS OF AGING
Charming Perfection Revolutionary anti-aging sensorial cream for regular eyelid skin
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care;
Harmony of Perfection Anti-age sensory lifting cream for eyelids;
Energy of Perfection Light and gentle sensory toner / for skin cleansing and make-up
removing;
Shining Perfection Refreshing cleansing milk / for make-up removing;
Elegant Perfection Nourishing sensory night cream;
Absolute Perfection Rejuvenating facelift day cream;
Solar Perfection Invigorating day serum;
Star Perfection Rejuvenating and nourishing night serum.

Photo Credit by Teana Laboratories

17. ALGOBOTORELAX (ABR) PEEL -OFF ALGINATE
MASKS. MADE IN FRANCE
Magic of sea depths. Anti-aging calming alginate cryo mask with Spirulina and Myoxinol;
Sea treasures. Nourishing recuperating alginate mask with Acerola, Myoxinol and
Vitamin C;
Amber wind. Refreshing alginate mask-radiance with Peppermint, Mellissa, Milfoil and
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Myoxinol;
Crystal splashes. Cleansing, peeling and rejuvenating alginate mask with Papaya,
Arginin and Myoxinol;
Sea breeze. Relaxing alginate mask with Blackberry, Vitamin C and Myoxinol;
Island of treasures. Alginate mask for problematic skin with Tea Tree Oil, Ivy Extract and
Myoxinol;
Sea winds Rose. Anti-wrinkle eye zone alginate mask with Collagen, Damascus Rose
and Myoxinol;
Magic Ocean Chest. Relaxing recuperating alginate mask with Cinnamon, Clove and
Myoxinol;
Aquilon's Chest. Alginate mineral mask with Myoxinol;
Song of the Seven seas. Energizing tonic alginate mask with Ginseng, Vitamin C and
Myoxinol;
Athrodite's smile. Alginate modeling mask for lip contour with collagen and Myoxinol;
Music of Sea. Enzymatic peeling with Myoxinol, Papaya and Pineapple;
Sea Queen. Alginate anti-aging facial mask with maris sal (Dead sea salts) and Myoxinol;
Sea Spice. Alginate facial mask with Lavender, rosemary and Myoxinol.

Spa-comfort neuroactive serum renew damaged cells. While Algobotorelax multi peel-off alginate masks fit for
different purposes including main anti-aging properties
Photo Credit by Teana Laboratories

18. FIFTH SENSE BIOPEPTIDE COSMETICS - A
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PERFECT EVERYDAY SKINCARE SOLUTION. THE
EFFECT OF ENDORPHINS FOR YOUR SKIN HAPPINESS
Sensorial Gels for regular eye zone care

Photo Credit by Teana Laboratories

O1 Eye gel against dark circles and eye bags with butcher's broom and cecropia
extracts
O2 Express lifting gel with matrikins and argania peptides
O3 Gel against expression wrinkles "crow's feet" with matrikins and argireline
Sensorial Spray Toners
T1 Vitamin spray toner with extracts of Hawaiian freshwater microalgae and salmon DNA
/ for normal, dry and sensitive skin
T2 Mattifying spray toner with lactoferrin and sea moss extract / for oily and combination
skin
Sensorial Multilamellar Masks
S Enzymatic Gommage Exfoliant with Keratoline and extract of chaparral / for all skin
types
MB Sebum Control Multilamellar mask with lactoferrin / for oily, combined and problemprone skin
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ME Multilamellar Vitamin Energy Mask with extract of Hawaiian freshwater microalgae /
for all skin types
MC Multilamellar Mask-Radiance with Lumisphere / for all skin types
MA Moisturizing Multilamellar mask with cogon grass extract and salmon DNA / for all
skin types
MD Rejuvenating Multilamellar mask with matrikins and algae extract / for all skin types
Sensorial Multilamellar Creams
CB Multilamellar Mattifying cream - Sebum control with lactoferin / for oily, combination
and problem-prone skin;
CE Vitamin Multilamellar Energy cream with extract of Hawaiian freshwater microalgae /
for all skin types;
CC Multilamellar Cream-Radiance with lumisphere / for all skin types;
CA Moisturizing Multilamellar cream with extracts of cogon grass and algae/ for any skin
type;
CD Rejuvenating Multilamellar cream with matrikins and algae extract / for all skin types;
Sensorial Facial Washes;
P1 Micellar foaming facial wash with peach extract and salmon DNA / for normal, dry and
sensitive skin;
P2 Micellar foaming facial wash with lactoferrin and heather extract / for oily,
combination and problem-prone skin.
Sensorial Makeup Remover Gels
G1 Micellar makeup remover gel with extracts of peach and microalgae from Hawaiian
lakes / for normal, dry and sensitive skin;
G2 Micellar makeup remover gel with lactoferrin and witch hazel extract / for oily,
combination and problem-prone skin.

19. BIOACTIVE AMPOULED COSMETICS –TARGETED
TO IMPROVE CONDITIONS OF ANY SKIN TYPES.
BESTSELLERS
"А" Moisturizing Set ("Natural moisturizing factor" - 2 amp, "Sea Cocktail" - 2 amp,
"Hyaluronic acid gel" - 2 amp, "Sea minerals" - 2 amp, "Supermoisturizing" - 2 amp);
"D" Rejuvenation Set ("Breakfast for skin" - 2 amp, "Instant lifting" - 2 amp, "Sea
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collagen" - 1 pz, "Elastin" - 2 amp, " Cryo-serum Against expression lines" - 1amp, " Cryoserum for Immediate rejuvenation" - 1 amp, "Panthenol" - 1 amp);
"Е" Nutrition Set ("Vitamin Coctail" - 3 amp, "Breath of life" - 2 amp, "Immediate revival" 2 amp, "Oxygen coctail" - 3 amp);
A1 Anticuperosis / for sensitive skin with couperose;
A2 Natural Moisturizing Factor / for sensitive, flaking, prone to redness skin;
A3 Sea cocktail / for dry skin damaged by sun or wind;
A4 Hyaluronic acid gel / for any skin type, even prone to allergies;
A5 Sea Minerals / for sensitive, irritated skin;
A6 Supermoisturizing / for extremely dehydrated skin;
B2 Normalizing / for oily, problem and inflammation-prone skin;
B3 Soothing / for treating inflammations;
B4 Express-Soothing / for damaged, acne-prone skin;
C1 Skin radiance / for lightening dark spots;
D1 Breakfast for skin / for aging skin prone to morning puffiness;
D2 Instant lifting / for aging, sagging skin;
D3 Sea collagen / for aging skin with lost facial contours;
D4 Against expression lines Cryo-serum;
D5 Immediate rejuvenation Cryo-serum / for quickly rebuilding youthful glow;
D6 Panthenol / for skin damaged by burns, scars, harsh peelings;
D7 Elastin / for aging inelastic skin with wrinkles;
E1 Vitamin coctail with A+E+Panthenol / for vitamin deficient skin prone to flaking;
E2 Breath of life / for skin with uneven tone;
E3 Immediate restoration/ revitalization of tired stressed skin;
E4 Oxygen cocktail / regeneration of combination skin;
5 MINUTES Line ( highly active for mature skin);
N1 Silk Energy. Lip volumizing and firming serum / against expression lines near lips and
wings of nose;
N2 Soft Shine. Serum with amino acids / for rebuilding skin's natural defenses;
N3 Youth Elixir. Sculptor serum / for face contours modeling and reduction of facial fat;
N4 Snow Queen. Active anti-age serum with ceramides;
IPF Line (with aminoacids and proteins);
24-hour Antistress Effective protection, rejuvenation and restoration of tired dull skin;
Antioxidant Protection and moisturizing;
Vegetable Placenta Smoothness and youthful facial contours;
Energy of Youth Freshness and elasticity.
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Photo Credit by Teana Laboratories

20. SHAKER MASK, MADE IN FRANCE - PRODUCED
WITH THE LATEST FINE GRINDING TECHNOLOGY,
THESE POWDER MASKS ARE EASY TO USE AND ACT
FAST. INNOVATIVE NATURAL INGREDIENTS PROVIDE
ACTIVE CARE, RESTORING AND REVITALIZING THE
SKIN
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Photo Credit by Teana Laboratories

BEAUTY BAR. Peeling shaker mask with a detox effect, 25gr;
BEAUTY BAR. Revitalizing shaker mask with caviar extract, 15gr;
BEAUTY BAR. Moisturizing shaker mask with golden glitter, 15gr.
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Teana Beauty Bar Shaker Masks - Skin Care and Fun - Simple and Effective Cocktail for a Skin
Photo Credit by Teana Laboratories
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Company name:

Teana Laboratories

Contact person:

Nataliia Shtyreva Export Manager

E-mail:

me@teana-labs.ru

Website:

teana-labs.ru

Phone:

+79266620932

Patent status:

+

On market since:

2007

Regions:

Russia

Industries:

Skincare

Source links:

Teana Official Webpage
Teana Europe
Teana Laboratories YouTube Channel
Teana Europe Instagram

Direct link:

click here
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SECRET DOSIER ON ALTEARAH BIO
EMOTIVE ORGANIC COSMETICS
Altearah is a French manufacturer of 'emotive cosmetics ' that creates a
number of signature Parfum de Soin, body products and face range
treatments based on organic and 100% natural essential oils and active
ingredients. It applies the unique concept of colours and
emotions spanning the rainbow and beyond. The multi-sensory
experience provides immediate well-being in the spa and at home to
overcome the emotional disconnections or difficulties. Altearah wholeheartedly believes in the importance of responsible and environmentally
conscious living. All Altearah products are certified natural, organic and
respectful of man and the environment thanks to several quality
certifications: Ecocert, One Voice, Sud de France and Slow Cosmetics. A
full range of Altearah products is perfect for all skin types for
professional use and resale.
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THE STORY
Since 2000, Altearah has been creating and manufacturing a range of organic cosmetics
made from 100% natural and organic essential oils. The company is located in Bellegarde
in the South of France, in the heart of the Camargue. It has its own laboratory and offices in
a Provencal farmhouse, in between vineyards and lavender fields. Altearah wholeheartedly believes in the importance of responsible and environmentally conscious living.
All Altearah products are certified natural, organic and respectful of man and the
environment thanks to several quality certifications: Ecocert, One Voice, Sud de France
and Slow Cosmetics.
The company is guided by the concept that offers a multi-sensory experience for
immediate well-being in the spa and at home thanks to a full range of retail products.
Over 20 years of know-how and experience in the development of aromatherapy and
chromotherapy products makes the company competitive against new inexperienced indie
brands.
«At Altearah we consider our clients to be our partners and together we place the wellbeing of our final clients as the focus of all our work. You must see it every day that the
only way forward is to forge a special bond between your client and you. Within your
institutes and spas, you are the one who provides a home away from home, a place that is
comforting, nurturing and sustaining. Loyalty can only be created if we provide the
products and services that can bring them back through your doors and which better way
than to give an efficacious treatment using products that are ethically produced, unique
and result-oriented. Altearah gives you an opportunity to work on your client’s emotions
and provide them with a different solution adapted to that particular day. By providing
treatments based on their emotional disconnections or difficulties, you will differentiate
yourself from traditional massages and treatments. The extent to which you can work with
your client's emotions will astound you and them - they will become your loyal customers
and bring their families and friends to you as well».

Shahida Siddique
President of Altearah
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Shahida Siddique, President of Altearah
Photo Credit by Altearah

THE EMOTIVE CONCEPT
Altearah offers a wide range of signature products based on "One Colour, One Emotion"
concept. For the Parfums de Soin, body products and a face range the client can
instinctively choose the colour that he or she would like to experience at the moment. This
colour corresponds to the client’s need for the moment and will be echoed by the
composition of essential oils and active ingredients which compose the products. The
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colour can also accompany the client in retail products to prolong the benefits of the
treatment.
There are 5 essential colour schemes for Altearah products:
Emerald OXYGEN. Main component: Pine. Its action: Breath, to find oxygen.
Royal Purple ENERGY. Main component: Cedar. Its action: Re-discover vital energy.
White PURE. Main component: Tea Tree. Its action: Purify and regenerate body and
mind.
Orange CREATIVITY. Main component: Orange. Its action: Re-connect with the body.
Turquoise SERENITY. Main component: Ylang-Ylang. Its action: Protects from stress,
reassures.
There is also some evolution in the color scheme, which contains nine additional colors
that are also distributed in accordance with the client's special mood, goals and
expectations from the procedure to promote well-being. These two additional blocks
represent Happiness and Play. In the happiness block, there are five colors such as green,
red, indigo, gold, blue and in the Play, there are four colors i.e. yellow, pink, purple and
silver.

THE PRODUCTS
WELL BEING RANGE - THE PARFUMS DE SOIN
Altearah Bio has simplified the use of aromatherapy by formulating 14 ready-to-use
essential oil compositions. 14 colours, 14 promises of well-being to meet all expectations
for individuals and professionals. The human sense of smell informs about the environment
in a reliable and nuanced way: it can tell about surroundings and even signal imminent
danger. The scent is an information channel directly related to emotional memory. When a
person passes by a kitchen or meets someone new an odor can play a significant role, it
can instantaneously transport to old memories such as grandmother’s apple pie or remind
of a loved one.
Altearah Bio Parfum de Soin are designed of natural ingredients such as wheat alcohol and
organic essential oils for well-being to breathe and apply at spas as well as at home. A
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wide range of highly active products is certified organic for body and mind. For intense and
powerful action and to respond to specific issues there. In treatment rooms, the Ritual
begins and ends each treatment, like a beneficial parenthesis. At home, the spays may be
used 3 to 5 times a day or as soon as the need arises for immediate action. Also, the
company offers olfactive rituals as customer welcome at the reception, as a wellness ritual
at conferences or at seminars.

Altearah evolution in the color scheme could be distributed in accordance with the client's special mood, goals
and expectations from the procedure to promote well-being
Photo Credit by Altearah

A RANGE OF ORGANIC COSMETICS PRODUCTS
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Altearah's unique olfactory ritual
Photo Credit by Altearah

Altearah Bio Emotive Cosmetics has a wide range of facial skincare products such as
serums, face creams, eye solutions, makeup removers, cleaning, face sprays, masks and
scrubs. Expert in colour care, Altearah Bio Emotive Cosmetics reinvents the skincare
treatments into an intelligent organic cosmetics, ultra-efficient and sensory, to enhance the
skin every day. Each colour inspires a treatment, a step of beauty and well-being. Deep
sensory, tenfold action, colour gives life to concentrate of high-performance active
ingredients, a unique texture and fragrance. There are 6 colours White, Indigo, Purple,
Turquoise, Silver, Polychrome for 6 key benefits: PURITY, CLARITY, ENERGY, SERENITY,
REPAIR, SUBLIME.

FACE
FACE SERUMS (Bottle 15ml)
All serums are real boosters. The perfect ally of the Sublime Face Cream.
Royal Purple Serum - Energy.
Turquoise - Serenity.
Silver Serum – Repair.
SUBLIME NEUROACTIVE FACE CREAM (Airless Bottle 30ml)
Neuroactive ingredients adapt to the skin to meet all of the needs.
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Day and night cream for all skin types.
Its NeuroActive ingredients teach the skin to function by itself.

Turquoise - Serenity booster serum is a perfect ally of the Sublime Face Cream
Photo Credit by Altearah

SUBLIME EYE SOLUTION (Airless Bottle 15ml)
Visibly reduces dark circles, puffiness, wrinkles and redensifies fine areas around the
eye.
Neuroactive ingredients adapt to the skin to meet all of the needs.
MAKEUP REMOVER OIL (Bottle 125ml)
Removes all types of makeup, brightens the complexion and prevents pigmentation.
Its rinsed formula removes makeup, even waterproof.
PURE CLEANSING FACE WASH (Bottle 150ml)
Feel the purity, radiance and energy of healthy and vitalized skin.
Regulates the sebaceous glands, brightens the complexion and acts on pigmentation.
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CLARITY REFRESHING FACE SPRAY (Bottle 150ml)
Instant feeling of calmness, depth and freshness.
Plumps the skin and provides hydration throughout the day.
RADIANCE MASK & SCRUB (Tube 40 & 150ml)
The 2-in-1 product for all skin types: perfect complexion and tightened pores in 10
minutes.
Ideal for fast action during treatments.
SUBLIME MASK (Professional Range - 10 sachets)
Alginate mask with antioxidant, soothing and anti-aging action.
A peel-off mask for immediate results.

BODY
HUILE DE SOIN & NUTRITIVE OILS
Resale format: 100ml, 14 Colours + Nutritive.
Huile de Soin is a real Oleotherapy treatment. Can be used as a massage oil,
moisturizing oil or to take care of the skin after sun exposure. Ideal for sensitive and dry
skin and for all the family men, women, future mothers and children.
Huile Nutrive is a blend of 6 oils. Without perfume and without allergens, it is perfect for
children, pregnant women and people with sensitive skin. It is also the perfect ally for
hair, nails, beard and rehydrates skin after sun exposure.
COLOUR MASSAGE OILS & NUTRITIVE MASSAGE OILS
Professional Range: 250ml, 14 Colours + Nutritive.
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The skincare oil composition of sesame, apricot kernel and essential oils re-hydrates and leaves a satin film on
the skin
Photo Credit by Altearah

Composition: Sesame oil, Apricot kernel oil, Sunflower oil, essential oils. Complete
massages or wraps with this size of professional Massage Oil.
BATH
CONCENTRATE (Roll-on Resale format: 5ml - Professional Range: 15ml, 14 Colours)
Composition: Perilla oil, essential oils.
For application on localized areas of the body to accentuate the effects of massage.
Thanks to the high concentration of essential oils, a solution for deep and recurring
issues.
SCRUB (Jar Resale format: 400g. Professional Range: 1100g, 5 Essential Colours)
Composition: Himalayan salt, Sesame oil, essential oils.
An exfoliating treatment, nutritious and energetic for the skin. Can be used as a
detoxifying wrap and even without a shower.
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Silver is the colour that Readjust, Gather, Restructure. It accompanies you to Repair oneself after a shock, stress,
whether physical or mental
Photo Credit by Altearah

BATH SALT (Tub Resale format: 900g, Professional Range: 3.5kg, 5 Essential Colours,
Gold, Silver)
Composition: Himalayan salt, essential oils
For an olfactive journey and guaranteed relaxation. Hand bath - Foot bath Balneotherapy.
All retail products can be purchased through Altearah's own online e-Boutique .
The RRP for Europe in the online store for some best sellers is the following:
NeuroActive SUBLIME Face Cream - €49;
Silver Facial Serum for Repair - €39;
Facial Cleansing Foam - €22;
NeuroActive Eye Contour 15ml - €36;
Radiance Mask & Scrub 150ml - €49;
Refreshing Face Mist Indigo - €24.
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Photo Credit by Altearah

ALTEARAH FOR PROFESSIONAL CARE
For aesthetics professionals, Altearah offers a unique wellness approach, tailor-made
treatments thanks to the massage creations and colour methodology.

A range for Treatment rooms
In addition to the range of natural and organic products intended for the general public,
Altearah offers treatment room formats specifically adapted to all healthcare professionals,
institutes, spas, wellness centres etc. The range consists of massage oils in a pump bottle,
scrubs 1, 1kg, bath salts 3.5kg, all skin care testers, 100 ml oils and Parfum de Soin
testers, and samples.

A range of accessories
Altearah offers a choice of tools and accessories dedicated to caring as well as tools to
raise customer awareness of the concept of colours: brochures, ingredient cards, colour
test (colour chart), counter displays, posters, kakemonos, stickers, wall decorations.
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Photo Credit by Altearah

Tools specific to the practice of care
Bath sheets, protective sheets for massage tables, towels, hand towels, pareos,
reflexology tools to be integrated into protocols.

ALTEARAH TRAINING
Altearah's training is structured in two parts: a theoretical part and a practical part. It gives
the possibility to discover the applications of each colour, the use of products in treatments
and at home, and advice for the customers to extend the benefits of an Altearah treatment.
Participating in Altearah's training courses is also the perfect time to meet other likeminded
professionals and the Altearah team, and come up with ideas of how to integrate the brand
into aesthetician's business and with own customers to take full advantage of its potential.
The trainings are all provided by certified trainers and take place at Altearah's
headquarters in Bellegarde (Gard): the ideal place to enjoy nature in the Camargue, meet

1297

2023.01.08 | Best-Aging Report
the whole team, and learn about the story of Altearah, and in Paris. The company also
provides offsite trainings.

BUSINESS WITH ALTEARAH
Altearah Bio offers a unique and differentiating concept for professionals. The brand puts
its expertise at the service of wellness professionals, spas, beauty institutes, in a spirit of
partnership and support. The USP of the brand comes out of:
An extraordinary sensory and emotional care experience;
A concept of colorful emotions;
A simple and fun approach to essential oils and their benefits;
A holistic approach to body and mind;
Personalised support for each client;
Comprehensive care protocols based on 15 years of expertise;
A treatment room range for care and a general public range for the sales area;
Quality products certified organic by Ecocert and manufactured in the south of France.
PROFESSIONAL AND STRUCTURING SUPPORT
There is simple and structured progressive commercial offer divided into 3 levels:
MODULE 1 / The 5 essential colours. To nourish, balance and strengthen the 5 essential
needs;
MODULE 2 / The 14 colours. To go beyond, to enrich and evolve through harmonization;
MODULE 3 / Deepening of the 14 colours and colour diagnosis. Altearah's expertise to
develop, explore and develop its full potential.
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Altearah offers treatment room formats specifically adapted to all healthcare professionals, institutes, spas,
wellness centres etc.
Photo Credit by Altearah

Innovative training courses are created and run by professional teams to support the
partners, distributors. Also, the Altearah Bio brand offers several levels of training from
initiation to expertise, the modules are divided into skill areas (colours, care techniques,
customer expectations, personalization of care). Various tools are available to
professionals, from merchandising to sales support tools and more specific care needs.

GLOBAL PRESENCE
Currently, Altearah is represented in many countries in Europe (e.g. Belgium, Switzerland,
Italy and France) and outside of Europe in the United Aram Emirates, Australia, Canada, the
USA. The company applies different ways of working with markets. It is sold through
distributors and resellers, through spa and beauty institutes. Altearah uses its unique
protocols and rituals to improve facial and body skin and emotional well-being in world
spas such as Royal Spa Evian and Bains de Sulzbad, France; Valamar Isabella Island Resort
- Porec, Croatia; Dalouk Wellness Spa in Sharjah, United Arab Emirates; Sport Hotel
Hermitage - Soldeu, Andorra.
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The company provides support and training to new partners and distributors
Photo Credit by Altearah

The company is ready for gradual market expansion and is open to cooperation with
distributors from new markets. It is flexible enough for the markets, but it always takes time
to synchronize with a new distributor. The company is ready to provide any help and
assistance, as well as adjust to the specific requirements of a specific market for good
relationships and sales.

TESTIMONIALS
"I have been working with Altearah Bio for over 15 years. I use the products in all of my
treatments, whether it’s facial, massage or therapeutic. Altearah products give incredible
results every time. I travel all over the world as a guest practitioner in high end resorts,
people always find the Colour Test fascinating. It helps me create precise tailor-made
treatments, and gives results adapted to each person. I highly recommend these
exceptional quality organic products, which I use on myself every day!" KATRINA
VALENTE, Beauty Expert and Facialist, Dubai, UAE
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The brand's USP is in it's customised Emotive Concept that is directed at client's well-being
Photo Credit by Altearah

"With the Altearah range, I love the concept of detecting customer needs by choosing
colours. This innovative approach and these excellent organic products bring an
undeniable pleasure to use for our customers. I was drawn to the Altearah products for
their colours, fragrances and organic certification. I have noticed that customers are
intrigued by the history of colours and their impact on the emotional state. They particularly
like Orange scrubs and products for their scent and effect." KRISTIJAN & JELENA MARE
MARE ORGANIC SPA, Croatia

PRESS REVIEW
Media publications could be downloaded by the link
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Company name:

Altearah

Contact person:

Sara Depagneux

E-mail:

sara@altearah.com

Website:

altearah.com

Phone:

+33 466 04 07 07

Patent status:

patented

On market since:

2000

Regions:

France

Industries:

Skincare, Wellness

Source links:

Altearah Official Webpage
Altearah Facebook
Altearah Instagram

Files:

Altearah Company Presentation - 23 06
2020
BD - Altearah Product catalogue - EN - 25 02
20.pdf
REVUE DE PRESSE ALTEARAH
2020.pdf

Direct link:
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SECRET DOSSIER ON DHYVANA
DHYVANA means high-end innovative organic cosmetics, carefully
formulated and designed for the most demanding consumers. The
vision of DHYVANA is to bring together the latest innovations and
trends in cosmetics to create the most advanced skincare in the market.
The result is a collection of products that are highly effective in reducing
skin ageing and in protecting the skin. Brand's moto is "Everything your
skin wants, and only what it really needs".
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THE STORY
CLEAN COSMETICS
In its lab, DHYVANA has 20+ years’ experience in producing natural certified cosmetics for
customers around the world. In 2015, the brand DHYVANA was launched, to serve the
most demanding customers with its clean approach to formulation, creating more natural,
more effective and more tolerant products. DHYVANA is aimed at a growing market
segment of New Generation Consumers, who want to take care of themselves and want to
take care of the world.

Photo credit by DHYVANA

They demand an intricate combination of functionality, sustainability and healthiness. At
DHYVANA this perfect balance in a formulation is achieved by combining at least 99% of
active ingredients in each product, using strictly natural ingredients and eliminating any
unwanted additives or allergens. Moreover, to meet even the highest standards or
environmentally and world-conscious consumers around the world, DHYVANA provides a
broader guarantee: DHYVANA has international COSMOS certification of natural quality for
all formulations, under Ecocert and under BDIH international standards.

PRODUCTS & PRICES
UNIQUE RITUAL
The most effective anti-ageing ritual in the market. COSMOS ORGANIC certified
formulations with less than 1% water and more than 99% of active ingredients with
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nourishing, firming, moisturizing, purifying and balancing properties. The perfect everyday
care for every woman fits all skin types of all ages. Unbeatable.

Photo credit by DHYVANA

PAPAYA GINGER REFRESHING WASH - RRP 26,50 €
Delicate facewash that removes toxins and makeup for a deep clean, long-lasting purified
skin. With pampering ingredients and free of SLS, SLEs, or other synthetic detergents,
sulfates or soda. Best for delicate, damaged and/or congested skin.
Eliminates pollution and makeup;
Purifies pores without excess drying;
Prevents toxins accumulation.
HONEY LEMON FACIAL SCRUB - RRP 28,00 €
Mild, organic scrub which delicately removes impurities and stimulates cell renewal. With
pampering ingredients and free of acid peeling. Best for delicate, damaged, uneven skin.
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Delicate facewash that removes toxins and makeup for a deep clean, long-lasting purified skin
Photo credit by DHYVANA

Removes dead cells, toxins and spots;
Renews skin tissue and restores a natural glow;
Reduces enlarged pores, skin thickening, wrinkles and acne marks.
ORANGE BLOSSOM TONIC WITH VITAMIN C - 32,50 €
Nourishing, energizing and balancing tonic for all skin types, for an antioxidant, blood flow
boost and an overall skin enhancement. Best for damaged, dull skin in need of an energy
boost.
Antioxidant with vitamin C;
Eliminates expression lines and visibly unifies the texture of the skin;
Unifies tone and reduces excess pigmentation;
Stimulates blood flow and skin glow;
Regulates pH and balances the lipid mantle.
AVOCADO AND VINE REGENERATING DRY OIL - 72,00 €
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Nourishing, energyzing and balancing tonic for all skin types
Photo credit by DHYVANA

Antiaging serum. This combination of exclusive oils reduces wrinkles, sagging and bags,
and
strengthens and re-densifies the dermis. Ideal for day and night use, for healthy,
rejuvenated skin. Best for delicate, saggy and aged skin.
Eliminates deep wrinkles, with repairing fatty acids of Avocado and Vine, Nutritive Oils
and Vitamin E
Eliminates bags and decongests dark circles, improving circulation, drainage and good
lymphatic functioning
Reduces sagging and improves collagen and elastin.
MULTIACTIVE MOISTURIZER WITH BOTANICAL EXTRACTS - 64,50 €
24-hour moisture and nourishing cream, which reduces wrinkles, improves skin health
and strengthens its natural protection from aging. Ideal for day and night use, for healthy,
protected skin. Best for delicate, damaged and aged skin.
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Antiaging serum with exclusive oils reduces wrinkles, sagging and bags, strengthens and re-densifies the dermis
Photo credit by DHYVANA

24-hour, long-lasting hydration and nutrition;
Vasoprotective, venotonic and anti-inflammatory properties: reduces redness, veins,
red dots and protects against external aggressions ;
Improves the health of the stratum corneum, its firmness and increases its protection
against aging.

BEAUTY BOOSTERS
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24-hour moisturizing and nourishing cream with pure botanical extracts is perfect for aged skin
Photo credit by DHYVANA

The latest innovation in natural science. Hyaluronic Acid + Prebiotic Ferments + Seaweed
Capsules. VEGAN and COSMOS NATURAL Certified by Ecocert. These Beauty Boosters
provide the perfect accessory with 7-ampoule intense treatment with the most innovative
and effective ingredients. Best for sensitive, damaged skin.
INTENSE OVERNIGHT REPAIR - 15.95 € 13.95 €
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The latest innovation in natural science are DHYVANA's vegan natural boosters with Hyaluronic acid, prebiotic
ferments and seaweed capsules for efficient skincare treatment
Photo credit by DHYVANA

Ultra-concentrated Hyaluronic Acid ampoules with Reishi Mushroom Prebiotic Ferment and
Seaweed Capsules (of Cocoa, Grape, Chlorella and Brown Seaweed)
Reduces wrinkles;
Repairs scared tissue;
Protects and improves the health of the immune system;
Antioxidant & Oxygenating.
ANTI-POLLUTION URBAN SHIELD - 15.95 € 13.95 €
Ultra-concentrated Hyaluronic Acid ampoules with Pichia Prebiotic Ferment, Dragon's
Blood, Centella Asiatica and Medicinal Plants. Best for congested, pollution exposed skin.
Reduces wrinkles;
Antioxidant & Oxygenating;
Protects from heavy metals;
Reduces pollution on skin.
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Photo credit by DHYVANA

EXPRESS MIRACLE LIFTING - 15.95 € 13.95 €
Ultra-concentrated Hyaluronic Acid ampoules with Pichia Prebiotic Ferment, Ziziphus,
Maral Root, Centella Asiatica, Goji and Kigelia. Best for saggy, loose
skin
Reduces wrinkles;
Firms skin & redefines facial oval;
Boosts synthesis of collagen and elastin;
Improves intercellular connections.
RADIANT COMPLEXION - 15.95 € 13.95 €
Ultra-concentrated Hyaluronic Acid ampoules with Mango, Liquorish, Rice, Vitamin C and
Lactic Acid. Best for uneven, spotted skin.
Reduces wrinkles;
Antioxidant & Oxygenating;
Whitens and eliminates dark spots;

1311

2023.01.08 | Best-Aging Report
Unifies tone & illuminates.

Sun protection moisturizes and prevents skin aging
Photo credit by DHYVANA

MINERAL SUNSCREEN
100% mineral, nano-free sunscreen. VEGAN and COSMOS NATURAL certified
formulations with safe ingredients for your skin and for the environment. These physical,
non-chemical pampering sunblock, provide broad-spectrum protection from UVA and UVB
as well all visible light spectrum.
SOOTHING REPAIR TREATMENT - 15.00 €
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Organic certified formula with Aloe Vera, Musk Rose Oil and Therapeutic Extracts.
Moisturizes, reduces irritation, repairs damaged skin and prevents further degradation of
collagen and other tissues. Best for irritated, sensitive and reactive (atopic, dermatitis,
rosacea) skin. Ideal after prolonged sun exposure.
Tulsi and Milk Thistle reduce inflammation and itching, leaving a feeling of prolonged
comfort;
Green Seaweed repairs damaged skin, prevents aging and provides daily protective
care.
SPF30 AGE-DEFENSE SUNSCREEN - 18.50 €
100% mineral tinted sunscreen, with antioxidant Raspberry Oil, high in Retinol (vitamin A).
FREE OF chemical filters, nanoparticles. And other toxic materials such as PEGs, EDTAs.
Lightweight, everyday use. Non-greasy texture.
Moisturizes and prevents skin aging (antioxidant);
Provides a translucent touch of color, for a natural, healthy glow look;
Broad-spectrum sunblock: UVA+UVB+IR.
SPF50 AGE-DEFENSE SUNSCREEN - 21.50 €
100% mineral sunscreen, with antioxidants and protective Sage, Rosemary and Thyme
Extracts. FREE OF chemical filters, nanoparticles. And other toxic materials such as PEGs,
EDTAs. For intense Sun
exposure, lightweight. Non-greasy texture.
Moisturizes and prevents skin aging (anti-inflammation);
Broad-spectrum sunblock: UVA+UVB+IR.
SPF50 PLUS ULTRA-HIGH ATOPIC SKIN SUNSCREEN - 24.50 €
100% mineral sunscreen, with soothing properties (Aloe, Coconut, Almonds and Calendula)
FREE OF chemical filters, nanoparticles. And other toxic materials such as PEGs, EDTAs.
Highest
protection for babies from 0 months.
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Moisturizes and prevents skin damage;
Broad-spectrum sun block: UVA+UVB+IR.

Photo credit by DHYVANA

SENSITIVE SKIN
100% allergen-free products for extra sensitive skin. VEGAN and COSMOS ORGANIC
certified formulations for all skin types, including infants and atopic skin. Healthy skin starts
with a healthy microbiome. These daily-use formulations help restore and protect this
protective natural barrier against external aggressions.
HAIR & BODY DERMOWASH - 18.50 €
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Extra soft foamy wash. Cleanses and pampers children and babies from 0 months. With
Oats and Calendula Extracts and Jojoba and Coconut Oils. FREE OF perfume, mineral oils,
paraffin, silicones, dyes, aggressive detergents, and other synthetic ingredients. Best for
infants', delicate and atopic skin.
Double effect: cleans and protects;
SYNDET formula: without synthetic detergents and soaps;
Protects skin pH, biochemical balance and the cutaneous microbiota;
Contributes to the development of strong and healthy skin, free of irritation.
DERMOHYDRATING LOTION - 19.50 €
Extra soft nourishing lotion, ideal for children and babies from 0 months. With Parkii Shea
Butter, Nourishing Organic Oils and Vitamin E. FREE OF perfume, mineral oils, paraffin,
silicones, dyes, and other synthetic ingredients. Best for infants', delicate and atopic skin.
Triple effect: hydrates, nourishes and protects;
Protects skin pH, biochemical balance and the cutaneous microbiota;
Contributes to the development of strong and healthy skin, free of irritation.
PROTECTIVE COLD CREAM - 17.50 €
Protective cold cream with Tamanu Oil, Parkii Shea Butter and 15% of Zinc Oxide. FREE OF
perfume, mineral oils, paraffin, silicones, and other synthetic ingredients. Best for infants',
delicate and atopic skin.
Triple effect: soothes, repairs and protects;
Protects skin pH, biochemical balance, and the cutaneous microbiota;
Contributes to the development of strong and healthy skin, free of irritation.
SPF50 PLUS ULTRA-HIGH ATOPIC SKIN SUNSCREEN - 24.50 €
100% mineral sunscreen, with soothing properties (Aloe, Coconut, Almonds and
Calendula). FREE OF chemical filters, nanoparticles. And other toxic materials such as
PEGs, EDTAs. Highest protection for babies from 0 months.
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Moisturizes and prevents skin damage;
Broad-spectrum sunblock: UVA+UVB+IR.

COMBINATION OF COLORS REMINDS THE DELICACY OF PORCELAIN AND SATIN
PHOTO CREDIT BY DHYVANA

BRANDING & DESIGN
BEAUTIFUL, SLIM, COLORFUL DESIGNS
DHYVANA has an elegant, distinctive look, with high-quality primary and secondary
packaging, with 100% recyclable materials including recycled cardboard packaging and
glass. The brand stands out in the shops and is appreciated by fashion and design lovers
alike, thanks to beautiful, clean designs and a delightful combination of colors that remind
the delicacy of porcelain and satin.

MARKETING & SALES
5-STAR RATING
SOCIAL MEDIA PRESENCE

1316

Best-Aging Report | 2023.01.08

Photos shared by IG users

SOCIAL MEDIA COLLABORATIONS
DHYVANA IN THE MEDIA
Farma Natur, MooiRoom etc.
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Company name:

Dhyvana

Contact person:

Aurora Luengo

E-mail:

export@dhyvana.com

Website:

dhyvana.com

Phone:

+34 622 282 213

Patent status:

n/a

On market since:

2015

Regions:

Spain

Industries:

Skincare

Direct link:

click here
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SECRET DOSSIER ON DOLLYMORE
NATURAL SKINCARE PRODUCTS
Dollymore is a Russian based brand created for a sensual strong woman
living in a big flow of the city. Delicate textures of products and natural
ingredients, as well as verified formulas, guarantee impressive visible
results. Dollymore's mission is to combine centuries-old knowledge
with the latest generation of technologies, bringing true pleasure
by creating beauty rituals. For the production of cosmetics, the company
uses oils and extracts of plants that grow in their natural
environment, skillfully combining nature and technology, aiming to
produce effective means to maintain health and youth. From a small
kitchen to large production. Dollymore was launched in 2019 by Valeria
Dolinskaya at her apartment in the center of St. Petersburg which turned
into a laboratory for creating something incredible. Today Dollymore has
already won the hearts of thousands of customers and got into the
shelves of the largest retailers on its domestic market. The
brand continues to successfully conquer the international markets.

1320

Best-Aging Report | 2023.01.08

THE BRAND
Beauty. Sensuality. Health.
Dollymore is a brand created for a sensual strong woman living in a big flow of the city.
She knows what she wants from life, it is impossible to fool her, she always chooses the
best. Delicate textures of products and natural ingredients, as well as verified formulas,
guarantee impressive visible results. Dollymore's mission is to combine centuries-old
knowledge with the latest generation of technologies, bringing true pleasure by creating
beauty rituals.

THE FOUNDER. THE STORY
From a small kitchen to large production.
When it all started, Valeria Dolinskaya's apartment in the center of St. Petersburg turned
into a laboratory for creating something incredible. Everything was filled with raw
materials and jars. The girl cooked scrubs for herself, friends and relatives. Subsequently,
they were the ones who suggested Valeria to open her own production and launch a
cosmetics brand. The history of the name is very simple. Valeria Dolinskaya's friends liked
to call her affectionately "Dolly". Therefore, it was decided to take this as the basis of the
brand name. That's how the interesting name "DOLLYMORE" was born. So the incredible
love of beauty and her hobby has turned into a business that now pleases a huge amount
of ladies around the world. As they say: "Make your beloved thing a business, and you will
never have to work".
For the production of our cosmetics, Dollymore uses oils and extracts of plants that grow in
their natural environment, skillfully combining nature and technology, aiming to
produce effective means to maintain health and youth. Dollymore company is successfully
conquering the markets, more and more conquers women from the youngest to
already experienced users of cosmetics. In almost all products company uses rejuvenation
complexes, a large number of active substances, and is constantly working on creating
new formulas. The dynamics of the development of the cosmetics business encourages
the company to produce new products that meet the highest standards of the world
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market. The company is sure that it works effectively because:

Valeria Dolinskaya, the Founder of Dollymore
Photo Credit by Dollymore

It constantly receives positive feedback from the customers;
It was appreciated by distributors, experts of the sales market;
It was appreciated by the medical community that constantly gives positive
feedback; many cosmetologists use Dollymore products in their work;
The sports community recommends Dollymore to improve the result during the training
process;
It was accepted by the animal lovers community because the company do not test
its product on animals, many people from this community have become its regular
customers.
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Photo Credit by Dollymore

Natural. Vegan. Halal. For the production of our cosmetics, the company uses oils and
extracts of plants that grow in their natural environment, on clean, chemical-free lands. The
oils provide balanced nutrition of new cells, stimulate the synthesis of collagen and elastin,
and are responsible for the complex rejuvenation and improvement of the skin structure.
Vitamins charge the skin with energy, provide it with protection from external irritating
factors and prevents new destructive effects, consolidating the result of care.
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Not tested on animals. Animals should not suffer because of someone's love for cosmetics!
That's why 100% of the products do not contain abuse! Neither for Dollymore products nor
for its raw materials. The company believes that beauty is not a reason for the suffering of
animals. Very good ingredients are available even without animal testing.

Exquisite aroma. A separate feature of Dollymore products is the author's selective
fragrances that create poetic alchemy, intensifying the effect of cosmetics due to
aromatherapy. Also, all the flavors are reflected by a long aftertaste.

PRODUCTS & PRICES
ACTIVE FITNESS LINE
Cosmetic products for a healthy body and stimulation of fitness progress. The line of
Fitness products provides comprehensive body care to get excellent results from training.
This line is designed to improve the structure of the skin, restore collagen and improve
results in sports. The Fitness Line complex contains a large number of active components
that stimulate the internal resources of the body. The complex also helps to improve
results in sports.
This is exactly how the products work:
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Photo Credit by Dollymore

stimulate the production of collagen;
prepare muscles for active exercises;
intensively moisturize the skin;
have an anti-cellulite effect;
relieve puffiness, stimulate the removal of excess fluid from the body;
remove dead cells;
effectively cleanse the skin after the training process;
accelerate fat metabolism;
improve blood microcirculation;
restore skin tone and elasticity;
help reduce body volume and weight.
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Fat-burning lipolytic cream
Fat burning cream with lipolytic is a unique product for additional stimulation of fitness
progress. The process of splitting the fat layer occurs due to the action of active lipolytics,
which penetrate the lipid layer through the skin, stimulating blood flow and
accelerating metabolism.
remove swelling, stimulate the output of extra liquid from the body;
has an anti-cellulite effect;
accelerates local blood flow:
participates in recovery processes;
gives the skin elasticity.
Gel sculptor
Sculptor gel is an effective product for additional stimulation of fitness progress, which is
used:
to warm up muscles, increase their elasticity, relieve stiffness (does not exclude warmup before training);
as a means of prevention - to prevent injuries sprains;
to improve blood circulation.
Stimulator of collagen production body fluid
Body Fluid is an active fitness product with a light texture for use after training, which
creates the effect of deep hydration of the skin due to its high concentration of collagen.
has a pronounced rejuvenating effect, restores natural collagen;
stimulates collagen biosynthesis, slows down the rate of destruction of natural collagen
fibers in the skin;
intensely moisturizes, helps natural defence mechanisms to fight dehydration.
Cooling gel for stimulating collagen production
A cooling gel for stimulation of the production of your own collagen is an effective product
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for additional stimulation of fitness progress after training, which tones the skin and blood
vessels, relieves muscle tension and is used:

Photo Credit by Dollymore

• to remove swelling;
• to improve blood circulation;
• for deep moisturizing and smoothing of the skin.
Gel-Scrub Pepper-Vanilla
Pepper-Vanilla Body Scrub Gel is an effective product for additional stimulation of fitness
progress:
• has an anti-cellulite effect;
• remove swelling, stimulates the output of extra liquid from the body;
• removes dead cells;
• moisturizes the skin;
• gently and deeply cleanses the skin;
• has the effect of aromatherapy.
Gel-scrub "Vanilla-Tobacco"
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Body scrub Vanilla- Tobacco is an effective remedy for additional stimulation of fitness
progress:
• has an anti-cellulite effect;
• remove swelling, stimulates the output of extra liquid from the body;
• removes dead cells;
• moisturizes the skin;
• gently and deeply cleanses the skin;
• has the effect of aromatherapy.

HOME LINE AND SPA
Spa vacations have always been considered prestigious and expensive. The best spa
resorts are located in Europe. However, today's realities have transferred the traditions of
care and relaxation to home bathrooms.
Comprehensive spa care consists of several stages: cleansing and preparation of the skin,
scrubbing, washing with water, massage, wrapping. Turn on the most favourite playlist, get
scented candles. Allow to step away from everyday life and be alone. Aroma scrubs, body
butters, anti-cellulite wraps are the most faithful helpers in this. Also thought about daily
care - fragrant shower gel scrubs, dry scrubs, body creams, hand and foot creams are the
best companions for every day.

HOME LINE CARE COSMETICS
Nutritious hand cream
Nutritious hand cream slows down age changes of skin, giving it elasticity and freshness.
The cream deeply nourishes the cells, protecting them from external factors and providing
the skin with long-term care. Lemon extract is a reliable source of vitamins for your skin. It
stimulates cell renewal with its exfoliating properties.
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Photo Credit by Dollymore

Moisturizing hand cream
Moisturizing hand cream with mango extract helps to intensively moisturize the skin,
actively nourishing the cells with useful vitamins and minerals. Hands obediently reach for
the cream, desiring to plunge into the smell of the most delicate pulp of ripe mango. The
cream recovers skin elasticity and protects against the effects of adverse environmental
factors. The product is perfect for daily use in the morning and evening.
Restoring foot cream
The recovering foot cream with lemon extract covers the skin with citrus freshness,
encouraging the cells to actively regenerate. Due to the complex of nutritious elements,
the cream has a calming effect, it enhances the protective properties of the skin, keeping it
soft and tender. The product is perfect for daily care.
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Photo Credit by Dollymore

Shower gel-scrub “Strawberry fresh”
“Strawberry fresh” melts on one's skin, spreading out its intoxicating kisses berry pleasure.
The product gently cleanses and moisturizes the skin, preserving the aftertaste of the
sweet strawberry smell for a long time. The scrub stimulates local blood circulation, evens
out skin tone and relief. Ideal for daily use.
Shower gel-scrub “Mojito”
The beginning of the day with "Mojito" is a powerful charge of cheerfulness from the
very morning. The body cells are actively awakened by the refreshing touch of the scrub
gel. The product effectively tones the skin, deeply nourishing it with useful microelements.
The scrub effectively cleanses the epidermis, keeping the skin's protective barrier from the
external environment. Ideal for daily use.
Shower gel-scrub “Black currant”
“Black currant” will captivate you from the first touch. The cells tremble under the gentle
embrace of the scrub gel. The product gently cleans and exfoliates the skin, while at the
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same time actively nourishes the cells with useful microelements. When seduced, the skin
becomes soft and silky.
Dry scrub “Secret feeling”
Contrary to the voice of the mind, the body succumbs to the temptation of the “Secret
Sense”. No - prohibitions and restrictions. Only pleasure and temptation. Roughness and
softness are two facets of the same scrub that you cannot resist. Due to the polishing
effect, the product effectively evens out the skin's relief. The oils that make up the scrub
retain moisture and enhance the protective properties of the epidermis. Ideal for daily use.
Dry scrub “Tender feeling”
The captivating smell of dry scrub "Gentle Feeling" immerses you in the bliss of pleasure
from touching your body. Deep cleaning of the skin with a scrub leaves the skin soft and
shining. The oils contained in the scrub retain moisture and enhance the protective
properties of the epidermis.
Body cream-soufflé “Coconut pudding”
Coconut Pudding Cream Souffle melts on your skin for a natural glow. The notes of the
most delicate coconut gradually unfold one by one, mixing with your own fluids, creating a
unique body scent. The product is ideal for daily use.
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Series of scrubs for gentle care
Photo Credit by Dollymore

Body cream “The touch of an angel”
Dance with your favorite “The touch of an angel” body milk. The product is kind to your
skin, moisturizes and nourishes it. The Cream has an aromatherapy effect and immerses
you in a state of carefree bliss. The product will be the perfect addition to your daily ritual
of beauty.
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Photo Credit by Dollymore

Aroma body scrub:
“Strawberry mood”
“Sensual Citrus”
“Tropical pleasure”
“Coconut passion”
has an anti-cellulite effect;
removes swelling, stimulates the output of extra liquid from the body;
removes dead cells;
moisturizes the skin;
effectively and carefully cleans the skin;
has the effect of aromatherapy.
Anti-cellulite wrap "Soft chocolate"
Thermo wrap "South Passion"
Cryo wrap "Cool inspiration"
has an anti-cellulite effect;
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accelerates fat metabolism;
improves blood microcirculation;
restores skin tone and elasticity;
helps to reduce body volume and weight.
Shea butter body cream-butter
Tropical Tenderness Body Cream Butter
Improves blood circulation;
Moisturizes and nourishes the skin;
Has antioxidant properties;
Increases skin turgor;
Remove swelling;
Has a pronounced anti-cellulite effect;
Gives the body a delicate aroma.

BODY SETS
SET 1
Shower gel “Sensual kiss” 200 ml & Shower gel-scrub
“Revealing mandarin” 200 ml
SET 2
Shower gel “Sensual kiss” 200 ml & Body cream-souffle
“Coconut Pudding” 200 ml
SET 3
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Photo Credit by Dollymore

Shower gel “Sensual kiss” 200 ml & Body cream-milk
“The touch of an angel” 200 ml

MARKETING & SALES
The main development strategy is based on the formation of territorial distribution through
the local partners. The company builds cooperation with the partners on mutual respect
and trust in the win-win format, in this direction it tried to provide high-margin pricing, and
which, at the same time, corresponds to the high quality of products, market trends,
aesthetics in design. These qualities are aimed at satisfying the desires of Dollymore
customers. The company is actively developing in the Russian market. It is represented in
all sales channels: E-commerce, federal and regional retail chains.
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Photo Credit by Dollymore

ONLINE & OFFLINE SHOPS
The brand is already sold nationwide in the biggest retail chains such as:
Lenta.com
Goldapple.ru
Watsons.com
Ozon.ru
Wildberries.ru
The plan is to further increase its presence in the Russian market, and also expects to
start deliveries to foreign markets. The company believes that marketing support is a
necessary part for the successful development of sales. In this direction, Dollymore tries to
be as flexible as possible, therefore, individually for each client, together with the partners,
it coordinates and implements effective marketing activities. In terms of brand awareness,
it is continuously working on Instagram, Tik-Tok, and social networks. To promote the
brand, it cooperates with bloggers, experts in the beauty industry, organizes collaborations
with fashion magazines, beauty boxes and platforms. Next, the company plans to
participate in beauty exhibitions. The target audience is girls with an active lifestyle who
like to pamper themselves with high-quality cosmetic products. Age from 19 to 45 years.
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Potential sales channels are:
cosmetics and perfumery chains;
retail;
marketplaces;
fitness centers;
beauty salons;
SPA centers;
non-chain retail.
With the complex use of our products, the result is noticeably improved, thereby making it
possible to increase the average check.

MEDIA
INSTAGRAM PROFILES
@dollymorecosmetics
TIK TOK PROFILES
@dollymorecosmetics
FACEBOOK PROFILES
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Photo Credit by Dollymore

@Dollymorecosmetics

ADDITIONAL MATERIALS
You can download images of Home Line, Fitness Line and Mood Shots
You can download Home Line and Fitness Line presentations
You can download logistics and prices by the link
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Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.

1339

2023.01.08 | Best-Aging Report
Company name:

TM DollyMore, Inkosmetiks LLC

Contact person:

VALENTIN IGOSHEV, Commercial director

E-mail:

sales@dollymore.com

Website:

dollymore.com

Phone:

+7 800 300 82 69

Patent status:

n/a

On market since:

2019

Regions:

Russia

Industries:

Skincare

Source links:

Dollymore website

Files:

Dollymore Prices & Logistic information for
Spinoff
Dollymore Fitness Line
Dollymore Home Line
Dollymore Christmas
set

Direct link:
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SECRET DOSSIER ON SUGA BUBA
Suga Buba is a unique body glow cosmetic from Bulgaria. All products
of the brand have a shimmering effect when applied to the skin.
The brand philosophy is to produce and distribute 100% vegan-friendly,
innovative and luxury cosmetic products on the borderline between
body makeup and skincare with 0% parabens, silicones and
sulphates. Shimmering products formula totally differ from simple
bronzer. It contains white truffle, 24K gold, diamond dust, shea and
much more high class nourishing natural ingredients. The products also
have an intense scent of cookies and sweet chewing gum that gives the
body an appetizing aroma. Suga Buba is forever against animal
testing. The outer design is in pure harmony with this philosophy and
brings the same joyful, girly feeling as the products themself.
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THE STORY
Suga Buba has set itself the goal of creating products that accentuate the beauty of
feminine curves with a radiant sheen. For this, it is focused on finding a special formula. A
formula that's not a regular bronzer and isn't just for beach use. Suga Buba wants more
and strives for something that will make women feel like real goddesses. As a result of
numerous studies, exhibitions, collaboration with the best professionals in the industry, the
use of special formulas and designer fragrances, Suga Buba has achieved its goal and has
created unique Suga Buba products. When applied to the skin, they can transform the look
of every woman into a special experience. Because the brand cares for the skin, each
formula contains nourishing and moisturizing ingredients. Some of them contain shiny
micro-particles of 24-karat gold and silver. Result? Thousands of women amaze every day
with their perfect and radiant skin.

The Founders
Photo Credit by Suga Buba

THE PRODUCTS
Striving for perfect skin, Suga Buba set a goal to create products that care for the health of
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the skin while emphasizing the beauty of the feminine curve with a radiant sheen. Personal
care products with a different formula than conventional bronzer make feel sexy and
confident. Special formulas using 24-karat gold and fresh designer fragrances, combined
with active skin care, can transform every woman's appearance into a special event,
leaving her with a truly unforgettable experience.

Photo Credit by Suga Buba

The brand philosophy sounds like this:

"Sexy and confident in their allure, with body positive mindset shimmer girls enjoy to
provoke with the touch of glam, spicy flirt and staying gorgeous no matter the place or
occasion."
All Suga Buba products:
Labelled vegan, organic, free of animal ingredients;
Free of parabens, sulfates and silicones;
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Have not been tested on animals at any stage of production.

All Suga Buba Products
Photo Credit by Suga Buba

Suga Buba has three main series:
Shimmering Body Glow - for the body;
#Bioglam - face care & deodorants;
#Bioglam Sunscreen - beach products.

BEST SELLING SHIMMERING DUO
SHIMMERING BODY BUTTER
Volume: 250 ml
Ex-Works Price (EXW) excl. VAT - € 12,40, Recommended Retail Price (RRP) excl. VAT - €
22,96.
Suga Buba has created Body Butter with a special precious reach formula, combining the
benefits of shea butter and one of the best-kept secrets of the beauty industry - the white
truffle. Shea butter melts when it touches the skin, nourishing, softening, and hydrating it,
as well as improving its elasticity. White truffle brightens the skin look and promotes
regeneration by increasing deep cellular repair resulting in a firmer and more toned look.
Suga Buba has topped this intense care by adding silver shimmering micro flakes in 20
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different sizes and shades that cover the skin was a sparkling veil. The body butter gives
the skin a perfect healthy look and amazing silver mermaid sheen both day and night.

Suga Buba Body Butter with shea butter and white truffle
Photo Credit by Suga Buba

This is a perfect boutique skin care all year round. The body butter revitalizes the skin and
gives it an irresistible glow thanks to the dazzling effect of thousands of
shimmering particles. The special formula of natural butter that melts on the skin, gives it a
silky softness, shine and a seductive cookie scent. Shea butter nourishes the skin, leaving
it soft, well-hydrated. It is a natural moisturizer that protects against sun damage and
dehydration. A rare and expensive white truffle extract rejuvenates the skin, deeply
regenerating the cellular structure.
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BENEFITS:
Intensively nourishes and regenerate;
Smoothes the complexion, leaving the skin velvety and soft to the touch;
Provides an ethereal glow and instantly brightens skin with silver particles;
Proven anti-aging effect;
Rich in vitamins, minerals and organic oils (shea and white truffle);
Prevents the formation of wrinkles and stretch marks;
Makes the skin look healthier and more toned;
100% natural and vegan - never tested on animals.
APPLICATION:
Using gentle, even movements, apply to dry or damp skin to shine;
Apply liberally for a more dramatic effect;
Can be used in combination with sun oil or sunscreen lotion.
* The product has no sun protection factor.
* May stain light clothing slightly. Stains are easy to wash off.
SPECIAL INGREDIENTS:
SHEA BUTTER
The shea butter is intensely nourishing, rich in texture and high in healthy fats. Naturally
rich in vitamins A, E and F, making it a natural moisturizer.
Shea butter has been used by women in Ghana for thousands of years to protect against
dry Saharan winds, sun damage and dehydration. It moisturizes the skin, has antiinflammatory properties, fights premature aging and works against stretch marks.
WHITE TRUFFLES
Truffles are a sophisticated product that is already used in the cosmetics industry. Only
elite black and white truffles are included in the masks, oils and serums created on the
basis of these mushrooms. They are rich in amino acids, mineral salts, magnesium and
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protein. It slows down the aging of the skin by stimulating its thickening, maintains a higher
level of hydration, increases elasticity, and reduces the depth and number of fine wrinkles.
This is due to the fact that the white truffle contains a huge amino acid potential, as well as
a full spectrum of B vitamins (B1, B2, B3, B6, B9, B10, B12) in a form suitable for rapid
absorption by the human body.

Body butter contains white truffle, 24K gold, diamond dust, shea and much more high class nourishing natural
ingredients
Photo Credit by Suga Buba

SHIMMERING BODY GLOW WITH 24-KARAT GOLD
Volume: 100 ml
EXW excl. VAT - € 12,40, RRP excl. VAT - € 22,96.
A luminous body shine with natural ingredients that brightens the skin with a subtle
radiance of 24K gold particles. Emphasizes the chocolate tan of the skin, while the
specially developed formula of natural ingredients deeply moisturizes and nourishes it.
Gives a light, radiant complexion even to white skin and enhances naturalness.
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BENEFITS:
Leaves skin radiant and airy;
Hides flaws;
Darkens complexion, does not contain self-tanning products;
Moisturizes, deeply nourishes and leaves the skin velvety and soft;
Silky and lightweight texture;
100% natural ingredients;
Vegan-friendly - never tested on animals;
A seductive scent of sweet chewing gum lingers on the skin;
Designed for daytime and evening use. Its golden glow makes one irresistible on the
beach and irresistible under the spotlights at night.
APPLICATION:
Shake the gloss well before use;
Apply to dry or damp skin of hands, feet and body where want the skin to glow;
Apply liberally for a more dramatic effect;
Can be used in combination with sun oil or sunscreen lotion.
* The product has no sun protection factor.
* May stain light clothing slightly. Shine stains are easy to wash off.

#BIOGLAM
DEO STICK LEMON GRASS
Volume: 60 ml
EXW excl. VAT - € 8,90, RRP excl. VAT - € 14,83.
100% natural deodorant with lemon grass scent and a long-lasting formula that is gentle on
the skin. Eliminates moisture and protects against unpleasant odors. From early morning
until late evening experience the natural fresh scent of citrus fruits. Taking care of nature: a
natural product in 100% biodegradable packaging.
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BENEFITS:

Photo Credit by Suga Buba

Delicate and long-lasting protection, soft on the skin;
An economic formula that will be using for over 3 months;
A long-lasting sensation of freshness and comfort with a lemongrass scent;
Non-allergenic bio-certified ingredients;
Does not leave yellow stains on clothes;
Rich in essential oils with antibacterial properties;
Easy to apply in biodegradable packaging;
Suitable for men and women.
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SPECIAL INGREDIENTS:
Beeswax;
Shea Butter;
Coconut oil.
APPLICATION:
Apply lightly to clean, dry underarm skin;
Can repeat it at any time of the day;
Suitable for everyday use.

DEO STICK BERGAMOT
Volume: 60 ml
EXW excl. VAT - € 8,90, RRP excl. VAT - € 14,83.
This is a 100% natural deodorant that becomes the skins best friend. It absorbs moisture
uncompromisingly and discourages bacteria to give royal confidence. The natural scent of
Bergamot is delicate but intoxicating and makes up charming and confident throughout the
day. The bio-certified ingredients of deo stick are specially selected to be both gentle on
the sensitive skin of the armpits and effective in securing the perfect comfort. Quick and
easy to apply. It gives the confidence to meet all eyes and guarantees ideal hydration. Deo
comes in a biodegradable package as part of Suga Buba's philosophy for a more
ecologically future.
BENEFITS:
Delicate and long-lasting protection, soft on the skin;
An economic formula that will be using for over 3 months;
A long-lasting sensation of freshness and comfort with a lemongrass scent;
Non-allergenic bio-certified ingredients;
Does not leave yellow stains on clothes;
Rich in essential oils with antibacterial properties;
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Easy to apply in biodegradable packaging;
Suitable for men and women.

Bio Deo Stick Lemon Grass
Photo Credit by Suga Buba

SPECIAL INGREDIENTS:
Beeswax;
Shea Butter;
Coconut oil.
APPLICATION:
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Apply lightly to clean, dry underarm skin;
Can repeat it at any time of the day;
Suitable for everyday use.

BIO CLEANSING MASK WITH RICE STARCH
Volume: 60 ml
EXW excl. VAT - € 16,84, RRP excl. VAT - € 28,07.
100% Natural Rice Starch Purifying Facial Mask smoothes imperfections, tones and
refreshes the color of even the most sensitive skin. A few minutes after application,
the skin is gently soothed, and as soon as one wash it off, all irritations have
disappeared. Suitable for normal to sensitive skin. The light mattifying effect makes the
complexion even more irresistible and seductive.
BENEFITS:
The mask absorbs skin imperfections, removes dead cells, tones and refreshes;
Has a light matte effect, soothes irritated skin;
Thanks to its special formula, which works in three stages, it smoothes the skin,
cleanses and provides long-lasting hydration a few hours after washing.
Suitable for use before applying daytime makeup or after removing it in the evening.
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Bio Deo Stick Bergamot
Photo Credit by Suga Buba

APPLICATION:
Apply in light, smooth movements all over the face;
Wait 10-15 minutes;
Rinse thoroughly with warm water.
* If applying in the morning before makeup, dampen the remaining layer with a paper
towel.
* When applying in the evening to activate the third phase, do not wipe off the rest of the
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layer after washing with water.
Compact biodegradable packaging designed with a love for nature. Vegan-friendly and
made from 100% natural ingredients.
INGREDIENTS:
The plum extract is rich in vitamins C and E, folic acid and carotenoids, which reverse the
effects of free radicals and reduce the symptoms of aging. It also helps to reduce dark
circles and puffiness under the eyes. The extract, rich in antioxidants, protects the skin
from the sun's rays and gives the skin its beauty.
Coconut oil billed as the healthiest fat in the world, it has countless health benefits. Oil
fights against stretch marks and gives the skin strength and elasticity, makes it look
younger. Coconut oil speeds up the healing process, relieves burns and retains moisture in
severely dehydrated skin.
Grape seed oil is used as a natural cosmetic product. Many of the benefits of grape seed
oil are linked to its vitamin E and omega-6 fatty acid content. They fight free radicals and
help protect against sunlight, wind and pollution.
Juniper has antibacterial, antiseptic and anti-inflammatory properties. These properties
help fight acne. They also help balance sebum production in the skin by reducing excess
oil production. This reduces clogging and clogging of the pores. They also remove bacteria
that can cause inflammation and infections.
Beeswax is a natural organic product. It was used by the pharaohs in Ancient Egypt for its
healing, regenerating and beautifying properties. It deeply moisturizes the skin, stimulates
the immune system, removes unnecessary toxins from the body and is used as an antiaging agent.

1354

Best-Aging Report | 2023.01.08

Comfortable sticks, velvet textures, effective action - that's all Suga Buba
Photo Credit by Suga Buba

The ancient civilizations of Greece, Rome and Egypt used French clay, especially green
French clay, to treat skin problems. Helps remove impurities from pores, exfoliate dead
skin cells, tone and tighten skin. It also stimulates blood circulation, helps heal blemishes,
soothes burns, insect bites, cuts, and more.
Lemon extract is a rich source of vitamin C and has a detoxifying effect. It contains a dose
of antioxidant that fights free radicals, maintains an even skin tone and helps to strengthen
the body's immune system. It also tightens the skin as it helps to close the pores, resulting
in smoother skin.

BIO DETOX MASK WITH ROSE POWDER
Volume: 60 ml
EXW excl. VAT - € 15,03, RRP excl. VAT - € 25,05.
100% natural #detox and a refreshing face mask with rose powder that enhances natural
beauty. Has a gentle scrubbing effect. Removes dead cells, tones and refreshes the skin.
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Designed to enhance the natural beauty of the skin while eliminating imperfections in a
completely natural way. Result? A radiant, hydrated and smooth complexion that is a
pleasure to touch. The mask cleanses dead cells due to abrasive particles in its
composition and gives a natural shine. Thanks to a special formula that works in three
stages, it smoothes the skin, removes toxins and guarantees long-term hydration a few
hours after washing. Suitable for use before applying daytime makeup or after removing it
in the evening. Suga Buba has created this product for women who do not compromise in
personal care and want to radiate health and genuine femininity with every cell.
APPLICATION:
Apply in light, smooth movements all over the face;
Wait 10-15 minutes;
Rinse thoroughly with warm water.
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Bio Cleansing Mask with Rice Starch
Photo Credit by Suga Buba

* If applying in the morning before makeup, dampen the remaining layer with a paper towel
or paper towel.
* When applying in the evening to activate the third phase, do not wipe off the rest of the
layer after washing with water.
Compact biodegradable packaging designed with a love for nature. Vegan-friendly and
made from 100% natural ingredients.
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INGREDIENTS:
Rose oil and rose powder have always been a symbol of beauty, youth and health. It is
called “liquid gold” because of its unique properties and countless benefits. It has a tonic
and firming effect on the skin. Help treat redness caused by dilated capillaries and
balances the pH of the skin.
Beeswax is a natural organic product. It was used by the pharaohs in Ancient Egypt for its
healing, regenerating and beautifying properties. It deeply moisturizes the skin, stimulates
the immune system, removes unnecessary toxins from the body and is used as an antiaging agent.
Yellow French clay removes skin imperfections even from deep pores, while
supplementing the skin with vital minerals.
Removes dead skin cells, lifting and toning the skin. Thus, the skin becomes smooth,
radiant and refreshed. It is also used to treat acne and other skin conditions.
Pink French Clay is considered the softest of all clays and is suitable for all skin types normal, sensitive and mature. It is used to cleanse and detoxify the skin, remove dead cells
and thus create a completely renewed appearance. It is also used to treat acne and other
skin conditions.
Billed as the healthiest fat in the world, coconut oil has countless health benefits. It helps
against stretch marks, gives the skin strength and elasticity, making it youthful. Coconut oil
speeds up the healing process, relieves burns and retains moisture in severely dehydrated
skin.
Apricot kernel oil contains many fatty acids, vitamins E and A, which can be used to
moisturize and nourish dry skin. It also helps fight acne, smoothes wrinkles, speeds up cell
metabolism and promotes collagen formation.
Grapefruit is a vital ingredient in your daily skin care routine. Rich in antioxidants, betacarotene, transforms dull, dehydrated complexions and leaves skin beautiful and radiant. It
also contains lycopene, which is known to reduce skin redness and inflammation, helping
to even out complexion.
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Cinnamon is considered one of the oldest and most valuable spices in the world.
Nowadays, it is also used in cosmetics because of its countless benefits.
Soothes dry skin and relieves pain effectively. Thanks to its antibacterial properties,
cinnamon leaves are ideal for treating acne, rashes, and infections. It contains antioxidants
that slow down aging.

#BIOGLAM SUNSCREEN
100% BIO SHIMMERING TANNING OIL
Volume: 100 ml
EXW excl. VAT - € 15,31, RRP excl. VAT - € 25,51.
Suga Buba Shimmering Tanning Oil is a natural, organic lotion for a fast, rich and even tan
on the beach or in the solarium. Contains certified natural ingredients for moisturizing skin
care for a long-lasting golden glow. The bio oil is made with all-natural ingredients. It
speeds up the darkening of the skin while exposed to the sun. Hydrates deeply and gives
an irresistible glow. The skin is nourished and soft and the countless golden particles will
immerse in wonderful luxury. Completely water-resistant. For maximum effect shake before
use in this way the golden particles will tribute eventually on the body. Completely organic
product and the golden ticket to a perfect look with the best sun protection.
BENEFITS:
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Bio Detox Mask with Rose Powder
Photo Credit by Suga Buba

Golden shine effect;
Helps to achieve an irresistible chocolate tan quickly;
Intensively nourishes, regenerates and moisturizes the skin;
Organic oils make it silky soft, supple and firm;
100% natural composition, rich in minerals, vitamins and organic oils;
For an even and healthy complexion;
Easy to apply and waterproof;
With a sweet cocoa aroma;
Suitable for both the beach and solarium.
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INGREDIENTS:
Get a fast, rich and long-lasting complexion and brighten your skin with 24K gold particles.
100% natural composition, rich in minerals, vitamins and organic oils (jojoba, coconut,
sweet almonds, apricot kernels, sunflower oil) and a special triple action formula. Specially
formulated to speed up the process of achieving a natural, rich and even complexion on
the beach or in tanning beds.
APPLICATION:
Beach or Poolside Use: Apply to dry or damp skin in front of the beach and after each
exit with gentle, even strokes.
When visiting a solarium: Apply to the skin just before entering the solarium.
Apply liberally for a more dramatic effect.
* Product does not have UV sunscreen. When exposed to sunlight, it is recommended to
use in combination with sunscreen. The product is not self-tanning.

BIO SUNSCREEN SPF 30
Volume: 100 ml
EXW excl. VAT - € 13,77, RRP excl. VAT - € 22,96.
BIO sunscreen lotion with certified natural ingredients for long-term protection for the
whole family. Bio sunscreen lotion is UNISEX with a factor 30. Promotes an even, healthy
and rich complexion by protecting the skin from the harmful effects of UV rays. A special
formula of natural oils that deeply nourish and moisturize the skin, making it suitable for
people with delicate and sensitive skin.
INGREDIENTS: Sulfate-free and silicone-free, rich in certified natural oils.
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Bio Simmering Tanning Oil
Photo Credit by Suga Buba

30x protection against UVA / UVB biological rays;
100% natural formula made from organic ingredients, suitable for people with delicate
and sensitive skin;
Retains its complexion for a long time, makes it smooth and rich;
Protects the skin from drying out by forming a film on it;
Suitable for women, men and children;
Waterproof;
Cocoa flavored;
Free of allergens, nanoparticles, chemical filters and preservatives;
Rich in organic oils that nourish, soften and retain moisture. (Raspberry, baobab, shea,
cocoa, coconut, sweet almond);
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Does not cause allergies and maintains the balance of the epidermis;
Vegan Friendly - Never Tested On Animals.
APPLICATION:
Apply with gentle, even movements to dry or damp skin in front of the beach and after
each exit;
Use every 3-4 hours for maximum protection and a healthy, even complexion.
THE SETS
SUGABUBA “ALL STARS” Travel Set
EXW excl. VAT - € 39,92, RRP excl. VAT - € 73,93.
SUGABUBA Shimmering Body Set Travel Set
EXW excl. VAT - € 24,57, RRP excl. VAT - € 45,50.
EXW excl. VAT - € 1,02, RRP excl. VAT - € 20,40.
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Bio Sunscreen SPF 30
Photo Credit by Suga Buba

THE DESIGN
Suga Buba loves the thrill of unpacking and so it has prepared the Suga Box for all glitter
addicts. Suga Buba delivers its body care products loaded with amazing shimmer in super
cute pastel colors packaging to the door.
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MULTIFUNCTIONAL BRUSH "5-MINUTE MAKEUP"
Photo Credit by Suga Buba

BIODEGRADABLE PACKAGING
In line with the brand philosophy, all product packaging in the #BIOGlam series is 100%
biodegradable and environmentally friendly.

MARKETING & SALES
The brand is very active in the media space. Suga Buba has its own Instagram and
Facebook pages and actively promotes and increases brand awareness through influence
marketing. Now Suga Buba is sold online at Amazon as well as online and offline in its
domestic market and is looking for reliable partners for the development of excellent
products that are in a big trend for the goddesses of beauty around the world.

ADDITIONAL MATERIALS
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Photo Credit by Suga Buba

You can download images by the link
You can download the presentation by the link
You can download logistics and prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
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Photo Credit by Suga Buba

Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.
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Company name:

Shuga Company Ltd.

Contact person:

Jasminne Magid

E-mail:

sales@sugabuba.com

Website:

sugabuba.com

Phone:

+359 87 899 3333

Patent status:

n/a

On market since:

2019

Regions:

Bulgaria

Industries:

Skincare

Source links:

Suga Buba official webpage
Suga Buba Instagram
Suga Buba Facebook

Files:

SUGABUBA_presentation
Suga Buba Catalogue
Suga Buba Price List

Direct link:
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SECRET DOSSIER ON SELF
SELF is a 100% vegan skincare line developed especially for the modern
skin in mind. It all started when Isabelle discovered that her daughter
was suffering from eczema and she could not find 100% natural products
that were nourishing, calming and protecting for her skin. Her search
culminated in her own skin care line, which is developed together
with professional lab technicians and produced in Belgium. All SELF
products contain 100% vegan and natural ingredients for long-term
protection and hydration. Each product is dermatologically tested on
sensitive skin, making SELF products safe and suitable for all skin types.
SELF uses certified recyclable packaging in order to add the 'natural
touch'. The brand has already established its name in Europe and is
developing globally.
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THE BRAND
SELF is being yourself
Today all have modern skin that is extra sensitive due to stress, pollution, UV radiation and
blue light. Cleaning and soothing the skin with mild products is, therefore, a must. SELF is a
100% vegan skincare line developed especially for the modern skin in mind. SELF is a
pioneer in natural luxury skincare, Isabelle couldn't find 100% natural products for her
daughters skin issues that were up to her standards of efficacy, quality, and purity. The
brand picked all the ingredients at the highest levels of concentration to deliver maximum
results and without a single drop of artificial chemicals. SELF is for women who refuse to
risk their health for beauty. If our team and our customers don’t feel that a product is
perfect, we won’t launch it.
How does one get the most out of life? By trying to enjoy and appreciate every moment of
life as much as possible. Every day provides a new experience that Isabelle, the founder of
SELF brand, grab with both hands and recommends the same to all. Sometimes these
things are very simple - like socializing with the family, the first rays of sunshine on
one's skin or enjoying a nice glass of wine. At the same time, there is a drive in her to seek
out the unpredictable power of adventures in life: to discover unknown places, to meet
new people, and to confront new challenges in order to realize her dreams.
But life can be very demanding. Women has to be a good wife and mother, a good friend,
a successful woman, etc. Obviously, can't be perfect in all of the things she does. But the
most important thing of all is to be yourself. Isabelle feels it's essential to take good care of
herself and her own body by being aware of what she eats and what products use.
Everybody needs to feel well in each own skin, literally. And by her brand philosophy, she
tries to convey this to all women.

BRAND USP
100%CLEAN
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Isabelle Ulenaers, the Founder of SELF brand
Photo Credit by SELF

SELF products contain no chemicals, perfumes and other “nasties”. All the products are
100% natural. In addition, SELF is also one of the first European brands with the Zero
Plastic Inside label.
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Photo Credit by SELF

100%DURABLE
The entire production takes place in Belgium. In every step of the process, there is always
attention to sustainability. Only certified recyclable packaging is used with respect to the
environment.
1 0 0 % V E G A N & HALAL
SELF is officially recognized worldwide as a vegan brand by the Vegan Society.
Throughout the entire production process, no animal products are used, and never test its
products on animals.
100%CREDIBLE
SELF has been around since 2016 and is extremely grateful for the numerous awards that it
has already received. SELF is dermatological tested and approved for sensitive skin.
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SUSTAINABILITY
SELF is a sustainable brand that means that it is manufactured, marketed and used in the
most sustainable manner possible, taking into account both environmental and socioeconomic aspects:
Transparent INCI-List - we have all ingredients on SELF webshop;
R-PET and Refill packaging (refill is coming 2022);
Wooden caps are made of waste wood;
All EU – sustainable suppliers;
Zero Plastic inside – no microplastics;
Fairtrade ingredients;
Sheltered employment;
Production 100% in Belgium.
THE KEY INGREDIENTS
Meet five main ingredients that are known for their healing and protective properties for
the modern skin. They form a strong team because they reinforce each other’s activities.
ARGAN OIL
One of the richest sources of antioxidants including vitamin E, polyphenols and ferulic acid.
Its high concentration of fatty acids protects the skin against extreme conditions. It also
helps prevent skin aging by slowing down the process that causes wrinkles.
SHEA BUTTER
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Photo Credit by SELF

Contains large amounts of laurine and palmitic acid that help restore the damaged skin
layer.
MACADAMIA
Contains a high concentration of vitamins A, E, B that helps maintain skin moisture balance
and helps reduce redness.
ALOE VERA
Packed with Vitamin E that improves the skin barrier and promotes the synthesis of
collagen. Also has a calming and hydrating effect.
COCONUT OIL
Contains vitamins A, D, E, F and other complex fatty acids. Helps in restoring dry and
chapped skin.
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These are the main ingredients of all SELF products
Photo Credit by SELF

What do SELF active substances in the products do for the skin:
Vitamin F is rich in essential fatty acids, which provide good hydration and restore dry,
rough skin;
The high concentration of fatty acids protects the skin against dryness and other
extreme conditions and has a restorative effect;
Vitamin E. helps to keep the skin healthy and beautiful and strengthen the skin's barrier
function. It slows the process of wrinkles;
The sterols present retain the moisture in the skin;
Polyphenols (antioxidants) fight free radicals;
Ferulic acid increases the effectiveness of other vitamins, reduces coarse pores and
stimulates collagen production;
Allantoin promotes the healing process of the skin and helps to improve skin irritation;
Anthraquin has an analgesic effect and kills bacteria and fungi;
Sterols & polysaccharides have an anti-inflammatory effect, thereby soothing the skin
and reducing irritations;
Squalene is compatible with natural skin oil and ensures that the food is easily
absorbed;
Vitamin B reduces redness and tackles skin problems;
Lauric acid has an antibacterial and anti-inflammatory effect;
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Vitamins A and E stimulate cell renewal and improve skin texture and pigmentation.
They act on wrinkles and also stimulate the production of collagen;
Vitamin E helps fight free radicals and inhibit premature skin aging;
Agave Tequilana Extract has a proven wrinkle-fighting effect and a long-lasting soothing
effect on the skin;
Solanum Lycopersicum Seed Oil protects the skin against free radicals and improves
skin elasticity. For a youthful appearance;
Sodium Hyaluronate keeps the skin elastic, tight and hydrated;
Rich in antioxidants, protects agains premature aging;
Palmitoleic acid provides good protection, and helps skin-repairing.

THE PRODUCTS
FACIAL CARE
SELF facial care products are packed with vitamins and oxidants for long-term protection
and long-lasting hydration. Thanks to 100% natural ingredients, every SELF product is
suitable even for the most sensitive skin.
A L L - D A Y D R E A M E R D A Y C R E A M - 50 ml
EXW (Ex-works) price excl VAT - € 15,80 , RRP (Recommended retail price) excl VAT - €
58,50.
This luxuriously replenishing and soothing day cream is made with 100% natural active
ingredients and aromas that provide intensive nourishment and long-lasting protection for
the skin. It’s the most trusted companion against visible signs of aging.
HOW TO USE
Massage into the face using circular strokes for all-day hydration.
BENEFITS
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Photo Credit by SELF

Intensive moisturizing;
Helps against the first signs of aging.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
Combine with the All-Night Starlight Night Cream for a perfectly-hydrated skin, 24/7.
A L L - N I G H T S T A R L I G H T N I G H T C R E A M - 50 ml
EXW price excl VAT - € 15,47 , RRP excl VAT - € 59,50.
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SELF Day Cream
Photo Credit by SELF

This moisture-regulating night & eye cream penetrates to the deepest layers of the skin for
long-lasting hydration and nourishment. It does not only restore dry and problematic skin; it
also helps reduce visible signs of aging. Best applied before going to sleep, so one can
wake up to softer, smoother and younger-looking skin.
HOW TO USE
Massage into the face using circular strokes until it gets fully absorbed on the skin.
BENEFITS
Intensive moisturizing;
Helps against the first signs of aging.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
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Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
Combine with the All-Day Dreamer Day Cream for a perfectly-hydrated skin, 24/7.
B O O S T O F F R E S H N E S S F A C I A L L O T I O N - 150 ml
EXW price excl VAT - € 11,84, RRP excl VAT - € 37,00.

SELF Night Cream
Photo Credit by SELF

This mild&multi-action facial cleansing milk gently removes tallow, dirt and makeup without
damaging and drying out the skin. It also shrinks the pores for naturally radiant results,
while still preserving the skin’s natural moisture balance and barrier function. Plus, it’s so
gentle that one can even use it on the delicate skin around the eyes.
HOW TO USE
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Apply 2 to 3 drops of the Boost of Freshness Facial Lotion on a cleaning pad and gently
apply on one's skin using small circular strokes. Use after the morning shower or before a
good night’s rest for deep cleansing and naturally radiant results.
BENEFITS
Naturally Restoring;
Intensive Moisturizing;
Deep Cleansing.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
B O O S T O F O X Y G E N F A C I A L S C R U B - 150 ml
EXW price excl VAT - € 12,00, RRP excl VAT - € 40.
Packed with rice kennels and natural essential oils, this delightfully soft but effective facial
scrub removes dead skin cells while nourishing &repairing the skin at the same time. For
best results, use once or twice a week.
HOW TO USE
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SELF Facial Lotion
Photo Credit by SELF

Apply a thick layer to freshly cleaned moist skin. Massage the face using small circular
strokes to let it sit in the skin deeply. Leave it on the skin for about a minute and then rinse
with lukewarm water thoroughly. Follow with All-Night Starlight for a deeply hydrating
treatment for the skin.
BENEFITS
Naturally Restoring;
Intensive Moisturizing;
Deep Cleansing.
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GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
Having a dull complexion? SELF facial scrub brings the skin back to life. Use once or twice
a week or whenever the skin needs a boost. On the other days of the week, one can use
the Boost of Softness konjac sponge for gentle exfoliation.
B O O S T O F I N D U L G E N C E F A C I A L M A S K - 50 ml
EXW price excl VAT - € 14,55, RRP excl VAT - € 48,50.
This soft facial mask is made with 100% natural ingredients and offers intense nutrition for
the skin. It is extremely hydrating, and it counters wrinkles at the same time, too. When the
skin is feeling extra dry or whenever you need an extra dose of comforting hydration, put
on the mask and enjoy the SELF-care moment. The skin will thank for it.
HOW TO USE
Apply a thin layer onto freshly cleaned skin and let it sit on the skin for about 15 minutes.
Rinse thoroughly with lukewarm water and dry gently. For best results, use Boost of
Freshness all-in one cleansing milk before putting on the mask. Good for all skin types, it’s
suitable for everyday use.
BENEFITS
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SELF Facial Scrub
Photo Credit by SELF

Intensive Moisturizing
Anti-aging
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
Aside from five main ingredients this product also contains:
AGAVA TEQUILANIA
This extract derived from the Mexican Tequila plant is a natural elastomer with excellent
skin enhancing properties. Has proven effectiveness in reducing wrinkles and has a longlasting soothing effect on the skin.
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SELF Facial Mask
Photo Credit by SELF

BETAINE
Supports skin regeneration and has a calming and moisturizing effect on the skin.
SOLANUM LYCOPERSICUM SEED OIL (TOMATO EXTRACT)
Protects the skin against free radicals and helps improve skin elasticity. Contains a high
concentration of Lycopene, a very powerful antioxidant that protects the skin against sun
damage. Lycopene also ensures that the skin is well-protected against daily sun and
pollution exposure, therefore preventing clogged pores, pimples and fine lines as well as
reducing wrinkle formation.
S O F T L U X U R I O U S L I P B A L M - 10 ml
EXW price excl VAT - € 7,20, RRP excl VAT - € 18,00.
This luxurious lip balm melts oh-so-smoothly on the lips to replenish, moisture and protect
the lips from dryness and humidity. Made only with 100% natural ingredients, it deeply
hydrates chapped lips, instantly providing intense nourishment and leaving with silky
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smooth, supple lips.
HOW TO USE
Dab onto the lips as often as like for long-lasting hydration and smoothness.
BENEFITS
Naturally Soothing;
Intensive Moisturizing.
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
Aside from five main ingredients this product also contains:
CANDELILLA WAX
A vegan alternative for beeswax. Very rich in nutrients and easily absorbed into the
skin. Acts as a barrier and helps seal in moisture for the skin.
HELIANTHUS ANNUUS SEED OIL
Used effectively against inflammation and skin irritation. Also acts as an emollient
that traps moisture and keeps skin well-hydrated.
RUBUSIDAEUS SEED OIL
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SELF Lip Balm
Photo Credit by SELF

Rich in phytosterols that help keep skin moisturized and protected against sun damage.
ORYZA SATIVA STARCH
Acts as an emollient to maintain soft, smooth and supple skin.
JOJOBA OIL
Packed with nourishing antioxidants that draw water deep into the skin and seal it in for
long-lasting hydration.
BOOST OF SOFTNESS KONJAC SPONGE
EXW price excl VAT - € 3,00, RRP excl VAT - € 10,00.
This cleansing sponge is made from 100% konjac powder, specially developed for gentle
facial cleansing. It helps moisturize the skin while maintaining a healthy pH balance and all
without damaging the skin’s own natural oils.
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HOW TO USE
Soak the sponge until fully softened and lightly rub over one's face using circular strokes.
For best results, use in combination with the Boost of Freshness cleansing milk to gently
remove dirt, tallow and makeup. After every use, rinse the sponge in water and gently
squeeze excess water out. Air-dry the sponge to keep it in its best condition. Make sure to
replace every 2-3 months.
SELF PINK CRYSTAL FACIAL ROLLER
EXW price excl VAT - € 10,50, RRP excl VAT - € 35.
This ancient Asian skincare tool is the perfect addition to the skincare routine. Using the
SELF Rose Quartz daily helps in eliminating toxins, reducing puffiness, and improving
blood circulation to even out the skin. Most of all, it invites relaxation and SELF care, which
are equally important to maintaining clear, smooth skin.
HOW TO USE
Start first at the chin, and roll horizontally out to the hairline. Next, move up to the nose,
and roll from the corner of the nose out towards the ears. Afterwards, use the small end of
the jade roller, and place it in the inner corner of the eye. Roll out toward the temples.
Next, roll from the eyebrows upwards to the hairline, moving across the forehead. Finish by
rolling the middle of the forehead horizontally out towards the temples. Use daily
before you go to sleep, or as much as feel like.
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SELF Sponge
Photo Credit by SELF

BODY CARE
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SELF Face Roller
Photo Credit by SELF

SELF body care products contain 100%natural and vegan ingredients that respond exactly
to what the skin needs. Each body care product is formulated to gently cleanse and
hydrate even the most sensitive skin while nourishing, protecting and improving
elasticity. SELF invites to treat one's body like a face and enjoy the invigorating metime moments.
F I N E D E L I G H T H A N D & B O D Y WA S H - 200 ml
EXW price excl VAT - € 9,57, RRP excl VAT - € 29,00.
This hand&body wash deeply cleanses the skin without drying it out. Containing no foam,
it is formulated with a unique combination of rich essential oils to naturally cleanse the skin
and give it long-lasting hydration. Perfectly suitable for all skin types and also for kids too.
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HOW TO USE
Gently squeeze a small amount of the body wash on the palm of the hands or on the
loofah, then rub it all over the body. After a thorough cleanse, rinse it off with water. For
long-lasting results, apply Fine Delicate Body Butter right after step out of the shower while
the skin is still damp to help seal in the moisture.
BENEFITS
Intensive moisturizing;
Naturally soothing.

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
It is also possible to use the body wash as a hydrating bath foam. Simply add a few drops
of the body wash to the bath and let the power of the running water do the rest.
F I N E D E L I C A T E B O D Y B U T T E R - 200 ml
EXW price excl VAT - € 13,65, RRP excl VAT - € 45,50.
Rich and light at the same time, this body butter melts smoothly on the skin for consistently
glowing results. Made only with 100% natural ingredients, it provides intense nourishment
for the skin while repairing and restoring its natural moisture balance with every use.
HOW TO USE
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SELF Hand&Body Wash
Photo Credit by SELF

Rub evenly over the body using upward strokes and until fully absorbed on the skin. Use
whenever the skin needs a generous helping of comforting hydration.
BENEFITS
• Naturally Soothing
• Intensive Moisturizing.

1391

2023.01.08 | Best-Aging Report
GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitiveskin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.

SELF Body Butter
Photo Credit by SELF

F I N E D E L U X E B O D Y S C R U B - 200 ml
EXW price excl VAT - € 13,50, RRP excl VAT - € 45,00.
Made with Dead Sea salts and natural essential oils, this delicate body scrub effectively
removes dead skin cells while providing intense
nourishment for the skin at the same time. Use as a body scrub to stimulate circulation and
give the skin a silky-soft glow or as a bath salt to treat yourself to a revitalizing and
detoxifying bathing experience.
HOW TO USE
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Apply a thick layer to freshly cleaned moist skin and massage all over the body using small
circular strokes to let it sit deeply on the skin. Rinse with luke warm water and follow with
Fine Delicate body butter for a lavishly relaxing self-care moment one won’t regret. Enjoy
this delicate yet highly effective body scrub once or twice per week.
BENEFITS
Naturally Soothing;
Intensive Moisturizing.

SELF Body Scrub
Photo Credit by SELF

GOOD TO KNOW
Developed especially for modern sensitive skin and those with skin problems;
Dermatologically tested and approved for sensitive skin;
Perfectly safe for children, pregnant women and patients receiving chemotherapy.
TIP
For a relaxing oil bath, simply add a few tablespoons of the Fine Deluxe Body Scrub to
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warm bath water. The natural oils will make the skin feel silky smooth afterwards.
The brand has developed special skin&body care routines and it is possible to buy
products in such kits.
HAIR CARE
SELF thinks that the scalp and hair deserve as much love as the rest of the body, and
decided to introduce two new products into the skincare line. The SELF shampoo and
conditioner ARE free from silicones, parabens and chemical components such as SLS and
SLES. They will give the hair more hydration, shine, gloss, strength and will preserve
the hair color. Plus it’s suitable for all hair types, especially for ones with a sensitive and
problematic scalp!
How can SELF shampoo and conditioner have all these benefits? The company uses the
best ingredients straight from Mother Nature: Cocos Oil, Aloe Vera Oil, Glycerine,
Lypofructyl Argan, Shea butter, Macadamia Oil, Jojoba Oil, Apricot Kernel Oil, and more.
Each of these ingredients was selected because of its proven effectiveness. When
combined, they work in perfect tandem to nourish and repair the scalp and hair.
F I N E R E S T O R I N G H A I R S H A M P O O - 200 ml
EXW price excl VAT - € 11,90, RRP excl VAT - € 34,00.
This gentle shampoo thoroughly cleanses the scalp without damaging the hair roots. The
formula contains a unique combination of essential oils, providing an intensive moisturize
to the scalp. The shampoo has been specially developed for dry, sensitive, itchy skin and is
therefore suitable for everyone, even for the little ones.
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SELF Face Routine Kit
Photo Credit by SELF

BENEFITS
Deep scalp and hair cleansing;
Rich in essential oils for nourished hair;
Without parabens, silicones or chemical foaming agents such as SLS/SLES;
Ingredients with a calming, protective and moisturizing effect.
F I N E N O U R I S H I N G H A I R C O N D I T I O N E R - 200 ml
EXW price excl VAT - € 12,25, RRP excl VAT - € 35.
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SELF Natural Shampoo
Photo Credit by SELF

Fine Nourishing Hair Conditioner treats the hair with intensive and soothing care. The
vegan and natural ingredients penetrate deeply into the hair roots, nourishing your hair
from within. For shiny, healthy locks.
BENEFITS
Gives hair a shiny look;
Intensive and deep nourishing treatment;
Makes your hair soft and easy to comb, without silicones;
Soothes, moisturize and reduces frizz.
SELF does not stop there and plans to release several more new products, in the near
future i.e. Q1 2022 will have also a deo.
SETS
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SELF Nourishing Conditioner
Photo Credit by SELF

Also for specific skin problems, the brand has kits such as an anti-acne kit and other sets
that can be found on the website. Each SELF kit contains everything necessary for radiant,
healthy skin. As an added extra, one may enjoy a nice discount.
The big-box contains butter+scrub 200ml. B2C – €82.
The small one contains all facial: day cream+ night-lotion-scrub + mask. B2C - €62
ANTI AСNE KIT
This set contains four full-sized facial care products that fight dirt and give acne skin a welldeserved glow. The kit has been specially developed for people with oily skin who suffer
from acne and blackheads. Treat the skin with vitamins and antioxidants maintaining a
healthy pH balance and all without damaging the skin's own natural oils. For optimal effect,
it's important to use the products for at least 6 weeks. In this period the skin barrier will
adapt to natural ingredients, which can possibly lead to a temporary flare-up of acne. But it
is recommended to continue the course of treatment for the best results.
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SELF makes every holiday special by designing packaging in accordance with the holiday theme
Photo Credit by SELF

MARKETING & SALES
The brand has already established its name in Europe i.e. in Belgium, the Netherlands,
Czech Republic, Denmark. SELF has started in Kuwait, Oman, in few stores in the UK and
the USA and wants to expand its global business. The company is looking for a partner
with whom it can work together to increase sales through mutually beneficial cooperation.
BRAND OFFERS
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Anti Acne Kit
Photo Credit by SELF

Marketing material (photo’s, video, digital or printed material, etc.);
Training;
Sample sets;
Margin is discussable;
Deliver ex-works, payment 50% before production & 50% before shipment.
BRAND EXPECTS
A committed partner who loves the brand;
A team of dedicated professionals;
Provision of online and offline marketing & press – brand awareness.
If there are any questions about SELF, or just curious to learn more about the brand don’t
hesitate to reach out and send an email to isabelle@naturalself.eu

ADDITIONAL MATERIALS
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Photo Credit by SELF

You can download the presentation by the link
You can download prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
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the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

Natural Self

Contact person:

Isabelle Ulenaers

E-mail:

isabelle@naturalself.eu

Website:

naturalself.eu

Phone:

+32 495 77 04 13

Patent status:

n/a

On market since:

2016

Regions:

Belgium

Industries:

Skincare

Source links:

SELF website
SELF Instagram

Files:
Self EN -ALG.pdf
Pricing
EU
Vegan Trademark_Certificate of Registration.pdf
SELF Body Care Duo.pdf
EN Routine Card.pdf
Face Routine Kit
Folder.pdf
Folder Acne kit.pdf
SELF themed picture to support the campaign and women in the fight against breast
cancer
Direct link:
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ANDREA DABLANDER - NATURAL
ORGANIC CARE
Andrea Dablander Natural Organic Care is skin care with purely herbal
ingredients that let the skin shine in its naturalness. Each product
contains the unique, harmonical composition of natural aromas, oils and
extracts that make the application a sensual experience. Andrea
Dablander is a botanist. Since her youth, she loved to be outdoors in
nature, studying plants and their effects on the body - both on the
substantial level of oils and extracts and on the sensual level of the
aromas via the scent. The harmonious interplay of these two
components forms the heart in the development of her skin care
products.
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THE BRAND
Everything that the skin needs for care, could be found in the plants. Each plant has an
individual composition of ingredients unique to it. Andrea Dablander is a Botanist. She
knows how to select the right plants with skin-beneficial ingredients for skin care. The
plants are processed for the products as gently as possible to bring the full spectrum of
effects contained in the leaf, flower and fruit directly to the skin. Always in focus is visibly
beautiful and well-cared skin. Rich oils, extracts and natural aromas are brought together in
a harmonious composition and are transformed into a safe product of the highest
quality. The brand communicates and works transparently and responsibly: All products are
certified with the strict and independent Natrue Label.

HERBAL SKIN CARE WITH THE PROPERTIES OF AROMATHERAPY - FROM GARDEN
TO JAR
PHOTO CREDIT BY ANDREA DABLANDER

THE STORY
From Botany Studies to herbal skincare products
The idea of developing her own products came to Andrea at the beginning of 2019, when
she asked herself while gardening with what she actually wanted to spend most of the
time in her life. For her as a botanist, the answer was there immediately: developing plantbased skincare and sharing her enthusiasm about it.
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Since her youth, she has loved being out in nature, working with plants and their effects on
the body, both on the substantial level of oils and extracts and on the sensual level of
aromas through scent.
The harmonious interaction of these two components forms the heart in the development
of her body care products. So, why wait and not make passion your profession?

Andrea Dablander, the Founder
Photo credit by Andrea Dablander

VALUES OF THE BRAND
RESPONSIBILITY. In the understanding of the brand, every decision it makes can make a
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contribution that has a positive impact on nature and the community. The brand sees it as
its own responsibility to take advantage of opportunities - no matter how large or small - to
make a difference.
QUALITY. The brand's body care products are authentic natural cosmetics and have been
awarded the Natrue certificate. Ongoing controls confirm the consistently high quality. All
products are vegan and without animal testing. This is a matter of course for the brand.
SUSTAINABILITY. Sustainable action is one of the brand's basic principles. Not only does
it take care to treat nature gently when selecting ingredients for the products, AD also
reduces the amount of plastic used in packaging to a necessary minimum and continues to
search for environmentally friendly substitutes.

THE PRODUCTS
The brand proposes 6 personal care products for the Face, Hands and Body. All the
brand's products are 100% vegan and free of animal testing. The plants in all products
come from regional, certified organic cultivation or other sustainable sources. The products
are authentic natural cosmetics, awarded with the Natrue label through strict, independent
certification processes and ongoing controls. The products are all labelled in English and
German language. More products are about to come. All the products:
Without fillers;
Without silicones, mineral oils, parabens;
Without synthetic fragrances;
Without dyes.

1. GENTLE CLEANSER WITH SKIN-SOOTHING PLANT
EXTRACTS MOISTURIZING
Volume: 100ml
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Natural personal care products
Photo credit by Andrea Dablander

Recommended Retail Price (RRP): 24,90 € excl. VAT
So gentle and so effective: the gentle cleanser both cleanses and cares for the skin at the
same time. Extracts of chamomile, aloe vera, wild pansy, St. John's wort and witch hazel
soothe the skin and calm irritations. Nourishing oils from sea buckthorn, sunflower and soy
in combination with squalane remove even waterproof make-up and strengthen the skin
barrier with essential lipids. The skin is effectively cleansed from everyday impurities
without drying it out. Without fragrance.
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Photo credit by Andrea Dablanders

Product features:
cleanses the skin gently and thoroughly;
removes even waterproof make-up;
moisturizes and nourishes;
soothes the skin.
Application: The gentle cleanser can be used daily in the morning and evening to cleanse
the face. Apply 1-2 pumpfuls of the cleanser to dry face and massage in a circling motion
with fingertips. Then wash off with lukewarm water or remove with a damp cloth. Also
removes waterproof make-up.
Ingredients: Aloe Barbadensis Leaf Juice*, Aqua (Water), Squalane, Hypericum Perforatum
Flower / Leaf Extract*, Hamamelis Virginiana (Witch Hazel) Leaf Extract, Chamomilla
Recutita (Matricaria) Flower Extract*, Viola Tricolor Extract, Hippophae Rhamnoides Fruit
Oil*, Chondrus Crispus Powder, Glycine Soja (Soybean) Oil*, Tocopherol, Glycerin*,
Helianthus Annuus Hybrid Oil*, Helianthus Annus (Sunflower) Seed Oil, Xanthan Gum,
Glyceryl Caprylate**, Levulinic Acid, Sodium Levulinate, Citric Acid, Sodium Anisate,
Potassium Sorbate, Sodium Benzoate.
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*ingredients from certified organic agriculture
**source of oil RSPO certified

2. INVIGORATING TONIC WITH PRECIOUS PLANT
EXTRACTS FIRMING & REGENERATIVE
Volume: 100ml
RRP: 29,90 € excl. VAT
Hooray for the invigorating tonic. The composition of plant extracts and natural essential
oils refreshes the skin and senses. The composition of plant extracts and aloe vera juice
gives the skin a fresh complexion. It promotes skin regeneration and brings it back into
balance. Mint and rosemary awaken dull skin to radiance and activate the skin's
metabolism. A favourite product.
Product features:
clears impurities;
activates skin metabolism;
enhances the regeneration of the skin;
refreshes the skin's complexion.
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Photo credit by Andrea Dablander

Fragrance: balsamic-woody, fresh, minty.
Application: The tonic can be sprayed onto the face every morning and evening after
cleansing. It is also very suitable for use in between - as a little time-out for the skin.
Ingredients: Aqua (Water), Aloe Barbadensis Leaf Juice*, Pentylene Glycol, Betula Alba
Leaf Water*, Mentha Arvensis Oil*, Rosmarinus Officinalis (Rosemary) Leaf Oil*, Abies Alba
Leaf Oil*, Thymus Vulgaris Flower/Leaf Oil, Salix Alba (Willow) Bark Extract, Equisetum
Arvense Extract, Salvia Officinalis (Sage) Leaf Extract, Taraxacum Officinale (Dandelion)
Extract, Glycerin, Coco-Glucoside**, Sodium Benzoate, Potassium Sorbate, Limonene***,
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Linalool***, Citral***, Geraniol***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

3. NOURISHING FACE CREAM FOR ALL SKIN TYPES
MOISTURIZING & SOOTHING
Volume: 50ml
RRP: 41 € excl. VAT
A good feeling: The nourishing face cream for all skin types. It protects the skin from
moisture loss and gives it an even complexion. Rich oils supply the skin with important
nutrients without weighing it down: Thus the skin's barrier function is strengthened and
moisture loss is compensated. The plant extracts have calming properties. Redness is
soothed and impure skin is brought back into balance.
Product features:
intensively moisturizing;
soothes skin irritations;
prevents early skin aging;
enhances the skin's ability to retain moisture.
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Photo credit by Andrea Dablander

Fragrance: pleasantly soft, fresh, flowery.
Application: Apply to face, neck and décolleté in the morning and evening after cleansing.
Suitable as a make-up base.
Ingredients: Aloe Barbadensis Leaf Juice*, Aqua (Water), Betula Alba Leaf Water*, Cocos
Nucifera Oil*, Prunus Amygdalus Dulcis (Sweet Almond) Oil*, Glycerin*, Glyceryl Stearate
Citrate, Cetearyl Alcohol**, Polyglyceryl-3-Stearate**, Rosa Canina Seed Extract*, Hyssopus
Officinalis Extract, Eugenia Caryophyllus (Clove) Flower Extract, Calendula Officinalis
Flower Extract*, Sambucus Nigra Flower Extract*, Melissa Officinalis Leaf Extract,
Rosmarinus Officinalis Leaf Extract*, Glycine Soja (Soybean) Oil*, Citrus Grandis Peel Oil,
Papaver Somniferum Seed Oil*, Rubus Idaeus Seed Oil*, Helianthus Annuus (Sunflower)
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Seed Oil, Tocopherol, Sodium Hyaluronate, Xanthan Gum, Maltodextrin, Glyceryl
Caprylate**, Levulinic Acid, p-Anisic Acid, Sodium Levulinate, Potassium Sorbate, Sodium
Benzoate, Parfum (Fragrance)***, Limonene***, Citral***, Linalool***, Eugenol, Geraniol***,
Citronellol***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

4. NOURISHING HAND SOAP WITH PRECIOUS PLANT
EXTRACTS REGENERATIVE & SOOTHING
Volume: 250 ml
RRP: 19,90 € excl. VAT
Olé - long live life! The nourishing hand soap is like an inner flower picking. At the same
time, it cares for the hands. Precious plant extracts gently cleanse and moisturize the skin.
Strained skin is strengthened and soothed.
Product features:
promotes regeneration;
soothes irritations;
refreshes the skin;
activates the skin's metabolism.
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Photo credit by Andrea Dablander

Fragrance: herbaceous, fresh, stimulating.
Application: Put on wet hands, lather, then rinse carefully with water.
Ingredients: Aqua (Water), Lauryl Glucoside**, Coco-Glucoside**, Betula Alba Leaf Water*,
Glyceryl Oleate**, Parfum (Fragrance)***, Hydrolyzed Wheat Protein, Arnica Montana
Flower Extract, Chamomillla Recutita (Matricaria) Flower Extract, Humulus Lupulus (Hops)
Extract, Linum Usitatissimum Seed Extract*, Lavandula Angustifolia Oil, Abies Sibirica
Needle Oil, Rosmarinus Officinalis (Rosemary) Leaf Oil*, Glycerin, Citric Acid, Glyceryl
Caprylate**, Phenethyl Alcohol, Levulinic Acid, Potassium Sorbate, Sodium Levulinate,
Sodium Benzoate, Limonene***, Linalool***, Citral***.

5. GENTLE SHOWER PEELING WITH GROUND APRICOT
KERNELS VITALIZING & FIRMING
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Regenerative & soothing hand soap
Photo credit by Andrea Dablander

Volume: 200 ml
RRP: 23,90 € excl. VAT
The world outside can wait. The gentle shower peeling with ground apricot kernels is the
right choice to ease down in the shower. Green mint, horsetail and thyme clear the mind
and give new spirits. The fine apricot kernels, embedded in precious plant extracts, gently
cleanse the skin, while the extracts supply it with minerals. The tissue surface is
strengthened and the skin metabolism is activated. Protective olive oil ensures that the skin
is more effective at retaining moisture.
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Product features:
gently removes dead skin cells;
stimulates blood circulation and invigorates the skin;
smoothes the skin's texture;
protects the skin barrier.
Fragrance: minty, clarifying, spicy.
Application: Spread the shower peeling on damp skin and massage gently. Then rinse with
water. Suitable for daily use.
Ingredients: Aqua (Water), Coco-Glucoside**, Caprylic/Capric Triglyceride, Glycerin*, Betula
Alba Leaf Water*, Cetearyl Alcohol**, Olea Europaea (Olive) Fruit Oil*, Prunus Armeniaca
Seed Powder, Polyglyceryl-3-Stearate**, Glyceryl Stearate**, Glyceryl Oleate**, Maris Sal
(Sea Salt), Sodium Stearoyl Lactylate**, Mentha Spicata Herb Oil*, Rosmarinus Officials
(Rosemary) Leaf Oil*, Potassium Palmitoyl Hydrolyzed Wheat Protein, Thymus Vulgaris
Flower/Leaf Oil, Equisetum Arvense Extract, Urtica Dioica (Nettle) Leaf Extract, Hedera
Helix (Ivy) Leaf Extract, Glyceryl Caprylate**, Xanthan Gum*, Lactic Acid, Levulinic Acid,
Potassium Sorbate, Sodium Benzoate, Sodium Levulinate, Limonene***, Linalool***,
Citral***, Geraniol***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

6. CELL-PROTECTING BODY LOTION WITH RICH
NOURISHING OILS MOISTURIZING & ANTIOXIDANT
Volume: 200 ml
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Andrea Dablander is True Botanical Brand
Photo credit by Andrea Dablander

RRP: 34,50 € excl. VAT
A fragrance that stands on its own. This body lotion provides the skin with essential
ingredients and nourishes it deeply. This body lotion combines rich oils that have cellprotecting and antioxidant properties. Selected plant extracts have a soothing effect and
stimulate the skin's microcirculation. The skin is strengthened and harmonised in fulfilling
its barrier function. The lotion leaves the skin feeling silky smooth.
Product features:
antioxidant and reduces UV stress;
intensively moisturizing;
strengthens the skin barrier;
enhances regeneration.
Fragrance: harmonizing, green, rosy.
Application: Apply to skin after bathing or showering. Absorbs quickly. Reapply as desired.
Ingredients: Aqua (Water), Aloe Barbadensis Leaf Juice*, Prunus Amygdalus Dulcis (Sweet
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Almond) Oil*, Betula Alba Leaf Water*, Cocos Nucifera Oil*, Glycerin*, Glyceryl Stearate
Citrate, Simmondsia Chinensis (Jojoba) Seed Oil*, Cetearyl Alcohol**, Ribes Nigrum Seed
Oil*, Hippophae Rhamnoides Fruit Oil*, Nigella Sativa Seed Oil*, Pelargonium Graveolens
Oil, Helianthus Annuus (Sunflower) Seed Oil, Helianthus Annuus (Sunflower) Hybrid Oil,
Vaccinium Myrtillus Fruit Extract, Achillea Millefolium Flower/Leaf/Stem Extract*, Bellis
Perennis (Daisy) Flower Extract, Tocopherol, Glyceryl Caprylate**, Xanthan Gum, Sodium
Stearoyl Glutamate**, Levulinic Acid, p-Anisic Acid, Sodium Levulinate, Sodium Benzoate,
Potassium Sorbate, Parfum (Fragrance)***, Limonene***, Linalool***, Citronellol***,
Geraniol***, Citral***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

ACCESSORIES
As a special offer to its customers, the brand gives away the products in 100% cotton bags
which can be used as cosmetic bags. The bags say „Time for yourself“ to encourage the
customers to celebrate their self-care moments with Andrea Dablander's products. The
bags are OEKO-TEX certified.

BRANDING&DESIGN
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Photo credit by Andrea Dablander

All products of Andrea Dablander are produced in Germany. The company sources
the packaging within Europe to avoid long-distance transportation and reduce the CO2
footprint. Whenever possible, the company cuts out plastic in the packaging and always
looks for environmental-friendly options in its daily choices. All the packaging is recyclable.
The orders are shipped climate neutral.
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Photo credit by Andrea Dablander

MARKETING&SALES
Andrea Dablаnder actively conducts marketing activities and sales using Instagram and
Facebook with the help of its own channels, as well as using Influencer Marketing, thus
constantly increasing brand awareness. The founder teaches facial care on both channels,
gives tips for healthier skin, also talks about the benefits of natural plants for personal care.
The brand is highly rated by customers 4.9 out of 5. It is possible to read the customer
opinions at Reviews for Andrea Dablander.

MEDIA
The brands is known from VOGUE, Myself, Donna, Tiroler Tageszeitung, Süddeutsche
Zeitung, BARBARA, Garten Design Inspiration, Burda Accessoires, and more.
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The brand is very active in the social media space
Photo credit by Andrea Dablander
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Company name:

Andrea Dablander - Natural Organic Care

Contact person:

Andrea Dablander, the Founder

E-mail:

hi@andreadablander.com
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andreadablander.com
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+49 151 70055217

Patent status:

n/a
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2019
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Source links:

Andrea Dablander
webpage
Andrea Dablander
Instagram
Andrea Dablander
Facebook

Direct link:
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SECRET DOSSIER ON ANDREA
DABLANDER
Andrea Dablander Natural Organic Care is skin care with purely herbal
ingredients that let the skin shine in its naturalness. Each product
contains the unique, harmonical composition of natural aromas, oils and
extracts that make the application a sensual experience. Andrea
Dablander is a botanist. Since her youth, she loved to be outdoors in
nature, studying plants and their effects on the body - both on the
substantial level of oils and extracts and on the sensual level of the
aromas via the scent. The harmonious interplay of these two
components forms the heart in the development of her skin care
products.
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THE BRAND
Everything that the skin needs for care, could be found in the plants. Each plant has an
individual composition of ingredients unique to it. Andrea Dablander is a Botanist. She
knows how to select the right plants with skin-beneficial ingredients for skin care. The
plants are processed for the products as gently as possible to bring the full spectrum of
effects contained in the leaf, flower and fruit directly to the skin. Always in focus is visibly
beautiful and well-cared skin. Rich oils, extracts and natural aromas are brought together in
a harmonious composition and are transformed into a safe product of the highest
quality. The brand communicates and works transparently and responsibly: All products are
certified with the strict and independent Natrue Label.

HERBAL SKIN CARE WITH THE PROPERTIES OF AROMATHERAPY - FROM GARDEN
TO JAR
PHOTO CREDIT BY ANDREA DABLANDER

THE STORY
From Botany Studies to herbal skincare products
The idea of developing her own products came to Andrea at the beginning of 2019, when
she asked herself while gardening with what she actually wanted to spend most of the
time in her life. For her as a botanist, the answer was there immediately: developing plantbased skincare and sharing her enthusiasm about it.
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Since her youth, she has loved being out in nature, working with plants and their effects on
the body, both on the substantial level of oils and extracts and on the sensual level of
aromas through scent.
The harmonious interaction of these two components forms the heart in the development
of her body care products. So, why wait and not make passion your profession?

Andrea Dablander, the Founder
Photo credit by Andrea Dablander

VALUES OF THE BRAND
RESPONSIBILITY. In the understanding of the brand, every decision it makes can make a
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contribution that has a positive impact on nature and the community. The brand sees it as
its own responsibility to take advantage of opportunities - no matter how large or small - to
make a difference.
QUALITY. The brand's body care products are authentic natural cosmetics and have been
awarded the Natrue certificate. Ongoing controls confirm the consistently high quality. All
products are vegan and without animal testing. This is a matter of course for the brand.
SUSTAINABILITY. Sustainable action is one of the brand's basic principles. Not only does
it take care to treat nature gently when selecting ingredients for the products, AD also
reduces the amount of plastic used in packaging to a necessary minimum and continues to
search for environmentally friendly substitutes.

THE PRODUCTS
The brand proposes 6 personal care products for the Face, Hands and Body. All the
brand's products are 100% vegan and free of animal testing. The plants in all products
come from regional, certified organic cultivation or other sustainable sources. The products
are authentic natural cosmetics, awarded with the Natrue label through strict, independent
certification processes and ongoing controls. The products are all labelled in English and
German language. More products are about to come. All the products:
Without fillers;
Without silicones, mineral oils, parabens;
Without synthetic fragrances;
Without dyes.

1. GENTLE CLEANSER WITH SKIN-SOOTHING PLANT
EXTRACTS MOISTURIZING
Volume: 100ml
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Natural personal care products
Photo credit by Andrea Dablander

Recommended Retail Price (RRP): 24,90 € excl. VAT; EXW (Ex-works) price excl. VAT 12,00 €.
So gentle and so effective: the gentle cleanser both cleanses and cares for the skin at the
same time. Extracts of chamomile, aloe vera, wild pansy, St. John's wort and witch hazel
soothe the skin and calm irritations. Nourishing oils from sea buckthorn, sunflower and soy
in combination with squalane remove even waterproof make-up and strengthen the skin
barrier with essential lipids. The skin is effectively cleansed from everyday impurities
without drying it out. Without fragrance.
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Photo credit by Andrea Dablanders

Product features:
cleanses the skin gently and thoroughly;
removes even waterproof make-up;
moisturizes and nourishes;
soothes the skin.
Application: The gentle cleanser can be used daily in the morning and evening to cleanse
the face. Apply 1-2 pumpfuls of the cleanser to dry face and massage in a circling motion
with fingertips. Then wash off with lukewarm water or remove with a damp cloth. Also
removes waterproof make-up.
Ingredients: Aloe Barbadensis Leaf Juice*, Aqua (Water), Squalane, Hypericum Perforatum
Flower / Leaf Extract*, Hamamelis Virginiana (Witch Hazel) Leaf Extract, Chamomilla
Recutita (Matricaria) Flower Extract*, Viola Tricolor Extract, Hippophae Rhamnoides Fruit
Oil*, Chondrus Crispus Powder, Glycine Soja (Soybean) Oil*, Tocopherol, Glycerin*,
Helianthus Annuus Hybrid Oil*, Helianthus Annus (Sunflower) Seed Oil, Xanthan Gum,
Glyceryl Caprylate**, Levulinic Acid, Sodium Levulinate, Citric Acid, Sodium Anisate,
Potassium Sorbate, Sodium Benzoate.
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*ingredients from certified organic agriculture
**source of oil RSPO certified

2. INVIGORATING TONIC WITH PRECIOUS PLANT
EXTRACTS FIRMING & REGENERATIVE
Volume: 100ml
RRP: 29,90 € excl. VAT; EXW: excl. VAT - 14,00 €.
Hooray for the invigorating tonic. The composition of plant extracts and natural essential
oils refreshes the skin and senses. The composition of plant extracts and aloe vera juice
gives the skin a fresh complexion. It promotes skin regeneration and brings it back into
balance. Mint and rosemary awaken dull skin to radiance and activate the skin's
metabolism. A favourite product.
Product features:
clears impurities;
activates skin metabolism;
enhances the regeneration of the skin;
refreshes the skin's complexion.
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Photo credit by Andrea Dablander

Fragrance: balsamic-woody, fresh, minty.
Application: The tonic can be sprayed onto the face every morning and evening after
cleansing. It is also very suitable for use in between - as a little time-out for the skin.
Ingredients: Aqua (Water), Aloe Barbadensis Leaf Juice*, Pentylene Glycol, Betula Alba
Leaf Water*, Mentha Arvensis Oil*, Rosmarinus Officinalis (Rosemary) Leaf Oil*, Abies Alba
Leaf Oil*, Thymus Vulgaris Flower/Leaf Oil, Salix Alba (Willow) Bark Extract, Equisetum
Arvense Extract, Salvia Officinalis (Sage) Leaf Extract, Taraxacum Officinale (Dandelion)
Extract, Glycerin, Coco-Glucoside**, Sodium Benzoate, Potassium Sorbate, Limonene***,
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Linalool***, Citral***, Geraniol***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

3. NOURISHING FACE CREAM FOR ALL SKIN TYPES
MOISTURIZING & SOOTHING
Volume: 50ml
RRP: 41 € excl. VAT; EXW: excl. VAT - 20,00 €.
A good feeling: The nourishing face cream for all skin types. It protects the skin from
moisture loss and gives it an even complexion. Rich oils supply the skin with important
nutrients without weighing it down: Thus the skin's barrier function is strengthened and
moisture loss is compensated. The plant extracts have calming properties. Redness is
soothed and impure skin is brought back into balance.
Product features:
intensively moisturizing;
soothes skin irritations;
prevents early skin aging;
enhances the skin's ability to retain moisture.
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Photo credit by Andrea Dablander

Fragrance: pleasantly soft, fresh, flowery.
Application: Apply to face, neck and décolleté in the morning and evening after cleansing.
Suitable as a make-up base.
Ingredients: Aloe Barbadensis Leaf Juice*, Aqua (Water), Betula Alba Leaf Water*, Cocos
Nucifera Oil*, Prunus Amygdalus Dulcis (Sweet Almond) Oil*, Glycerin*, Glyceryl Stearate
Citrate, Cetearyl Alcohol**, Polyglyceryl-3-Stearate**, Rosa Canina Seed Extract*, Hyssopus
Officinalis Extract, Eugenia Caryophyllus (Clove) Flower Extract, Calendula Officinalis
Flower Extract*, Sambucus Nigra Flower Extract*, Melissa Officinalis Leaf Extract,
Rosmarinus Officinalis Leaf Extract*, Glycine Soja (Soybean) Oil*, Citrus Grandis Peel Oil,
Papaver Somniferum Seed Oil*, Rubus Idaeus Seed Oil*, Helianthus Annuus (Sunflower)
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Seed Oil, Tocopherol, Sodium Hyaluronate, Xanthan Gum, Maltodextrin, Glyceryl
Caprylate**, Levulinic Acid, p-Anisic Acid, Sodium Levulinate, Potassium Sorbate, Sodium
Benzoate, Parfum (Fragrance)***, Limonene***, Citral***, Linalool***, Eugenol, Geraniol***,
Citronellol***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

4. NOURISHING HAND SOAP WITH PRECIOUS PLANT
EXTRACTS REGENERATIVE & SOOTHING
Volume: 250 ml
RRP: 19,90 € excl. VAT; EXW: excl. VAT - 10,00 €.
Olé - long live life! The nourishing hand soap is like an inner flower picking. At the same
time, it cares for the hands. Precious plant extracts gently cleanse and moisturize the skin.
Strained skin is strengthened and soothed.
Product features:
promotes regeneration;
soothes irritations;
refreshes the skin;
activates the skin's metabolism.
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Photo credit by Andrea Dablander

Fragrance: herbaceous, fresh, stimulating.
Application: Put on wet hands, lather, then rinse carefully with water.
Ingredients: Aqua (Water), Lauryl Glucoside**, Coco-Glucoside**, Betula Alba Leaf Water*,
Glyceryl Oleate**, Parfum (Fragrance)***, Hydrolyzed Wheat Protein, Arnica Montana
Flower Extract, Chamomillla Recutita (Matricaria) Flower Extract, Humulus Lupulus (Hops)
Extract, Linum Usitatissimum Seed Extract*, Lavandula Angustifolia Oil, Abies Sibirica
Needle Oil, Rosmarinus Officinalis (Rosemary) Leaf Oil*, Glycerin, Citric Acid, Glyceryl
Caprylate**, Phenethyl Alcohol, Levulinic Acid, Potassium Sorbate, Sodium Levulinate,
Sodium Benzoate, Limonene***, Linalool***, Citral***.

5. GENTLE SHOWER PEELING WITH GROUND APRICOT
KERNELS VITALIZING & FIRMING

1434

Best-Aging Report | 2023.01.08

Regenerative & soothing hand soap
Photo credit by Andrea Dablander

Volume: 200 ml
RRP: 23,90 € excl. VAT; EXW: excl. VAT - 12,00 €.
The world outside can wait. The gentle shower peeling with ground apricot kernels is the
right choice to ease down in the shower. Green mint, horsetail and thyme clear the mind
and give new spirits. The fine apricot kernels, embedded in precious plant extracts, gently
cleanse the skin, while the extracts supply it with minerals. The tissue surface is
strengthened and the skin metabolism is activated. Protective olive oil ensures that the skin
is more effective at retaining moisture.
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Product features:
gently removes dead skin cells;
stimulates blood circulation and invigorates the skin;
smoothes the skin's texture;
protects the skin barrier.
Fragrance: minty, clarifying, spicy.
Application: Spread the shower peeling on damp skin and massage gently. Then rinse with
water. Suitable for daily use.
Ingredients: Aqua (Water), Coco-Glucoside**, Caprylic/Capric Triglyceride, Glycerin*, Betula
Alba Leaf Water*, Cetearyl Alcohol**, Olea Europaea (Olive) Fruit Oil*, Prunus Armeniaca
Seed Powder, Polyglyceryl-3-Stearate**, Glyceryl Stearate**, Glyceryl Oleate**, Maris Sal
(Sea Salt), Sodium Stearoyl Lactylate**, Mentha Spicata Herb Oil*, Rosmarinus Officials
(Rosemary) Leaf Oil*, Potassium Palmitoyl Hydrolyzed Wheat Protein, Thymus Vulgaris
Flower/Leaf Oil, Equisetum Arvense Extract, Urtica Dioica (Nettle) Leaf Extract, Hedera
Helix (Ivy) Leaf Extract, Glyceryl Caprylate**, Xanthan Gum*, Lactic Acid, Levulinic Acid,
Potassium Sorbate, Sodium Benzoate, Sodium Levulinate, Limonene***, Linalool***,
Citral***, Geraniol***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

6. CELL-PROTECTING BODY LOTION WITH RICH
NOURISHING OILS MOISTURIZING & ANTIOXIDANT
Volume: 200 ml
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Andrea Dablander is True Botanical Brand
Photo credit by Andrea Dablander

RRP: 34,50 € excl. VAT; EXW: excl. VAT - 17,00 €.
A fragrance that stands on its own. This body lotion provides the skin with essential
ingredients and nourishes it deeply. This body lotion combines rich oils that have cellprotecting and antioxidant properties. Selected plant extracts have a soothing effect and
stimulate the skin's microcirculation. The skin is strengthened and harmonised in fulfilling
its barrier function. The lotion leaves the skin feeling silky smooth.
Product features:
antioxidant and reduces UV stress;
intensively moisturizing;
strengthens the skin barrier;
enhances regeneration.
Fragrance: harmonizing, green, rosy.
Application: Apply to skin after bathing or showering. Absorbs quickly. Reapply as desired.
Ingredients: Aqua (Water), Aloe Barbadensis Leaf Juice*, Prunus Amygdalus Dulcis (Sweet
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Almond) Oil*, Betula Alba Leaf Water*, Cocos Nucifera Oil*, Glycerin*, Glyceryl Stearate
Citrate, Simmondsia Chinensis (Jojoba) Seed Oil*, Cetearyl Alcohol**, Ribes Nigrum Seed
Oil*, Hippophae Rhamnoides Fruit Oil*, Nigella Sativa Seed Oil*, Pelargonium Graveolens
Oil, Helianthus Annuus (Sunflower) Seed Oil, Helianthus Annuus (Sunflower) Hybrid Oil,
Vaccinium Myrtillus Fruit Extract, Achillea Millefolium Flower/Leaf/Stem Extract*, Bellis
Perennis (Daisy) Flower Extract, Tocopherol, Glyceryl Caprylate**, Xanthan Gum, Sodium
Stearoyl Glutamate**, Levulinic Acid, p-Anisic Acid, Sodium Levulinate, Sodium Benzoate,
Potassium Sorbate, Parfum (Fragrance)***, Limonene***, Linalool***, Citronellol***,
Geraniol***, Citral***.
*ingredients from certified organic agriculture
**source of oil RSPO certified
***from natural essential oils

ACCESSORIES
As a special offer to its customers, the brand gives away the products in 100% cotton bags
which can be used as cosmetic bags. The bags say „Time for yourself“ to encourage the
customers to celebrate their self-care moments with Andrea Dablander's products. The
bags are OEKO-TEX certified.

BRANDING&DESIGN
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Photo credit by Andrea Dablander

All products of Andrea Dablander are produced in Germany. The company sources
the packaging within Europe to avoid long-distance transportation and reduce the CO2
footprint. Whenever possible, the company cuts out plastic in the packaging and always
looks for environmental-friendly options in its daily choices. All the packaging is recyclable.
The orders are shipped climate neutral.
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Photo credit by Andrea Dablander

MARKETING&SALES
Andrea Dablаnder actively conducts marketing activities and sales using Instagram and
Facebook with the help of its own channels, as well as using Influencer Marketing, thus
constantly increasing brand awareness. The founder teaches facial care on both channels,
gives tips for healthier skin, also talks about the benefits of natural plants for personal care.
The brand is highly rated by customers 4.9 out of 5. It is possible to read the customer
opinions at Reviews for Andrea Dablander.

MEDIA
The brands is known from VOGUE, Myself, Donna, Tiroler Tageszeitung, Süddeutsche
Zeitung, BARBARA, Garten Design Inspiration, Burda Accessoires, and more.
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The brand is very active in the social media space
Photo credit by Andrea Dablander

ADDITIONAL MATERIALS
You can download images by the link
You can download the presentation by the link
You can download logistics and prices by the link
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Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.
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Andrea Dablander - Natural Organic Care

Contact person:

Andrea Dablander, the Founder
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hi@andreadablander.com

Website:

andreadablander.com

Phone:

+49 151 70055217

Patent status:

n/a
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webpage
Andrea Dablander
Instagram
Andrea Dablander
Facebook

Files:
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click here
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LA FERVANCE IS A PERFECT FUSION
OF LUXURY AND CLEAN BEAUTY
LA FERVANCE revolutionizes the codes of luxury and clean beauty,
achieving the perfect alchemy of natural formulations, 100%
clean, COSMOS certified active ingredients infused in the heart of
polysensory galenics to be authentically "TransformActive". LA
FERVANCE is not another clean beauty brand, it establishes a new
dynamic in the world of beauty by merging the best of Made in France
cosmetics savoir-faire with the ancestral traditions of Australian
pharmacopoeia. Presenting "inspirational" fusion between France and
Australia, LA FERVANCE raises the bar of luxury and clean beauty with
its ethical, sustainable approach, without compromising on proven
efficiency and the exquisite sensorial experience. After entering the
market in 2020 LA FERVANCE golden skincare is already sold in various
POS around the globe. This carefully developed and tested product fits
in perfectly with high-end stores that understand the need for unique
brands with a clean beauty image.
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THE STORY
THE FOUNDER
Fueled by a cultural love affair with France and homeland of Australia, the founder Melissa
Obeid created the brand after the years of exploration, research, courage and faith to
achieve what many said was impossible - which simply motivated her even more.
These inspirations were derived from her extensive global travels while leaving in Rome,
London, Province & Paris and the strong values while growing up in the entrepreneurial
family. She combined all her experiences during the diverse career working with the most
notable names in fashion and on prestigious global brands. All these inspirational "seeds"
had been finally planted.

"LA FERVANCE will resonate with those seeking authenticity, integrity and real results"
Melissa
THE BRAND
LA FERVANCE perfectly derives its name from the French 'ferveur' or from English 'favor'
which means passion, desire, eagerness and it is all in it. While creating and
commercializing 100% natural skincare in Australia, Melissa saw a clear niche for a brand
like LA FERVANCE. In 2016, she moved from Melbourne to France with Jimmy and the kids
to take a cultural sabbatical and explore the skincare space. The first weeks in France
were a source of inspiration to continue to some extent the merging of the two cultures
and practices of France and Australia. The goal was to create a luxury active skincare
brand in sustainable frames and all from 100% origins.
Over the next two years, living in provincial France, surrounded by vineyards and olive
trees, she built and strengthened relationships with world cosmetic leaders in France, who
were all drawn to the history of the brand's formation. To build the project, she
said goodbye to her home in Melbourne and moved to Paris, fueled with intense research,
development, trials and improvements, obstacles and even greater insistence on mileage.
Finally, in December 2019, the brand LA FERVANCE was founded. With the first product
ECLAT EXTRAODIRNAIRE, the signature collection is abundant with innovative, clinicallytested active ingredients in effective concentrations and the most popular formulas are
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complemented by 100% natural cosmetic fragrances. There was no compromise in the
creation of the brand, and the founder hopes that it will become an integral part of every
customer.

Melissa Obeid the Founder
Photo Credit by LA FERVANCE

PHILANTHROPY
Philanthropy has been a part of Melissa's heart since she was a child. When she was just 8
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years old, she spent her weekends raising money for the annual Easter appeal from the
Royal Children's Hospital in Australia. During her time in Paris in the 1990s, Melissa was
involved in organising the Fashion for the Peace fashion show that brought the Paris the
fashion world to Belgrade, with funds raised donated to UNICEF for the children who
suffered during the war. Later when she led a successful career in advertising at Saatchi
and Saatchi, Melissa wanted to support a young girl who had lost her father during the
fighting in Lebanon, and who now as a young woman, recently located Melissa to thank
her for changing her life through the opportunities offered by this support. Melissa raises
her own children to give those who are less fortunate and they have also sponsored a
child in Brazil via World Vision since the boy and her own son, who is now 13, were both 2
years old. As a woman and a mother, the plight of poor and disadvantaged children is
crucial to Melissa, particularly after the global pandemic of Covid- 19, which is why LA
FERVANCE has partnered with the Save the Children fund, given their huge respect for the
work they do to eradicate the suffering of children around the world.
BRAND'S MISSION
Existing as a skin care brand was not enough for Melissa. As an independent brand, the
founder wanted to create a raison d'etre meaning a "movement". LA FERVANCE evolved
from historic inspiration and futuristic vision. It will stay true to its focus of using powerful,
effective concentrations of the finest, most potent skin care ingredients from hundred
percent natural origins, to ensure maximum visible and emotive outcomes.
Every aspect of LA FERVANCE will align with its heritage and the integrity invested into the
brand's creations. From the provenance packaging, manufacturing procedures and
partners with whom it aligns. The brand expertise is going to influence the perception of
luxury skincare and affirm that active clean beauty in luxury is possible. By 2025 the brand
aims to be regarded as a pioneer in the luxury beauty space.
Nowadays consumers are seeking transparency and synthetic-free products with the flow
of information on social media round high-profile lawsuits driving the demand for
brand transparency. LA FERVANCE is the company that can provide all this to the
customers worldwide by ensuring there is not a single synthetic ingredient in
COSMOS certified, butterfly mark endorsed, Made-in-France formulations, beautifully
presented in luxury eco-possible glass and cardboard packaging.
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Photo Credit by LA FERVANCE

PRODUCTS
All formulations are perfectly balanced and entirely original, in contrast to the increasingly
common practice of choosing standard "ready to market" formulations which are quicker
and cheaper to get to market. Product efficiency, safety, regulatory compliances are
absolute priorities for thу company.
ECLAT EXTRAORDINAIRE - GOLD INFUSED , 3 IN 1 MULTI-MASK
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Photo Credit by LA FERVANCE

TransformActive gold-infused multi-mask
This certified innovative and sophisticated product is one of a kind. During its
development, intensive research was carried out to create a strong, self-contained and
effective multi-functional product. It is formulated with 67% active ingredients in effective
concentrations to act in perfect synergy for superior results. The Ultimate Gold Clean
Beauty Formula is a high silky sugar-esters basis to visually transform the skin's
appearance. Each eco-friendly glass jar and gift box is meticulously handcrafted in France.
This flawlessly original, sensory multi-mask contains guaranteed conflict-free precious
metal and offers the skin's surface essentials it needs.
Whilst an entire launch collection has been created to work in perfect synergy, this launch
product is the brand's signature. It embodies the epitome of luxury beauty by LA
FERVANCE:
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It has a film-forming effect that provides immediate and long-lasting hydration. Perfectly
balanced with double hyaluronic acid from 100% pure HA sources, a bio-active complex of
Australian mountain plants, mimosa and jojoba extracts, baobab lifting gel, Buriti oil,
Kakadu plum extract, and 23-carat gold, pearl pigments and pure seawater from the coast
of French Breton. The long-lasting Golden Glow perfectly moisturizes the tone,
lifts, plumps and smoothes the skin, soothing it.
Photo Credit by LA FERVANCE

A bio- active complex of Australian mountain plants:
Mimosa and jojoba extracts;
Baobab lifting gel;
Buriti oil;
Kakadu plum extract;
Double hyaluronic acid from 100% pure HA sources.

PRICING POLICY AND LOGISTICS
RRP for the best selling product ECLAT EXTRAORDINAIRE - GOLD INFUSED 3 IN 1 MULTIMASK is EUR 195. The company wholesales at 50% for orders under 144 units per month (3
boxes), over that can be discussed with the client. MOQ is 10 units for small SME's and 48
units (1 box) for larger clients.
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EAN - 3701403200000;
Each box (48 units) weighs 18kg;
Do not ship pallets unless it’s a special request;
Ship wholesale via DHL global express and don’t offer EXW (unless specifically
requested).
The company also offers bundle starter kits, 2ml and 5ml samples as well:
Full size samples (not for sale) = 25 Euro;
2ml Sachets samples = 24 centimes;
5ml pots samples = 2.00 euro;
10ml pot samples = 4.00 euro.
INDEPENDENT TESTING
LA FERVANCE chose to engage an independent cosmetics test laboratory and embark on
thorough dermatological, instrumental, clinical and consumer testing (representing all skin
types) to support its product claims. The results of after 28 days of use by focus
group were outstanding:
improved skin hydration and smoothing;
reduced visibility of wrinkles/smooth fine mimic wrinkles;
lifting effect and improved skin tone;
restored skin elasticity/firmness;
oned/calmed and soothed skin;
improved skin elasticity;
skin becomes visibly are more attractive/ beautiful.
NEXT ROLL OUT PRODUCTS
As the next step, the company aims to launch new products such as black scrub called
Gommage, day cream, gel, serum and night resurfacing oil maintaining the integrity of the
formulations.
Each product within the signature LA FERVANCE collection is designed to be
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complimentary and adheres to the ethos of proven active, sustainable luxury, 100% natural
origins and a multifunctional framework to simplify the ritual. All products have been
dermatological, clinically and consumer tested, using measuring instruments, photography
and subjects within the target demographic.
At the bottom, there is the latest digital brochure attached with the new product the
Gommage that will be available at the end of May 2021.

Photo Credit by LA FERVANCE

BRANDING & DESIGN
While thinking of the brand design, a deliberate decision was made to use European glass
primary packaging and handcrafted coffrets (fr. boxes) created with the fine Italian papers
(FSC responsible forestation and recycled materials). All materials that are used for
packaging are European made, COSMOS certified and hundred percent recyclable.
As for colour palette, the Blue was chosen to represent the oceans connecting all of
us and a nod to the Napoleonic voyage inspiring the brand. Gold embossing exudes
luxury. Together these two colors speak to the Imperial colors of France. With up to 64% of
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purchasing decisions influenced by packaging, these bespoke attributes are appreciated.
While creating the next series of products Le Gommage Noir (Black Scrub) will be
presented in an aluminium tube for environmental and ease purposes. The day cream, gel,
serum and night resurfacing oil will be presented in European-made glass airless
packaging to maintain the integrity of the formulations.

ACCESSORIES

Photo Credit by LA FERVANCE

MARKETING & SALES
There is the first line that has been released and the second is planned for 2021. After a
quite recent market launch, the brand is already sold in various POS around the globe in
the USA, Canada, Australia, the UK, China, Hong Kong, South Africa, France, Portugal,
Netherlands and Lithuania (the full stockist list by the link). This is a luxury niche brand
whose natural products are certified as Eco, Cosmos, Bio adhering to all global standards,
and has high-end recyclable packaging. For the company, quality and recipe are very
important, the formulations have been carefully developed and tested. Independent tests
showed excellent results.
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The target audience of buyers is selected more in relation to the product attitude rather
than age, of about 80% of women and 20% of men, age 34+.
The products perfectly fit in with high-end stores that understand the need for unique
brands with a clean beauty image. It is also important for the company to train the staff and
those who sell the brand, find a top distributor on each market who will understand and
develop the brand locally. The company is aimed to develop globally within the clinics,
spas and also online/offline retail, but more premium quality, not mass market. The
company is mostly interested to enter Russia/ Italy / Spain/ Finland/ Singapore/ Malaysia/
UAE/ Japan/ Germany.

MEDIA/AWARDS
LA FERVANCE has won several awards, which can be viewed in detail on the website.
Also, the products met the highest requirements for global certification, which was very
important for the company and certainly is a guarantee of the quality of the products.
Also during its relatively short existence, the brand was widely covered in many publishing
houses and in the press. You can see all publications by the link.
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Photo Credit by LA FERVANCE
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Company name:

The La Fervance Group

Contact person:

Jamie Arnold, Chief Executive Officer

E-mail:

info@lafervance.com

Website:

www.lafervance.com

Phone:

+33647708198

Patent status:

n/a

On market since:

2020

Regions:

France

Industries:

Skincare

Source links:

LA FERVANCE

Files:

LA FERVANCE - ECLAT EXTRAORDINAIRE - Retail Summary Sheet
Card of coffret tri-fold (Print
Version)
LA FERVANCE Brand Presentation 2020
LA FERVANCE (DOSSIER DE PRESSE) - Anglais
(May2020)
200527 - TRAINING DIAPORAMA V4
LA FERVANCE GOMMAGE EXTRAORDINAIRE PRES #1.ppt

Direct link:
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SECRET DOSSIER ON TEANA
LABORATORIES
Teana is an innovative Russian skincare company founded by Dmitry
Stoforandov in 2007. Mr. Stoforandov holds a PhD in pharmaceutical
science and is the man behind all Teana cosmetic formulas. He is a
scientist and a pharmacist, who has enriched the cosmetics industry
with almost 300 unique skincare formulas and who keeps bringing new
trends and energy into this field. Teana has been producing cosmetics
which are as effective as beauty salon treatments for more than 10
years. The company uses manufacturing sites in Russia and France.
Teana's goal is to make skincare simple, affordable and pleasant. Teana
Laboratories' mission is to make the life of its clients happier and more
beautiful.
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Why customers appreciate Teana:
High-tech formulas, based on natural ingredients. Teana is among the first to introduce
the most breakthrough and effective technologies in the field of cosmetology. Teana
maintains the perfect balance between proximity to nature and high-tech care.
Salon standard treatment at home. Simplicity, convenience, high technology. Teana
adapts all the best that is or is just emerging in the salon cosmetology, and this
significantly improves and simplifies the lives of those who care about their beauty and
health.
Trend-setting. The most effective modern solutions and formats in demand in the
market. The regular release of interesting new products. Teana always has something to
surprise you.
Simple and effective skincare programs.
Premium quality at a reasonable price. Innovations, expensive assets, ergonomic,
beautiful, reliable packaging and at the same time no "image" overpricing. Everything is
fair.
Care for nature. Teana tries to take care of the planet, so it uses renewable raw
materials only, do not test cosmetics on animals, do not use paper inserts in packages
to reduce the amount of garbage.

Photo Credit by Teana Laboratories

THE FOUNDER & STORY BEHIND TEANA
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“All the main standards of beauty are created by nature itself. Therefore, our products are
based on natural bioactive ingredients, the effective action of which is ensured by
advanced scientific developments.”

Dmitry Stoforandov
Dmitry Vladimirovich Stoforandov, the Creator, General Director and mastermind of Teana
laboratories, has a sound experience of successful work at the junction of pharmacy and
cosmetology, is a Candidate of Pharmaceutical Sciences. As a child he had been mixing
his mother’s face creams to create something special. Then after becoming a pharmacist
Dmitry brought about 300 unique skincare formulations, new trends and his creative
power to cosmetic industry. Having really turned on the heat to produce high-tech
cosmetics for the "home salon", he founded the company from scratch and personally
developed formulations of the first line of products - mono-dosed ampouled serums
packed in pharmaceutical glass and containing a high concentration of bioactive
ingredients, which are still an undoubted brand hit. Dmitry Vladimirovich's motto is: "We
need to produce the product for which we vouch and to be guided in business by our
conscience first of all". And for almost 13 years now, Teana has been producing unique
professional cosmetics. Its effectiveness is confirmed by testing, and the number of
satisfied customers around the world is constantly growing.

IN-HOME BEAUTY SALON
Teana implements the most advanced solutions in the field of cosmetology in convenient
packaging format of cosmetics for independent use at home. All lines are perfectly
combined with each other, so the clients can create an individual care program for
themselves, taking into account all the nuances and needs of the skin.

MARKETING & PR
The brand is widely represented online and offline. Top mass media in Russia regularly
write about the products, and Teana also conducts monthly creative mailings to popular
bloggers in order to raise brand awareness. In 2018, Teana received 2 prestigious Tagline
Awards for Best Integrated Advertising Campaign. Teana participates in charity events,
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sponsor various beauty events, holds meetings and zoom parties for potential clients.

SALES

Photo Credit by Teana Laboratories

Teana is now selling well nationwide in Russia and has distributors in Lithuania, Latvia,
Uzbekistan and Belarus. The best points of sales are online and offline beauty stores and
drogeries like Drogas, where it is currently sold and others like Watsons, Douglas etc.
The MOQ – 2 000 USD/EUR. Teana usually concludes a standard import contract, send an
invoice. Payment can be made in Euro or USD through the bank (2-3 working days) and
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then Teana or the client arrange a shipment and custom’s declaration. If the client doesn’t
need a standard import and can arrange a shipment from Moscow by himself,
Teana makes a Russian invoice and a link to one of the payment systems like Paypal. Most
of the clients prefer air shipment (the cost of the delivery app. 15% of the cost of goods if
the order amount is 2 000 - 3 000 EUR, delivery time 2-4 days). The clients from Eastern
Europe and CIS countries prefer transport products by car (delivery time depends on the
region). Teana company has a system of discounts, if the amount of the order is more than
5 500 EUR – discount 5%, more than 11 000 EUR – 7%, more than 30 000 EUR – 10%.
The company has really unique experience of interest in Teana products in Vietnam and
China. For example, in frames of recent cooperation with Vietnamese distributor, they
have managed to make the products really well known in the market with the help of Local
Key Opinion Leaders. It is possible to find a lot of videos about the best sellers on
Vietnamese Youtube.

MEDIA
Teana is actively building brand awareness on social media through the
following channels:
Instagram page
European Instagram page
Youtube channel
More media materials could be found by the link

AWARDS
Teana's products regularly receive prestigious awards for innovative skincare and
performance. Teana has been awarded prizes for top glossy women's publications, as well
as international prizes won at exhibitions.

THE PRODUCTS
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Teana skincare provides the most up-to-date and innovative solutions in modern
cosmetology. Teana tracks the latest achievements of scientific labs all over the world.
Therefore, the company is among the first to obtain samples of new ingredients and to
conclude contracts for the supply of modern cosmetic raw materials while others may not
even know about them yet. Traditionally, Teana purchases ingredients for its products in
France, Switzerland, UK, Germany, Marocco. The ingredients are high-concentrated
substances that are extractable from plants only through a series of complex chemical
processes. Absence of impurities and high concentration – a guarantee that
Teana's products will have a predictable and evident effect.

Teana is the award-winning brand with innovation at the core
Photo Credit by Teana Laboratories

Keys of success of Teana's products:
Formulating. The key to the effectiveness of Teana cosmetics is the skilful combination
of natural ingredients and high technology. Teana is among the first to introduce
advanced scientific developments in formulations and has earned a reputation as a
conscientious and innovative manufacturer. Teana also adds a secret ingredient - love to each product.
Geography of production. Teana's two main production sites are in Russia (in the
science city of Yubileyny) and in France on the coast of Brittany. Here Teana produces
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laboratory samples, test final products and prepare unique novelties for production.
Testing and certification. All Teana products are subjected to multi-level testing: from in
vivo and in vitro tests of individual ingredients to testing of finished products on
volunteers. Teana cosmetics are certified in accordance with European legislation, so
costumers get guaranteed quality and proven effectiveness.

Photo Credit by Teana Laboratories

Teana has a variety of products and cosmetic lines to solve different skin problems:

1. SUPER PEPTIDES - AMPOULE SERUMS WITH SUPEREFFECTIVE PEPTIDES
«SUPER PEPTIDES» ASAP SKIN TONE CORRECTION SERUM;
«SUPER PEPTIDES» NO PROBLEM INTENSIVE CARE SERUM;
«SUPER PEPTIDES» IN-HOME CIRCULAR FACELIFT SERUM;
«SUPER PEPTIDES» ANTI-REDNESS AID KIT SERUM;
«SUPER PEPTIDES» EYE CONTOUR PERFECTOR SERUM;
«SUPER PEPTIDES» CRYSTAL SKIN HIGHLIGHTER-LIKE SERUM.
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PHOTO CREDIT BY TEANA LABORATORIES

TEANA VEGENIUS - 100% NATURAL INGREDIENTS,
VEGAN-FRIENDLY, INNOVATION & NATURE
2. VEGENIUS VEGETABLE MILK - 100% VEGETABLE
MILK IN PHARMACEUTICAL AMPOULES FOR
INTENSIVE SKIN CARE
100% natural vegetable milk for delicate and fresh skin. Weightless, fast-absorbing
texture nourishes the skin with all the richness of natural components";
100% NATURAL VEGETABLE DREAM MILK SWEET ALMOND;
100% NATURAL VEGETABLE DREAM MILK ORANGE BLOSSOM;
100% NATURAL VEGETABLE DREAM MILK COTTON.

3. VEGENIUS POWDER SERUMS - 100% NATURAL
POWDERS WITH POWERFUL SKINCARE BENEFITS DUE
TO THEIR BOTANICAL COMPOSITION
Natural powder serum LIFTING & SOFT FOCUS
Natural powder serum SMOOTH & COMFY
Natural powder serum EVEN TONE & TEXTURE
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Photo Credit by Teana Laboratories

4. VEGENIUS FLOWER WATERS - PURE FLORAL
WATERS ARE BASED ON THE WATER-SOLUBLE
FRACTIONS OF VALUABLE ESSENTIAL OILS AND ARE
ENRICHED WITH DIHYDROQUERCETIN WHICH IS A
POWERFUL NATURAL ANTIOXIDANT
Natural flower water CAMOMILE ROSEMARY face and hair spray;
Natural flower water ROSE - LAVENDER face and hair spray;
Natural flower water MELISSA - THYME face and hair spray;
Natural flower water LEMON - ORANGE FLOWERS face and hair spray.
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5. VEGENIUS SMOOTHIE FACE MASK - EDIBLE
SMOOTHIE MASKS ARE ALL NATURAL AND CONTAIN
FRUIT POWDERS, DIETARY FIBERS (DETOX EFFECT)
AND STEVIA EXTRACT
SMOOTHIE FACE MASK COCOA-STRAWBERRY (4 portions, 80g)
SMOOTHIE FACE MASK APPLE-RASPBERRY (4 portions, 80g)

6. VEGENIUS – BIO ESSENCES (THE EXACT
MOLECULAR “TWINS” OF LIVING PLANTS, GIVING THE
SKIN 100% OF VALUABLE INGREDIENTS)
NATURAL PROTECTION AGAINST POLLUTION bio essence;
DEEP RECOVERY FOR TIRED SKIN bio essence;
AGAINST DEHYDRATION AND CLIMATE STRESS bio essence;
SKIN SUPPORT DURING PHYSICAL ACTIVITY bio essence;
ANTI-AGE FOR MATURE SKIN bio essence;
RELAX & ANTI-STRESS FOR URBAN DWELLERS bio essence;
AGAINST UV-STRESS, REDNESS AND PIGMENTATION bio essence;
PURETY AND FRESHNESS FOR PROBLEM SKIN bio essence.

7. LIFTING TAPES - LIFTING EFFECT IN JUST 7 DAYS
LIFTING TAPES for the face (7sets).

8. MOLECULAR MICROFLUIDS OCCLUX - ACT
SIMILARLY TO BEAUTY SALON COSMETIC MASKS,
BUT YOU CAN WEAR THEM ALL-DAY
Molecular microfluid SENSOCALM with neurocalming complex with sea anemone toxin;
Molecular microfluid AGE-FREE with sea snail toxin;
Molecular microfluid HI-LIFTING with modeling peptide complex;
Molecular microfluid SYN-CHRO realighning the skin's biorythms;
Molecular microfluid GOLD 24K beauty elixir with gold nanoparticles.
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9. CONE SNAIL TOXIN - TOXY FOR EXPRESSION LINES
CORRECTION - A BOTOX EFFECT WITHOUT A
COSMETOLOGIST

Photo Credit by Teana Laboratories

FACE DROPS (SERUM) against expression lines, all skin types;
LIGHT FACE CREAM against expression lines, all skin types;
OVERNIGHT FACE MASK against expression lines, all skin types.

10. 10-DAY BEAUTY REGIMEN FUNGUSTO BASED ON
MUSHROOM EXTRACTS
FUNGUSTO serums - 10-day beauty regimen based on mushroom extracts.

11. EXPERT BOOST - NEUROACTIVE BOOSTERS GIVE A
DEEP, LONG-TERM AND VISIBLE EFFECT WITHOUT
“BEAUTY INJECTIONS” BY OPTIMIZING THE CELLS’
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FUNCTIONS
Alternative to beauty salon cosmetology

Photo Credit by Teana Laboratories

Booster with ionosomes NON-INJECTION FILLING;
Booster for mature skin BLUE RETINOL;
Booster for a non-surgical facelift IDEAL SHAPE.

Correction of skin imperfections
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Neuroactive boosters give a deep, long-term and visible effect without “beauty injections” by optimizing the cells’
functions
Photo Credit by Teana Laboratories

Spider veins corrector MIRABILIS;
Pore minimizing booster INVISIBLE PORES;
Booster for problem skin NATURAL SALICYLIC ACID.

Intensive lightening
Day brightening booster 3D-LASER;
Night brightening booster ANTI-SPOT;
Hand & decollete anti-spot booster WHITE TURMERIC.

Protection from the main causes of aging
Day brightening booster SPF 30 TOTAL PROTECTION;
Mineral energizing booster for tired skin STOP-STRESS;
Booster against glycation GLYCO-STOP;
Protecting booster ANTI-INFLAMMAGING;
Booster with boreal wood extracts EXTREME CARE.

Strengthening the skin’s structure and anti-age care
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Silicon booster THE RESTRUCTURIZER;
Luxurious anti-aging booster WHITE TRUFFLE;
Booster with phyto stem cells ELDERFLOWER & GARDENIA.

Eyebrows and lashes growth
Lash & brow booster LARIX AND TEA PLANT.

12. ROYAL FORMULA - PREMIUM WATER-IN-OIL
EMULSIONS FOR DRY AND MATURE SKIN
Makeup removing oil DEEP CLEANSING;
Anti-wrinkle, anti-puffiness and anti-dark circles lifting eye cream EXTREME BEAUTY;
Anti-stress face oil serum EUPHORIA;
Rejuvenating face oil serum SO YOUNG;
Nutritional face oil serum SO RICH;
Moisturizing face oil serum AQUA PROTECT;
Makeup promer SUPER FACE;
Rejuvenating serum with retinol in vegetable capsules RETINOL POWER;
Rejuvenating serum with argireline in vegetable capsules BOTOX-LIKE;
Anti-wrinkle and anti-puffiness eye serum in vegetable capsules PRETTY EYES;
Brightening serum with plankton extract in vegetable capsules PERFECT TONE;
Rejuvenating lifting serum in vegetable capsules TURBO LIFT.

13. NEUROACTIVE SERUMS STRESS CONTROL - NEW
SAFE SOLUTION FOR CORRECTING STRESS-RELATED
SKIN CONDITIONS THROUGH IMPACT ON SKIN
NEURORECEPTORS, CONTAIN REVOLUTIONARY
ACTIVE INGREDIENTS: NEUROPHROLINE ™,
MARILIANCE™, MATRIXYL® 3000
Spa-comfort. Neuroactive serum – damaged cells renewal;
Double Radiance. Neuroactive serum – reducing pigmentation;
Daily Milk. Neuroactive serum – nourishing for dry and sensitive skin;
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Vegetable Detox. Neuroactove serum – lymphatic detox;
Oleo Serum. Neuroactive serum – hydration for overly dry skin;
Super Food. Neuroactive serum – improving skin texture and complexion;
Thermo Effect. Neuroactive serum – imperfections removal;
Berry Care Peeling. Neuroactive serum – smooth skin with an even tone.

Molecular microfluids OCCLUX with sea snail toxin acts similarly to beauty salon cosmetic masks but in-home
salon
Photo Credit by Teana Laboratories

14. NATURAL HAND MADE SOAP. MADE IN FRANCE
Shea Passion. Natural soap for dry face and body;
Cleopatra's Secret. Natural soap with donkey's milk for dry and sensitive face and body;
The Ancient Magic of Argan. Natural soap with argan oil for dry face and body;
Grape Sensation. Natural exfoliating scrub soap for body and face;
Spring Storm. Natural anti-cellulite soap with seaweed;
Apricot Paradise. Natural soap-scrub with apricot kernels for face and body;
Healing Mineral. Natural soap with green clay for oily and problem skin for face and
body;
Pink Dream. Natural soap with rosemary for oily and problem skin.
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15. BLUE RETINOL PEPTIDE COSMETICS - ANTI-AGING
SKINCARE WITH RETINOL-LIKE NATURAL EXTRACT
TURQUOISE SILK Anti-age Serum with Blue Retinol;
SAPPHIRE SECRET Anti-age Cream with Blue Retinol and viola tricolor extract;
AQUAMARINE MIRACLE Rejuvenating Mask with Blue Retinol and viola tricolor extract;
AZURE DREAM Rejuvenating Eye Cream with Blue Retinol;
FIERY TOPAZ Rejuvenating peel with Blue Retinol and fruit acids.

Photo Credit by Teana Laboratories

16. PERFECTION SENSORY PEPTIDE ANTI-AGE
COSMETICS - COMBINING INNOVATIVE PEPTIDE
COMPLEXES WITH ANTI-AGE HERBAL EXTRACTS,
LAUNCH A COMPLEX REJUVENATION AND
RESTORATION PROGRAM IN THE SKIN, REDUCING
THE VISIBLE SIGNS OF AGING
Charming Perfection Revolutionary anti-aging sensorial cream for regular eyelid skin
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care;
Harmony of Perfection Anti-age sensory lifting cream for eyelids;
Energy of Perfection Light and gentle sensory toner / for skin cleansing and make-up
removing;
Shining Perfection Refreshing cleansing milk / for make-up removing;
Elegant Perfection Nourishing sensory night cream;
Absolute Perfection Rejuvenating facelift day cream;
Solar Perfection Invigorating day serum;
Star Perfection Rejuvenating and nourishing night serum.

Photo Credit by Teana Laboratories

17. ALGOBOTORELAX (ABR) PEEL -OFF ALGINATE
MASKS. MADE IN FRANCE
Magic of sea depths. Anti-aging calming alginate cryo mask with Spirulina and Myoxinol;
Sea treasures. Nourishing recuperating alginate mask with Acerola, Myoxinol and
Vitamin C;
Amber wind. Refreshing alginate mask-radiance with Peppermint, Mellissa, Milfoil and
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Myoxinol;
Crystal splashes. Cleansing, peeling and rejuvenating alginate mask with Papaya,
Arginin and Myoxinol;
Sea breeze. Relaxing alginate mask with Blackberry, Vitamin C and Myoxinol;
Island of treasures. Alginate mask for problematic skin with Tea Tree Oil, Ivy Extract and
Myoxinol;
Sea winds Rose. Anti-wrinkle eye zone alginate mask with Collagen, Damascus Rose
and Myoxinol;
Magic Ocean Chest. Relaxing recuperating alginate mask with Cinnamon, Clove and
Myoxinol;
Aquilon's Chest. Alginate mineral mask with Myoxinol;
Song of the Seven seas. Energizing tonic alginate mask with Ginseng, Vitamin C and
Myoxinol;
Athrodite's smile. Alginate modeling mask for lip contour with collagen and Myoxinol;
Music of Sea. Enzymatic peeling with Myoxinol, Papaya and Pineapple;
Sea Queen. Alginate anti-aging facial mask with maris sal (Dead sea salts) and Myoxinol;
Sea Spice. Alginate facial mask with Lavender, rosemary and Myoxinol.

Spa-comfort neuroactive serum renew damaged cells. While Algobotorelax multi peel-off alginate masks fit for
different purposes including main anti-aging properties
Photo Credit by Teana Laboratories

18. FIFTH SENSE BIOPEPTIDE COSMETICS - A
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PERFECT EVERYDAY SKINCARE SOLUTION. THE
EFFECT OF ENDORPHINS FOR YOUR SKIN HAPPINESS
Sensorial Gels for regular eye zone care

Photo Credit by Teana Laboratories

O1 Eye gel against dark circles and eye bags with butcher's broom and cecropia
extracts
O2 Express lifting gel with matrikins and argania peptides
O3 Gel against expression wrinkles "crow's feet" with matrikins and argireline
Sensorial Spray Toners
T1 Vitamin spray toner with extracts of Hawaiian freshwater microalgae and salmon DNA
/ for normal, dry and sensitive skin
T2 Mattifying spray toner with lactoferrin and sea moss extract / for oily and combination
skin
Sensorial Multilamellar Masks
S Enzymatic Gommage Exfoliant with Keratoline and extract of chaparral / for all skin
types
MB Sebum Control Multilamellar mask with lactoferrin / for oily, combined and problemprone skin
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ME Multilamellar Vitamin Energy Mask with extract of Hawaiian freshwater microalgae /
for all skin types
MC Multilamellar Mask-Radiance with Lumisphere / for all skin types
MA Moisturizing Multilamellar mask with cogon grass extract and salmon DNA / for all
skin types
MD Rejuvenating Multilamellar mask with matrikins and algae extract / for all skin types
Sensorial Multilamellar Creams
CB Multilamellar Mattifying cream - Sebum control with lactoferin / for oily, combination
and problem-prone skin;
CE Vitamin Multilamellar Energy cream with extract of Hawaiian freshwater microalgae /
for all skin types;
CC Multilamellar Cream-Radiance with lumisphere / for all skin types;
CA Moisturizing Multilamellar cream with extracts of cogon grass and algae/ for any skin
type;
CD Rejuvenating Multilamellar cream with matrikins and algae extract / for all skin types;
Sensorial Facial Washes;
P1 Micellar foaming facial wash with peach extract and salmon DNA / for normal, dry and
sensitive skin;
P2 Micellar foaming facial wash with lactoferrin and heather extract / for oily,
combination and problem-prone skin.
Sensorial Makeup Remover Gels
G1 Micellar makeup remover gel with extracts of peach and microalgae from Hawaiian
lakes / for normal, dry and sensitive skin;
G2 Micellar makeup remover gel with lactoferrin and witch hazel extract / for oily,
combination and problem-prone skin.

19. BIOACTIVE AMPOULED COSMETICS –TARGETED
TO IMPROVE CONDITIONS OF ANY SKIN TYPES.
BESTSELLERS
"А" Moisturizing Set ("Natural moisturizing factor" - 2 amp, "Sea Cocktail" - 2 amp,
"Hyaluronic acid gel" - 2 amp, "Sea minerals" - 2 amp, "Supermoisturizing" - 2 amp);
"D" Rejuvenation Set ("Breakfast for skin" - 2 amp, "Instant lifting" - 2 amp, "Sea
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collagen" - 1 pz, "Elastin" - 2 amp, " Cryo-serum Against expression lines" - 1amp, " Cryoserum for Immediate rejuvenation" - 1 amp, "Panthenol" - 1 amp);
"Е" Nutrition Set ("Vitamin Coctail" - 3 amp, "Breath of life" - 2 amp, "Immediate revival" 2 amp, "Oxygen coctail" - 3 amp);
A1 Anticuperosis / for sensitive skin with couperose;
A2 Natural Moisturizing Factor / for sensitive, flaking, prone to redness skin;
A3 Sea cocktail / for dry skin damaged by sun or wind;
A4 Hyaluronic acid gel / for any skin type, even prone to allergies;
A5 Sea Minerals / for sensitive, irritated skin;
A6 Supermoisturizing / for extremely dehydrated skin;
B2 Normalizing / for oily, problem and inflammation-prone skin;
B3 Soothing / for treating inflammations;
B4 Express-Soothing / for damaged, acne-prone skin;
C1 Skin radiance / for lightening dark spots;
D1 Breakfast for skin / for aging skin prone to morning puffiness;
D2 Instant lifting / for aging, sagging skin;
D3 Sea collagen / for aging skin with lost facial contours;
D4 Against expression lines Cryo-serum;
D5 Immediate rejuvenation Cryo-serum / for quickly rebuilding youthful glow;
D6 Panthenol / for skin damaged by burns, scars, harsh peelings;
D7 Elastin / for aging inelastic skin with wrinkles;
E1 Vitamin coctail with A+E+Panthenol / for vitamin deficient skin prone to flaking;
E2 Breath of life / for skin with uneven tone;
E3 Immediate restoration/ revitalization of tired stressed skin;
E4 Oxygen cocktail / regeneration of combination skin;
5 MINUTES Line ( highly active for mature skin);
N1 Silk Energy. Lip volumizing and firming serum / against expression lines near lips and
wings of nose;
N2 Soft Shine. Serum with amino acids / for rebuilding skin's natural defenses;
N3 Youth Elixir. Sculptor serum / for face contours modeling and reduction of facial fat;
N4 Snow Queen. Active anti-age serum with ceramides;
IPF Line (with aminoacids and proteins);
24-hour Antistress Effective protection, rejuvenation and restoration of tired dull skin;
Antioxidant Protection and moisturizing;
Vegetable Placenta Smoothness and youthful facial contours;
Energy of Youth Freshness and elasticity.
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Photo Credit by Teana Laboratories

20. SHAKER MASK, MADE IN FRANCE - PRODUCED
WITH THE LATEST FINE GRINDING TECHNOLOGY,
THESE POWDER MASKS ARE EASY TO USE AND ACT
FAST. INNOVATIVE NATURAL INGREDIENTS PROVIDE
ACTIVE CARE, RESTORING AND REVITALIZING THE
SKIN

1478

Best-Aging Report | 2023.01.08

Photo Credit by Teana Laboratories

BEAUTY BAR. Peeling shaker mask with a detox effect, 25gr;
BEAUTY BAR. Revitalizing shaker mask with caviar extract, 15gr;
BEAUTY BAR. Moisturizing shaker mask with golden glitter, 15gr.

ADDITIONAL MATERIALS
You can download all product images by the link
You can download the presentation by the link
You can download the catalogue by the link
You can download the price list for distributors by the link
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Teana Beauty Bar Shaker Masks - Skin Care and Fun - Simple and Effective Cocktail for a Skin
Photo Credit by Teana Laboratories

Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS FROM MEMBERS
Since members often have a lot of additional questions to the brand, we found a solution
in the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments form members and answers from
TEANA by the link. Maybe among them, you will find the answer to your question. Feel free
to leave your comments and ask questions by the link. Please do not share this file since it
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is for internal use only.
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Company name:

Teana Laboratories

Contact person:

Nataliia Shtyreva Export Manager

E-mail:

me@teana-labs.ru

Website:

teana-labs.ru

Phone:

+79266620932

Patent status:

+

On market since:

2007

Regions:

Russia

Industries:

Skincare

Source links:

Teana Official Webpage
Teana Europe
Teana Laboratories YouTube Channel
Teana Europe Instagram

Files:

Price-list TEANA - export EUR
Teana_Presentation.pdf
Teana catalog new 2020.pdf
2021_Certficate of Cosmetic Establshment Registration
assortment EUR RRP

Direct link:
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SECRET DOSSIER ON MYSIA
Welcome to the world of MYSIA naturals. The company is dedicated to
giving its customers the best natural bath and body products. The main
focus is to use organic and natural ingredients, with no additives and
chemicals that can be harmful to humans, animals and all the
planet. MYSIA naturals founded by Sinan Ergin, whose aspiration is to
design and create the best possible products without causing any harm
to human lives and the planet. By adopting this mission, MYSIA naturals
became the brand whose priority is giving the best natural products to
its customers in the health and wellness industry. The company's vision
is to build a future in which people live in harmony with nature.
The exquisitely hand-crafted products are designed for a much higher
purpose than simply keeping the skin clean and hydrated. MYSIA
naturals aim to remind every customer to take a moment away from the
busy daily life and to relax and enjoy it because MOOD IS EVERYTHING!
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THE FOUNDER
The brand was founded by Sinan Ergin in 2019. His aspiration for natural products led him
to create the brand MYSIA naturals. The brand products are hand-made with natural
ingredients and never tested on animals. MYSIA naturals brand is 100% eco-friendly and
sustainable with the ingredients and materials that are used in production.
Sinan was born in Ankara, Turkey. After he completed his high school education, Sinan
moved to Canada and for university education. After his graduation, he gained few years of
work experience in different fields until he found the opportunity in the natural health and
skincare industry.
Sinan took the importance of olive oil, in the skincare industry. Thus, the brand's
foundation started with the idea. Still today olive oil is the crucial ingredient in MYSIA
naturals soaps. The company works with the best soap makers and chemical engineers to
create different soaps for different purposes such as acne, cellulite, eczema etc.
Sinan Ergin’s mission with MYSIA naturals brand is to create all-natural products that can
be used by anyone with their unique needs. Also, he aims to educate society to use nonchemical products for a bright future of humanity and nature.

THE STORY
Natural skincare industry is booming every other day. By the time when people understand
the importance of natural ingredients in skincare products the demand rises.
Although supply is not always well and satisfying. Many brands frequently come up with
new products however the effect and quality mostly upsetting. This led people to have a
suspicious look at the “natural product” industry.
MYSIA naturals passion is nature! The brand's mission is to protect the nature that all love
for the next generations. MYSIA naturals aims to create and provide healthy and effective
skincare products that are designed to treat, rejuvenate, and improve the skin and
enhance the customer’s looks, as well as improve the overall lifestyles of MYSIA customers
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by helping them look beautiful and regaining their confidence.
The brand's story started with passion and continue with creating and enlarging the
product lines to be part of the peoples life’s all around the world. MYSIA naturals is not just
a brand, it is a mission for the future of the skincare industry. MYSIA naturals story is
enlarging with each customer need and experience.
MYSIA naturals started this journey as a brand but every other day it is becoming a bigger
family. The company hopes each customer will enjoy and be part of MYSIA naturals family.

MYSIA Authentic Turkish Collection of Soaps
Photo Credit by MYSIA

THE BRAND
MYSIA is an ancient civilization, who lived in today’s Aegean-Mediterranean region. It is
where the best olives have been cultivated since ancient times. MYSIA civilization lived at
the same age as Trojans and Lydians. This led MYSIA to be one of the pioneer civilizations
that used money in history.
To honour the history of MYSIA, the brand adopted the Aphrodite figure on the MYSIA coin
to be MYSIA logo. Three different colors represent three crucial aspects of MYSIA. Dark
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green represents the color of olive trees and olives. Azure color represents the heavenly
looking water sources and seas that have been part of many legends since the Greek
mythology began. Last but not least, terra color represents the fertile soils which led to
cultivate the best olives since ages.

WHAT MAKES MYSIA PRODUCTS SPECIAL?
Just like in ancient times, MYSIA naturals extra-virgin olive oil-based soaps are handmade
by artisans. The same in-house method has been using by MYSIA artisans for decades and
it passes from elder masters to young apprentices for generations.
MYSIA's soaps are produced completely by traditional methods. Using cold press extravirgin olive oil which comes from the world’s leading top-quality olive farms from Aegean
and Mediterranean coasts. Mixing with essential oils and other natural ingredients and
combining the mastered knowledge and experiences of decades brings out top-notch
quality products. Each soap is cured in special rooms without humidity to dry for at least 45
days, then they get packed and ready to ship out from MYSIA naturals production site.
The pH ratio of MYSIA's soaps is between 8-9 which is great to clean dead cells on
the skin and to keep the skin hydrated.
MYSIA naturals soaps do not contain SLS, parabens, additives, chemical colorants and
palm oil. The main ingredient is olive oil. The company uses only 100% natural root colors.
The scents in MYSIA products come from essential oils that it brings from all around the
world for the best results. The packaging is 100% recyclable, and MYSIA naturals is plastic
FREE.

OLIVE OIL SOAP IS NATURALLY RICH IN VITAMINS
Olive oil is known to be natural source of essential nutrients and vitamins that are
important to help one look and feel healthy at all times. Also rich in vitamins E and A, olive
oil can help improve the skin’s appearance and boost immunity at the same time. Its beta
carotene content can also help stimulate the growth of new cells, promoting a more
glowing and youthful appearance.
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MYSIA GRAPE SEED
Photo Credit by MYSIA

A NATURAL ANTI-AGING BEAUTY REGIMEN
Olive oil is considered an effective anti-aging solution because it contains oleic acid and
polyphenols. These important components work together in order to improve the texture
and skin tone. Because olive oil soap is so nourishing, it can help replenish the oils that
skin loses as it gets older. In return, it gives us a much smoother complexion, including
minimized wrinkles, and a healthy glowing appearance.

OLIVE OIL SOAP IS BEST FOR ALL SKIN TYPES
Since olive oil is a natural and healthy component, it can be used for any skin type.
Everyone in the family from babies to adults can be able to take advantage of the natural
olive oil soap benefits. That’s because it’s not harsh on even the most sensitive skin. Olive
oil is also guaranteed to be hypoallergenic, which simply means there’s no need to worry
about nasty skin reactions.
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MYSIA NATURAL EXTRA-VIRGIN OLIVE OIL-BASED SOAPS ARE HANDMADE BY
ARTISANS
PHOTO CREDIT BY MYSIA

PROMOTES HEALTHIER AND MORE RADIANT SKIN
Since olive oil is rich in antioxidants, it can contribute to healthier and more radiant skin
through reversing oxidation as well as repelling unnatural and damage-causing free
radicals. These elements are responsible for health problems, breakouts and skin
diseases.

BAR SOAPS
The olive oil-based bar soaps from MYSIA naturals are obtained from 100% cold-pressed
virgin olive oil and enriched with notes of Mediterranean fragrances which comes from
essential oils.
The bar soap is compact but, at the same time, is very soluble in water. It is versatile for
frequent washing for the face, hands and body, while also suitable for cleansing the most
sensitive skin. It produces a white and thick foam, very delicate with remarkable detergent
and emollient properties.
MYSIA's soaps are the result of a completely innovative technology that combines the
millennial tradition of ALEPPO soaps with the most modern manufacturing needs.
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MYSIA Roman Collection of Soaps
Photo Credit by MYSIA

BRAND USP
MYSIA naturals soaps do not contain SLS, parabens, additives, chemical colorants and
palm oil. The main ingredient is olive oil. MYSIA uses only 100% natural root colors. The
scents in the products come from essential oils that MYSIA brings from all around the
world for the best results. The packaging is 100% recyclable, and the brand is plastic FREE.
The brand's mission is not only to produce eco-friendly and sustainable products but also
to educate younger generations and making them understand the importance of ecofriendly life for a better and bright future.
MYSIA naturals supports Sustainable Development Goals (SDGs), which are a global
agenda, adopted by countries in 2015, with a vision of ending poverty, protecting the
planet and ensuring that all people enjoy peace and prosperity.
All the soaps are produced completely by traditional methods. Using cold press extra-virgin
olive oil which comes from the world’s leading top-quality olive farms from Aegean and
Mediterranean coasts. Mixing with essential oils and other natural ingredients and
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combining the mastered knowledge and experiences of decades brings out top-notch
quality products. Each soap is cured in special rooms without humidity to dry for at least 45
days, then they get packed and ready to ship out from the production site.

Bath Bombs MYSIA
Photo Credit by MYSIA

The company carefully selects every single ingredient (natural resources, handpicked). All
products are:
Organic;
Vegan (Only few soaps include milk, honey and propolis);
Cruelty-free (No Animal Test);
Powerful effectiveness from plant sources;
Without parabens;
Without SLS;
Without sulphates;
Without glycerine;
Without refined oils;
Without pesticides.

PRODUCTS & PRICES
MYSIA naturals uses only very special and expensive oils and ingredients in their products.
It carefully selects each individual ingredient. Typical natural cosmetic products use
essential oils, which lead to allergic reactions in the face and body. MYSIA naturals only
uses oils and ingredients with less allergic reactions. It is crucial to avoid, that customer
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reacts on natural cosmetic products. MYSIA naturals performed for all the products a
dermatological test with outstanding results even for customers with very sensitive skin or
skin problems.

MYSIA RED WINE
Photo Credit by MYSIA

MYSIA's products can be used daily, and they can be used for both face and body.
The main focus of the company is to create the best possible product for its customers
need and can be afford and used by them without harm to the environment.
The company plans to expand the lineup of natural products for personal care. The
additional products that will be launched are:
Face & Body Lotions;
Liquid wash (Hand & Body);
Perfumed was series (99% natural);
CBD infused bath and skincare products.

SOAPS COLLECTIONS
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MYSIA naturals presents 5 unique collections of handcraft soaps that not only care for the
skin but also solve the main serious problems thanks to their composition of correctly
selected natural ingredients. There are Moroccan, Victorian, Roman, Mayan and Turkish
Collection. The recommended price for all soaps from the manufacturer MSRP is 12 USD
for 110 grams bar. There are also minis of 5 grams each. The RRP for minis is 5 USD. The
bars go in a case of 8 pieces. It is possible to familiarize yourself with the full lineup and all
types of soaps in the catalogue at the bottom of the page or on MYSIA's website. Also, it is
possible to order GIFT Sets.
TUMERIC SOAP (Moroccan Collection)
This soap lightens the skin for a visibly brighter, even skin tone by reducing uneven
pigmentation. Turmeric gently exfoliates dead skin cells and is considered a luxurious form
of acne treatment. This soap is known for its anti-inflammatory and anti-aging properties.
Ingredients: Saponified coconut oil, cold-pressed extra virgin olive oil, American
hazelnut, seed oil, dried ground leaves of turmeric, and water.
GOAT MILK SOAP (Victorian Collection)
Goat milk soap soothes and hydrates even the most sensitive skin thanks to its pH
balance that is similar to human skin. It protects against external factors such as bacteria
and chemicals and prevents skin rashes and itchiness. This soap can be used with all skin
types.
Ingredients: Saponified coconut oil, cold-pressed extra virgin olive oil, goat milk, jojoba
seed oil, and water.
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MYSIA GIFT SET brings the double benefits of being a wonderful gift, as well as overcome all skin problems and
provide nutrition and skin care for a long time
Photo Credit by MYSIA

FIG SEED SOAP (Roman Collection)
This soap increases blood circulation when used continuously and helps reduce cellulite. It
also opens clogged pores and prevents the formation of oil and blackheads. Fig
Seed soap is rich in minerals and with the orange, oregano, and rosemary oils in its
formula, the skin will look healthy and energized. Can be used for sensitive skin.
Ingredients: Saponified coconut oil, saponified sesame oil, cold-pressed extra virgin
olive oil, rosemary oil, oregano leaf oil, bitter orange flower oil, fig seed oil, and water.
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TUMERIC SOAP (Moroccan Collection) & GOAT MILK SOAP (Victorian Collection) are the best care to fulfil main
skin needs
Photo Credit by MYSIA

GRAPE SEED SOAP (Turkish Collection)
Grape seeds are loaded with antioxidants which allow this soap to rid the skin
off toxins and heal imperfections quickly. Use this soap to keep the skin healthy and
reduce the signs of aging.
Ingredients: Saponified coconut oil, cold-pressed extra virgin olive oil, grapevine
seed powder/oil, and water.
CARBON SOAP (Mayan Collection)
Carbon soap is the perfect addition to the skincare routine and well-known treatment
for blackheads. It clears the pores in the skin, nourishes it with the vitamin E in its formula,
and leaves the skin feeling detoxed, hydrated and refreshed.
Ingredients: Saponified sweet almond and coconut oil, cold-pressed extra virgin olive
oil, carbon, and water.
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FIG SEED, GRAPE SEED and CARBON extraordinary and effective natural skin protection
Photo Credit by MYSIA

BATH BOMBS & SALTS
MYSIA's all-natural and handcrafted bath bombs are SLS, parabens and
chemical colourants FREE. They are exquisitely handcrafted using a mixture of salts
and essential oils and dried flower petals. Floral notes in the scent and calendula
flowers add an exotic sensation to the pampering sessions and help to relax and enjoy a
bath. Essential oils moisturize the skin and will let the skin freshen and hydrated more than
ever.

CBD INFUSED PRODUCTS
WHAT IS CBD?
CBD is the abbreviation for cannabidiol, one of the many cannabinoids, or chemical
compounds, found in marijuana and hemp. CBD is a chemical compound present in the
Cannabis Sativa plant. Manufacturers can combine CBD with an oil, such as hemp or
coconut oil, to create CBD oil. People can purchase CBD oil or a range of beauty products
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that incorporate CBD oil to use on their skin. Due to its potential anti-inflammatory
properties, CBD may be useful for treating many skin conditions, including acne, eczema,
and psoriasis.

CRYSTAL-INFUSED WATER BOTTLES
A water bottle is an amazing healing tool. It integrates healing energy crystals into the
human bodies. The crystal water bottle operates at the molecular and vibration level, by
moving the properties of crystals into the water, helps its charging for energy. It has the
power to promote and soothe the minds and feelings. Unlike ordinary water bottles, the
use of the healing crystal-infused water bottles combines the natural healing properties of
the liquid crystals. This is not only beneficial to the mind and body but to the environment
as it reduces the use of crystal-clear water bottles by Gems and Vibes. Using a precious
stone water bottle has the ability to improve mind and body functions throughout the day.
It is possible to take it to the gym, work, school, etc.

MARKETING & SALES
MYSIA naturals has established itself very well in the Turkish market as a manufacturer of
the best quality natural skin care products, as well as a creator of the unique collections of
natural soaps that overcome various skin problems and also help the skin stay healthy and
improve its look preventing the aging process. The brand is ready to develop globally,
enter the international market with new lines and products and is looking for reliable
distributors in the markets with which it is ready to build long-term mutually beneficial
partnerships.

ADDITIONAL MATERIALS
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Photo Credit by MYSIA

You can download images by the link
You can download the price list by the link
You can download the catalogue by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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SECRET DOSSIER OZONE GOLD
NATURAL OZONIZED COSMETICS &
SUPPLEMENTS
Ozone Gold is a German-based company that produces unique ozonebased products such as encapsulated ozone-rich olive oil
supplements that protect against the negative factors of the
virus, bacterias with strong antioxidants action, unique ozonized face
care products as well as other body and hair care ozone-rich products.
All products are based on a unique formula with cold-pressed olive oil
and ozone that activates the immune system and allows absorbing large
amounts of oxygen into the blood. Ozone Gold products can be used in
treating fungal infections, insect bites, acne and other skin problems. It
is proved that ozone therapy has antibacterial, antiviral, antifungal,
antioxidative and immunostimulant effects. The brand has a wide range
of products and despite a relatively short period on the market has
already found its customers. The brand is sold successfully online and
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offline already in over 7 markets and open for international
distribution. It possesses licenses to sell its products throughout the
European Union.
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THE BRAND
All formulation of German-based company Ozone Gold is based on unique ozonized
technology that is applied for all lines of skincare, body and hair care as well as
supplements.
The answer to the question of why to chose Ozone Gold is simple: “The human body
needs oxygen to live; ozone-enriched olive oil provides additional oxygen through the
process of transporting and breaking down the ozone molecules in the duodenum.”
What is ozone therapy?
Ozone (O3) is a gas that is formed by a chemical reaction between the oxygen atom (O)
and the molecular oxygen (O2). This gas is used in several different ways. Historically,
ozone water was used to cure arthritis, rheumatism and other joint diseases. On the other
hand, by ozonizing oils, Ozone Gold products can be used not only for improving skin
condition but also in treating fungal infections, insect bites, acne and other skin problems.
It is proved that ozone therapy has antibacterial, antiviral, antifungal, antioxidative and
immunostimulant effects. Many worldwide types of research confirm that ozone
strengthens the immune system and the energetic potential of the organism from two to
four times. The ozone is a natural antibiotic which in short time destroys viruses, microbes
and fungus. In addition, many studies have shown that the correction of chronic oxidative
stress due to the growth of antioxidant enzymes during ozone application increases the
differentiation of the erythroblasts. This results in a significant increase of the erythrocytes
and makes them resistant to oxidative stress.

SALES
Ozone Gold is currently sold in Germany, Macedonia, Bulgaria, Serbia, Great Britain, Italy,
the Netherlands online through its own store, Amazon.de and Douglas, and offline and
also plans to enter new international markets. It possesses licenses to sell its products
throughout the European Union.
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Photo Credit by Ozone Gold

PRODUCTS AND PRICES
HOW ARE OZONE GOLD PRODUCTS MADE?
In order to achieve a great product knowledge, uniqueness and innovation are needed.
Ozone Gold products are made through the exposure of extra virgin cold-pressed olive oil
without acidity to a high level of medical ozone, which naturally turns into a cream. In this
way, the amount of ozone in this restorative cream is significantly higher in comparison to
other kinds of ozonized creams and gels.
Creams with medical ozone speed up the blood circulation through disinfection of the skin
surface. They help cells to quickly regenerate, all that as a result of the high quantity of
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oxygen. The production process is fully natural. They don’t contain additives, chemicals or
stabilizers. Products with ozone possess powerful antioxidant properties.

Anti-ageing combination of ozonized olive oil and Aloe Vera works effectively to reduce wrinkles. It gives the skin
a firm and elastic look
Photo Credit by Ozone Gold
Photo Credit by Ozone Gold

FACE CARE OZONE GOLD
1. OZONE CREAM 160 mg (EXW excl. VAT - 24,65€; RRP excl. VAT - 42,01€)
Extra virgin Olive Oil with low acidity
Bio certified Olive Oil
Ozone generated on-site from pure O2
ISO Certified production facility
No animal testing
Ozone Gold enriches cold-pressed extra virgin olive oil with the purest ozone created onsite and poured in Ozone cream. Ozone cream 160mg uses extra virgin cold-pressed Olive
Oil from a selected region and type of olives. Ozone generation is done from pure O2 by

1503

2023.01.08 | Best-Aging Report
means of cold plasma, which makes it the purest ozone possible.
Ozone Gold’s proprietary ozonization process does not use heat, which means that the
olive oil keeps its purity, and the ozone bonds more efficiently assuring high-quality
ozonized olive oil. This process allows us to maintain the ozone in the olive oil for up 8
years without losing its potency.
Hundred percent extra virgin cold-pressed olive oil and the purest ozone that can be
produced are poured into creams. No preservatives, no GMOs, no stabilizers only the
purest ingredients used. Olive oil contains fatty acids and phenolic compounds that make it
a perfect ingredient for cooking, cosmetic and pharmaceutical use. Novel use of extra
virgin olive oil is to enrich it with ozone. This process creates a unique viscus oil that has
the combined benefits of extra virgin olive oil and ozone.
In the past 50 years, ozone has been studied and put under scrutiny. The studies have
shown that ozone is a strong anti-oxidant and disinfectant and has already seen use in
medicine and the medical field.
Ingredients: 100% ozonized cold-pressed olive oil.
How to use: Apply the cream twice a day. Apply the cream to clean skin to allow better
penetration of the skin. Additionally, apply OZONE GOLD SUN CREAM 50 SPF 30 minutes
after application of the cream to protect against a possible UV exposure.
Sunspots: Using a very small amount of cream as a thin layer would be efficient.
Irritations: Ozone cream is applied in small amounts should be applied to irritated skin.
Acne and acne scars: Small amount of ozone cream should be applied to the acne/acne
scars.
Bedsore and diabetic wounds: The ozone cream should be applied according to the
width of the wound. Apply a small amount of ozone cream.
Post-surgical cicatrix: Apply the cream as a thin layer over the scar.
Cracked heel skin: Apply the cream as a thin layer and massage the area.
Skin Infections: Applying the cream may decrease or stop the spread of the infection.
Recommend to consult a doctor before use.
Sunburns: Small amount of ozone cream should be applied to the sunburned area.
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2. MOISTURIZING CREAM 15SPF OZONE & ALOE VERA ANTI-AGING (EXW excl. VAT 13,90 €; RRP excl. VAT - 25,50€)
Ozone Gold's anti-aging cream is specially formulated for fast absorption and clean skin
after application. The combination of Aloe Vera and extra virgin cold-pressed olive oil
helps to penetrate the skin more easily.

Photo Credit by Ozone Gold

Features:
Quick absorption formula.
Deep moisturizing effect. The combination of ozonized olive oil and Aloe Vera works
effectively to keep the moisture in skin for longer.
Sun protection 15SPF. Offers optimal sun protection during the day. Sun protection is
one of the first steps to prevent skin damage and ageing of the skin.
Sanitary packaging, airless container. Hygiene is very important and especially when it
comes to skin care, this is why we have chosen to use airless containers bottles. This
special sanitary packaging does not expose the cream to any air particles or
contaminates from the skin.
Bio certified Olive Oil. When designing and making the cream we use high-quality
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ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
No animal testing. All products are not tested on animals. Do not condone animal
cruelty.
Ozone Gold moisturizing cream 15SPF is a perfect choice. Ozone Gold moisturizing cream
keeps skin moisturized and protected from harmful UVA and UVB rays. In day-to-day lives,
the sun exposes us to lots of harmful rays so proper skincare that includes a sun protection
factor (SPF) is necessary.
The cream contains hyaluronic acid, which is the key ingredient against skin wrinkles and
ageing, and stearic acid to maintain moisture levels in the skin. Hyaluronic acid helps to
regenerate the skin cells and the combination of Aloe Vera and Ozonized olive oil form a
thin membrane over the skin to help keep the moisture in the skin. The combination of
hyaluronic acid and stearic acid helps to keep the skin youthful, firm, and radiant.
Ingredients: Aqua, Ozonized Olive Oil, Paraffinum Liquidum, C12-15 Alkyl Benzoate,
Caprylic/Capric Triglyceride, Ethylhexyl Methoxycinnamate, Benzophenone-3, Butyl
Methoxydibenzoylmethane, Octocrylene, Panthenol, Petrolatum, Glyceryl Stearate,
Ceteareth-20, Ceteareth-12, Cetearyl Alcohol, Cetyl Palmitate, Sodium Hyaluronate,
Cetearyl Alcohol, Stearic Acid, Glycerin, Tocopherol, Phenoxyethanol, Ethylhexylglycerin,
Dimethicone, Aloe Barbadensis Leaf Juice, Maltodextrin, Parfum, Allantoin, Carbomer,
Disodium EDTA
How to use: Apply the cream twice a day on clean skin.
3. FIX CREAM - PAIN RELIEVING OZONE CREAM – 50ml (EXW excl. VAT - 9,50€; RRP
excl. VAT - 21,00€)
Features:
Deep skin penetration. Ozone Golds Fix cream’s special formula is designed for deep
skin penetration for a more efficient and faster warming effect on joints and muscles.
Pain-relieving effect. The combination of ozonized olive oil and all the essential oils
contained in OZONE GOLD Fix cream helps to effectively warm, soothes, and relieve
pain in joints and muscle.
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Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
Natural essential oil formula. The special formula contains natural essential oils that
have a natural warming effect that could aid in pain relief in joints and muscles.
No animal testing. Ozone Gold products are not tested on animals. We do not condone
animal cruelty.
All-natural essential oils combined with ozonized olive oil warm the joints and muscles
and help to relieve joint pain and muscle fatigue. Cream suitable for offices worker to
professional athletes.
Ozone Gold Fix Cream works on contact for targeted temporary pain relief where it
is needed the most. Apply this cream to affected areas to experience the pain-relieving
benefits of the ozonized olive oil in combination with essential oils. If there is a need for
help alleviating achy joints, choose Ozone Gold Fix Cream!

Photo Credit by Ozone Gold

Ingredients: Ozonized Olive Oil, Petrolatum, Thymus Vulgaris Oil, Rosmarinus Officinalis
Leaf Oil, Brassica, Alba Seed Oil, Mentha Piperita Oil, Turpentine, Mentha Piperita Oil,
Cinnamomum Camphora, Bark Oil, Eucalyptus Globulus Leaf Oil
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How to use: Apply the cream to the area where pain feels the most intensely. Apply the
cream twice a day by massaging the painful area, or as needed. It is suitable for everyday
use.
4. ANTI-AGING CRÈME OZONE & ALOE VERA (EXW excl. VAT - 19,06 €; RRP excl. VAT 33,61€)
Features:
Quick absorption formula. Ozone Gold's anti-aging cream is specially formulated for fast
absorption and clean skin after application. The combination of Aloe Vera and extra
virgin cold-pressed olive oil helps to penetrate the skin more easily.
Anti-wrinkle effect. The combination of ozonized olive oil and Aloe Vera works
effectively to reduce wrinkles. It gives the skin a firm and elastic look.
Sanitary packaging, airless container. Hygiene is very important and especially when it
comes to skin care, this is why we have chosen to use airless containers bottles. This
special sanitary packaging does not expose the cream to any air particles or
contaminants from the skin.
Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
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All Ozone Gold face care treatments enriched with medical ozone that speeds up the blood circulation through
disinfection of the skin surface
Photo Credit by Ozone Gold

Ozone Gold Anti-age cream is the perfect night cream for women and men. The combined
formula of Aloe Vera and ozonized olive oil may help to tighten the skin giving it a firm,
elastic and youthful look.
With continued use, Ozone Gold natural formula works during the night to support cell
regeneration and renewal by mimicking the cell repair mechanisms that occur during the
night. It provides a lasting lifting effect and leaves the skin firm and radiant.
Ingredients: Aqua, Ozonized Olive Oil, Paraffinum Liquidum, Panthenol, Petrolatum,
Glyceryl Stearate, Ceteareth-20, Ceteareth-12, Cetearyl Alcohol, Cetyl Palmitate,
Heptapeptide-15 Palmitate, Copper Palmitoyl, Heptapeptide-14, Lactic Acid, Glycolic Acid,
Cetearyl Alcohol, Stearic Acid, Glycerin, Tocopherol, Phenoxyethanol, Ethylhexylglycerin,
Dimethicone, Aloe Barbadensis Leaf Juice, Maltodextrin, Parfum, Allantoin, Carbomer,
Disodium EDTA
How to use: It is suitable for everyday use. The cream should be applied in the evening on
clean skin.
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5. OZONE GOLD – SUN CREAM 50SPF – 50ml (EXW excl. VAT - 14,50€; RRP excl. VAT 26,88€)
Features:
Quick absorption formula. Ozone Golds sun cream 50SPF is specially formulated for
fast absorption and clean skin after application. Unlike most sun creams, Ozone Golds
sun cream does not leave plaque after application.
Sun protection 50SPF. Offers optimal sun protection during the day. Sun protection is
one of the first steps to prevent skin damage and ageing of the skin. The high SPF of the
sun cream is perfectly suitable and safe for children.
Sanitary packaging, airless container. Hygiene is very important and especially when it
comes to skin care, this is why we have chosen to use airless containers bottles. This
special sanitary packaging does not expose the cream to any air particles or
contaminates from the skin.
Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
No animal testing. Ozone Gold products are not tested on animals. We do not condone
animal cruelty.
Ozone Gold sun cream 50SPF is the optimal protection for all the family. Ozone Gold sun
protection cream keeps the skin moisturized and protected from harmful UVA and UVB
rays. During the summer and winter months, the sun exposes us to lots of harmful rays so a
proper skin care that includes a sun protection factor (SPF) is necessary.
Ozone Gold sun cream 50SPF contains stearic acid to help reduces skin ageing due to
long exposer to the sun. Stearic acid helps to keep the moisture in the skin maintaining its
elasticity and in turn reduces wrinkles from appearing on the skin.
Ingredients: Aqua, Urea, Glycerin, Ozonized Olive Oil, Glyceryl Stearate, Ceteareth-20,
Ceteareth-12, Cetearyl Alcohol Cetyl Palmitate, Cetearyl Alcohol, Ceteareth-25, Ethylhexyl
Methoxycinnamate, Benzophenone-3, Octocrylene, Butyl Methoxydibenzoylmethane,
Stearic Acid, Phenoxyethanol, Ethylhexylglycerin, Cyclopentasiloxane, Dimethicone,
Tocopherol, Panthenol, Parfum
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How to use: Apply the sun cream 20 minutes before exposure to the sun. For most
effective protection, reapply after getting out of the water, sweating or wiping with a towel.

BODY CARE OZONE GOLD
6. ANTI CELLULITE GEL (EXW excl. VAT - 15,22 €; RRP excl. VAT - 27,30€)
Features:
Deep skin penetration. Ozone Gold Anti-cellulite gel special formula is designed for
deep skin penetration for more efficient and faster breaking up of the cellulite.
Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from select region and type of olives, which are carefully chosen and certified.
Natural essential oil formula. Ozone Gold special formula contains natural essential oils
that have a natural skin cleansing effect that could aid in breaking up cellulite and
reducing the skin stretch marks left after cellulite.
No animal testing. All products are not tested on animals, do not condone animal
cruelty.
Cellulite occurs because of oxygenation caused by narrowing the blood vessels,
increasing the fat cell content, locally increasing weight, and slowing down the drainage of
lymphomas. Ozone Gold Anti-cellulite gel reacts with the oil chains via beta-oxidation and
removes them from the body. The gel increases the oxygen-carrying capacity of the red
blood cells and microcirculation and may help with creating elastin and collagen in the
lower layer of the skin. The combination of ozonized olive oil and essential oils as the most
important skin regeneration ingredients keeps the skin tightened and toned. In addition, it
works to reduce the fluids trapped inside the skin through microcirculation.
Ingredients: Ozonized Olive Oil, Citrus Aurantium Dulcis Peel Oil, Rosmarinus Officinalis
Leaf Oil, Mentha Piperita Oil, Melissa Officinalis Leaf Oil, Carthamus Tinctorius Seed Oil,
Prunus Amygdalus Amara Kernel Oil, Aloe Barbadensis Leaf Juice
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Photo Credit by Ozone Gold

How to use: It is suitable for everyday use. It is most effective if it applied by massaging the
afflicted part of the skin. It is recommended to wrap the afflicted part of the skin with foil
after application. The anti-cellulite gel cannot work properly without a balanced and varied
diet.
7. INTIMATE CARE SPRAY (EXW excl. VAT - 13,78€; RRP excl. VAT - 26,88€)

1512

Best-Aging Report | 2023.01.08

All Ozone Gold face care treatments enriched with medical ozone that speeds up the blood circulation through
disinfection of the skin surface
Photo Credit by Ozone Gold

Just like any other part of the body, the female genitalia also needs and can benefit from
proper daily cleansing and hydrating. Without proper care, it can easily be thrown out of
balance. Most intimate care products these days contain harmful ingredients with high pH
levels (pH over 9) and can cause discomfort, dryness, and even irritations. Ozone Gold
intimate care spray helps to stay hydrated, fresh feeling and clean. Its natural composition
helps to give a clean and subtle fragrance. The gentle spray contains antioxidants found in
aloe leaf to help cleanse the intimate pars. Ozone Gold spray is specifically formulated four
most delicate parts. Applying it will help to feel fresh, clean, and empowered because no
part of the body is taboo.
8. MASSAGE GEL (EXW excl. VAT - 14,50€; RRP excl. VAT - 26,88€)
The massage gel is ideal for deep tissue massage. In addition to ozonized olive oil, the
massage gel contains other high-quality oils made from rosemary, St. John's wort, pepper,
mint, eucalyptus, and ginger, which contribute to the revitalization of the skin and muscles.
Ozone Gold massage gel is great for prolonged and relaxing deep tissue massages. It
leaves the skin clear with a soft after-feel.
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Ingredients: Ozonized Olive Oil, Thymus Vulgaris Oil, Rosmarinus Officinalis Leaf Oil,
Hypericum Perforatum Oil, Mentha Piperita Oil, Eugenia Caryophyllus Flower Oil, Nigella
Sativa Seed Oil, Cinnamomum Camphora, Bark Oil, Eucalyptus Globulus Leaf Oil, Prunus
Amygdalus Dulcis Oil, Zingiber Officinale Root Oil.
How to use: The gel is suitable for deep tissue massages, but it can be used for a quick
massage to reduce daily stress. The massage gel should be applied on the part of the skin
that needs to be massaged. If possible, wrap the massage area in stretch foil for two hours.
9. OZONE OIL 40mg (EXW excl. VAT - 11,88€; RRP excl. VAT - 24,36€)
Extra virgin Olive Oil with low acidity;
Bio certified Olive Oil;
Ozone generated on-site from pure O2;
ISO Certified production facility;
No animal testing.
Ozone Gold enriches cold pressed extra virgin olive oil with the purest ozone created on
site and poured in our Ozone oil. Ozone oil 40mg uses extra virgin cold pressed Olive
Oil from a selected region and type of olives. Ozone generation is done from pure O2 by
means of cold plasma, which makes it the purest ozone possible.
Ozone Gold’s proprietary ozonization process does not use heat, which means that the
olive oil keeps its purity, and the ozone bonds more efficiently assuring high quality
ozonized olive oil. This process allows us to maintain the ozone in the olive oil for up 8
years without losing its potency. Hundred percent extra virgin cold-pressed olive oil and
the purest ozone that can be produced are poured into Ozone Gold creams and oils. No
preservatives, no GMOs, no stabilizers only the purest ingredients used. Olive oil contains
fatty acids and phenolic compounds that make it a perfect ingredient for cooking, cosmetic
and pharmaceutical use. Novel use of extra virgin olive oil is to enrich it with ozone. This
process creates a unique viscus oil that has the combined benefits of extra virgin olive oil
and ozone. In the past 50 years, ozone has been studied and put under scrutiny. The
studies have shown that ozone is a strong anti-oxidant and disinfectant and has already
seen use in medicine and the medical field.
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Photo Credit by Ozone Gold

Ingredients: 100% ozonized cold-pressed olive oil.
How to use: It is convenient for everyday use, recommended twice a day. Ozone Gold
ozonized olive oil should be applied directly to the affected skin area.
10. OZONE OIL 80mg (EXW excl. VAT - 13,00€; RRP excl. VAT - 25,50€)
Extra virgin Olive Oil with low acidity
Bio certified Olive Oil
Ozone generated on-site from pure O2
ISO Certified production facility
No animal testing
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Photo Credit by Ozone Gold

Ozone Gold enriches cold pressed extra virgin olive oil with the purest ozone created on
site and poured in our Ozone oil. Ozone oil 80mg uses extra virgin cold pressed Olive
Oil from a selected region and type of olives. Ozone generation is done from pure O2 by
means of cold plasma, which makes it the purest ozone possible.
Ozone Gold’s proprietary ozonization process does not use heat, which means that the
olive oil keeps its purity, and the ozone bonds more efficiently assuring high-quality
ozonized olive oil. This process allows us to maintain the ozone in the olive oil for up 8
years without losing its potency. Hundred percent extra virgin cold-pressed olive oil and
the purest ozone that can be produced are poured into Ozone Gold creams and oils. No
preservatives, no GMOs, no stabilizers only the purest ingredients used. Olive oil contains
fatty acids and phenolic compounds that make it a perfect ingredient for cooking, cosmetic
and pharmaceutical use. Novel use of extra virgin olive oil is to enrich it with ozone. This
process creates a unique viscus oil that has the combined benefits of extra virgin olive oil
and ozone. In the past 50 years, ozone has been studied and put under scrutiny. The
studies have shown that ozone is a strong anti-oxidant and disinfectant and has already
seen use in medicine and the medical field.
Ingredients: 100% ozonized cold-pressed olive oil.
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How to use: It is convenient for everyday use, recommended twice a day. Ozone Gold
ozonized olive oil should be applied directly to the affected skin area.
11. OZONE FACTOR CAPSULES (EXW excl. VAT - 18,56€; RRP excl. VAT - 32,70€)
Extra virgin Olive Oil with low acidity;
Bio certified Olive Oil;
Ozone generated on-site from pure O2;
ISO Certified production facility;
No animal testing.
Ozone Gold enriches cold-pressed extra virgin olive oil with the purest ozone created onsite and filled in the brand's golden capsules OZONE FACTOR. Ozone Factor uses extra
virgin cold-pressed Olive Oil from a select region and type of olive. The ozone we use is
generated from pure O2 by means of cold plasma, which makes it the purest ozone
possible. Ozone Gold’s proprietary ozonization process does not use heat, which means
that the olive oil retains its purity, and the ozone bonds more efficiently assuring highquality ozonized olive oil. This process allows us to maintain the ozone in the olive oil for
up 8 years without losing its potency. Hundred percent extra virgin cold-pressed olive oil
and the purest ozone that can be produced are poured into the capsules. No
preservatives, no GMOs, no stabilizers only the purest ingredients used. Olive oil contains
fatty acids and phenolic compounds that make it a perfect ingredient for cooking,
cosmetic, and pharmaceutical use. The new and innovative use of extra virgin olive oil is to
enrich it with ozone. This process creates a unique viscus oil that has the combined
benefits of extra virgin olive oil and ozone. One might ask why we chose ozone; the
answer to this question is simple. “The human body needs oxygen to live; ozone-enriched
olive oil provides additional oxygen through the process of transporting and breaking
down the ozone molecules in the duodenum.” In the past 50 years, ozone has been
studied and put under scrutiny. The studies have shown that ozone is a strong anti-oxidant
and disinfectant and has already seen use in medicine and the medical field.
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Photo Credit by Ozone Gold

Ingredients: 100% Ozonized cold-pressed olive oil.
Warnings: Not recommended for children under 10 years of age. Not suitable for use in
patients with Hyperthyroidism. (Thyroid Glands Overactivity). Not suitable for use by Favism
patients (Lack of GL-6-F Dehydrogenase Enzyme) Which is accompanied by an enzyme
deficiency in the red blood corpuscle. Not appropriate for patients with later stages of
anemia and blood-related disorders. (Haemophilia, coagulopathies). It is not suitable for
chronic and recurrent pancreatitis patients. It is not suitable for patients with active
bleeding or who had bleeding over a period of 15 days (such as stomach bleeding,
cerebral hemorrhage). It is not suitable for people who have an ozone allergy (It is a very
rare condition, and it is more affected with odor sensitivity). Keep out of reach of children.
Keep away from direct sunlight. Keep in a cold and dry place.
How to use: Take one capsule with plenty of water in the evening or in the morning.

HAIR CARE OZONE GOLD
12. OZONE SHAMPOO (EXW excl. VAT - 11,42€; RRP excl. VAT - 23,52€)
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Features of all hair care line:

Photo Credit by Ozone Gold

Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
No SLS – SLES –SALT – PARABEN. Ozone Gold Shampoo with ozonized olive oil does
not contain SLS, SLES, SALT, PARABENS.
Ozonized olive oil and Argan formula.A new professional formula of Ozonized olive oil
and Argan that nourishes the hair and scalp.
No animal testing. All products are not tested on animals. We do not condone animal
cruelty.
The right shampoo for the hair is key for healthy hair. Ozone Gold shampoo combines
ozonized olive oil and argan to help hair and scalp health. Ozone gold contains
antibacterial and antifungal ingredients that help to clean the scalp and hair and improve
their health. Transform the hair with Ozone Gold's newest formula of ozonized olive oil,
argan and keratin. Featuring a strong blend of nutrients, Ozone Gold Shampoo helps keep
moisture on the hair. Say goodbye to dry locks and split ends. Do not just wash the hair -
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nourish it with a special ozone formula.
Ingredients: Aqua, Cocamidopropyl Betaine, Aqua, Sodium Lauroyl Methyl Isethionate,
Cocamide Dea, Sodium Chloride, Glycerin, Argania Spinosa Kernel Oil, Hydrolyzed Keratin,
Peg-7 Glyceryl Cocoate, Nigella Sativa Seed Oil, Aloe Barbadensis Leaf Extract, Melaleuca
Alternifolia Leaf Oil, Ozonized Olive Oil, Peg-12 Dimethicone, Citric Acid, Benzyl, Alcohol,
Methylchloroisothiazolinone, Methylisothiazolinone
How to use: It is convenient for everyday use.
13. ANTI HAIR LOSS SERUM (EXW excl. VAT - 14,50€; RRP excl. VAT - 26,88€)
The Anti-Hair Loss Serum improves the hair and scalp condition, leaving hair strengthened
and nourished, in turn reducing further loss of hair. Ozone Gold is a natural complex
designated to reduce hair loss and stimulate hair growth. This active complex of
ingredients has a dual-action upon hair: prevents the degradation in the hair follicle and
provides the necessary energy for healthy hair growth.
Ingredients: Aqua, Dissodium Edta, Panthenol, Polysorbate-20, Pisum Sativum Sprout
Extract, Aqua, Sodium Benzoate, Phenoxyethanol, Phenoxyethanol And Ethylhexylglycerin,
Codium Carboxymethyl Beta Glucan, Aloe, Barbadensis Leaf Juice, Betula Alba Leaf
Extract, Chamomilla Recutita Flower Extract, Panicum Miliaceum Seed Extract, Equisetum
Arvense Extract, Salvia Officinalis, Leaf Extract, Urtica Dioica Leaf Extract, Camelia Sinensis
Leaf Extract, Arctium Lappa Root Extract, Lawsonia Inermis Extract, Humulus Lupulus
Extract, Calcium, Pantothenate, Niacin, Biotin, Serenoa Serrulata Fruit Extract, Aqua,
Propylene Glycol, Parfume, Citric Acid
How to use: Shake the product before use. Apply 5 drops to dry hair twice a day, in the
morning and evening. Apply the serum to the length of the hair, especially on the affected
area. A bottle of 50 ml contains 30 applications, a 15-day regimen. Do not wash the hair for
at least 3 to 4 hours after application.
14. OZONE HAIR CARE GEL (EXW excl. VAT - 14,50€; RRP excl. VAT - 26,88€)
Ozone gold hair care gel has a special formula designed for scalp nourishment which
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helps the hair stay healthy. The essential oils naturally help the scalp fight fungi and
bacteria by nourishing and the ozonized olive oil stimulates microcirculation. The
microcirculation improvements helped by the ozonized olive oil, stimulate hair follicle
growth and in turn slowing the anagen stage of the hair. The formula of Ozone Gold hair
care gel has a natural soothing effect on the scalp that can help reduce scalp problems
and irritations.

Ozone Gold hair care line with Ozonized olive oil and natural essential oil formula rejuvenates and regenerates
the hair and scalp
Photo Credit by Ozone Gold

Ingredients: Ozonized Olive Oil, Allium Sativum Oil, Turpentine, Ricinus Communis Seed
Oil, Prunus Amygdalus Dulcis Oil, Aloe Barbadensis Leaf Juice
How to use: Applied twice a week by massaging the affected areas. Do not wash the hair
for 10-15 minutes after application. Thereafter, it is recommended to wash the hair with the
Ozone Gold Shampoo.
15. HAIR CARE SERUM ARGAN, KERATIN & PIE GRASS (EXW excl. VAT - 11,75€; RRP excl.
VAT - 23,52€)
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Ozone Gold Hair Care Serum hydrates and nourishes to transform dry, lifeless hair into soft
and lustrous. Infused with ozonized olive oil argan and keratin, the treatment leaves hair
that is healthy, soft, lightweight, and shiny. For best results, use the serum in combination
with Ozone Gold Shampoo. Ideal for daily use, its aroma lingers to leave hair fragrant and
soft to the touch.
Ingredients: Cyclopentasiloxane, Dimethiconol, Argania Spinosa Kernel Oil, Hydrolyzed
Keratin, Parfum, Ozonized Olive Oil
How to use: Apply by massaging the length of the hair. Recommended use of the serum 34 times a week, but can be applied as needed.

ADDITIONAL MATERIALS
You can download product images by the link
You can download the price list by the link
You can download the presentation in English by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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OZONE GOLD NATURAL OZONIZED
COSMETICS & SUPPLEMENTS
Ozone Gold is a German-based company that produces unique ozonebased products such as encapsulated ozone-rich olive oil
supplements that protect against the negative factors of the
virus, bacterias with strong antioxidants action, unique ozonized face
care products as well as other body and hair care ozone-rich products.
All products are based on a unique formula with cold-pressed olive oil
and ozone that activates the immune system and allows absorbing large
amounts of oxygen into the blood. Ozone Gold products can be used in
treating fungal infections, insect bites, acne and other skin problems. It
is proved that ozone therapy has antibacterial, antiviral, antifungal,
antioxidative and immunostimulant effects. The brand has a wide range
of products and despite a relatively short period on the market has
already found its customers. The brand is sold successfully online and
offline already in over 7 markets and open for international
distribution. It possesses licenses to sell its products throughout the
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European Union.
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THE BRAND
All formulation of German-based company Ozone Gold is based on unique ozonized
technology that is applied for all lines of skincare, body and hair care as well as
supplements.
The answer to the question of why to chose Ozone Gold is simple: “The human body
needs oxygen to live; ozone-enriched olive oil provides additional oxygen through the
process of transporting and breaking down the ozone molecules in the duodenum.”
What is ozone therapy?
Ozone (O3) is a gas that is formed by a chemical reaction between the oxygen atom (O)
and the molecular oxygen (O2). This gas is used in several different ways. Historically,
ozone water was used to cure arthritis, rheumatism and other joint diseases. On the other
hand, by ozonizing oils, Ozone Gold products can be used not only for improving skin
condition but also in treating fungal infections, insect bites, acne and other skin problems.
It is proved that ozone therapy has antibacterial, antiviral, antifungal, antioxidative and
immunostimulant effects. Many worldwide types of research confirm that ozone
strengthens the immune system and the energetic potential of the organism from two to
four times. The ozone is a natural antibiotic which in short time destroys viruses, microbes
and fungus. In addition, many studies have shown that the correction of chronic oxidative
stress due to the growth of antioxidant enzymes during ozone application increases the
differentiation of the erythroblasts. This results in a significant increase of the erythrocytes
and makes them resistant to oxidative stress.

SALES
Ozone Gold is currently sold in Germany, Macedonia, Bulgaria, Serbia, Great Britain, Italy,
the Netherlands online through its own store, Amazon.de and Douglas, and offline and
also plans to enter new international markets. It possesses licenses to sell its products
throughout the European Union.
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PRODUCTS AND PRICES
HOW ARE OZONE GOLD PRODUCTS MADE?
In order to achieve a great product knowledge, uniqueness and innovation are needed.
Ozone Gold products are made through the exposure of extra virgin cold-pressed olive oil
without acidity to a high level of medical ozone, which naturally turns into a cream. In this
way, the amount of ozone in this restorative cream is significantly higher in comparison to
other kinds of ozonized creams and gels.
Creams with medical ozone speed up the blood circulation through disinfection of the skin
surface. They help cells to quickly regenerate, all that as a result of the high quantity of
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oxygen. The production process is fully natural. They don’t contain additives, chemicals or
stabilizers. Products with ozone possess powerful antioxidant properties.

Anti-ageing combination of ozonized olive oil and Aloe Vera works effectively to reduce wrinkles. It gives the skin
a firm and elastic look
Photo Credit by Ozone Gold
Photo Credit by Ozone Gold

FACE CARE OZONE GOLD
1. OZONE CREAM 160 mg (RRP excl. VAT - 42,01€)
Extra virgin Olive Oil with low acidity
Bio certified Olive Oil
Ozone generated on-site from pure O2
ISO Certified production facility
No animal testing
Ozone Gold enriches cold-pressed extra virgin olive oil with the purest ozone created onsite and poured in Ozone cream. Ozone cream 160mg uses extra virgin cold-pressed Olive
Oil from a selected region and type of olives. Ozone generation is done from pure O2 by
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means of cold plasma, which makes it the purest ozone possible.
Ozone Gold’s proprietary ozonization process does not use heat, which means that the
olive oil keeps its purity, and the ozone bonds more efficiently assuring high-quality
ozonized olive oil. This process allows us to maintain the ozone in the olive oil for up 8
years without losing its potency.
Hundred percent extra virgin cold-pressed olive oil and the purest ozone that can be
produced are poured into creams. No preservatives, no GMOs, no stabilizers only the
purest ingredients used. Olive oil contains fatty acids and phenolic compounds that make it
a perfect ingredient for cooking, cosmetic and pharmaceutical use. Novel use of extra
virgin olive oil is to enrich it with ozone. This process creates a unique viscus oil that has
the combined benefits of extra virgin olive oil and ozone.
In the past 50 years, ozone has been studied and put under scrutiny. The studies have
shown that ozone is a strong anti-oxidant and disinfectant and has already seen use in
medicine and the medical field.
Ingredients: 100% ozonized cold-pressed olive oil.
How to use: Apply the cream twice a day. Apply the cream to clean skin to allow better
penetration of the skin. Additionally, apply OZONE GOLD SUN CREAM 50 SPF 30 minutes
after application of the cream to protect against a possible UV exposure.
Sunspots: Using a very small amount of cream as a thin layer would be efficient.
Irritations: Ozone cream is applied in small amounts should be applied to irritated skin.
Acne and acne scars: Small amount of ozone cream should be applied to the acne/acne
scars.
Bedsore and diabetic wounds: The ozone cream should be applied according to the
width of the wound. Apply a small amount of ozone cream.
Post-surgical cicatrix: Apply the cream as a thin layer over the scar.
Cracked heel skin: Apply the cream as a thin layer and massage the area.
Skin Infections: Applying the cream may decrease or stop the spread of the infection.
Recommend to consult a doctor before use.
Sunburns: Small amount of ozone cream should be applied to the sunburned area.
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2. MOISTURIZING CREAM 15SPF OZONE & ALOE VERA ANTI-AGING (RRP excl. VAT
- 25,50€)
Ozone Gold's anti-aging cream is specially formulated for fast absorption and clean skin
after application. The combination of Aloe Vera and extra virgin cold-pressed olive oil
helps to penetrate the skin more easily.

Photo Credit by Ozone Gold

Features:
Quick absorption formula.
Deep moisturizing effect. The combination of ozonized olive oil and Aloe Vera works
effectively to keep the moisture in skin for longer.
Sun protection 15SPF. Offers optimal sun protection during the day. Sun protection is
one of the first steps to prevent skin damage and ageing of the skin.
Sanitary packaging, airless container. Hygiene is very important and especially when it
comes to skin care, this is why we have chosen to use airless containers bottles. This
special sanitary packaging does not expose the cream to any air particles or
contaminates from the skin.
Bio certified Olive Oil. When designing and making the cream we use high-quality
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ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
No animal testing. All products are not tested on animals. Do not condone animal
cruelty.
Ozone Gold moisturizing cream 15SPF is a perfect choice. Ozone Gold moisturizing cream
keeps skin moisturized and protected from harmful UVA and UVB rays. In day-to-day lives,
the sun exposes us to lots of harmful rays so proper skincare that includes a sun protection
factor (SPF) is necessary.
The cream contains hyaluronic acid, which is the key ingredient against skin wrinkles and
ageing, and stearic acid to maintain moisture levels in the skin. Hyaluronic acid helps to
regenerate the skin cells and the combination of Aloe Vera and Ozonized olive oil form a
thin membrane over the skin to help keep the moisture in the skin. The combination of
hyaluronic acid and stearic acid helps to keep the skin youthful, firm, and radiant.
Ingredients: Aqua, Ozonized Olive Oil, Paraffinum Liquidum, C12-15 Alkyl Benzoate,
Caprylic/Capric Triglyceride, Ethylhexyl Methoxycinnamate, Benzophenone-3, Butyl
Methoxydibenzoylmethane, Octocrylene, Panthenol, Petrolatum, Glyceryl Stearate,
Ceteareth-20, Ceteareth-12, Cetearyl Alcohol, Cetyl Palmitate, Sodium Hyaluronate,
Cetearyl Alcohol, Stearic Acid, Glycerin, Tocopherol, Phenoxyethanol, Ethylhexylglycerin,
Dimethicone, Aloe Barbadensis Leaf Juice, Maltodextrin, Parfum, Allantoin, Carbomer,
Disodium EDTA
How to use: Apply the cream twice a day on clean skin.
3. FIX CREAM - PAIN RELIEVING OZONE CREAM – 50ml (RRP excl. VAT - 21,0€)
Features:
Deep skin penetration. Ozone Golds Fix cream’s special formula is designed for deep
skin penetration for a more efficient and faster warming effect on joints and muscles.
Pain-relieving effect. The combination of ozonized olive oil and all the essential oils
contained in OZONE GOLD Fix cream helps to effectively warm, soothes, and relieve
pain in joints and muscle.
Bio certified Olive Oil. When designing and making the cream we use high-quality
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ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
Natural essential oil formula. The special formula contains natural essential oils that
have a natural warming effect that could aid in pain relief in joints and muscles.
No animal testing. Ozone Gold products are not tested on animals. We do not condone
animal cruelty.
All-natural essential oils combined with ozonized olive oil warm the joints and muscles
and help to relieve joint pain and muscle fatigue. Cream suitable for offices worker to
professional athletes.
Ozone Gold Fix Cream works on contact for targeted temporary pain relief where it
is needed the most. Apply this cream to affected areas to experience the pain-relieving
benefits of the ozonized olive oil in combination with essential oils. If there is a need for
help alleviating achy joints, choose Ozone Gold Fix Cream!

Photo Credit by Ozone Gold

Ingredients: Ozonized Olive Oil, Petrolatum, Thymus Vulgaris Oil, Rosmarinus Officinalis
Leaf Oil, Brassica, Alba Seed Oil, Mentha Piperita Oil, Turpentine, Mentha Piperita Oil,
Cinnamomum Camphora, Bark Oil, Eucalyptus Globulus Leaf Oil
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How to use: Apply the cream to the area where pain feels the most intensely. Apply the
cream twice a day by massaging the painful area, or as needed. It is suitable for everyday
use.
4. ANTI-AGING CRÈME OZONE & ALOE VERA (RRP excl. VAT - 33,61€)
Features:
Quick absorption formula. Ozone Gold's anti-aging cream is specially formulated for fast
absorption and clean skin after application. The combination of Aloe Vera and extra
virgin cold-pressed olive oil helps to penetrate the skin more easily.
Anti-wrinkle effect. The combination of ozonized olive oil and Aloe Vera works
effectively to reduce wrinkles. It gives the skin a firm and elastic look.
Sanitary packaging, airless container. Hygiene is very important and especially when it
comes to skin care, this is why we have chosen to use airless containers bottles. This
special sanitary packaging does not expose the cream to any air particles or
contaminants from the skin.
Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
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All Ozone Gold face care treatments enriched with medical ozone that speeds up the blood circulation through
disinfection of the skin surface
Photo Credit by Ozone Gold

Ozone Gold Anti-age cream is the perfect night cream for women and men. The combined
formula of Aloe Vera and ozonized olive oil may help to tighten the skin giving it a firm,
elastic and youthful look.
With continued use, Ozone Gold natural formula works during the night to support cell
regeneration and renewal by mimicking the cell repair mechanisms that occur during the
night. It provides a lasting lifting effect and leaves the skin firm and radiant.
Ingredients: Aqua, Ozonized Olive Oil, Paraffinum Liquidum, Panthenol, Petrolatum,
Glyceryl Stearate, Ceteareth-20, Ceteareth-12, Cetearyl Alcohol, Cetyl Palmitate,
Heptapeptide-15 Palmitate, Copper Palmitoyl, Heptapeptide-14, Lactic Acid, Glycolic Acid,
Cetearyl Alcohol, Stearic Acid, Glycerin, Tocopherol, Phenoxyethanol, Ethylhexylglycerin,
Dimethicone, Aloe Barbadensis Leaf Juice, Maltodextrin, Parfum, Allantoin, Carbomer,
Disodium EDTA
How to use: It is suitable for everyday use. The cream should be applied in the evening on
clean skin.
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5. OZONE GOLD – SUN CREAM 50SPF – 50ml (RRP excl. VAT - 26,88€)
Features:
Quick absorption formula. Ozone Golds sun cream 50SPF is specially formulated for
fast absorption and clean skin after application. Unlike most sun creams, Ozone Golds
sun cream does not leave plaque after application.
Sun protection 50SPF. Offers optimal sun protection during the day. Sun protection is
one of the first steps to prevent skin damage and ageing of the skin. The high SPF of the
sun cream is perfectly suitable and safe for children.
Sanitary packaging, airless container. Hygiene is very important and especially when it
comes to skin care, this is why we have chosen to use airless containers bottles. This
special sanitary packaging does not expose the cream to any air particles or
contaminates from the skin.
Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
No animal testing. Ozone Gold products are not tested on animals. We do not condone
animal cruelty.
Ozone Gold sun cream 50SPF is the optimal protection for all the family. Ozone Gold sun
protection cream keeps the skin moisturized and protected from harmful UVA and UVB
rays. During the summer and winter months, the sun exposes us to lots of harmful rays so a
proper skin care that includes a sun protection factor (SPF) is necessary.
Ozone Gold sun cream 50SPF contains stearic acid to help reduces skin ageing due to
long exposer to the sun. Stearic acid helps to keep the moisture in the skin maintaining its
elasticity and in turn reduces wrinkles from appearing on the skin.
Ingredients: Aqua, Urea, Glycerin, Ozonized Olive Oil, Glyceryl Stearate, Ceteareth-20,
Ceteareth-12, Cetearyl Alcohol Cetyl Palmitate, Cetearyl Alcohol, Ceteareth-25, Ethylhexyl
Methoxycinnamate, Benzophenone-3, Octocrylene, Butyl Methoxydibenzoylmethane,
Stearic Acid, Phenoxyethanol, Ethylhexylglycerin, Cyclopentasiloxane, Dimethicone,
Tocopherol, Panthenol, Parfum
How to use: Apply the sun cream 20 minutes before exposure to the sun. For most
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effective protection, reapply after getting out of the water, sweating or wiping with a towel.

BODY CARE OZONE GOLD
6. ANTI CELLULITE GEL (RRP excl. VAT - 27,30€)
Features:

Photo Credit by Ozone Gold

Deep skin penetration. Ozone Gold Anti-cellulite gel special formula is designed for
deep skin penetration for more efficient and faster breaking up of the cellulite.
Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from select region and type of olives, which are carefully chosen and certified.
Natural essential oil formula. Ozone Gold special formula contains natural essential oils
that have a natural skin cleansing effect that could aid in breaking up cellulite and
reducing the skin stretch marks left after cellulite.
No animal testing. All products are not tested on animals, do not condone animal
cruelty.
Cellulite occurs because of oxygenation caused by narrowing the blood vessels,
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increasing the fat cell content, locally increasing weight, and slowing down the drainage of
lymphomas. Ozone Gold Anti-cellulite gel reacts with the oil chains via beta-oxidation and
removes them from the body. The gel increases the oxygen-carrying capacity of the red
blood cells and microcirculation and may help with creating elastin and collagen in the
lower layer of the skin. The combination of ozonized olive oil and essential oils as the most
important skin regeneration ingredients keeps the skin tightened and toned. In addition, it
works to reduce the fluids trapped inside the skin through microcirculation.
Ingredients: Ozonized Olive Oil, Citrus Aurantium Dulcis Peel Oil, Rosmarinus Officinalis
Leaf Oil, Mentha Piperita Oil, Melissa Officinalis Leaf Oil, Carthamus Tinctorius Seed Oil,
Prunus Amygdalus Amara Kernel Oil, Aloe Barbadensis Leaf Juice
How to use: It is suitable for everyday use. It is most effective if it applied by massaging the
afflicted part of the skin. It is recommended to wrap the afflicted part of the skin with foil
after application. The anti-cellulite gel cannot work properly without a balanced and varied
diet.
7. INTIMATE CARE SPRAY (RRP excl. VAT - 26,88€)
Just like any other part of the body, the female genitalia also needs and can benefit from
proper daily cleansing and hydrating. Without proper care, it can easily be thrown out of
balance. Most intimate care products these days contain harmful ingredients with high pH
levels (pH over 9) and can cause discomfort, dryness, and even irritations. Ozone Gold
intimate care spray helps to stay hydrated, fresh feeling and clean. Its natural composition
helps to give a clean and subtle fragrance. The gentle spray contains antioxidants found in
aloe leaf to help cleanse the intimate pars. Ozone Gold spray is specifically formulated four
most delicate parts. Applying it will help to feel fresh, clean, and empowered because no
part of the body is taboo.
8. MASSAGE GEL (RRP excl. VAT - 26,88€)
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All Ozone Gold face care treatments enriched with medical ozone that speeds up the blood circulation through
disinfection of the skin surface
Photo Credit by Ozone Gold

The massage gel is ideal for deep tissue massage. In addition to ozonized olive oil, the
massage gel contains other high-quality oils made from rosemary, St. John's wort, pepper,
mint, eucalyptus, and ginger, which contribute to the revitalization of the skin and muscles.
Ozone Gold massage gel is great for prolonged and relaxing deep tissue massages. It
leaves the skin clear with a soft after-feel.
Ingredients: Ozonized Olive Oil, Thymus Vulgaris Oil, Rosmarinus Officinalis Leaf Oil,
Hypericum Perforatum Oil, Mentha Piperita Oil, Eugenia Caryophyllus Flower Oil, Nigella
Sativa Seed Oil, Cinnamomum Camphora, Bark Oil, Eucalyptus Globulus Leaf Oil, Prunus
Amygdalus Dulcis Oil, Zingiber Officinale Root Oil.
How to use: The gel is suitable for deep tissue massages, but it can be used for a quick
massage to reduce daily stress. The massage gel should be applied on the part of the skin
that needs to be massaged. If possible, wrap the massage area in stretch foil for two hours.
9. OZONE OIL 40mg (RRP excl. VAT - 24,36€)
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Extra virgin Olive Oil with low acidity
Bio certified Olive Oil
Ozone generated on-site from pure O2
ISO Certified production facility
No animal testing
Ozone Gold enriches cold pressed extra virgin olive oil with the purest ozone created on
site and poured in our Ozone oil. Ozone oil 40mg uses extra virgin cold pressed Olive
Oil from a selected region and type of olives. Ozone generation is done from pure O2 by
means of cold plasma, which makes it the purest ozone possible.
Ozone Gold’s proprietary ozonization process does not use heat, which means that the
olive oil keeps its purity, and the ozone bonds more efficiently assuring high quality
ozonized olive oil. This process allows us to maintain the ozone in the olive oil for up 8
years without losing its potency. Hundred percent extra virgin cold-pressed olive oil and
the purest ozone that can be produced are poured into Ozone Gold creams and oils. No
preservatives, no GMOs, no stabilizers only the purest ingredients used. Olive oil contains
fatty acids and phenolic compounds that make it a perfect ingredient for cooking, cosmetic
and pharmaceutical use. Novel use of extra virgin olive oil is to enrich it with ozone. This
process creates a unique viscus oil that has the combined benefits of extra virgin olive oil
and ozone. In the past 50 years, ozone has been studied and put under scrutiny. The
studies have shown that ozone is a strong anti-oxidant and disinfectant and has already
seen use in medicine and the medical field.
Ingredients: 100% ozonized cold-pressed olive oil.
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Photo Credit by Ozone Gold

How to use: It is convenient for everyday use, recommended twice a day. Ozone Gold
ozonized olive oil should be applied directly to the affected skin area.
10. OZONE OIL 80mg (RRP excl. VAT - 25,50€)
Extra virgin Olive Oil with low acidity
Bio certified Olive Oil
Ozone generated on-site from pure O2
ISO Certified production facility
No animal testing
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Photo Credit by Ozone Gold

Ozone Gold enriches cold pressed extra virgin olive oil with the purest ozone created on
site and poured in our Ozone oil. Ozone oil 80mg uses extra virgin cold pressed Olive
Oil from a selected region and type of olives. Ozone generation is done from pure O2 by
means of cold plasma, which makes it the purest ozone possible.
Ozone Gold’s proprietary ozonization process does not use heat, which means that the
olive oil keeps its purity, and the ozone bonds more efficiently assuring high-quality
ozonized olive oil. This process allows us to maintain the ozone in the olive oil for up 8
years without losing its potency. Hundred percent extra virgin cold-pressed olive oil and
the purest ozone that can be produced are poured into Ozone Gold creams and oils. No
preservatives, no GMOs, no stabilizers only the purest ingredients used. Olive oil contains
fatty acids and phenolic compounds that make it a perfect ingredient for cooking, cosmetic
and pharmaceutical use. Novel use of extra virgin olive oil is to enrich it with ozone. This
process creates a unique viscus oil that has the combined benefits of extra virgin olive oil
and ozone. In the past 50 years, ozone has been studied and put under scrutiny. The
studies have shown that ozone is a strong anti-oxidant and disinfectant and has already
seen use in medicine and the medical field.
Ingredients: 100% ozonized cold-pressed olive oil.
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How to use: It is convenient for everyday use, recommended twice a day. Ozone Gold
ozonized olive oil should be applied directly to the affected skin area.
11. OZONE FACTOR CAPSULES (RRP excl. VAT - 32,70€)
Extra virgin Olive Oil with low acidity
Bio certified Olive Oil
Ozone generated on-site from pure O2
ISO Certified production facility
No animal testing
Ozone Gold enriches cold-pressed extra virgin olive oil with the purest ozone created onsite and filled in the brand's golden capsules OZONE FACTOR. Ozone Factor uses extra
virgin cold-pressed Olive Oil from a select region and type of olive. The ozone we use is
generated from pure O2 by means of cold plasma, which makes it the purest ozone
possible. Ozone Gold’s proprietary ozonization process does not use heat, which means
that the olive oil retains its purity, and the ozone bonds more efficiently assuring highquality ozonized olive oil. This process allows us to maintain the ozone in the olive oil for
up 8 years without losing its potency. Hundred percent extra virgin cold-pressed olive oil
and the purest ozone that can be produced are poured into the capsules. No
preservatives, no GMOs, no stabilizers only the purest ingredients used. Olive oil contains
fatty acids and phenolic compounds that make it a perfect ingredient for cooking,
cosmetic, and pharmaceutical use. The new and innovative use of extra virgin olive oil is to
enrich it with ozone. This process creates a unique viscus oil that has the combined
benefits of extra virgin olive oil and ozone. One might ask why we chose ozone; the
answer to this question is simple. “The human body needs oxygen to live; ozone-enriched
olive oil provides additional oxygen through the process of transporting and breaking
down the ozone molecules in the duodenum.” In the past 50 years, ozone has been
studied and put under scrutiny. The studies have shown that ozone is a strong anti-oxidant
and disinfectant and has already seen use in medicine and the medical field.

1542

Best-Aging Report | 2023.01.08

Photo Credit by Ozone Gold

Ingredients: 100% Ozonized cold-pressed olive oil.
Warnings: Not recommended for children under 10 years of age. Not suitable for use in
patients with Hyperthyroidism. (Thyroid Glands Overactivity). Not suitable for use by Favism
patients (Lack of GL-6-F Dehydrogenase Enzyme) Which is accompanied by an enzyme
deficiency in the red blood corpuscle. Not appropriate for patients with later stages of
anemia and blood-related disorders. (Haemophilia, coagulopathies). It is not suitable for
chronic and recurrent pancreatitis patients. It is not suitable for patients with active
bleeding or who had bleeding over a period of 15 days (such as stomach bleeding,
cerebral hemorrhage). It is not suitable for people who have an ozone allergy (It is a very
rare condition, and it is more affected with odor sensitivity). Keep out of reach of children.
Keep away from direct sunlight. Keep in a cold and dry place.
How to use: Take one capsule with plenty of water in the evening or in the morning.

HAIR CARE OZONE GOLD
12. OZONE SHAMPOO
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Features of all hair care line:

Photo Credit by Ozone Gold

Bio certified Olive Oil. When designing and making the cream we use high-quality
ingredients. This includes the key ingredient Ozonized Olive Oil. This ingredient is made
from a select region and type of olives, which are carefully chosen and certified.
No SLS – SLES –SALT – PARABEN. Ozone Gold Shampoo with ozonized olive oil does
not contain SLS, SLES, SALT, PARABENS.
Ozonized olive oil and Argan formula.A new professional formula of Ozonized olive oil
and Argan that nourishes the hair and scalp.
No animal testing. All products are not tested on animals. We do not condone animal
cruelty.
The right shampoo for the hair is key for healthy hair. Ozone Gold shampoo combines
ozonized olive oil and argan to help hair and scalp health. Ozone gold contains
antibacterial and antifungal ingredients that help to clean the scalp and hair and improve
their health. Transform the hair with Ozone Gold's newest formula of ozonized olive oil,
argan and keratin. Featuring a strong blend of nutrients, Ozone Gold Shampoo helps keep
moisture on the hair. Say goodbye to dry locks and split ends. Do not just wash the hair -
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nourish it with a special ozone formula.
Ingredients: Aqua, Cocamidopropyl Betaine, Aqua, Sodium Lauroyl Methyl Isethionate,
Cocamide Dea, Sodium Chloride, Glycerin, Argania Spinosa Kernel Oil, Hydrolyzed Keratin,
Peg-7 Glyceryl Cocoate, Nigella Sativa Seed Oil, Aloe Barbadensis Leaf Extract, Melaleuca
Alternifolia Leaf Oil, Ozonized Olive Oil, Peg-12 Dimethicone, Citric Acid, Benzyl, Alcohol,
Methylchloroisothiazolinone, Methylisothiazolinone
How to use: It is convenient for everyday use.
13. ANTI HAIR LOSS SERUM (RRP excl. VAT - 26,88€)
The Anti-Hair Loss Serum improves the hair and scalp condition, leaving hair strengthened
and nourished, in turn reducing further loss of hair. Ozone Gold is a natural complex
designated to reduce hair loss and stimulate hair growth. This active complex of
ingredients has a dual-action upon hair: prevents the degradation in the hair follicle and
provides the necessary energy for healthy hair growth.
Ingredients: Aqua, Dissodium Edta, Panthenol, Polysorbate-20, Pisum Sativum Sprout
Extract, Aqua, Sodium Benzoate, Phenoxyethanol, Phenoxyethanol And Ethylhexylglycerin,
Codium Carboxymethyl Beta Glucan, Aloe, Barbadensis Leaf Juice, Betula Alba Leaf
Extract, Chamomilla Recutita Flower Extract, Panicum Miliaceum Seed Extract, Equisetum
Arvense Extract, Salvia Officinalis, Leaf Extract, Urtica Dioica Leaf Extract, Camelia Sinensis
Leaf Extract, Arctium Lappa Root Extract, Lawsonia Inermis Extract, Humulus Lupulus
Extract, Calcium, Pantothenate, Niacin, Biotin, Serenoa Serrulata Fruit Extract, Aqua,
Propylene Glycol, Parfume, Citric Acid
How to use: Shake the product before use. Apply 5 drops to dry hair twice a day, in the
morning and evening. Apply the serum to the length of the hair, especially on the affected
area. A bottle of 50 ml contains 30 applications, a 15-day regimen. Do not wash the hair for
at least 3 to 4 hours after application.
14. OZONE HAIR CARE GEL (RRP excl. VAT - 26,88€)
Ozone gold hair care gel has a special formula designed for scalp nourishment which
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helps the hair stay healthy. The essential oils naturally help the scalp fight fungi and
bacteria by nourishing and the ozonized olive oil stimulates microcirculation. The
microcirculation improvements helped by the ozonized olive oil, stimulate hair follicle
growth and in turn slowing the anagen stage of the hair. The formula of Ozone Gold hair
care gel has a natural soothing effect on the scalp that can help reduce scalp problems
and irritations.

Ozone Gold hair care line with Ozonized olive oil and natural essential oil formula rejuvenates and regenerates
the hair and scalp
Photo Credit by Ozone Gold

Ingredients: Ozonized Olive Oil, Allium Sativum Oil, Turpentine, Ricinus Communis Seed
Oil, Prunus Amygdalus Dulcis Oil, Aloe Barbadensis Leaf Juice
How to use: Applied twice a week by massaging the affected areas. Do not wash the hair
for 10-15 minutes after application. Thereafter, it is recommended to wash the hair with the
Ozone Gold Shampoo.
15. HAIR CARE SERUM ARGAN, KERATIN & PIE GRASS (RRP excl. VAT - 23,52€)
Ozone Gold Hair Care Serum hydrates and nourishes to transform dry, lifeless hair into soft
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and lustrous. Infused with ozonized olive oil argan and keratin, the treatment leaves hair
that is healthy, soft, lightweight, and shiny. For best results, use the serum in combination
with Ozone Gold Shampoo. Ideal for daily use, its aroma lingers to leave hair fragrant and
soft to the touch.
Ingredients: Cyclopentasiloxane, Dimethiconol, Argania Spinosa Kernel Oil, Hydrolyzed
Keratin, Parfum, Ozonized Olive Oil
How to use: Apply by massaging the length of the hair. Recommended use of the serum 34 times a week, but can be applied as needed.
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Company name:

OZONE GOLD GERMANY GMBH

Contact person:

Angela Dimitrova

E-mail:

angela.dimitrova@ozone-gold.de

Website:

ozone-gold.de

Phone:

+49 4046643332 | +49 1522232875…

Patent status:

n/a
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2019
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Source links:
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Files:
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Direct link:

click here
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SECRET DOSSIER ON BOLD&GOODLY
Bold&Goodly begins with a discovery that mingles love to the body.
Bold&Goodly founder, started to search for a product that actually works
on her acne-prone/oily skin while her intent is to find a natural or organic
product that is free of synthetics and also helps anti-aging, and thus the
story began. The brand lives by its values, that is candid, reliable,
cruelty-free, eco-friendly, creative and cares about the customers and
their happiness more than anything. All B&G products are curated from
the most natural and organic ingredients. All mysteries and aromas of
these ingredients are gifted to the body with healing effects. As a brand,
B&G vision is to produce real, functional products that really work, and
to make its customers happy in terms of the packaging, design and
formula. The brand follows the latest innovations and trends in the
cosmetics sector, as well as the ecological updates in the world. As a
result, each collection is highly effective in treating the problematic skin,
protecting the skin against external factors and helping the skin ageing
whilst all the products are free of any harmful ingredients.
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THE STORY
The story of Bold&Goodly was born from the desire to develop natural, organic and pure
cosmetics that satisfy the need of the customer with a product line that is free of synthetic
and harmful ingredients. Three years ago, Müge, Bold&Goodly founder, started to search
for a product that actually works on her acne-prone/oily skin while her intent is to find a
natural or organic product that is free of synthetics and also helps anti-aging, and thus the
story began. As she could not exactly find what she needed, she aspired to create a new,
sustainable and exceptional brand that produces high quality, organic skincare products
that actually works.
While Bold&Goodly aim is to create effective products, the founder always tries to focus on
the details, such as the feeling of the formula and the packaging which always makes any
product remarkable. Inspired by the passion for the environment and nature as
well, B&G is aimed to use only clean, useful and active ingredients while producing
its products. The company's purpose is to create the most natural, organic, vegan and
cruelty-free products that actually work wonders with your skin with healing effects. The
founder believes that happiness lies in self-care, purifying a body and mind from stress. As
a promise to the brand name, B&G is trying its best to create pure and courageous
products that are outstanding in every way. For this purpose, the core pillars that drive the
brand to do business are:
Green Formula. B&G uses only natural and organic ingredients in its formulas that are
efficient and eco-friendly. The brand formulas are brought from the environment and
they are free of harmful ingredients and synthetics. Sustainable. All of the packaging is
recyclable and the company follows ecological and sustainable solutions for all its
products.
Certified Organic. B&G Radiant Series is certified with Cosmos Organic Certification.
The organic ingredients in this series are certified by Ecocert to ensure that their origin
is also organic and made by renewable and sustainable resources.
Values. B&G lives by its values, a brand that is candied, reliable, cruelty-free, ecofriendly, creative and cares about the customers and their happiness more than
anything.
Vegan and cruelty-free. B&G products are free from animal derivatives and are not
tested on animals. The brand protects and serves for the environment and the next
generations by our best behavior.
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Women-owned business. B&G company is a proudly women-owned business that is
built from scratch as entrepreneurship. It loves to share the success story to inspire
others to success in.

Photo credit by Bold&Goodly

PRODUCT LINE
In order to meet values and standards, B&G's Radiant skincare line is certified with Cosmos
Organic certification. This lightweight and organic formula leave skin with such a soft feel.
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Nevertheless, B&G products actually work on acne-prone/oily skin. Moreover, they provide
anti-aging effect to the skin.
Radiant Lifting Cream – 50ml (Recommended Retail Price (RRP) - €30, Ex-works Price
(EXW) - €13,50) is developed for the radiance and moisture reflected from the skin to the
soul. Lavender and grapefruit are fortified with palmarosa and ylang-ylang extracts that
blend perfectly. It is striking in its uniqueness, as it combines the action of sun protection
as well as anti-aging effects. The product deeply nourishes your skin by supporting the
collagen structure, anti-wrinkle process and sun protection with SPF 15. It pampers your
soul with a perfect texture. Radiant Lifting Cream, produced with the international
certificate of Cosmos Organic, provides the balance of moisture, which is one of the
leading formulations of youthfulness where the skin becomes bright and vivid.
Radiant Smoothing Eye Cream – 30ml (RRP - €22, EXW - €9,90) which spreads the youth
of the eye contour to many years, helps to eliminate the daily fatigue and under-eye bags
around the eyes while removing the appearance of the capillaries that have emerged on
the surface. It provides long-term youth by deeply supporting collagen structure. It is
produced with the international Cosmos Organic certificate and enriched by the
combination of black currant, chamomile, daily, palmarosa and cypress oils which help to
balance skin tone and sebum ratio around the eyes and give freshness and brightness to
the eye area.
Radiant Soothing Tonic – 125ml (RRP - €11, EXW - €4,95) is synthesized from different
climates and geographies with geranium, lavender, palmarosa and may chang oil extracts
and an assertive and organic product with the international Cosmos organic certificate.
Developed in accordance with all skin types and catching perfection with its antiseptic
feature, the product has gained original quality with the freshness it brings to the skin
before and after makeup. It tightens pores, radiates skin, reduces skin fatigue and stress.
Radiant Purifying Cleanser – 250ml (RRP - €14, EXW - €6,30) a brand-new product that
calms the face, taking on the colors of the soul. Traditional lavender and tea tree are
added to the magic of ylang-ylang oil and the final touch is completed with juniper essence.
Radiant Purifying Cleanser, produced with the international Cosmos Organic certificate,
gently removes makeup from your skin and moisturizes it during the cleaning phase; it
prevents the formation of acne. It is developed in accordance with all skin types, the
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product gives a silky touch to the skin after cleansing, purifying the skin from daily stress.
Exfoliating Peeling Gel Aloe Vera & Walnut Shell – 100ml (RRP - €15.50, EXW €6,98) cleanses the pores deeply, purifies and revitalizes your skin. It cleans by gently
peeling the skin with the walnut shell powder in it. It moisturizes your skin with the aloe
vera, sweet almond and sesame oils it contains. It gives freshness and vitality with
rosemary, lemon and orange oils. It works against acne and blackhead formation with tea
tree and lavender oils.

Photo credit by Bold&Goodly

Purifying Clay Mask with Green Clay & Peppermint Oil – 100ml (RRP - €16,50, EXW -€7,43)
cleanses, purifies and refreshes the skin deeply. It helps to absorb excess oil and reduce
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discolouration. It balances the sebum ratio in the skin and makes the skin smoother.
Purifying Clay Mask, which provides a refreshing effect with mint oil, helps to maintain the
moisture balance of your skin with aloe vera, sweet almond and sesame oils. It gives
freshness and vitality with rosemary, lemon, eucalyptus oils.

Photo credit by Bold&Goodly
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Photo credit by Bold&Goodly

Botanical Facial Steam – 16gr (RRP - €7,50, EXW - €3,38) is specifically prepared for the
steam bath, opens the pores, calms and moisturizes your skin allowing your skin to receive
the benefits of the herbal and botanical blend that B&G product has including calendula,
dandelion, rose petals and buds, jasmine and hibiscus.
Bold&Goodly Natural Bath Bombs - 85gr (RRP - €6, EXW - €2,70)
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Photo credit by Bold&Goodly

The base of B&G bath bombs is rock salt with olive oil, shea butter and essential oils to
melt into the skin and make it softer. As rock salt cleanses the toxins from the pores, the
magnesium inside increases the blood circulation, relieves the muscles and reduce the
blood pressure also causing to reduce stress.
Completely natural, handmade, does not contain additives, they are free from SLS,
parabens, or any other harmful ingredients.
Bold&Goodly Natural Soaps - 95gr (RRP - €6.50, EXW - €2,93, special collection/baby RRP
- €7, EXW - €3,15).
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Photo credit by Bold&Goodly

All B&G soaps are handmade from high-quality olive oil from Aegean Region in Turkey
with natural content, they are cruelty-free, eco-friendly and vegan. As the base of the
soaps are made from natural ingredients, they do not irritate the skin or dry out. Every soap
is unique with its ingredients, scent and healing effects and they can be used on face, body
and hair.
The minimum order quantity (MOQ) and the details are discussed upon request.
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Photo credit by Bold&Goodly

BRANDING & DESIGN
Bold & Goodly collection is presented to you with its carbon footprint philosophy in local
values and packaging selection. B&G products are in pure amber packaging suitable with
brand core values, being candid and natural. The amber packaging also helps to sustain
the shelf life of the organic products at the most possible. Whether the brand uses glass or
plastic packaging, all of them are recyclable with great respect to the environment and the
world in which it obtains inspiration and material.
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Natural Soaps Special Collection
Photo credit by Bold&Goodly

MARKETING & SALES
Bold&Goodly is sold online in its own online store and throughout Turkey. It
actively gives customers to try products and gets customers reviews and collects the
opinions of real buyers. In addition, the brand actively maintains positions on social
networks including Instagram.
To the attention of buyers, the brand also offers various sets in different designs for a
bathroom in eco-friendly packaging.

MEDIA
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Both B&G glass and plastic packaging is recyclable with great respect to the environment
Photo credit by Bold&Goodly

1560

Best-Aging Report | 2023.01.08

The B&G kids' set, presented in a natural wood box, includes baby soap, baby bath salt and a natural sea sponge
Photo credit by Bold&Goodly

Photo credit by Bold&Goodly

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
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You can download the presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.

1562

Best-Aging Report | 2023.01.08
Company name:

Bold and Goodly

Contact person:

Müge Aydin

E-mail:

info@boldandgoodly.com

Website:

boldandgoodly.com

Phone:

+90 535 694 06 66

Patent status:

n/a

On market since:

2018

Regions:

Turkey

Industries:

Skincare

Source links:

Bold&Goodly Webpage
Bold&Goodly Instagram Page

Files:

Bold&Goodly Product Information_Spinoff
Bold&Goodly Presentation
Spinoff
Bold&Goodly
Images
B&G products safety data
sheet
B&G Cosmos Organic
Certificate

Direct link:

click here
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UNREFINED RICHES COSMETICS FOR
ALL SKIN TYPES AND TONES
Unrefined Riches is a cosmetic for all skin types and tones that was
founded in September 2018 by Adelaide Wolters, German-based
entrepreneur with Ghanaian roots. Having skin problems since her
childhood, she was eager to create such a product that will solve her
own problems and fulfill the needs of different skin types. After
many years of trials and errors, she suddenly found a perfect
combination of ingredients and created bestselling enriched shea cream
which fights against pigment spots and impurities. Today, the
founder is working on new products. With one product after
another, Unrefined Riches offers everyone unlimited and effective care,
regardless of ethnicity and the resulting external characteristics. The
company mission is to enable people with different skin types,
complexions and hair structures to feel comfortable in their skin and to
be able to care for it with effective ingredients without any restrictions.
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THE FOUNDER
"...And, of course, I could have chosen to make only products for the darker skin types.
However, I knew the feeling of being excluded and did not want to follow in the footsteps
of those who had done so long enough. I wanted to show that it is possible to cover the
needs of all skin types and colors."

Adelaide Wolters, Founder and CEO
Photo Credit by Unrefined Riches

Adelaide Wolters, the Founder Unrefined Riches was born in Hamburg with Ghanaian
roots. On September 1st, 2018, she finally dared to take the step into the cosmetics
industry as an entrepreneur, and for a very good reason. As a child, she suffered from an
allergy to the sun, extremely dry skin and an inherited form of hyperpigmentation
(melasma). In addition, teenagers had highly impure skin and even more pigment spots.
Her dermatologists were stumped. After many prescribed ointments and creams, they
thought that with her dark skin type she should get used to her pigment spots and
melasma. While trying to hide her skin problems, the next disillusionment followed in the
drugstore. Not only there were no single skin care products for her skin type, and there
was also no make-up for her skin tone as well. Her confidence level was 0! This is
when she recognized this big gap in the cosmetics industry.
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After she turned 17th, she became intensively involved with skin care cosmetics, effective
ingredients and effective routines. After many trials and errors, after four years
she suddenly found a routine that seemed to help her skin, which was littered with pigment
spots and impurities. This did not go unnoticed by her family, friends and acquaintances
and they too began to take an interest in developed enriched shea cream. In short, they
tried it, and after a few weeks they noticed an improvement in their skin condition and
she knew by then that she had created something out of her suffering that could possibly
help other people.
She quickly realized that she wanted to start a cosmetics brand. Not the easiest task
she had chosen, of course. Especially not as the sole boss and employee of the company.
She was aware of that. But for Adelaide, there was only the option to keep complaining
about the cosmetics industry or to go out and change something. And of course, she could
have decided to produce only products for the darker skin types. However, she knew the
feeling of being excluded and did not want to follow in the footsteps of those who had
done so long enough. She wanted to show that it is possible to cover the needs of all skin
types and tones. From the very beginning, her goal was to give everyone (man or
woman) with different skin types, tones and hair textures the opportunity to feel
comfortable in their skin and to be able to care for it effectively and without restrictions
with the right care products. Contrary to the apparent norm of the German cosmetics
industry, she therefore consciously includes the needs of dark skin types, as well as curly
and kinky hair types in the product development.
Since the launch of the first two products in February 2019, the Founder has received a lot
of positive feedback and great before-and-after pictures of customers with whose skin
type and tone she cannot always identify, but very much with their feeling of wanting to
feel comfortable in their skin as a woman (or even a man). Meanwhile, she is working on
new products and Unrefined Riches will grow with the product line in the future for all skin
types, as well as curly and kinky hair types.

THE COMPANY
Unrefined Riches was founded in September 2018. It's the first German-based cosmetics
brand in the DACH region that includes all skin types, but also complexions and hair
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texture in their product development. The company's mission is to enable people with
different skin types, complexions and hair structures to feel comfortable in their skin and to
be able to care for it with effective ingredients without any restrictions. Contrary to the
standards of the cosmetics and beauty industry, they therefore deliberately include the
needs of dark skin types, as well as curly and kinky hair types in product development. In a
relatively short period of time, the brand has already started selling well in the
DACH region and has already been consecrated in such media featured in Vogue, GQ,
Instyle, Condé Nast Traveller.

BLACK SOAP deeply cleanses the skin, removes make-up and excess sebum and reduces skin impurities
Photo Credit by Unrefined Riches

THE PRODUCTS
SHE[A] RAW enriched cream for all skin types and tones
Retail Price 50 ml - €25,99 EUR, 100 ml - €45,99 EUR
Description: The effective SHE[A] RAW contains the precious shea butter from Ghana.
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Paired with powerful oils such as argan oil, jojoba oil, black cumin oil and vitamin E, the
skin barrier is strengthened and the natural regeneration process stimulated, resulting in a
healthier and more even complexion. Thanks to the anti-inflammatory properties of the oils,
skin impurities can be reduced.

Photo Credit by Unrefined Riches

Application: After cleansing the face, massage a pea size into the moist facial skin. If using
a serum or toner, allow the skin care products to be half absorbed and then use the shea
cream. SHE[A] RAW can also be used for body and hair care.
Ingredients: Butyrospermum Parkii Butter (shea butter)*, Cocos Nucifera Oil (coconut oil)*,
Argania Spinosa Kernel Oil (argan oil)*, Simmondsia Chinensis Seed Oil (jojoba oil)*,
Polyglyceryl-3 Caprate, Perfume ¹, Tocopherol (vitamin E), Nigella Sativa Seed Oil (black
cumin oil)*, Vanilla Planifolia Fruit Extract (vanilla extract), Glycine Soya Oil (Soya oil),
Helianthus Annuus Seed Oil (Sunflower oil), Benzyl Salicylate¹, Geraniol ¹, Limonene ¹ ,
Linalool ¹ *ingredients from certified organic agriculture (ingredients from organic farming) |
¹ from natural essential oils (from natural essential oils).
BLACK SOAP
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BLACK SOAP consists only of natural ingredients like sea salt, shea butter, vegetable ashes and glycerine
Photo Credit by Unrefined Riches

Retail price - €9,99
Description: BLACK SOAP consists of sea salt and vegetable ashes that deeply cleanse
your skin, remove make-up and excess sebum and reduce skin impurities. Rich shea butter
and glycerine nourish and moisturise your skin afterwards. BLACK SOAP is suitable for all
skin colours and skin types except sensitive skin. BLACK SOAP can also be used as body
and hair soap.
Application: Moisten your face with lukewarm water and then massage BLACK SOAP into
the skin for one minute. Finally, wash your face with lukewarm water. A rich cream (e.g.
SHE[A] RAW) is then recommended. For optimal facial cleansing, it is recommended the
additional use of our UR Facial Cleansing Brush.
Ingredients: Potassium shea butterate (shea butter), glycerine, Maris Sal (sea salt), Carbo
medicinalis vegetabilis (plant ash)
SHEA SOAP
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SHEA SOAP perfectly solves such concerns as: acne & blemishes, oiliness, dark circles, dryness, dullness &
uneven texture
Photo Credit by Unrefined Riches

Retail price - €14,99
Description: Individual SHEA SOAP nourishes the skin thanks to shea butter and coconut
oil, while grape seed oil and castor oil calm the skin. Enriched with mulberry root extract
and cockatoo plum extract, it is full of antioxidants, gives an even complexion and makes
the skin glow. The deep cleansing red clay removes excess sebum and leaves the skin
pleasantly clean.
All ingredients together give SHEA SOAP its creamy foam, which leaves the skin feeling
silky soft.
Application: Use SHEA SOAP for face and body cleansing. The company recommends
using SHE[A] RAW as a moisturizer to pamper your skin with rich and nutrient-rich
ingredients.
Ingredients: Butyrospermum Parkii Butter, Aqua, Cocos Nucifera Oil, Ricinus Communis
Seed Oil, Sodium hydroxide, Vitis Vinifera Seed Oil, Glycerin, Morus Alba Root Extract,
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Terminalia Ferdinandiana Fruit Extract, Illite Red Clay, Phenoxyethanol
SHEA DUO
Retail price 50 ml - €43,99
SHEA SOAP & SHE[A] RAW - The perfect DUO for the perfect SHEA GLOW!
Product description: Our individual SHEA SOAP nourishes the skin thanks to shea butter
and coconut oil, while grape seed oil and castor oil calm the skin.
Enriched with mulberry root extract and cockatoo plum extract, it is full of antioxidants,
gives an even complexion and makes the skin glow.
The deep cleansing red clay removes excess sebum and leaves the skin pleasantly clean.
All ingredients together give SHEA SOAP its creamy foam, which leaves the skin feeling
silky soft.
The effective SHE[A] RAW contains the precious shea butter from Ghana. Paired with
powerful oils such as argan oil, jojoba oil, black cumin oil and vitamin E, the skin barrier is
strengthened and the natural regeneration process stimulated, resulting in a healthier and
more even complexion. Thanks to the anti-inflammatory properties of the oils, skin
impurities can be reduced.
SHE[A] RAW Ingredients: Butyrospermum Parkii Butter (shea butter)*, Cocos Nucifera Oil
(coconut oil)*, Argania Spinosa Kernel Oil (argan oil)*, Simmondsia Chinensis Seed Oil
(jojoba oil)*, Polyglyceryl-3 Caprate, Perfume ¹, Tocopherol (vitamin E), Nigella Sativa Seed
Oil (black cumin oil)*, Vanilla Planifolia Fruit Extract (vanilla extract), Glycine Soya Oil (Soya
oil), Helianthus Annuus Seed Oil (Sunflower oil), Benzyl Salicylate¹, Geraniol ¹, Limonene ¹ ,
Linalool ¹ *ingredients from certified organic agriculture (ingredients from organic farming) |
¹ from natural essential oils (from natural essential oils)
SHEA SOAP Ingredients: Butyrospermum Parkii Butter (shea butter), Aqua (water), Cocos
Nucifera Oil (coconut oil), Ricinus Communis Seed Oil (castor oil), Sodium hydroxide, Vitis
Vinifera Seed Oil (grape seed oil), Glycerin, Morus Alba Root Extract (mulberry root extract),
Terminalia Ferdinandiana Fruit Extract (cockatoo plum extract), Illite Red Clay (red clay),
Phenoxyethanol
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SHE[A] RAW & SHEA SOAP are suitable for all skin types and tones
Photo Credit by Unrefined Riches

GLOW DUO
Retail price - 50 ml - €34,99 EUR, 100 ml - €54,99 EUR
BLACK SOAP & SHE[A] RAW are combined into perfect DUO for the perfect GLOW!

ACCESSORIES
UR FACIAL CLEANSING BRUSH
Normal price - €42,95; Special price - €30,00
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Facial Cleansing Brush with a unique static design perfectly complements facial cleansing procedures for more
effective results
Photo Credit by Unrefined Riches

Description: The waterproof UR Facial Cleansing Brush optimizes your daily cleansing
routine with the help of three cleansing zones made of real medical silicone nubs and
innovative Sonic Vibration, while cleaning your face quickly, gently and pore-deep.
Unrefined Riches' face brush is suitable for all skin types.
Application: Moisten your face with water. Then apply your cleansing soap or cleansing gel
to your face. Then moisten your UR Facial Cleansing Brush. Set a vibration level that is
comfortable for you and apply the brush to your face with circular movements.

SALES
Unrefined Riches is getting bigger and bigger and now the products are also available in
stores. The products are sold nationwide as well as in Switzerland. The addresses can be
found on the official website of the company by the link.
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PACKAGING
The peculiarity of the packaging of the cream jar is that it is made of a glass jar and is
therefore stable. With a modern new label, gold pieces hold up better for customers to
aesthetically update them. It is possible to use jars different way, say to plant something in
a jar, make a candle out of it, or simply send back 5 empty jars, and the company will give
SHEA [A] RAW back in return.

MEDIA

Unrefined Riches offers everyone unlimited and effective care, regardless of ethnicity and the resulting external
characteristics
Photo Credit by Unrefined Riches

Unrefined Riches was featured in such top media as Vogue, GQ, Instyle, Condé Nast
Traveller etc.
"Founded in 2018, Unrefined Riches is a German cosmetic brand created with all skin types
and complexions in mind Aiming to normalise diversity, they set out to help everyone take
care of their skin and hair effectively and without restrictions. They make sure to include
the needs of darker skin types, as well as curly and kinky hair." Vogue.co.uk
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"The cosmetics brand, founded in 2018, manufactures cosmetic products for women/men
with a wide variety of skin types, tones and hair structures. All products are vegan and free
of animal testing. The mission? To give different types of women/men the opportunity to
feel good in their skin and to care for it with the treasures of nature in an unrestricted and
effective way". Instyle.de
"Why are skin care products mainly for light skin tones? Due to a lack of availability within
the cosmetics industry, Adelaide Wolters decided to start her own cosmetics company and not to leave anyone out. Because stereotypes have no place in the present time and
we think that anyone who is thinking about starting their own business can copy Adelaide's
way of thinking. What challenges she has met along the way and what each of us can do
better she tells us in an interview." Gruene-startups.de
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Company name:

Unrefined Riches

Contact person:

Adelaide Wolters Gründerin, CEO & Founder

E-mail:

info@unrefinedriches.com

Website:

unrefinedriches.com

Phone:

+49 179 26 95 705

Patent status:

n/a

On market since:

2018

Regions:

Germany

Industries:

Skincare

Direct link:

click here
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DR. E.VOSS THE ART OF SKIN CARE
MADE IN GERMANY
The dream was to develop a skincare product that would only consist of
ingredients respecting the skin’s needs, protecting and caring for
it. After years of applied testing, the dream became a reality and Dr.
E.Voss Professional Care was born. Dr. Eckart Voss and the team
are fortifying this by striving to offer very good customer care and
consultation a logical complement to high-end professional products.
Today, after years of success since 2011, Dr. E. Voss offers reliable
skincare products which customers can trust because they see that they
really work right in their mirror!
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THE FOUNDERS
Dr. Voss has been involved with cosmetics already for 40 years as the head of
development at international companies and the most recently as a management
consultant. In 2011 he founded the brand "Dr. E. Voss Professional Care" together with his
wife Britta Schüler-Voss.

Dr. Eckart Voss the Founder
Photo Credit by Dr. E.Voss

The Milestones of Dr. Eckart Voss that has led to the establishment of the brand:
20 years at Bayer as Head of Consumer Products Research (Satina, Delial, Quenty,
Baygon, Autan, Natreen);
Focus: Light and skin;
6 years as head of development at a US group in the Netherlands;
5 years as development manager Maxim (discount brands, Aldi, Lidl, DM, Rossmann,
Plus, etc.);
2007: Foundation of the Bel Etage cosmetic studio - in Leverkusen, together with Britta
Schüler-Voss;
Goal: Developing ideal cosmetics yourself;
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2009: Foundation EVBC GmbH;
2011: Foundation Dr. E. Voss Line;
2012: Sale of first Dr. E. Voss cosmetic products.

Photo Credit by Dr. E.Voss

THE PRODUCTS
The brand applies a unique Dual Lift® System that is a result of 40 years of research and
development. The Dual Lift® System is a skincare technique that assumes optimal results
by separating the function of the products in order to specifically address the different skin
layers (dermis & epidermis). This separation ensures efficient delivery of deeply
penetrating active repair substances to the dermis on the one hand, and of protective
repair creams remaining in upper epidermal skin layers, on the other hand. Both
approaches are incredibly straightforward and also extremely effective because each skin
layer gets exactly what it needs according to their specific function.
Repair of deeper skin layers with HYA 4 gels with hyaluron and protection and care of the
upper skin layer with LIA (light-induced ageing) creams. The concept is ideal for our skin’s
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biology. The products are without preservatives, emulsifiers, paraffin, silicones and
ethoxylates and thus often correspond to the desire for skin-harmonic treatment. However,
the company does not work with homoeopathic doses, but on the contrary with high active
ingredient concentrations and a multi-path strategy, in which a single product uses several
ways to target the problem, in order to increase the overall success. Naturally not tested
on animals and free of microplastics. In all products, Dr. E.Voss uses both effective
ingredients of natural origin, not animal-based, thus the range can be called „Vegan“

Photo Credit by Dr. E.Voss

ALL UNISEX
HYA 4 GELS (SERUM)
The gels are active products which are aimed at the following targets: wrinkles, capillary
damage (spider veins, rosacea, dark circles around the eyes), acne, desensitization, and
eyelash extension. All gels are emulsifier-free active ingredient carriers and are based on 4
types of hyaluron, which cover the entire range from short- to long-chain hyaluron.
Through the 4 hyaluron fractions, the contained active agents are transported deep into
the skin, as especially the short-chained hya‘s have a distinctive vehicle (transport)
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function.
Hya 4 Deep Lift Q10 - against wrinkles
HYA 4 & 2 collagen boosters of the signal peptide type, 2 of the carbohydrate type, as well
as an additional signal peptide especially for the stimulation of elastin synthesis aim at the
build-up of the supporting fibres. Because without their support and structuring, even the
best hyaluronan skeleton has no chance. 2 signal peptides of the „Botox“ type are used
for rapid wrinkle-smoothing via muscle relaxation. A very special success has now been
achieved by adding a special edelweiss extract produced using sustainable stem cell
technology. Especially hanging wrinkles in the neck area respond excellently to this. As
before with Q10 in high concentration in a deeply penetrating liposome preparation to
stimulate the skin metabolism in the mitochondria.
Hya 4 Revicell - call activating / against wrinkles
Revicell targets the cell ballast accumulated over time and helps to eliminate it. Freshness
and vitality are regained. The active ingredient TTP-2 is 20 times more effective than the
„red wine substance“ resveratrol and ensures that elasticity and firmness increase. Thus
the Matrixyl collagen booster, which is also present, can work even more efficiently. In Dr.
E.Voss proven 4x hyaluron gel and together with the collagen activator madecassoside
and a highly efficient deep-acting radical scavenger, this formula is our top product
alongside Hya 4 Deep Lift Q10. Target group: Mature skin >50 years. Below that (35-50
years) rather take Hya 4 Deep Lift Q10, or both alternately, as the mechanisms complement
each other.
Hya 4 Pure - pure moisture
Intensive moisturizing treatment for skin over 20 years old, through all skin layers.
Furthermore, short-chain hyaluronic acids in particular are known to activate numerous
metabolic processes in the skin, to have radical scavengers as well as procollagen-forming
and thus skin tightening properties.
Hya 4 Quattrox - mimic wrinkle relaxation
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This is a quadruple combination of the latest Botox analog signal peptides. You already
know two of them from Dr. E.Voss Deep Lift Q10. The two new active ingredients
strengthen and supplement the effect via an additional mechanism. This formula therefore
contains four hyalurones and four Botox analogue signal peptides, i.e. 4+4, hence the
name Quattrox.
Hya 4 Aknex - against blemishes / pimples
More is not possible: this preservative-free hyaluron gel tackles the problem from all sides
simultaneously: The alpha-dehydrogenase inhibitor oleanolic acid improves the hormonal
skin balance together with three bioflavonoids, NDGA reduces excessive keratinocyte
production.
Sebustatically, high-dose vitamin B3 (niacinamide) has an additional anti-inflammatory
effect. Similarly, provitamin B5 (panthenol), the madecassoside (pure, from tiger grass), as
well as a very effective calming agent from oats have a similar effect. Dead keratinocytes,
which block the follicle exit and are thus responsible for inflammatory pimples, are
„digested“ by a modern high-tech protease enzyme. In this way, Dr. E.Voss targets all
causes of acne simultaneously and add up the potentials of each individual principle.
Hya 4 Capimed - capillary strengthening
The aim is to improve the sealing and regeneration of brittle capillaries that have „sacked
out“ and are therefore visible, resulting in undesirable red coloration. An extract from a
laurel bush (Tambourissa T.) contains 2 rutin derivatives whose effect on rosacea and
couperose has been tested. Madecassoside also helps by its anti-inflammatory effect.
Hya 4 Bright Eyes 360 - against wrinkles, rings and bags under the eyes
An intensive all-round care for the eye. A mixture of signal peptides and plant extracts,
which show sensational results in the alleviation of drooping eyelids. Against bags under
the eyes and dark circles, 3 more active ingredients are contained, a combination that is
hard to beat.
Hya 4 Botolip 3D - boost your lips
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Everything the lips need! Today‘s Botolip feels, tastes and works better! It contains Dr.
E.Voss two „Botox“- analogue active ingredients in high concentration, but in addition,
there are two lipo-boosters, substances that stimulate natural fat production. A full creamgel, with 4 times hyaluron plus high LMS concentration. So goodbye to pleated wrinkles!
And of course suitable for customers with preservative intolerance.

Photo Credit by Dr. E.Voss

Hya 4 Long Lashes - lash-eyebrow growth enhancer
Dr. E.Voss has combined 3 modern high tech signal peptides, all leaders in eyelash growth
+ eyebrow growth, with biotin, niacinamide (Vit. B3), liposomal Q10 and a strong dose of
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caffeine to an incomparable formula.
Hya 4 White Plus - skin lightening
The natural skin pigmentation takes place in several steps. In accordance with Dr. E. Voss‘s
„multi-way strategy“, HYA 4 White Plus has six brightening ingredients that not only
interrupt this reaction chain at several points but also eliminate existing pigments and
pigment precursors. Hya 4 White Plus is optimally adjusted for combination with LIA C 6®
Sensi Care LPF 30 and you should get visible skin whitening results in just a few weeks.
Hya 4 Lipofill - lipofilling cream gel for the face
In addition to collagen, it also stimulates lipid synthesis of the subcutaneous tissue and
thus replenishes wrinkles of customers with lean / skinny facial contours. New with 2 lipid
boosters for double success.

Supreme Glow Elixir
Photo Credit by Dr. E.Voss

ELIXIRS
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Pure Glow Elixir (NEW in 2020) - a luxurious moisturizing elixir for radiant skin
Bring your skin to radiance with this luxurious elixir, both internally and externally! With lowmolecular hyaluronic acid and 24K Gold. Hyaluron is mainly responsible for the elasticity of
our skin. Together with collagen and elastin, it creates the plump cushion structure of
youthful skin. Gold is the best known infrared reflector, providing additional protection
against IR induced radicals and giving your skin a radiant glow!
Supreme Glow Elixir (NEW in 2020) - a luxurious high-performance elixir against wrinkles
To bring the aging process to a more youthful and radiant level, Dr. E.Voss has developed
this luxurious hyaluronic serum. It combines the synergies of 13 potent active ingredients to
quickly and visibly reduce wrinkles.
Hyaluronic acid: is mainly responsible for the elasticity of our skin. Together with collagen
and elastin, it creates the firm cushion structure of youthful skin. 4 x signal peptides with
Botox effect: Relaxes the wrinkle muscles and makes expression lines less prominent. The
effect increasingly takes effect after one to two weeks. 3 x collagen booster: Of the type
signal peptide, beta-glutane and a plant extract. All three stimulate the synthesis of
collagen in different ways. Elastinbooster Idealift: This signal peptide stimulates the skin‘s
own elastin synthesis. Stem cell-produced extract from the edelweiss plant. Demonstrably
strengthens the connective tissue. Signal peptide Progeline™: clears away age-related cell
deposits and thereby improves the visible signs of sagging associated with skin elasticity
loss. Troxerutin: A plant-based radical scavenger, more potent than vitamin C. Gold: Gold is
the best known infrared reflector, providing additional protection against IR-induced
radicals and giving your skin a radiant glow!
LIA C 6 CREAMS
All creams are activation and protection products, which are aimed at the following main
areas:
Prevent wrinkles through LIA protection (LIA=light-induced ageing)
Transform the horny layer into a strong protective shield through LMS and light filters
Reduce wrinkles with collagen booster
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All creams are emulsifier-free and based on LMS (Lamellar Matrix System). LMS is the ideal
basis for the basic prophylaxis & improvement of dry skin and wrinkles, because LMS is
dermotropic, i.e. similar to the skin‘s structure, and is immediately recognised and
incorporated by the lipid layers of the skin. With emulsifiers this is different: the skin‘s own
lipids can be washed out by emulsifiers.

Dual Lift® System allows both functions such as repair and protection to be maximized separately without
compromises. Dr.E Voss peelings deeply penetrate the skin and the LIA (light-induced ageing) creams take care
of upper skin layers
Photo Credit by Dr. E.Voss

All day care products (day cream, fluid cream, eye cream, body lotion, etc.) are equipped
with the patented LIA system with high UVA protection and low UVB protection, which
ensures that skin aging is reduced by more than 50% from now on.
LIA C 6 24 K Gold Daycream - for dry and sensible skin NEW in 2020
This Dr. E. Voss LIA C6 Daycream contains all the elements of a strong anti-wrinkle cream
to reduce existing deficits and largely prevent future aging processes. LIA (Light Induced
Aging): Light has by far the greatest influence on skin aging (60-70%). Thanks to a highly
developed system of UV filters and radical scavengers, the LIA C6 series can almost
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completely block this light-induced aging. Thanks to a special technique, these filters
always remain in the horny layer and do not penetrate. LMS (Lamellar Matrix
System): emulsifier-free lamellar cream matrix (LMS), due to its similarity to the natural skin
lipids, ensures a causal elimination of skin dryness and at the same time causes an even
release of the contained modern signal peptides for wrinkle smoothing. Suitable for
persons with sensitivity to preservatives and perfume components. Gold: In addition to the
LIA triple filter, this cream contains 24 K Gold, the best-infrared reflector. At the same time,
it gives your skin a radiant shine.
LIA C 6 Fluidcream - for normal and combination skin
LIA protection;
LMS cream base;
Anti Age active ingredients;
More fluid consistency also ideal for neck and décolleté.
LIA C 6 Daycream Elegance - for normal and dry skin
LIA protection;
LMS cream base;
Anti Age active ingredients.
LIA C 6 Daycream - for dry skin
LIA protection;
LMS cream base;
Anti Age active ingredients.
LIA C 6 Daycream Sensitive - for dry and sensible skin
LIA protection;
LMS cream base;
Anti Age active ingredients;
Fragrance-free.
LIA C 6 Daycream Rich - for very dry skin
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LIA protection;
LMS cream base;
Anti Age active ingredients.
LIA C 6 Nightcream Elegance - Nightcare for normal skin
Radical scavenger
LMS cream base
Anti-age active ingredients + modern vitamin A analogue, an extract from sea fennel
(aroleat samphira), for stimulating nocturnal skin repair processes.
LIA C 6 Nightcream - Nightcare for dry skin
radical scavenger
LMS cream base
anti-age active ingredients + modern vitamin A analogue, an extract from sea fennel
(aroleat samphira), for stimulating nocturnal skin repair processes.
LIA C 6 Nachtcreme Sensitive - Nightcare for sensible and dry skin
radical scavenger
LMS cream base
anti-age active ingredients + modern vitamin A analogue, an extract from sea fennel
(aroleat samphira), for stimulating nocturnal skin repair processes.
Fragrance free.
LIA C 6 Eyecream
LIA protection
LMS cream base - active ingredients for the eye area.
Fragrance-free.
With „Eyeseryl®“ against dark circles and puffiness as well as an active ingredient that
shows sensational results in the reduction of drooping eyelids/slipping eyelids.
Apply in the morning, preferably after Hya 4 Deep Lift Q10, gently massage in around the
eye area. Cares for you all day long.
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LIA C 6 Daycream Young - for young and normal
LIA protection
LMS cream base
very light cream.
LIA C 6 24 Hour Cream - for normal skin
LIA protection
LMS cream base
Very light cream.
The evening application already builds up a protective depot, which is intensified in the
morning.
LIA C 6 24 Hour Cream Sensitive - for young and sensible skin
LIA protection
LMS cream base
Very light cream.
Fragrance free.
The evening application already builds up a protective depot, which is intensified in the
morning.
LIA C 6 Sensi Care SPF 30
Emulsifier and perfume-free LMS - sun protection cream with the highest protection class!
For consciously strong sun exposure even in southern latitudes and for sensitive skin
against sunburn and light-induced skin aging. Also ideal for babies and children. Absorbs
quickly, does not grease. Application: Spread SENSI-CARE LIGHT PROTECTION CREAM
SPF 30 evenly on the skin before sun exposure. The SPF 30 indicates that your selfprotection time is now extended by a factor of 30 if applied abundantly and evenly and
reapplied repeatedly after washing and drying. Nevertheless, avoid the intensive midday
sun and never expose infants and babies to direct sunlight. Apply in good time before
exposure to the sun. SPF 30, UVA-PF 14.4 (93%).
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LIA C 6 Bodylotion - for normal skin
LIA protection
LMS cream base
A light formula against the less dry parts of the skin, for the whole body.
LIA C 6 Handcream
LIA protection
LMS cream base
Strong protection against age spots.

Photo Credit by Dr. E.Voss

Apply generously and repeatedly on the outside of the hand. Repeat after washing and
especially if expose to light is expected.
Vitamin Bodycream – NEW in 2020
In contrast to the face, the body is less exposed to daily light-induced skin aging (LIA). That
is why Dr.E.Voss has dispensed the UV filters in this product and focused on moisturizing
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and care effects. The emulsifier-free Vitamin Bodycream by Dr.E.Voss impresses with its
quadruple active ingredient complex and wonderfully creamy texture. Bio-Hyaluron
tightens the skin and substitutes the natural age-related loss of hyaluronic acid. LMS
optimizes the skin's protective barrier and thus creates a lasting moisture reservoir. This is
the basic prerequisite for all other elements of the horny layer to function optimally. Super
radical scavenger HDBM quenches aggressive "external attacks" before they could
become dangerous, for example, to the sensitive ceramide structures of the epidermis. A
high concentration of the "skin vitamin" niacinamide (vitamin B3) stimulates collagen
synthesis, has an anti-inflammatory effect, strengthens the natural skin barrier, and
optimizes sebum production. It has a positive effect on impure skin and even on capillary
damage!
Skin Soothing - For very dry skin with Hyaderm N and LIA C 6 Soothing Cream
When a young epidermal cell migrates up from the germinal layer to the horny layer during
28 days, the skin cell is gutted and drained: the bulging round living cell turns into a dry flat
and dead horny cell, which is then rejected. This process is called differentiation. The
exterior of the cell also changes in the process: while the young cells in the lower part of
the epidermis are bulging and close together like honeycombs, the horny cells are
surrounded by a thick lipid mantle, which makes the horny layer an almost impenetrable
protective shield against the outside world.
In chronically dry skin, the differentiation process is disturbed and the protective layer is
poorly formed. For example with atopics, neurodermatitis and psoriatics. There are cracks
and leaks, the skin dries out and bacteria and harmful substances can penetrate from the
outside. Dry skin stretches, itches, hurts, burns, and can lead to open wounds.

Measures
Most Dr.E.Voss products have a long term perspective of efficacy. For issues that have to
be addressed immediately, Dr. E.Voss has designed a special Hyaderm-Gel precisely for
this purpose: 8 different active ingredients in high concentrations in a hyaluron gel matrix
do the following...

Symptoms
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Itch: Important to avoid re-scratching wounds. Dr. E.Voss uses several substances, mostly
based on plant extracts, which reduce itching.

Support repair processes of the skin: these are almost always associated with the
rebuilding of collagen. Here, too, several paths are taken in parallel.

Conclusion
By applying the Hyaderm gel, the healing process is promoted and can proceed
undisturbed. Both products are suitable for consumers with preservative intolerances.
Hya 4 Hyaderm N - Skinsoothing cream gel
HYADERM N not only reduces the irritation of most unpleasant skin reactions such as
redness, burning, itching, but also accelerates the restoration of soothed and flawless skin.
Apply the gel liberally, possibly again after a few minutes. The symptoms of the above
reactions will now subside quickly. Attention: Symptomatic applications do not treat the
causes! Ideally, the treated area is then shielded with LIA C6 cream. The formula is free of
dyes and emulsifiers. Suitable in case of intolerance to preservatives.
LIA C 6 Soothing Cream - for very dry skin
Dr. E.Voss top care for very demanding dry skin. We have combined LIA protection with a
very extensive LMS base. Perfume-free. Highest level of protection and repair! Combine
with Hyaderm N. This is also the optimal combination for people with neurodermatitis and
atopic dermatitis.
CLEANSING PRODUCTS
The best mild and highly efficient care can lose part of its effect through incorrect cleaning.
That is why Dr. E.Voss only has selected articles in all assortment that are matched to the
HYA / LIA products.
Soft Peel (Fruitacid basis) - against a thickened horny layer
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Highly effective, yet mild fruit acid peeling for regular home use with skin-soothing plant
extracts, witch hazel and allantoin.

Photo Credit by Dr. E.Voss

Micro Foam Cleanser - gentle cleansing foam
The special foam pump turns the mild cleaning fluid into an extremely delicate cleaning
foam. With aloe vera and panthenol.
Gentle Cleansing Milk - powerful cleaning, also removes waterproof make-up
This cleansing milk is powerful and also thoroughly removes grease and oily residues such
as lipstick and waterproof mascara. Nevertheless, due to witch hazel, allantoin, provitamin
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B5 and almond oil, it is mild, gentle and fully compatible with Dr. E.Voss emulsifier-free care
products.
Gentle Cleansing Milk Sensitive - powerful cleaning, also removes waterproof make-up
Have a look at the „Gentle Cleansing Milk“ description. Same formula, except for this
version being fragrance-free.
Facial Tonic - refreshing facial water
The skin is refreshed and prepared by aloe, and vitamin B5 for the absorption of the active
ingredients, thus improving the success of the treatment.
Facial Tonic Sensitive - refreshing facial water
Have a look at the „Facial Tonic“ description. Same formula, except for this version being
fragrance-free.
MASKS
Dr. E.Voss carries a wide assortment of different facial masks for the professional studio
and at home. A variety of algae powder masks, LMS cream masks, and different carrier
masks (silk, hydrogel, collagen, bio cellulose)
Natural Silk Mask - against wrinkles and skin soothing (Silk Tissue Mask)
The silk mask is soaked with a mixture of wrinkle-reducing and skin-soothing active
ingredients. A signal peptide and hyaluronic acid for wrinkle reduction. An extract of oats
and centella asiatica to soothe the skin. Treat yourself to an extra kick of radical protection
and lifting power with this special cloth mask! Dr. E.Voss recommends regular use in
combination with your matching HYA 4 gel and LIA C 6 cream.
Lifting Eye Mask -skin tightening eye mask with hyaluron and natural algae-mineral
complex
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Photo Credit by Dr. E.Voss

This eye mask with hyaluronic acid and algae-mineral complex provides an immediate
lifting effect in the eye area. Small wrinkles and lines are smoothed and the skin is
intensively moisturized. - Revitalizes the eye area - Smoothes wrinkles and lines (plumping
effect) - Supplies the skin with valuable natural nutrients. Dermatologically and
ophthalmologically tested.
Dermotropic Repair Mask - moisturizing and structure enhancing cream mask (LMS Cream
Mask)
This is the first mask on an emulsifier-free basis, which combats the cause of dry skin and
improves the lipid structure of the skin. Due to the perfume and preservative-free
formulation, this mask is also suitable for very sensitive skins. Can also be used very well
for the neck and décolleté.
Cool Clay Mineral Mask - pore refining & cooling cream mask (LMS Cream Mask)
This cream mask is especially good for stressed mixed skins. It supplies the skin with
minerals and improves the lipid structure thanks to an emulsifier-free base. A menthol
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derivative noticeably refreshes and refines the pores. Perfume- and preservative-free,
therefore also suitable for very sensitive skins.
Moisture Glow Mask - innovative formula for glowing skin (Hydrogel Mask)
Moisture Glow Mask helps to protect the skin from the bad environmental influences and
to strengthen its barrier function! With a cocktail of highly efficient active ingredients.
Hyaluronic acid: is a biological component of our dermis and, together with collagen and
elastin, ensures plump smooth skin. Sea buckthorn oil: the combination of vitamin E and
provitamin A contained in it binds free radicals and protects dry skin against bad
environmental influences. The oil supports the regeneration of the skin and also provides
more moisture. Citystem™: An award-winning active ingredient! This natural ingredient
offers a new approach to the effects of pollution on the skin with visible proven results: The
complexion appears refreshed and cleansed. Maritime Collagen: along with hyaluronic
acid and elastin, is the main component of the dermis and keeps the skin firm and elastic.
Ginseng: is rich in vitamin B1, B2, B12 and oligo-elements. These support the resistance of
the skin. Vitamin C: is a classic radical scavenger and protects the skin from negative
environmental influences.
Moisture Glow Eye Masks (Hydrogel Mask) NEW in 2020
Fatigue, skin aging, nutrition and stress are often reflected in your eye area. In order to
regain radiance, Dr. E.Voss has developed a hydrogel eye mask that provides intensive
moisture and counteracts skin aging with a peptide complex. Hyaluronic acid lifts and as a
special kick natural gold-coloured pigments make your eye area sparkle.
Collagen Lip Masks (Collagen Masks) NEW in 2020
Indulge your delicate lips regularly with this Dr. E. Voss Professional Care Mask to get wellnourished and smooth lips. In addition to the moisturizing effect, this mask stimulates the
blood circulation of the lips, which provides a seductive pink-red color. Hyaluronic Acid:
Hyaluronic acid is a biological component of our dermis and together with collagen and
elastin, ensures that your skin is perfectly smooth. It is known for its moisturizing and lifting
effect. Maritime collagen: In addition to hyaluronic acid and elastin, collagen is the main
constituent of the dermis and keeps the skin firm and elastic. NMF 24 (Natural Moisturizing
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Factor): This moisturizing complex combines several synergistic components to best
replicate the skin's natural moisture factor over a period of 24 hours. Honey Extract: Honey
has been known since antiquity for its moisturizing and nourishing properties. It improves
the suppleness, firmness and velvety of the skin. Peppermint oil: Peppermint oil has a
calming and gently cooling effect. Provitamin B5: Provitamin B5 stabilizes the skin barrier,
reduces the loss of water and thus helps to improve skin softness and elasticity.

NEW Hydrogel eye mask with arginine, serine and hyaluronic acid
Photo Credit by Dr. E.Voss

Vitamin Water Mask – Bio Cellulose Mask NEW in 2020
Well cared for and moisturized skin looks fresher and friendlier. This 5-fold formula refills
your skin's water reserves and provides additional lifting. The 3D membrane of the Bio Cellulose Mask adapts to your skin pores and supports water absorption, for the icing on
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the cake of your skin care routine! Niacinamide / Vitamin B3: Vitamin B3 is a multifunctional
skin vitamin. It has collagen stimulating and anti-inflammatory properties. It strengthens the
natural skin barrier and makes the skin more resistant. It also balances the skin's own
sebum production. Panthenol / Vitamin B5: Vitamin B5, also known as panthenol, is a
classic in skin care cosmetics. It soothes the skin and provides long-lasting moisture.
Hyaluronic acid: Hyaluronic acid is a biological component of our dermis and, together with
collagen and elastin, provides for plump and smooth skin. It is known for its moisturizing
and lifting effect. Maritime Collagen: Collagen is, next to hyaluronic acid and elastin, the
main component of the dermis and keeps the skin firm and elastic. Allantoin: This
moisturizing factor soothes and protects the skin. Allantoin also moisturizes and keeps the
skin supple.
PEELING AND FUNCTIONAL SPECIALS
Dr. E.Voss offers a range of higher % Fruit Acids for professional Use – 10 and 20%. Thicker
Collagen Masks with three different formulas as well (Anti Age, Soothing, and against
Blemishes “Clear Up”.) As well as 5 different Algae Masks for professional Use (Anti Age,
Cooling, against Couperose “Sensitive”, against Blemishes “Tea Tree”, and a Wellness and
Anti Age Version “Lavender”. The following are also available for sale to the end client.
Hya 4 Bio Clear - leave on Enzympeeling
This enzyme peeling leaves the skin soft, refined and radiant, because it gently dissolves
the old horny cells. The active ingredient is a peptide bound to a long polymer that
remains on the skin. There it dissolves old skin cells overnight. It can, but does not have to
be washed off.
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The Dr. E. Voss Soft peel is a skin-refining peeling based on fruit acid. It is a mild home peeling that does its job
powerfully. The peeling provides a softer feel to the skin and removes dead skin cells
Photo Credit by Dr. E.Voss

Coconut Peeling - skinfriendly abrasive creampeeling
The first peeling on an emulsifier-free basis, which has an abrasive effect due to coconut
shell particles and gently removes dry skin flakes. The perfume- and preservative-free
formula makes this peeling also suitable for very sensitive skins. Works great on the whole
body and also cares for it!
Clear Face - roll on serum for blemish-free skin
11 active ingredients against all aspects of skin impurity at the same time: oleanolic acid
and 3 bioflavonoids for a favourable hormonal balance in the area around the hair follicle,
vitamin B3 together with NDGH for sebum reduction, a special enzyme against
hyperkeratosis and madecassosides (pure from tiger grass) against inflammation. A radical
scavenger protects against environmental influences and a menthol derivative cools and
clarifies the skin. All in all a very strong formulation, embedded in biohyaluron.
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Fresh Eyes - roll on serum for sparkling eyes
A total of 8 active ingredients against all problems around the eye: 2 signal peptides as
well as a modern Centella Asiatica extract to reduce the appearance of puffiness and dark
circles under the eyes. An extract from the silk tree for sensational lifting results and a high
concentration of vitamin B3 to improve the skin barrier. All embedded in Biohyaluron. The
radical scavenger troxerutin has a capillary-strengthening effect and a menthol derivative
provides immediate and long-lasting cooling and freshness.
TOPPEEL SYSTEM PEELING - a totally natural alternative way of peeling: unique and
exclusive to Dr. E.Voss brand
A wide range of problem-solving: from Acne treatment support to removal of unsightly
warts and age spots. The before- and after-effects are incredible!

Treatment objectives:
pigmentation disorders (age spots, age warts, sun damage)
large pored, seborrhoic, impure skin
wrinkles

Mechanism: Toppeel‘s active ingredient is CSS, which differs fundamentally from
conventional peelings in that it is not water-soluble and therefore cannot be washed off the
skin. This results in significantly improved properties. Targeted and very clean separation
of the upper horny layer. Like mowing the lawn instead of scarifying, layer by layer removal
of the horny cells. As a result, there are no clusters that are not removed in some cases, as
with other acid peelings, but the skin is completely smooth after the treatment. The reason
for this is that the active ingredient specifically dissolves the natural connection between
the corneocytes and does not attack the epidermis unselectively as in acid peeling.
CSS is, therefore, a very clean, natural and above all safety measure that achieves the
following goals:
renewal of the upper corneal layer
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stimulation of the natural skin renewal rhythm to younger renewal rates
stratum corneum is strengthened, is more flexible and less prone to wrinkles
antibacterial, anti-inflammatory, antifungal
Due to its lipophilicity, CSS penetrates especially well into hair follicles (acne!) and into
deeper skin layers, therefore strongly comedolytic, pore-refining, pH is skin neutral,
therefore does not require neutralization. Dr. E.Voss has observed that CSS removes age
spots, age warts and many other skin irregularities in an unproblematic way in addition to
the above-mentioned goals.
Depending on the skin problem, a cabin treatment/or cure is recommended. Further home
care will be explained to you and noted on a care plan. Available in three intensities –
Toppeel Home Use 2%, Toppeel Cream 5% and Toppeel Serum 10%. Extra Information
required.
Skin Refining Beauty Products – with pigmentation
LIA C 6 Daycream ColorCorrection - in three shades
A skin refining LIA day cream. In three different shades for the natural correction of small
skin blemishes. In addition to the proven advantages of the day cream (LIA protection, LMS
base and anti-age active ingredients), this CC cream conjures up an absolutely perfect
skin.
Pure Mineral Powder
For those who like it matt, there is a colourless transparent powder to match the LIA CC
Cream and the concealer. Especially fine it creates a silky skin surface. Incl. powder
sponge. On the basis of the finest silica.
Natural Concealer Cream - in three shades
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Photo Credit by Dr. E.Voss

A concentrated concealer cream to conceal dark circles under the eyes, redness,
impurities and other skin blemishes. Available in three different shades for precise
correction. Based on shea butter, mango butter and pure coconut oil.
Beauty Oil
For silky smooth skin and that extra luxury on the face. This non-occlusive facial oil
combines the properties of three precious oils (meadowfoam seed, argan and black cumin
oil). Has a moisture-retaining and cell-stimulating effect.
Natural Lip Balm
A powerfully nourishing balm based on shea and mango butter with an extra charge of
LMS. For long-lasting soft and well cared for lips.
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Photo Credit by Dr. E.Voss

INNOVATIONS
Dr. E.Voss is always actively improving existing formulas to fit the state-of-the-art while
preserving Dr. E.Voss' philosophy of clean inci and skin biological compositions. Every year
Dr. E.Voss adds new products to the range. Coming up is a big innovation concerning the
Microbiome of the skin!

BRANDING AND DESIGN
It is minimalistic and with a medical feel. Only two main shades of black and red, in
combination with white. For the more playful attention seekers, Dr. E.Voss also dared to
use more colors, always matching its spectrum. However, it is planned a larger rebranding of the main packaging system in early 2021! It will be a beautifully orchestrated
re-branding campaign – visually true to the original concept of minimalistic and medical –
with luxurious textures, originality while minimalizing the ecological footprint.
In general: Dr. E. Voss can provide a complete product handbook, sales brochures about
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products and the Dual Lift System. Posters, Flyers, etc. The company produces short
product application Tipps and share a Google Drive with Social Media Images. Every
Innovation is previously announced to B2B Partners and samples are distributed free of
charge. Dr. E.Voss also offers seminars on every topic involving the products – theoretical,
as well as practical.
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Company name:

EVBC GmbH

Contact person:

Francesca Schülern & Marketing

E-mail:

info@dr-evoss.com

Website:

drvoss.de

Phone:

+49 (0) 2234 9282660

Patent status:

n/a

On market since:

2011

Regions:

Germany

Industries:

Skincare

Direct link:

click here
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SECRET DOSSIER ON BOTANETICS
Botanetics was founded in 2015 and is based near Traunstein in South
of Bavaria in Germany. This cosmetic series was born out of longing, in
an age in which “luxury” care series are mass-produced in factories and
sold in the sober aisles of supermarkets and department stores, where
advertising is made with so many promises, which nobody really
believes. Botanetics promises its customers something completely new.
All products are produced fresh and hand made in a small factory in
Odenwald, which is very unique. Feeling comfortable in your own body
and using the best skin care is the company's moto. Once you have
experienced it, you will not want anything else. All exquisite recipes
bring real pleasure for the ultimate, luxurious skin care experience. All
Botanetics products are carefully and painstakingly handcrafted
applying only the finest exotic and nutrient-rich ingredients from
sustainable cultivation. Every single crucible is lovingly made in
Germany and filled by hand in small quantities to ensure maximum
freshness and effectiveness. The company is eager to develop
internationally and stands for fresh botanical cosmetics.
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THE FOUNDER
The cosmetic line was created by Annette Schattenberger over several years of thorough
work. Even in her youth, she had a deep desire for skin care that really cares and does not
contain any unnecessary fillers or even harmful substances. "No matter which cosmetics I
looked at it either contained too many unnecessary substances such as petroleum
products, silicones, PEGs or it did not contain enough caring substances".
In 2016 the first product 24/7 Face Cream was launched. The same year, Annette got very
sick and although she was fighting hard to continue her business which she started with
love, she passed away at the end of 2017. Her last wish was to continue with the cosmetics
business and launch all further developed products. At the end of 2017, Alexander
Schattenberger, her husband, took over the company and initiated the process of getting
further products in the market and continued to drive all related sales and product-related
activities to make Botanetics a successful brand.

THE STORY
"Organic cosmetics were too nourishing and simply too much for the skin and conventional
cosmetics simply had too many fillers that the skin doesn't need." We all have a passion for
something. This is our passion! Annette started at an early age and has gotten better and
better over the years.
That was the point at which Annette took a close look at ingredients and cosmetics
production. She developed her own care products, which were constantly being perfected.
For example, the Face Cream 24/7 Deluxe was created over many years of development
work. Her plan was to develop great natural cosmetics for her own use and she used the
24/7 already by herself for quiet a while.
In 2015 she decided to establish her own company – Botanetics. The first product was the
24/7 Face cream, which she just needed to modifly slightly. E.g. she developed her own
perfume based on strawberry and coconut flavors with only 2 allergenic components. A
typical perfume has 30+ allergenic components. Further products like serums, other face
and body creams, etc. were developed on the paper after the successful launch of the 24/7
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Deluxe Face cream in 2016.

Annette Schattenberger, the Founder of Botanetics, was led by a deep desire to create botanical cosmetics for
skin that really cares and does not contain any unnecessary fillers or harmful substances
Photo Credit by Botanetics

In 2017 Alexander took over the company and ensured that the new products were
carefully fine-tuned and prepared for the market approval including dermatological tests,
packaging, etc. They are ready now and will be launched end of 2020. The company
sees it as the mission to use the best ingredients and never to save on quality. In no single
BOTANETICS product, you will discover an ingredient, that makes no sense. The
founders have been using these care products themselves for many years and are
constantly working on the further development of the care series with passion and
dedication. For them, it is their duty to fellow human beings to simply offer the best for
their skin because what is put on the skin goes unfiltered into the body. Botanetics
philosophy is to develop fresh made and natural products for the skin, which are plantbased and affordable for all customers.
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Annette and Alexander Schattenberger, the co-Founders of Botanetics
Photo Credit by Botanetics

THE BRAND
"BOTANETCS“ stands for „Botanical Cosmetics“ - the finest active ingredient cosmetics in
the market!

WHAT MAKES THIS NATURAL COSMETICS SOMETHING SPECIAL?
It is not a single substance, it is the whole product with various ingredients, that makes the
effect:

COLD PRESSED SPECIAL AND EXOTIC OILS
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Photo Credit by Botanetics

There are many excellent oils, but they are almost never used in conventional cosmetics.
Why? Often oils such as kukui nut oil or broccoli seed oil and avellana oil are too
expensive for mass products. Some cold-pressed oils have a very high vitamin E content.
These are of no interest in mass production as they usually only have a shelf life of 6
months.
BOTANETICS would like you to benefit from the variety and possibilities of these
ingredients. It doesn't need silicones, that give you the impression of even, smooth skin
and thereby clog the pores and dry out the skin. There are much better substances from
nature.
Cold-pressed natural oils contain an abundance of vitamins, antioxidants, secondary plant
substances -depending on the oil composition, these are used in BOTANETICS products in
such a way that they create a synergy and maximally strengthen the skin in their mode of
action. They work against premature aging of the skin, protect against environmental
influences, protect against transdermal water loss, and often also have a healing,
regenerating and smoothing effect.
Phytosterols in special oils and butters are bioavailable, because they are similar to the
lipid structure of the skin. They help to build up the connective tissue and give the skin
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what it needs.

Botanetics philosophy is to develop fresh made and plant-based natural products for the skin care affordable for
all customers
Photo Credit by Botanetics

NATURAL BASED EMULSIFIER
The company also values naturalness with the emulsifiers. Inexpensive chemical
emulsifiers dry out the skin and in the long run remove the valuable fats from the skin and
then ultimately accumulate in the skin. Botanetics emulsifiers are made on a natural basis.
They are neither aggressive nor drying out. They do not accumulate on the skin and are
well tolerated.

PRESERVATION MUST BE - BUT NATURALLY!
Every product that contains water or aqueous solutions (day cream) must be preserved.
BOTANETICS uses only a very mild preservative on a natural basis. Thus all cosmetics
don't last 36 months, but it doesn't even need to. The founders are convinced that organic
ingredients lose their effectiveness over time. That is why all products of Botanetics are
freshly made and should be used within 3 months, once opened. The company's products
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have a shelf life of 12+ months when unopened.

ACTIVE INGREDIENTS
All active ingredients are highly potent and are put together intelligently. This means that
with every product the skin will be protected and strengthened. Premature aging is slowed
down and the skin looks healthier in the long term.
The main aim is to use as much nature as possible and to supplement with high-tech active
ingredients where natural cosmetics have their limits. Liposomally encapsulated active
ingredients penetrate deeper into the skin layers where they are needed. Encapsulated
vitamin C remains active longer to strengthen the connective tissue and stimulate collagen
synthesis. The idea is to support skin function and Botanetics does that quite well!

BRAND USP
There are many USPs the founders see in their products. First, the company uses Ultra
Violett Glass (Miron Glass) for all the products. This is a very special and expensive glass,
which is environmentally friendly and protects the ingredients much better than normal
glass because it protects against the light. The product also comes with a much better
bioenergy level.
Secondly, the company uses only high-quality ingredients. The recipes are unique with the
combination of all ingredients. It uses only plant-based emulsifiers for the conservation of
Botanetics products. In some products, the company uses a special perfume, which
founders have developed themselves to reduce allergic reactions. This perfume only has
2-3 allergic substances and normal perfume has more than 30+ allergic substances.
The next is that the company produces all products fresh and hand made in a professional
factory in Bavaria. Every single product is unique and not off the shelf. Therefore,
Botanetics does not store its products for a long time frame before it sells as typical
cosmetic companies do. All the products are nevertheless durable 12+ month from
production and 3+ month after opening the product. Typical cosmetic products are durable
many years, because of the strong chemical conservation of the products.
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Photo Credit by Botanetics

Last but not least, typical natural cosmetic products use essential oils, which have many
allergic reactions. Botanetics just uses special oils, which are not essential and have less
allergic reactions. This is key to avoid skin reaction to natural cosmetic products. The
behaviour of the products are proven by a dermatological test with excellent results.
Botanetics carefully selects every single ingredient (natural resources, hand-picked):
Vegan;
Organic;
Sustainable;
Bio-dynamic;
Bio-effective;
Not tested on animals;
Parabens Free;
Silicones Free;
Petroleum Free;
Refined oils Free;
Sulfates Free;
Pesticides Free.

THE PRODUCTS & PRICES
1613
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Fresh Natural Botanical Cosmetics
Photo Credit by Botanetics

Botanetics is using very special and expensive oils and ingredients in their products. It
carefully selects each individual ingredient. Typical natural cosmetic products use essential
oils, which lead to allergic reactions in the face and body. In its recipes, Botanetics uses
only oils and ingredients with minor allergic reactions. It is very important to
avoid negative customer's reaction to natural cosmetic products. So the team performed
for all products a dermatological test with outstanding results even for customers with very
sensitive skin.
Depending on the product, the company tries to make them adapted for various
applications. The 24/7 Deluxe face cream can be used for 24 hours and 7 days a week
both for the face and for the eyes. This soft detox product can be used as a face mask or
just for cleaning the face. Botanetics is focused on face products. Therefore, the
company offers different face creams, detox face masks, face cleaning products and
different serums. Botanetics has also developed a unique product for the whole body that
can be applied after a shower to care about the whole skin of the body.
Currently, Botanetics best seller is 24/7 Deluxe Face Cream which is in the series
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production. It is planned to launch the following products at end of 2020 beginning 2021.
The products are already finalized and ready, but the packaging still needs to be finetuned. The details about the new product portfolio will follow asap.
The products are ready to be launched are:
Light Face Gel-cream "Nanice"';
Special Hyaluron Serum with apple stem cells called "Moxy";
Superfood Serum with the best Superfood ingredients called "Cica";
Soft Detox for face cleaning and face mask called "Soul by Annette";
Body Butter fort he whole Body called "Body skin balance Velvety".

24/7 DELUXE ANTI-AGING FACE CREAM 24
HOURS, 7 DAYS A WEEK FOR FACE, EYES,
NECK
Vegan Anti-Aging care for hair, face, body and nails - 50 ml, RRP 58,74€
Hydrating protective anti-aging cream. 24h day and night cream, 50ml, for 7 days a
week. Suitable for all skin types. The face cream for day and night. Silky smooth texture
that does not lie on the surface or is sticky and leads to velvety skin. It moisturizes, protects
and supplies the skin with all the substances it needs. Each individual ingredient is
coordinated with one another and serves only one purpose - to care for and protect
the skin. Apply to cleansed skin morning and evening. Also an excellent cleavage and neck
cream and suitable for the eye area.
Active Ingredients:
Special oils with high quality;
Highly concentrated antioxidants.
Effects:
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Photo Credit by Botanetics

Anti-Aging effect for the skin;
Provides a lot of moisture;
Reduces wrinkles and smoothes the skin;
Restores elasticity and flexibility of the skin;
Slight sun protection;
Anti-inflammatory effect.
Results:
Ensures the perfect glow effect;
High amount of natural antioxidants like e.g Edelweiss extract result in soft and velvety
skin;
Effective for sensitive skin and customers with skin problems such as neurodermatitis,
psoriasis, etc.
Avoid allergic reactions on the skin.
Application:
The product is served in a 50ml Miron Glass crucible. After opening the product is used for
roughly 3+ months.
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Ingredients – 24/7 Deluxe face cream:

Eco-friendly Miron Glass is used for all products which protect ingredients from light and has a much better level
of bioenergy
Photo Credit by Botanetics

Ingredients: Aqua (Water), Cetearyl Acohol, Dimethyl Sulphone, Silica, Sorbitan Stearate,
Glycerin, Vitis Vinifera (Grape), Seed Oil, Simmondsia Chinensis (Jojoba) Seed Oil, Methyl
Glucose Sesquistearate, Aleurites Moluccana Nut Oil, Butyrospermum Parkii (Shea) Butter,
Theobroma Grandiflorum Seed Butter, Gevuina Avellana Seed Oil, Prunus Amygdalus
Dulcis (Sweet Almond) Oil, Parfum, Commiphora Mukul (Guggul) Resin Exctract,
Caprylic/Capric Triglyceride, Sodium Levulinate, GnaphaliumLeontopodium Flower Extract,
Sodium Anisate, Glyceryl Caprylate, Lactic Acid, Leuconostoc/Radish Root Ferment Filtrate,
Benzyl Salicylate, Linalool.
Individual raw materials and their effects:

Methyl Sulfonyl Methane, MSM
Dimethyl sulfone is a solvent that is used to adjust viscosity. Dimethyl sulfone is used as a
dietary supplement for people, usually under the name methyl sulfonyl methane (MSM). It
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is supposed to compensate for a lack of sulfur in the organism and helps very well with
inflammation.
MSM and the skin - that fits. Why? Because MSM is an all-round talent for the skin, as it
stimulates the keratin and collagen synthesis. The proteins are an essential part of
the connective tissue. If the body has more sulfur available, the body can produce more
keratin and collagen. The result is then reflected in the daily moisturizing care of the skin
as well as in the fight against skin impurities and anti-aging.

GRAPE SEED OIL
Grapeseed oil is very good because of its favorable fatty acid composition (approx. 88%
unsaturated Fatty acids) and is used as food and as a basic component for cosmetics.
Because of its polyphenol content (including the very effective procyanidin, also known as
OPC, oligomeric proanthocyanidins, and resveratrol) and tocopherols (VIT E), grape seed
oil is considered an oil with exceptional antioxidant and cell membrane protective
properties. Due to its lecitihin content, grapeseed oil is very well absorbed and acts as a
"guide rail" for skin-caring ingredients, especially fat-soluble vitamins such as VIT E.
Emulsions based on grapeseed oil lie lightly on the skin and prove themselves in
formulations for oily and combination skin. The high content of linoleic acid preserves the
flexibility of the bilayer in the stratum corneum, works against cornification and preserves
the flow of sebum.

JOJOBA OIL
Jojoba oil is one of the most important base oils for body care. It is particularly suitable for
skin care with oily skin, as it is absorbed well and does not feel oily. Excess sebum
production is also regulated by the oil. Flaky and oily skin can also benefit from using
jojoba oil.

KUKUINUS OIL
The kukui nut oil is made by solvent extraction or by hot or cold pressing obtained from the
seeds of the kukui nut tree. The oil consists of <90% unsaturated fatty acids, above all
linoleic (43.6%) and α-linolenic acid (33.2%). In medicine, it is used to treat atopic
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dermatitis, neurodermatitis, psoriasis, acne, eczema and transepidermal water loss. It is
mainly used in cosmetics for its skin-tightening and moisture-regulating properties. The
kukui nut oil is quickly absorbed on the skin and does not leave a greasy film. It also has a
natural sun protection factor of 10.

SHEA BUTTER
Butyrospermum Parkii butter (shea butter) is obtained from the fruits of the shea tree
(Butyrospernum parkii, Sapotaceae). It protects against sunburn and will therefore often
used in sun protection or aftersun products. It supports wound healing and soothes
irritated skin. Shea butter is stable and allows active ingredients to be released quickly and
is used as the basis for suppositories and ointments. Traditionally, shea butter is used in
ointments to treat inflammation, rash in children, dermatitis, sunburn, ulcers and
rheumatism.
Native shea butter (also called shea butter, beurre de karité) has high levels of cosmetically
valuable ingredients, e.g. B. phytosterols, wax esters, tocopherols, antioxidant catechins
and gallic acid and skin-friendly fatty acids. Their high proportion of unsaponifiable
substances should be emphasized, especially the phytosterols mentioned (including
campesterol, and the content of allantoin, an anti-inflammatory, cell-regenerating and
wound-healing substance that helps reduce skin irritation. Stearins made from shea butter
are used as cocoa butter equivalents.

CUPUACU BUTTER
Theobroma Grandiflorum Seed Butter is the fat obtained from the seeds of the Cupuacu,
Theobroma grandiflorum, Sterculiaceae. Due to the high phytosterol content when used
externally, the skin's lipid production is regulated. In addition, there is also a UV protection
function, the cupuacu butter serves as a natural emulsifier for creams and lotions, it also
has a high water absorption capacity and has a certain antibacterial effect.
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24/7 Deluxe face cream contain the best natural ingredients that provide best aging properties
Photo Credit by Botanetics

Due to the balanced ratio between saturated and unsaturated fatty acids, which are
responsible for the low melting point and rapid melting on the skin, as well as the high
content of phytosterols (2%) and vitamin E, the cupuacu butter is an ideal moisturizer for
the skin and its components and part of sunscreens.

AVELLANA SEED OIL
Oil made from the fruits of the Chilean hazelnut. The oil can be obtained from the seeds by
pressing or enzymatic extraction. Main ingredients: palmitoleic acid (22.7 - 24.2%), oleic
acid (29.3 - 39.4%), rich in tocotrienol, therefore the oil has high oxidative stability and is
suitable as a good source of vitamin E in diets.
Since the oil absorbs short-wave UV light, it is well suited for cosmetic applications. Due to
the high proportion of unsaturated fatty acids, it is easily absorbed by the skin. It serves to
strengthen collagen and elastic fibers in the skin, has a tightening effect on the connective
tissue and is used against wrinkles due to its content of mink oil, which is otherwise only
contained in animal oils. Of all oils, it is the closest to human skin fat.
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ALMOND OIL
Sweet almond oil, in addition to being used in cosmetics, is also used as a drug for eye
drops, as well as salad oil. Almond oil is a vegetable oil made from high-quality long-chain
fatty acids with a high level of lipid replenishment. Almond oil, which has been tried and
tested in cosmetics for centuries, seems to take a backseat in the context of the variety of
exotic oils available today. Its high tolerance, however, offers gentle care for sensitive skin
conditions in particular and helps to bring them back into balance and to reduce skin
roughness and lack of moisture.
Even if it lacks polyunsaturated fatty acids, it has one of the highest values of all oils
available to us in this regard with over 90% mono- and di-unsaturated fatty acids. In
addition, thanks to its subtle fragrance, it offers a good basis for aromatic cosmetics based
on essential oils. Its content of tocopherols is in the middle range, but the tocopherol
fraction consists mainly of the metabolically and cosmetically active α-tocopherol, which
has an antioxidant and skin-protecting effect and optimizes the absorption behavior.

EDELWEISS EXTRACT
Gnaphalium Lentopodium Flower Extract is the extract of the flowers of the edelweiss
(Leontopodium alpinum L., Asteraceae). A monograph on edelweiss extract lists numerous
cosmetic and pharmaceutical properties, such as UV protection: "high levels of flavonoids
and phenolic acids were found as active ingredients". Leontopodium Alpinum Extracts
have anti-inflammatory, soothing, decongestant and UV-protective properties. The extracts
also contain active ingredients that are considered free radical scavengers and have
strong anti-oxidative properties to protect the skin.

NATURAL Q10 (GUGGUL TREE)
Also called the guggul. Guggul is the resin of the Mukul myrrh and is obtained by cutting
the stem. In traditional Chinese medicine, the resin is used against skin diseases, tooth
decay, indigestion, diabetes, runny nose, pain and other complaints. The effect of this
natural Q10 is about 10 times better than that of synthetic Q10. Q10, an endogenous
coenzyme, is a key component in the regeneration of the skin. In the aging process, the
self-production of Q10 decreases and leads to reduced cell activity. Nutrients are absorbed
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less quickly by the cell and pollutants are released into the tissue fluid more slowly. It can
be said that the skin is generally more susceptible to harmful environmental influences,
which means that signs of aging are more easily visible. By adding Q10, the natural
biological process in the skin is reactivated. Q10 protects against oxidative stress, UV
damage and premature skin aging. It can sustainably support cell activity and give the skin
more energy and freshness.

Pricing – 24/7 Deluxe face cream
RRP: 58,74€ excluding tax / 69,90€ including 19% tax. Currently, until the end of 2020
there is 16% tax. RRP: 68,14€ including 16% tax.
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One of the ingredients of 24/7 Deluxe anti-aging face cream is Edelweiss extract that is natural antioxidant results
in soft and velvety skin
Photo Credit by Botanetics

BRANDING & DESIGN
Botanetics products are served in high-quality packaging and design, which is a major
aspect of the luxurious care line. All products are filled in Miron Violet Glass crucibles or
bottles. The Ultra Violett Glass ensures effective light protection and provides bioenergetic
conservation. In this case, cosmetic products are revitalized and have longer durability.
The company uses Ultraviolett Glass also for environmental protection.
Botanetics crucibles for the face creams have a white packaging with a golden colored
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print. The company uses the same packaging for the Bodybutter and the Cleaning
products and Masks. Botanetics Serums come in black packaging with golden print.

ACCESSORIES

Luxury and lean design
Photo Credit by Botanetics

For gifts, Botanetics offers special packaging for its luxury products. So it is possible to
approach the company for this request if needed.

MARKETING & SALES
The products of Botanetics are currently sold worldwide. The company also plans to sell its
personal care products in the near future to selected 5* Hotels. Besides that,
Botanetics products are offered via Spinoff Group and another e-commerce Platform. They
are also available through their own webshop at botanetics.de
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Photo Credit by Botanetics

AWARDS
Botanetics did not participate in fairs or trade shows so far, as the company wanted to
finalize the product portfolio first. It is planned for the nearest future. Please, find all social
media sources of Botanetics below.

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
You can download a presentation 24/7 cream by the link
Please, remember that at the very bottom of this dossier you will find a large number of
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files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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SECRET DOSSIER ON UNREFINED
RICHES COSMETICS
Unrefined Riches is a cosmetic for all skin types and tones that was
founded in September 2018 by Adelaide Wolters, German-based
entrepreneur with Ghanaian roots. Having skin problems since her
childhood, she was eager to create such a product that will solve her
own problems and fulfill the needs of different skin types. After
many years of trials and errors, she suddenly found a perfect
combination of ingredients and created bestselling enriched shea cream
which fights against pigment spots and impurities. Today, the
founder is working on new products. With one product after
another, Unrefined Riches offers everyone unlimited and effective care,
regardless of ethnicity and the resulting external characteristics. The
company mission is to enable people with different skin types,
complexions and hair structures to feel comfortable in their skin and to
be able to care for it with effective ingredients without any restrictions.
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THE FOUNDER
"...And, of course, I could have chosen to make only products for the darker skin types.
However, I knew the feeling of being excluded and did not want to follow in the footsteps
of those who had done so long enough. I wanted to show that it is possible to cover the
needs of all skin types and colors."

Adelaide Wolters, Founder and CEO
Photo Credit by Unrefined Riches

Adelaide Wolters, the Founder Unrefined Riches was born in Hamburg with Ghanaian
roots. On September 1st, 2018, she finally dared to take the step into the cosmetics
industry as an entrepreneur, and for a very good reason. As a child, she suffered from an
allergy to the sun, extremely dry skin and an inherited form of hyperpigmentation
(melasma). In addition, teenagers had highly impure skin and even more pigment spots.
Her dermatologists were stumped. After many prescribed ointments and creams, they
thought that with her dark skin type she should get used to her pigment spots and
melasma. While trying to hide her skin problems, the next disillusionment followed in the
drugstore. Not only there were no single skin care products for her skin type, and there
was also no make-up for her skin tone as well. Her confidence level was 0! This is
when she recognized this big gap in the cosmetics industry.
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After she turned 17th, she became intensively involved with skin care cosmetics, effective
ingredients and effective routines. After many trials and errors, after four years
she suddenly found a routine that seemed to help her skin, which was littered with pigment
spots and impurities. This did not go unnoticed by her family, friends and acquaintances
and they too began to take an interest in developed enriched shea cream. In short, they
tried it, and after a few weeks they noticed an improvement in their skin condition and
she knew by then that she had created something out of her suffering that could possibly
help other people.
She quickly realized that she wanted to start a cosmetics brand. Not the easiest task
she had chosen, of course. Especially not as the sole boss and employee of the company.
She was aware of that. But for Adelaide, there was only the option to keep complaining
about the cosmetics industry or to go out and change something. And of course, she could
have decided to produce only products for the darker skin types. However, she knew the
feeling of being excluded and did not want to follow in the footsteps of those who had
done so long enough. She wanted to show that it is possible to cover the needs of all skin
types and tones. From the very beginning, her goal was to give everyone (man or
woman) with different skin types, tones and hair textures the opportunity to feel
comfortable in their skin and to be able to care for it effectively and without restrictions
with the right care products. Contrary to the apparent norm of the German cosmetics
industry, she therefore consciously includes the needs of dark skin types, as well as curly
and kinky hair types in the product development.
Since the launch of the first two products in February 2019, the Founder has received a lot
of positive feedback and great before-and-after pictures of customers with whose skin
type and tone she cannot always identify, but very much with their feeling of wanting to
feel comfortable in their skin as a woman (or even a man). Meanwhile, she is working on
new products and Unrefined Riches will grow with the product line in the future for all skin
types, as well as curly and kinky hair types.

THE COMPANY
Unrefined Riches was founded in September 2018. It's the first German-based cosmetics
brand in the DACH region that includes all skin types, but also complexions and hair
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texture in their product development. The company's mission is to enable people with
different skin types, complexions and hair structures to feel comfortable in their skin and to
be able to care for it with effective ingredients without any restrictions. Contrary to the
standards of the cosmetics and beauty industry, they therefore deliberately include the
needs of dark skin types, as well as curly and kinky hair types in product development. In a
relatively short period of time, the brand has already started selling well in the
DACH region and has already been consecrated in such media featured in Vogue, GQ,
Instyle, Condé Nast Traveller.

BLACK SOAP deeply cleanses the skin, removes make-up and excess sebum and reduces skin impurities
Photo Credit by Unrefined Riches

THE PRODUCTS
SHE[A] RAW enriched cream for all skin types and tones
Retail Price 50 ml - €25,99 EUR, 100 ml - €45,99 EUR
Description: The effective SHE[A] RAW contains the precious shea butter from Ghana.
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Paired with powerful oils such as argan oil, jojoba oil, black cumin oil and vitamin E, the
skin barrier is strengthened and the natural regeneration process stimulated, resulting in a
healthier and more even complexion. Thanks to the anti-inflammatory properties of the oils,
skin impurities can be reduced.

Photo Credit by Unrefined Riches

Application: After cleansing the face, massage a pea size into the moist facial skin. If using
a serum or toner, allow the skin care products to be half absorbed and then use the shea
cream. SHE[A] RAW can also be used for body and hair care.
Ingredients: Butyrospermum Parkii Butter (shea butter)*, Cocos Nucifera Oil (coconut oil)*,
Argania Spinosa Kernel Oil (argan oil)*, Simmondsia Chinensis Seed Oil (jojoba oil)*,
Polyglyceryl-3 Caprate, Perfume ¹, Tocopherol (vitamin E), Nigella Sativa Seed Oil (black
cumin oil)*, Vanilla Planifolia Fruit Extract (vanilla extract), Glycine Soya Oil (Soya oil),
Helianthus Annuus Seed Oil (Sunflower oil), Benzyl Salicylate¹, Geraniol ¹, Limonene ¹ ,
Linalool ¹ *ingredients from certified organic agriculture (ingredients from organic farming) |
¹ from natural essential oils (from natural essential oils).
BLACK SOAP
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BLACK SOAP consists only of natural ingredients like sea salt, shea butter, vegetable ashes and glycerine
Photo Credit by Unrefined Riches

Retail price - €9,99
Description: BLACK SOAP consists of sea salt and vegetable ashes that deeply cleanse
your skin, remove make-up and excess sebum and reduce skin impurities. Rich shea butter
and glycerine nourish and moisturise your skin afterwards. BLACK SOAP is suitable for all
skin colours and skin types except sensitive skin. BLACK SOAP can also be used as body
and hair soap.
Application: Moisten your face with lukewarm water and then massage BLACK SOAP into
the skin for one minute. Finally, wash your face with lukewarm water. A rich cream (e.g.
SHE[A] RAW) is then recommended. For optimal facial cleansing, it is recommended the
additional use of our UR Facial Cleansing Brush.
Ingredients: Potassium shea butterate (shea butter), glycerine, Maris Sal (sea salt), Carbo
medicinalis vegetabilis (plant ash)
SHEA SOAP
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SHEA SOAP perfectly solves such concerns as: acne & blemishes, oiliness, dark circles, dryness, dullness &
uneven texture
Photo Credit by Unrefined Riches

Retail price - €14,99
Description: Individual SHEA SOAP nourishes the skin thanks to shea butter and coconut
oil, while grape seed oil and castor oil calm the skin. Enriched with mulberry root extract
and cockatoo plum extract, it is full of antioxidants, gives an even complexion and makes
the skin glow. The deep cleansing red clay removes excess sebum and leaves the skin
pleasantly clean.
All ingredients together give SHEA SOAP its creamy foam, which leaves the skin feeling
silky soft.
Application: Use SHEA SOAP for face and body cleansing. The company recommends
using SHE[A] RAW as a moisturizer to pamper your skin with rich and nutrient-rich
ingredients.
Ingredients: Butyrospermum Parkii Butter, Aqua, Cocos Nucifera Oil, Ricinus Communis
Seed Oil, Sodium hydroxide, Vitis Vinifera Seed Oil, Glycerin, Morus Alba Root Extract,
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Terminalia Ferdinandiana Fruit Extract, Illite Red Clay, Phenoxyethanol
SHEA DUO
Retail price 50 ml - €43,99
SHEA SOAP & SHE[A] RAW - The perfect DUO for the perfect SHEA GLOW!
Product description: Our individual SHEA SOAP nourishes the skin thanks to shea butter
and coconut oil, while grape seed oil and castor oil calm the skin.
Enriched with mulberry root extract and cockatoo plum extract, it is full of antioxidants,
gives an even complexion and makes the skin glow.
The deep cleansing red clay removes excess sebum and leaves the skin pleasantly clean.
All ingredients together give SHEA SOAP its creamy foam, which leaves the skin feeling
silky soft.
The effective SHE[A] RAW contains the precious shea butter from Ghana. Paired with
powerful oils such as argan oil, jojoba oil, black cumin oil and vitamin E, the skin barrier is
strengthened and the natural regeneration process stimulated, resulting in a healthier and
more even complexion. Thanks to the anti-inflammatory properties of the oils, skin
impurities can be reduced.
SHE[A] RAW Ingredients: Butyrospermum Parkii Butter (shea butter)*, Cocos Nucifera Oil
(coconut oil)*, Argania Spinosa Kernel Oil (argan oil)*, Simmondsia Chinensis Seed Oil
(jojoba oil)*, Polyglyceryl-3 Caprate, Perfume ¹, Tocopherol (vitamin E), Nigella Sativa Seed
Oil (black cumin oil)*, Vanilla Planifolia Fruit Extract (vanilla extract), Glycine Soya Oil (Soya
oil), Helianthus Annuus Seed Oil (Sunflower oil), Benzyl Salicylate¹, Geraniol ¹, Limonene ¹ ,
Linalool ¹ *ingredients from certified organic agriculture (ingredients from organic farming) |
¹ from natural essential oils (from natural essential oils)
SHEA SOAP Ingredients: Butyrospermum Parkii Butter (shea butter), Aqua (water), Cocos
Nucifera Oil (coconut oil), Ricinus Communis Seed Oil (castor oil), Sodium hydroxide, Vitis
Vinifera Seed Oil (grape seed oil), Glycerin, Morus Alba Root Extract (mulberry root extract),
Terminalia Ferdinandiana Fruit Extract (cockatoo plum extract), Illite Red Clay (red clay),
Phenoxyethanol
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SHE[A] RAW & SHEA SOAP are suitable for all skin types and tones
Photo Credit by Unrefined Riches

GLOW DUO
Retail price - 50 ml - €34,99 EUR, 100 ml - €54,99 EUR
BLACK SOAP & SHE[A] RAW are combined into perfect DUO for the perfect GLOW!

ACCESSORIES
UR FACIAL CLEANSING BRUSH
Normal price - €42,95; Special price - €30,00
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Facial Cleansing Brush with a unique static design perfectly complements facial cleansing procedures for more
effective results
Photo Credit by Unrefined Riches

Description: The waterproof UR Facial Cleansing Brush optimizes your daily cleansing
routine with the help of three cleansing zones made of real medical silicone nubs and
innovative Sonic Vibration, while cleaning your face quickly, gently and pore-deep.
Unrefined Riches' face brush is suitable for all skin types.
Application: Moisten your face with water. Then apply your cleansing soap or cleansing gel
to your face. Then moisten your UR Facial Cleansing Brush. Set a vibration level that is
comfortable for you and apply the brush to your face with circular movements.

SALES
Unrefined Riches is getting bigger and bigger and now the products are also available in
stores. The products are sold nationwide as well as in Switzerland. The addresses can be
found on the official website of the company by the link.
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PACKAGING
The peculiarity of the packaging of the cream jar is that it is made of a glass jar and is
therefore stable. With a modern new label, gold pieces hold up better for customers to
aesthetically update them. It is possible to use jars in different way, say to plant something
in a jar, make a candle out of it, or simply send back 5 empty jars, and the company will
give SHEA [A] RAW back in return.

MEDIA

Unrefined Riches offers everyone unlimited and effective care, regardless of ethnicity and the resulting external
characteristics
Photo Credit by Unrefined Riches

Unrefined Riches was featured in such top media as Vogue, GQ, Instyle, Condé Nast
Traveller etc.
"Founded in 2018, Unrefined Riches is a German cosmetic brand created with all skin types
and complexions in mind Aiming to normalise diversity, they set out to help everyone take
care of their skin and hair effectively and without restrictions. They make sure to include
the needs of darker skin types, as well as curly and kinky hair." Vogue.co.uk
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"The cosmetics brand, founded in 2018, manufactures cosmetic products for women/men
with a wide variety of skin types, tones and hair structures. All products are vegan and free
of animal testing. The mission? To give different types of women/men the opportunity to
feel good in their skin and to care for it with the treasures of nature in an unrestricted and
effective way". Instyle.de
"Why are skin care products mainly for light skin tones? Due to a lack of availability within
the cosmetics industry, Adelaide Wolters decided to start her own cosmetics company and not to leave anyone out. Because stereotypes have no place in the present time and
we think that anyone who is thinking about starting their own business can copy Adelaide's
way of thinking. What challenges she has met along the way and what each of us can do
better she tells us in an interview." Gruene-startups.de

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
You can download a presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

Unrefined Riches

Contact person:

Adelaide Wolters Gründerin, CEO & Founder

E-mail:

info@unrefinedriches.com

Website:

unrefinedriches.com

Phone:

+49 179 26 95 705

Patent status:

n/a

On market since:

2018

Regions:

Germany

Industries:

Skincare

Source links:

Unrefined Riches

Files:

Pricelist 2020_2021 DE
EN

Direct link:
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ALTEARAH BIO EMOTIVE ORGANIC
COSMETICS
Altearah is a French manufacturer of 'emotive cosmetics ' that creates a
number of signature Parfum de Soin, body products and face range
treatments based on organic and 100% natural essential oils and active
ingredients. It applies the unique concept of colours and
emotions spanning the rainbow and beyond. The multi-sensory
experience provides immediate well-being in the spa and at home to
overcome the emotional disconnections or difficulties. Altearah wholeheartedly believes in the importance of responsible and environmentally
conscious living. All Altearah products are certified natural, organic and
respectful of man and the environment thanks to several quality
certifications: Ecocert, One Voice, Sud de France and Slow Cosmetics. A
full range of Altearah products is perfect for all skin types for
professional use and resale.
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THE STORY
Since 2000, Altearah has been creating and manufacturing a range of organic cosmetics
made from 100% natural and organic essential oils. The company is located in Bellegarde
in the South of France, in the heart of the Camargue. It has its own laboratory and offices in
a Provencal farmhouse, in between vineyards and lavender fields. Altearah wholeheartedly believes in the importance of responsible and environmentally conscious living.
All Altearah products are certified natural, organic and respectful of man and the
environment thanks to several quality certifications: Ecocert, One Voice, Sud de France
and Slow Cosmetics.
The company is guided by the concept that offers a multi-sensory experience for
immediate well-being in the spa and at home thanks to a full range of retail products.
Over 20 years of know-how and experience in the development of aromatherapy and
chromotherapy products makes the company competitive against new inexperienced indie
brands.
«At Altearah we consider our clients to be our partners and together we place the wellbeing of our final clients as the focus of all our work. You must see it every day that the
only way forward is to forge a special bond between your client and you. Within your
institutes and spas, you are the one who provides a home away from home, a place that is
comforting, nurturing and sustaining. Loyalty can only be created if we provide the
products and services that can bring them back through your doors and which better way
than to give an efficacious treatment using products that are ethically produced, unique
and result-oriented. Altearah gives you an opportunity to work on your client’s emotions
and provide them with a different solution adapted to that particular day. By providing
treatments based on their emotional disconnections or difficulties, you will differentiate
yourself from traditional massages and treatments. The extent to which you can work with
your client's emotions will astound you and them - they will become your loyal customers
and bring their families and friends to you as well».

Shahida Siddique
President of Altearah
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Shahida Siddique, President of Altearah
Photo Credit by Altearah

THE EMOTIVE CONCEPT
Altearah offers a wide range of signature products based on "One Colour, One Emotion"
concept. For the Parfums de Soin, body products and a face range the client can
instinctively choose the colour that he or she would like to experience at the moment. This
colour corresponds to the client’s need for the moment and will be echoed by the
composition of essential oils and active ingredients which compose the products. The
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colour can also accompany the client in retail products to prolong the benefits of the
treatment.
There are 5 essential colour schemes for Altearah products:
Emerald OXYGEN. Main component: Pine. Its action: Breath, to find oxygen.
Royal Purple ENERGY. Main component: Cedar. Its action: Re-discover vital energy.
White PURE. Main component: Tea Tree. Its action: Purify and regenerate body and
mind.
Orange CREATIVITY. Main component: Orange. Its action: Re-connect with the body.
Turquoise SERENITY. Main component: Ylang-Ylang. Its action: Protects from stress,
reassures.
There is also some evolution in the color scheme, which contains nine additional colors
that are also distributed in accordance with the client's special mood, goals and
expectations from the procedure to promote well-being. These two additional blocks
represent Happiness and Play. In the happiness block, there are five colors such as green,
red, indigo, gold, blue and in the Play, there are four colors i.e. yellow, pink, purple and
silver.

THE PRODUCTS
WELL BEING RANGE - THE PARFUMS DE SOIN
Altearah Bio has simplified the use of aromatherapy by formulating 14 ready-to-use
essential oil compositions. 14 colours, 14 promises of well-being to meet all expectations
for individuals and professionals. The human sense of smell informs about the environment
in a reliable and nuanced way: it can tell about surroundings and even signal imminent
danger. The scent is an information channel directly related to emotional memory. When a
person passes by a kitchen or meets someone new an odor can play a significant role, it
can instantaneously transport to old memories such as grandmother’s apple pie or remind
of a loved one.
Altearah Bio Parfum de Soin are designed of natural ingredients such as wheat alcohol and
organic essential oils for well-being to breathe and apply at spas as well as at home. A
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wide range of highly active products is certified organic for body and mind. For intense and
powerful action and to respond to specific issues there. In treatment rooms, the Ritual
begins and ends each treatment, like a beneficial parenthesis. At home, the spays may be
used 3 to 5 times a day or as soon as the need arises for immediate action. Also, the
company offers olfactive rituals as customer welcome at the reception, as a wellness ritual
at conferences or at seminars.

Altearah evolution in the color scheme could be distributed in accordance with the client's special mood, goals
and expectations from the procedure to promote well-being
Photo Credit by Altearah

A RANGE OF ORGANIC COSMETICS PRODUCTS
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Altearah's unique olfactory ritual
Photo Credit by Altearah

Altearah Bio Emotive Cosmetics has a wide range of facial skincare products such as
serums, face creams, eye solutions, makeup removers, cleaning, face sprays, masks and
scrubs. Expert in colour care, Altearah Bio Emotive Cosmetics reinvents the skincare
treatments into an intelligent organic cosmetics, ultra-efficient and sensory, to enhance the
skin every day. Each colour inspires a treatment, a step of beauty and well-being. Deep
sensory, tenfold action, colour gives life to concentrate of high-performance active
ingredients, a unique texture and fragrance. There are 6 colours White, Indigo, Purple,
Turquoise, Silver, Polychrome for 6 key benefits: PURITY, CLARITY, ENERGY, SERENITY,
REPAIR, SUBLIME.

FACE
FACE SERUMS (Bottle 15ml)
All serums are real boosters. The perfect ally of the Sublime Face Cream.
Royal Purple Serum - Energy.
Turquoise - Serenity.
Silver Serum – Repair.
SUBLIME NEUROACTIVE FACE CREAM (Airless Bottle 30ml)
Neuroactive ingredients adapt to the skin to meet all of the needs.
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Day and night cream for all skin types.
Its NeuroActive ingredients teach the skin to function by itself.

Turquoise - Serenity booster serum is a perfect ally of the Sublime Face Cream
Photo Credit by Altearah

SUBLIME EYE SOLUTION (Airless Bottle 15ml)
Visibly reduces dark circles, puffiness, wrinkles and redensifies fine areas around the
eye.
Neuroactive ingredients adapt to the skin to meet all of the needs.
MAKEUP REMOVER OIL (Bottle 125ml)
Removes all types of makeup, brightens the complexion and prevents pigmentation.
Its rinsed formula removes makeup, even waterproof.
PURE CLEANSING FACE WASH (Bottle 150ml)
Feel the purity, radiance and energy of healthy and vitalized skin.
Regulates the sebaceous glands, brightens the complexion and acts on pigmentation.
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CLARITY REFRESHING FACE SPRAY (Bottle 150ml)
Instant feeling of calmness, depth and freshness.
Plumps the skin and provides hydration throughout the day.
RADIANCE MASK & SCRUB (Tube 40 & 150ml)
The 2-in-1 product for all skin types: perfect complexion and tightened pores in 10
minutes.
Ideal for fast action during treatments.
SUBLIME MASK (Professional Range - 10 sachets)
Alginate mask with antioxidant, soothing and anti-aging action.
A peel-off mask for immediate results.

BODY
HUILE DE SOIN & NUTRITIVE OILS
Resale format: 100ml, 14 Colours + Nutritive.
Huile de Soin is a real Oleotherapy treatment. Can be used as a massage oil,
moisturizing oil or to take care of the skin after sun exposure. Ideal for sensitive and dry
skin and for all the family men, women, future mothers and children.
Huile Nutrive is a blend of 6 oils. Without perfume and without allergens, it is perfect for
children, pregnant women and people with sensitive skin. It is also the perfect ally for
hair, nails, beard and rehydrates skin after sun exposure.
COLOUR MASSAGE OILS & NUTRITIVE MASSAGE OILS
Professional Range: 250ml, 14 Colours + Nutritive.
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The skincare oil composition of sesame, apricot kernel and essential oils re-hydrates and leaves a satin film on
the skin
Photo Credit by Altearah

Composition: Sesame oil, Apricot kernel oil, Sunflower oil, essential oils. Complete
massages or wraps with this size of professional Massage Oil.
BATH
CONCENTRATE (Roll-on Resale format: 5ml - Professional Range: 15ml, 14 Colours)
Composition: Perilla oil, essential oils.
For application on localized areas of the body to accentuate the effects of massage.
Thanks to the high concentration of essential oils, a solution for deep and recurring
issues.
SCRUB (Jar Resale format: 400g. Professional Range: 1100g, 5 Essential Colours)
Composition: Himalayan salt, Sesame oil, essential oils.
An exfoliating treatment, nutritious and energetic for the skin. Can be used as a
detoxifying wrap and even without a shower.
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Silver is the colour that Readjust, Gather, Restructure. It accompanies you to Repair oneself after a shock, stress,
whether physical or mental
Photo Credit by Altearah

BATH SALT (Tub Resale format: 900g, Professional Range: 3.5kg, 5 Essential Colours,
Gold, Silver)
Composition: Himalayan salt, essential oils
For an olfactive journey and guaranteed relaxation. Hand bath - Foot bath Balneotherapy.
All retail products can be purchased through Altearah's own online e-Boutique .
The RRP for Europe in the online store for some best sellers is the following:
NeuroActive SUBLIME Face Cream - €49;
Silver Facial Serum for Repair - €39;
Facial Cleansing Foam - €22;
NeuroActive Eye Contour 15ml - €36;
Radiance Mask & Scrub 150ml - €49;
Refreshing Face Mist Indigo - €24.
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Photo Credit by Altearah

ALTEARAH FOR PROFESSIONAL CARE
For aesthetics professionals, Altearah offers a unique wellness approach, tailor-made
treatments thanks to the massage creations and colour methodology.

A range for Treatment rooms
In addition to the range of natural and organic products intended for the general public,
Altearah offers treatment room formats specifically adapted to all healthcare professionals,
institutes, spas, wellness centres etc. The range consists of massage oils in a pump bottle,
scrubs 1, 1kg, bath salts 3.5kg, all skin care testers, 100 ml oils and Parfum de Soin
testers, and samples.

A range of accessories
Altearah offers a choice of tools and accessories dedicated to caring as well as tools to
raise customer awareness of the concept of colours: brochures, ingredient cards, colour
test (colour chart), counter displays, posters, kakemonos, stickers, wall decorations.
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Photo Credit by Altearah

Tools specific to the practice of care
Bath sheets, protective sheets for massage tables, towels, hand towels, pareos,
reflexology tools to be integrated into protocols.

ALTEARAH TRAINING
Altearah's training is structured in two parts: a theoretical part and a practical part. It gives
the possibility to discover the applications of each colour, the use of products in treatments
and at home, and advice for the customers to extend the benefits of an Altearah treatment.
Participating in Altearah's training courses is also the perfect time to meet other likeminded
professionals and the Altearah team, and come up with ideas of how to integrate the brand
into aesthetician's business and with own customers to take full advantage of its potential.
The trainings are all provided by certified trainers and take place at Altearah's
headquarters in Bellegarde (Gard): the ideal place to enjoy nature in the Camargue, meet
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the whole team, and learn about the story of Altearah, and in Paris. The company also
provides offsite trainings.

BUSINESS WITH ALTEARAH
Altearah Bio offers a unique and differentiating concept for professionals. The brand puts
its expertise at the service of wellness professionals, spas, beauty institutes, in a spirit of
partnership and support. The USP of the brand comes out of:
An extraordinary sensory and emotional care experience;
A concept of colorful emotions;
A simple and fun approach to essential oils and their benefits;
A holistic approach to body and mind;
Personalised support for each client;
Comprehensive care protocols based on 15 years of expertise;
A treatment room range for care and a general public range for the sales area;
Quality products certified organic by Ecocert and manufactured in the south of France.
PROFESSIONAL AND STRUCTURING SUPPORT
There is simple and structured progressive commercial offer divided into 3 levels:
MODULE 1 / The 5 essential colours. To nourish, balance and strengthen the 5 essential
needs;
MODULE 2 / The 14 colours. To go beyond, to enrich and evolve through harmonization;
MODULE 3 / Deepening of the 14 colours and colour diagnosis. Altearah's expertise to
develop, explore and develop its full potential.
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Altearah offers treatment room formats specifically adapted to all healthcare professionals, institutes, spas,
wellness centres etc.
Photo Credit by Altearah

Innovative training courses are created and run by professional teams to support the
partners, distributors. Also, the Altearah Bio brand offers several levels of training from
initiation to expertise, the modules are divided into skill areas (colours, care techniques,
customer expectations, personalization of care). Various tools are available to
professionals, from merchandising to sales support tools and more specific care needs.

GLOBAL PRESENCE
Currently, Altearah is represented in many countries in Europe (e.g. Belgium, Switzerland,
Italy and France) and outside of Europe in the United Aram Emirates, Australia, Canada, the
USA. The company applies different ways of working with markets. It is sold through
distributors and resellers, through spa and beauty institutes. Altearah uses its unique
protocols and rituals to improve facial and body skin and emotional well-being in world
spas such as Royal Spa Evian and Bains de Sulzbad, France; Valamar Isabella Island Resort
- Porec, Croatia; Dalouk Wellness Spa in Sharjah, United Arab Emirates; Sport Hotel
Hermitage - Soldeu, Andorra.
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The company provides support and training to new partners and distributors
Photo Credit by Altearah

The company is ready for gradual market expansion and is open to cooperation with
distributors from new markets. It is flexible enough for the markets, but it always takes time
to synchronize with a new distributor. The company is ready to provide any help and
assistance, as well as adjust to the specific requirements of a specific market for good
relationships and sales.

TESTIMONIALS
"I have been working with Altearah Bio for over 15 years. I use the products in all of my
treatments, whether it’s facial, massage or therapeutic. Altearah products give incredible
results every time. I travel all over the world as a guest practitioner in high end resorts,
people always find the Colour Test fascinating. It helps me create precise tailor-made
treatments, and gives results adapted to each person. I highly recommend these
exceptional quality organic products, which I use on myself every day!" KATRINA
VALENTE, Beauty Expert and Facialist, Dubai, UAE

1655

2023.01.08 | Best-Aging Report

The brand's USP is in it's customised Emotive Concept that is directed at client's well-being
Photo Credit by Altearah

"With the Altearah range, I love the concept of detecting customer needs by choosing
colours. This innovative approach and these excellent organic products bring an
undeniable pleasure to use for our customers. I was drawn to the Altearah products for
their colours, fragrances and organic certification. I have noticed that customers are
intrigued by the history of colours and their impact on the emotional state. They particularly
like Orange scrubs and products for their scent and effect." KRISTIJAN & JELENA MARE
MARE ORGANIC SPA, Croatia

PRESS REVIEW
Media publications could be downloaded by the link
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Company name:

Altearah

Contact person:

Sara Depagneux

E-mail:

sara@altearah.com

Website:

altearah.com

Phone:

+33 466 04 07 07

Patent status:

patented

On market since:

2000

Regions:

France

Industries:

Skincare, Wellness

Source links:

Altearah Official Webpage
Altearah Facebook
Altearah Instagram

Files:

Altearah Company Presentation - 23 06
2020
BD - Altearah Product catalogue - EN - 25 02
20.pdf
REVUE DE PRESSE ALTEARAH
2020.pdf

Direct link:

click here
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SECRET DOSSIER ON DR. E.VOSS
The dream was to develop a skincare product that would only consist of
ingredients respecting the skin’s needs, protecting and caring for
it. After years of applied testing, the dream became a reality and Dr.
E.Voss Professional Care was born. Dr. Eckart Voss and the team
are fortifying this by striving to offer very good customer care and
consultation a logical complement to high-end professional products.
Today, after years of success since 2011, Dr. E. Voss offers reliable
skincare products which customers can trust because they see that they
really work right in their mirror!
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THE FOUNDERS
Dr. Voss has been involved with cosmetics already for 40 years as the head of
development at international companies and the most recently as a management
consultant. In 2011 he founded the brand "Dr. E. Voss Professional Care" together with his
wife Britta Schüler-Voss.

Dr. Eckart Voss the Founder
Photo Credit by Dr. E.Voss

The Milestones of Dr. Eckart Voss that has led to the establishment of the brand:
20 years at Bayer as Head of Consumer Products Research (Satina, Delial, Quenty,
Baygon, Autan, Natreen);
Focus: Light and skin;
6 years as head of development at a US group in the Netherlands;
5 years as development manager Maxim (discount brands, Aldi, Lidl, DM, Rossmann,
Plus, etc.);
2007: Foundation of the Bel Etage cosmetic studio - in Leverkusen, together with Britta
Schüler-Voss;
Goal: Developing ideal cosmetics yourself;
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2009: Foundation EVBC GmbH;
2011: Foundation Dr. E. Voss Line;
2012: Sale of first Dr. E. Voss cosmetic products.

Photo Credit by Dr. E.Voss

THE PRODUCTS
The brand applies a unique Dual Lift® System that is a result of 40 years of research and
development. The Dual Lift® System is a skincare technique that assumes optimal results
by separating the function of the products in order to specifically address the different skin
layers (dermis & epidermis). This separation ensures efficient delivery of deeply
penetrating active repair substances to the dermis on the one hand, and of protective
repair creams remaining in upper epidermal skin layers, on the other hand. Both
approaches are incredibly straightforward and also extremely effective because each skin
layer gets exactly what it needs according to their specific function.
Repair of deeper skin layers with HYA 4 gels with hyaluron and protection and care of the
upper skin layer with LIA (light-induced ageing) creams. The concept is ideal for our skin’s
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biology. The products are without preservatives, emulsifiers, paraffin, silicones and
ethoxylates and thus often correspond to the desire for skin-harmonic treatment. However,
the company does not work with homoeopathic doses, but on the contrary with high active
ingredient concentrations and a multi-path strategy, in which a single product uses several
ways to target the problem, in order to increase the overall success. Naturally not tested
on animals and free of microplastics. In all products, Dr. E.Voss uses both effective
ingredients of natural origin, not animal-based, thus the range can be called „Vegan“

Photo Credit by Dr. E.Voss

ALL UNISEX
HYA 4 GELS (SERUM)
The gels are active products which are aimed at the following targets: wrinkles, capillary
damage (spider veins, rosacea, dark circles around the eyes), acne, desensitization, and
eyelash extension. All gels are emulsifier-free active ingredient carriers and are based on 4
types of hyaluron, which cover the entire range from short- to long-chain hyaluron.
Through the 4 hyaluron fractions, the contained active agents are transported deep into
the skin, as especially the short-chained hya‘s have a distinctive vehicle (transport)
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function.
Hya 4 Deep Lift Q10 - against wrinkles
HYA 4 & 2 collagen boosters of the signal peptide type, 2 of the carbohydrate type, as well
as an additional signal peptide especially for the stimulation of elastin synthesis aim at the
build-up of the supporting fibres. Because without their support and structuring, even the
best hyaluronan skeleton has no chance. 2 signal peptides of the „Botox“ type are used
for rapid wrinkle-smoothing via muscle relaxation. A very special success has now been
achieved by adding a special edelweiss extract produced using sustainable stem cell
technology. Especially hanging wrinkles in the neck area respond excellently to this. As
before with Q10 in high concentration in a deeply penetrating liposome preparation to
stimulate the skin metabolism in the mitochondria.
Hya 4 Revicell - call activating / against wrinkles
Revicell targets the cell ballast accumulated over time and helps to eliminate it. Freshness
and vitality are regained. The active ingredient TTP-2 is 20 times more effective than the
„red wine substance“ resveratrol and ensures that elasticity and firmness increase. Thus
the Matrixyl collagen booster, which is also present, can work even more efficiently. In Dr.
E.Voss proven 4x hyaluron gel and together with the collagen activator madecassoside
and a highly efficient deep-acting radical scavenger, this formula is our top product
alongside Hya 4 Deep Lift Q10. Target group: Mature skin >50 years. Below that (35-50
years) rather take Hya 4 Deep Lift Q10, or both alternately, as the mechanisms complement
each other.
Hya 4 Pure - pure moisture
Intensive moisturizing treatment for skin over 20 years old, through all skin layers.
Furthermore, short-chain hyaluronic acids in particular are known to activate numerous
metabolic processes in the skin, to have radical scavengers as well as procollagen-forming
and thus skin tightening properties.
Hya 4 Quattrox - mimic wrinkle relaxation
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This is a quadruple combination of the latest Botox analog signal peptides. You already
know two of them from Dr. E.Voss Deep Lift Q10. The two new active ingredients
strengthen and supplement the effect via an additional mechanism. This formula therefore
contains four hyalurones and four Botox analogue signal peptides, i.e. 4+4, hence the
name Quattrox.
Hya 4 Aknex - against blemishes / pimples
More is not possible: this preservative-free hyaluron gel tackles the problem from all sides
simultaneously: The alpha-dehydrogenase inhibitor oleanolic acid improves the hormonal
skin balance together with three bioflavonoids, NDGA reduces excessive keratinocyte
production.
Sebustatically, high-dose vitamin B3 (niacinamide) has an additional anti-inflammatory
effect. Similarly, provitamin B5 (panthenol), the madecassoside (pure, from tiger grass), as
well as a very effective calming agent from oats have a similar effect. Dead keratinocytes,
which block the follicle exit and are thus responsible for inflammatory pimples, are
„digested“ by a modern high-tech protease enzyme. In this way, Dr. E.Voss targets all
causes of acne simultaneously and add up the potentials of each individual principle.
Hya 4 Capimed - capillary strengthening
The aim is to improve the sealing and regeneration of brittle capillaries that have „sacked
out“ and are therefore visible, resulting in undesirable red coloration. An extract from a
laurel bush (Tambourissa T.) contains 2 rutin derivatives whose effect on rosacea and
couperose has been tested. Madecassoside also helps by its anti-inflammatory effect.
Hya 4 Bright Eyes 360 - against wrinkles, rings and bags under the eyes
An intensive all-round care for the eye. A mixture of signal peptides and plant extracts,
which show sensational results in the alleviation of drooping eyelids. Against bags under
the eyes and dark circles, 3 more active ingredients are contained, a combination that is
hard to beat.
Hya 4 Botolip 3D - boost your lips

1663

2023.01.08 | Best-Aging Report
Everything the lips need! Today‘s Botolip feels, tastes and works better! It contains Dr.
E.Voss two „Botox“- analogue active ingredients in high concentration, but in addition,
there are two lipo-boosters, substances that stimulate natural fat production. A full creamgel, with 4 times hyaluron plus high LMS concentration. So goodbye to pleated wrinkles!
And of course suitable for customers with preservative intolerance.

Photo Credit by Dr. E.Voss

Hya 4 Long Lashes - lash-eyebrow growth enhancer
Dr. E.Voss has combined 3 modern high tech signal peptides, all leaders in eyelash growth
+ eyebrow growth, with biotin, niacinamide (Vit. B3), liposomal Q10 and a strong dose of
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caffeine to an incomparable formula.
Hya 4 White Plus - skin lightening
The natural skin pigmentation takes place in several steps. In accordance with Dr. E. Voss‘s
„multi-way strategy“, HYA 4 White Plus has six brightening ingredients that not only
interrupt this reaction chain at several points but also eliminate existing pigments and
pigment precursors. Hya 4 White Plus is optimally adjusted for combination with LIA C 6®
Sensi Care LPF 30 and you should get visible skin whitening results in just a few weeks.
Hya 4 Lipofill - lipofilling cream gel for the face
In addition to collagen, it also stimulates lipid synthesis of the subcutaneous tissue and
thus replenishes wrinkles of customers with lean / skinny facial contours. New with 2 lipid
boosters for double success.

Supreme Glow Elixir
Photo Credit by Dr. E.Voss

ELIXIRS
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Pure Glow Elixir (NEW in 2020) - a luxurious moisturizing elixir for radiant skin
Bring your skin to radiance with this luxurious elixir, both internally and externally! With lowmolecular hyaluronic acid and 24K Gold. Hyaluron is mainly responsible for the elasticity of
our skin. Together with collagen and elastin, it creates the plump cushion structure of
youthful skin. Gold is the best known infrared reflector, providing additional protection
against IR induced radicals and giving your skin a radiant glow!
Supreme Glow Elixir (NEW in 2020) - a luxurious high-performance elixir against wrinkles
To bring the aging process to a more youthful and radiant level, Dr. E.Voss has developed
this luxurious hyaluronic serum. It combines the synergies of 13 potent active ingredients to
quickly and visibly reduce wrinkles.
Hyaluronic acid: is mainly responsible for the elasticity of our skin. Together with collagen
and elastin, it creates the firm cushion structure of youthful skin. 4 x signal peptides with
Botox effect: Relaxes the wrinkle muscles and makes expression lines less prominent. The
effect increasingly takes effect after one to two weeks. 3 x collagen booster: Of the type
signal peptide, beta-glutane and a plant extract. All three stimulate the synthesis of
collagen in different ways. Elastinbooster Idealift: This signal peptide stimulates the skin‘s
own elastin synthesis. Stem cell-produced extract from the edelweiss plant. Demonstrably
strengthens the connective tissue. Signal peptide Progeline™: clears away age-related cell
deposits and thereby improves the visible signs of sagging associated with skin elasticity
loss. Troxerutin: A plant-based radical scavenger, more potent than vitamin C. Gold: Gold is
the best known infrared reflector, providing additional protection against IR-induced
radicals and giving your skin a radiant glow!
LIA C 6 CREAMS
All creams are activation and protection products, which are aimed at the following main
areas:
Prevent wrinkles through LIA protection (LIA=light-induced ageing)
Transform the horny layer into a strong protective shield through LMS and light filters
Reduce wrinkles with collagen booster
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All creams are emulsifier-free and based on LMS (Lamellar Matrix System). LMS is the ideal
basis for the basic prophylaxis & improvement of dry skin and wrinkles, because LMS is
dermotropic, i.e. similar to the skin‘s structure, and is immediately recognised and
incorporated by the lipid layers of the skin. With emulsifiers this is different: the skin‘s own
lipids can be washed out by emulsifiers.

Dual Lift® System allows both functions such as repair and protection to be maximized separately without
compromises. Dr.E Voss peelings deeply penetrate the skin and the LIA (light-induced ageing) creams take care
of upper skin layers
Photo Credit by Dr. E.Voss

All day care products (day cream, fluid cream, eye cream, body lotion, etc.) are equipped
with the patented LIA system with high UVA protection and low UVB protection, which
ensures that skin aging is reduced by more than 50% from now on.
LIA C 6 24 K Gold Daycream - for dry and sensible skin NEW in 2020
This Dr. E. Voss LIA C6 Daycream contains all the elements of a strong anti-wrinkle cream
to reduce existing deficits and largely prevent future aging processes. LIA (Light Induced
Aging): Light has by far the greatest influence on skin aging (60-70%). Thanks to a highly
developed system of UV filters and radical scavengers, the LIA C6 series can almost
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completely block this light-induced aging. Thanks to a special technique, these filters
always remain in the horny layer and do not penetrate. LMS (Lamellar Matrix
System): emulsifier-free lamellar cream matrix (LMS), due to its similarity to the natural skin
lipids, ensures a causal elimination of skin dryness and at the same time causes an even
release of the contained modern signal peptides for wrinkle smoothing. Suitable for
persons with sensitivity to preservatives and perfume components. Gold: In addition to the
LIA triple filter, this cream contains 24 K Gold, the best-infrared reflector. At the same time,
it gives your skin a radiant shine.
LIA C 6 Fluidcream - for normal and combination skin
LIA protection;
LMS cream base;
Anti Age active ingredients;
More fluid consistency also ideal for neck and décolleté.
LIA C 6 Daycream Elegance - for normal and dry skin
LIA protection;
LMS cream base;
Anti Age active ingredients.
LIA C 6 Daycream - for dry skin
LIA protection;
LMS cream base;
Anti Age active ingredients.
LIA C 6 Daycream Sensitive - for dry and sensible skin
LIA protection;
LMS cream base;
Anti Age active ingredients;
Fragrance-free.
LIA C 6 Daycream Rich - for very dry skin
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LIA protection;
LMS cream base;
Anti Age active ingredients.
LIA C 6 Nightcream Elegance - Nightcare for normal skin
Radical scavenger
LMS cream base
Anti-age active ingredients + modern vitamin A analogue, an extract from sea fennel
(aroleat samphira), for stimulating nocturnal skin repair processes.
LIA C 6 Nightcream - Nightcare for dry skin
radical scavenger
LMS cream base
anti-age active ingredients + modern vitamin A analogue, an extract from sea fennel
(aroleat samphira), for stimulating nocturnal skin repair processes.
LIA C 6 Nachtcreme Sensitive - Nightcare for sensible and dry skin
radical scavenger
LMS cream base
anti-age active ingredients + modern vitamin A analogue, an extract from sea fennel
(aroleat samphira), for stimulating nocturnal skin repair processes.
Fragrance free.
LIA C 6 Eyecream
LIA protection
LMS cream base - active ingredients for the eye area.
Fragrance-free.
With „Eyeseryl®“ against dark circles and puffiness as well as an active ingredient that
shows sensational results in the reduction of drooping eyelids/slipping eyelids.
Apply in the morning, preferably after Hya 4 Deep Lift Q10, gently massage in around the
eye area. Cares for you all day long.
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LIA C 6 Daycream Young - for young and normal
LIA protection
LMS cream base
very light cream.
LIA C 6 24 Hour Cream - for normal skin
LIA protection
LMS cream base
Very light cream.
The evening application already builds up a protective depot, which is intensified in the
morning.
LIA C 6 24 Hour Cream Sensitive - for young and sensible skin
LIA protection
LMS cream base
Very light cream.
Fragrance free.
The evening application already builds up a protective depot, which is intensified in the
morning.
LIA C 6 Sensi Care SPF 30
Emulsifier and perfume-free LMS - sun protection cream with the highest protection class!
For consciously strong sun exposure even in southern latitudes and for sensitive skin
against sunburn and light-induced skin aging. Also ideal for babies and children. Absorbs
quickly, does not grease. Application: Spread SENSI-CARE LIGHT PROTECTION CREAM
SPF 30 evenly on the skin before sun exposure. The SPF 30 indicates that your selfprotection time is now extended by a factor of 30 if applied abundantly and evenly and
reapplied repeatedly after washing and drying. Nevertheless, avoid the intensive midday
sun and never expose infants and babies to direct sunlight. Apply in good time before
exposure to the sun. SPF 30, UVA-PF 14.4 (93%).
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LIA C 6 Bodylotion - for normal skin
LIA protection
LMS cream base
A light formula against the less dry parts of the skin, for the whole body.
LIA C 6 Handcream
LIA protection
LMS cream base
Strong protection against age spots.

Photo Credit by Dr. E.Voss

Apply generously and repeatedly on the outside of the hand. Repeat after washing and
especially if expose to light is expected.
Vitamin Bodycream – NEW in 2020
In contrast to the face, the body is less exposed to daily light-induced skin aging (LIA). That
is why Dr.E.Voss has dispensed the UV filters in this product and focused on moisturizing
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and care effects. The emulsifier-free Vitamin Bodycream by Dr.E.Voss impresses with its
quadruple active ingredient complex and wonderfully creamy texture. Bio-Hyaluron
tightens the skin and substitutes the natural age-related loss of hyaluronic acid. LMS
optimizes the skin's protective barrier and thus creates a lasting moisture reservoir. This is
the basic prerequisite for all other elements of the horny layer to function optimally. Super
radical scavenger HDBM quenches aggressive "external attacks" before they could
become dangerous, for example, to the sensitive ceramide structures of the epidermis. A
high concentration of the "skin vitamin" niacinamide (vitamin B3) stimulates collagen
synthesis, has an anti-inflammatory effect, strengthens the natural skin barrier, and
optimizes sebum production. It has a positive effect on impure skin and even on capillary
damage!
Skin Soothing - For very dry skin with Hyaderm N and LIA C 6 Soothing Cream
When a young epidermal cell migrates up from the germinal layer to the horny layer during
28 days, the skin cell is gutted and drained: the bulging round living cell turns into a dry flat
and dead horny cell, which is then rejected. This process is called differentiation. The
exterior of the cell also changes in the process: while the young cells in the lower part of
the epidermis are bulging and close together like honeycombs, the horny cells are
surrounded by a thick lipid mantle, which makes the horny layer an almost impenetrable
protective shield against the outside world.
In chronically dry skin, the differentiation process is disturbed and the protective layer is
poorly formed. For example with atopics, neurodermatitis and psoriatics. There are cracks
and leaks, the skin dries out and bacteria and harmful substances can penetrate from the
outside. Dry skin stretches, itches, hurts, burns, and can lead to open wounds.

Measures
Most Dr.E.Voss products have a long term perspective of efficacy. For issues that have to
be addressed immediately, Dr. E.Voss has designed a special Hyaderm-Gel precisely for
this purpose: 8 different active ingredients in high concentrations in a hyaluron gel matrix
do the following...

Symptoms
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Itch: Important to avoid re-scratching wounds. Dr. E.Voss uses several substances, mostly
based on plant extracts, which reduce itching.

Support repair processes of the skin: these are almost always associated with the
rebuilding of collagen. Here, too, several paths are taken in parallel.

Conclusion
By applying the Hyaderm gel, the healing process is promoted and can proceed
undisturbed. Both products are suitable for consumers with preservative intolerances.
Hya 4 Hyaderm N - Skinsoothing cream gel
HYADERM N not only reduces the irritation of most unpleasant skin reactions such as
redness, burning, itching, but also accelerates the restoration of soothed and flawless skin.
Apply the gel liberally, possibly again after a few minutes. The symptoms of the above
reactions will now subside quickly. Attention: Symptomatic applications do not treat the
causes! Ideally, the treated area is then shielded with LIA C6 cream. The formula is free of
dyes and emulsifiers. Suitable in case of intolerance to preservatives.
LIA C 6 Soothing Cream - for very dry skin
Dr. E.Voss top care for very demanding dry skin. We have combined LIA protection with a
very extensive LMS base. Perfume-free. Highest level of protection and repair! Combine
with Hyaderm N. This is also the optimal combination for people with neurodermatitis and
atopic dermatitis.
CLEANSING PRODUCTS
The best mild and highly efficient care can lose part of its effect through incorrect cleaning.
That is why Dr. E.Voss only has selected articles in all assortment that are matched to the
HYA / LIA products.
Soft Peel (Fruitacid basis) - against a thickened horny layer

1673

2023.01.08 | Best-Aging Report
Highly effective, yet mild fruit acid peeling for regular home use with skin-soothing plant
extracts, witch hazel and allantoin.

Photo Credit by Dr. E.Voss

Micro Foam Cleanser - gentle cleansing foam
The special foam pump turns the mild cleaning fluid into an extremely delicate cleaning
foam. With aloe vera and panthenol.
Gentle Cleansing Milk - powerful cleaning, also removes waterproof make-up
This cleansing milk is powerful and also thoroughly removes grease and oily residues such
as lipstick and waterproof mascara. Nevertheless, due to witch hazel, allantoin, provitamin
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B5 and almond oil, it is mild, gentle and fully compatible with Dr. E.Voss emulsifier-free care
products.
Gentle Cleansing Milk Sensitive - powerful cleaning, also removes waterproof make-up
Have a look at the „Gentle Cleansing Milk“ description. Same formula, except for this
version being fragrance-free.
Facial Tonic - refreshing facial water
The skin is refreshed and prepared by aloe, and vitamin B5 for the absorption of the active
ingredients, thus improving the success of the treatment.
Facial Tonic Sensitive - refreshing facial water
Have a look at the „Facial Tonic“ description. Same formula, except for this version being
fragrance-free.
MASKS
Dr. E.Voss carries a wide assortment of different facial masks for the professional studio
and at home. A variety of algae powder masks, LMS cream masks, and different carrier
masks (silk, hydrogel, collagen, bio cellulose)
Natural Silk Mask - against wrinkles and skin soothing (Silk Tissue Mask)
The silk mask is soaked with a mixture of wrinkle-reducing and skin-soothing active
ingredients. A signal peptide and hyaluronic acid for wrinkle reduction. An extract of oats
and centella asiatica to soothe the skin. Treat yourself to an extra kick of radical protection
and lifting power with this special cloth mask! Dr. E.Voss recommends regular use in
combination with your matching HYA 4 gel and LIA C 6 cream.
Lifting Eye Mask -skin tightening eye mask with hyaluron and natural algae-mineral
complex
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Photo Credit by Dr. E.Voss

This eye mask with hyaluronic acid and algae-mineral complex provides an immediate
lifting effect in the eye area. Small wrinkles and lines are smoothed and the skin is
intensively moisturized. - Revitalizes the eye area - Smoothes wrinkles and lines (plumping
effect) - Supplies the skin with valuable natural nutrients. Dermatologically and
ophthalmologically tested.
Dermotropic Repair Mask - moisturizing and structure enhancing cream mask (LMS Cream
Mask)
This is the first mask on an emulsifier-free basis, which combats the cause of dry skin and
improves the lipid structure of the skin. Due to the perfume and preservative-free
formulation, this mask is also suitable for very sensitive skins. Can also be used very well
for the neck and décolleté.
Cool Clay Mineral Mask - pore refining & cooling cream mask (LMS Cream Mask)
This cream mask is especially good for stressed mixed skins. It supplies the skin with
minerals and improves the lipid structure thanks to an emulsifier-free base. A menthol
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derivative noticeably refreshes and refines the pores. Perfume- and preservative-free,
therefore also suitable for very sensitive skins.
Moisture Glow Mask - innovative formula for glowing skin (Hydrogel Mask)
Moisture Glow Mask helps to protect the skin from the bad environmental influences and
to strengthen its barrier function! With a cocktail of highly efficient active ingredients.
Hyaluronic acid: is a biological component of our dermis and, together with collagen and
elastin, ensures plump smooth skin. Sea buckthorn oil: the combination of vitamin E and
provitamin A contained in it binds free radicals and protects dry skin against bad
environmental influences. The oil supports the regeneration of the skin and also provides
more moisture. Citystem™: An award-winning active ingredient! This natural ingredient
offers a new approach to the effects of pollution on the skin with visible proven results: The
complexion appears refreshed and cleansed. Maritime Collagen: along with hyaluronic
acid and elastin, is the main component of the dermis and keeps the skin firm and elastic.
Ginseng: is rich in vitamin B1, B2, B12 and oligo-elements. These support the resistance of
the skin. Vitamin C: is a classic radical scavenger and protects the skin from negative
environmental influences.
Moisture Glow Eye Masks (Hydrogel Mask) NEW in 2020
Fatigue, skin aging, nutrition and stress are often reflected in your eye area. In order to
regain radiance, Dr. E.Voss has developed a hydrogel eye mask that provides intensive
moisture and counteracts skin aging with a peptide complex. Hyaluronic acid lifts and as a
special kick natural gold-coloured pigments make your eye area sparkle.
Collagen Lip Masks (Collagen Masks) NEW in 2020
Indulge your delicate lips regularly with this Dr. E. Voss Professional Care Mask to get wellnourished and smooth lips. In addition to the moisturizing effect, this mask stimulates the
blood circulation of the lips, which provides a seductive pink-red color. Hyaluronic Acid:
Hyaluronic acid is a biological component of our dermis and together with collagen and
elastin, ensures that your skin is perfectly smooth. It is known for its moisturizing and lifting
effect. Maritime collagen: In addition to hyaluronic acid and elastin, collagen is the main
constituent of the dermis and keeps the skin firm and elastic. NMF 24 (Natural Moisturizing

1677

2023.01.08 | Best-Aging Report
Factor): This moisturizing complex combines several synergistic components to best
replicate the skin's natural moisture factor over a period of 24 hours. Honey Extract: Honey
has been known since antiquity for its moisturizing and nourishing properties. It improves
the suppleness, firmness and velvety of the skin. Peppermint oil: Peppermint oil has a
calming and gently cooling effect. Provitamin B5: Provitamin B5 stabilizes the skin barrier,
reduces the loss of water and thus helps to improve skin softness and elasticity.

NEW Hydrogel eye mask with arginine, serine and hyaluronic acid
Photo Credit by Dr. E.Voss

Vitamin Water Mask – Bio Cellulose Mask NEW in 2020
Well cared for and moisturized skin looks fresher and friendlier. This 5-fold formula refills
your skin's water reserves and provides additional lifting. The 3D membrane of the Bio Cellulose Mask adapts to your skin pores and supports water absorption, for the icing on
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the cake of your skin care routine! Niacinamide / Vitamin B3: Vitamin B3 is a multifunctional
skin vitamin. It has collagen stimulating and anti-inflammatory properties. It strengthens the
natural skin barrier and makes the skin more resistant. It also balances the skin's own
sebum production. Panthenol / Vitamin B5: Vitamin B5, also known as panthenol, is a
classic in skin care cosmetics. It soothes the skin and provides long-lasting moisture.
Hyaluronic acid: Hyaluronic acid is a biological component of our dermis and, together with
collagen and elastin, provides for plump and smooth skin. It is known for its moisturizing
and lifting effect. Maritime Collagen: Collagen is, next to hyaluronic acid and elastin, the
main component of the dermis and keeps the skin firm and elastic. Allantoin: This
moisturizing factor soothes and protects the skin. Allantoin also moisturizes and keeps the
skin supple.
PEELING AND FUNCTIONAL SPECIALS
Dr. E.Voss offers a range of higher % Fruit Acids for professional Use – 10 and 20%. Thicker
Collagen Masks with three different formulas as well (Anti Age, Soothing, and against
Blemishes “Clear Up”.) As well as 5 different Algae Masks for professional Use (Anti Age,
Cooling, against Couperose “Sensitive”, against Blemishes “Tea Tree”, and a Wellness and
Anti Age Version “Lavender”. The following are also available for sale to the end client.
Hya 4 Bio Clear - leave on Enzympeeling
This enzyme peeling leaves the skin soft, refined and radiant, because it gently dissolves
the old horny cells. The active ingredient is a peptide bound to a long polymer that
remains on the skin. There it dissolves old skin cells overnight. It can, but does not have to
be washed off.
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The Dr. E. Voss Soft peel is a skin-refining peeling based on fruit acid. It is a mild home peeling that does its job
powerfully. The peeling provides a softer feel to the skin and removes dead skin cells
Photo Credit by Dr. E.Voss

Coconut Peeling - skinfriendly abrasive creampeeling
The first peeling on an emulsifier-free basis, which has an abrasive effect due to coconut
shell particles and gently removes dry skin flakes. The perfume- and preservative-free
formula makes this peeling also suitable for very sensitive skins. Works great on the whole
body and also cares for it!
Clear Face - roll on serum for blemish-free skin
11 active ingredients against all aspects of skin impurity at the same time: oleanolic acid
and 3 bioflavonoids for a favourable hormonal balance in the area around the hair follicle,
vitamin B3 together with NDGH for sebum reduction, a special enzyme against
hyperkeratosis and madecassosides (pure from tiger grass) against inflammation. A radical
scavenger protects against environmental influences and a menthol derivative cools and
clarifies the skin. All in all a very strong formulation, embedded in biohyaluron.
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Fresh Eyes - roll on serum for sparkling eyes
A total of 8 active ingredients against all problems around the eye: 2 signal peptides as
well as a modern Centella Asiatica extract to reduce the appearance of puffiness and dark
circles under the eyes. An extract from the silk tree for sensational lifting results and a high
concentration of vitamin B3 to improve the skin barrier. All embedded in Biohyaluron. The
radical scavenger troxerutin has a capillary-strengthening effect and a menthol derivative
provides immediate and long-lasting cooling and freshness.
TOPPEEL SYSTEM PEELING - a totally natural alternative way of peeling: unique and
exclusive to Dr. E.Voss brand
A wide range of problem-solving: from Acne treatment support to removal of unsightly
warts and age spots. The before- and after-effects are incredible!

Treatment objectives:
pigmentation disorders (age spots, age warts, sun damage)
large pored, seborrhoic, impure skin
wrinkles

Mechanism: Toppeel‘s active ingredient is CSS, which differs fundamentally from
conventional peelings in that it is not water-soluble and therefore cannot be washed off the
skin. This results in significantly improved properties. Targeted and very clean separation
of the upper horny layer. Like mowing the lawn instead of scarifying, layer by layer removal
of the horny cells. As a result, there are no clusters that are not removed in some cases, as
with other acid peelings, but the skin is completely smooth after the treatment. The reason
for this is that the active ingredient specifically dissolves the natural connection between
the corneocytes and does not attack the epidermis unselectively as in acid peeling.
CSS is, therefore, a very clean, natural and above all safety measure that achieves the
following goals:
renewal of the upper corneal layer
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stimulation of the natural skin renewal rhythm to younger renewal rates
stratum corneum is strengthened, is more flexible and less prone to wrinkles
antibacterial, anti-inflammatory, antifungal
Due to its lipophilicity, CSS penetrates especially well into hair follicles (acne!) and into
deeper skin layers, therefore strongly comedolytic, pore-refining, pH is skin neutral,
therefore does not require neutralization. Dr. E.Voss has observed that CSS removes age
spots, age warts and many other skin irregularities in an unproblematic way in addition to
the above-mentioned goals.
Depending on the skin problem, a cabin treatment/or cure is recommended. Further home
care will be explained to you and noted on a care plan. Available in three intensities –
Toppeel Home Use 2%, Toppeel Cream 5% and Toppeel Serum 10%. Extra Information
required.
Skin Refining Beauty Products – with pigmentation
LIA C 6 Daycream ColorCorrection - in three shades
A skin refining LIA day cream. In three different shades for the natural correction of small
skin blemishes. In addition to the proven advantages of the day cream (LIA protection, LMS
base and anti-age active ingredients), this CC cream conjures up an absolutely perfect
skin.
Pure Mineral Powder
For those who like it matt, there is a colourless transparent powder to match the LIA CC
Cream and the concealer. Especially fine it creates a silky skin surface. Incl. powder
sponge. On the basis of the finest silica.
Natural Concealer Cream - in three shades
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A concentrated concealer cream to conceal dark circles under the eyes, redness,
impurities and other skin blemishes. Available in three different shades for precise
correction. Based on shea butter, mango butter and pure coconut oil.
Beauty Oil
For silky smooth skin and that extra luxury on the face. This non-occlusive facial oil
combines the properties of three precious oils (meadowfoam seed, argan and black cumin
oil). Has a moisture-retaining and cell-stimulating effect.
Natural Lip Balm
A powerfully nourishing balm based on shea and mango butter with an extra charge of
LMS. For long-lasting soft and well cared for lips.
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Photo Credit by Dr. E.Voss

INNOVATIONS
Dr. E.Voss is always actively improving existing formulas to fit the state-of-the-art while
preserving Dr. E.Voss' philosophy of clean inci and skin biological compositions. Every year
Dr. E.Voss adds new products to the range. Coming up is a big innovation concerning the
Microbiome of the skin!

BRANDING AND DESIGN
It is minimalistic and with a medical feel. Only two main shades of black and red, in
combination with white. For the more playful attention seekers, Dr. E.Voss also dared to
use more colors, always matching its spectrum. However, it is planned a larger rebranding of the main packaging system in early 2021! It will be a beautifully orchestrated
re-branding campaign – visually true to the original concept of minimalistic and medical –
with luxurious textures, originality while minimalizing the ecological footprint.
In general: Dr. E. Voss can provide a complete product handbook, sales brochures about
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products and the Dual Lift System. Posters, Flyers, etc. The company produces short
product application Tipps and share a Google Drive with Social Media Images. Every
Innovation is previously announced to B2B Partners and samples are distributed free of
charge. Dr. E.Voss also offers seminars on every topic involving the products – theoretical,
as well as practical.

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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EVBC GmbH
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ONIQUE ALL IN ONE PERSONAL CARE
SOLUTION
ONIQUE SKINCARE brand was created by an experienced fast-moving
consumer goods and brand building company focused on beauty care.
For almost 15 years, the company has been developing successful
global beauty brands. Based on years of experience, the company has
recently created an amazing global innovation in the beauty market
called ONIQUE. It is striking in its uniqueness, as it combines the action
of day and night, anti-aging, anti-wrinkle cream, as well as smoothing,
anti-wrinkle and anti-aging serum and much more - all in one
product. What at first sounds contradictory, however, illustrates exactly
what is unique about the ONIQUE philosophy. The performance of an
entire face care range is concentrated in one product. The unique
composition of many high-performance active ingredients in the
ONIQUE Multi-Active Face Complex enables all care needs to be
covered with a single product. Where many products are otherwise
necessary to meet this multitude of needs, one product is sufficient at
ONIQUE.
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THE STORY
ONIQUE SKINCARE is a brand of Rwstratcon, an experienced fast-moving consumer goods
and brand building company focused on beauty care. The company is 15 years active in
the global beauty market (in 2018 renamed from Swiss Mountain Cosmetics). It has
developed the luxury skincare brand NIANCE Switzerland and lead it to
international successful brand before selling it in 2018. The company is owned and steered
by Dr. Rainer Schmidt.
With its many years of experience in the world of beauty, cosmetics and science, the
ONIQUE team has aimed to create a completely new type of facial care that exactly meets
the needs of modern women and corresponds to the latest scientific findings. ONIQUE
Skincare - The worldwide innovative philosophy of ONIQUE is already reflected in the
brand name: ONIQUE Skincare - The word symbiosis of ONE and UNIQUE expresses that
it is a concentration on a unique product.
What is special on ONIQUE FACE Cream Serum?

The aim was to make the life of consumers easier without having to sacrifice performance
and quality. The many decisions as to which cream or which facial serum are now being
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bought or when and in what order should be applied should not apply. The goal was - and
with the development of ONIQUE it was also successful - to develop a product in which the
services of all of the aforementioned products can be found. That makes life easier every
day.
You wonder how this is possible?

It is no longer needed to stand in front of the shelves and make tedious decisions about
what to buy. It is no need to think twice which product has to be applied in which order
during morning/evening hygienic routine. A product that is always just right because it
does everything at the same time. This is the ONIQUE Face Cream Serum. It makes life
more carefree and also much easier. Even when travelling, it is exactly the right companion
that covers all needs, be it after dry airplane air or on-site at the travel destination.
The performance of an entire face care series in one product!

PRODUCT & PRICE
The Face Cream Serum combines the care of a cream with the power of a serum. Highly
effective and yet uncomplicated for the most beautiful skin. It is the unique beauty care for
a perfect complexion. The Face Cream Serum is suitable for all skin types and all ages. It
gives a new radiance and ensures smooth and fine skin. Finally, there is a product that
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gives the skin everything for its well-being wish, pampers the skin with refreshing purity,
soothing care, immediate effects and long-term protection against premature aging. The
fascinating fragrance radiates timeless elegance, invigorating freshness and delicate
suppleness. The Face Cream Serum is the perfect everyday care. Of course, ONIQUE does
not use any ingredients that could be harmful to the skin. The product is free from
parabens, silicones, mineral oils, chemical preservatives, PEGs, irradiated ingredients and
without animal testing.

The texture is unique: a combination of cream and serum. On the one hand, highly
concentrated power ingredients work in-depth, on the other hand, the skin is cared for and
protected and all of this with a soothing lightness. The ONIQUE Face Cream Serum
combines and complements the positive properties of a cream (nourishing) and a serum
(highly eﬀective) in one product. This makes daily maintenance easier, saving time and
resources thanks to less packaging material, since one care product, not many diﬀerent
ones, to cover all care needs. The Face Cream Serum is quickly absorbed and is the
perfect foundation for your make-up.
There are following benefits of the Face Cream Serum:
Anti-aging, reduces wrinkles, tightens;
Moisturizing, building up moisture depots;
Nourishing;
Skin smoothing, silky skin feeling;
Pore-refining, skin-refining;
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Anti irritation;
Instant effects;
Flawless complexion, clear skin;
Mattifying;
Regenerating and cell renewing;
Protects against environmental influences.

Photo Credit by ONIQUE

ONIQUE Multi Active Face Complex
The unique ONIQUE Multi-Active Face Complex was specially developed for the ONIQUE
Face Cream Serum. This consists of a unique and special composition of many specially
coordinated high-performance active ingredients. This multi-active face complex with its
high concentration of active ingredients enables all care needs to be covered in just one
care product.
The common philosophy that underlies the individual active ingredients in the Multi-Active
Face Complex is that they all have their source in nature, but are reﬁned to high-end active
ingredients with the help of the most modern biotechnological processes. However, each
active ingredient has its speciﬁc performance focus, which in turn complement and build
on one another in order to be able to cover an extremely diverse and broad spectrum of
action in its entirety in the ONIQUE Multi-Active Face Complex.
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The recommended Retail Price can be found at the oﬃcial online shop page of the
company by the following link.

The ONIQUE Face Cream Serum combines and complements the positive properties of a cream (nourishing) and
a serum (highly effective) in one product
Photo Credit by ONIQUE

BRANDING & DESIGN
The product is distinguished by a unique exquisite minimalist design in one pastel color
palette, pleasant packaging, convenient in the size and application. The innovative
dispenser tube of the ONIQUE Face Cream Serum combines simple and practical handling
and dosage. In contrast to a crucible, the dispenser tube provides maximum protection of
the contents against contamination. In addition, the dispenser tube is very light and
therefore also suitable for on the go.

MARKETING & SALES
Communication. Mainly online via relevant Influencer and blogger. Youtube, Instagram,
Pinterest.
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Distribution. Mainly via online stores.

Photo Credit by ONIQUE

Packaging. Stand up tube with dispenser: modern, stylish, puristic, good quality, easy to
use, easy to transport.

Made in Germany. Development of own formula and high-end production under GMP
conditions in Germany. Best quality. High reliability. Good service.
Marketing of ONIQUE Skincare follows the actual consumer trends:

Easy shopping (online). The global trend towards easy shopping and home delivery.
Value for money products. The trend towards reasonable price and fair quality/price
relation.

Simplified live. People want to make life easier, are avoiding complex decision problems
between many product variants within one brand.

Megatrend Wellness/Beauty. Good looking, staying young and beautiful is a global
trend.

Distributors advantages are:
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Worldwide totally new philosophy (one product fits all);
An innovative type of product (Creme-Serum);
Modern packaging (stand up dispenser tube);
High margin per piece;
Need to buy only one product, not a whole range;
Low binding capital in stock;
Attractive value for money product.
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Company name:

Rwstratcon GmbH & Co. KG.

Contact person:

Britta Bommes

E-mail:

info@onique-skincare.com

Website:

onique-skincare.com

Phone:

+49 2204 9797799

Patent status:

patented

On market since:

2019

Regions:

Germany

Industries:

Skincare

Source links:

ONIQUE Official

Direct link:

click here
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DIENIKOLAI - WORLD'S ONLY
DEMETER-CERTIFIED GRAPE
COSMETICS
dieNikolai is the youngest member of Nikolaihof Wachau, Austria's
oldest winery, with almost 2.000 years of history. In 2015 the youngest
son of the owner family, Martin Saahs, decided to process the unused
bio-dynamic resources, from the own wine gardens to the worlds first
Demeter-certified grape cosmetics. The idea was to create the worlds
cleanest and most sustainable cosmetic line. Therefore nearly
all ingredients for dieNikolai are coming from the own, bio-dynamic
vineyards. All products are based on the precious grape seed oil, which
is especially known for its high proportion of antioxidants. Mixed with
bio-dynamic resources from their own vineyards, such as saffron, linden
flowers, elder, etc. dieNikolai offers individual face care routines for
different skin types. Packed in recycling materials, dieNikolai ensures a
wholistic sustainable approach with the smallest possible footprint.
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THE FOUNDER
As the youngest son of the Saahs family, Martin was born and raised with the
anthroposophical approach of Rudolf Steiner in all parts of life. Ever since he has been
working closely with the family and his brother, the wine-maker, to represent the winery
and its approach internationally. After several international work experiences in China,
India, Spain and the USA he decided to come back to Nikolaihof and process the unused
precious Demeter-certified resources. Together with his school friend and former L’Oréal
Marketing Manager Günter Stöffelbauer, he founded the “by Nikolaihof GmbH” in 2015
and created the cosmetic brand “dieNikolai”. Backed by Günters cosmetic experience and
Martins bio-dynamic know-how, they started to find partners to develop and produce highquality face care by the strict standards of Demeter. Today Martin and Günter are closely
working together at dieNikolai, Martin mainly focusing on resources, production, supplychain, and Günter on marketing & sales.

Martin Saahs, co-Founder of by Nikolaihof GmbH
Photo Credit by dieNikolai

DEMETER
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Demeter is the oldest and strictest organic certification worldwide. It certifies bio-dynamic
agriculture, who follow the anthroposophical approach of Rudolf Steiner and complements
the organic principles with spiritual aspects as the moon calendar. Due to its strict
standards, there are less than 10 Demeter certified cosmetic brands in the world.
THE STORY

Hello, I am dieNikolai!
I am the youngest member of Austria's oldest winery, Nikolaihof Wachau. Built by the
Romans, almost 2.000 years ago, Nikolaihof is located in UNESCO World Heritage Wachau
and we have been making high-quality products with our natural resources for centuries.
For almost 50 years, Nikolaihof has followed the anthroposophic philosophy of Rudolf
Steiner, as one of the first wineries worldwide. Certified by Demeter, we meet the world’s
strictest standards in biodynamic and we are proud to count ourselves among the pioneers
when it comes to quality and sustainability.

The Wachau cultural landscape featuring a harmonious interrelation between water, natural areas, wine terraces,
forests linked by the freely flowing Danube
Photo Credit by dieNikolai

For my organic grape skincare, the resources from our own vineyards are carefully
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processed by hand. All my products are based on the precious grape seed oil, which is
especially known for its high proportion of antioxidative Vitamin E. Combined with other
home-grown ingredients, such as saffron, linden flowers and elder, I created highly
concentrated face care products for different skin types.
All products completely palm oil-free, mineral oil-free and formulated without any synthetic
preservatives. Therefore the ingredient list is short and the cosmetics are suitable for
sensitive skin. Sustainable packed in recyclable glass jars and CO2-neutral boxes, you
make sure that
neither your body nor the environment gets contaminated with chemicals.

dieNikolai - Organic grape cosmetics from Austria
• Worlds only Demeter-certified grape cosmetics;
• Nearly all resources come from own vineyards;
• 100% Organic - no ingredients from conventional resources;
• Palmoilfree, mineraloilfree, no synthetical preservatives;
• Short list of ingredients & suitable for sensitive skin;
• Sustainable & luxury packaging with glass and recycling materials.
THE PRODUCTS
As one of less than 10 Demeter-certified cosmetic brands in the world, I chose to combine
the highest organic standard with the luxury and elegance of perfumery products.
Therefore I focus on pure and highly concentrated face care and offer daily routines for
different skin types. By using only a few different ingredients and avoiding all synthetical
additives, I created products with incredible short ingredient lists and a much higher
concentration of active ingredients. Even for conservation I avoid any synthetical
preservatives and use pure alcohol, distilled from our wine, in a minimum portion. By using
min. 90% bio-dynamic and max. 10% organic certified ingredients, my products are 100%
organic, without any ingredients from conventional agriculture.

Pure & highly concentrated
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Vegan Moisturizing Fluid is a light calming fluid with saffron perfectly fits for oily and mixed skin
Photo Credit by dieNikolai

• 100% organic: No ingredients from conventional resources;
• Less is more: Few different active ingredients but higher percentage;
• No synthetical preservatives;
• Palmoilfree, mineraloilfree, siliconefree;
• Suitable for sensitive skin.
GRAPE SEED OIL
All products are based on our precious grape seed oil which is known for its healthy
effects on the body internally and also externally used as cosmetics. Here are the main
properties of grape seed oil and extract:
• Best known for a high proportion of antioxidative Vitamin E;
• Light, moisturizing oil, suitable for all skin types;
• Moisturizes and helps skins flexibility;
• Correcting benefits: Supports cell renewal process;
• “Taxi-Effect”: Takes other ingredients with it into skin.
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SKINCARE ROUTINE
To make sure the highest efficiency and effects of the products, I suggest a 3-step face
care routine in the morning and evening.
1. Cleansing: Cleansing Gel / Milk & Facial Tonic.
2. Serum: Facial Serum & Eye Serum.
3. Face care: Skin type compatible moisturizer.
4. Once Weekly: Exfoliation & Mask.
STEP 1 CLEANSERS
All products are packed in a glass and cardboard box.

Facial Tonic contains soothing linden flower extract & strengthening grape seed extract and is great for
moisturizing the skin before serums
Photo Credit by dieNikolai

1. Cleaning Gel 200ml. Facial Cleanser for all skin types
• Gentle foaming & refreshing cleaning gel, used with water
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• Removes make-up, sebum and pollution effectively
• Basic Cleanser suitable for all skin types
• Does not dry out or irritate skin
• Can replace shaving gel
2. Cleansing Milk 200ml. Facial cleanser for dry skin
• Rich cleansing milk, applied with a cotton pad
• Removes make-up, sebum, pollution and non-waterproof eye make-up effectively
• Nourishes skin while cleansing with grape seed oil
• Often complimented with facial tonic
3. Facial Tonic 200ml. Cleansing complementary & facial mist
• Soothing linden flower extract & strengthening grape seed extract
• Used with a cotton pad to remove cleansing leftovers
• Spray directly on face to use as moisturizing mist before serum
4. Facial Peeling 50g. Powder for facial exfoliation & detox mask
• Only 3 actives: Grape seed flour, healing earth, wine stone
• Mix powder with cleaning gel/milk to create your individual facial exfoliation product
• Mix the powder with Facial Tonic or Serum to create detox mask
• Exfoliate once weekly to remove dead skin cells & enhance skin radiance
SPEP 2 SERUMS
All products are packed in а glass and cardboard box
1. Grapeseed Oil Intensive Serum 30ml. Correcting complementary
• Pure: Only 4 different ingredients
• Concentration: 40% grape seed oil, 44% grape seed extract
• Broadband antioxidant, suitable for all skin types
• Moisturizes and makes skin soft
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• Corrects skin damages as pigmentation and wrinkles
• Helps face care to penetrate the skin
• No essential oils & free from allergens
2. Eye Serum 15ml. Correcting complementary
• Light Serum with antioxidative false flax oil & grapeseed oil
• Moisturizes with “tears of grapes” and hamamelis extract
• Fights signs of raging with antioxidative grape seed oil and false flax oil
• No essential oils & free from allergens

All products including serums are based on precious grape seed oil, which is known for its healthy effects on the
body internally and externally. The Intensive Serum contains 40% of grape seed oil, 44% of grape seed extract
Photo Credit by dieNikolai

FACE CARE
All products are packed in a glass and cardboard box
1. Grapeseed Oil Darling 50ml. Rich cream for demanding, dry skin
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• Intensive face care with 42% of vegetable oils
• Moisturizes intensively and retains skins moisture with beeswax
• Instant-Effect: Apricot oil for healthy-looking, radiant skin tone
• Penetrates fast without making skin greasy
• Gentle fresh fragrance from lemon balm essential oil
2. Radiance Fluid 30ml. Intensive care in light texture for normal to dry skin
• Moisturizes intensively with 35% vegetable oils
• Light, elegant texture to apply easily
• Instant-Effect: Apricot oil for healthy-looking, radiant skin tone
• Gentle fresh fragrance from lemon balm essential oil
3. Moisturizing Fluid 30ml. Light moisturizer for mixed and oily skin
• Moisturizes with 25% vegetable oils
• Light, elegant texture to apply easily
• Soothes irritation with linden flower- and saffron-extract
• Also loved by men as face care and after-shave balm
• Gentle fresh fragrance from lemon balm essential oil
SPECIAL CARE
Special care products are designed as problem-solvers for skin in problematic conditions.
They are inspired by Ayurvedic medicine and have been formulated with cream and ghee.
All products are packed in a glass and cardboard box
1. Grapeseed Oil Intensive Care 50ml. Rich cream for very dry, mature skin
• Intensive face care with 42% oils
• Nourishes intensively with ghee
• Moisturizes and retains skins moisture with beeswax
• Penetrates fast without making skin greasy
• Gentle fresh fragrance from lemon balm essential oil
• Can be used complementary as face mask or temporary regimen
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Photo Credit by dieNikolai

2. Nourishing Wonder-Balm 50ml. Rich cream for irritated & damaged skin
• Nourishes gently with ghee and cream
• Supports skins natural regeneration process
• Soothes with lindenflower and saffron extract
• Designed for sensitive and irritated skin
• Can be used as a natural healing cream from head to toe
3. Mattifying Moisturizer 50ml. Cream for mixed and oily skin
• Moisturizes gently with cream
• Mattifies shiny skin intensively
• Helps skin to gain back its natural oil balance
• Soothes with linden flower and saffron extract
• Designed for sensitive and irritated skin
HAND&LIP CARE
1. Hand care 30ml aluminium tube. 3 SKUs with different formulas & fragrances
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To make it easy for beauty advisers and users to navigate the brand follows a color code: blue = mixed skin, pink
= dry skin, gold = complementary products
Photo Credit by dieNikolai

• Sommelier HC: Nourishes with ghee, no fragrance
• Vineyard HC: Mattifies with cream, a fragrance with essential oils of lemon verbena &
honey extract
• Rosemary HC: Nourishes with vegetable oils, a fragrance with essential oils of rosemary
and rose
2. Lip care 6ml opal glass jars. 2 SKUs with a different fragrance. 100% organic - no
emulsifiers or preservatives
• Lemon balm kiss: Fresh fragrance with lemon balm
• Rosemary kiss: Herbal fragrance with rosemary
SHOWER & HAIR
All products are packed in 100% recycled PET bottles
1. Riesling Shower Gel & Shampoo 200ml.
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• Refreshing, gentle foaming shower gel & shampoo with Riesling wine and grape skin
extract
• Moisturizes with grape seed oil and sunflower seed oil
• 100% bio-degradable & less then 10 ingredients
2. Elder Shower Gel & Shampoo 200ml.
• Strengthening, gentle foaming shower gel & shampoo with elderflowers & elder
berries
• Moisturizes with grape seed oil and sunflower seed oil
• 100% bio-degradable
3. Linden flower Shower Milk & Conditioner 200ml.
• Rich shower bath for dry skin.
• Nourishes skin while showering with grape seed oil and sunflower seed oil
• Recommended once weekly as a conditioner for very dry hair
• 100% bio-degradable
BRAND USP
The brand delivers “the real organic deal” to those, who are looking for certified
sustainable, non-cheating, organic cosmetics and want to reduce their personal ecological
footprint in the bathroom. Backed by 50 years experience in bio-dynamic agriculture,
dieNikolai guarantees sustainable high-quality cosmetic products from the seed to the
finished packed product. Built on the belief that skincare is a very personal and also
sensory issue, dieNikolai communicates with its users as an actual person. This personal
approach builds customer relationships and communicates the values of the family
business.
• The only Demeter-certified grape cosmetics in the world;
• 100% organic ingredients - no conventional resources;
• All active ingredients come from own vineyards;
• No synthetical preservatives and fragrances;
• Palmoilfree, mineraloilfree, siliconefree.
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With over 50 years experience in bio-dynamic agriculture, dieNikolai guarantees sustainable high-quality
cosmetic products from the seed to the finished packed product
Photo Credit by dieNikolai

BRANDING & DESIGN
dieNikolai is communicating as a real person to engage users personally and represent the
family company values. Coming from a 2.000-year-old vineyard, producing most resources
by ourselves, the brand is closely connected to Nikolaihof Wachau and its history. Users
and Partners are welcome to visit the historic vineyard and dive into Demeter-agriculture
and bio-dynamic wine, food and cosmetics. The elegant cosmetic textures come in luxury
glass bottles and jars, packed in extravagant recycling boxes to meet perfumery standards.
To make it easy for beauty advisers and users to navigate the brand follows a color code:
blue = mixed skin, pink = dry skin, gold = complementary products.
TARGET GROUP
The main audience for dieNikolai is women, 40+ years who look for honest, organic
skincare. However, many younger users, men and especially people with bad skin
condition have discovered products for their routine.
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MARKETING & SALES
dieNikolai is currently available in 8 countries (AT, DE, CZ, SK, IT, CH, HK, US) being
distributed in traditional retail channels as 150 organic- & beauty shops, health shops,
pharmacies and online. The brand is offered to retailers as a full package rather than
individual products. To connect with users dieNikolai offers intensive Facebook and
Instagram content with photos and videos, at the moment mainly in the German language.
FUTURE PLANS
While focusing on face care as a key market, the brand develops new products every 6-12
months to complement the 20-SKUs. Starting with shower baths in fall 2019, the objective
is to offer all needed bathroom products from head to toe in Demeter-quality from the own
vineyards.
Recommended Retail Prices dieNikolia for Europe:

Facial Cleansing
Cleansing Gel 100ml Refreshing gel for all skin types € 24,00;
Cleansing Milk 100ml Smooth cleansing for dry skin € 24,00;
Facial Tonic 100ml Cleansing complementary / refresher € 22,00;
Facial Peeling 100ml Peeling powder to mix with cleanser € 19,00.

Face Care
Grape Seed Intensive Serum 30ml Complementary antioxidant & booster for daycare €
55,00;
Grape Seed Oil Darling 50ml Intensive care with 40% vegetable oils € 69,00;
Vegan Moisturizing Fluid 30ml Light calming fluid with saffron, for oily and mixed skin €
49,00;
Vegan Radiance Fluid 30ml Rich care in light fluid form for dry skin. € 49,00;
Eye-Serum 15ml Light, antioxidative care € 45,00.

Special Care
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Grape Seed Intensive Care 50ml For very dry skin, with ghee € 69,00;
Nourishing Wonder-Balm 50ml For irritated, damaged skin, with cram and ghee € 61,00;
Mattifying Moisturizer 50ml For shiny skin, with cream € 61,00.

Shower & Hair
Riesling Shower Gel 200ml Fresh shower gel with Riesling wine € 17,90;
Elder Shower Gel 200ml Gentle shower gel with elder berries € 17,90;
Lindenflower Shower Milk 200ml Rich shower milk for dry skin € 17,90.

Hand care
Sommelier Handcream 30ml w/o fragrances for wine lovers € 11,90;
Vineyard Handcream 30ml Gentle scent of lemon verbena € 11,90;
WWF Rosemary Handcream 30ml Sustainable care for nature lovers € 11,90.

Lip care
Rosemary-Kiss 6ml 100% organic lip care with rosemary € 9,90;
Lemon balm-Kiss 6ml 100% organic lip care with lemon balm € 9,90.
MEDIA
dieNikolai Brand Movie
Nikolaihof Winery Movie
dieNikolai Facebook page
dieNikolai Instagram page
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Company name:

by Nikolaihof GmbH

Contact person:

Martin Saahs

E-mail:

post@dieNikolai.at

Website:

dieNikolai.at

Phone:

+43 2732 93 070

Patent status:

patented

On market since:

2015

Regions:

Austria

Industries:

Skincare

Source links:

dieNikolai webpage

Files:

dieNikolai Brand Movie

Direct link:

click here
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SECRET DOSSIER ON DIENIKOLAI BY
NIKOLAIHOF GMBH
dieNikolai is the youngest member of Nikolaihof Wachau, Austria's
oldest winery, with almost 2.000 years of history. In 2015 the youngest
son of the owner family, Martin Saahs, decided to process the unused
bio-dynamic resources, from the own wine gardens to the worlds first
Demeter-certified grape cosmetics. The idea was to create the worlds
cleanest and most sustainable cosmetic line. Therefore nearly
all ingredients for dieNikolai are coming from the own, bio-dynamic
vineyards. All products are based on the precious grape seed oil, which
is especially known for its high proportion of antioxidants. Mixed with
bio-dynamic resources from their own vineyards, such as saffron, linden
flowers, elder, etc. dieNikolai offers individual face care routines for
different skin types. All products are completely palm oil-free, mineral
oil-free and free from synthetical preservatives. Packed in recycling
materials, dieNikolai ensures a wholistic sustainable approach with the
smallest possible footprint.
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THE FOUNDER
As the youngest son of the Saahs family, Martin was born and raised with the
anthroposophical approach of Rudolf Steiner in all parts of life. Ever since he has been
working closely with the family and his brother, the wine-maker, to represent the winery
and its approach internationally. After several international work experiences in China,
India, Spain and the USA he decided to come back to Nikolaihof and process the unused
precious Demeter-certified resources. Together with his school friend and former L’Oréal
Marketing Manager Günter Stöffelbauer, he founded the “by Nikolaihof GmbH” in 2015
and created the cosmetic brand “dieNikolai”. Backed by Günters cosmetic experience and
Martins bio-dynamic know-how, they started to find partners to develop and produce highquality face care by the strict standards of Demeter. Today Martin and Günter are closely
working together at dieNikolai, Martin mainly focusing on resources, production, supplychain, and Günter on marketing & sales.

Martin Saahs, co-Founder of by Nikolaihof GmbH
Photo Credit by dieNikolai

DEMETER
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Demeter is the oldest and strictest organic certification worldwide. It certifies bio-dynamic
agriculture, who follow the anthroposophical approach of Rudolf Steiner and complements
the organic principles with spiritual aspects as the moon calendar. Due to its strict
standards, there are less than 10 Demeter certified cosmetic brands in the world.
THE STORY

Hello, I am dieNikolai!
I am the youngest member of Austria's oldest winery, Nikolaihof Wachau. Built by the
Romans, almost 2.000 years ago, Nikolaihof is located in UNESCO World Heritage Wachau
and we have been making high-quality products with our natural resources for centuries.
For almost 50 years, Nikolaihof has followed the anthroposophic philosophy of Rudolf
Steiner, as one of the first wineries worldwide. Certified by Demeter, we meet the world’s
strictest standards in biodynamic and we are proud to count ourselves among the pioneers
when it comes to quality and sustainability.

The Wachau cultural landscape featuring a harmonious interrelation between water, natural areas, wine terraces,
forests linked by the freely flowing Danube
Photo Credit by dieNikolai

For my organic grape skincare, the resources from our own vineyards are carefully
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processed by hand. All my products are based on the precious grape seed oil, which is
especially known for its high proportion of antioxidative Vitamin E. Combined with other
home-grown ingredients, such as saffron, linden flowers and elder, I created highly
concentrated face care products for different skin types.
All products completely palm oil-free, mineral oil-free and formulated without any synthetic
preservatives. Therefore the ingredient list is short and the cosmetics are suitable for
sensitive skin. Sustainable packed in recyclable glass jars and CO2-neutral boxes, you
make sure that
neither your body nor the environment gets contaminated with chemicals.

dieNikolai - Organic grape cosmetics from Austria
• Worlds only Demeter-certified grape cosmetics;
• Nearly all resources come from own vineyards;
• 100% Organic - no ingredients from conventional resources;
• Palmoilfree, mineraloilfree, no synthetical preservatives;
• Short list of ingredients & suitable for sensitive skin;
• Sustainable & luxury packaging with glass and recycling materials.
THE PRODUCTS
As one of less than 10 Demeter-certified cosmetic brands in the world, I chose to combine
the highest organic standard with the luxury and elegance of perfumery products.
Therefore I focus on pure and highly concentrated face care and offer daily routines for
different skin types. By using only a few different ingredients and avoiding all synthetical
additives, I created products with incredible short ingredient lists and a much higher
concentration of active ingredients. Even for conservation I avoid any synthetical
preservatives and use pure alcohol, distilled from our wine, in a minimum portion. By using
min. 90% bio-dynamic and max. 10% organic certified ingredients, my products are 100%
organic, without any ingredients from conventional agriculture.

Pure & highly concentrated
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Vegan Moisturizing Fluid is a light calming fluid with saffron perfectly fits for oily and mixed skin
Photo Credit by dieNikolai

• 100% organic: No ingredients from conventional resources;
• Less is more: Few different active ingredients but higher percentage;
• No synthetical preservatives;
• Palmoilfree, mineraloilfree, siliconefree;
• Suitable for sensitive skin.
GRAPE SEED OIL
All products are based on our precious grape seed oil which is known for its healthy
effects on the body internally and also externally used as cosmetics. Here are the main
properties of grape seed oil and extract:
• Best known for a high proportion of antioxidative Vitamin E;
• Light, moisturizing oil, suitable for all skin types;
• Moisturizes and helps skins flexibility;
• Correcting benefits: Supports cell renewal process;
• “Taxi-Effect”: Takes other ingredients with it into skin.
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SKINCARE ROUTINE
To make sure the highest efficiency and effects of the products, I suggest a 3-step face
care routine in the morning and evening.
1. Cleansing: Cleansing Gel / Milk & Facial Tonic.
2. Serum: Facial Serum & Eye Serum.
3. Face care: Skin type compatible moisturizer.
4. Once Weekly: Exfoliation & Mask.
STEP 1 CLEANSERS
All products are packed in a glass and cardboard box.

Facial Tonic contains soothing linden flower extract & strengthening grape seed extract and is great for
moisturizing the skin before serums
Photo Credit by dieNikolai

1. Cleaning Gel 200ml. Facial Cleanser for all skin types
• Gentle foaming & refreshing cleaning gel, used with water
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• Removes make-up, sebum and pollution effectively
• Basic Cleanser suitable for all skin types
• Does not dry out or irritate skin
• Can replace shaving gel
2. Cleansing Milk 200ml. Facial cleanser for dry skin
• Rich cleansing milk, applied with a cotton pad
• Removes make-up, sebum, pollution and non-waterproof eye make-up effectively
• Nourishes skin while cleansing with grape seed oil
• Often complimented with facial tonic
3. Facial Tonic 200ml. Cleansing complementary & facial mist
• Soothing linden flower extract & strengthening grape seed extract
• Used with a cotton pad to remove cleansing leftovers
• Spray directly on face to use as moisturizing mist before serum
4. Facial Peeling 50g. Powder for facial exfoliation & detox mask
• Only 3 actives: Grape seed flour, healing earth, wine stone
• Mix powder with cleaning gel/milk to create your individual facial exfoliation product
• Mix the powder with Facial Tonic or Serum to create detox mask
• Exfoliate once weekly to remove dead skin cells & enhance skin radiance
SPEP 2 SERUMS
All products are packed in а glass and cardboard box
1. Grapeseed Oil Intensive Serum 30ml. Correcting complementary
• Pure: Only 4 different ingredients
• Concentration: 40% grape seed oil, 44% grape seed extract
• Broadband antioxidant, suitable for all skin types
• Moisturizes and makes skin soft
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• Corrects skin damages as pigmentation and wrinkles
• Helps face care to penetrate the skin
• No essential oils & free from allergens
2. Eye Serum 15ml. Correcting complementary
• Light Serum with antioxidative false flax oil & grapeseed oil
• Moisturizes with “tears of grapes” and hamamelis extract
• Fights signs of raging with antioxidative grape seed oil and false flax oil
• No essential oils & free from allergens

All products including serums are based on precious grape seed oil, which is known for its healthy effects on the
body internally and externally. The Intensive Serum contains 40% of grape seed oil, 44% of grape seed extract
Photo Credit by dieNikolai

FACE CARE
All products are packed in a glass and cardboard box
1. Grapeseed Oil Darling 50ml. Rich cream for demanding, dry skin
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• Intensive face care with 42% of vegetable oils
• Moisturizes intensively and retains skins moisture with beeswax
• Instant-Effect: Apricot oil for healthy-looking, radiant skin tone
• Penetrates fast without making skin greasy
• Gentle fresh fragrance from lemon balm essential oil
2. Radiance Fluid 30ml. Intensive care in light texture for normal to dry skin
• Moisturizes intensively with 35% vegetable oils
• Light, elegant texture to apply easily
• Instant-Effect: Apricot oil for healthy-looking, radiant skin tone
• Gentle fresh fragrance from lemon balm essential oil
3. Moisturizing Fluid 30ml. Light moisturizer for mixed and oily skin
• Moisturizes with 25% vegetable oils
• Light, elegant texture to apply easily
• Soothes irritation with linden flower- and saffron-extract
• Also loved by men as face care and after-shave balm
• Gentle fresh fragrance from lemon balm essential oil
SPECIAL CARE
Special care products are designed as problem-solvers for skin in problematic conditions.
They are inspired by Ayurvedic medicine and have been formulated with cream and ghee.
All products are packed in a glass and cardboard box
1. Grapeseed Oil Intensive Care 50ml. Rich cream for very dry, mature skin
• Intensive face care with 42% oils
• Nourishes intensively with ghee
• Moisturizes and retains skins moisture with beeswax
• Penetrates fast without making skin greasy
• Gentle fresh fragrance from lemon balm essential oil
• Can be used complementary as face mask or temporary regimen

1720

Best-Aging Report | 2023.01.08

Photo Credit by dieNikolai

2. Nourishing Wonder-Balm 50ml. Rich cream for irritated & damaged skin
• Nourishes gently with ghee and cream
• Supports skins natural regeneration process
• Soothes with lindenflower and saffron extract
• Designed for sensitive and irritated skin
• Can be used as a natural healing cream from head to toe
3. Mattifying Moisturizer 50ml. Cream for mixed and oily skin
• Moisturizes gently with cream
• Mattifies shiny skin intensively
• Helps skin to gain back its natural oil balance
• Soothes with linden flower and saffron extract
• Designed for sensitive and irritated skin
HAND&LIP CARE
1. Hand care 30ml aluminium tube. 3 SKUs with different formulas & fragrances
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To make it easy for beauty advisers and users to navigate the brand follows a color code: blue = mixed skin, pink
= dry skin, gold = complementary products
Photo Credit by dieNikolai

• Sommelier HC: Nourishes with ghee, no fragrance
• Vineyard HC: Mattifies with cream, a fragrance with essential oils of lemon verbena &
honey extract
• Rosemary HC: Nourishes with vegetable oils, a fragrance with essential oils of rosemary
and rose
2. Lip care 6ml opal glass jars. 2 SKUs with a different fragrance. 100% organic - no
emulsifiers or preservatives
• Lemon balm kiss: Fresh fragrance with lemon balm
• Rosemary kiss: Herbal fragrance with rosemary
SHOWER & HAIR
All products are packed in 100% recycled PET bottles
1. Riesling Shower Gel & Shampoo 200ml.
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• Refreshing, gentle foaming shower gel & shampoo with Riesling wine and grape skin
extract
• Moisturizes with grape seed oil and sunflower seed oil
• 100% bio-degradable & less then 10 ingredients
2. Elder Shower Gel & Shampoo 200ml.
• Strengthening, gentle foaming shower gel & shampoo with elderflowers & elder
berries
• Moisturizes with grape seed oil and sunflower seed oil
• 100% bio-degradable
3. Linden flower Shower Milk & Conditioner 200ml.
• Rich shower bath for dry skin.
• Nourishes skin while showering with grape seed oil and sunflower seed oil
• Recommended once weekly as a conditioner for very dry hair
• 100% bio-degradable
BRAND USP
The brand delivers “the real organic deal” to those, who are looking for certified
sustainable, non-cheating, organic cosmetics and want to reduce their personal ecological
footprint in the bathroom. Backed by 50 years experience in bio-dynamic agriculture,
dieNikolai guarantees sustainable high-quality cosmetic products from the seed to the
finished packed product. Built on the belief that skincare is a very personal and also
sensory issue, dieNikolai communicates with its users as an actual person. This personal
approach builds customer relationships and communicates the values of the family
business.
• The only Demeter-certified grape cosmetics in the world;
• 100% organic ingredients - no conventional resources;
• All active ingredients come from own vineyards;
• No synthetical preservatives and fragrances;
• Palmoilfree, mineraloilfree, siliconefree.
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With over 50 years experience in bio-dynamic agriculture, dieNikolai guarantees sustainable high-quality
cosmetic products from the seed to the finished packed product
Photo Credit by dieNikolai

BRANDING & DESIGN
dieNikolai is communicating as a real person to engage users personally and represent the
family company values. Coming from a 2.000-year-old vineyard, producing most resources
by ourselves, the brand is closely connected to Nikolaihof Wachau and its history. Users
and Partners are welcome to visit the historic vineyard and dive into Demeter-agriculture
and bio-dynamic wine, food and cosmetics. The elegant cosmetic textures come in luxury
glass bottles and jars, packed in extravagant recycling boxes to meet perfumery standards.
To make it easy for beauty advisers and users to navigate the brand follows a color code:
blue = mixed skin, pink = dry skin, gold = complementary products.
TARGET GROUP
The main audience for dieNikolai is women, 40+ years who look for honest, organic
skincare. However, many younger users, men and especially people with bad skin
condition have discovered products for their routine.
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MARKETING & SALES
dieNikolai is currently available in 8 countries (AT, DE, CZ, SK, IT, CH, HK, US) being
distributed in traditional retail channels as 150 organic- & beauty shops, health shops,
pharmacies and online. The brand is offered to retailers as a full package rather than
individual products. To connect with users dieNikolai offers intensive Facebook and
Instagram content with photos and videos, at the moment mainly in the German language.
FUTURE PLANS
While focusing on face care as a key market, the brand develops new products every 6-12
months to complement the 20-SKUs. Starting with shower baths in fall 2019, the objective
is to offer all needed bathroom products from head to toe in Demeter-quality from the own
vineyards.
Recommended Retail Prices dieNikolia for Europe:

Facial Cleansing
Cleansing Gel 100ml Refreshing gel for all skin types € 24,00;
Cleansing Milk 100ml Smooth cleansing for dry skin € 24,00;
Facial Tonic 100ml Cleansing complementary / refresher € 22,00;
Facial Peeling 100ml Peeling powder to mix with cleanser € 19,00.

Face Care
Grape Seed Intensive Serum 30ml Complementary antioxidant & booster for daycare €
55,00;
Grape Seed Oil Darling 50ml Intensive care with 40% vegetable oils € 69,00;
Vegan Moisturizing Fluid 30ml Light calming fluid with saffron, for oily and mixed skin €
49,00;
Vegan Radiance Fluid 30ml Rich care in light fluid form for dry skin. € 49,00;
Eye-Serum 15ml Light, antioxidative care € 45,00.

Special Care
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Grape Seed Intensive Care 50ml For very dry skin, with ghee € 69,00;
Nourishing Wonder-Balm 50ml For irritated, damaged skin, with cram and ghee € 61,00;
Mattifying Moisturizer 50ml For shiny skin, with cream € 61,00.

Shower & Hair
Riesling Shower Gel 200ml Fresh shower gel with Riesling wine € 17,90;
Elder Shower Gel 200ml Gentle shower gel with elder berries € 17,90;
Lindenflower Shower Milk 200ml Rich shower milk for dry skin € 17,90.

Hand care
Sommelier Handcream 30ml w/o fragrances for wine lovers € 11,90;
Vineyard Handcream 30ml Gentle scent of lemon verbena € 11,90;
WWF Rosemary Handcream 30ml Sustainable care for nature lovers € 11,90.

Lip care
Rosemary-Kiss 6ml 100% organic lip care with rosemary € 9,90;
Lemon balm-Kiss 6ml 100% organic lip care with lemon balm € 9,90.
MEDIA
dieNikolai Brand Movie
Nikolaihof Winery Movie
dieNikolai Facebook page
dieNikolai Instagram page
ADDITIONAL MATERIALS
You can download all product images by the link
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You can download the leaflet dieNikolai by the link
You can download the product range and price list by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments form Syndicate members and
answers from dieNikolai by the link. Maybe among them, you will find the answer to your
question. Feel free to leave your comments and ask questions by the link. Please do not
share this file since it is for internal use only.
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Company name:

by Nikolaihof GmbH

Contact person:

Martin Saahs

E-mail:

admin_

Website:

dieNikolai.at

Phone:

+43 2732 93 070

Patent status:

patented

On market since:

2015

Regions:

Austria

Industries:

Skincare

Source links:

dieNikolai webpage

Files:

dieNikolai Brand Movie
Broschuere_B2B_AT_DE_EN_2020
Details Wholesale Offer
2020

Direct link:
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SECRET DOSSIER ON ELYSIUS
NATURKOSMETIK
Elysius Naturkosmetik is a manufacturer of The Elysius Aloe Vera Gel.
Elysius has opened a new era of exceptional cosmetics combining
externally luxury, elegance and grace with ecological purity of Aloe
natural extract. It is a perfect combination of miracle plant properties
with a high-quality glass bottle and stylish packaging. The Aloe Vera Gel
contains 99,3% of real Aloe vera leaf juice ecologically grown in the
Canary Islands, with more than 200 active ingredients, without any
powder extract. Based on the anti-bactericidal properties of this
unique plant, Aloe Vera Gel provides skin cleansing and regeneration,
fights with acne and other skin problems. It perfectly cares the skin
during sunbathing or can be applied as healing after sunburns. The
scientists have proven that Aloe vera leaf juice has anti-ageing
properties and fights with wrinkles, crow's feet, and baggy eyes,
removing swelling caused by an excess of water between the layers of
the skin. It could be also used to resume hair growth.
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THE IDEA OF PRODUCT CREATION
Elysius Naturkosmetik everyday work is to provide the best and purest quality Aloe Vera
Gel in the market and combine it with a premium glass bottle and packing design. The
company offers its customers the power of nature and with such concept, it is able to show
the possibilities of nature application. Aloe vera plant has more than 200 active ingredients
which can be used for Face, Hair, Hands and Body application. The leaves and stem of
Aloe contain allantoin, natural antioxidants in the form of the vitamins B complex, C and E
vitamins, as well as beta-carotene, which in the body turns into vitamin A. The healing
properties of Aloe, according to the preserved written sources, have been known already
more than three thousand years ago. Nature is a gift for all the humanity and the
Elysius' vision is to show all mankind its power and usability.

The Elysius Naturkosmetik Team
Photo Credit by Elysius

PRODUCT USP
With 2884ppm aloeverosis/acemannan the highest quality Aloe Vera is growing on the
Canary Islands. That’s why only these plants are used for Elysius premium Aloe Vera
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Gel.
The plantations are ecologically grown and bio certified with the EU organic directive
ES-ECO-014-IC.
The real leaf filet juice without the green leaf skin is used for gel production; the
company does not use Aloe Vera powder extract, which is strongly denatured.
A premium glass bottle is used to protect Elysius gel.
With each Aloe Vera product, the company provides an application booklet to show the
customer how to apply and use the power of nature.
For every first order, the company provides a free Premium LED Counter-Top Display.
99,3% bio Aloe Vera Gel is used for face, hair and body multi-application.

Aloe Vera Gel is a perfect combination of miracle plant & high-quality glass bottle garnished in gold
Photo Credit by Elysius

THE STORY. BEHIND THE SCENES
"It all started with our mother giving us, siblings, after getting injured while playing
together, first aid with her Aloe vera plant at home. When we were children, we got in
touch with the beauty and the elemental power of nature. We believe that all people are
connected to nature, as well we draw power and strength from nature. Everyone, who
once rested under a tree knows that. We are all part of nature and with this conviction, we
created this product."
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Rudolf Pusch, the Founder of Elysius Naturkosmetik

Aloe vera Plantations in the Canary Islands where goats are instead of pesticides
Photo Credit by Elysius

The Elysius Aloe Vera Gel contains organically grown Aloe vera plants (ES-ECO-014-IC Bio
Guideline) and is grown without synthetic fertilizers, pesticides and fungicides. Instead, the
manufacturer relies on goats to kill the weeds.
The plants grow under ideal environmental conditions. The sunny weather in the south of
the Canary Islands, the ideal height above sea level and irrigation with the groundwater of
the island ensure the best conditions and an ideal foundation for the product. Elysius only
use plants from 4 to 10 years old, because at this age the Aloe vera plant has the highest
concentration of active ingredients.
The manufacturer processes and stabilizes Aloe vera using gentle processes without
generating heat. No physicochemical treatments are carried out. As a result, the active
ingredients and the benefits of Aloe vera leaf gel are retained. Almost all Aloe products on
the market do contain an aloe vera powder extract, which you can recognize by the
additive “Aqua” (water) in the ingredients. Elysius refrains from using aloe vera powder
extracts because studies show that they can have up to 90% less aloeverosis.
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Aloe Vera Gel contains 99,3% of real Aloe vera leaf juice ecologically grown in the Canary Islands
Photo Credit by Elysius

PRODUCTS & PRICES
99,3% Bio Aloe Vera Gel is the main product of the brand.
Aloe Vera is known as the most effective and most variable product of nature.
It's one of the most interesting and fascinating plants with variable areas of application.
This is what we communicate and show with great feedback and most satisfaction of
our customers.
Elysius Aloe Vera Gel 99,3 % is packed into 195 ml Glass Bottle and Carton Tube. It's RRP
for Germany incl. VAT is 29,95€. The MOQ is 12 pcs. and includes free LED hologram
display for the first order. Order steps are 12units/ 24units/ 36units/ 48units etc.
The free "application book" that is included in the packing features:
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With more than 200 active ingredients Aloe Ver Gel can be used for Face, Hair, Hands and Body care
Photo Credit by Elysius

Over 20 DIY recipes and application tips for at home;
Tips for all areas of application (hair, face, hands and body);
Free encore;
Available locally printed in every packing;
Nature-based preparation;
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All information compact and simple.

Elysius Premium free LED 3D Hologram Display
Photo Credit by Elysius

BRANDING & DESIGN
Premium nature cosmetics - that’s what we live and what we are working for every
day. Nature is much more than a walking tour outside. Nature is power, health and beauty
all together. And we created a product that brings this in an elegant way to the customers
home. For more brand and product information, please look at the company's official
webpage and Instagram page.
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The Elysius Aloe Vera Gel is now available locally in the Globus Dutenhofe in Germany. It shows the old
packaging. The new one is round as shown in the product pictures at the site
Photo Credit by Elysius

MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-social media promotions,
advertising or marketing material. The manufacturer can also translate the booklet and
display into the language of the new market.
MEDIA & AWARDS
After a short time on the market, Elysius Naturkosmetik could wind many clients like
Pharmacies, Cosmetic Saloons, Bio Markets and natural hair stylists. Besides that, the
company has won several organic awards, including the selection of young innovative
companies made in Germany and attended the biggest Nature Cosmetics Fair in Europe
Biofach VIVANESS 2020 and got to the official website of the exhibition into the news
section called "Five Questions to Rudolf Pusch from Elysius Natural Cosmetics".
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Photo Credit by Elysius

Currently, the company is rapidly growing internationally and had cooperation requests
from “BUNTE.de”, “Welt der Wunder” and other big media platforms in Germany aiming
its target group.
ADDITIONAL MATERIALS
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Photo Credit by Elysius

You can download all product images by the link
You can download Datasheet and Pricelist by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments form Syndicate members and
answers from Elysius by the link. Maybe among them, you will find the answer to your
question. Feel free to leave your comments and ask questions by the link. Please do not
share this file since it is for internal use only.
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Company name:

Elysius Naturkosmetik

Contact person:

Rudolf Pusch

E-mail:

Rudolf.Pusch@Elysius.eu

Website:

Elysius.eu

Phone:

+49 (0) 151 178 76 712

Patent status:

patented

On market since:

2019

Regions:

Germany

Industries:

Skincare

Source links:

Elysius Official
Elysius Instagram

Files:

Elysius Datasheet and Price List English
Flyer B2B
SP
Flyer B2C
SP
Gift Packing for Eastern and
Christmas.jpeg

Direct link:

click here
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ELYSIUS PREMIUM NATURAL ALOE
VERA GEL
Elysius Naturkosmetik is a manufacturer of The Elysius Aloe Vera Gel.
Elysius has opened a new era of exceptional cosmetics combining
externally luxury, elegance and grace with ecological purity of Aloe
natural extract. It is a perfect combination of miracle plant properties
with a high-quality glass bottle and stylish packaging. The Aloe Vera Gel
contains 99,3% of real Aloe vera leaf juice ecologically grown in the
Canary Islands, with more than 200 active ingredients, without any
powder extract. Based on the anti-bactericidal properties of this
unique plant, Aloe Vera Gel provides skin cleansing and regeneration,
fights with acne and other skin problems. It perfectly cares the skin
during sunbathing or can be applied as healing after sunburns. The
scientists have proven that Aloe vera leaf juice has anti-ageing
properties and fights with wrinkles, crow's feet, and baggy eyes,
removing swelling caused by an excess of water between the layers of
the skin. It could be also used to resume hair growth.
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THE IDEA OF PRODUCT CREATION
Elysius Naturkosmetik everyday work is to provide the best and purest quality Aloe Vera
Gel in the market and combine it with a premium glass bottle and packing design. The
company offers its customers the power of nature and with such concept, it is able to show
the possibilities of nature application. Aloe vera plant has more than 200 active ingredients
which can be used for Face, Hair, Hands and Body application. The leaves and stem of
Aloe contain allantoin, natural antioxidants in the form of the vitamins B complex, C and E
vitamins, as well as beta-carotene, which in the body turns into vitamin A. The healing
properties of Aloe, according to the preserved written sources, have been known already
more than three thousand years ago. Nature is a gift for all the humanity and the
Elysius' vision is to show all mankind its power and usability.

The Elysius Naturkosmetik Team
Photo Credit by Elysius

PRODUCT USP
With 2884ppm aloeverosis/acemannan the highest quality Aloe Vera is growing on the
Canary Islands. That’s why only these plants are used for Elysius premium Aloe Vera
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Gel.
The plantations are ecologically grown and bio certified with the EU organic directive
ES-ECO-014-IC.
The real leaf filet juice without the green leaf skin is used for gel production; the
company does not use Aloe Vera powder extract, which is strongly denatured.
A premium glass bottle is used to protect Elysius gel.
With each Aloe Vera product, the company provides an application booklet to show the
customer how to apply and use the power of nature.
For every first order, the company provides a free Premium LED Counter-Top Display.
99,3% bio Aloe Vera Gel is used for face, hair and body multi-application.

Aloe Vera Gel is a perfect combination of miracle plant & high-quality glass bottle garnished in gold
Photo Credit by Elysius

THE STORY. BEHIND THE SCENES
"It all started with our mother giving us, siblings, after getting injured while playing
together, first aid with her Aloe vera plant at home. When we were children, we got in
touch with the beauty and the elemental power of nature. We believe that all people are
connected to nature, as well we draw power and strength from nature. Everyone, who
once rested under a tree knows that. We are all part of nature and with this conviction, we
created this product."
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Rudolf Pusch, the Founder of Elysius Naturkosmetik

Aloe vera Plantations in the Canary Islands where goats are instead of pesticides
Photo Credit by Elysius

The Elysius Aloe Vera Gel contains organically grown Aloe vera plants (ES-ECO-014-IC Bio
Guideline) and is grown without synthetic fertilizers, pesticides and fungicides. Instead, the
manufacturer relies on goats to kill the weeds.
The plants grow under ideal environmental conditions. The sunny weather in the south of
the Canary Islands, the ideal height above sea level and irrigation with the groundwater of
the island ensure the best conditions and an ideal foundation for the product. Elysius only
use plants from 4 to 10 years old, because at this age the Aloe vera plant has the highest
concentration of active ingredients.
The manufacturer processes and stabilizes Aloe vera using gentle processes without
generating heat. No physicochemical treatments are carried out. As a result, the active
ingredients and the benefits of Aloe vera leaf gel are retained. Almost all Aloe products on
the market do contain an aloe vera powder extract, which you can recognize by the
additive “Aqua” (water) in the ingredients. Elysius refrains from using aloe vera powder
extracts because studies show that they can have up to 90% less aloeverosis.
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Aloe Vera Gel contains 99,3% of real Aloe vera leaf juice ecologically grown in the Canary Islands
Photo Credit by Elysius

PRODUCTS & PRICES
99,3% Bio Aloe Vera Gel is the main product of the brand.
Aloe Vera is known as the most effective and most variable product of nature.
It's one of the most interesting and fascinating plants with variable areas of application.
This is what we communicate and show with great feedback and most satisfaction of
our customers.
Elysius Aloe Vera Gel 99,3 % is packed into 195 ml Glass Bottle and Carton Tube. It's RRP
for Germany incl. VAT is 29,95€. The MOQ is 12 pcs. and includes free LED hologram
display for the first order. Order steps are 12units/ 24units/ 36units/ 48units etc.
The free "application book" that is included in the packing features:
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With more than 200 active ingredients Aloe Ver Gel can be used for Face, Hair, Hands and Body care
Photo Credit by Elysius

Over 20 DIY recipes and application tips for at home;
Tips for all areas of application (hair, face, hands and body);
Free encore;
Available locally printed in every packing;
Nature-based preparation;
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All information compact and simple.

Elysius Premium free LED 3D Hologram Display
Photo Credit by Elysius

BRANDING & DESIGN
Premium nature cosmetics - that’s what we live and what we are working for every
day. Nature is much more than a walking tour outside. Nature is power, health and beauty
all together. And we created a product that brings this in an elegant way to the customers
home. For more brand and product information, please look at the company's official
webpage and Instagram page.
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The Elysius Aloe Vera Gel is now available locally in the Globus Dutenhofe in Germany. It shows the old
packaging. The new one is round as shown in the product pictures at the site
Photo Credit by Elysius

MARKETING & SALES
The brand is committed to supporting any new market with promotions and marketing
activities, mutually agreed between the parties. It may include in-social media promotions,
advertising or marketing material. The manufacturer can also translate the booklet and
display into the language of the new market.
MEDIA & AWARDS
After a short time on the market, Elysius Naturkosmetik could wind many clients like
Pharmacies, Cosmetic Saloons, Bio Markets and natural hair stylists. Besides that, the
company has won several organic awards, including the selection of young innovative
companies made in Germany and attended the biggest Nature Cosmetics Fair in Europe
Biofach VIVANESS 2020 and got to the official website of the exhibition into the news
section called "Five Questions to Rudolf Pusch from Elysius Natural Cosmetics".
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Photo Credit by Elysius

Currently, the company is rapidly growing internationally and had cooperation requests
from “BUNTE.de”, “Welt der Wunder” and other big media platforms in Germany aiming
its target group.
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Photo Credit by Elysius
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Company name:

Elysius Naturkosmetik

Contact person:

Rudolf Pusch

E-mail:

Rudolf.Pusch@Elysius.eu

Website:

Elysius.eu

Phone:

+49 (0) 151 178 76 712

Patent status:

patented

On market since:

2019

Regions:

Germany

Industries:

Skincare

Source links:

Elysius Official
Elysius Instagram

Direct link:
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ARMINA ORGANIC FLORAL COSMETIC
Founded by research scientist and environmentalist Dr. Svetla Nikolova,
Armina is a family-owned business specialising in pure, functional, highly
effective and gentle natural skin care as well as essential oils and
hydrolates for aromatherapy and culinary uses. Thoroughly honest and
transparent from the field to the bottle, no short-cuts and no
concessions are made in terms of quality. Armina has consciously
decided against using inferior and harmful ingredients hidden behind
fancy names and designer packaging. All products are organically
certified, 100% free of preservatives, fillers, foaming, stabilising and
flavouring agents. All recipes rely on the synergy of active natural, plantsourced ingredients only.
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STORY
The brand Armina is a new generation business model for people with a green heart,
forward-looking mind and high standards when it comes to their appearance, health and
well-being. After years spent in research of polymers naturally occurring in plants, Dr.
Svetla Nikolova realized that time was ripe for a new challenge into which she could put
not only the rigorous scientific mind but her heart as well. Finding a way to apply her
knowledge for the improvement of humans’ and nature’s health felt as a logical step
forward in the course of her academic work and publications.
Together with her husband, Dr. Ginev, descendant of a family who had cultivated precious
Rosa Damascena for generations, they created ARMINA. The brand provided an
opportunity to invest their combined experience and expertise in a business contributing to
preserving Bulgarian medicinal and aromatic plants. From the very beginning, the essence
of the brand was focused on retrieving long lost traditional knowledge while applying upto-date, evidence-based science. This opened new horizons allowing for sustainable
farming practices and sustainable production methods.
The founders’ extensive knowledge in chemistry is instrumental not only in the
development of pure, highly effective products but also in being able to monitor the entire
production process from the quality of the ingredients to the final product. Not least,
curiosity and inquisitive thinking, inherent to the scientific mind, have remained the intrinsic
drive behind Armina. Starting with essential oils, blends and flower waters, the product
range has been gradually expanded to include formulations for minimalist functional skin
care based on a wide variety of entirely natural active substances. Currently, Armina is on
the brink of launching a highly innovative pre- and probiotic skin care series.
PRODUCTS AND PRICES
Armina’s product range includes a wide variety of organic certified essential oils and
blends, carrier oils, flower waters (hydrolates), rose elixir for health and culinary purposes,
functional cosmetics and sanitizers. Both the essential oils and the flower waters are
obtained by direct steam distillation, all carrier oils are extra virgin cold pressed. A special
formulation of fully botanical origin has been developed to help cleanse and disinfect
hands and surfaces at times of infectious spread without irritating skin and lungs. The
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functional cosmetics range, based on an innovative formulation involving pre- and
probiotics as active ingredients, will be coming soon.

Armina is a family-owned business, lead by Dr. Nikolova and Dr. Ginev, contributing to preserving Bulgarian
medicinal and aromatic plants with the aim of health and well-being
Photo Credit by Armina

Most of the ingredients and raw materials used in Armina’s products are grown locally. The
rose oil comes from the Rose Valley; the lavender grows in the fields of ancient Thrace; the
sweet almonds in Orpheus’ mystical Rhodope Mountains. For the sourcing of some
species like argan or citrus trees which are not native to Bulgaria but have too valuable
properties to do without, Armina cooperates with trusted, small-scale producers from Italy,
Portugal, Morocco and India.
Armina’s organic certified flower waters are 100% pure plant hydrolates, obtained by direct
steam distillation of fresh petals, leaves or blooms. Containing high amounts of essential oil
and other biologically active substances, they retain the very essence of the plant when it
was still alive and growing. Delicately flavoured and soothing, Armina’s flower waters are
incredibly versatile finding applications as varied as facial tonic, body moisturizer, make-up
remover, nutritional hair spray, beauty care, treatment for inflamed skin and eyes, or insect
repellent. The high quality of the flower waters allows for a long expiry date without the
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necessity of using additional chemical preservatives. Thus, they are also safe for use for
children, pregnant women, older people and even pets. Armina’s flower waters are also
food-grade which makes them a perfect addition to many a delicious dessert and drink.

Armina' s organic and pure rose elixir is made of the best roses, gently handpicked at Bulgarian Rose Valley
Photo Credit by Armina

To make the exquisite Organic Rose Elixir, the blossoms of Rosa Damascena are harvested
by hand as they are unfolding in the early hours of down. The elixir contains nothing less
than rose oil and nothing more than organic Stevia extract. No additives, no artificial
flavour, no preservatives. Added to a glass of water, it improves digestion and helps detox
the body from within. Poured over tea, champagne, fruit salads or desserts for subtle
flavour, the Rose Elexir awakens the senses with a burst of spring, inspires and energizes.
The Organic Rose Elexir is portioned and packed in 10 ml in sachets making it easily
portable. The sachets are grouped in a designed display.
Armina’s organic certified essential oils are 100% pure, unadulterated without added
synthetic substances. The range currently includes more than 40 different aromatic plants.
The essential oils can be used separately or individually combined for vaporization,

1754

Best-Aging Report | 2023.01.08
massage, skin and hair care, hot and cold compresses for various physical conditions, bath,
sauna and many other holistic aromatherapeutic treatments. Some of the essential oils
enrich with their exquisite flavour creative culinary adventures. The essential oils can also
be blended with carrier oils such as sweet almonds, apricot kernel, hazelnut or argan oil.

Armina’s flower waters are incredibly versatile finding applications as varied as beauty care treatments
Photo Credit by Armina

The essential oils are packaged glass of 5ml and 10ml, arranged in designed displays of
various sizes.
The ready-to-use sanitizers are ideal for hygienic disinfection offering a biological, highly
functional alternative to conventional disinfectants. The purely plant-based solution
contains organic tea tree, eucalyptus and lemon oil as well as organic lavender water.
Their antiseptic and antiviral properties enhance the effectiveness of ethyl alcohol. Both
sanitizers are free from chlorine ingredients and synthetic compounds.
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Organic Rose water in Sachet can be added to a glass of spring water, teas, champaign, cocktails, dairy desserts
or fruit salads giving an amazing rose flavor
Photo Credit by Armina

The surface sanitizer cleanses surfaces in the office, at home, outside and while travelling.
The hand sanitizer cleans and refreshes the hands without water and soap. Apart from
disinfecting, the sanitizer moisturizes the hands with organic certified food-grade glycerin
and organic oils, leaving the skin smooth and supple.
BRANDING AND DESIGN
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Essential oils of Armina could be used both for aromatherapy and culinary
Photo Credit by Armina

For its unique design, Armina relies on the craft of local artists who love the brand and live
the values embodying its philosophy.
Rose, Lavender, Melissa, and all the other flowers gracefully dancing on Armina’s labels
and promotional material have been created by Pavla Otova, a painter, enthusiastic foodie
and nature lover. For the artful drawings, Pavla was inspired by Hans Christian Andersen’s
fairy tale “Little Ida’s Flowers”.
As for the packaging, Armina is constantly on the qui vive for sustainable, recyclable
materials. The labels are directly sealed on the bottle to avoid waste disposal through
wrapping in additional packaging. The cardboard boxes the products are shipped in
throughout the world are made by persons with disabilities from a public run cooperative
thus providing them with an opportunity to make a decent living.
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Armina's natural surface sanitizing spray with organic certified tea tree, eucalyptus and lemon oil
Photo Credit by Armina

MARKETING AND SALES
Armina has been internationally expanding for several years, currently with a presence on
European and South-East Asian markets. The brand is poised for further global expansion.
It could be distributed via organic and natural product outlets, beauty stores, pharmacies,
herbal shops and chemists with herbalist section, online sales platforms, and other
marketing channels. Armina welcomes prospective distributors ready to embrace the
philosophy of the brand and to adhere to the strict quality standards of the company.
The brand has reasonable chances of success as it aligns with current trends in beauty
care, wellness and health towards a growing demand for authentic brands, sustainable
sourcing, transparency and traceability in terms of ingredients and processing, highly
functional beauty care, social responsibility and eco-conscious packaging as well as the
focus on a minimalist less-is-more philosophy.
Armina’s distributors enjoy the privilege of buying directly from a trusted producer and
obtaining proven, high quality organic certified products. They are supported by training,
information material and labels in the language of their target market.
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Company name:

Armina

Contact person:

Svetla Nikolova, the Founder

E-mail:

svetla.nikolova@armina.bio

Website:

armina.bio

Phone:

+359 88 835 9239

Patent status:

patented

On market since:

2008

Regions:

Bulgaria

Industries:

Skincare

Source links:

Armina
Armina Facebook page
Armina You Tube Channel

Direct link:

click here
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INNOVATIVE SKIN CARE MADE IN
"PETITE FRANCE" IN STRASBOURG
Le BAP® is an Innovative Skin Care made in "Petite France" in
Strasbourg, France with a 500-year tradition of natural healing and body
care. Its unique cosmetic products are based on traditional
phytotherapeutic "savoir-faire" and Hi-tech innovations, achieving
revolutionary results on most skin care concerns like wrinkles, radiance,
impurities, acne, large pores, skin tightening and pigmentation.
Synergizing technologies, like the French Microdermabrasion instrument
“Le FANTASTICK® - Diamondstick®” with cosmeceuticals that are
inspired by aesthetic medicine for B2B and B2C clients, is one of the
outstanding expertise of Le BAP® - Bain Aux Plantes laboratory. It was
created to help women take care of their face, hands, décolleté and
neck, despite the daily routine, having a professional salon at home.
Moreover, it increases up to 15 times the penetration of active
substances such as creams and serums.
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THE BRAND
In the 15th century, La Petite France in Strasbourg (France) emerged as the center for an
outstanding therapeutic tradition that relied on natural healing, herbs, and spa treatments
known for harnessing the rich flora and fauna of the Rhine valley, nestled between the
Black Forest and the Vosges. These centuries-old natural healing plant-based therapies
have been practised and perfected in the area known as “Le Bain Aux Plantes” that is
translated into English as 'bath in plants'. Today, Le BAP® - Bain Aux Plantes institute and
brand, founded in 1976 and located in this very location, draws on this tradition.
Le BAP® - Bain Aux Plantes specialized in testing, developing, and applying this synergy of
ancient knowledge and cutting-edge innovation to bring you the best skin care products
for health and beauty. Since 1976 the products have been created and tested in
cooperation with leading dermatological laboratories and universities, combining natural,
soothing treatments with remarkable results.

Le BAP® - PerfectSkin High-Tech Pro is a multi-tech device with 6 associated technologies
Photo credit by Le BAP®

PRODUCTS & PRICES
Its unique cosmetic products are based on scientific processes on how to extract,
preserve, and utilize highly active substances in the body and skin care therapies.

1761

2023.01.08 | Best-Aging Report
Cosmetic products can be used both for retail and for professional use while delivering
treatments, many of them were developed to be associated with the latest technologies
used in aesthetical treatments, both for face and body. Le BAP® - Bain Aux Plantes has
developed dermatological system PerfectSkin High-Tech Pro, composed of a multi-tech
machine with 6 associated technologies for face and body), product line for cabin use,
products for retail and the diamond microdermabrasion system Le Fantastick® Diamondstick®.

FANTASTICK® increases up to 15 times the penetration of active substances such as creams and serums
Photo credit by Le BAP®

Diamondstick® is a medical сrystal stick with an abrasive part made with natural white
diamonds for soft microdermabrasion after which the skin becomes smooth like babies'. It
helps to take away dead and dry skin, stimulate the production of collagen and elastin that
affects the depth of wrinkles, balance pigmentation and improve the appearance of
problematic skin with acne.
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Usually, in addition to the face, small areas of the body also need special care. Having
examined the tedious daily life of women, Le BAP® found that it is very difficult for them to
visit beauty salons quite often. Lack of time, commitment to family, etc., makes it almost
impossible to go out and take care of themselves. Therefore, having a tremendous desire
to help modern women and men carry out personal care, LeBAP® has created the series
for home use and Diamondstick® for microdermabrasion. This is a small device that allows
women to take care of their skin while staying at home. Alone it performs a large number
of functions: cleaning, peeling and exfoliating. It can be used both on the face and other
small areas of the body, such as hands, décolleté and neck. The visible result appears right
after the first treatment and last in time after several procedures of using the stick. As a
result, there is a deeply cleansed skin. However, for optimum performance, be sure to
follow the instructions in the user manual. It should be noted that this device does not
contain adhesives or additives. Therefore, you can count on completely natural, but
professional treatment, and healthy skin.
“Le Fantastick® - Diamondstick® Kit for home use includes the Diamondstick® itself
and Cleansing Gel Fruit Fresh Clean 150 ml. The FF Clean 3 in 1 Gel is designed for makeup removing, gentle cleaning and soft peeling.
HOW TO USE: First, apply the generous amount of FF Clean Gel at the clean moisturised
skin before the stick itself. Then the stick is applied very gently by the parallel rising
movements started from the neckline and help yourself with the second hand to avoid
wrinkles, it is possible to repeat the movements second time in the area of nose, chin
and forehead. Then just rinse with water and apply moisturizer or nutrition. It can be Aloe
Vera Gel 99% for young and acne skin or Phytolift Visage Creamask for any other type of
skin. The sérums could be applied under the Phytolift creamask.
Le BAP Aloe Vera Gel 99 % is a unique multifunctional gel that could be used separately as
well as after The-Diamondstick procedure to nourish the skin. It not only takes care of
young skin but also perfectly improves the outer look of acne. This gel with Vera
extract hydrates, heals and revitalizes the skin. Aloe Vera Gel 99 % is made only by cold
extraction to keep all-natural active ingredients. It can be used in day cream or in a mask
without rinse.
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Le BAP® product range
Photo credit by Le BAP®

Results of Le FANTASTICK® - Diamondstick®:
Increased penetration of serums and creams up to 15 times compared to the normal
topic application;
Reduces wrinkles and fine lines, smoothens the skin;
Balances pigmentation, reducing spots, brightens skin and unifies coloration;
Against acne, impurities, pig pores, blackheads;
Stimulates production of new collagen and elastin, skin regeneration;
Reduces ingrown hair after shaving/epilation for men and women;
When used before micropigmentation, permanent makeup decreases the number of
corrections, if needed at all;
Also brightens small body parts, e.g. intimate zones, elbow, etc ;
Perfect for hand/feet (soft part) rejuvenation (Nail Salons);
Suits for all types of skin and colors.
The abrasive part of the Le Fantastick® has a lifetime guarantee*, one B2B Diamondstick®
can be used for all clients after disinfection. The prime cost of treatments is extremely low
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(between 0,20€ and 2€max) for treatments invoiced to the final client up to 99€.

Photo credit by Le BAP®

Principle active substances used in cosmetics:
Hyaluronic acid – non-animal origin, matrix cross-polymer, 4 different sizes of molecules
for immediate up to long-term effects. The concentration and efficiency in our products
is very high compared to other professional brands;
Marin collagen eco-cert;
Vitamin C encapsulated in vitamin E to make it penetrable (lipid form) (Laa
biologiquement pure);
Phyto-proteins eco-cert;
Alkaline Phyto complex “lipolyse” which cuts the links between fat cells (similar to
injected soap derivates eg “Aqualyx®”, and associated with a drainage Phyto complex
to evacuate the metabolites.
Recommended prices for EU retail best-sellers excluding VAT:
Kit “Le Fantastick® - Diamondstick®” – 71,20€;
Phytolift visage creamask – 27,92€;
Cream Nouvelle Skin cream riche – 55,2€;
Cream Méso4 Filler – 47,2€;
Serum Hyauron Pure 15% - 47,2€;
Serum Perfect Eye Pro-lift - 55,2€;
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Serum Vita-Vital C – 39,2€;
Serum Nouvelle Skin – 47,2€;
Phytolift body creamask – 39,2€;
Liporeducteur Fat Burn Actif serum– 35,84€.

All Le BAP® products are ideally intended for those interested in enhancing and prolonging the results of their
aesthetic treatments
Photo credit by Le BAP®

OTHER PRODUCTS
LASERSTICK PRO – an association of light therapy and microdermabrasion. Special
protocols have been created to get the best of both technologies.
BRANDING & DESIGN
Le BAP® - Bain Aux Plantes products reflect medical purity and a touch of nature’s green
phyto therapy. Latest design development will add silver-based luxury and trapezoidal
„vase-form” to showcase the natural origin of this exceptional brand.
MARKETING & SALES
Participation in national and international professional tradeshows, thematic exhibitions,
communication through professional networks.
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The brand is already has a global presence in more than 20 countries all over the world.
All products could be purchased through the official web store by the link.

Cosmetic products developed to be associated with the latest technologies can be used both for retail and
professionally for spas, beauty and nail salons
Photo credit by Le BAP®

AWARDS/ MEDIA
Le BAP® was awarded the Prize for Innovation H. Pierantoni in 2018 for Perfect Skin HighTech Pro system in Paris during International Beauty Congress.
REFERENCES
There is a big amount of references and feedbacks on Le BAP® products in social media.
For example, by the next link there is a Publication at VisageParfait, french media source
about the health of the skin. Here are some feedbacks on Instagram.
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Le BAP® design reflects medical purity and a touch of nature’s green phytotherapy
Photo credit by Le BAP®

1. Le Fantastick Mobile Miami. 2. Le Fantastick Mobile Paris. 3. Display Le Fantastick at one of the expos
Photo credit by Le BAP®
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Le BAP® in social media
Photo credit by Le BAP®
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Company name:

Le BAP® - Bain Aux Plantes Aesthetic Labor…

Contact person:

Katia Kirilenko, Responsable Développeme…

E-mail:

pro@le-bap.com

Website:

le-bap.com

Phone:

+33 6 59 53 39 44

Patent status:

patented

On market since:

1976

Regions:

France

Industries:

Skincare

Source links:

Le BAP®
webpage
Le BAP® Facebook
page
2018 Paris Innovation Award Le BAP®-PerfectSkin High-Tech
Pro

Files:
Le BAP® Prize for Innovation H. Pierantoni in 2018 for Perfect Skin High-Tech Pro system in
Paris
Direct link:
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DHYVANA PREMIUM ORGANIC
COSMETICS
DHYVANA means high-end innovative organic cosmetics, carefully
formulated and designed for the most demanding consumers. The
vision of DHYVANA is to bring together the latest innovations and
trends in cosmetics to create the most advanced skincare in the market.
The result is a collection of products that are highly effective in reducing
skin ageing and in protecting the skin. Brand's moto is "Everything your
skin wants, and only what it really needs".
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THE STORY
CLEAN COSMETICS
In its lab, DHYVANA has 20+ years’ experience in producing natural certified cosmetics for
customers around the world. In 2015, the brand DHYVANA was launched, to serve the
most demanding customers with its clean approach to formulation, creating more natural,
more effective and more tolerant products. DHYVANA is aimed at a growing market
segment of New Generation Consumers, who want to take care of themselves and want to
take care of the world.

Photo credit by DHYVANA

They demand an intricate combination of functionality, sustainability and healthiness. At
DHYVANA this perfect balance in a formulation is achieved by combining at least 99% of
active ingredients in each product, using strictly natural ingredients and eliminating any
unwanted additives or allergens. Moreover, to meet even the highest standards or
environmentally and world-conscious consumers around the world, DHYVANA provides a
broader guarantee: DHYVANA has international COSMOS certification of natural quality for
all formulations, under Ecocert and under BDIH international standards.

PRODUCTS & PRICES
UNIQUE RITUAL
The most effective anti-ageing ritual in the market. COSMOS ORGANIC certified
formulations with less than 1% water and more than 99% of active ingredients with
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nourishing, firming, moisturizing, purifying and balancing properties. The perfect everyday
care for every woman fits all skin types of all ages. Unbeatable.

Photo credit by DHYVANA

PAPAYA GINGER REFRESHING WASH - RRP 26,50 €
Delicate facewash that removes toxins and makeup for a deep clean, long-lasting purified
skin. With pampering ingredients and free of SLS, SLEs, or other synthetic detergents,
sulfates or soda. Best for delicate, damaged and/or congested skin.
Eliminates pollution and makeup;
Purifies pores without excess drying;
Prevents toxins accumulation.
HONEY LEMON FACIAL SCRUB - RRP 28,00 €
Mild, organic scrub which delicately removes impurities and stimulates cell renewal. With
pampering ingredients and free of acid peeling. Best for delicate, damaged, uneven skin.
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Delicate facewash that removes toxins and makeup for a deep clean, long-lasting purified skin
Photo credit by DHYVANA

Removes dead cells, toxins and spots;
Renews skin tissue and restores a natural glow;
Reduces enlarged pores, skin thickening, wrinkles and acne marks.
ORANGE BLOSSOM TONIC WITH VITAMIN C - 32,50 €
Nourishing, energizing and balancing tonic for all skin types, for an antioxidant, blood flow
boost and an overall skin enhancement. Best for damaged, dull skin in need of an energy
boost.
Antioxidant with vitamin C;
Eliminates expression lines and visibly unifies the texture of the skin;
Unifies tone and reduces excess pigmentation;
Stimulates blood flow and skin glow;
Regulates pH and balances the lipid mantle.
AVOCADO AND VINE REGENERATING DRY OIL - 72,00 €
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Nourishing, energyzing and balancing tonic for all skin types
Photo credit by DHYVANA

Antiaging serum. This combination of exclusive oils reduces wrinkles, sagging and bags,
and
strengthens and re-densifies the dermis. Ideal for day and night use, for healthy,
rejuvenated skin. Best for delicate, saggy and aged skin.
Eliminates deep wrinkles, with repairing fatty acids of Avocado and Vine, Nutritive Oils
and Vitamin E
Eliminates bags and decongests dark circles, improving circulation, drainage and good
lymphatic functioning
Reduces sagging and improves collagen and elastin.
MULTIACTIVE MOISTURIZER WITH BOTANICAL EXTRACTS - 64,50 €
24-hour moisture and nourishing cream, which reduces wrinkles, improves skin health
and strengthens its natural protection from aging. Ideal for day and night use, for healthy,
protected skin. Best for delicate, damaged and aged skin.
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Antiaging serum with exclusive oils reduces wrinkles, sagging and bags, strengthens and re-densifies the dermis
Photo credit by DHYVANA

24-hour, long-lasting hydration and nutrition;
Vasoprotective, venotonic and anti-inflammatory properties: reduces redness, veins,
red dots and protects against external aggressions ;
Improves the health of the stratum corneum, its firmness and increases its protection
against aging.

BEAUTY BOOSTERS
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24-hour moisturizing and nourishing cream with pure botanical extracts is perfect for aged skin
Photo credit by DHYVANA

The latest innovation in natural science. Hyaluronic Acid + Prebiotic Ferments + Seaweed
Capsules. VEGAN and COSMOS NATURAL Certified by Ecocert. These Beauty Boosters
provide the perfect accessory with 7-ampoule intense treatment with the most innovative
and effective ingredients. Best for sensitive, damaged skin.
INTENSE OVERNIGHT REPAIR - 15.95 € 13.95 €
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The latest innovation in natural science are DHYVANA's vegan natural boosters with Hyaluronic acid, prebiotic
ferments and seaweed capsules for efficient skincare treatment
Photo credit by DHYVANA

Ultra-concentrated Hyaluronic Acid ampoules with Reishi Mushroom Prebiotic Ferment and
Seaweed Capsules (of Cocoa, Grape, Chlorella and Brown Seaweed)
Reduces wrinkles;
Repairs scared tissue;
Protects and improves the health of the immune system;
Antioxidant & Oxygenating.
ANTI-POLLUTION URBAN SHIELD - 15.95 € 13.95 €
Ultra-concentrated Hyaluronic Acid ampoules with Pichia Prebiotic Ferment, Dragon's
Blood, Centella Asiatica and Medicinal Plants. Best for congested, pollution exposed skin.
Reduces wrinkles;
Antioxidant & Oxygenating;
Protects from heavy metals;
Reduces pollution on skin.
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Photo credit by DHYVANA

EXPRESS MIRACLE LIFTING - 15.95 € 13.95 €
Ultra-concentrated Hyaluronic Acid ampoules with Pichia Prebiotic Ferment, Ziziphus,
Maral Root, Centella Asiatica, Goji and Kigelia. Best for saggy, loose
skin
Reduces wrinkles;
Firms skin & redefines facial oval;
Boosts synthesis of collagen and elastin;
Improves intercellular connections.
RADIANT COMPLEXION - 15.95 € 13.95 €
Ultra-concentrated Hyaluronic Acid ampoules with Mango, Liquorish, Rice, Vitamin C and
Lactic Acid. Best for uneven, spotted skin.
Reduces wrinkles;
Antioxidant & Oxygenating;
Whitens and eliminates dark spots;
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Unifies tone & illuminates.

Sun protection moisturizes and prevents skin aging
Photo credit by DHYVANA

MINERAL SUNSCREEN
100% mineral, nano-free sunscreen. VEGAN and COSMOS NATURAL certified
formulations with safe ingredients for your skin and for the environment. These physical,
non-chemical pampering sunblock, provide broad-spectrum protection from UVA and UVB
as well all visible light spectrum.
SOOTHING REPAIR TREATMENT - 15.00 €
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Organic certified formula with Aloe Vera, Musk Rose Oil and Therapeutic Extracts.
Moisturizes, reduces irritation, repairs damaged skin and prevents further degradation of
collagen and other tissues. Best for irritated, sensitive and reactive (atopic, dermatitis,
rosacea) skin. Ideal after prolonged sun exposure.
Tulsi and Milk Thistle reduce inflammation and itching, leaving a feeling of prolonged
comfort;
Green Seaweed repairs damaged skin, prevents aging and provides daily protective
care.
SPF30 AGE-DEFENSE SUNSCREEN - 18.50 €
100% mineral tinted sunscreen, with antioxidant Raspberry Oil, high in Retinol (vitamin A).
FREE OF chemical filters, nanoparticles. And other toxic materials such as PEGs, EDTAs.
Lightweight, everyday use. Non-greasy texture.
Moisturizes and prevents skin aging (antioxidant);
Provides a translucent touch of color, for a natural, healthy glow look;
Broad-spectrum sunblock: UVA+UVB+IR.
SPF50 AGE-DEFENSE SUNSCREEN - 21.50 €
100% mineral sunscreen, with antioxidants and protective Sage, Rosemary and Thyme
Extracts. FREE OF chemical filters, nanoparticles. And other toxic materials such as PEGs,
EDTAs. For intense Sun
exposure, lightweight. Non-greasy texture.
Moisturizes and prevents skin aging (anti-inflammation);
Broad-spectrum sunblock: UVA+UVB+IR.
SPF50 PLUS ULTRA-HIGH ATOPIC SKIN SUNSCREEN - 24.50 €
100% mineral sunscreen, with soothing properties (Aloe, Coconut, Almonds and Calendula)
FREE OF chemical filters, nanoparticles. And other toxic materials such as PEGs, EDTAs.
Highest
protection for babies from 0 months.
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Moisturizes and prevents skin damage;
Broad-spectrum sun block: UVA+UVB+IR.

Photo credit by DHYVANA

SENSITIVE SKIN
100% allergen-free products for extra sensitive skin. VEGAN and COSMOS ORGANIC
certified formulations for all skin types, including infants and atopic skin. Healthy skin starts
with a healthy microbiome. These daily-use formulations help restore and protect this
protective natural barrier against external aggressions.
HAIR & BODY DERMOWASH - 18.50 €
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Extra soft foamy wash. Cleanses and pampers children and babies from 0 months. With
Oats and Calendula Extracts and Jojoba and Coconut Oils. FREE OF perfume, mineral oils,
paraffin, silicones, dyes, aggressive detergents, and other synthetic ingredients. Best for
infants', delicate and atopic skin.
Double effect: cleans and protects;
SYNDET formula: without synthetic detergents and soaps;
Protects skin pH, biochemical balance and the cutaneous microbiota;
Contributes to the development of strong and healthy skin, free of irritation.
DERMOHYDRATING LOTION - 19.50 €
Extra soft nourishing lotion, ideal for children and babies from 0 months. With Parkii Shea
Butter, Nourishing Organic Oils and Vitamin E. FREE OF perfume, mineral oils, paraffin,
silicones, dyes, and other synthetic ingredients. Best for infants', delicate and atopic skin.
Triple effect: hydrates, nourishes and protects;
Protects skin pH, biochemical balance and the cutaneous microbiota;
Contributes to the development of strong and healthy skin, free of irritation.
PROTECTIVE COLD CREAM - 17.50 €
Protective cold cream with Tamanu Oil, Parkii Shea Butter and 15% of Zinc Oxide. FREE OF
perfume, mineral oils, paraffin, silicones, and other synthetic ingredients. Best for infants',
delicate and atopic skin.
Triple effect: soothes, repairs and protects;
Protects skin pH, biochemical balance, and the cutaneous microbiota;
Contributes to the development of strong and healthy skin, free of irritation.
SPF50 PLUS ULTRA-HIGH ATOPIC SKIN SUNSCREEN - 24.50 €
100% mineral sunscreen, with soothing properties (Aloe, Coconut, Almonds and
Calendula). FREE OF chemical filters, nanoparticles. And other toxic materials such as
PEGs, EDTAs. Highest protection for babies from 0 months.
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Moisturizes and prevents skin damage;
Broad-spectrum sunblock: UVA+UVB+IR.

COMBINATION OF COLORS REMINDS THE DELICACY OF PORCELAIN AND SATIN
PHOTO CREDIT BY DHYVANA

BRANDING & DESIGN
BEAUTIFUL, SLIM, COLORFUL DESIGNS
DHYVANA has an elegant, distinctive look, with high-quality primary and secondary
packaging, with 100% recyclable materials including recycled cardboard packaging and
glass. The brand stands out in the shops and is appreciated by fashion and design lovers
alike, thanks to beautiful, clean designs and a delightful combination of colors that remind
the delicacy of porcelain and satin.

MARKETING & SALES
5-STAR RATING
SOCIAL MEDIA PRESENCE
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Photos shared by IG users

SOCIAL MEDIA COLLABORATIONS
DHYVANA IN THE MEDIA
Farma Natur, MooiRoom etc.
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Company name:

Dhyvana

Contact person:

Aurora Luengo

E-mail:

export@dhyvana.com

Website:

dhyvana.com

Phone:

+34 622 282 213

Patent status:

n/a

On market since:

2015

Regions:

Spain

Industries:

Skincare

Direct link:

click here
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SECRET DOSSIER ON ANANNÉ
PREMIUM NATURAL SKIN CARE
ananné is a Swiss premium natural skincare brand founded in 2009 by
Prof. Dr. med. Urs Pohlman and a team of multidisciplinary experts. They
were researching the latest scientific findings with regards to the skin
and its functions and finally found the perfect combination of nature and
science. Today ananné is a highly concentrated plant-based premium
skin and body-care with active ingredients derived from nature. It is
characterized by innovative product development, the latest know-how
in the fields of medicine, herbal medicine and dermatology. The raw
materials are purely plant-based, free of synthetic substances and
artificial preservatives. ananné skincare is the union of purity, nature,
high quality & science with the proven result.
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THE FOUNDER
Professor, Medical Doctor Urs Pohlman, the founder of ananné is a doctor and
neuroscientist who studied the effects of the senses on the brain and consciousness. As a
researcher and medicine developer, he was particularly interested in phytomedicine
substances and therapies, as well as the physiology of the skin. He brought this
experience into cosmetic research and combined it with the aim of creating a new
generation of cosmetics. A cosmetic with a novel, natural raw materials of special quality,
which specifically meet the needs of the skin.

Prof. Dr. med. Urs Pohlman, the Founder of ananné
Photo credit by ananné

THE STORY
Prof. Pohlman, the doctor in neuroimmunology, spent many years of dedicated research at
Basel University Hospital Switzerland about externally caused skin disorder. He decided to
share his scientific research results in the field of medicine & cosmetology by creating
highly efficient and purely natural formulations for all ages and skin types, in particular for
extremely sensitive skin. ananné derives from Greek and means “regeneration”. The name
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expresses the conviction of what scientifically oriented skincare should deliver: address
and promote the skin’s regenerative capacity with the best active ingredients and
medically validated formulas.
The result of Prof. Pohlman's research is a plant-based skincare brand composed on a
concept in which the products perfectly complement each other. Skin is a fascinating
organ that wants to be listened to and understood. That is why ananné is committed to
natural skincare that not only promises but visibly and tangibly works for everyone. Perfect
care is not a utopian vision but can be part of our everyday reality. Caring for and looking
after our body so that we feel healthy and enjoy a natural sense of well-being. ananné is
resolutely focused on plant-based active ingredients that naturally work in harmony with
the skin’s biology. The certified and vegan products are noticeably absorbed by the skin,
have a subtle scent and deliver excellent results. All product line is reliably developed,
tested and manufactured in Switzerland by a dedicated and experienced team.
THE PRODUCTS
ananné offers clearly thought-out system care. In the development of the recipes, careful
attention was paid to the combination effects and interactions of the individual ingredients.
The products are based on the absorption capacity of the skin. The skin is
comprehensively cared for with just a few products for optimal regeneration. These
harmoniously coordinated products allow for optimal skin care. The products complement
each other ideally and can be used in many different ways.
ananné is a сlean beauty that works because it combines:
Highly concentrated Swiss skin care with plant-based active ingredients;
100% nutrient-preserving processing;
Much better absorption compared to synthetic active ingredients;
Medically researched and scientifically endorsed;
High tolerance - minimal allergies.
All the active ingredients that ananné uses for the production of skin care are medically
researched and scientifically endorsed. More than 70 active ingredients are collected from
five continents exclusively from sustainable sources. The rare, luxurious ingredients are
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carefully processed to effectively promote skin’s regenerative potential. They are very
gently extracted by the patented CO2 cold extraction technology, so that not to be
lost. Exclusively, plant-based raw materials are harvested from the wild, certified organic
farming or fair trade. All-natural products have better absorption compared to those with
synthetic active ingredients.

ananné certiciations
Photo credit by ananné

The ananné product range always of high tolerance even for most sensitive skin types. The
company produces a comprehensive line of personal care products such as cleansers,
products for daily routine, specific face treatments, essences and oils, products for body
and hair care.
Cleansers:
1. LAVANTICUM 150ml. Nourishing Cleanser & Mask
Cares for the skin even during cleansing;
Deep cleansing;
Boosts the circulation & stimulates cell metabolism;
Removes oil - and water-soluble substances;
Even removes waterproof make-up and mascara;
Free from essential oils;
ideal as a soothing shaving cream for men;
Does not alter or dry out the protective acid mantle.
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2. PURGATIUM 150ml. Purifying Gel-Cleanser

Exclusively plant-based ingredients are harvested from the wild certified organic farming or fair trade worldwide
Photo credit by ananné

Deep cleansing;
Boosts the circulation & stimulates cell metabolism;
Removes oil- and water-soluble substances;
beneficial for eliminating surface oil and acne-causing bacteria;
work to clear away impurities.
3. TONICUM 150ml. Pore Toning Mist
Refreshing and revitalising with pure ginger water;
Tightens and improves skin elasticity;
Calms skin & improves the absorption of the following treatment;
Refines pores.
Daily Routine:
1. EQUILIBRIUM light 50ml. 24h Beautifying Cream
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Highly effective & protective day and night care;
Intensively and sustainably supports the skin's moisture balance;
Vitamins A, E and coenzyme Q10 refine pores, reduce wrinkles and revitalize;
Promotes the skin's natural balancing function, thereby relieving irritation and redness.
2. EQUILIBRIUM rich 50ml. 24h Beautifying Cream
Highly effective & protective day and night care;
Soothing and nourishing;
Vitamins A, E and coenzyme Q10 refine pores, reduce wrinkles and revitalize;
Promotes the skin's natural balancing function, thereby relieving irritation and redness;
Optimally supports the skin's regeneration process;
Nourishes skin & harmonizes the moisture balance.
3. OCULISSIMUM 15ml. Firming Eye Balm
Highly effective eye care;
The eye contour area is strengthened;
Line and wrinkle formation is reduced;
Harmonizes the moisture balance;
Combats puffiness and dark circles;
Suitable for contact lens wearers.
4.CURA OCULI 15ml. Nourishing Eye Cream
Highly effective eye care;
The eye contour area is strengthened;
Nourishes & harmonizes the moisture balance;
Excellent as lip area;
Suitable for contact lens wearers.
Face Treatment:
1. PURGATIO 50ml. Detox Mask
A rich & powerful cocktail of nutrients and active ingredients;
Encourages skin to cleanse itself;
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Detoxifies;
Sebum production is regulated and balanced;
Pore-refining;
Clarifying.
2. REGENERATIO 50ml. Overnight Repair Mask
A rich & powerful cocktail of nutrients and active ingredients;
Smoothes lines and wrinkles;
Activates cell regeneration & cell protection;
Creates a fine, even complexion;
Ideal for dry skin & skin stressors such as changes in climate, temperature variations
and flights;
Can also be used as an intensive day and night cream.
3. EXFOLIANT 75ml. Detox Exfoliator
Peeling & mask in one with vitalizing ingredients (application time: 5-10 min);
Cleans and purifies with ultra-fine bamboo crystals (100% biodegradable);
Stimulates the skin's circulation & boosts cell metabolism and cell regeneration.
Essences & Oil Serums:
1. SOLACIUM 30ml. Fine-molecular Repair Serum
Fine-molecular and silky oil serum rapidly absorbed;
Invigorates & gives a smooth complexion with fine pores;
Supports the skin natural regeneration process;
Delivers the active ingredients to the heart of skin;
Moisturises and leaves behind a soothing, natural skin feeling;
Reduces underlying blemishes and inflammation;
Diminishes pigmentation marks and age spots;
Helps to quickly relieve irritation, minor injuries or wounds;
Ideal after-sun product, also in the case of minor sunburns.
2. NUTRICIUM 30ml. Glow Lifting Serum
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Fine anti-ageing serum;
Promotes in-depth skin regeneration;
Invigorates and tightens;
Reduces pigmentation and wrinkles;
Creates a smoother, more radiant complexion.
Body Care:
1. LAVATIO 200ml. Revitalizing Shower Gel
Invigorating & moisturizing;
Provides skin with valuable nutrients and vitamins;
Improves elasticity.
2. SERICUM 200ml. Firming Body Lotion
Regenerating Body lotion;
Provides skin with important nutrients;
Strengthens and regenerates the connective tissue.
3. OLEUM QUIETIS 150ml. Treatment Oil
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ananné products for gentle body care
Photo credit by ananné

Calming;
With skin-friendly plant-based active ingredients (borage seeds, evening primrose,
jojoba and wild rose seeds);
Diminishes pigmentation marks and age spots.
4. AMABILIS 60ml. / 25ml. Organic Hand Cream
Promotes skin regeneration;
Helps to slow down the skin ageing process;
Lastingly soothes & moisturizes.
Hair Care:
1. CLARITAS 200ml. Healthy Shine Shampoo
Revitalizing shampoo;
Strengthens the hair root;
Gives a healthy shine.
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2. AMICIO 200ml. Rejuvenating Conditioner & Mask
Intensive conditioner;
Repairs hair, reduces split ends;
Gives excellent wet compatibility;
Can be used as an ultra-intensive, repairing hair treatment;
Can be used as a leave-in conditioner;
Can be used as a styling gel.
ananné SPA
For spa treatments, ananné offers a set of products, tools and techniques that were
specially developed for Face & Body. Such perfect combination works like ananné ritual.
Face Treatments. Face treatment starts with deep cleansing using ananné Cleanser. The
next stage is peeling with Exfoliant. After professional cleaning analysis, the treatments are
made according to the condition of the skin and its type. The special activating face brushmassage treatment is applied together with workout massage for the face, neck and
decollete incorporated with ananné serum. Then the mask is applied to consolidate the
result. The set of spa treatments for face include:
Glow Lifting „Beauty Kick“ (25 min);
Detox & Relax Ritual (50 min);
Natural Healing (50 min);
Five Continent Ritual (80 min).
Body Treatments. ananné body ritual starts with luxurious EXFOLIANT. Gentle Scrub
combined with special ananné technique brush massage. Deeply relaxing and soothing
massage with an effective mix of precious oils by applying the “ananné technique” to
body, head and foot and as a final chord of this procedure, the nourishing Body Lotion
SERICUM is applied. The set of spa treatments for the body include:
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ananné products for hair treatment
Photo credit by ananné

Deep Detox Icelandic algae brush massage by ananné (25 min);
Power Slimming Seven Oil Massage by ananné (80 min);
Premium Slimming Full Body Ritual (105 min).
BRAND USP
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A unique ananné spa lines are tailored exclusively for 5Star+ Hotel Resort using special ingredients that
emphasize the uniqueness of a particular hotel concept
Photo credit by ananné

ananné is a highly concentrated plant-based premium skin and body-care with active
ingredients. ananné has the main advantage - its sustainable, smart and premium
packaging and the compact assortment. The products are fruitfully and few steps easy
process of application. ananné is also very loved by people with hyper sensible skin as the
products are very clean and very compatible. This is a huge market to introduce ananné as
more and more people have sensitive skin and looking for a result-driven “clean” cosmetic.
BRANDING & DESIGN
The ananné face products are filled in glass airless dispensers. The cleansers, body & hair
products are packed in a PET dispenser (these are recyclable). The packaging in matt
white with rose gold reflects the high quality and purity. The airless dispenser highlights
the safety of the product and the scientific approach. The design stands out with elegance
and purism.
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ananné uses only high-quality POS materials
Photo credit by ananné

MARKETING & SALES
ananné is currently sold at the Swiss, German and Austrian market offline through retailers,
pharmacies, hotels and day spas. Also, it is available through its own webshop. ananné
supports the clients and customers with various product presentations, participates in
beauty expos and different skincare and healthcare events held locally and worldwide to
promote the brand. ananné is present in social media with own Facebook and Instagram
page.
RE-LAUNCHING A NEW LINE
ananné has celebrated the launch of the brand in a new look at the end of
September 2020 at the beautiful Hotel Signau House & Garden in Zurich. Thanks to 70
invited guests and a wonderful program with musical accompaniment by the Swiss singer
Lea Lu, the evening was a success. Founder and developer of premium active vegan
cosmetics, Prof. Dr. med. Urs Pohlman, in his charming manner and cheerfulness,
explained his personal motives for the development of the brand. The team introduced the
products to the numerous guests at their booth and were able to inspire everyone. All
guests received unique gift bags with ananné Swiss natural cosmetics. More detailed
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information and a photo gallery of the event dated September 23, 2020 can be found
here.

Photo credit by ananné

FUTURE PLANS
After successfully launched in its local Swiss market, which tends to be one of the most
difficult to launch a new brand, ananné is ready to go globally having know-how
technological platform, strong management team, customers reference and approval on
board.
PRICES
Ex-works/Recommended retail prices for some ananné products in Europe without VAT in
EUR (as per June 2020):
Cleansers:
LAVANTICUM Nourishing Cleanser & Mask 150 ml - 22,8/42;
PURGATIUM Purifying Cleanser 150 ml - 19,6/36;
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TONICUM Pore Toning Mist 150 ml - 19,6/36.
Daily Routine:
EQUILIBRIUM 24h Beautifying Cream light 50 ml - 74,1/139;
EQUILIBRIUM 24h Beautifying Cream rich 50 ml - 74,10/139;
OCULISSIUMUM Firming Eye Balm 15 ml - 63,2/116;
CURA OCULI Nourishing Eye Cream 15 ml - 66,4/123.
Face Treatment
PURGATIO Detox Mask 50 ml - 46,8/86;
REGENERATIO Overnight Repair Mask 50 ml - 81,7/150;
EXFOLIANT Detox Exfoliator 50 ml - 21,8/40.
Body Care:
CLARITAS Healthy Shine Shampoo 200 ml - 13,6/25;
AMICIO Rejuvenating Conditioner 200 ml - 15,2/28;
LAVATIO Revitalizing Shower Gel 200 ml - 13,6/25
SERICUM Firming Body Lotion 200ml - 19,6/36.
AWARDS
SPA Diamant 2016: Nominated for "Best Green Innovation".
2015: Nominated for "Best Green Spa Treatment".
2014: Awarded as the best brand in the category "Green Anti-Aging".
2013: Nominated for "Best Green Spa Treatment".
2012: Nominated for "Best Green Spa Treatment". MEINS Beauty Award
2014: Awarded as the best brand in the category "Anti-Aging". Prix de Beauté
2013: Nominated for the "Best Anti-Aging Serum" (Solacium).
2011: Awarded for the "Best Natural Cosmetic Product" (Oculissimum Eye
Balm) European Health and Spa Award
2012: Awarded for the best product innovation in cosmetics.
ADDITIONAL MATERIALS

1802

Best-Aging Report | 2023.01.08
You can download ananné brand presentation by the link
You can download ananné brand presentation by the link
You can download ananné price list for retail line by the link
You can download ananné price list for SPA line by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments from Syndicate members and
ananné answers by the link. Maybe among them, you will find the answer to your question.
Feel free to leave your comments and ask questions by the link. Please do not share this
file since it is for internal use only.
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Company name:

ananné AG

Contact person:

Juliana Schäfer, KAD

E-mail:

office@ananne.com

Website:

ananne.com

Phone:

+41 (0)44 251 92 88

Patent status:

patented

On market since:

2016

Regions:

Switzerland

Industries:

Skincare

Source links:

ananné webpage

Files:

ananné brand presentation EN
Pricing_retail_EUR_May2020 for
Distributors
Pricing_SPA_EUR_June2020 for
Distributors
ananné product catalogue EN

Direct link:
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PREMIUM SKINCARE LINE FROM
SWITZERLAND
NIANCE – is a premium anti-ageing skincare line from Switzerland, developed and
marketed by Swiss Mountain Cosmetics GmBh. As a genuine Swiss brand, NIANCE
provides highly effective skincare solutions, excellent purification and rejuvenation of the
skin. Owing to the latest research findings in dermatology and rare plants from the Swiss
Alps, scientists in NIANCE laboratories managed to create a multi-anti-aging skincare line,
capable to rejuvenate the skin on all its 3 levels.
The story of NIANCE began in 2007, when Dr. Rainer Schmidt, founder of Swiss Mountain
Cosmetics GmbH., had an idea to create unique cosmetics which would combine powerful
active agents, high Alpine plants and unforgettable treatments in the Swiss atmosphere.
Short life trends or products with only one active agent – both had little appeal to the
researchers at NIANCE. The skin demands effective care on every level. And so they have
developed a unique concept never before seen anywhere else in the world – NIANCE
Multi-Anti-Aging. The specially selected blend of active ingredients acts simultaneously not
only on 1, but on the 3 layers of the skin: epidermis, dermis and subcutis.
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Dr. Rainer Schmidt, CEO and founder of NIANCE with Miss Austria 2009 Tatjana Botinic
www.niance.ch

Aging is an inhibition of metabolic processes in skin cells, which ensure normal functioning
of cells at a young age. Aging takes place primarily at the intracellular level, and external
symptoms are just a consequence. Effective rejuvenation is the intradermal skin
regeneration, i.e. activation of metabolic processes in the skin cells. The long-term
rejuvenation axiom is that the aging process should be treated at the level of the dermis
(inside), and not on the level of the epidermis (only externally). NIANCE rejuvenates the
skin not only on the tissue level, but also on the cellular and subcellular levels, acting on all
the mechanisms of skin aging. This means full restoration of the skin, which is achieved
through carefully selected active ingredients, each of which performs a variety of important
functions.
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NIANCE performs effective rejuvenation on 3 levels of the skin
www.aad.org

For example, complex of minerals protects against free radicals, enforces collagen
production and renews skin cells. Vitamin cocktail improves blood circulation and cell
regeneration. Powerful peptide complex improves oxygen supply, strengthens collagen
and smoothens the skin surface. Watermelon extract from Kalahari desert strengthens
skin’s own protective system. Bristle oat extract provides intensive moisture supply.
Saccharide complex builds up a moisture reservoir. Yeast cell plasma stimulates hyaluronic
acid synthesis.
The core of NIANCE formulas is the Swiss Glacier Complex. It is a blend of extracts of
Edelweiss, plants, vitamins, minerals and glacier water from pristine areas of the Swiss
Alps. The plants, used in the Swiss Glacier Complex, are organically cultivated in an
ecologically certified cultivation in the Alps and grow at altitudes between 1.000 and 1.500
metres. The crops are regularly controlled by inspectors from the independent BIO.SUISSE
organization. The whole cultivation is certified by ECOCERT. Alpine glacier water has
excellent revitalizing, anti-oxidative and anti-ageing properties.
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NIANCE uses crystal clear glacier water from the Swiss Alps
oasisblueenterprises.com

Cultivation of Edelweiss is a special ritual. Organic extract is obtained from the blossoms or
the whole plant of the Alpine Edelweiss (Leontopodium Alpinum), which is manually picked
up in the Swiss mountains. Edelweiss refers to one of the few protected plant species in
Switzerland. The flower is highly valued by tourists and botanists, many of which even lost
their lives in an attempt to find a rarity among the high peaks of the Alps. It is a symbol of
protection, purity and immortality. Extract of Edelweiss is in all aspects essential for the
skin. It is a powerful anti-oxidant, which provides a protective, soothing and antiinflammatory effect.
Extract of Edelweiss has a twice more powerful anti-oxidative effect, than the best known
anti-oxidant agent – vitamin C! No wonder: in order to survive in extreme conditions, highly
radioactive environment and low temperatures, Edelweiss developed a variety of
protective mechanisms. It inhibits also activity of the hyaluronidase – a ferment, that
degrades hyaluronic acid in the skin. Extract of Edelweiss a cytoprotective effect,
protecting skin cells from damages. Certain phytochemical components of Edelweiss are
capable to prevent other degenerative processes, which cause the skin to age. Finally
Edelweiss has antiseptic, antifungal and antibacterial properties. Phytosterols, amino acids
and polysaccharides, derived from Edelweiss, have additional moisturizing properties,
nourish and strengthen the skin.
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Edelweiss flower on the peak of the Alps
www.pinterest.com

NIANCE treatments provide immediate lifting and long-lasting effect. The products do not
contain harmful ingredients, PEGs, allergens, GMOs, paraffines and are not tested on
animals. The brand offers 9 products of WOMEN line, 4 products of MEN line and a special
bodycare series.
The NIANCE line for women consists of a range of high-performance tailored products for
normal to high-maintenance skin. There are also three ultimate concentrated premium
products for extremely high-needs skin which add maximum anti-aging boost.
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NIANCE Women line
www.niance.ch

Cleansing Milk RELAX
This antі-agіng clеаnsing lotion gentlу and thorоughlу remоves dirt partісles, othеr
products’ residues and ехcess grеаse from the skіn. Vаluable substanсеs frоm the hyssор
рlants соntain antі-охіdants and clеаn, саlm and protесt the skіn. The speсіаl saссharide
соmplex stіmulates the сеlls to іncrease mоіsture absorрtion and рromotes the buіld-up of
moіsture deposіts in the skіn. Рlasma, obtаіned bу fermentіng yеаst also іmproves the
oxуgen suррly to thе skіn сеlls and іncreases cell activity.
Facial Tonic REFRESH
Thіs antі-agіng tonіс usеs сеntral actіve іngredients of NІANCE Clеаnsing Mіlk RЕLAX and
іs a perfесt соmplement. It does not contаіn alcohоl. Swіss glacіеr wаter gіves the skіn an
іntensive suррly of ехtra mоіsture, охуgen and revіtalizes the skіn.
Eye Care SHINE
This anti-aging eye cream targets fine lines, dark circles and unpleasant puffiness using
high-performance combіnation of actіve іngredients. An іnnovative раtented рерtide works
іnto the dерths of the skіn’s structure, where іt stіmulates the bоdy’s own соllagen
productіоn and stimulates the skіn cells’ collagen synthesіs. Soуа, rice and yeast
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ingredients improve microcirculation, combat free radicals and strengthen the binding
tissue.

NIANCE anti-aging treatment in designer SPA at Grand Tirolia Resort Kitzbuhel, Austria
www.niance.ch

Day Care PERFECT
An anti-aging day cream, that reduces wrinkles, protects the skin against dry air, UV light,
ozone and environmental factors, strengthens it from within and makes it look visibly
younger. The tripeptide stimulates collagen generation of skin cells. The extract of microalgae stimulates collagen production and creates a protective layer, which prevents
oxidative stress in the skin. Extract of black oats has a vitalizing effect and binds the
moisture introduced into the skin.
Night Care REGENERATE
An anti-aging cream that pampers the skin in the sleep, provides intensive care and makes
the skin regenerate from the inside out. The special milk serum nourishes skin cells and
accelerates the renewal process. This cream is a perfect additive to Day Care PERFECT,
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performing the same regenerative and protective functions at night.
Hydrating Mask INTENSIFY
An anti-aging mask, which moisturizes and regenerates the skin. With the same powerful
ingredients – saccharide complex, extract of black oats and micro-algae – this mask
targets skin dryness and stimulates collagen production.

NIANCE Premium line
niance.ch

NIANCE Premium Line
This range offers three super powerful anti-aging products – Premium Glacier Facial
Serum, Premium Glacier Facial Cream and Premium Glacier Eye Serum. Besides the above
mentioned active ingredients, this range was boosted by a synthetic reproduction of the
poison of the Temple Viper. This ingredient has a botox similar effect and is completely
safe. Applied on the skin, it relaxes muscular tension, which leads to reduction of wrinkles
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and fine lines. NIANCE Premium Line is a multi-level wrinkle reduction.
NIANCE Men range was developed specially for masculine skin. It is a dynamic
combination of glacier power and biotech, which brings masculine skincare on the brand
new level. NIANCE Men introduces anti-aging power which has long been the exclusive
domain of women’s products.

NIANCE Men line
niance.ch

Anti-Age Balm BALANCE
This anti-aging moisturizing balm for men, which targets environmental stress and provides
visibly younger skin. A specially prepared extract made from watermelons from the
Kalakhari Desert increases the skin’s own protective system.
Cleansing Peeling ENEREGIZE
This anti-aging cleansing peeling charges masculine skin with energy, frees it from looking
matt and radiates it with freshness. It contains natural rock crystal minerals for gentle
massaging. Extract from the Imperatoria plant provides a soothing effect on the sensitive
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skin.
Eye Gel ACTIVATE
This anti-aging eye gel for men targets wrinkles, dark circles and under-eye puffiness.
Blend of micro-algae extract, yeast cell plasma and innovative peptides provide visible
rejuvenation and freshness of the pre-orbital area.
Premium Glacier Facial Serum
This anti-aging premium serum for men was developed with a high concentration of
NIANCE active ingredients, including synthetic Temple Viper toxin. The salt lake microalgae extract stimulates energy centers of the skin cells. Another ingredient, caffeine,
stimulates cell circulation and prevents bulges.

NIANCE treatment for men
www.niance.ch

The range of products has a silky composition and a gentle fragrance. Premium packaging
carefully protects quality of the products and serves as a decoration in any SPA. All
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NIANCE line is very compact and developed for users’ convenience. The products are
easy to apply and quickly absorbed by the skin. NIANCE offers glass jars packed in elegant
carton boxes with golden carving for retailers and professional size products for SPAs and
aesthetics centers.
FACTS & FIGURES
users admitted pleasant fragrance - 90%;
users admitted easy application - 100%;
users admitted quick absorption - 90%;
users admitted pleasant feeling on the skin - 90%;
users admitted deep moisturization - 80%;
users admitted reduction of wrinkles - 80%;
users admitted smooth and firm skin - 100%.
NIANCE is the story of the brand with a special USP and unique positioning. Customers do
not have to decide between nature or highest effectiveness. They get both natural
compatibility and deep penetrating anti-aging effects.
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NIANCE cabin materials
www.niance.ch

Each NIANCE treatment is celebrated as a ritual and understood to be an integrated
concept. Specially developed relaxation and massage techniques with natural Alpine
crystal rocks together with an incomparable skincare line merge into a truly unique
wellness experience. Apart for effective rejuvenating skincare treatments, customers are
offered several inseparable elements:
breathing exercise, instructed by a trained beautician, relaxes guests and prepares
them for the treatment;
a glass of clear mineral water, which comes from an artesian mineral spring in central
Switzerland, will refresh the guest and help to balance the body’s mineral nutrients
concentration with its balanced mineralization;
special massage technique with Alpine rock crystals, which are given to guests as a
souvenir after the treatment;
Swiss Mountain Elixir vitalizes and harmonizes the guest‘s inner being.
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NIANCE bodycare
www.niance.ch

To complement the exclusive luxury face care products, in 2015 NIANCE launched
innovative bodycare products. State-of-the-art active agents, combined with ingredients
included in the face care line, provide maximum results: anti-aging, slimming, firming and
anti-cellulite. These luxury anti-aging products are the ultimate booster for the lipid
metabolism. NIANCE has developed the s-called "serpentine stone" massage concept
specifically for cabin treatments which enhances the highly effective body care series.
Even the most demanding guests will be impressed by this integrated pampering program,
which has an immediate and visible effect. After just one treatment, guests will already
notice that their skin is fresher and firmer, and their silhouette has a new look. Deep tissue
is loosened, micro-circulation is stimulated and the contours are tightened.

1817

2023.01.08 | Best-Aging Report

NIANCE designer interior
niance.ch

For the most gorgeous and demanding SPAs of the world NIANCE designers create
customized interior of the treatment rooms. Offered in black and white colors with golden
décor and leather coating this interior will surround guests with a genuine Swiss luxury.
Due to the particular cross-selling of NIANCE women and men products and treatments
new guests for the SPA will be attracted. Low consumption of the products provides
significant financial leverage for beauticians.
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NIANCE in best high-end luxury retail
www.niance.ch

Swiss Mountain Cosmetics is a unique company, which managed to create not just a oneof-a-kind skincare brand, but also complemented it with premium cabin use, marketing and
decoration materials. Beauticians are offered a wide range of treatment attributes –
elegant Chinese bowls, natural brushes, applicators, trays, NIANCE branded clothing,
cotton towels, compresses and even water glasses. Dried rare Edelweiss flowers deliver
part of the Alps to the treatment room. The company offers its partners professional
product, treatment and sales training.
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NIANCE branded cabin materials
www.niance.ch

NIANCE is the most successful skincare brand in European 5* SPAs. Being a niche brand,
NIANCE is distributed only to premium SPAs and high-end outlets. It is available in SPAs of
the most luxurious hotels of Europe:
Park Hotel Vitznau in Switzerland;
Grand Tirolia Resort in Kitzbuhel, Austria;
Brenner’s Park Hotel&SPA in Baden Baden, Germany;
Bayerischer Hof in Munich, Germany;
Fairmont in Kiev, Ukraine;
Kempinski Marbella in Marbella, Spain;
Villa Belrose in St. Tropez, France.
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NIANCE high-end locations
www.niance.ch

The company developed own price and assortment policy:
attractive margins;
NIANCE "never pays money to convince a potential customer";
Success can only be achieved with partners, who believe in the brand;
no big initial orders;
fast logistic service;
small reordering is possible;
trade with a very small capital binding.
NIANCE appears often on the pages of the selected fashion and lifestyle magazines, such
as Vogue, Cosmopolitan and ELLE. The brand takes part in the sponsorship of the leading
sporting and fashion events of Europe. In 2007 at TOP Application Awards NIANCE won
the prize for the best packaging among 700 applicants! In 2009 out of more than 100
applicants of all top brands, NIANCE won the prize for the best anti-aging product at SPA
Diamond. The NIANCE luxury treatment concept has been nominated in the category
"treatment concepts" at the Gala Spa Award 2009.
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NIANCE in media
www.niance.ch

FEEDBACKS IN MEDIA:
"NIANCE scientists managed to ideally balance active agents, and even application of just
one product provides immediate effect on all the three layers of the skin. Owing to an
accurate selection of ingredients, these products allow to achieve instant lifting and longlasting effect. Women line was created particularly for systematic care of normal and
vulnerable skin. Highly effective premium line is a perfect choice for mature skin, which
needs special care," VOGUE.UA
"The skin is an unbelievably complex organ which relies on a variety of nutrient elements.
Deficits weaken the cells and can dramatically accelerate the aging of the skin.
Simultaneously, the skin loses collagen over time, which makes lines and laughter lines
form more quickly. The complexion loses tautness and elasticity and is susceptible to
internal and external stresses. Now there is a need for a high-performance skincare
treatment which feeds all the vital nutrients into the skin and specifically builds it up from
deep within: NIANCE Premium Glacier Facial Serum with Swiss Glacier Complex!," FROW
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Company name:

Swiss Mountain Cosmetics GmbH.

Contact person:

Dr. Rainer Schmidt

E-mail:

r.schmidt@swiss-mountain-cosmetics.ch

Website:

http://www.niance.ch/en/

Phone:

+492202247529

Patent status:

Yes

On market since:

2007

Regions:

Switzerland

Industries:

Skincare

Source links:

Cosmetic UA
Wikipedia
NIANCE

Files:

NIANCE Brochure
English
NIANCE Brochure
French
NIANCE Brochure
Russian
NIANCE Brochure
Arabic
NIANCE Brochure
Chinese
NIANCE Brochure
Turkish
NIANCE Brochure
Spanish
NIANCE Brochure
German

Direct link:

click here
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SECRET DOSSIER ON SCHAU AUF DI
HAND-STIRRED ORGANIC SKINCARE
SCHAU AUF DI is hand-stirred organic skin care founded by Michael
Friedl and Christopher Robl in 2017 in the heart of the Austrian
Waldviertel Region. The idea behind SCHAU AUF DI skin care was to
develop skin care products inspired by nature, full of 100% natural
ingredients, organic and to ensure the highest quality. Currently, the
company produces only small batches by hand in their
own manufactory. All SCHAU AUF DI products reflect values that
surround us in nature. The brand is currently presented in Austrian
cosmetic salons, online and offline retail chains and organic shops such
as Naturkosmetik Josefstadt, Ecco Verde, Sonnentor etc.
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THE STORY
For generations, both founders' families developed and passed on formulations for
creams, balms and lotions. Based on these traditional formulations and methods combined
with professional know-how the founders of SCHAU AUF DI evolved modern 100% organic
high-quality skin care products. Professional know-how is based on longtime experiences
in the own beauty studio and lots of client´s feedback. In the company's manufactory in
Zwettl the main steps of the procedure are manual so all-natural ingredients cautiously
proceed to ensure the highest quality in the end product. Quality is the highest command
for the brand owners. To guarantee this quality, the company currently produces all
products in small batches and only hand-stirred in order to give the client the possibility
to FEEL THE DIFFERENCE!
Further, the founders launched a skincare line for babies and kids called SCHAU AUF MI,
since the extra sensitive skin of babies, toddlers and kids needs special treatment, free
from perfume and essential oils, odorless and naturally gentle. The company is aimed at
constant development and improvement. Also, from the very beginning, both founders had
a goal to reduce plastic in the packaging and now they are happy to say that they did a
very good job. All of the shower baths, soaps and body oils are available in glass bottles
with an option to just order refill bottles.

THE FOUNDERS
Michael Friedl and Christopher Robl were both born and grew up in the heart of the
Austrian Waldviertel region. SCHAU AUF DI is the result of ideas, dreams and long talks of
life long friends.
Michael is the mind behind creating and developing 100% organic products. For
generations, his family developed balms and creams with herbs from their own garden and
nature they were surrounded by combined with bee wax or lard. It didn´t take long to pique
his curiosity and since then Michael started experimenting with herbs and their impact
on skin and well-being. Now he is spending all time possible in his own manufacturing
rooms mixing products or developing new ones.
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The Founders Michael Friedl and Christopher Robl
Photo Credit by SCHAU AUF DI

Christopher is in charge of all the marketing and key account. The best hand-stirred
organic skin care needs creative input to be seen between all the other cosmetic brands.
Developing the label of the products, deciding on the packaging and making SCHAU AUF
DI known in local shops offline as well as on the internet and internationally is a part of his
field of activity.

THE PRODUCTS
All of the products are organically certified, sustainable and hand-stirred in Austria
because the founders love what they do. The company's goal is to develop products of
exceptional quality. Of course, all the products are cruelty-free, free of palm oil and
parabens. It also is important to underline that SCHAU AUF DI skin care is free of
microplastics and silicones.
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Photo Credit by SCHAU AUF DI

SCHAU AUF DI skin care products are personally developed by Micheal. In his
own manufactory in Zwettl, Lower Austria, Michael mixes all the creams, balms, soaps,
shower baths and lotions manually and then bottles them up, labels them and personally
sends them to all the clients. So all of the clients will always know who created and filled up
their skin care. This makes SCHAU AUF DI a very personal, highest quality and 100%
organic skin care product.
All product range varies and can be split up in unisex skin care, products for women called
„SCHAU AUF DI Feel the Goddess“ and products for men called „SCHAU AUF DI For
men“. For kids, the brand created „SCHAU AUF MI“, free of essential oils and free from
perfume. Very pure products for the sensitive skin of the youngest. All shower baths, soaps
and body oils are available in glass bottles, also with the option to just order refill bottles.

Unisex skin care
Cleansing Milk - Gentle, deep pore cleansing: This delicate rose hydrolat with sunflower
oil and almond oil is the essential cleansing product for daily face routine. With a lovely

1827

2023.01.08 | Best-Aging Report
rose scent to delight during the cleansing process. Ingredients: Rose hydrolat, sunflower
oil, water, almond oil, rapeseed-based emulsifier, vitamin E, various natural acids (e.g.
jasmine, rose, etc.).

Photo Credit by SCHAU AUF DI

Face Cream Balance Organic – You are as young as you feel: is a gentle moisturizing
cream, provides long-lasting care and gives stressed skin a real break. Helps to prevent
and fight redness and irritation. Ingredients: Lavender hydrolat, water, sunflower oil,
safflower oil, almond oil, rape-based emulsifier, glycerin, natural acids, vitamin E, gelling
agents, essential palmarosa oil, essential cedarwood oil, essential lemongrass oil.
Face Cream Hazelnut – nourish your skin with nature´s most precious treasures: Rose
hydrolat, hazelnut oil, sunflower oil and shea butter lend this face cream a light, longlasting consistency. Hazelnut oil helps the skin to stay firm and smoothes over fine lines.
Ingredients: Rose hydrolat, water, sunflower oil, hazelnut oil, shea butter, rapeseed-based
emulsifier, glycerin, vitamin E, xanthan gum, various natural acids (e.g. jasmine, rose, etc.),
essential rosewood oil.
Roll-on spot treatment – for clear and flawless skin: Pure manuka hydrolat acts as a potent
disinfectant and helps combat pimples and impurities. Redness and small inflammations
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are gently alleviated without irritating the skin. Ingredients: Manuka hydrolat.
Hazelnut face oil – gentle oil for smooth, soft skin: Hazelnut oil, almond oil, and sunflower
oil come together in this delicate face care oil. Perfect and extra gentle around the eye
area or to smooth over fine laugh lines. Ingredients: Sunflower oil, almond oil, hazelnut oil,
vitamin E, essential orange oil.
Blackcurrant face oil – sensible skin needs some extra love: Brazil nut oil and currant oil
nourish hypersensitive, irritated and dry skin. In combination with hemp oil, these
ingredients lend this nurturing oil a regenerating and cell-renewing effect. Ingredients:
Sunflower oil, hemp oil, Brazil nut oil, currant seed oil, vitamin E, essential mandarin oil.
Facial Toner Rose – refreshing, cleansing, balancing – our multi-talent: The naturally pure
Damascena Rose hydrolat revitalizes, balances, and harmonizes demanding skin.
Especially popular as a refreshing spray on the go. Ingredients: Rose hydrolat.
Facial Toner Lavender – when your skin needs that extra TLC: Pure lavender hydrolat free
of artificial additives and alcohol. Perfect for cleansing oily skin that is prone to impurities
and enlarged pores. Helps to reduce redness and itching. Sprayed on the chest and body,
it calms the mind and eases sleeping troubles and colds. Ingredients: Lavender hydrolat.
Lip Balm – soft lips make for happy days: Beeswax, almond oil, sunflower oil, and rapeseed
oil make lips smooth and protect them from cracking and dryness. Also helps prevent
chafed noses during the cold season. Ingredients: Sunflower oil, rapeseed oil, beeswax,
almond oil, vitamin E, essential lavender oil, essential mandarin oil.
Lip Balm (oil) – soft lips steal the sweetest kisses: The lip care oil can be applied in a flash
thanks to roll-easy applicator. It gives the lips a gorgeous silky shine. For smooth, kissable
lips with a naturally subtle fragrance. Free from essential oils. Ingredients: Almond oil, aloe
vera oil, jojoba oil, sea buckthorn pulp oil, vitamin E.
Lavender Skin Balm – nourish and protect, come rain or shine: This balm with beeswax,
almond oil, rapeseed oil, sunflower oil, and lavender oil helps regenerate dry, sensitive,
flaky or cracked skin. Ingredients: Sunflower oil, rapeseed oil, beeswax, almond oil, vitamin
E, essential lavender oil, essential mandarin oil.
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Shower Bath summer rain – for that sweet summer rain feeling: Wonderfully refreshing,
luxuriously creamy cleanser. Lather it up and enjoy. Help maintain the skin's moisture
balance with the finest calendula oil. The extra-moisturizing effect is perfect for very dry
skin. Ingredients: Rose hydrolat, water, coconut surfactant, sunflower oil, sugar surfactant,
almond oil, glycerin, essential grapefruit oil, xanthan gum, citric acid, essential orange oil,
essential bergamot oil.
Foot Balm – your feet carry you everywhere: (suitable for diabetics): Hemp oil, safflower oil,
and sunflower oil leave the skin supple without leaving a greasy residue. The scent of
bergamot essential oil gives the feet and legs a pleasant kick after a long day. Ingredients:
Rose hydrolat water, sunflower oil, hazelnut oil, shea butter, rapeseed-based emulsifier,
glycerin, vitamin E, xanthan gum, various natural acids (e.g. jasmine, rose, etc.), essential
rosewood oil.
Hand Balm – lend your hands a nourishing hand: The almond oil is particularly nourishing,
gentle and soft. It makes the skin on the hands supple without leaving a greasy film. The
perfect little helper for dry, cracked and brittle hands and nails. Ingredients: Lavender
hydrolat, water, sunflower oil, safflower oil, almond oil, rape-based emulsifier, glycerin,
vitamin E, xanthan gum, various natural acids (e.g. jasmine, rose, rowan), essential
tangerine oil essential lavender oil, essential palmarosa oil.
Bodylotion, forest & meadow – your body will love you for it: Naturally firming frankincense
oil meets deeply penetrating thistle oil and shea butter. Essential care for the whole body.
You will love its silky texture. Ingredients: Water, rose hydrolat, sunflower oil, safflower oil,
rape-based emulsifier, shea butter, glycerin, vitamin E, xanthan gum, essential incense oil,
essential rosewood oil.

For Women “Feel the Goddess”
Body oil “Feel the Goddess” – take a break and feel the goddess in you: Body oil for the
perfect skincare routine. With light aloe vera oil, almond oil, and sunflower oil. This
feminine blend of essential oils wraps the body in a unique fragrance of serenity and
freshness. Especially popular in combination with the matching shower bath. Ingredients:
Sunflower oil, almond oil, aloe vera oil, essential palmarosa oil, essential cedarwood oil,
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vitamin E, essential neroli oil, essential lemongrass oil, essential rosewood oil.

Photo Credit by SCHAU AUF DI

Shower Bath “Feel the Goddess” – relax and treat yourself: The feminine shower bath
"Feel the Goddess", with its unique scent of serenity and freshness, noticeably nourishes
the skin and prepares it for the next steps in a skincare routine. Perfect in combination with
the matching body oil. Ingredients: Water, coconut surfactant, sunflower oil, rose hydrolat,
sugar surfactant, calendula oil, glycerin, essential palmarosa oil, essential cedarwood oil,
essential neroli oil, natural acids, essential lemongrass oil, essential rosewood oil, citric
acid.
Shower Soap Coral – we care about our wonderful planet: Coral shower soap is
particularly beneficial to the skin, thanks to its special ingredients - Babussu oil, coconut oil,
olive oil, almond oil and a mixture of fine essential oils gently cleanse the skin for a
pleasant fragrance and wonderfully soft skin. Naturally vegan and in plastic-free packaging.
Ingredients: Babussu oil, olive oil, rapeseed oil, coconut oil, almond oil, essential
cedarwood oil, essential palmarosa oil, essential lemongrass oil, essential lavender oil.

For Babies/Kids/Mamas
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Body oil “Sweet Baby Bump” – not just for mamas-to-be: Helps to prevent stretch marks
and to tighten the skin tissue. Gently massage the body oil into the skin. The baby will love
the gentle touch and feeling of safety and love even while still tucked away in mama's
belly. Also perfect for after birth to give the skin some extra firming love. Ingredients:
Sunflower oil, almond oil, jojoba oil, wheat germ oil, essential grapefruit oil, vitamin E,
essential neroli oil, essential lavender oil.
Baby Oil – the most wonderful time for you and your baby: Nourishes and pampers baby's
skin. Suitable for baby massages and gentle cleansing. Ideal for daily use on sensitive
baby skin, even on the most delicate nappy area. Due to its pleasant texture, it is quickly
absorbed and gives a baby a feeling of safety. Free from perfume and essential oils, it is
odorless and naturally gentle. Ingredients: Sunflower oil, almond oil, calendula oil, jojoba
oil, vitamin E.
Magic Balm – so our kiddos grow up natural and healthy: Completely free from perfume
and essential oils, this balm cares for the sensitive skin of children. This blend with
calendula oil and beeswax has a healing and anti-inflammatory effect. The balm works its
magic on little aches and pains, protects the nappy area and soothes sun-kissed skin. Also
works well as a chest balm for colds or as a cold protection face and hand cream in winter.
Ingredients: Sunflower oil, calendula oil, almond oil, beeswax, vitamin E.
Shower Bath Kids – mountains of foam and gentle cleansing? YES, please!: Foamy in the
bathtub and nourishing in the shower. Calendula oil and almond oil gently cleanse little
one’s sensitive skin. Free from fragrances and essential oils, the perfect nourishing care for
the kids. Also perfect for the fine hair of up to three-year-olds. Naturally cleanses and
nourishes. Ingredients: Water, coco surfactant, sunflower oil, rose hydrolat, sugar
surfactant, calendula oil, glycerin, natural acids, citric acid.
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Photo Credit by SCHAU AUF DI

For Men – organic skin care, regional, hand-stirred, fair, laid-back, sustainable, no
microplastic, no silicones, lots of Waldviertel, lots of knowhow – FEEL THE DIFFERENCE
Shower Soap Petrol – that´s why we say #noplastic: The subtle scent and delightful foam
of SCHAU AUF DI Petrol shower soap will have you hooked from the first application.
Naturally vegan and in plastic-free packaging. Ingredients: Babussu oil, olive oil, rapeseed
oil, coconut oil, almond oil, essential cedarwood oil, essential lavender oil, essential pine
needle oil, essential lemongrass oil, essential patchouli oil.
Face Cream – “For Men”: This face cream for men helps ease the stress to which facial
skin is exposed on a daily basis. With organic oils and precious plant water, it provides a
welcome kick for men's skin. Ingredients: Lavender hydrolat, water, sunflower oil safflower
oil, almond oil, rapeseed-based emulsifier, glycerin, various natural acids, essential pine
needle oil, vitamin E, essential cedarwood oil, gelling agent, essential lemongrass oil,
patchouli oil.
Body Oil – “For Men”: Simply massage this delicately scented body oil into the skin after
showering. It is absorbed quickly and leaves the skin soft and smooth. Ingredients:
Sunflower oil, almond oil, vitamin E, essential cedarwood oil, essential lavender oil,
essential pine needle oil, essential lemongrass oil, essential patchouli oil.
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Shower Bath – “For Men”: This wonderfully fragrant, gently caring shower bath for men
makes for a perfect start to the day. Organic calendula oil nourishes the skin in the shower.
Ingredients: Water, coconut surfactant, sunflower oil, rose hydrolat, sugar surfactant,
marigold oil, glycerin, essential cedarwood oil, natural acids, xanthan (gel former), citric
acid, essential lavender oil, pine needle oil, essential lemongrass oil, patchouli oil.
Two very new products are made from manuka - hand soap and pimple pencil. Manuka is
a local tea tree in New Zealand which is used in Maori tradition medicinal herb. It has a
positive impact on irritated, hypersensitive skin. Manuka hydrolat has a regenerating
impact on sensitive skin and alleviates redness and small inflammations.
Last but not least the newest products are an organic hand sanitizer and „bye-bye
mosquito“ spray - of course as well as all of SCHAU AUF DI other products: organic and
hand-stirred in own manufactory in Austria.

BRANDING AND DESIGN
It has been a long way of creative progression. Since the very beginning, lots has changed
and the brand founders are happy to have finally found the perfect branding and design. It
was their aim to have a design that is attractive to everyone. To make it easier to find
the way through the product range the company, first of all, decided to have a colour
scheme. The colours in the labels differ depending on the ingredients in the product.
Green for hemp, orange to brown for hazelnut, purple for lavender, violet for blackcurrant.
As further on decided to differ between products for women, men and kids the brand also
differed again in the colour. Pink for all the „Feel the Goddess“ products, blue for „For the
Men“ products and orange for the kids.
The branding SCHAU AUF DI stands for „care for yourself and do something good for your
body and mind“ while SCHAU AUF MI the kids brand stands for „look after me, care for me
and my skin“.

MARKETING AND SALES
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Photo Credit by SCHAU AUF DI

The brand is currently presented in Austrian cosmetic salons, online and offline retail
chains and organic shops such as Naturkosmetik Josefstadt, Ecco Verde , Sonnentor etc.
For more details, visit the partner's page. The Founders are ready to speak with potential
distributors to expand products to new markets.
Recommended retail prices for some SCHAU AUF DI products in Austria:
Manuka hand soap 250 ml - € 14,90;
Shower soap Coral 80 g - € 8,99;
Kids shower gel 200 - 14,90;
Face cream for men 50 ml - € 29,90;
Body oil - For men 100 ml - € 24,90;
Shower Gel - Feel the Goddess 200 ml - € 14,90;
Facial Rose Toner 100 ml - € 22,90;
Lip Balm 7 ml - 9,90.

ADDITIONAL MATERIALS
You can download the brand presentation in PDF by the link
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You can download the price list for retail in PDF by the link
You can download the press releases by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments from Syndicate members and
brand answers by the link. Maybe among them, you will find the answer to your question.
Feel free to leave your comments and ask questions by the link. Please do not share this
file since it is for internal use only.
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Company name:

Friedl & Robl Manufaktur GmbH

Contact person:

Christopher Robl, Michael Friedl

E-mail:

office@schauaufdi.net

Website:

schauaufdi.net

Phone:

43 676 6711 822

Patent status:

patented

On market since:

2017

Regions:

Austria

Industries:

Skincare

Source links:

SCHAU AUF DI WEBPAGE

Files:

SCHAU AUF DI Pricelist PDF
Presentation Schauaufdi Austrian Organic_2020_english
pdf
.dot article
Maxima article
Miss article
SCHAU AUF DI in Press

Direct link:

click here
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SECRET DOSSIER ON BEONME
SKINCARE FOR NATURE LOVERS
BeOnMe is an Italian cosmetic brand born in 2016 in the heart of the
Alps, surrounded by the energizing beauty of the Dolomites Mountains.
Its organic cosmetics, made in Italy and certiﬁed by Ecocert®, are
designed for true nature lovers who appreciate the efﬁcacy of pure
ingredients, are sensitive to environmental issues and aware of the
importance of living a sustainable lifestyle. Developed to support a
healthy beauty routine, all products boast vegan and eco-sustainable
ingredients, selected for their effectiveness and free from synthetic
components. Three skincare lines, Beauty, Sport and Tattoo, give life to
a colorful, smart and performance-oriented cosmetic range addressing
the unique nature of all young skin types. The collection, in fact,
responds to the needs of Millennials and Gen Zers, two young
generations that embrace the concept of conscious consumerism,
appreciate targeted formulations and a good quality-price ratio.
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THE STORY
BeOnMe was born from the desire to develop pure, natural, organic cosmetics, and to
satisfy the needs of a super-sensitive and reactive skin that couldn’t tolerate anything but
natural ingredients free of synthetic components and allergens. It all began when, a few
years ago, Yvonne, BeOnMe inspirer and founder, started to self-produce her cosmetics to
cope with severe dermatitis that no specialist nor product seemed to be able to relieve.
It took years of accurate study, application, patience and a stronger and stronger passion:
and what it had begun as a small DIY cosmetic range for private use ﬁnally became a
reﬁned organic skincare collection, extremely effective, functional and clean. Together
with Massimo, her life partner and co-founder, supported by his entrepreneurial career and
a solid partnership with an extremely cutting-edge, Italian niche cosmetic laboratory, they
gave life to the registered brand.

Photo Credit by BeOnMe

From the beginning, BeOnMe and its three skincare lines heartily match the founders’
passions (beauty, sport, tattoo), values, ethics and green philosophy:

"BeOnMe cosmetics are dedicated to those who love nature, taking care of themselves
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and sharing their best life experiences. By choosing to use and produce only natural,
organic and sustainable cosmetics, we don't expect to save the world, but to do our part
alongside all those who have chosen this path and all those who make their best every day
to live with a healthy, ethical, and responsible lifestyle."
Yvonne and Massimo
Indeed, the brand name BeOnMe (be-on-me!) and its tagline, skincare for nature lovers, are
a promise to those who act responsibly trying to reduce the impact of their daily actions on
natural ecosystems. From such high ideals derive concrete choices, six pillars that drive
both the products’ development and the business approach:

PRODUCTS & PRICES
BeOnMe embraces Nature’s vitality and freshness with a smart collection of organic and
performance-oriented cosmetics, developed with clean formulas and translated in versatile
and comfy textures.
HIGHLIGHTS
Innovative formulas
Nature’s beauty and creativity are captured in advanced and effective formulations:
packed with organic ingredients, precious botanical extracts and biotechnological
complexes, they offer a cocktail of potent phytoactives to infuse the skin with purity and
balance.
Unique ingredients

1840

Best-Aging Report | 2023.01.08

These are the six main pillars that drive BeOnMe.
Photo Credit by BeOnMe

Enzymatic hydrolats, prebiotics, natural surfactants, marine unicellular algae, rare and
precious organic oil-mixes and ﬂower blends, like the fragrant aromatic Butterﬂy Bush
ﬂowers. This is the result of never-ending research for ingredient innovation and of a close
partnership with a cutting-edge, niche cosmetic laboratory.
Pure mountain water
The formulations contain mountain spring water coming from the majestic Alps: light,
extremely pure, pH neutral and microbiologically controlled, very well tolerated by the skin.
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Pro skincare lines
Tattoo and Sport, two unique lines of high-tech and multi-beneﬁt products engineered to
ensure superior performance. They were developed, respectively with a team of tattoo
artists, and with feedback from pro athlete testers.
SKINCARE LINES
Beauty line (Face – Body – Hair)
A cosmetic line for young skin to bring out its natural radiance! It supports all skin types,
from the impure, combination and sensitive to the ones showing the ﬁrst signs of aging. It
also takes care of hair and body with precious botanical extracts and biotechnological
actives.
Face care line
Micellar cleansing water
Cleansing mousse
Cleansing scrub gel
Purifying face tonic
Hydrating face mask
Nourishing face mask
Purifying face mask
Face serum
Face serum impure skin
Face serum for man
Face cream sensitive skin
Face cream combination skin
Spot treatment
Body care line includes:
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BeOnMe cosmetics are rich in organic ingredients, precious botanical extracts and biotechnological complexes.
They offer a cocktail of potent phytoactives to infuse the skin with purity and balance.
Photo Credit by BeOnMe

Shower gel
Body cream
Hand cream
Haircare line includes:
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BeOnMe skincare lines, Beauty, Sport and Tattoo, give life to a colorful, smart and performance-oriented
cosmetic collection.
Photo Credit by BeOnMe

Pre-shampoo nourishing treatment
Purifying shampoo
Sensitive shampoo
Hair oil
Sport Line
High-performance formulations created to make the body feel free to unleash all its energy
and dynamic vitality. The line includes:
Anti-friction cream
Massage gel
Refreshing gel
Tattoo Line
Organic cosmetics designed to address the unique nature of all skin types and enhance
the vibrant uniqueness of each tattoo. The line includes:
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After piercing saline solution
After tattoo
Tattoo pro
Sun protection
Also, there are Gift Sets available. To discover the entire collection please visit
beonmelab.com.

The company has developed special convenient sustainable packaging and Gift Sets for every taste that can
make even the most ordinary holiday unforgettable.
Photo Credit by BeOnMe

BEST SELLERS
Cleansing Scrub Gel
It brightens and smoothes the skin. The different sized granules help get a deeper
cleansing. Based on aloe, it contains all-natural hydrated silica granules, apple-cider
vinegar, Malva Sylvestris extract, and also nettle, with its healthy cocktail of proteins,
vitamins, tannins, and ﬂavonoids.
Purifying Face Mask
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Innovative, soft lipogel texture: it doesn’t dry, doesn’t pull, doesn’t irritate. It dissolves like
magic when it comes in contact with water. It evens the complexion and mattiﬁes the skin.
It contains a special mix of seaweeds extracts (Fucus Spiralis, Tetraselmis Chuii) and sage
hydrosol.
Face Serum Impure Skin
A light serum that absorbs rapidly, lends a matt, hydrated ﬁnish to impure and combination
skin as it soothes, restricts dilated pores, reduces imperfections and rebalances oily skin,
without drying it. Based on aloe, it contains a refreshing sorbet of lavender, lime, and bitterorange blossom hydrosols.
Spot Treatment
Shock treatment against pimples and imperfections. Gel texture: it doesn’t drip and, thanks
to its practical applicator, it’s easy to apply. It contains aloe, thyme extracts, tea tree oil, and
is enriched with gluconolactone.
Purifying Shampoo
Speciﬁc for oily hair and dandruff. A waterfall of chamomile, lavender, mint, lemon and
natural surfactants to deeply cleanse and purify scalp and hair. It lends a pleasant
sensation of freshness.
Massage Gel
Fast-absorbing gel designed for sports massage, before and after physical activity. It offers
a pleasant relief to traumatized skin areas, helps to soothe swellings and to promote tissue
oxygenation. With calendula extract, jojoba, thyme, rosemary and tea-tree oils.
After Tattoo
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Photo Credit by BeOnMe

With its generous blend of organic oils (sweet almond, castor, sunﬂower, shea butter, and
tocopherol), it soothes and moisturizes the skin after the execution of a tattoo, helping to
preserve its vibrant colors.
Recommended Retail Prices for best-sellers:
Cleansing Scrub Gel 75 ml/ 2.54 ﬂ.oz. - € 12.50;
Purifying Face Mask 50 ml/ 1.69 ﬂ.oz. - € 13.50;
Face Serum Impure Skin 30 ml /0.51 ﬂ.oz. - € 12.00;
Spot Treatment 15 ml/ 1.01 ﬂ.oz. - € 8.00;
Purifying Shampoo 200 ml/ 6.76 ﬂ.oz. - € 9.50;
Massage Gel 150 ml/ 5.07 ﬂ.oz. - € 14.50;
After Tattoo 50 ml /1.69 ﬂ.oz. - € 11.50.

BRANDING & DESIGN
NATURETASTIC!
Beauty is in everything natural! BeOnMe celebrates the most varied types of nature’s
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beauty and the wonderful diversity of every human creature, with a contemporary and
exuberant brand personality that breaks down the sober aesthetic codes of the traditional
eco-skincare, while opening to a more joyful and colorful concept of nature. An indie brand
with a playful and fun approach to skincare, capable of resonating with a young audience
that wants to feel emotionally involved.
PACKAGING
The packaging is white, minimal, modern, characterized by a colorful label. The label is
removable and may be playfully reused on other surfaces. The products don't have
secondary packaging.

Photo Credit by BeOnMe

ACCESSORIES
MAKEUP REMOVER CLOTH
BeOnMe custom washcloth made of 100% terry cotton made in Italy is completely
recyclable. It is safe and very absorbent, ideal for removing masks and treatments, for
cleansing face and neck, for drying face and hands. Thanks to the texture of its terry cloth it
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is perfect to carry out a gentle cleansing of the face. A functional skincare accessory and
ally for removing makeup, clean and dry the skin, make treatments and cold face packs.

MARKETING & SALES
COMMUNICATE TO CONNECT
BeOnMe consistently researches and invests in all the newest communication trends to
keep evolving and taking new challenges to connect people, develop a dialogic
relationship with users and partners, sharing knowledge, values and an energizing vision
of inclusive beauty.
This is why BeOnMe:
Constantly informs people about the correct and conscious use of organic cosmetics,
and inspires to live beauty in a positive way, promoting a direct one-to-one interaction
and a daily social media customer care.
Actively supports distributors & resellers in their social and digital communication
strategies, helping them better interact with the new generations.
Promotes synergies between people & partners through the development of BeOnMe
online and ofﬂine community.
MARKETING FOR REAL PEOPLE
BeOnMe goal is to answer the audience’s and commercial partner’s concrete needs,
providing useful and selected marketing tools, like product guides, how-to-use cards and
videos, graphic skincare routines and online training courses.
BeOnMe also highly encourages real people to be the best testimonials, as well as
promote user-generated contents that can be shared on social media and with partners. A
word-of-mouth potential maximized by targeted buzz marketing strategies.
DIGITAL FOCUS
BeOnMe commercial strategy harnesses the power of digital marketing and involves
constant investments and updates to ensure BeOnMe remains competitive in the Internet
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marketplace. BeOnMe digital plan includes:

BeOnMe is constantly investing in digital marketing to remain competitive in the Internet Marketplace.
Photo Credit by BeOnMe

Search Engine Optimization
BeOnMe invests in growing the presence online as well as maximize organic search trafﬁc
to ensure its cosmetics are well represented on the Internet and naturally rank for desired,
relevant keyword searches.
Paid Search
BeOnMe invests in paid search advertising, such as Google AdWords and Bing Ads, stay
up to speed on all the latest developments, and work with the best tools to ensure
all campaigns are getting the highest Return On Investment.
Social Media
BeOnMe manages content calendars, craft posts that are both useful and entertaining and
track engagement and follower growth to make sure BeOnMe is offering signiﬁcant
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contents to its audience.

From BeOnMe Instagram feed: pre make-up skincare routine for Carnival

Influencers Marketing
The company also partners with a reliable network of inﬂuencers through afﬁliate
programs. BeOnMe partners with such influencers as @damntee | @alicecarbotti |
@metamorphosia_fx @merisiel_irum | @wayofyaw | @basic_gaia @martinapiccu |
@fabianabarra | @tessagelisio | @klea.277. Finally, BeOnMe invests in dynamic and
engaging Instagram and Facebook advertising. Next steps also include investing in TikTok.
Direct E-mail Marketing
A key tool to increase brand awareness, draw attention, establish and improve
relationships with the audience while tracking feedback and monitoring the product
success.
BEONME TOUCHPOINTS
Organic perfumeries
Herbalists
Personal care stores
Perfumeries
Drugstores
Beauty chains
E-commerce platforms (proud to be on ﬂaconi.de; eccoverde.com; douglas.de;
lovelula.com; biggreensmile.com)
International exhibitions e.g. Cosmoprof (Italy), Vivaness (Germany), Sana (Italy), Up by
Wabel (France) and more
INTERNATIONAL VISION
Today BeOnMe cosmetics are available in Italy, all over Europe, in Canada, Taiwan, soon
in Greater China and the USA. The brand is registered in 27 EU countries and also in the
UK, Australia, Philippines, India, New Zeland, Serbia, and Singapore. After the ﬁrst years
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full of successes, the company plans a further exponential growth on international markets
supported by a targeted expansion strategy, adequate investment capacity, and
organizational development plans.

Photo Credit by BeOnMe

MEDIA
BeOnMe believes in the added value of collecting independent reviews and of partnering
with beauty experts, journalists, inﬂuencers, micro-bloggers, and vloggers. Among many
others, BeOnMe has been featured in the following
Magazines
bio-magazine.it
dilei.it
ilgiornaledellabellezza.it
Bio&Consumi Green Lifestyle
Blogs
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blog.cliomakeup.com
ecocentrinca.it
verdebioblog.it
BEONME SOCIAL MEDIA PROFILES
Instagram
Italian language @beonme | German language @beonme_de English language
@beonme_eng Spanish language @beonme_esp
Facebook
Italian language @beonmebeauty | German language @beonme_de English language
@beonme_eng Spanish language @beonme_esp
Pinterest
BeOnMe skincare
Tit Tok
beonme_skincare

ADDITIONAL MATERIALS
You can download the presentation by the link
You can download the digital version of the dossier by the link
You can download the product range and price list by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
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QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments from Syndicate members and
BeOnMe answers by the link. Maybe among them, you will find the answer to your
question. Feel free to leave your comments and ask questions by the link. Please do not
share this file since it is for internal use only.
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Company name:

BeOnMe Lab S.r.l. Via Stella 11/a, 38123 Tre…

Contact person:

Massimo San Giuseppe

E-mail:

info@beonmelab.com

Website:

beonmelab.com

Phone:

+39 333 6828983

Patent status:

-

On market since:

2016

Regions:

Italy

Industries:

Skincare

Source links:

BeOnMe Official Webpage

Files:

BeOnMe Dossier
Digital
BeOnMe Brand
Presentation
BeOnMe Price List for
Distributors
How to use_NOURISHING FACE MASK_en
BeOnMe_How to use_PURIFYING SHAMPOO_en
BeOnMe_How to use_SPOT TREATMENT_en
BeOnMe_How to use_CLEANSING MOUSSE_en

Direct link:

click here
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SECRET DOSSIER ARMINA ORGANIC
FLORAL COSMETIC
Founded by research scientist and environmentalist Dr. Svetla Nikolova,
Armina is a family-owned business specialising in pure, functional, highly
effective and gentle natural skin care as well as essential oils and
hydrolates for aromatherapy and culinary uses. Thoroughly honest and
transparent from the field to the bottle, no short-cuts and no
concessions are made in terms of quality. Armina has consciously
decided against using inferior and harmful ingredients hidden behind
fancy names and designer packaging. All products are organically
certified, 100% free of preservatives, fillers, foaming, stabilising and
flavouring agents. All recipes rely on the synergy of active natural, plantsourced ingredients only.
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STORY
The brand Armina is a new generation business model for people with a green heart,
forward-looking mind and high standards when it comes to their appearance, health and
well-being. After years spent in research of polymers naturally occurring in plants, Dr.
Svetla Nikolova realized that time was ripe for a new challenge into which she could put
not only the rigorous scientific mind but her heart as well. Finding a way to apply her
knowledge for the improvement of humans’ and nature’s health felt as a logical step
forward in the course of her academic work and publications.
Together with her husband, Dr. Ginev, descendant of a family who had cultivated precious
Rosa Damascena for generations, they created ARMINA. The brand provided an
opportunity to invest their combined experience and expertise in a business contributing to
preserving Bulgarian medicinal and aromatic plants. From the very beginning, the essence
of the brand was focused on retrieving long lost traditional knowledge while applying upto-date, evidence-based science. This opened new horizons allowing for sustainable
farming practices and sustainable production methods.
The founders’ extensive knowledge in chemistry is instrumental not only in the
development of pure, highly effective products but also in being able to monitor the entire
production process from the quality of the ingredients to the final product. Not least,
curiosity and inquisitive thinking, inherent to the scientific mind, have remained the intrinsic
drive behind Armina. Starting with essential oils, blends and flower waters, the product
range has been gradually expanded to include formulations for minimalist functional skin
care based on a wide variety of entirely natural active substances. Currently, Armina is on
the brink of launching a highly innovative pre- and probiotic skin care series.
PRODUCTS AND PRICES
Armina’s product range includes a wide variety of organic certified essential oils and
blends, carrier oils, flower waters (hydrolates), rose elixir for health and culinary purposes,
functional cosmetics and sanitizers. Both the essential oils and the flower waters are
obtained by direct steam distillation, all carrier oils are extra virgin cold pressed. A special
formulation of fully botanical origin has been developed to help cleanse and disinfect
hands and surfaces at times of infectious spread without irritating skin and lungs. The
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functional cosmetics range, based on an innovative formulation involving pre- and
probiotics as active ingredients, will be coming soon.

Armina is a family-owned business, lead by Dr. Nikolova and Dr. Ginev, contributing to preserving Bulgarian
medicinal and aromatic plants with the aim of health and well-being
Photo Credit by Armina

Most of the ingredients and raw materials used in Armina’s products are grown locally. The
rose oil comes from the Rose Valley; the lavender grows in the fields of ancient Thrace; the
sweet almonds in Orpheus’ mystical Rhodope Mountains. For the sourcing of some
species like argan or citrus trees which are not native to Bulgaria but have too valuable
properties to do without, Armina cooperates with trusted, small-scale producers from Italy,
Portugal, Morocco and India.
Armina’s organic certified flower waters are 100% pure plant hydrolates, obtained by direct
steam distillation of fresh petals, leaves or blooms. Containing high amounts of essential oil
and other biologically active substances, they retain the very essence of the plant when it
was still alive and growing. Delicately flavoured and soothing, Armina’s flower waters are
incredibly versatile finding applications as varied as facial tonic, body moisturizer, make-up
remover, nutritional hair spray, beauty care, treatment for inflamed skin and eyes, or insect
repellent. The high quality of the flower waters allows for a long expiry date without the
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necessity of using additional chemical preservatives. Thus, they are also safe for use for
children, pregnant women, older people and even pets. Armina’s flower waters are also
food-grade which makes them a perfect addition to many a delicious dessert and drink.

Armina' s organic and pure rose elixir is made of the best roses, gently handpicked at Bulgarian Rose Valley
Photo Credit by Armina

To make the exquisite Organic Rose Elixir, the blossoms of Rosa Damascena are harvested
by hand as they are unfolding in the early hours of down. The elixir contains nothing less
than rose oil and nothing more than organic Stevia extract. No additives, no artificial
flavour, no preservatives. Added to a glass of water, it improves digestion and helps detox
the body from within. Poured over tea, champagne, fruit salads or desserts for subtle
flavour, the Rose Elexir awakens the senses with a burst of spring, inspires and energizes.
The Organic Rose Elexir is portioned and packed in 10 ml in sachets making it easily
portable. The sachets are grouped in a designed display.
Armina’s organic certified essential oils are 100% pure, unadulterated without added
synthetic substances. The range currently includes more than 40 different aromatic plants.
The essential oils can be used separately or individually combined for vaporization,
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massage, skin and hair care, hot and cold compresses for various physical conditions, bath,
sauna and many other holistic aromatherapeutic treatments. Some of the essential oils
enrich with their exquisite flavour creative culinary adventures. The essential oils can also
be blended with carrier oils such as sweet almonds, apricot kernel, hazelnut or argan oil.

Armina’s flower waters are incredibly versatile finding applications as varied as beauty care treatments
Photo Credit by Armina

The essential oils are packaged glass of 5ml and 10ml, arranged in designed displays of
various sizes.
The ready-to-use sanitizers are ideal for hygienic disinfection offering a biological, highly
functional alternative to conventional disinfectants. The purely plant-based solution
contains organic tea tree, eucalyptus and lemon oil as well as organic lavender water.
Their antiseptic and antiviral properties enhance the effectiveness of ethyl alcohol. Both
sanitizers are free from chlorine ingredients and synthetic compounds.
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Organic Rose water in Sachet can be added to a glass of spring water, teas, champaign, cocktails, dairy desserts
or fruit salads giving an amazing rose flavor
Photo Credit by Armina

The surface sanitizer cleanses surfaces in the office, at home, outside and while travelling.
The hand sanitizer cleans and refreshes the hands without water and soap. Apart from
disinfecting, the sanitizer moisturizes the hands with organic certified food-grade glycerin
and organic oils, leaving the skin smooth and supple.
BRANDING AND DESIGN
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Essential oils of Armina could be used both for aromatherapy and culinary
Photo Credit by Armina

For its unique design, Armina relies on the craft of local artists who love the brand and live
the values embodying its philosophy.
Rose, Lavender, Melissa, and all the other flowers gracefully dancing on Armina’s labels
and promotional material have been created by Pavla Otova, a painter, enthusiastic foodie
and nature lover. For the artful drawings, Pavla was inspired by Hans Christian Andersen’s
fairy tale “Little Ida’s Flowers”.
As for the packaging, Armina is constantly on the qui vive for sustainable, recyclable
materials. The labels are directly sealed on the bottle to avoid waste disposal through
wrapping in additional packaging. The cardboard boxes the products are shipped in
throughout the world are made by persons with disabilities from a public run cooperative
thus providing them with an opportunity to make a decent living.
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Armina's natural surface sanitizing spray with organic certified tea tree, eucalyptus and lemon oil
Photo Credit by Armina

MARKETING AND SALES
Armina has been internationally expanding for several years, currently with a presence on
European and South-East Asian markets. The brand is poised for further global expansion.
It could be distributed via organic and natural product outlets, beauty stores, pharmacies,
herbal shops and chemists with herbalist section, online sales platforms, and other
marketing channels. Armina welcomes prospective distributors ready to embrace the
philosophy of the brand and to adhere to the strict quality standards of the company.
The brand has reasonable chances of success as it aligns with current trends in beauty
care, wellness and health towards a growing demand for authentic brands, sustainable
sourcing, transparency and traceability in terms of ingredients and processing, highly
functional beauty care, social responsibility and eco-conscious packaging as well as the
focus on a minimalist less-is-more philosophy.
Armina’s distributors enjoy the privilege of buying directly from a trusted producer and
obtaining proven, high quality organic certified products. They are supported by training,
information material and labels in the language of their target market.

1863

2023.01.08 | Best-Aging Report
ADDITIONAL MATERIALS
You can download Armina products hydrosols 250 ml Eng by the link
You can download the price list by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments from Syndicate members
and answers by the link. Maybe among them, you will find the answer to your question.
Feel free to leave your comments and ask questions by the link. Please do not share this
file since it is for internal use only.
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Company name:

Armina

Contact person:

Svetla Nikolova, the Founder

E-mail:

svetla.nikolova@armina.bio

Website:

armina.bio

Phone:

+359 88 835 9239

Patent status:

patented

On market since:

2008

Regions:

Bulgaria

Industries:

Skincare

Source links:

Armina
Armina Facebook page
Armina You Tube Channel

Files:

ARMINA _Price list Distributors April
2020

Direct link:

click here
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NATURA SIBERICA COSMETICS OF
WILD HERBS AND FLOWERS
NATURA SIBERICA is the first certified organic brand created from wildharvested herbs and exclusive natural ingredients sourced from the
unspoiled, powerful Siberian Nature. The production is equipped with
the modern machinery, owing to which the products preserve and
increase the healing properties of unique herbs of Siberia and the Far
East. All the manufacturing process is performed under the control of
the Institute of Aesthetic Certification ICEA. Ground-breaking
formulations and innovative textures charge the skin and hair with the
energy of wild nature. The established international brand with no
analogue is being sold in up to 70 countries, including European Union,
Australia, Japan, Taiwan, Russia, CIS and Argentina.
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THE STORY
Natura Siberica is a Russian manufacturer of organic cosmetic products established in
2007 and based in Khakassia, Russia. In 2013 the company started соnstruсtіоn of its first
organic farm whіch received a certificate of the EU bіo-stаndаrd EU 834/0, for cultivаtion of
rare plаnts of Siberia. The construction was done in collaboration with the representatives
of the local inhabitants, who know better than anyone the uniqueness of their land аnd
help to pick up manually wild herbs and plants for the Nаturа Sіbеrіса cosmetic products.

Natura Siberica organic farm
Natura Siberica Official Sources

Today the company owns 5 certified organic farms, where it grows indigenous Siberian
plants located in:
Khakassia (West Siberia);
Kamchatka peninsula (Far East region);
Sakhalin Island (Far East region);
Kunashir Island;
Saarema Island (Estonia).
Success and popularity of Natura Siberica is explained by a great number of naturopaths in
the world. The basic ingredient of all the products is cedar oil. It is the most unique and
irreplaceable of all the natural oils. It exceeds the concentration of the necessary for the
skin vitamin E several times, then, for example, palm or olive oil. Cedar oil contains more
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vitamin F (unsaturated fat acids) than its most well-known source – fish fat. This vitamin is
extremely important for our skin. It is a so-to-say building material for our cells. It is wellknown that a slow renewal process leads to thin and dry skin. Without cell regeneration,
skin loses density and elasticity, which leads to wrinkles and sagginess.

Сedar oil
Natura Siberica Official Sources

Siberia is a unique herbal sanctuary in Russia, the wild nature of which remains unchanged
for centuries. Live energy of Siberian herbs since ancient times was used by local citizens
for creation of magical healing elixirs, which preserved youth and beauty of the skin.
Sіberian nаturе's mоdеrn hіstоry bеgаn іn thе 1940s, whеn Russіаn bоtаnіsts Lаzаrеv and
Brеkhrаm іnvеstigаtеd over 4,000 plаnts and hеrbs and finaІІy identifіеd twelve
vеrу speсіаІ of them as adaptogens. In order to survive in severe Siberian climate, the
herbs developed rare essential oils, nutritive components and antioxidants. They possess
unique qualities, that help to increase the tonus of the skin, and if used frequently, to slow
the ageing process. Today Natura Siberica produces cosmetics, which unites the strength
of Siberian plants and the latest technological findings in cosmetology.
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Natura Siberica meets the European standard of organic cosmetic products, which is
proved by numеrоus prеstіgіоus cеrtіfіcаtеs - ІCЕА, ЕСОСЕRT, СОSМОS SТАNDАRD,
ВDІН. It is not a simple herbal skincare line – it is the first Russian certified organic
cosmetics and it really works!
THE PRODUCTS
Natura Siberica line includes skincare, body care, hair care, make-up, spa products and
even a line for newborns with low average price tags from 1$ to 10$ and perfect packaging.
Natura Siberica is the correct choice, as high quality is appreciated nowadays more than
"advertised" expensive brands in shining jars.

Natura Siberica Absolut line with Beluga caviar
Natura Siberica Official Sources

Here are the main product lines:
Natura Siberica Fresh SPA - a unique professional natural line with a wide range of
products for long-lasting rejuvenation of the skin, anti-cellulite body care, hair growth
stimulation and detoxification;
Natura Siberica Facial care - effective rejuvenating and detoxifying skin care;
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Natura Siberica Men - a line with the rarest essential oils and wildest herbs for
masculine skin;
Little Siberica - a special line for children's and newborn's tender skin;
Natura Siberica Haircare - all the power of nature in non-sulfate high-quality
shampoos and hair conditioners;
Natura Siberica Mouth Care - a line of natural tubes of toothpaste from Siberian herbs;
Natura Siberica Bodycare - natural products for effective daily body care;
Natura Siberica Aroma Exclusive Line - produced in glass jars especially for Natura
Siberica stores;
Natura Siberica Gift Sets – these are different combinations of products that can be
used as gift sets;
Natura Siberica Make-up - organic ECOCERT certified decorative cosmetics.

Natura Siberica in Estonia
Natura Siberica Official Sources

Organic certified multi-step face care from Natura Siberica vary by skin type and skin
needs. There is a wide range of treats for all skin types. The line for sensitive skin based
on Rhodiola Rosea, packed with such regenerating ingredients as Rosavin, Rosarin and
Rosin, effectively protects the skin from environmental impacts, making it supple and soft.
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The base for face rejuvenation is Snow Cladonia, a unique Siberian herb which stays green
even at - 50C, confirmed to be one of the most efficient rejuvenating means. The range of
treats for oily and combination skin, based on Sophora Japonica, which contains up to 30%
of vitamin P, keeps skin fresh all day long and prevents oily gloss. The range of treats for
dry skin based on the rare Siberian Plant Aralia Mandshurica, gives dry skin softness and
elasticity.
New certified hair care products based on HYDROLATE, a concentrated cocktail of
vitamins and minerals received from plants by distillation. Complete haircare expertise for
all hair types and conditions.
Natura Siberica's experts carefully studied and brought together the ancient recipes of the
northern Nenec, Selkup, and Khanty people, and have used them to prepare a unique
natural line The Northern Collection.

The Northern Collection. Super Siberica Professional. Little Siberica. Siberian Collection for Men.
Natura Siberica Official Sources

The award-winning Siberian cosmetics for men contains all the wild herbs and rare oils for
effective men’s skin and hair care. All the formulas were developed in accordance with
specific needs of men’s skin and hair. Wide range of face care products including face

1871

2023.01.08 | Best-Aging Report
creams, face shaving clays, face scrubs. Choice of hair treatment and multi-functional body
care.
Natura Siberica experts have created a new and even more effective range Super Siberica
Professional where powerful, iconic Siberian plants are combines with innovative
technologies. This new line is based on hydrolate (herbal distillate) of unique and powerful
Siberian plants. The hydrolate is a concentrated cocktail of vitamins and minerals received
from plants by distillation. Haircare products, based on hydrolates, are much more
effective than the ones based on water because they retain a maximum of bioactive
components from the plant. SUPER SIBERICA hair care products aim at intensive hydration
and restoration of the hair structure, ensuring wonderful gloss and fill them pleasant aroma.

Andrey Trubnikov, the founder
Natura Siberica Official Sources

BRAND&DESIGN
By that time when all has just started, domestic cosmetics producers in Russia had a great
issue i.e. absolutely unattractive packages which stood unnoticed on the shelves.
Mr.Trubnikov chose the design for Natura Siberica packaging very scrupulously, he
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liked to repeat that a product with a nice package can be sold at a higher price. He
worked mainly with English and French designers while creating the logo and brand
packaging. Russians admired the theme of wild herbs and old recipes, so the company
actively uses this concept as a marketing tool. The design capitalized on the brand’s
unique proposition giving the products local and international appeal. Here when the moto
of the brand "Cosmetics of Wild Herbs and Flowers" came out.

Natura Siberica Official Sources

Each Natura Siberica collection captures with its diversity and ethnic peculiarities. The
brand pays special attention to the design of both packaging and brand positioning at the
world level, with the unique store concepts, the international exhibition stands etc. that
also surprise with their uniqueness and back to the roots. The design of all Natura Siberica
products and packaging combines the love for the ancestral culture, Siberian nature with
its wild herbs, flowers, berries and modern trends and marketing techniques.
MARKETING & SALES
The idea of Natura Siberica first sparkled in Mr. Trubnikov’s, the Founder's mind in 2008,
when organic cosmetics was actually not popular in Russia and market perspectives were
not clear. The shampoos, creams and shower gels became a real hit. They were of
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premium quality and more affordable than foreign brands. Though Natura Siberica’s price
was a little bit higher than the price of Russian mass-market brands, its quality was
definitely higher and it was cheaper than the foreign analogues.
Today, the company proposes to the customers the price range from low tier mass market
to entry-level perfumery with no analogue product in the world. In 2010 Mr. Trubnikov, the
Founder, started to launch new lines. He has opened first Organic Shop, the analogue of
the British the Body Shop, in 2012 Organic People, and a few years later Natura
Kamchatka. The production extended from several lines to 5 certified organic farms, over
200 mono-brand stores nationwide and globally. Соnsumеrs
аppreсіаtе Nаturа Sіbеrіса prоduсts for its sustainability, effectiveness and affordability.
Judging by the growing number of followers Natura Siberica is on the right way and
already has its loyal international customers. The established international brand is sold at
67+ countries, including the European Union, Australia, Japan, Taiwan, Russia, CIS and
Argentina.
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Natura Siberica Stand at VIVANESS 2020
Natura Siberica Official Sources

Natura Siberica takes an active part in international exhibitions. Only in 2019-2020, the
company took part in the largest exhibitions of natural environmentally friendly cosmetics
and food products. Natural & Organic Products Europe 2019 in London, Great Britain
brought one of the main environmental prizes Best New Men Grooming Product received a
unique shaving clay and The Mammoth 2-in-1 mask. Also, the company for the eighth time
participated in the largest international exhibition of perfumes and cosmetics Cosmoprof
Bologna 2019 (Italy) and presented hits and new products of natural cosmetics from
Siberia. In February 2020 it has also participated in one of the largest European organic
fair Biofach Vivaness 2020 held in Nuremberg, Germany.
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Natura Siberica boutique at Monoprix, Paris
Natura Siberica Official Sources

Strong domestic presence led to rapid foreign market expansion. Nowadays, this brand is
on the shelves of Monoprix in Paris, France, which chain includes approx. 300 stores all
over France. Natura Siberica was added to the assortment of the chain in autumn 2015. At
the same time, the line was taken by the English chain of the stores with organic
products Whole Foods, the largest organic retailer in the world in Great Britain, and the
famous Harrods, one of the largest and the most expensive department stores in London,
the UK. In Estonia, the company has developed a brand for the local market called Natura
Estonica.
Natura Siberica sells products through mono-brand stores and large
supermarket chains. 15% of the turnover is reached through the export. Today
there are mono-brand stores in Montenegro (Podgorica), Montenegro (Budva),
Serbia (Belgrade), Bosnia and Herzegovina (Banja Luka) and Spain
(Barcelona). The mono-brand net profit almost equal to expenses for its
launch, which proves Natura Siberica to be a perfect business. All in all one
Natura Siberica mono-brand store requires an investment of approx.
$200,000.
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One of the mono-brand stores of Natura Siberica based on the main concert
Natura Siberica Official Sources

ADDITIONAL BRANDS

Exclusive position at the World's Most Famous Stores
Photo Credit by Natura Siberica

At present, the company produces over 1500 SKU under 9 brand names featuring Natura
Siberica, Planeta Organica, Organic Shop, Dr.Konopka’s, Natura Estonica, Rezepte der
Oma Gertrude, Organic People, Recipes of Babushka Agafia. Our range of goods
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comprises skincare, personal care, hair care, SPA treatments, baby care and even natural
laundry detergents and cleaners.
AWARDS
Nаturа Sіberіcа owns a big number of іnternаtіonаl аwаrds most of which could be found
at the webpage, some of them are:
Веst grееn cоsmetіcs, Cоsmоprоf BоІоgnа, Itаly;
Веst оrgаnіс prоduсts fоr mоthеrs аnd bаbіеs, Lоndоn, UK, NаturаІ & Orgаnіс prоducts
Еurоpе;
Веst Prоduсt ассоrdіng to Аllure Russіа;
Winnеr in the cаtegory "Best fасе саre prоduct" awarded by Bеаuty Challеnger Awards
at the exhibition Веyond Веаuty, Pаrіs;
Little Siberica is the winner of Live Organic Awards;
British PURE BEAUTY AWARDS 2018;
Natural & Organic Awards Europe 2019.
MEDIA
Nature Siberica is featured in some of the most prestigious publications around the globe.
More could be found at the official media page.
"There are a lot of natural cosmetic brands in the world, but you won’t find such a brand,
every product of which is worth making a TV program", says Andrey Trubnikov, CEO
Natura Siberica", Expert
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Regular features & reviews in some of the most prestigious publications around the globe
Photo Credit by Natura Siberica
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Company name:

Pervoe Reshenie LLC

Contact person:

Export Department

E-mail:

info@1reshenie.ru

Website:

naturasiberica.ru

Phone:

+7 499 500 40 00

Patent status:

Yes

On market since:

2007

Regions:

Russia

Industries:

Skincare

Source links:

Natura
Siberica
Natura Siberica Official You Tube
Channel

Files:

ABOUT NATURA SIBERICA_ENG
GROUP OF BRANDS_ENG
Eurobiolab
Presentation
Organic Shop Brand
Planeta Organica Brand

Direct link:

1880

click here

Best-Aging Report | 2023.01.08

SECRET DOSSIER ON LE BAP®
Le BAP® is an Innovative Skin Care made in "Petite France" in
Strasbourg, France with a 500-year tradition of natural healing and body
care. Its unique cosmetic products are based on traditional
phytotherapeutic "savoir-faire" and Hi-tech innovations, achieving
revolutionary results on most skin care concerns like wrinkles, radiance,
impurities, acne, large pores, skin tightening and pigmentation.
Synergizing technologies, like the French Microdermabrasion instrument
“Le FANTASTICK® - Diamondstick®” with cosmeceuticals that are
inspired by aesthetic medicine for B2B and B2C clients, is one of the
outstanding expertise of Le BAP® - Bain Aux Plantes laboratory. It was
created to help women take care of their face, hands, décolleté and
neck, despite the daily routine, having a professional salon at home.
Moreover, it increases up to 15 times the penetration of active
substances such as creams and serums.
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THE BRAND
In the 15th century, La Petite France in Strasbourg (France) emerged as the center for an
outstanding therapeutic tradition that relied on natural healing, herbs, and spa treatments
known for harnessing the rich flora and fauna of the Rhine valley, nestled between the
Black Forest and the Vosges. These centuries-old natural healing plant-based therapies
have been practised and perfected in the area known as “Le Bain Aux Plantes” that is
translated into English as 'bath in plants'. Today, Le BAP® - Bain Aux Plantes institute and
brand, founded in 1976 and located in this very location, draws on this tradition.
Le BAP® - Bain Aux Plantes specialized in testing, developing, and applying this synergy of
ancient knowledge and cutting-edge innovation to bring you the best skin care products
for health and beauty. Since 1976 the products have been created and tested in
cooperation with leading dermatological laboratories and universities, combining natural,
soothing treatments with remarkable results.

Le BAP® - PerfectSkin High-Tech Pro is a multi-tech device with 6 associated technologies
Photo credit by Le BAP®

PRODUCTS & PRICES
Its unique cosmetic products are based on scientific processes on how to extract,
preserve, and utilize highly active substances in the body and skin care therapies.
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Cosmetic products can be used both for retail and for professional use while delivering
treatments, many of them were developed to be associated with the latest technologies
used in aesthetical treatments, both for face and body. Le BAP® - Bain Aux Plantes has
developed dermatological system PerfectSkin High-Tech Pro, composed of a multi-tech
machine with 6 associated technologies for face and body), product line for cabin use,
products for retail and the diamond microdermabrasion system Le Fantastick® Diamondstick®.

FANTASTICK® increases up to 15 times the penetration of active substances such as creams and serums
Photo credit by Le BAP®

Diamondstick® is a medical сrystal stick with an abrasive part made with natural white
diamonds for soft microdermabrasion after which the skin becomes smooth like babies'. It
helps to take away dead and dry skin, stimulate the production of collagen and elastin that
affects the depth of wrinkles, balance pigmentation and improve the appearance of
problematic skin with acne.

1883

2023.01.08 | Best-Aging Report
Usually, in addition to the face, small areas of the body also need special care. Having
examined the tedious daily life of women, Le BAP® found that it is very difficult for them to
visit beauty salons quite often. Lack of time, commitment to family, etc., makes it almost
impossible to go out and take care of themselves. Therefore, having a tremendous desire
to help modern women and men carry out personal care LeBAP® has created the series for
home use and Diamondstick® for microdermabrasion. This is a small device that allows
women to take care of their skin while staying at home. Alone it performs a large number
of functions: cleaning, peeling and exfoliating. It can be used both on the face and other
small areas of the body, such as hands, décolleté and neck. The visible result appears right
after the first treatment and last in time after several procedures of using the stick. As a
result, there is a deeply cleansed skin. However, for optimum performance, be sure to
follow the instructions in the user manual. It should be noted that this device does not
contain adhesives or additives. Therefore, you can count on completely natural, but
professional treatment, and healthy skin.
“Le Fantastick® - Diamondstick® Kit for home use includes the Diamondstick® itself
and Cleansing Gel Fruit Fresh Clean 150 ml. The FF Clean 3 in 1 Gel is designed for makeup removing, gentle cleaning and soft peeling.
HOW TO USE: First, apply the generous amount of FF Clean Gel at the clean moisturised
skin before the stick itself. Then the stick is applied very gently by the parallel rising
movements started from the neckline and help yourself with the second hand to avoid
wrinkles, it is possible to repeat the movements second time in the area of nose, chin
and forehead. Then just rinse with water and apply moisturizer or nutrition. It can be Aloe
Vera Gel 99% for young and acne skin or Phytolift Visage Creamask for any other type of
skin. The sérums could be applied under the Phytolift creamask.
Le BAP® Aloe Vera Gel 99 % is a unique multifunctional gel that could be used separately
as well as after The-Diamondstick procedure to nourish the skin. It not only takes care of
young skin but also perfectly improves the outer look of acne. This gel with Vera
extract hydrates, heals and revitalizes the skin. Aloe Vera Gel 99 % is made only by cold
extraction to keep all-natural active ingredients. It can be used in day cream or in a mask
without rinse.
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Le BAP® product range
Photo credit by Le BAP®

Results of Le FANTASTICK® - Diamondstick®:
Increased penetration of serums and creams up to 15 times compared to the normal
topic application;
Reduces wrinkles and fine lines, smoothens the skin;
Balances pigmentation, reducing spots, brightens skin and unifies coloration;
Against acne, impurities, pig pores, blackheads;
Stimulates production of new collagen and elastin, skin regeneration;
Reduces ingrown hair after shaving/epilation for men and women;
When used before micropigmentation, permanent makeup decreases the number of
corrections, if needed at all;
Also brightens small body parts, e.g. intimate zones, elbow, etc ;
Perfect for hand/feet (soft part) rejuvenation (Nail Salons);
Suits for all types of skin and colors.
The abrasive part of the Le Fantastick® has a lifetime guarantee*, one B2B Diamondstick®
can be used for all clients after disinfection. The prime cost of treatments is extremely low
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(between 0,20€ and 2€max) for treatments invoiced to the final client up to 99€.

Photo credit by Le BAP®

Principle active substances used in cosmetics:
Hyaluronic acid – non-animal origin, matrix cross-polymer, 4 different sizes of molecules
for immediate up to long-term effects. The concentration and efficiency in our products
is very high compared to other professional brands;
Marin collagen eco-cert;
Vitamin C encapsulated in vitamin E to make it penetrable (lipid form) (Laa
biologiquement pure);
Phyto-proteins eco-cert;
Alkaline Phyto complex “lipolyse” which cuts the links between fat cells (similar to
injected soap derivates eg “Aqualyx®”, and associated with a drainage Phyto complex
to evacuate the metabolites.
Recommended prices for EU retail best-sellers excluding VAT:
Kit “Le Fantastick® - Diamondstick®” – 71,20€;
Phytolift visage creamask – 27,92€;
Cream Nouvelle Skin cream riche – 55,2€;
Cream Méso4 Filler – 47,2€;
Serum Hyauron Pure 15% - 47,2€;
Serum Perfect Eye Pro-lift - 55,2€;
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Serum Vita-Vital C – 39,2€;
Serum Nouvelle Skin – 47,2€;
Phytolift body creamask – 39,2€;
Liporeducteur Fat Burn Actif serum– 35,84€.

All Le BAP® products are ideally intended for those interested in enhancing and prolonging the results of their
aesthetic treatments
Photo credit by Le BAP

OTHER PRODUCTS
LASERSTICK PRO – an association of light therapy and microdermabrasion. Special
protocols have been created to get the best of both technologies.
BRANDING & DESIGN
Le BAP® - Bain Aux Plantes products reflect medical purity and a touch of nature’s green
phyto therapy. Latest design development will add silver-based luxury and trapezoidal
„vase-form” to showcase the natural origin of this exceptional brand.
MARKETING & SALES
Participation in national and international professional tradeshows, thematic exhibitions,
communication through professional networks.
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The brand is already has a global presence in more than 20 countries all over the world.
All products could be purchased through the official web store by the link.

Cosmetic products developed to be associated with the latest technologies can be used both for retail and
professionally for spas, beauty and nail salons
Photo credit by Le BAP®

AWARDS/ MEDIA
Le BAP® was awarded the Prize for Innovation H. Pierantoni in 2018 for Perfect Skin HighTech Pro system in Paris during International Beauty Congress.
REFERENCES
There is a big amount of references and feedbacks on Le BAP® products in social media.
For example, by the next link there is a Publication at VisageParfait, french media source
about the health of the skin. Here are some feedbacks on Instagram.
The laboratory is producing now probably the most sold product for the next months:
Hygiene gel for hands 2 in1 (please download the brochure below in Files section). Corona
virus loses its activity only with gel applied on 100% of the surface, which has more than
65% of alcohol. Since 100% surface application isn't always given in practice, Le BAP®
developed and tested one with min. 75%. In order to avoid the world getting dry, old and
worn-out looking hands from continuous disinfection, the company integrated some skin
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hydrating and treating agents to prevent premature aging skin.

Le BAP® design reflects medical purity and a touch of nature’s green phytotherapy
Photo credit by Le BAP®

ADDITIONAL MATERIALS
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1. Le Fantastick Mobile Miami. 2. Le Fantastick Mobile Paris. 3. Display Le Fantastick at one of the expos
Photo credit by Le BAP®

You can download all Le BAP® product images by the link
You can download Le BAP® product leaflet by the link
You can download Le BAP® Hygiene Gel leaflet by the link
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Le BAP® in social media
Photo credit by Le BAP®

You can download pricelist of Le BAP® for distributors by the link
You can download Le BAP® Hygiene Gel Pricelist by the link
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find a series of questions/comments form Syndicate members and
answers from the Le BAP® by the link. Maybe among them, you will find the answer to your
question. Feel free to leave your comments and ask questions by the link. Please do not
share this file since it is for internal use only.
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Company name:

Le BAP® - Bain Aux Plantes Aesthetic Labor…

Contact person:

Katia Kirilenko, Responsable Développeme…

E-mail:

pro@le-bap.com

Website:

le-bap.com

Phone:

+33 6 59 53 39 44

Patent status:

patented

On market since:

1976

Regions:

France

Industries:

Skincare

Source links:

Le BAP®
webpage
Le BAP® Facebook
page
2018 Paris Innovation Award Le BAP®-PerfectSkin High-Tech
Pro

Files:
Le BAP® Prize for Innovation H. Pierantoni in 2018 for Perfect Skin High-Tech Pro system in
Paris
Pricelist Ex-work Le BAP® - SPINOFF
MAR2020
Hygiene Gel Leaflet
Hygiene Gel Price List
Direct link:
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SALTEE LUXURY SPF PROTECTION
SKINCARE
Saltee is a brand, a culture, and a mindset defined by transformative
travel. Every product in the luxury suncare range is evocatively scented,
with fragrances to awaken cherished holiday memories and spark
dreams of the next exotic adventure. All Saltee products are carefully
formulated in the UK through rigorous research and are designed to
protect while minimising their environmental impact. That’s why all
Saltee products are vegan-friendly, cruelty-free, responsibly sourced,
and recyclable. The products really stand out in the SPF category and
now have a loyal UK following and Saltee is now looking to bring the
range to new EU markets.
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THE FOUNDERS
The Saltee Founders, Sam and Patrick, wanted to create suncare products which they
couldn’t find – light, nourishing SPFs which feel amazing to apply, but also look after ones
skin. Saltee is on a mission to create the best SPF range in the World!

THE BRAND
Saltee is a brand, a culture, and a mindset defined by transformative travel. Saltee is a
luxury suncare brand borne from a shared passion for life-changing holiday experiences.
These experiences are called transformative travel, for their ability to make people see the
world and themselves in a different light. A moment of transformative travel can be as
sensational as a yacht adventure during which one may discover the azure waters of a
barely visited Aegean islet. It can also be as subtle as sipping mint tea with the locals,
under a sun-bleached canopy in Old Town Marrakech. Human culture is defined by the
spirit of sunny exploration, the essence of exotic adventuring, and the willingness to
surrender to the perspective-altering moments every holiday experience can offer - when
one embrace the Saltee mindset.
As a brand, Saltee stands for the open-minded, the inquisitive, and the culturally curious,
for those holiday makers who long for the crisp, cool tang of salty ocean breeze, white
sands underfoot, and the radiant glow of sun-kissed skin. For those travellers who dream
of balmy nights spent wandering cobbled paths, with the sweet scent of jasmine lingering
in the air. The people live for those waking Saltee holiday moments.
Such transformative travel journey starts with Saltee. Saltee’s purpose is to encourage
transformative travel by creating a light, easily re-applied SPF range that makes the perfect
companion on any sunny adventure. The crisp, cool tang of the salty ocean breeze and the
warm glow of sun-kissed skin, as one explore undiscovered coves…new ideas, hidden
gems, and unknown friends await. The journey starts with Saltee, just imagine where it will
end.

SALTEE FOUNDATION
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Photo Credit by Saltee

Many brands take steps to do less harm in the world, but Saltee believes that doing less
harm is no longer enough. From the outset, the brand has been committed to minimising
the environmental impact and promoting responsible travel - but now, Saltee is taking
things one step further.
The Saltee Foundation is a charitable trust created to promote cultural awareness and
foster a better understanding of communities and environments outside own. The
Foundation represents our commitment not only to do less harm but to ensure Saltee’s
presence in the world is an active force for good.
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The Saltee Foundation’s first projects will reflect one of the primary goals to improve lives
and bring people together, by helping young people from disadvantaged backgrounds to
travel, study, and experience different cultures. Saltee will be used as a platform to
promote works in these fields, in a bid to increase public awareness and shape
government policy on key issues relating to the environment, migration, and international
relations. Each year, a minimum of 10% of Saltee’s profits will be invested in the Saltee
Foundation, inviting like-minded partners to make similar investment commitments.

PRODUCTS & PRICES
SPF RANGE
Daily Protection Formula 50ml, SPF 50, RRP £32.00
Saltee knows only too well the need for multi-tasking products which have become a daily
necessity rather than a holiday only purchase. The SPF50 Face Daily Protection Formula
being one of them. A skin and suncare hybrid that offers UVA, UVB and infra-red radiation
protection as well as being a lightweight daily moisturiser.
Venuceane (sourced from the ocean) counters photo damage and is anti-ageing. UV
and IR radiation protection combating the sun’s harmful rays
Avocado oil is packed with Vitamin E to revitalise and replenish the skin
Nordic pine bark helps combat and prevent hyper-pigmentation giving a fresh faced
glowing look
Neroli Oil helps rejuvenate and boost the natural regeneration of skin cells
Panthenol works to attract and retain moisture whilst reducing redness for an even skin
tone
Sea & Sun Formula 50ml, SPF 50, RRP £32.00
SPF50 Face Sea & Sun Formula is ultra-high, naturally derived UVA and UVB protection for
the face. Its super light formula absorbs in seconds which makes it perfect for those warm
summer days and it helps to combat hyper-pigmentation. Get an extra dose of hydration
from Cucumber extract which cools and soothes the skin leaving the skin protected,
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hydrated and nourished.

Face Daily Protection 50 SPF
Photo Credit by Saltee

Venuceane (sourced from the ocean) counters photo damage and is anti-ageing. UV
and IR radiation protection combating the sun’s harmful rays
Cucumber extract for skin hydration – the skin will drink it in
Nordic pine bark helps combat and prevent hyper-pigmentation giving one a fresh
faced Scandi-sheen
Birch water is packed full with healthy amino acids to hydrate and protect the skin
City Serum SPF +, SPF50, RRP £38.00
An indulgent SPF 50 serum for daily life unlike any other on the market. The lightest ever
SPF 50. A delight to apply with a stunning natural light fragrance with a delicate texture
and scent. Perfect as a base under makeup or worn on its own for a sheer fresh-faced
radiance, City Serum SPF+ absorbs immediately yet provides SPF 50 UVA and UVB
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protection.

Photo Credit by Saltee

Black Ginger Extract: counteracts photo-damage and provides pro-ageing benefits. Will
boost the regeneration of skin cells
Venuceane sourced from the depths of the Caribbean Ocean to hydrate the skin and
provide natural photo-adaptive protection
Nordic Pine Bark: combats and prevents hyper-pigmentation caused by sun damage;
gives a fresh-faced glowing look
Panthenol: super moisturising with the intensity to improve skin hydration, elasticity and
smooths the appearance of fine lines
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Active Sun Lotion 150ml, SPF 30, £35.00
An active lifestyle requires SPF30 Body Active Sun Lotion. Whether one at home or away
protect and nourish your skin with our ultra-high UVA and UVB sun care. Natural essential
oils work to soothe and calm tired aching muscles, perfect for any day outside. Includes
MelinOil that stimulates your skin’s natural sun defences and prevents photo ageing and
helps achieve beautiful glowing skin.

City Serum for daily careful face protection is the lightest ever SPF 50
Photo Credit by Saltee

1900

Best-Aging Report | 2023.01.08
Melinoil stimulates the skin’s natural sun defences and prevents photo-ageing whilst
boosting the natural glow for an all-year-round sun-kissed look
Jojoba and grapeseed oils soothes tired, aching muscles – what ever’s worked one into
a sweat, take a breath and relax
Nordic pine bark helps combat and prevent hyper-pigmentation giving a fresh Scandisheen look
Rice Extract leaves the skin feeling super soft and moisturised
Birch water works to purify and hydrate the skin
Sea & Sun Lotion 150ml, SPF 30, RRP £35.00
Sun exposure requires an extra dose of moisture. Saltee’s hydrating SPF30 Body Sea &
Sun Lotion is formulated with ultra-high UVA and UVB protection and is specially blended
with a unique tan accelerator ingredient, MelinOil, that works to boost the natural glow.
Extra Coconut Oil and Aloe will leave the skin feeling healthy, smooth and quenched.
Packaged beautifully in Saltee’s easy-to-use pump style bottle, it wouldn’t be a beach day
without it.
Melinoil stimulates the skin’s natural sun defences and prevents photo-ageing whilst
boosting the natural glow for an all-year-round sun-kissed look
Coconut oil is nature’s tropical hydrator! It works to nourish and moisturise all day long
Nordic pine bark helps combat and prevent hyper-pigmentation giving one a fresh
glowing look
Gota Kola works to repair and protect damaged skin – brightens and rejuvenates
Aloe helps to soothe and cool the skin – a much needed refreshing boost after a day in
the sun

HOLIDAY ESSENTIALS
Hydrating Mist 75ml, Refreshing Face Mist RRP £20.00
Saltee Hydrating Mist is a refreshing and cooling treat for the face that soothes and
rejuvenates the skin. Hyaluronic Acid works to provide intense moisture and Vitamin C will
help brighten and rejuvenate. Protects against everyday environmental factors and keeps
the skin looking and feeling beautiful. Perfect to use alongside your Saltee suncare. Hand
luggage-worthy and the perfect quick spritz to refresh on-the-go.
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Body. Active Series
Photo Credit by Saltee

Hyaluronic Acid helps to bind water to collagen, resulting in plumper, dewier, and more
hydrated
Vitamin C is a powerful anti-ageing antioxidant that protects from free radicals leaving
the skin bright, fresh and youthful
Red Algae protects the skin from environmental factors – great for those dreamy city
escapes
Aloe helps to soothe and cool the skin – a much needed refreshing boost
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Body. Sea and Sun Series
Photo Credit by Saltee

Tan Enhance Formula 200ml, Prolong Glow, RRP £26.00
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Saltee Hydrating Mist
Photo Credit by Saltee

Tan Enhance Formula is a soothing and calming body and face after-sun formula that works
to prolong a healthy glow. Delicately scented, Shea butter provides powerful hydration
whilst MelinOil makes it perfect for those post-sunny days at home or away. Achieve a
long-lasting tan and beautiful, healthy bronzed skin.
MelinOil stimulates the skin’s natural sun defences and prevents photo-ageing whilst
boosting the natural glow for an all-year-round sun-kissed look
Shea Butter super hydrating and perfect to calm and soothe the skin after a day in the
sun
Pomegranate Extract Gives the skin that extra sun-kissed glow by stimulating outer layer
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cells

Saltee Tan Enhance
Photo Credit by Saltee

Saltee hands 30ml, Sanitising Hand Gel, RRP £9.50
Now one can take Saltee hands with him/her wherever one goes. The NEW compact size
is the perfect addition to the everyday essentials. Infused with 70% alcohol it combats
99.9% of bacteria and viruses to ensure refreshing protection that feels luxurious.
Delicately scented with Neroli oil which also works to hydrate, nourish, calm and soothe
the senses.
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Neroli Oil acts as a natural anti-bacterial ingredient, calming and soothing the skin
Natural Essential Oils work together to provide intense moisture and nourishment
Aloe helps to soothes and refresh the skin – a much needed midday boost
Infused with 70% alcohol to combat bacteria and viruses

BRANDING & DESIGN
Saltee’s products are packaged in modern packaging formats with eye-catching colours.
They were made to really stand out in the SPF Category.

MARKETING & SALES
Since launching in April 2018 Saltee has had significant success in the UK establishing its
place as a modern and premium sun care brand. Saltee has its own e-commerce site and
stock with top retailers in London such as Harrods and Sarah Chapman Clinic. We also
work within hotel groups in retail outlets and as in-room gifts. Saltee is constantly working
to increase brand awareness and has been contributing to the brand image since its
launch. We are keen to find partners to work with closely in Europe.
The brand's main channels of marketing are:
Emails to database 80k+ and growing loyal client base;
Instagram and Facebook content creation;
Paid advertising in social media channels;
Contract with Public Relation Agency;
Print visuals in magazines;
Sharing product samples and testers via retail sellers and events;
Influencer marketing.
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Hands Careful Protection
Photo Credit by Saltee

MEDIA/AWARDS
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Photo Credit by Saltee

Featured in VOGUE, RED MAGAZINE, GRAZIA, FINANCIAL TIMES HOW TO SPEND IT,
SUNDAY TELEGRAPH STYLISH MAGAZINE, HIPANDHEALTHY.COM
Latest Awards:

TAN ENHANCE
Beauty Bible Awards 2022 - Bronze Joint Award – Tan Extender Category

HYDRATING MIST
Beauty Bible Awards 2022 – Bronze Joint Award – Facial Mist/Toner Category

SALTEE HANDS
Beauty Bible Awards 2022 – Gold Joint Award – Hand Sanitiser Category
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TESTIMIONIALS
“Saltee….a beautiful, velvety milk without ocean-polluting oxybenzone but with a natural
tan accelerator. It feels like heaven, but smells so deliciously like your cancelled summer
holiday that it may induce tears.” - Sali Hughes, Guardian Beauty Editor
“Saltee melts into the skin in seconds, the neat pump design means no spillage, it’s sweatproff, there is zero grease and there is no chalky residue or streaks. And impressively, the
packaging is made from recycled materials.” Sarah Jossel – The Sunday Times Style
Beauty Editor.
“Saltee is a wonderful new-generation British Sunscreen. It leaves the skin feeling
moisturized, glowing, and is a wonderful base for makeup.” Edwina Chambers – You
Magazine Beauty Editor
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Saltee
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SECRET DOSSIER ON SALTEE LUXURY
SPF PROTECTION SKINCARE
Saltee is a brand, a culture, and a mindset defined by transformative
travel. Every product in the luxury suncare range is evocatively scented,
with fragrances to awaken cherished holiday memories and spark
dreams of the next exotic adventure. All Saltee products are carefully
formulated in the UK through rigorous research and are designed to
protect while minimising their environmental impact. That’s why all
Saltee products are vegan-friendly, cruelty-free, responsibly sourced,
and recyclable. The products really stand out in the SPF category and
now have a loyal UK following and Saltee is now looking to bring the
range to new EU markets.
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THE FOUNDERS
The Saltee Founders, Sam and Patrick, wanted to create suncare products which they
couldn’t find – light, nourishing SPFs which feel amazing to apply, but also look after ones
skin. Saltee is on a mission to create the best SPF range in the World!

THE BRAND
Saltee is a brand, a culture, and a mindset defined by transformative travel. Saltee is a
luxury suncare brand borne from a shared passion for life-changing holiday experiences.
These experiences are called transformative travel, for their ability to make people see the
world and themselves in a different light. A moment of transformative travel can be as
sensational as a yacht adventure during which one may discover the azure waters of a
barely visited Aegean islet. It can also be as subtle as sipping mint tea with the locals,
under a sun-bleached canopy in Old Town Marrakech. Human culture is defined by the
spirit of sunny exploration, the essence of exotic adventuring, and the willingness to
surrender to the perspective-altering moments every holiday experience can offer - when
one embrace the Saltee mindset.
As a brand, Saltee stands for the open-minded, the inquisitive, and the culturally curious,
for those holiday makers who long for the crisp, cool tang of salty ocean breeze, white
sands underfoot, and the radiant glow of sun-kissed skin. For those travellers who dream
of balmy nights spent wandering cobbled paths, with the sweet scent of jasmine lingering
in the air. The people live for those waking Saltee holiday moments.
Such transformative travel journey starts with Saltee. Saltee’s purpose is to encourage
transformative travel by creating a light, easily re-applied SPF range that makes the perfect
companion on any sunny adventure. The crisp, cool tang of the salty ocean breeze and the
warm glow of sun-kissed skin, as one explore undiscovered coves…new ideas, hidden
gems, and unknown friends await. The journey starts with Saltee, just imagine where it will
end.

SALTEE FOUNDATION
1912

Best-Aging Report | 2023.01.08

Photo Credit by Saltee

Many brands take steps to do less harm in the world, but Saltee believes that doing less
harm is no longer enough. From the outset, the brand has been committed to minimising
the environmental impact and promoting responsible travel - but now, Saltee is taking
things one step further.
The Saltee Foundation is a charitable trust created to promote cultural awareness and
foster a better understanding of communities and environments outside own. The
Foundation represents our commitment not only to do less harm but to ensure Saltee’s
presence in the world is an active force for good.

1913

2023.01.08 | Best-Aging Report

The Saltee Foundation’s first projects will reflect one of the primary goals to improve lives
and bring people together, by helping young people from disadvantaged backgrounds to
travel, study, and experience different cultures. Saltee will be used as a platform to
promote works in these fields, in a bid to increase public awareness and shape
government policy on key issues relating to the environment, migration, and international
relations. Each year, a minimum of 10% of Saltee’s profits will be invested in the Saltee
Foundation, inviting like-minded partners to make similar investment commitments.

PRODUCTS & PRICES
SPF RANGE
Daily Protection Formula 50ml, SPF 50, RRP (Recommended Retail Price) €38; EXW (Exworks price) €19
Saltee knows only too well the need for multi-tasking products which have become a daily
necessity rather than a holiday only purchase. The SPF50 Face Daily Protection Formula
being one of them. A skin and suncare hybrid that offers UVA, UVB and infra-red radiation
protection as well as being a lightweight daily moisturiser.
Venuceane (sourced from the ocean) counters photo damage and is anti-ageing. UV
and IR radiation protection combating the sun’s harmful rays
Avocado oil is packed with Vitamin E to revitalise and replenish the skin
Nordic pine bark helps combat and prevent hyper-pigmentation giving a fresh faced
glowing look
Neroli Oil helps rejuvenate and boost the natural regeneration of skin cells
Panthenol works to attract and retain moisture whilst reducing redness for an even skin
tone
Sea & Sun Formula 50ml, SPF 50, RRP €38; EXW €19
SPF50 Face Sea & Sun Formula is ultra-high, naturally derived UVA and UVB protection for
the face. Its super light formula absorbs in seconds which makes it perfect for those warm
summer days and it helps to combat hyper-pigmentation. Get an extra dose of hydration
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from Cucumber extract which cools and soothes the skin leaving the skin protected,
hydrated and nourished.

Face Daily Protection 50 SPF
Photo Credit by Saltee

Venuceane (sourced from the ocean) counters photo damage and is anti-ageing. UV
and IR radiation protection combating the sun’s harmful rays
Cucumber extract for skin hydration – the skin will drink it in
Nordic pine bark helps combat and prevent hyper-pigmentation giving one a fresh
faced Scandi-sheen
Birch water is packed full with healthy amino acids to hydrate and protect the skin
City Serum SPF +, SPF50, RRP €45.50; EXW €22.75
An indulgent SPF 50 serum for daily life unlike any other on the market. The lightest ever
SPF 50. A delight to apply with a stunning natural light fragrance with a delicate texture
and scent. Perfect as a base under makeup or worn on its own for a sheer fresh-faced
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radiance, City Serum SPF+ absorbs immediately yet provides SPF 50 UVA and UVB
protection.
Black Ginger Extract: counteracts photo-damage and provides pro-ageing benefits. Will
boost the regeneration of skin cells
Venuceane sourced from the depths of the Caribbean Ocean to hydrate the skin and
provide natural photo-adaptive protection
Nordic Pine Bark: combats and prevents hyper-pigmentation caused by sun damage;
gives a fresh-faced glowing look
Panthenol: super moisturising with the intensity to improve skin hydration, elasticity and
smooths the appearance of fine lines

Photo Credit by Saltee
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Active Sun Lotion 150ml, SPF 30, RRP €42; EXW €21
An active lifestyle requires SPF30 Body Active Sun Lotion. Whether one at home or away
protect and nourish your skin with our ultra-high UVA and UVB sun care. Natural essential
oils work to soothe and calm tired aching muscles, perfect for any day outside. Includes
MelinOil that stimulates your skin’s natural sun defences and prevents photo ageing and
helps achieve beautiful glowing skin.

City Serum for daily careful face protection is the lightest ever SPF 50
Photo Credit by Saltee
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Melinoil stimulates the skin’s natural sun defences and prevents photo-ageing whilst
boosting the natural glow for an all-year-round sun-kissed look
Jojoba and grapeseed oils soothes tired, aching muscles – what ever’s worked one into
a sweat, take a breath and relax
Nordic pine bark helps combat and prevent hyper-pigmentation giving a fresh Scandisheen look
Rice Extract leaves the skin feeling super soft and moisturised
Birch water works to purify and hydrate the skin
Sea & Sun Lotion 150ml, SPF 30, RRP €42; EXW €21
Sun exposure requires an extra dose of moisture. Saltee’s hydrating SPF30 Body Sea &
Sun Lotion is formulated with ultra-high UVA and UVB protection and is specially blended
with a unique tan accelerator ingredient, MelinOil, that works to boost the natural glow.
Extra Coconut Oil and Aloe will leave the skin feeling healthy, smooth and quenched.
Packaged beautifully in Saltee’s easy-to-use pump style bottle, it wouldn’t be a beach day
without it.
Melinoil stimulates the skin’s natural sun defences and prevents photo-ageing whilst
boosting the natural glow for an all-year-round sun-kissed look
Coconut oil is nature’s tropical hydrator! It works to nourish and moisturise all day long
Nordic pine bark helps combat and prevent hyper-pigmentation giving one a fresh
glowing look
Gota Kola works to repair and protect damaged skin – brightens and rejuvenates
Aloe helps to soothe and cool the skin – a much needed refreshing boost after a day in
the sun

HOLIDAY ESSENTIALS
Hydrating Mist 75ml, Refreshing Face Mist RRP €24.00; EXW €12
Saltee Hydrating Mist is a refreshing and cooling treat for the face that soothes and
rejuvenates the skin. Hyaluronic Acid works to provide intense moisture and Vitamin C will
help brighten and rejuvenate. Protects against everyday environmental factors and keeps
the skin looking and feeling beautiful. Perfect to use alongside your Saltee suncare. Hand
luggage-worthy and the perfect quick spritz to refresh on-the-go.
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Body. Active Series
Photo Credit by Saltee

Hyaluronic Acid helps to bind water to collagen, resulting in plumper, dewier, and more
hydrated
Vitamin C is a powerful anti-ageing antioxidant that protects from free radicals leaving
the skin bright, fresh and youthful
Red Algae protects the skin from environmental factors – great for those dreamy city
escapes
Aloe helps to soothe and cool the skin – a much needed refreshing boost
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Body. Sea and Sun Series
Photo Credit by Saltee

Tan Enhance Formula 200ml, Prolong Glow, RRP €31; EXW €15.50
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Saltee Hydrating Mist
Photo Credit by Saltee

Tan Enhance Formula is a soothing and calming body and face after-sun formula that works
to prolong a healthy glow. Delicately scented, Shea butter provides powerful hydration
whilst MelinOil makes it perfect for those post-sunny days at home or away. Achieve a
long-lasting tan and beautiful, healthy bronzed skin.
MelinOil stimulates the skin’s natural sun defences and prevents photo-ageing whilst
boosting the natural glow for an all-year-round sun-kissed look
Shea Butter super hydrating and perfect to calm and soothe the skin after a day in the
sun
Pomegranate Extract Gives the skin that extra sun-kissed glow by stimulating outer layer
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Saltee Tan Enhance
Photo Credit by Saltee

Saltee hands 30ml, Sanitising Hand Gel, RRP €11.50; EXW €5.75
Now one can take Saltee hands with him/her wherever one goes. The NEW compact size
is the perfect addition to the everyday essentials. Infused with 70% alcohol it combats
99.9% of bacteria and viruses to ensure refreshing protection that feels luxurious.
Delicately scented with Neroli oil which also works to hydrate, nourish, calm and soothe
the senses.
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Neroli Oil acts as a natural anti-bacterial ingredient, calming and soothing the skin
Natural Essential Oils work together to provide intense moisture and nourishment
Aloe helps to soothes and refresh the skin – a much needed midday boost
Infused with 70% alcohol to combat bacteria and viruses

BRANDING & DESIGN
Saltee’s products are packaged in modern packaging formats with eye-catching colours.
They were made to really stand out in the SPF Category.

MARKETING & SALES
Since launching in April 2018 Saltee has had significant success in the UK establishing its
place as a modern and premium sun care brand. Saltee has its own e-commerce site and
stock with top retailers in London such as Harrods and Sarah Chapman Clinic. We also
work within hotel groups in retail outlets and as in-room gifts. Saltee is constantly working
to increase brand awareness and has been contributing to the brand image since its
launch. We are keen to find partners to work with closely in Europe.
The brand's main channels of marketing are:
Emails to database 80k+ and growing loyal client base;
Instagram and Facebook content creation;
Paid advertising in social media channels;
Contract with Public Relation Agency;
Print visuals in magazines;
Sharing product samples and testers via retail sellers and events;
Influencer marketing.
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Hands Careful Protection
Photo Credit by Saltee

MEDIA/AWARDS
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Photo Credit by Saltee

Featured in VOGUE, RED MAGAZINE, GRAZIA, FINANCIAL TIMES HOW TO SPEND IT,
SUNDAY TELEGRAPH STYLISH MAGAZINE, HIPANDHEALTHY.COM
Latest Awards:

TAN ENHANCE
Beauty Bible Awards 2022 - Bronze Joint Award – Tan Extender Category

HYDRATING MIST
Beauty Bible Awards 2022 – Bronze Joint Award – Facial Mist/Toner Category

SALTEE HANDS
Beauty Bible Awards 2022 – Gold Joint Award – Hand Sanitiser Category
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TESTIMIONIALS
“Saltee….a beautiful, velvety milk without ocean-polluting oxybenzone but with a natural
tan accelerator. It feels like heaven, but smells so deliciously like your cancelled summer
holiday that it may induce tears.” - Sali Hughes, Guardian Beauty Editor
“Saltee melts into the skin in seconds, the neat pump design means no spillage, it’s sweatproff, there is zero grease and there is no chalky residue or streaks. And impressively, the
packaging is made from recycled materials.” Sarah Jossel – The Sunday Times Style
Beauty Editor.
“Saltee is a wonderful new-generation British Sunscreen. It leaves the skin feeling
moisturized, glowing, and is a wonderful base for makeup.” Edwina Chambers – You
Magazine Beauty Editor

ADDITIONAL MATERIALS
You can download logistics and prices by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please, do not share this file
since it is for internal use only.

1926

Best-Aging Report | 2023.01.08
Company name:

Saltee

Contact person:

Eleanor Allum

E-mail:

eleanor@saltee.co.uk

Website:

saltee.co.uk

Phone:

+44 7515 548774

Patent status:

n/a

On market since:

2018

Regions:

United Kingdom

Industries:

Sun/Tan

Source links:

Saltee Website
Saltee Instagram
Saltee Facebook

Files:

Price list Berrichi April
2022
COSMOS Cerificate Berrichi

Direct link:

click here
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HIGHEST QUALITY SUPPLEMENTS FOR
HEALTH, WELL-BEING, WEIGHT LOSS
AND BEAUTY
Invest in yourself and experience the change. This is the motto
of itsme.now the top quality nutritional supplements develop by the
German-based company Die NEMs GmbH. Nutritional supplements are a
matter of trust - that's why quality is the company's top priority. Best raw
materials, highest bioavailability and certified production, exclusively in
Germany, are the basis for a claim to premium quality. The company
offers to its customers a well thought-out concept with the highest
quality products for health, well-being, weight loss and beauty. They can
rely on competence and commitment and check themselves really good
products that gain more and more trust of clients countrywide as well as
worldwide.
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FOUNDERS
Mara Kaiser-Kleespies and Marion Siegle are behind the German nutritional supplement
brand itsme.now. The two power women are convinced that everyone can actively take
their life into their own hands and grow with the demands of everyday life, school and
work, regardless of age, figure or appearance. There is always a little more than one
thinks can do. It just needed to be willing to change some things in life. The setting. The
habits. The schedule. Sometimes just a little more awareness of one thing or another is
enough to achieve greater well-being, balance and productivity. Of course, the topic of
nutrition should be at the top of the list. But what gives us humans energy and should be
the most efficient fuel is most often neglected. This is where the nutritional supplement
concept from itsme.now can provide perfect support by helping to optimize inner strength
and physical performance. Well thought-out and high-quality products complement the diet
in a targeted manner and can be perfectly harmonized with daily challenges. The two
founders place special emphasis on the trust of their customers and the premium quality of
their supplements, which are produced exclusively in Germany.

MARA KAISER-KLEESPIES
Born in Göppingen, studies in Munich. Already stood on Mount Kilimanjaro as well as at
the finish line of the Munich Marathon. In other words: She knows her inner pig personally.
She has already experienced several times what one is capable of when mental power and
an optimally supplied body work perfectly together. Experiences that were too good not to
share. That's why she has made it her mission to support others in this process and is now
contributing all her experience to the development of itsme.now.

MARION SIEGLE
Grew up in Bielefeld, studied in Paderborn. Loves skiing, red wine, humor and her family.
Her daily mission: to balance job, pleasure and health. A constant multitasking challenge
from which she derives real quality of life that can't be topped. That's what drives her. Now
also helping others with itsme.now is the job she always wanted. Above all, to show that
personal goals are not lost sight of in everyday life and that you can realize every day how
much more value a life according to your own ideas is.
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The Founders of the brand itsme.now company Die NEMs GmbH.
Photo Credit by Die NEMs GmbH

BRAND
The brand's goal is one's well-being
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Photo Credit by Die NEMs GmbH

itsme.now is a brand of Die NEMs GmbH. It is a distribution company with an extensive
portfolio of high-quality nutritional supplements. What sets the team apart is the care with
which it develops, produces, fills and ships the products to its customers in Germany. All of
the products, whether natural vitamins, valuable mineral supplements, weight loss shakes
or superfood drinks are vegan, pure, gluten-free and certified.
The company's versatile team consists of experts from the fields of nutrition, nutritional
supplements, physiotherapy and alternative medicine. Together they develop products
with know-how, a lot of passion and above all out of personal conviction, which has been
successfully established on the German market for over 15 years.
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They want to help their customers achieve a balance between the demands of everyday
life and the needs of the body. This includes a balanced diet, regular exercise and
sufficient sleep. But this balance is often not possible in everyday life. Here it makes sense
to strengthen the body with high-quality nutritional supplements in a planned and targeted
manner.
The company can proudly say: itsme.now is a clear, self-confident lifestyle brand for
contemporary nutritional supplements in the premium segment. It offers every customer a
holistic, well-rounded product experience of health, well-being and beauty. After all, once
people have become aware of the value of their own health, they want to do something
about it. Of course, they can't change everything at once. But what counts is the beginning
- and that can always be: for example, now. This is exactly the philosophy of itsme.now.

STORY
Sometimes it takes a nudge to know if you're going the right way. Marion Siegle helped
one of her two cats get going. The male cat, just a few months old, suddenly couldn't walk,
his back legs constantly buckling. "We ran from clinic to clinic, from vet to vet, paid a bunch
of money. But no one could help." A doctor finally advised Siegle and her husband to get
carnitine and coenzyme Q10 and sprinkle them in the animal's food. "It didn't take a week,"
Siegle swears, "and the cat was moving again, becoming more and more agile, and after
ten days the matter was eaten." For Siegle, this is an indication that dietary supplements
can work, "because the cat doesn't know about the placebo effect."
She herself also overcame temporary sleeping problems with the help of amino acids and
co. and is happy about firmer connective tissue. However, she had hardly dealt with this
topic before. "The topic of nutritional supplements was more Mara's thing. She's always
read a lot about it and is super knowledgeable." Siegle, on the other hand, is "the type who
has to try something out and experience it for herself. And I felt that it changed many
things in my body for the better."
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Photo Credit by Die NEMs GmbH

Kleespies' interest and Siegle's experience had consequences: They founded the
company Die NEMs GmbH and created the brand "itsme.now." The two friends have
known each other since the 1990s. Both worked for the same Munich-based company for a
good 20 years - Kleespies in e-commerce, Siegle in the press department. Colleagues
quickly became good friends and business partners.
Now, the idea of selling nutritional supplements is not necessarily new. The industry is
huge, and the competitive pressure great. In fact, some friends and acquaintances shook
their heads. "Quite brave. How can you quit your secure jobs and get involved in a
business like this,' many asked us," Siegle says. But the two friends were convinced that
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with their products, which were developed by experts and manufactured in Germany, they
could "not only keep up with the market," but even stand out thanks to their high-quality
standards and good price-performance ratio. Because a versatile team around the two
founders consisting of specialists in the fields of nutrition, nutritional supplements,
physiotherapy and naturopathy develops with know-how, a lot of passion and above all out
of personal conviction products that perfectly complement the diet with all important
nutrient concentrates.
The fact that some nutritionists and physicians doubt the necessity of food supplements in
Western civilization, where every kind of food can be bought, does not bother the two
friends. Theoretically, this is true, says Kleespies, "if you were to shove a home-grown
carrot straight from the field into your mouth unprocessed." But even then, constant use
and overuse of the same agricultural land over a period of centuries has resulted in foods
that are extremely poor in nutrients. The loss of vitamin A in apples, for example, has
decreased by over 40% since the 1970s! Brand's highly cultivated vegetables contain only
a fraction of vitamins and nutrients. Siegle also points out the necessary need for protein,
which many people today want to cover only to a small extent through meat products.
This is where her amino acid product, which is "100 percent vegan," comes in. The two
entrepreneurs are convinced of the quality of their products in the stylish, black-metallic
cans anyway: They are constantly checked by certified laboratories, says Kleespies, "after
all, these are products that we give to our children and take ourselves. Something else is
important to her: "Our products can be combined with each other in any way, without
overdosing any ingredient, for example zinc." The company completely avoids
preservatives, artificial sweeteners and flavors, gluten, lactose, wheat, soy, milk
ingredients, egg and the controversial magnesium stearates.
The start-up company's driving force is its aminolife system. Siegle explains how it works.
"We actually have something there that no one else has! The basis is L-Amino Basix. It
contains all 8 L-amino acids that the body cannot produce itself, but urgently needs every
day to form vital proteins (albumin). Thus, an optimal protein supply is guaranteed and all
nutrients reach the cells better and faster. This basis combined with other valuable
vitamins, minerals and trace elements then makes the whole thing really efficient and really
gets the body going!"

1936

Best-Aging Report | 2023.01.08

REPRESENTATIVE PRODUCTS & PRICES
L-AMINO BASIX => RRP 26,90 € (CONTENT 180
PELLETS)
A true multi-talent - Basis for protein formation

Photo Credit by Die NEMs GmbH

the perfect amino acid profile for strength, performance and regeneration
the ideal supply of all 8 essential amino acids
supports muscle building and fat reduction, reduces cravings
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you can take it as a cure or permanently
suitable for vegans and vegetarian
The vegan L-Amino Basix consists of eight essential amino acids, which the body itself
cannot produce but are urgently needed to form proteins. Proteins are many bodily
functions and ensure that all nutrients reach your cells better and faster. If you combine LAmino Basix with other itsme.now products you get a boost effect that makes you fitter,
leaner and more balanced. For more info on all products, visit the official webpage of the
company itsme-now.de

BEAUTY COMPLEX => RRP 26,90 € (CONTENT 120
CAPSUELS)
Beauty from within - Awaken the goddess in you
supports a firm skin texture
with vegan hyaluron
vital hair and strong nails
protects the cells from oxidative stress
suitable for vegans and vegetarians
The balanced formula of purely plant-based raw materials moisturizes your skin, giving it
more tone and a more youthful appearance. With golden millet, which has a high content
of silicon (silica) and with the B vitamins vitamin B5, vitamin B6, vitamin B7 (biotin) is
considered a beauty and healing food, as well as zinc (zinc contributes to the maintenance
of normal nails) and copper (copper contributes to normal hair pigmentation).

HAPPY SLIM SHAKE => RRP 17,90 € (CONTENT 420 G
POWDER / 14 SERVINGS)
For a good shape – shake your body
VEGAN protein shake for weight loss with pleasure
Protein booster that keeps you full for a long time - with only 230 kcal per meal
vegetable protein source from rice and pea proteins
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high-quality substitute meal or sweet snack for in between meals
different flavors
The well-balanced meal substitute contains everything ones body needs. This ultimate diet
shake helps you reach or maintain your desired weight in a sensible way. In addition to
sports, sufficient sleep and a healthy diet, the Happy Slim Shake is a tasty and effective
companion that makes your life „lighter“. With 22.5 g of protein per meal, you provide your
body with a boost of the highest quality vegan protein gained from rice and pea proteins.

Photo Credit by Die NEMs GmbH

LEBER VITAL COMPLEX => RRP 24,90 € (CONTENT 90
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CAPSUELS)
Detox cleaning from inside - Detox your body and gain new energy
supports, activates and protects the liver function
promotes detoxification of the liver
contributes to a normal fat metabolism
contributes to a balanced digestion
with the super antioxidant alpha lipoic acid

Photo Credit by Die NEMs GmbH

The liver is the metabolic center and the central detoxification organ. It regulates over 500
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vital tasks in the body. Among the most important are fat metabolism, digestion and energy
balance. The such valuable and unique formula keeps one's liver healthy and powerful - it
has cleansing, stimulating, regenerating and stabilizing effects.

OPC NATUR PREMIUM => RRP 26,90 € (CONTENT 180
CAPSUELS)
Grape seed extract - the concentrated power of nature
very high OPC content of 440 mg per daily dose
made from premium quality French grapes
optimum bioavailability
pure vegan and natural
the perfect combination to Vitamin C Natur
OPC (oligomeric proanthocyanides) is an excellent antioxidant that protects your cells from
free radicals and oxidative stress. The vital substances of grape seeds can also have a
positive influence on the skin, the cardiovascular system, or the fat metabolism. If you
combine OPC with Vitamin C Natur you increase the positive effect of the grape seed
extract.

GREEN MORNING => RRP 27,90 € (CONTENT 450 G
POWDER / 22 SERVINGS)
The green superfood drink - natural energy for your day
100% vegan plant power
perfect coffee substitute
rich in micronutrients
satisfy hunger quickly due to high protein content
fruity delicious & quickly prepared
The concentrated green power combo is the high-quality energy dispenser for body, mind
and soul. The superfood drink kicks your metabolism and makes you perky - in the
morning or in between: with barley grass, hemp seeds, maca, moringa, green tea extract,
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spirulina, reishi - the king of mushrooms and fenugreek.

IMMUN COMPLEX => RRP 19,90 € (CONTENT 120
CAPSUELS)
Immune tuning - strong natural protective shield
exquisite combination of zinc, selenium and chromium
source of supply for a strong immune system
vegan and with an ideal bioavailability
tested quality with satisfaction guarantee
small, easy-to-swallow capsules
Essential micronutrients like zinc, selenium and chromium assume an outstanding function
in the processes of the immune system and are involved in over 5000 metabolic
processes. Zinc, for example, is needed for cell division and reproduction. Selenium
contributes to the normal functioning of the thyroid gland, is important for hair and nails,
and protects the cells from oxidative damage. Chromium controls the carbohydrate
metabolism and influences cholesterol level, protein metabolism and cell division.

KURKUMA SUPREME => RRP 19,90 € (CONTENT 60
CAPSUELS)
The golden turmeric root - namasté, a wonderful gift of nature
helps neutralize free radicals
boosts the immune system
suppresses appetite
gastrointestinal health
anti-inflammatory
Turmeric is THE superfood and it is impossible to imagine Ayurvedic medicine without it. It
has a lot of valuable healing potential and provides in the form of curcumin and many other
vital substances and delievers real added value for beauty and health. Purest turmeric
extract with its premium partner fenugreek and manganese guarantees the most effective
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absorption of curcumin in the body.

BRAIN POWER => RRP 27,90 € (CONTENT 90
CAPSUELS)
Strong brain tuning - focus & memory
high-dose nutrient combination
for mental performance
focus and memory
reduction of fatigue
vegan and bioactive
No matter what situation you have to manage, mental strength is always required. The
high-quality plant compounds we carefully composed such as Bacopa monnieri (herb of
grace), vitamins and amino acids help you to perfectly exploit your potential - at work, in
everyday life or in sports.
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Photo Credit by Die NEMs GmbH

MAGNESIUM INTENSE => RRP 17,90 € (CONTENT 180
CAPSUELS)
The power mineral - the cell’s power plant
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Photo Credit by Die NEMs GmbH

supports muscle and energy metabolism
high dosage of 600 mg per daily intake
particularly high bioavailability
suitable for vegetarians and vegans
tested quality with a satisfaction guarantee
Magnesium is one of the most important minerals in ones body. Whenever energy and
muscles are involved, the metabolism needs the right kind of power. That is why
magnesium deposits should be specifically enriched on a regular basis. This product
contains magnesium oxide, which is particularly bioavailable, i.e. it can be very well
absorbed and utilized by human organisms.
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BRANDING & DESIGN
Brand message: it's time to take care of you. When, if not now?
The brand helps each one become the best version of themselves - be special, not perfect.
Goals:
Health satisfaction: New life awareness - self-determined
Inspirations and solutions to increase the quality of life for body and soul through targeted
nutritional supplementation.
Self-confident - I feel good in my body
Self-responsible - I am ready to do something for it myself
Self-optimized - I am getting closer and closer to my goal
The responsibility for my health, my well-being and for my performance lies with myself. I
choose to live well, to be my best ME and focus on strengthening my resources.
Reason why
itsme.now products appeal to everyone, because the focus is on the "I"
The noble packaging appeals to me
Quality Made in Germany creates trust
Natural raw materials
Free from: Lactose, soy, gluten, artificial sweeteners etc.
Consumer insight / reaction
itsme.now is cool, modern and inspires me.
itsme.now seems credible & competent to me, so I trust them.
itsme.now has an extensive assortment, here I get a real desire to store.

MARKETING & SALES
The lifestyle brand its me.now belongs to Die NEMs GmbH. This was founded in 2018 and
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is based in Geretsried, south of Munich. Die NEMs GmbH is a distribution company (B2B
and B2C) with an extensive product portfolio of high-quality nutritional supplements that
stand for quality Made in Germany. The team consists of experts in the field of nutrition &
dietary supplements as well as physiotherapists & alternative practitioners. It develops
products with a lot of know-how and passion, which have been very successfully
established in the German market for over 15 years. In the B2B sector, it specializes in
private label. Here, individual label designs are developed for all products in the range at
the customer's request, but also customized formulations for completely new products - all
info on www.die-nems.de.
In the B2C sector, the brand itsme.now was created and launched in early 2019. It will be
sold in its own online store, via Amazon, at Flaconi and soon at Douglas.
The main marketing channels are:
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Photo Credit by Die NEMs GmbH

Marketing activities in social media such as Facebook and Instagram
Google Ads
Google Shopping
Cooperations with micro-influencers and product testers
A PR agency supports us in the cooperation with journalists (PR publications, press
appointments, trade fairs)
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Company name:

Die NEMs GmbH

Contact person:

Marion Siegle

E-mail:

info@die-nems.de

Website:

itsme-now.de

Phone:

+49081719976646

Patent status:

n/a

On market since:

2019

Regions:

Germany

Industries:

Supplements

Source links:

Website itsme.now
Instagram itsme.now
Facebook itsme.now

Direct link:

click here
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BIOGENA DIAMONDS IS THE HIGHEND PREMIUM SUPPLEMENT
Diamonds® is a new unique product of Austrian consumer health and
well-being micronutrient company Biogena. Biogena is an Austrian
family business with headquarters in Salzburg, Vienna and Freilassing.
Biogena develops, produces, and markets high-quality dietary
supplements based on the pure substance principle and Austrian
science. The Diamonds® premium supplement contains 44 exclusive
high-end ingredients, the quality of which can no longer be surpassed,
were perfectly combined in perfect rich coordination. The new
preparation combines the latest scientific findings with the good feeling
of leading everyone to their full potential. It helps to support the person
on 5 levels - health, energy, focus, balance and glow - together they
result in their own individual brilliance and radiance. Biogena
Diamonds® helps to release it and make self shine.
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THE STORY
Biogena is an Austrian family business with headquarters in Salzburg, Vienna
and Freilassing. Biogena develops, produces, and markets high-quality dietary
supplements based on the pure substance principle and Austrian science. Biogena is the
high-end premium consumer health brand with the uncompromising mission of helping
as many people as possible worldwide achieve greater health and well-being. Unique
premium preparations, targeted diagnostics, and knowledge offerings are the pillars of the
Biogena Group‘s high-quality health portfolio. The unique Biogena manufacturing standard
is characterised by radical quality born from a passionate belief in the pure substance
principle that uses only the finest ingredients, guaranteed to be free from artificial
colourings, preservatives and technical additives. Additionally, each individual batch is
quality controlled by the accredited and independent LEFO institute.

Photo Credit by Biogena

OWN EXPERTS AND SUPPLY CHAIN
INFRASTRUCTURE
The Biogena Group, which was founded by Albert Schmidbauer, covers the entire value
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chain with its own experts and infrastructure. From product development and quality
assurance to production, from software development to logistics robots, and from graphics
to customer service and accounting. Thanks to Digital Business Excellence, the Biogena
Group is well-positioned for the future and can thus ensure excellent quality along
the entire value chain.

Photo Credit by Biogena

STRONG MANAGEMENT
In cooperation with the owner and chairman of the supervisory board, Dr.
Albert Schmidbauer, and the more than 380 employees, the management board helps to
realise the vision of the Biogena group of companies. The team of Julia Ganglbauer and
Stefan Klinglmair together with the owner and CEO Dr. Albert Schmidbauer stands for
implementation strength, reliability, and innovative spirit and are supported by their
consistent commitment to the company values: trust, responsibility, appreciation,
performance, and courage.

KNOWLEDGE AND RESEARCH
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Biogena's scientifically-supported product formulations are based on the work of the
Biogena science team. Nutritionists, pharmacists, biologists, and physicians work side by
side with over 10.000 Biogena partner doctors and practitioners, manufacturers of raw
materials, diagnostic experts, and universities to implement the latest scientific findings and
create useful new compounds. The Biogena science team focuses on developing
new products and concepts, compiling and disseminating scientific data, ensuring quality
and seeking out new ingredients.

Dr. Albert Schmidbauer, the owner and chairman of the supervisory board Biogena
Photo Credit by Biogena

BETTER PRODUCT QUALITY. ASSURED.
Since 2006, the German laboratory LEFO-Institut GmbH carries out independent quality
testing on both the raw materials and every batch of Biogena products. Their experts verify
and warranty that all Biogena preparations comply with food quality laws and regulations
from A for analysis to Z for zero defects. The tests themselves go above and beyond the
legal food safety requirements. These independent experts evaluate a wide range of
parameters including impurities, pesticides and heavy metals. Bottom line: none of them
stand a chance. The Managing Directors of Biogena, the laboratory, and the shareholders
continue to personally vouch for this fact.
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SHARING KNOWLEDGE
Biogena aims to create, share, and increase knowledge and “infect” others with Biogena's
enthusiasm for health. Therefore offers webinars, podcasts, and events for various target
groups. There is definitely something for everyone. For example, certified in training to
become a certified Mikronährstoff Coach® (Micronutrient Coach) with Biogena Academy.

Photo Credit by Biogena

ADVICE FROM MICRONUTRIENT EXPERTS
With Biogena certified micronutrient advisors in branded Biogena stores, it is possible to
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learn about Biogena’s innovations in a comfortable, open setting, a place where all may
ask the most pressing health questions and where Biogena micronutrient advisors
only want one thing: Good Health for You.

Biogena branded store interior modern and same time close to nature
Photo Credit by Biogena

BIOGENA COMMITMENT
Biogena value-oriented company management includes modern working environments,
work-life compatibility, a strong customer orientation with the highest quality standards and
excellent service, a fundamental commitment to the environment, social responsibility,
and fair operating and business practices.

THE PRODUCTS
Developed and designed for people with the most exquisite taste, who are fascinated by
the endless wealth of opportunities for bringing spiritual, emotional and physical health into
perfect harmony. Biogena Diamonds® is a formulation like no other; the diamond standard
of high-end supplements, a masterful composition that could only be dreamed of up until
now.
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Photo Credit by Biogena

44 EXCLUSIVE HIGH-END INGREDIENTS
With Biogena Diamonds®, Biogena turns science into an art: 44 vitamins, minerals, trace
elements and plant extracts working together in perfect harmony, combined in the ultimate
symbiosis. State of the art and utterly uncompromising. Clinically tested brand raw
ingredients ensure the highest quality. Biogena Diamonds® embodies the purity
of diamonds in its principle of pure substances and helps to support the person on 5 levels:
Health with vitamin C, D, selenium and zinc to support a functioning immune system.
Vitamins D and K help to keep the bones healthy. The Biogena Brilliance Blend® provides
one with a brilliant dose of vitamins, minerals and trace elements.
Focus with pantothenic acid as a contribution to mental performance as well as iodine and
iron to support normal cognitive functions. The Biogena Phytogena-Komplex® goes all out
with the haute couture mix of secondary plant extracts and SIRT super ingredients.
Energy with the B vitamins riboflavin, niacin and vitamin B6 for one's energy metabolism.
Power nutrients such as folate and magnesium reduce tiredness and fatigue. The
consummate intelligence of nature taken from plant extract jewels combines together with
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60 mg Kaneka Ubiquinol™ CoQ10 active.

Photo Credit by Biogena

Balance with B group vitamins such as thiamin, niacin, vitamins B6 and B12 as well as
magnesium, as an aid to the stable functioning of the nervous system and psyche. The
gold standard ingredient – an impressive 100 mg of the unique, patented pine bark
prestige extract Pycnogenol®, was tested in more than 160 clinical studies.
Glow with zinc and biotin. The two support the maintenance of healthy skin and hair. The
Biogena Carotinogena-Komplex® glows with the shining stars lutein, zeaxanthin and betacarotene.

BRANDING & DESIGN
Apart from the impeccable quality standards, Biogena also boasts environmentally friendly
packaging in the form of the Biogena eco-bottles. A high level of tolerability and optimum
bioavailability is the result of seamless, state-of-the-art research and development by the
greatest scientific team in the sector.
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The store design is based on a consistent self-service concept as well as the creation of
encounter spaces that support the proactive but non-intrusive exchange of information.
Key features here are an open design as well as the use of sustainable and natural
materials and elements.

44 exclusive high-end ingredients Biogena Diamonds® premium supplement helps to release
individual brilliance, radiance and self shine
Photo Credit by Biogena

PRODUCTION AND INFRASTRUCTURE
When the Biogena Good Health World is completed in summer 2021, we will have a stateof-the-art production facility for science-based micronutrient products, including
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demonstration production and a world of experience for good health. In the Good Health
World, the production capacity can be increased from the current 150 million to 1.5 billion
capsules per year. Production will still be based on the pure substance principle as well as
the highest internationally relevant quality standards such as ISO 22000:2018, GMP for
foodstuffs, HACCP, organic production, and halal. The logistics for the corporate group is
handled centrally in the company’s own logistics centre (plus extension and robots) in
Natternbach in Upper Austria. On approx. 2,000m2 of modern facilities, more than
221,000 packages are shipped to 40 countries every year. At present, all packages are still
packed and prepared for dispatch completely by hand. The introduction of a piecepicking robot is being planned. This technical support will enable us to enlarge the logistics
team, thus allowing for faster and more extensive processing and creating new jobs.

MARKETING & SALES
BIOGENA PLACES
Biogena's service quality encounters can be experienced in 17 Biogena stores. The
Biogena places are open and close to nature, places to linger, places where there is time
and space for attentive and cordial consultation. It is possible to ask the certified
micronutrient consultants important health-related questions. They will advise about the
amazing world of micronutrients and have only one goal: 'Good Health for You'.
Diamonds® the RRP is €169,90 (90 caps - 3 caps/day). It’s sold in Austria and Germany in
its own Biogena Stores as well as online in other countries: United Kingdom, Netherlands,
Lithuania, Israel, Switzerland. It’s in registration for GCC, Russia, Thailand. Other countries
are open.
Biogena produces a big range of other health supplements more information on which
could be found on the official webpage Biogena:
International Topseller and Outstanding Products:
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Photo Credit by Biogena

Biogena Diamonds® - Diamonds® premium supplement contains 44 exclusive high-end
ingredients;
Biogena Venus & Mars - High-End Fertility Products for HIM and HER (coming by the
End of the Year).
Anti Aging Products:
MiraSkin® Gold - The beauty formula: Selected vitamins, structure-supporting nutrients &
valuable plant extracts;
Spermidin CellImmun® - Top Preparation for Cell waste Removement;
SIRT-Formula® - Developed with the anti-ageing specialist in Germany Prof. Dr. Bernd
Kleine-Gunk;
Pycnogenol® 100 Gold;
Coenzym Q10 active Gold;
Ubiquinol CoQ10 100 vegan Gold.
Topsellers:
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Photo Credit by Biogena

QuattroFerrin® (Study by link) – The Iron Revolution;
Siebensalz® Magnesium;
DigestioZym® 200;
Neurosagena® B-Complex Active Gold;
Osteo Calbon Komplex Gold;
Vitamin D 2000 Duo Gold;
Fit@work® Premium Gold (Study by link).
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Photo Credit by Biogena
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Company name:

Biogena GmbH&Co KG

Contact person:

Loidl Margit

E-mail:

m.loidl@biogena.com

Website:

biogena.com

Phone:

+43 662 23 11 11

Patent status:

n/a

On market since:

2006

Regions:

Austria

Industries:

Supplements

Source links:

Biogena webpage

Direct link:

click here
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SECRET DOSSIER ON BIOGENA
DIAMONDS
Diamonds® is a new unique product of Austrian consumer health and
well-being micronutrient company Biogena. Biogena is an Austrian
family business with headquarters in Salzburg, Vienna and Freilassing.
Biogena develops, produces, and markets high-quality dietary
supplements based on the pure substance principle and Austrian
science. The Diamonds® premium supplement contains 44 exclusive
high-end ingredients, the quality of which can no longer be surpassed,
were perfectly combined in perfect rich coordination. The new
preparation combines the latest scientific findings with the good feeling
of leading everyone to their full potential. It helps to support the person
on 5 levels - health, energy, focus, balance and glow - together they
result in their own individual brilliance and radiance. Biogena
Diamonds® helps to release it and make self shine.
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THE STORY
Biogena is an Austrian family business with headquarters in Salzburg, Vienna
and Freilassing. Biogena develops, produces, and markets high-quality dietary
supplements based on the pure substance principle and Austrian science. Biogena is the
high-end premium consumer health brand with the uncompromising mission of helping
as many people as possible worldwide achieve greater health and well-being. Unique
premium preparations, targeted diagnostics, and knowledge offerings are the pillars of the
Biogena Group‘s high-quality health portfolio. The unique Biogena manufacturing standard
is characterised by radical quality born from a passionate belief in the pure substance
principle that uses only the finest ingredients, guaranteed to be free from artificial
colourings, preservatives and technical additives. Additionally, each individual batch is
quality controlled by the accredited and independent LEFO institute.

Photo Credit by Biogena

OWN EXPERTS AND SUPPLY CHAIN
INFRASTRUCTURE
The Biogena Group, which was founded by Albert Schmidbauer, covers the entire value
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chain with its own experts and infrastructure. From product development and quality
assurance to production, from software development to logistics robots, and from graphics
to customer service and accounting. Thanks to the Digital Business Excellence, the
Biogena Group is well-positioned for the future and can thus ensure excellent quality along
the entire value chain.

Photo Credit by Biogena

STRONG MANAGEMENT
In cooperation with owner and chairman of the supervisory board, Dr. Albert Schmidbauer,
and the more than 380 employees, the management board helps to realise the vision of
the Biogena group of companies. The team of Julia Ganglbauer and Stefan Klinglmair
together with the owner and CEO Dr. Albert Schmidbauer stands for implementation
strength, reliability, and innovative spirit and are supported by their consistent commitment
to the company values: trust, responsibility, appreciation, performance, and courage.

KNOWLEDGE AND RESEARCH
Biogena's scientifically-supported product formulations are based on the work of the

1966

Best-Aging Report | 2023.01.08
Biogena science team. Nutritionists, pharmacists, biologists, and physicians work side by
side with over 10.000 Biogena partner doctors and practitioners, manufacturers of raw
materials, diagnostic experts, and universities to implement the latest scientific findings and
create useful new compounds. The Biogena science team focuses on developing
new products and concepts, compiling and disseminating scientific data, ensuring quality
and seeking out new ingredients.

Dr. Albert Schmidbauer, the owner and chairman of the supervisory board Biogena
Photo Credit by Biogena

BETTER PRODUCT QUALITY. ASSURED.
Since 2006, the German laboratory LEFO-Institut GmbH carries out independent quality
testing on both the raw materials and every batch of Biogena products. Their experts verify
and warranty that all Biogena preparations comply with food quality laws and regulations
from A for analysis to Z for zero defects. The tests themselves go above and beyond the
legal food safety requirements. These independent experts evaluate a wide range of
parameters including impurities, pesticides and heavy metals. Bottom line: none of them
stand a chance. The Managing Directors of Biogena, the laboratory, and the shareholders
continue to personally vouch for this fact.
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SHARING KNOWLEDGE

Biogena aims to create, share, and increase knowledge and “infect” others with Biogena's
enthusiasm for health. Therefore offers webinars, podcasts, and events for various target
groups. There is definitely something for everyone. For example, certified in training to
become a certified Mikronährstoff Coach® (Micronutrient Coach) with Biogena Academy.

Photo Credit by Biogena

ADVICE FROM MICRONUTRIENT EXPERTS
With Biogena certified micronutrient advisors in branded Biogena stores, it is possible to
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learn about Biogena’s innovations in a comfortable, open setting, a place where all may
ask the most pressing health questions and where Biogena micronutrient advisors
only want one thing: Good Health for You.

Biogena branded store interior modern and same time close to nature
Photo Credit by Biogena

BIOGENA COMMITMENT
Biogena value-oriented company management includes modern working environments,
work-life compatibility, a strong customer orientation with the highest quality standards and
excellent service, a fundamental commitment to the environment, social responsibility,
and fair operating and business practices.

THE PRODUCTS
Developed and designed for people with the most exquisite taste, who are fascinated by
the endless wealth of opportunities for bringing spiritual, emotional and physical health into
perfect harmony. Biogena Diamonds® is a formulation like no other; the diamond standard
of high-end supplements, a masterful composition that could only be dreamed of up until
now.
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44 EXCLUSIVE HIGH-END INGREDIENTS

Photo Credit by Biogena

With Biogena Diamonds®, Biogena turns science into an art: 44 vitamins, minerals, trace
elements and plant extracts working together in perfect harmony, combined in the ultimate
symbiosis. State of the art and utterly uncompromising. Clinically tested brand raw
ingredients ensure the highest quality. Biogena Diamonds® embodies the purity
of diamonds in its principle of pure substances and helps to support the person on 5 levels:
Health with vitamin C, D, selenium and zinc to support a functioning immune system.
Vitamins D and K help to keep the bones healthy. The Biogena Brilliance Blend® provides
one with a brilliant dose of vitamins, minerals and trace elements.
Focus with pantothenic acid as a contribution to mental performance as well as iodine and
iron to support normal cognitive functions. The Biogena Phytogena-Komplex® goes all out
with the haute couture mix of secondary plant extracts and SIRT super ingredients.
Energy with the B vitamins riboflavin, niacin and vitamin B6 for one's energy metabolism.
Power nutrients such as folate and magnesium reduce tiredness and fatigue. The
consummate intelligence of nature taken from plant extract jewels combines together with
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60 mg Kaneka Ubiquinol™ CoQ10 active.
Balance with B group vitamins such as thiamin, niacin, vitamins B6 and B12 as well as
magnesium, as an aid to the stable functioning of the nervous system and psyche. The
gold standard ingredient – an impressive 100 mg of the unique, patented pine bark
prestige extract Pycnogenol®, was tested in more than 160 clinical studies.

Photo Credit by Biogena

Glow with zinc and biotin. The two support the maintenance of healthy skin and hair. The
Biogena Carotinogena-Komplex® glows with the shining stars lutein, zeaxanthin and betacarotene.

BRANDING & DESIGN
Apart from the impeccable quality standards, Biogena also boasts environmentally friendly
packaging in the form of the Biogena eco-bottles. A high level of tolerability and optimum
bioavailability is the result of seamless, state-of-the-art research and development by the
greatest scientific team in the sector.
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PRODUCTION AND INFRASTRUCTURE
When the Biogena Good Health World is completed in summer 2021, we will have a stateof-the-art production facility for science-based micronutrient products, including
demonstration production and a world of experience for good health. In the Good Health
World, the production capacity can be increased from the current 150 million to 1.5 billion
capsules per year. Production will still be based on the pure substance principle as well as
the highest internationally relevant quality standards such as ISO 22000:2018, GMP for
foodstuffs, HACCP, organic production, and halal. The logistics for the corporate group is
handled centrally in the company’s own logistics centre (plus extension and robots) in
Natternbach in Upper Austria. On approx. 2,000m2 of modern facilities, more than
221,000 packages are shipped to 40 countries every year. At present, all packages are still
packed and prepared for dispatch completely by hand. The introduction of a piecepicking robot is being planned. This technical support will enable us to enlarge the logistics
team, thus allowing for faster and more extensive processing and creating new jobs.
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44 exclusive high-end ingredients Biogena Diamonds® premium supplement helps to release
individual brilliance, radiance and self shine
Photo Credit by Biogena
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Photo Credit by Biogena

MARKETING & SALES
BIOGENA PLACES
Biogena‘s service quality encounters can be experienced in 17 Biogena stores. The
Biogena places are open and close to nature, places to linger, places where there is time
and space for attentive and cordial consultation. It is possible to ask the certified
micronutrient consultants important health-related questions. They will advise about the
amazing world of micronutrients and have only one goal: 'Good Health for You'.
Diamonds® the RRP is €169,90 (90 caps - 3 caps/day). It’s sold in Austria and Germany in
its own Biogena Stores as well as online in other countries: United Kingdom, Netherlands,
Lithuania, Israel, Switzerland. It’s in registration for GCC, Russia, Thailand. Other countries
are open.
Biogena produces a big range of other health supplements more information on which
could be found on the official webpage Biogena:
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Photo Credit by Biogena

International Topseller and Outstanding Products:
Biogena Diamonds® - Diamonds® premium supplement contains 44 exclusive high-end
ingredients;
Biogena Venus & Mars - High-End Fertility Products for HIM and HER (coming by the
End of the Year).
Anti Aging Products:
MiraSkin® Gold - The beauty formula: Selected vitamins, structure-supporting nutrients &
valuable plant extracts;
Spermidin CellImmun® - Top Preparation for Cell waste Removement;
SIRT-Formula® - Developed with THE Anti Aging Specialist in Germany Prof. Dr. Bernd
Kleine-Gunk;
Pycnogenol® 100 Gold;
Coenzym Q10 active Gold;
Ubiquinol CoQ10 100 vegan Gold.
Topsellers:
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QuattroFerrin® (Study by link) – The Iron Revolution;
Siebensalz® Magnesium;
DigestioZym® 200;
Neurosagena® B-Complex Active Gold;
Osteo Calbon Komplex Gold;
Vitamin D 2000 Duo Gold;
Fit@work® Premium Gold (Study by link).

Photo Credit by Biogena

ADDITIONAL MATERIALS
Biogena Company Fact Box - #1 brand trusted by doctors in Austria
Owner: Dr. Albert Schmidbauer
Founded in: 2006
Employees: 420
Partners: more than 13,000 doctors and therapists
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Customers: more than 570,000 from 50 countries
Of which Club Members: more than 290,000
Company locations: Salzburg, Vienna and Freilassing
Stores: Berlin, Hamburg, Frankfurt, Munich, Augsburg, Freilassing, 2 x Salzburg, 3 x Vienna,
2 x Linz, Klagenfurt, Villach, Graz, Natternbach, Dubai (Maison Dentaire)
Upcoming: London, Abu Dhabi, 2 x Moscow, New York City
Micronutrient range: more than 260 quality products with „Austrian Science“ inside
Production capacity of the Biogena Good Health World: 1.5 billion capsules p.a.
Group turnover: 63 million euros
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Company name:

Biogena GmbH&Co KG

Contact person:

Loidl Margit

E-mail:

m.loidl@biogena.com

Website:

biogena.com

Phone:

+43 662 23 11 11

Patent status:

n/a

On market since:

2006

Regions:

Austria

Industries:

Supplements

Source links:

Biogena webpage

Files:

2250_en_DIAMONDS-90KAPSELN-Biogena
2103_Biogena_Diamonds_Vetrieb_99x210_Ansicht-EN
2106_Biogena_Expose_A4_WEB.pdf
Diamonds_TI_ENG.pdf

Direct link:
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SECRET DOSSIER ON SANBERA
Made from a combination of the planet’s finest ingredients, SANBERA
dietary supplements are a conveniently complete, well-balanced, and
solely vegan preventative remedy for soulful and vibrant living. Created
following the strictest regulations, they are the purest form of necessary
health support for HER and HIM available in the global market
today. The products complement two-phase intake, ensuring a body the
right health support at the ideal time for maximum well-being, vitality
and longevity. The brand elegantly unites the unique, high quality,
natural, and Swiss-made attributes of SANBERA with the sophisticated
and inspiring presentation of the brand and products, sustainable and
emotional customer loyalty, while proving SANBERA’S pioneering role in
the luxury nutritional supplement segment.
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STORY
Deep in Swiss hearts, the SANBERA founder and team knew that the potential for a better
dietary supplement existed – and it was up to them to create it. Inspired by their passion
for perfectionism and ultimate wellness, they collaborated with the best nutritional experts
to produce the world’s first all-encompassing superior dietary supplements of outstanding
quality for HER and HIM. The result is SANBERA, an owner-managed boutique company
providing the world with the first of its kind supplement, made from the planet’s best
ingredients. SANBERA dietary supplements are a timeless and necessary innovation for a
healthy mind and body because SANBERA believes that optimal health is not just a goal. It
is a personal commitment.

SANBERA
Because of soil depletion, crops grown decades ago were richer in vitamins and minerals
than the varieties most of us get today (Scientific American). The secret to perfect health is
a combination of diet and supplementation – and not just any supplementation; the body
requires a carefully balanced mixture of vitamins, minerals, and antioxidants at certain
times of the day to perform at its peak. SANBERA has perfected this essential combination
with the highest quality natural ingredients – a global first in the market of dietary
supplements. The company supplements for HER and HIM consist of a two-phase intake,
guaranteeing that body receives the right health support in perfect timing for ultimate
wellness, vibrancy, and longevity. With SANBERA now customers can take control of what
they put into their body.

THE PRODUCTS
Just as men and women have different nutritional needs, SANBERA has developed
dedicated dietary supplements for HIM and HER. Just as humans have various nutritional
requirements during the day, SANBERA has developed exclusive dietary supplements for
DAY and NIGHT time.

1980
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Photo credit by SANBERA

The Perfect Combination:
Essential DAY-TO-DAY taken during the day, supplement is the ideal addition to a
balanced daily food regiment. It consists of essential nutrients and natural antioxidants for
the ultimate in health and vitality.

1981
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Photo credit by SANBERA

Reload TIME TO TIME taken in the evening, contains a beneficial blend of natural
antioxidants and vitamins to help the body replenish and renew as you rest.

ESSENTIAL DAY-TO-DAY (WOMEN 37G)
The premium DAILY dietary supplement for HER, Essential Women, contains black
elderberry extract and 100% natural vitamin C from acerola along with other natural
antioxidants, essential vitamins, and minerals to supplement a daily nutritional intake and
promote health and vitality.

ESSENTIAL DAY-TO-DAY (MEN 44G)
The premium DAILY dietary supplement for HIM, Essential Men, contains guarana extract
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(100% natural caffeine), acerola extract (100% natural vitamin C), and other natural
antioxidants, essential vitamins, and minerals to supplement a daily nutritional intake and
promoting health and vitality.

RELOAD TIME TO TIME (WOMEN 45G)
The small NIGHTLY “luxury” dietary supplement for HER, Reload Women, is a powerful
formula consisting of natural antioxidants and B vitamins. It contains cranberry fruit powder,
caffeine-free green tea extract, acerola extract with 100% natural vitamin C, and bilberry
extract, along with all the vitamins of the vitamin B complex to restore vital nutrients that
are used up by the body during the day.

RELOAD TIME TO TIME (MEN 31G)
The small NIGHTLY “luxury” dietary supplement for HIM, Reload Men, is a powerful formula
consisting of natural antioxidants and B vitamins. It contains 100% natural vitamin C from
acerola extract, red grape extract, and caffeine-free green tea extract, along with all the
vitamins of the vitamin B complex to restore vital nutrients that are used up by the body
during the day.
The Direction of Use:
Take three tablets per day (Essential) and before to sleep (Reload) with water. Do not
exceed the stated daily dose. Dietary supplements are not a substitute for a balanced,
varied diet and healthy lifestyle. SANBERA helps to complete a diet.

BRAND USP
With a passion for care, essential vital substances, and gently produced fruit and plant
extracts, SANBERA creates high-quality dietary supplements, carefully developed and
manufactured in Switzerland. Through careful staging and marketing of the SANBERA
brand and products across all communication channels and the successful cooperation of
areas outside the usual sales channels, the company's vision is to effectively establish a
market segment in Switzerland and globally: the luxury segment of dietary supplements.

1983
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SANBERA is the established number one in this niche market and continues to inspire with
its promise of quality. SANBERA reinvents itself, optimizes and perfects existing processes
and products, and continues to grow and open new international sales markets while
continuing to provide many inspiring ideas within the luxury dietary supplements segment.

Photo credit by SANBERA

At Sanbera, manufacturer proudly supports ecological agriculture. It goes without saying
that in addition to the quality of SANBERA natural ingredients, their origin and cultivation
methods are of great importance to the company. That is why SANBERA nutritional
supplements are made from organically grown fruits and plants.
SANBERA products are designed to pamper the human body with natural, vital, soothing,
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Best-Aging Report | 2023.01.08
and high-quality organic plant and fruit extracts. Free of animal ingredients, added sugar,
or sugar substitutes, SANBERA's range of beneficial nutritional supplements are carefully
selected, developed, and manufactured in Switzerland as a premium, balanced and
efficient solution for enhanced and vibrant longevity.
Today many nutritional supplements are produced with the help of animal ingredients for
cost purposes. At SANBERA, all products – and all suppliers – are purely herbal and 100%
free of animal ingredients and animal testing. The nutritional supplements have been
awarded the Vegan Flower and meet the high requirements of the Vegan Society for all
ingredients and production processes.
No artificial flavorings
No artificial preservatives
No artificial colors
Not tested on animals
Vegan
No genetically modified substances
Gluten-Free
No sugar added
Lactose-Free

BRANDING AND DESIGN
The branding elegantly unites the unique, high quality, natural, and Swiss-made attributes
of SANBERA with the sophisticated and inspiring presentation of the brand and products,
sustainable and emotional customer loyalty, while proving SANBERA’S pioneering role in
the luxury nutritional supplement segment.
SANBERA is committed to upholding the image of excellence through the following:

1985
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Photo credit by SANBERA

NATURAL: All SANBERA nutritional supplements contain exclusively natural Vitamin C from
the Acerola Cherry and are rich in other natural antioxidants from valuable fruits and plants.
SUSTAINABLE: Company attaches great importance to sustainability in the sourcing of
all SANBERA ingredients.
PURELY VEGAN: All SANBERA products are 100% free from animal substances, free from
animal testing, and contain no genetically modified ingredients.
SOCIAL COMMITMENT: SANBERA uses sales proceeds to support foundations such as the
Zewo-certified Biovision Foundation in its courageous efforts in Africa.

USERS/TARGET GROUP
Both women and men are the audiences for SANBERA. They are mostly 30 to 55 whose
household incomes reach CHF120k; with a high purchasing power. They have a positive
attitude to life. They are luxury lovers with a desire to maintain or improve their health and
vitality. They may exercise hard or go to the gym 3-5 times a week.
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SANBERA has developed dedicated dietary supplements for HIM and HER
Photo credit by SANBERA

MARKETING AND SALES
SANBERA is currently available online at Sanbera, Marionnaud and Dermanence.
Customers can shop both Essentials and Reloads at Ocean Clinique, too. In Switzerland,
all SANBERA products are being actively distributed in beauty shops, health shops, spas,
and gyms.

PLANS

1987
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Photo credit by SANBERA

To launch the new line, the company is expanding its production capacity. While focusing
on product development, enhancing value-added services such as SANBERA Consulting
Support is a priority. Penetrating other industries and geographical expansion are two
other areas the company is focused on, according to SANBERA's business roadmap.

MEDIA
Official Page
Instagram Page

1988

Best-Aging Report | 2023.01.08
Facebook Page
Linked In

ADDITIONAL MATERIALS
You can download images by the link
You can download the price list by the link
You can download a presentation by the link
Please, remember that at the very bottom of this dossier you will find a large number of
files for internal use only.

QUESTIONS
Since members often have a lot of additional questions to the brand, we found a solution in
the form of interactive feedbacks in Google Sheet not to integrate into the text of the
dossier. You can find a series of questions/comments from members and brand
answers by the link. Maybe among them, you will find the answer to your question. Feel
free to leave your comments and ask questions by the link. Please do not share this file
since it is for internal use only.
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Company name:

Sanbera

Contact person:

Tina Erni, Founder & CEO

E-mail:

info@sanbera.com

Website:

sanbera.com

Phone:

+ 41 44 201 71 71

Patent status:

N/A

On market since:

2019

Regions:

Switzerland

Industries:

Supplements

Source links:

Sanbera
Web

Files:
Sanbera_onepage_price_en
Sanbera presentation 2020
Sanbera STUDY- SAFETY AND EFFICACY OF DAILY MULTIVITAMIN INTAKE ON
BIOMARKERS
Direct link:

1990

click here
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SANBERA – THE PUREST, SOLELY
VEGAN, COMPLETE DIETARY
SUPPLEMENT
Made from a combination of the planet’s finest ingredients, SANBERA
dietary supplements are a conveniently complete, well-balanced, and
solely vegan preventative remedy for soulful and vibrant living. Created
following the strictest regulations, they are the purest form of necessary
health support for HER and HIM available in the global market
today. The products complement two-phase intake, ensuring a body the
right health support at the ideal time for maximum well-being, vitality
and longevity. The brand elegantly unites the unique, high quality,
natural, and Swiss-made attributes of SANBERA with the sophisticated
and inspiring presentation of the brand and products, sustainable and
emotional customer loyalty, while proving SANBERA’S pioneering role in
the luxury nutritional supplement segment.
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STORY
Deep in Swiss hearts, the SANBERA founder and team knew that the potential for a better
dietary supplement existed – and it was up to them to create it. Inspired by their passion
for perfectionism and ultimate wellness, they collaborated with the best nutritional experts
to produce the world’s first all-encompassing superior dietary supplements of outstanding
quality for HER and HIM. The result is SANBERA, an owner-managed boutique company
providing the world with the first of its kind supplement, made from the planet’s best
ingredients. SANBERA dietary supplements are a timeless and necessary innovation for a
healthy mind and body because SANBERA believes that optimal health is not just a goal. It
is a personal commitment.

SANBERA
Because of soil depletion, crops grown decades ago were richer in vitamins and minerals
than the varieties most of us get today (Scientific American). The secret to perfect health is
a combination of diet and supplementation – and not just any supplementation; the body
requires a carefully balanced mixture of vitamins, minerals, and antioxidants at certain
times of the day to perform at its peak. SANBERA has perfected this essential combination
with the highest quality natural ingredients – a global first in the market of dietary
supplements. The company supplements for HER and HIM consist of a two-phase intake,
guaranteeing that body receives the right health support in perfect timing for ultimate
wellness, vibrancy, and longevity. With SANBERA now customers can take control of what
they put into their body.

THE PRODUCTS
Just as men and women have different nutritional needs, SANBERA has developed
dedicated dietary supplements for HIM and HER. Just as humans have various nutritional
requirements during the day, SANBERA has developed exclusive dietary supplements for
DAY and NIGHT time.
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Photo credit by SANBERA

The Perfect Combination:
Essential DAY-TO-DAY taken during the day, supplement is the ideal addition to a
balanced daily food regiment. It consists of essential nutrients and natural antioxidants for
the ultimate in health and vitality.

1993
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Photo credit by SANBERA

Reload TIME TO TIME taken in the evening, contains a beneficial blend of natural
antioxidants and vitamins to help the body replenish and renew as you rest.

ESSENTIAL DAY-TO-DAY (WOMEN 37G)
The premium DAILY dietary supplement for HER, Essential Women, contains black
elderberry extract and 100% natural vitamin C from acerola along with other natural
antioxidants, essential vitamins, and minerals to supplement a daily nutritional intake and
promote health and vitality.

ESSENTIAL DAY-TO-DAY (MEN 44G)
The premium DAILY dietary supplement for HIM, Essential Men, contains guarana extract
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(100% natural caffeine), acerola extract (100% natural vitamin C), and other natural
antioxidants, essential vitamins, and minerals to supplement a daily nutritional intake and
promoting health and vitality.

RELOAD TIME TO TIME (WOMEN 45G)
The small NIGHTLY “luxury” dietary supplement for HER, Reload Women, is a powerful
formula consisting of natural antioxidants and B vitamins. It contains cranberry fruit powder,
caffeine-free green tea extract, acerola extract with 100% natural vitamin C, and bilberry
extract, along with all the vitamins of the vitamin B complex to restore vital nutrients that
are used up by the body during the day.

RELOAD TIME TO TIME (MEN 31G)
The small NIGHTLY “luxury” dietary supplement for HIM, Reload Men, is a powerful formula
consisting of natural antioxidants and B vitamins. It contains 100% natural vitamin C from
acerola extract, red grape extract, and caffeine-free green tea extract, along with all the
vitamins of the vitamin B complex to restore vital nutrients that are used up by the body
during the day.
The Direction of Use:
Take three tablets per day (Essential) and before to sleep (Reload) with water. Do not
exceed the stated daily dose. Dietary supplements are not a substitute for a balanced,
varied diet and healthy lifestyle. SANBERA helps to complete a diet.

BRAND USP
With a passion for care, essential vital substances, and gently produced fruit and plant
extracts, SANBERA creates high-quality dietary supplements, carefully developed and
manufactured in Switzerland. Through careful staging and marketing of the SANBERA
brand and products across all communication channels and the successful cooperation of
areas outside the usual sales channels, the company's vision is to effectively establish a
market segment in Switzerland and globally: the luxury segment of dietary supplements.

1995
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SANBERA is the established number one in this niche market and continues to inspire with
its promise of quality. SANBERA reinvents itself, optimizes and perfects existing processes
and products, and continues to grow and open new international sales markets while
continuing to provide many inspiring ideas within the luxury dietary supplements segment.

Photo credit by SANBERA

At Sanbera, manufacturer proudly supports ecological agriculture. It goes without saying
that in addition to the quality of SANBERA natural ingredients, their origin and cultivation
methods are of great importance to the company. That is why SANBERA nutritional
supplements are made from organically grown fruits and plants.
SANBERA products are designed to pamper the human body with natural, vital, soothing,
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and high-quality organic plant and fruit extracts. Free of animal ingredients, added sugar,
or sugar substitutes, SANBERA's range of beneficial nutritional supplements are carefully
selected, developed, and manufactured in Switzerland as a premium, balanced and
efficient solution for enhanced and vibrant longevity.
Today many nutritional supplements are produced with the help of animal ingredients for
cost purposes. At SANBERA, all products – and all suppliers – are purely herbal and 100%
free of animal ingredients and animal testing. The nutritional supplements have been
awarded the Vegan Flower and meet the high requirements of the Vegan Society for all
ingredients and production processes.
No artificial flavorings
No artificial preservatives
No artificial colors
Not tested on animals
Vegan
No genetically modified substances
Gluten-Free
No sugar added
Lactose-Free

BRANDING AND DESIGN
The branding elegantly unites the unique, high quality, natural, and Swiss-made attributes
of SANBERA with the sophisticated and inspiring presentation of the brand and products,
sustainable and emotional customer loyalty, while proving SANBERA’S pioneering role in
the luxury nutritional supplement segment.
SANBERA is committed to upholding the image of excellence through the following:
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NATURAL: All SANBERA nutritional supplements contain exclusively natural Vitamin C from
the Acerola Cherry and are rich in other natural antioxidants from valuable fruits and plants.
SUSTAINABLE: Company attaches great importance to sustainability in the sourcing of
all SANBERA ingredients.
PURELY VEGAN: All SANBERA products are 100% free from animal substances, free from
animal testing, and contain no genetically modified ingredients.
SOCIAL COMMITMENT: SANBERA uses sales proceeds to support foundations such as the
Zewo-certified Biovision Foundation in its courageous efforts in Africa.

USERS/TARGET GROUP
Both women and men are the audiences for SANBERA. They are mostly 30 to 55 whose
household incomes reach CHF120k; with a high purchasing power. They have a positive
attitude to life. They are luxury lovers with a desire to maintain or improve their health and
vitality. They may exercise hard or go to the gym 3-5 times a week.
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SANBERA has developed dedicated dietary supplements for HIM and HER
Photo credit by SANBERA

MARKETING AND SALES
SANBERA is currently available online at Sanbera, Marionnaud and Dermanence.
Customers can shop both Essentials and Reloads at Ocean Clinique, too. In Switzerland,
all SANBERA products are being actively distributed in beauty shops, health shops, spas,
and gyms.

PLANS

1999
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To launch the new line, the company is expanding the production capacity. While focusing
on product development, enhancing value-added services such as SANBERA Consulting
Support is a priority. Penetrating other industries and geographical expansion are two
other areas the company is focused on, according to SANBERA's business roadmap.

MEDIA
Official Page
Instagram Page

2000
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Facebook Page
Linked In
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Company name:

Sanbera

Contact person:

Tina Erni, Founder & CEO

E-mail:

info@sanbera.com

Website:

sanbera.com

Phone:

+ 41 44 201 71 71

Patent status:

N/A

On market since:

2019

Regions:

Switzerland

Industries:

Supplements

Direct link:

click here

2002

Best-Aging Report | 2023.01.08

SMARTSLEEP WORLD'S LEADING
BRAND IN SLEEP OPTIMIZATION
After many years of research, Dr. Markus Dworak, Sleep Researcher &
Founder of smartsleep ® has developed an innovative nutrient complex
that optimises and accelerates the natural recovery processes during
sleep. smartsleep ® is a German-based company that produces novel
nutrient cocktails with vitamins and microelements for the rejuvenation
of skin, hair, nails and the whole body. In order to develop on a global
scale, smartsleep ® has successfully gained investor's support who
believed in the product. For a relatively short time, the brand of healthy
dietary nighttime supplements has established itself perfectly in the
German market, has entered the well-known B&M stores nationwide, as
well as the largest online retailers. It is constantly growing in sales. In
terms of international expansion, the company's healthy nutrient
products are already sold in 12 countries and are open to other markets.
smartsleep ® does not stop there and more and more new products are
being developed. The company plans to expand its portfolio without
compromising on quality and using only ingredients of natural origin and
100% recyclable packaging material.
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THE IDEA
To be precise in 2004 smartsleep founder Dr. Markus Dworak was looking for an exciting
topic for his doctoral thesis after graduating from university. The neuroscience interested
Markus for a long time and his professor suggested him to do research on the topic
"SLEEP". After the initial thought that this could become very tiring, he became so
fascinated by the topic that he spent years researching it. For example about why we have
to sleep every day and which factors are important for our recovery during sleep. Markus
reached his research peak as a scholarship holder at the renowned Harvard University in
the USA and with the award of the Young Investigator Award of the German Society for
Sleep Research and Sleep Medicine.
Despite his research successes, nothing changed the fact that Markus himself, through his
job, family and many hobbies, always missed out on sleep. So he set out to find a solution
to the fatigue and lack of recovery - and developed the novel idea of a nutrient cocktail
especially for the night.

Photo credit by smartsleep ®

No one can hold an idea in their hands. Therefore Markus went straight to work to create a
perfect, consumer-friendly product. Together with the design & brand experts Daniel
Matthieu and Burk J. Ulrich, Markus tinkered with a perfect product, the optimal packaging
and a strong brand, which should offer people worldwide an innovative solution for the
night. In 2015, Daniel, Burk and Markus finally founded Smart Sleep GmbH, laying the
foundation for a well-rested and successful future.
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On 18.09.2018 the time had come. The founder appeared before the "Lion's Den" jury and
convinced all five investors of his merits. The biggest deal in broadcasting history so far
went to smartsleep! The company have used this to improve further - because the best
confession is when the customers are satisfied with the products. That is the highest claim
and motivation for the company.

The Founders
Photo credit by smartsleep ®

THE FOUNDERS
Dr. Markus Dworak is a passionate sleep researcher and the developer of smartsleep ®. In
his academic career, he worked for more than 15 years in sleep research among others at
Harvard Medical School USA and the German Sport University Cologne, as well as in drug
development at Novartis AG. He won the award of the German Society for Sleep Research
and Sleep Medicine and was the author of numerous scientific publications. Today he is
the CEO of Smart Sleep Ltd.
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Burk J Ulrich, co-founder of smartsleep. Burk has a great track record in branding and
product design. He is the owner of the design agency VISID in Hamburg and creates
product design and branding campaigns for many international clients and their renowned
brands.
Daniel Matthieu, co-founder of smartsleep and with a strong background in marketing and
sales in the healthcare sector. Daniel is responsible for B2B sales and key customer
accounts as well as business partnerships in 12 countries.

Photo credit by smartsleep ®

THE PROBLEM
2006
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"OVER 50% OF THE GERMAN POPULATION SLEEPS ONLY 6 HOURS OR LESS PER
NIGHT."

SOURCE: TK SLEEP STUDY, 2017

THE PRODUCTS
smartsleep® ORIGINAL
It is an innovative nutrient complex from the field of sleep research, which was developed
especially for the night to reduce fatigue and tiredness during the day (riboflavin). The
combination of selected vitamins, amino acids and minerals supplies your body at a crucial
time and also contributes to healthy metabolism and the reduction of tiredness and fatigue.

Photo credit by smartsleep ®

What's in it?
smartsleep® - chewable tablets (2 pcs.) Some components of smartsleep® cannot be
stored in liquids as they would lose their effect. Therefore, we have developed special
chewable tablets that allow easy and tasty absorption of the creatine & ash; in the fresh
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taste of citrus-lemongrass!
smartsleep® - Drinking ampoule (25ml). The second part of the smartsleep®-formulation
consists of a liquid nutrient mix that you can take in one sip. The liquid is slightly thicker
than water and also tastes citrus lemongrass.

Photo credit by smartsleep ®

smartsleep® IMMUNE
It is the first IMMUNE nutrient complex specially developed for sleep that supports and
builds up the immune system during the night. Every day the immune system does
amazing things - it protects a person from bacteria, viruses and other pathogens. In order
to keep us healthy and efficient and to defy the many external influences, numerous

2008
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defence cells are active inside us around the clock. Especially at night, when a person
comes to rest, the number of natural defense cells in the body increases and the immune
system works at full speed to prepare the body for the next day.
The smartsleep® IMMUNE formula consists of a liquid nutrient mix with a delicious citrusginger taste that you can take in one sip.
smartsleep® IMMUNE provides you with essential nutrients during sleep and supports your
organism in strengthening your defences. The nutrient complex of amino acids, vitamins
and minerals contributes to a healthy functioning of the immune system and protects your
cells from oxidative stress, i.e. the destruction by aggressive substances. Especially at
night, smartsleep® IMMUNE helps to maintain your health and performance and supports
the body's defences in a natural way.
The monthly pack of 28 innovative immune nutrient complex for the night smartsleep®
IMMUNE supports your immune system when it is working at full speed and provides you
with numerous vitamins, amino acids and trace elements during the night. Among other
things, vitamins A, B6 and C, as well as zinc, selenium and manganese support your
immune system, cell division and DNA synthesis and protect your cells from oxidative
stress - for a vital awakening in the morning.
smartsleep® BEAUTY
It is the first BEAUTY nutrient complex specially developed for the night that supports the
regeneration of skin, hair and nails. From sleep research.
APPROVED BY DERMATOLOGISTS
smartsleep ® BEAUTY was tested in an independent scientific dermatological study. After
only 6 weeks of daily use, measurable results in skin elasticity (up to +22%) and skin
moisture (up to +72%) could already be seen.
smartsleep ® BEAUTY NIGHT ELIXIR
Beauty Night Elixir is a luxury high-quality beauty drink that is especially developed for
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the famous beauty sleep. It consists of selected high quality ingredients.

Photo credit by smartsleep ®

Every day, our skin, hair and nails take over numerous important functions of the body and
provide reliable protection against heat, light, infections and injuries. External influences
such as UV radiation or make-up place additional stress on the skin. In addition to their
importance for physical health, hair, skin and nails also determine our external appearance.
The health and beauty of our body are therefore directly related. During the night, when
we rest, skin, hair, nails and connective tissue regenerate and need important nutrients for
optimal recovery and a healthy appearance the next day.

2010
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smartsleep ® SLEEP+ CAPSULE
Sleep+ capsules are an innovative sleeping product with only 5 selected ingredients To fall
asleep faster and have a relaxed and deep sleep during the night. The capsules
contain Melatonin 1 mg and Ashwaganda. Melatonin is an effective supplement that can
help fall asleep, especially for those who have insomnia or jet lag. It has
other health benefits as well. Ashwagandha contains chemicals that might help calm
the brain, reduce swelling (inflammation), lower blood pressure, and alter the immune
system.
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smartsleep ® RELAX & SLEEP
smartsleep ® RELAX SLEEP capsules consist of selected natural ingredients that promote
relaxation and make it easier to fall asleep.

2012
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NEW LAUNCHES 2021
smartsleep ® SLEEP SPRAY
New SLEEP SPRAY with high quality Melatonin and passion flower extract helps to fall
asleep faster. With a fresh mint taste and also easy to dose and apply it is a new favorite
product in the portfolio.
SMART RECOVERY PILLOW
The SMART RECOVERY PILLOW is a specially developed pillow that, in combination with
various fragrances, takes sleep to a new level Made of high quality memory foam in its
special design, the SMART RECOVERY PILLOW allows restful and regenerative sleep in
different sleeping positions.

PRODUCTS USP
This distinguishes smartsleep® products:
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✓ only high-quality ingredients;
✓ production takes place under strictly controlled conditions;
✓ products are free of side effects & doping;
✓ work together with numerous experts to continuously create innovative products.

PHOTO CREDIT BY SMARTSLEEP ®

MARKETING & SALES
The products are sold online in on web store, in pharmacies and famous retail chains i.e.
Amazon.de, also offline nationwide and internationally in over 12 countries. The stockist list
could be found by the link. The brand uses various types of advertising and promotion,
starting with media publishing, collaboration with celebrities, influencers, athletes, big
boards etc.
INTERNATIONALISATION
2017- 2019: Focus on DACH region & establishment in the retail sector;
Since 2019: Internationalisation (EU, China, Russia, Korea);
International development of the smartsleep® brand with focus on quality and
innovation;
Cooperation with country-specific KOLs to transport brand values in the target country.
BUSINESS MODEL
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Smart Sleep sells its products through the following distribution channels and
already achieved an annual turnover of € 3.8 million in FY 2018. The steady growth is
driven by the DACH region and the Chinese market.
TARGET GROUPS
Business people;
Shift Workers;
Travellers;
Students;
Athletes;
People with less sleep;
People with non-restorative sleep.
KNOW-HOW
Many years of experience in international sleep research and production of innovative
food supplements and brand development.
INNOVATION
Continuous development of the product portfolio in the area of dietary supplements &
food
PATENTS
The key ingredient creatine has been protected by an EU patent (EP3056096) for use in
improving sleep recovery.
TRADEMARK RIGHTS
smartsleep ® is a protected trademark in many countries incl. Europe, China, Switzerland ,
Russia , Australia , IR, USA.
DESIGN PROTECTION
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The smartsleep ® Original ampoule was registered as a design (Design No: 402018203109
0001).

MEDIA & AWARDS
The brand smartsleep ® could be found in various editions and media. See all of them by
the link
In 2019 smartsleep ® received positive reviews of Independent Evaluation on 200
testers by MyTest and became the winner of the German Innovation Award 2020 in
Business to Consumer - category Drugstore Products.

Photo credit by smartsleep ®
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Company name:

Smart Sleep GmbH

Contact person:

Dr. Markus Dworak CEO

E-mail:

info@smartsleep.de

Website:

smartsleep.com

Phone:

+49 211-95074410

Patent status:

n/a

On market since:

2015

Regions:

Germany

Industries:

Supplements

Source links:

smartsleep® webpage
smartsleep® Instagram page
smartsleep® Facebook page

Direct link:

click here
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SECRET DOSSIER OF AZ ZAHNCREME
GMBH COMPANY
Exclusive interview for SPINOFF.COM with Dr. Matthias Weiler, AZ
Zahncreme Gmbh, Founder and CEO, about the – aesthetic taste spray,
which is a revolutionary new product to curb your sweet tooth. Dr.
Weiler – THE AESTHETIC TASTE - spray works by a completely natural
way. Flavors have been proven to curb cravings for sugar, by tricking
senses into thinking, that the craving has been satisfied. Most of us
consume too much sugar as it is hidden in many foods and highly
concentrated in soft drinks and sweets. Sugar is the only substance that
people consume, which has no nutritional value but a lot of calories.
Excessive sugar consumption is nowadays recognized as the main
health problem worldwide, leading to overweight.
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Dr. Weiler the – THE AESTHETIC TASTE - spray was invented to support people´s health
and lifestyle. The spray consists of 100% natural, purely herbal ingredients and food
flavors. It contains no sugar or sugar substitutes. Moreover, it is vegan, gluten-free, no fat,
no salt and by its recapture also HALAL.
Dear Dr. Weiler, we are so grateful for your generosity this day in spending time speaking
with us and sharing your insights about aromatic toothpaste and spray.
Dr. Weiler: Thank you very much. I appreciate your interest very much and it is a pleasure
to introduce our company. I hope all the information, I can provide are not too much, but
about the science we work about, I could easily speak some hours.
SOC: Our audience and we would like to learn more about a vast experience of academic
endeavors and professional background.
Dr. Weiler: I studied dental medicine at the Universities of Erlangen and Berlin in Germany.
Following that, I worked at the University Hospitals in Munich and Regensburg,
departments of maxillo-facial surgery. I had a fellowship at the well-known clinic for plastic
surgery of Professor Pitanguy in Rio de Janeiro and was leading oral surgeon for a dental
clinic in Milan, Italy. In 1991 I founded my own clinic and later a hospital for patients from
abroad. So my past project over the last 20 years was to create a well-known dental clinic
and dental hospital for German people but also patients from abroad. We build up the
hospital for international patients and I was proud to establish the hospital as we got more
and more patients especially from Russia. In the end, 24 people worked at the hospital. I
sold the clinic and hospital to create my company by working on most modern flavor
science. For the last 4 years, I worked very concentrated on this science, an astonishing
area, which becomes more and more recognized for new applications.
SOC: Considering your tremendous experience, we would like to know whether you had
other projects? Could you please share the story of their creation and success.
Dr. Weiler: Yes, we had. We developed a first flavor toothpaste 4 years ago. But we got
aware, that this was a one-trick pony for our company. Therefore, we developed for this
toothpaste in 2017 four different flavors and optimized the recaptures. Furthermore, we
developed last year our really unique new product – THE AESTHETIC TASTE - mouth
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spray. Probably, it sounds to be very simple to develop such a product, but it`s not. First,
you have to look, if there could be existing and running patents for such a product. You
have to work for the recapture by the principle 'try and fail' until you reach your goal. Next
question is whether people like the flavor, yes or not. You have to prove the effect of user
studies, as we did by two final studies of 130 users final. So some long-lasting steps. But all
this work has been done.
SOC: It is so interesting to know more about the process of your technology creation.
Please tell on which stage of commercialization your technology currently is? Was your
project funded by any state financing or grants? Has it already received any honours or
awards?
Dr. Weiler: Our aromatic toothpaste with four different flavors is ready to be produced.
Necessary laboratory tests went perfectly. We have interest from different countries and
are working concentrated to launch our toothpaste later this year.
All products will be produced in Germany because distributors want the quality "Made in
Germany".
At the moment we are fully concentrated working on our second product, we call it - THE
AESTHETIC TASTE - spray. In my whole opinion it can become a blockbuster product and
it is our currently most important project. Worldwide about 2,5 billion people are
overweight and the number is increasing tremendously. Excessive sugar consumption is
recognized next to be the main cause of overweight as for unclear skin, dental problems
and many medical problems. We are offering a completely natural and such an easy way to
help people.
Our spray can be used anytime and anywhere if the craving for sweeties or soft drinks
occurs, so any person can immediately curb a 'sweet tooth' , live healthier and avoid
significantly calories.
Therefore, the people can now decide what they prefer the most, namely, have two to five
hubs of Dr. Weiler spray or a sugar bomb like a soft drink. Moreover, sugar is the only
excessive consumed substance which has no nutritional value. Our AESTHETIC TASTE
spray works in a completely natural way. It is sweet but it contains no sugar or sugar
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substitutes! Dr. Weiler - THE AESTHETIC TASTE - spray works by this sweet taste and our
flavour effect.

THE AESTHETIC TASTE spray was finally launched worldwide May 5th, 2019
photo provided by AZ Zahncreme GmbH

Certain flavours have been known to curb sugar craving by tricking the brain into believing
it’s satisfying. That`s the way we worked on developed our spray over 4 years.
We doubled this flavor effect by the sweet taste, but for sure without sugar or any artificial
sweeteners.
Another big advantage is, that the spray is food, so registration is regularly not necessary.
Moreover, the spray is vegan, gluten-free, lactose-free, contains no sugar, no artificial
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sweeteners, no fat or salt. A really and absolutely unique recepture.
The food industry tells people that sugary products as for example soft drinks or candies
make happy and are a regular food. That`s not true. Soft drinks as sweeties should be a
pleasure, not more. A famous Professor from the University of California calls this 'the
hacking of the human mind by the food industry'. That`s very true. Sugar is nowadays
called by scientists a drug, acting by biochemical brain signals like Alcohol, Nicotine or
other drugs leading to addiction. So should a drug be used on a regular basis? Incredible.
Some mathematics for you.
If you use the spray on a daily basis for example 3 times and each time 3-5 hubs, the
caloric impact is about 15 Kcal. This is just zero if you be aware, that a normal person has a
daily 2000 kcal diet. But avoiding for example 3 cans of a soft drink on a daily basis means
a less of 450 kcal or 110-gram pure sugar. Sugar is immediately stored in our body as fat
and 9 Kcal of sugar means 1 gram fat. So, in summary, avoiding three canes of Cola daily
means per month 1, 5-2-kilogram weight loss and a much healthier lifestyle. So in summary,
what is our product? It is a complete food with natural ingredients, but is it a cosmetic
product too? Yes, it is, as less sugar means a clear and shiny skin.
Is it a body care product? Yes, it is, as less sugar consumption makes you feel better and
fitter.
Is it a health style product? Yes, it is as it curbs your sweet tooth immediately and supports
your weight management.
Other diet plans are expensive and time-intensive by cooking, often does not work and
over 90 percent of those people suffer from the famous jo-jo effect, meaning that they gain
weight again immediately after stopping the diet. Devasting.
We created an elegant design and packaging to show the uniqueness of our product. We
developed 2 different designs. Number one in white and golden especially for women. The
second one in black and silver as a unisex design.
Moreover, we right now developed a special flavor for children and youth by asking 30

2022

Best-Aging Report | 2023.01.08
children, which taste would be appreciated most. For sure this product will get a unique
design too.
So we are now proud to announce THE AESTHETIC TASTE spray was finally launched
worldwide May 5th, 2019.
Concerning your question about the state of financing. No, we went forward until now
without questioning for any state financing and the biggest award for me is the opinion of
one of the biggest market players worldwide. The management of this company called our
spray 'the probably most innovative one for the next decade'. The award by spinoff for 100
top products is a further step forward to increase awareness of our unique technology and
product.
SOC: In the formation of every scientific spinoff, one of the most important keys to success
is the team. For many potential investors, the management team is the most important
element in deciding whether to invest in it or not. Could you please share some
information about the team members who supported you and the project? What are the
key additions to the team needed in the short term?
Dr. Weiler: We are working on a simple principle 'Keep it small, keep it simple, save money
and be fast'. Next to me, the core person in Nuremberg is Mrs. Susa Regenauer . She is
responsible for our unique designs and develops my new products. She studied design at
the University of Munich, comes from a designer family and both brothers are the leading
designers of world-known companies. Our new office is at a shipping company named
Bavaria shipping in Nuremberg. Therefore, the communication about transport is such
easy and the input is great. We agreed in August to work with an experienced team of
managers from abroad to cooperate and by this cooperation, I now can delegate and
concentrate on my main issues. To summarize your questions. We keep the running costs
at the moment as low as any possible. In the short term, we do not need any additions to
our team, but in the future, I will concentrate on further R&D and represent the company.
SOC: It is not a secret that the development of new technology and its subsequent
commercialization presupposes some problem and addresses unmet needs. Respectively,
what problem did you intend to solve by creating your technology? What results did you
plan to achieve?
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Dr. Weiler – aesthetic taste – is not a trend, it´s a revolutionary
photo provided by AZ Zahncreme GmbH

Dr. Weiler: This is simple to answer. We want to reach with our worldwide unique product
the market of all people, which are looking for an easy way to live healthier, feel better and
fitter and manage their weight not by any pills, food supplements, but by avoiding
unhealthy behavior by such an easy way as they can use our spray anytime and anywhere.
Again. Our product is a cosmetic one, as less sugar consumption means clearer skin, it is a
body care product as it supports weight-management significantly and it is for sure a
health product. It is really for everybody. Our goal is that this unique lifestyle product
becomes part of millions of handbags and pockets. By this, we have a unique advantage
Our AESTHETIC TASTE spray will be the only body care product leaving at home and
being recognized in the public.
Steve Jobs mentioned as he was asked how to create a successful, worldwide well-known
company 'If you want to create a company, don't look for money, look to bring a product to
the market, which will change people`s lives in a positive way'. He was absolutely right.
SOC: The problem which you targeted to solve was actual before. Probably someone has
already tried to solve it. Is it right? Understanding the unique selling points from the
investor's side could make the technology № 1 for them. What are the unique selling points
of your technology and fundamental difference from other technologies that tried to solve
this problem before you?
Dr. Weiler: We are in a great situation that no other product with our special effect is on
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the market. In my holy opinion and by our research there are expired patents, which
noticed similar effects by similar products decades before, but our spray is now patent
pending on the recapture and a special effect. More information about this patent
application is confidential. In the UK a sticking plaster was launched several years ago,
which should work with the same effect. The people shall smell at this plaster every time
the desire for sweets or soft drinks occurs. In my opinion, a good but not perfect
procedure. Flavors work the best way with a very intensive and short impact. The longer
you smell a flavor, the weaker it becomes. Moreover, we smell ortho and retronasal,
meaning that we smell with the nose but also by the mouth. The tongue can only
distinguish five flavors - bitter, spicy, salty, sweet, and umami – that is hearty. The olfactory
mucosa in the nasal cavities, however, knows more than 10,000 flavors, according to
millions of possible combinations. Therefore, as a summary, the use of a mouth spray
works perfectly.
SOC: In order to understand the peculiarities of this particular spinoff our investors always
ask what is the investment structure of the company? Do you still own the controlling stake
in your spinoff?
Dr. Weiler: The Company is completely owned by me.
SOC: We always need to paint a clear picture to the potential investors of the market
opportunity of the spinoff that is meaningfully large and growing. Why in your opinion your
company might have a high growth potential? Could you tell us all current industries and
fields of your technology/product application and where do you think it could be
successfully applied in the future?
Dr. Weiler: We are targeting a market of some billion possible buyers. We created a 'musthave' product and a product which could even be recommended by doctors to support
people’s health. But again. It is pure food, not a pill, not a food supplement or anything
else.
SOC: The potential investors will be curious whether you already have the first clients and
signed contracts? What was the feedback from your partner's markers and customers?
Dr. Weiler: Yes we signed, but we must keep this confidently at the moment.

2025

2023.01.08 | Best-Aging Report

For sure the distributors got samples by us and used it for several weeks. The comments
were overwhelming. But, the most important feedback comes by the users. We forwarded
two weeks ago 20 samples to women and I got immediately about 150 messages by other
women ‘where and how can I buy the spray’. This is what I call '´the product leaves at
home``, is part of handbags and people see it and ask about it. The best possible
marketing and advertisement.
SOC: We both know that for you and the investor it is crucial to reach positive cash flow as
soon as possible. Certainly, the market scaling cannot be achieved without proper
distributors network and clients. Please tell us about your criteria of partners selection and
which markets are open for spinoff activity.
Dr. Weiler: We have signed the first contract and in discussions with proper distributors and
by first deliveries, we will reach positive cash flow. Also, we got aware, that we are on the
radar of two multi-billion dollar companies. I think this is a very positive sign. By your
question about which markets are open for selection. That information should be a part of
serious inquiries and discussions.
SOC: It is very important to understand your particular vision about the unique features of
your company. Why do you consider the major market players might be interested in
investing in the promotion of your technology/product on the addressable market?
Dr. Weiler: That`s for sure a big issue. If you are a startup or small company and want to
establish your products, the big market sellers comment: 'We will not invest but how many
millions you will spend on advertising and marketing?' So you can forget about that. We
decided to go another way and win every woman or man who uses our AESTHETIC TASTE
spray as influencer and `marketing director`. Women are much more interested in new
products than men do. Women buy new products, women try new products and women
speak about new products if they are satisfied. We are confident about this procedure,
even if it lasts some longer. We prepared a study with 50 people, 85 percent of those
overweight women, and the results beat our expectations. 90 percent were more as
satisfied, overweighed ones lost in medium 2,2 Kilogram in one month by avoiding sugar,
a natural way and not by the influence of any food supplement, pill or anything like that. In
addition, the most important point for us was the everyday question: When and where will
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it be available? We had this month a discussion with a government person, the country
must keep confidential, to share our new children flavor taste spray in the schools.

The aesthetic taste with the aesthetic design
photo provided by AZ Zahncreme GmbH

I am sure it is only a matter of time until the big boys will recognize our product and the
incredible market.
SOC: Now we would like to refer to the next very crucial and we would even say essential
aspect for spinoff companies’ as the strategy of R&D, production, distribution and
marketing processes. Do you have your own unique strategy? Which of these processes
do you consider your spinoff is strong at?
Dr. Weiler: All aspects of R&D, laboratory tests packaging, production and delivery have
been solved. If we succeed the way of mouth to mouth recommendation and information
about us will spread around, we are sure, that large distributors, supermarket chains, and
others will contact us. Our product is a one for food supplement distributors, for cosmetic
chains for supermarkets and even pharmacies. But we have a clear concept. Our product
shall become a must-have, so we have to decide very clearly which selling points are the
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right ones. Patience often succeeds. Our awareness will get stronger as our product will
leave at home and get to the public. As I mentioned, it will become a part of many
handbags and pockets worldwide. Can you imagine a woman's question to her friend?
What are you using there? And you really don't want a cake or Cola? You really lost
weight? Can I try it? Mouth to mouth propaganda is still the best way and social media can
fasten it up.
SOC: As a rule, the majority of spinoffs outgrow into exits. How do you determine the
market for your product/technology and estimate its volume and dynamics? What is your
potential share on the market? How do you think, what market cap your company plans to
reach at the peak of its development and why? How long might this process take?
Dr. Weiler: I may answer you with some questions. How much money do women spend on
cosmetics? I am not sure, but if I look at our bathroom, I am surprised and get sometimes
depressive. How much money do people spend on soft drinks or sweeties? How much
money should people spend on dental treatments, caused only by sugar? So let’s just face
some possibilities. Using Dr. Weiler AESTHETIС TASTE spray on a regular basis means one
spray per month. We calculated this by three-time use every day. So 12 sprays per year.
We have, just an example, about 2.5 billion overweight people worldwide. Reaching only 1
million people will lead to 12 million sprays.10 million users means 120 million sprays per
year. I hope we will see in the future the luxury problem to find more production
companies. It is in a price range everyone can buy and it can become a 'must-have'. Let
me compare it with the product of a famous soft drink producer, too. 10 soft drinks are one
Dr. Weiler's AESTHETIC TASTE spray. Our earnings, income and value can become really
substantial. How long might this process last? A good question. This for sure depends on
our decision to take an investor on board or not. By substantial marketing and
advertisement investments, we can hit the market very quickly. Our positive campaign will
make people curious.
SOC: For spinoff companies, their intellectual property is a key to success. The investors
pay particular attention to it. What key intellectual property does your company have
(patents, patents pending, copyrights, trade secrets, trademarks, domain names)?
Dr. Weiler: Patents are always a big issue. Pharmaceutical companies go first step for
patent applications, develop the product over years by necessary clinical studies, spend
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hundreds of million dollars and don't know if the patent can be saved and the product gets
at the end results leading to approval and launch. So a lot of time has gone from the patent
application to the launch and a lot of time has been lost. Our product is now patent
pending in Germany and by the priority year, meaning 12 months from the application date,
we can go for international patent applications. We will do so for the most important
markets like Europe, China, India, USA, and others. The name Dr. Weiler is registered as an
international trademark.
SOC: For both of us, as well as for thousands of successful spinofа founders, it's not a
secret that a new technological breakthrough may become obsolete very fast.
Respectively, patent validity period becomes shorter. It is interesting to know the
perspectives and protection plan of your technological advancement and leadership in a
medium- and long-term prospectives
Dr. Weiler: We got the first comment from the German patent office, informing us that the
product – technology – receptor is patent applicable. Meanwhile, we got aware of two
other advantages of our spray. These advantages will be part of a new patent application.
SOC: The investors will want to get a clear picture of how many rounds of investments
have you completed? Are you seeking for the investments at the moment? What is the
volume and time limits? What milestones will the financing get you to? What did you plan to
use the invested funds for?
Dr. Weiler: We have been able to work by our capital and without investment by a third
party. This was not necessary until now. But we are open to any discussion. We want to hit
the market fast and significantly for example by our franchise concept. So the invested
funds are necessary for advertisement and marketing.
SOC: Could you please describe your ideal investor? What aspects are important for you,
for instance, is it experience, country, the amount of own private capital or maybe some
personal qualities? Will existing investors participate in the round?
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Get fitter, feel better
photo provided by AZ Zahncreme GmbH

Dr. Weiler: Our most welcome investor works in a serious and trustful way. He supports us,
gives me input, works to spread information about us around. A monthly update of
numbers should be enough. We prefer to deal with an experienced, wealthy and
successful investor, who in a best-case already has a mature distribution network and
contacts with influencers and other distributors. Moreover, extremely important for me is
enthusiasm by this potential investor about our product and the goal we go for. A
worldwide unique and well-known product with an extremely positive image.
SOC: And the last question, could you specify the most convenient way you would like to
receive inquiries from potential investors? Should it be by e-mail or personal phone call?
Dr. Weiler: Please forward any inquiries by email m.weiler@dr-weiler.com. To go forward, I
prefer personal meetings face to face. By this, I am old school. Thank you for the possibility
to share our vision of people´s wellbeing worldwide.
DR. WEILER AROMATIC TOOTHPASTE
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Based on the same technology as the Dr. Weiler THE AESTHETIC TASTE spray, Dr.Weiler
AROMATIC TOOTHPASTE is the world's first toothpaste that reduces the desire for sweets
and soft drinks by the power of natural flavors with several more advantages. First and
foremost with its unique technology, toothpaste fights against the main cause for caries,
periodontitis and overweight. Dr. Weiler AROMATIC TOOTHPASTE utilizes Aminflourid, the
worldwide best available Flourid to protect teeth and gum, beating normally used Flourids.
Also, it is softly and effectively whitening teeth. The toothpaste is allergic free since it
contains no Menthol, Mint or Peppermint and no Paraben, the ingredients that mostly
cause the possible allergic reactions. The toothpaste contains no Etheric oils compare to
almost all kinds of toothpaste present on the market. It is better to avoid etheric oils in case
of natural or homoeopathic treatments by doctors. The toothpaste has high quality since it
is 100% made in Germany.
THE PROBLEM
Together with overweight and diabetes diseases, sugar is the main cause of dental
damage. The tooth decay and periodontitis is caused by bacteria in the mouth using sugar
from foods and drinks to produce acids that dissolve and damage the teeth. Sugar is
essential for bacterias and damage of enamel as dental hold apparatus. Tooth erosion
occurs when acid attacks the teeth to dissolve the outer surface of tooth enamel. Regular
loss of enamel can lead to cavities and exposure of the inner layers of the tooth that may
become sensitive and painful. Regular and ‘diet' soft drinks, sports drinks, energy drinks,
fruit juices, fruit drinks and cordials have high acid levels that can cause tooth erosion.
Sugar-sweetened beverages have high levels of sugar and drinking and significantly
contribute to teeth damaging e.g. Coca Cola soft drink contains 12 spoons of sugar,
moreover, 20% of year one and two children consume soft drinks, and 30 % of teenagers
consume at least 3 soft drinks a day. Prevention of enamel loss is very important for the
long term health of your teeth. Each acid attack lasts for around 20 minutes. Every time you
take a sip of the drink, the acid damage begins all over again. See CNN talking about this
problem by the link. This destruction problem can be completely avoided by regular tooth
brushing and no or low sugar consumption. Dr. Weiler AROMATIC TOOTHPASTE solves
these two problems at once. The toothpaste lasts for one month by daily 3 times use.
Selling recommended price to the consumer is 12 euro, while Dr. Weiler THE AESTHETIC
TASTE spray recommended retail price is 29,95 euro.
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The toothpaste is available in four unique flavours:
pomegranate and cinnamon;
mango and lime;
orange and passion fruit;
mint.
There is also Dr. Weiler's toothpaste for kids until 6 years with sort taste.

THE AROMATIC TOOTHPASTE by Dr.Weiler
photo provided by AZ Zahncreme GmbH

TERMS OF WORK WITH SPINOFF
Spinoff Syndicate has signed "Sales for Equity" Agreement with German manufacturer AZ
Zahncreme GmbH for SPRAY product, according to which for €5 Mln annual purchasing
volume members will overtake 9% of Equity accordingly. Retailers and Distributors
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contributing to Success of Independent Retail Brands should get a fair piece of Exits
Cakes. So for this Brand, you (who will work with this brand) will become co-owners of the
company (for sure on paper) and for sure will participate in dividends and exits payout.
ADDITIONAL MATERIALS
You can download Spray media kit Photo+Video by the link
You can download all the pictures by the link
You can download Toothpaste presentation by the link
You can download Aesthetic Spray presentation by the link
You can find the website in Сhinese by the link
You can download the Aesthetic spray flyer by the link
You can download Aesthetic Spray the leaflet ( 8 languages ) by the link
You can download an announcement letter that AESTHETIC TASTE spray is sold from
March 2019 in DOUGLAS Germany by the link.
The product is also sold online at InStyle, Elle Shop and Cosmopolitan Shop.
The Toothpaste is running from October 2019 in China at the TV shop of Chinese
Television Show owned by Alibaba called UgoShop.
To clear some issues please find attached the confirmation by Chamber of commerce.
Find the declaration about food by German custom, as the official German side, to clear
VAT. Short explanation: Food can be sold in Germany by a reduced 7 % VAT. Normally is
19 %. Custom confirmed the reduced VAT.
AESTHETIC TASTE spray data:
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size and weight for a bottle with packaging, high: 10,6 cm, width 3,2 – 3,2 cm;
an outer case (carton) 21 -13- 9 cm.
Food supplement means by the international – worldwide standard: A food supplement is
a preparation that is intended to supply a nutrient that is missing from a diet. If you have a
balanced diet, you should not need a food supplement to provide any additional nutrients.
A food supplement is a preparation that is intended to supply a nutrient that is missing from
a diet. This belongs not to our product, please see The copy of confirmation by the German
Chamber of Commerce that the product is allowed for sales in Europe by the link
Dr. Weiler just reported that recently came a request for a spray from a German
government since AESTHETIC TASTE spray over the glycerin forms a protective layer over
the oral mucosa, viruses stick and cannot penetrate the mucous membranes. The only
other product in the German market with glycerin effect to protect from Corona Virus is
ViruProtect. It contains the natural ingredients glycerin and trypsin, which lie like a
protective film on the mucous membranes in the throat. Glycerin encapsulates the viruses
and binds them where they settle. The natural trypsin deactivates the virus by breaking
down the proteins on the virus surface that are necessary for infection. As a result, the
spray can help protect against cold viruses during the infection phase and prevent the
multiplication of the pathogens in the infection phase. ViruProtect is also free of sugar and
preservatives.
MASS MEDIA
The publication of Dr. Weiler AESTHETIС TASTE spray could be found in the German
edition of Elle.
Please remember that at the very bottom of this dossier you will find a large number of
files for internal use only.
OPEN QUESTIONS FROM THE SYNDICATE MEMBERS
Since Syndicate members often have a lot of additional questions to the brand, we found a
solution in the form of interactive feedbacks in Google Sheet not to integrate into the text
of the dossier. You can find the series of questions/comments form Syndicate members
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and answers from the brand's owner by the link. Feel free to leave your comments and ask
questions Dr.Weiler about the spray and the toothpaste by the link. Please do not share
this file since it is for internal use only.
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Company name:

AZ Zahncreme GmbH

Contact person:

Dr. Matthias Weiler

E-mail:

7S6pAOMXmN

Website:

dr-weiler.com

Phone:

+491718160608

Patent status:

patented

On market since:

2014

Regions:

Germany

Industries:

Supplements

Source links:

AZ Zahncreme
GmbH
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Files:
DR. WEILER THE AESTHETIC TASTE GENERAL PRESENTATION
DR. WEILER THE AESTHETIC TASTE Press release
DR. WEILER AESTHETIC TASTE Flyer
Official deсlaration letter on Dr.Weiler AESTHETIC
TASTE
The copy of confirmation by German Chamber of Commerce for sales in Europe
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DR.WEILER AESTHETIC TASTE SPRAY
THAT CURBS SWEET TOOTH
Exclusive interview for SPINOFF.COM with Dr. Matthias Weiler, AZ
Zahncreme Gmbh, Founder and CEO, about the – aesthetic taste spray,
which is a revolutionary new product to curb your sweet tooth. Dr.
Weiler – THE AESTHETIC TASTE - spray works by a completely natural
way. Flavors have been proven to curb cravings for sugar, by tricking
senses into thinking, that the craving has been satisfied. Most of us
consume too much sugar as it is hidden in many foods and highly
concentrated in soft drinks and sweets. Sugar is the only substance that
people consume, which has no nutritional value but a lot of calories.
Excessive sugar consumption is nowadays recognized as the main
health problem worldwide, leading to overweight.
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Dr. Weiler the – THE AESTHETIC TASTE - spray was invented to support people´s health
and lifestyle. The spray consists of 100% natural, purely herbal ingredients and food
flavors. It contains no sugar or sugar substitutes. Moreover, it is vegan, gluten-free, no fat,
no salt and by its recapture also HALAL.
Dear Dr. Weiler, we are so grateful for your generosity this day in spending time speaking
with us and sharing your insights about aromatic toothpaste and spray.
Dr. Weiler: Thank you very much. I appreciate your interest very much and it is a pleasure
to introduce our company. I hope all the information, I can provide are not too much, but
about the science we work about, I could easily speak some hours.
SOC: Our audience and we would like to learn more about a vast experience of academic
endeavors and professional background.
Dr. Weiler: I studied dental medicine at the Universities of Erlangen and Berlin in Germany.
Following that, I worked at the University Hospitals in Munich and Regensburg,
departments of maxillo-facial surgery. I had a fellowship at the well-known clinic for plastic
surgery of Professor Pitanguy in Rio de Janeiro and was leading oral surgeon for a dental
clinic in Milan, Italy. In 1991 I founded my own clinic and later a hospital for patients from
abroad. So my past project over the last 20 years was to create a well-known dental clinic
and dental hospital for German people but also patients from abroad. We build up the
hospital for international patients and I was proud to establish the hospital as we got more
and more patients especially from Russia. In the end, 24 people worked at the hospital. I
sold the clinic and hospital to create my company by working on most modern flavor
science. For the last 4 years, I worked very concentrated on this science, an astonishing
area, which becomes more and more recognized for new applications.
SOC: Considering your tremendous experience, we would like to know whether you had
other projects? Could you please share the story of their creation and success.
Dr. Weiler: Yes, we had. We developed a first flavor toothpaste 4 years ago. But we got
aware, that this was a one-trick pony for our company. Therefore, we developed for this
toothpaste in 2017 four different flavors and optimized the recaptures. Furthermore, we
developed last year our really unique new product – THE AESTHETIC TASTE - mouth
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spray. Probably, it sounds to be very simple to develop such a product, but it`s not. First,
you have to look, if there could be existing and running patents for such a product. You
have to work for the recapture by the principle 'try and fail' until you reach your goal. Next
question is whether people like the flavor, yes or not. You have to prove the effect of user
studies, as we did by two final studies of 130 users final. So some long-lasting steps. But all
this work has been done.
SOC: It is so interesting to know more about the process of your technology creation.
Please tell on which stage of commercialization your technology currently is? Was your
project funded by any state financing or grants? Has it already received any honours or
awards?
Dr. Weiler: Our aromatic toothpaste with four different flavors is ready to be produced.
Necessary laboratory tests went perfectly. We have interest from different countries and
are working concentrated to launch our toothpaste later this year.
All products will be produced in Germany because distributors want the quality "Made in
Germany".
At the moment we are fully concentrated working on our second product, we call it - THE
AESTHETIC TASTE - spray. In my whole opinion it can become a blockbuster product and
it is our currently most important project. Worldwide about 2,5 billion people are
overweight and the number is increasing tremendously. Excessive sugar consumption is
recognized next to be the main cause of overweight as for unclear skin, dental problems
and many medical problems. We are offering a completely natural and such an easy way to
help people.
Our spray can be used anytime and anywhere if the craving for sweeties or soft drinks
occurs, so any person can immediately curb a 'sweet tooth' , live healthier and avoid
significantly calories.
Therefore, the people can now decide what they prefer the most, namely, have two to five
hubs of Dr. Weiler spray or a sugar bomb like a soft drink. Moreover, sugar is the only
excessive consumed substance which has no nutritional value. Our AESTHETIC TASTE
spray works in a completely natural way. It is sweet but it contains no sugar or sugar
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substitutes! Dr. Weiler - THE AESTHETIC TASTE - spray works by this sweet taste and our
flavour effect.

THE AESTHETIC TASTE spray was finally launched worldwide May 5th, 2019
photo provided by AZ Zahncreme GmbH

Certain flavours have been known to curb sugar craving by tricking the brain into believing
it’s satisfying. That`s the way we worked on developed our spray over 4 years.
We doubled this flavor effect by the sweet taste, but for sure without sugar or any artificial
sweeteners.
Another big advantage is, that the spray is food, so registration is regularly not necessary.
Moreover, the spray is vegan, gluten-free, lactose-free, contains no sugar, no artificial
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sweeteners, no fat or salt. A really and absolutely unique recepture.
The food industry tells people that sugary products as for example soft drinks or candies
make happy and are a regular food. That`s not true. Soft drinks as sweeties should be a
pleasure, not more. A famous Professor from the University of California calls this 'the
hacking of the human mind by the food industry'. That`s very true. Sugar is nowadays
called by scientists a drug, acting by biochemical brain signals like Alcohol, Nicotine or
other drugs leading to addiction. So should a drug be used on a regular basis? Incredible.
Some mathematics for you.
If you use the spray on a daily basis for example 3 times and each time 3-5 hubs, the
caloric impact is about 15 Kcal. This is just zero if you be aware, that a normal person has a
daily 2000 kcal diet. But avoiding for example 3 cans of a soft drink on a daily basis means
a less of 450 kcal or 110-gram pure sugar. Sugar is immediately stored in our body as fat
and 9 Kcal of sugar means 1 gram fat. So, in summary, avoiding three canes of Cola daily
means per month 1, 5-2-kilogram weight loss and a much healthier lifestyle. So in summary,
what is our product? It is a complete food with natural ingredients, but is it a cosmetic
product too? Yes, it is, as less sugar means a clear and shiny skin.
Is it a body care product? Yes, it is, as less sugar consumption makes you feel better and
fitter.
Is it a health style product? Yes, it is as it curbs your sweet tooth immediately and supports
your weight management.
Other diet plans are expensive and time-intensive by cooking, often does not work and
over 90 percent of those people suffer from the famous jo-jo effect, meaning that they gain
weight again immediately after stopping the diet. Devasting.
We created an elegant design and packaging to show the uniqueness of our product. We
developed 2 different designs. Number one in white and golden especially for women. The
second one in black and silver as a unisex design.
Moreover, we right now developed a special flavor for children and youth by asking 30
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children, which taste would be appreciated most. For sure this product will get a unique
design too.
So we are now proud to announce THE AESTHETIC TASTE spray was finally launched
worldwide May 5th, 2019.
Concerning your question about the state of financing. No, we went forward until now
without questioning for any state financing and the biggest award for me is the opinion of
one of the biggest market players worldwide. The management of this company called our
spray 'the probably most innovative one for the next decade'. The award by spinoff for 100
top products is a further step forward to increase awareness of our unique technology and
product.
SOC: In the formation of every scientific spinoff, one of the most important keys to success
is the team. For many potential investors, the management team is the most important
element in deciding whether to invest in it or not. Could you please share some
information about the team members who supported you and the project? What are the
key additions to the team needed in the short term?
Dr. Weiler: We are working on a simple principle 'Keep it small, keep it simple, save money
and be fast'. Next to me, the core person in Nuremberg is Mrs. Susa Regenauer . She is
responsible for our unique designs and develops my new products. She studied design at
the University of Munich, comes from a designer family and both brothers are the leading
designers of world-known companies. Our new office is at a shipping company named
Bavaria shipping in Nuremberg. Therefore, the communication about transport is such
easy and the input is great. We agreed in August to work with an experienced team of
managers from abroad to cooperate and by this cooperation, I now can delegate and
concentrate on my main issues. To summarize your questions. We keep the running costs
at the moment as low as any possible. In the short term, we do not need any additions to
our team, but in the future, I will concentrate on further R&D and represent the company.
SOC: It is not a secret that the development of new technology and its subsequent
commercialization presupposes some problem and addresses unmet needs. Respectively,
what problem did you intend to solve by creating your technology? What results did you
plan to achieve?
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Dr. Weiler – aesthetic taste – is not a trend, it´s a revolutionary
photo provided by AZ Zahncreme GmbH

Dr. Weiler: This is simple to answer. We want to reach with our worldwide unique product
the market of all people, which are looking for an easy way to live healthier, feel better and
fitter and manage their weight not by any pills, food supplements, but by avoiding
unhealthy behavior by such an easy way as they can use our spray anytime and anywhere.
Again. Our product is a cosmetic one, as less sugar consumption means clearer skin, it is a
body care product as it supports weight-management significantly and it is for sure a
health product. It is really for everybody. Our goal is that this unique lifestyle product
becomes part of millions of handbags and pockets. By this, we have a unique advantage
Our AESTHETIC TASTE spray will be the only body care product leaving at home and
being recognized in the public.
Steve Jobs mentioned as he was asked how to create a successful, worldwide well-known
company 'If you want to create a company, don't look for money, look to bring a product to
the market, which will change people`s lives in a positive way'. He was absolutely right.
SOC: The problem which you targeted to solve was actual before. Probably someone has
already tried to solve it. Is it right? Understanding the unique selling points from the
investor's side could make the technology № 1 for them. What are the unique selling points
of your technology and fundamental difference from other technologies that tried to solve
this problem before you?
Dr. Weiler: We are in a great situation that no other product with our special effect is on
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the market. In my holy opinion and by our research there are expired patents, which
noticed similar effects by similar products decades before, but our spray is now patent
pending on the recapture and a special effect. More information about this patent
application is confidential. In the UK a sticking plaster was launched several years ago,
which should work with the same effect. The people shall smell at this plaster every time
the desire for sweets or soft drinks occurs. In my opinion, a good but not perfect
procedure. Flavors work the best way with a very intensive and short impact. The longer
you smell a flavor, the weaker it becomes. Moreover, we smell ortho and retronasal,
meaning that we smell with the nose but also by the mouth. The tongue can only
distinguish five flavors - bitter, spicy, salty, sweet, and umami – that is hearty. The olfactory
mucosa in the nasal cavities, however, knows more than 10,000 flavors, according to
millions of possible combinations. Therefore, as a summary, the use of a mouth spray
works perfectly.
SOC: In order to understand the peculiarities of this particular spinoff our investors always
ask what is the investment structure of the company? Do you still own the controlling stake
in your spinoff?
Dr. Weiler: The Company is completely owned by me.
SOC: We always need to paint a clear picture to the potential investors of the market
opportunity of the spinoff that is meaningfully large and growing. Why in your opinion your
company might have a high growth potential? Could you tell us all current industries and
fields of your technology/product application and where do you think it could be
successfully applied in the future?
Dr. Weiler: We are targeting a market of some billion possible buyers. We created a 'musthave' product and a product which could even be recommended by doctors to support
people’s health. But again. It is pure food, not a pill, not a food supplement or anything
else.
SOC: The potential investors will be curious whether you already have the first clients and
signed contracts? What was the feedback from your partner's markers and customers?
Dr. Weiler: Yes we signed, but we must keep this confidently at the moment.
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For sure the distributors got samples by us and used it for several weeks. The comments
were overwhelming. But, the most important feedback comes by the users. We forwarded
two weeks ago 20 samples to women and I got immediately about 150 messages by other
women ‘where and how can I buy the spray’. This is what I call '´the product leaves at
home``, is part of handbags and people see it and ask about it. The best possible
marketing and advertisement.
SOC: We both know that for you and the investor it is crucial to reach positive cash flow as
soon as possible. Certainly, the market scaling cannot be achieved without proper
distributors network and clients. Please tell us about your criteria of partners selection and
which markets are open for spinoff activity.
Dr. Weiler: We have signed the first contract and in discussions with proper distributors and
by first deliveries, we will reach positive cash flow. Also, we got aware, that we are on the
radar of two multi-billion dollar companies. I think this is a very positive sign. By your
question about which markets are open for selection. That information should be a part of
serious inquiries and discussions.
SOC: It is very important to understand your particular vision about the unique features of
your company. Why do you consider the major market players might be interested in
investing in the promotion of your technology/product on the addressable market?
Dr. Weiler: That`s for sure a big issue. If you are a startup or small company and want to
establish your products, the big market sellers comment: 'We will not invest but how many
millions you will spend on advertising and marketing?' So you can forget about that. We
decided to go another way and win every woman or man who uses our AESTHETIC TASTE
spray as influencer and `marketing director`. Women are much more interested in new
products than men do. Women buy new products, women try new products and women
speak about new products if they are satisfied. We are confident about this procedure,
even if it lasts some longer. We prepared a study with 50 people, 85 percent of those
overweight women, and the results beat our expectations. 90 percent were more as
satisfied, overweighed ones lost in medium 2,2 Kilogram in one month by avoiding sugar,
a natural way and not by the influence of any food supplement, pill or anything like that. In
addition, the most important point for us was the everyday question: When and where will
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it be available? We had this month a discussion with a government person, the country
must keep confidential, to share our new children flavor taste spray in the schools.

The aesthetic taste with the aesthetic design
photo provided by AZ Zahncreme GmbH

I am sure it is only a matter of time until the big boys will recognize our product and the
incredible market.
SOC: Now we would like to refer to the next very crucial and we would even say essential
aspect for spinoff companies’ as the strategy of R&D, production, distribution and
marketing processes. Do you have your own unique strategy? Which of these processes
do you consider your spinoff is strong at?
Dr. Weiler: All aspects of R&D, laboratory tests packaging, production and delivery have
been solved. If we succeed the way of mouth to mouth recommendation and information
about us will spread around, we are sure, that large distributors, supermarket chains, and
others will contact us. Our product is a one for food supplement distributors, for cosmetic
chains for supermarkets and even pharmacies. But we have a clear concept. Our product
shall become a must-have, so we have to decide very clearly which selling points are the
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right ones. Patience often succeeds. Our awareness will get stronger as our product will
leave at home and get to the public. As I mentioned, it will become a part of many
handbags and pockets worldwide. Can you imagine a woman's question to her friend?
What are you using there? And you really don't want a cake or Cola? You really lost
weight? Can I try it? Mouth to mouth propaganda is still the best way and social media can
fasten it up.
SOC: As a rule, the majority of spinoffs outgrow into exits. How do you determine the
market for your product/technology and estimate its volume and dynamics? What is your
potential share on the market? How do you think, what market cap your company plans to
reach at the peak of its development and why? How long might this process take?
Dr. Weiler: I may answer you with some questions. How much money do women spend on
cosmetics? I am not sure, but if I look at our bathroom, I am surprised and get sometimes
depressive. How much money do people spend on soft drinks or sweeties? How much
money should people spend on dental treatments, caused only by sugar? So let’s just face
some possibilities. Using Dr. Weiler AESTHETIС TASTE spray on a regular basis means one
spray per month. We calculated this by three-time use every day. So 12 sprays per year.
We have, just an example, about 2.5 billion overweight people worldwide. Reaching only 1
million people will lead to 12 million sprays.10 million users means 120 million sprays per
year. I hope we will see in the future the luxury problem to find more production
companies. It is in a price range everyone can buy and it can become a 'must-have'. Let
me compare it with the product of a famous soft drink producer, too. 10 soft drinks are one
Dr. Weiler's AESTHETIC TASTE spray. Our earnings, income and value can become really
substantial. How long might this process last? A good question. This for sure depends on
our decision to take an investor on board or not. By substantial marketing and
advertisement investments, we can hit the market very quickly. Our positive campaign will
make people curious.
SOC: For spinoff companies, their intellectual property is a key to success. The investors
pay particular attention to it. What key intellectual property does your company have
(patents, patents pending, copyrights, trade secrets, trademarks, domain names)?
Dr. Weiler: Patents are always a big issue. Pharmaceutical companies go first step for
patent applications, develop the product over years by necessary clinical studies, spend
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hundreds of million dollars and don't know if the patent can be saved and the product gets
at the end results leading to approval and launch. So a lot of time has gone from the patent
application to the launch and a lot of time has been lost. Our product is now patent
pending in Germany and by the priority year, meaning 12 months from the application date,
we can go for international patent applications. We will do so for the most important
markets like Europe, China, India, USA, and others. The name Dr. Weiler is registered as an
international trademark.
SOC: For both of us, as well as for thousands of successful spinofа founders, it's not a
secret that a new technological breakthrough may become obsolete very fast.
Respectively, patent validity period becomes shorter. It is interesting to know the
perspectives and protection plan of your technological advancement and leadership in a
medium- and long-term prospectives
Dr. Weiler: We got the first comment from the German patent office, informing us that the
product – technology – receptor is patent applicable. Meanwhile, we got aware of two
other advantages of our spray. These advantages will be part of a new patent application.
SOC: The investors will want to get a clear picture of how many rounds of investments
have you completed? Are you seeking for the investments at the moment? What is the
volume and time limits? What milestones will the financing get you to? What did you plan to
use the invested funds for?
Dr. Weiler: We have been able to work by our capital and without investment by a third
party. This was not necessary until now. But we are open to any discussion. We want to hit
the market fast and significantly for example by our franchise concept. So the invested
funds are necessary for advertisement and marketing.
SOC: Could you please describe your ideal investor? What aspects are important for you,
for instance, is it experience, country, the amount of own private capital or maybe some
personal qualities? Will existing investors participate in the round?
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Get fitter, feel better
photo provided by AZ Zahncreme GmbH

Dr. Weiler: Our most welcome investor works in a serious and trustful way. He supports us,
gives me input, works to spread information about us around. A monthly update of
numbers should be enough. We prefer to deal with an experienced, wealthy and
successful investor, who in a best case already has a mature distribution network and
contacts with influencers and other distributors. Moreover, extremely important for me is
enthusiasm by this potential investor about our product and the goal we go for. A
worldwide unique and well-known product with an extremely positive image.
SOC: And the last question, could you specify the most convenient way you would like to
receive inquiries from potential investors? Should it be by e-mail or personal phone call?
Dr. Weiler: Please forward any inquiries by email m.weiler@dr-weiler.com. To go forward, I
prefer personal meetings face to face. By this, I am old school. Thank you for the possibility
to share our vision of people´s wellbeing worldwide.
We would like to express gratitude for the time you have dedicated to this interview.
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SPINOFF.COM will be pleased to support your project and to share the interview on your
aromatic toothpaste and spray with all potential partners and investors
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